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How Many Royal Typewriters 


Are There in 


HERE are two kinds of 

Royal Typewriters on the 
market, and these require two 
different kinds of carbon 
paper. We make a special 
carbon paper for the regular 
Royal and a special carbon 
paper for the Royal Quiet. 


These are only two of the 
“Kinds for Every Purpose” 
which are made under the 
Multikopy Brand. When you 
stock Multikopy you meet 
the need of every typewriter 
user, and there is a special 


Your Vicinity? 


best 


kind that will do the 
work on each machine. 


The same thing applies to 
typewriter ribbons. A ribbon 
must be custombilt for the 
machine on which it is to be 
used, and every Star Brand 
ribbon is custombilt for the 
purpose for which it is to be 
used. 


Multikopy and Star Brand 
include a kind of carbon paper 
and typewriter ribbon to suit 
every need of the business 
office. 


Stock These Brands Now and Fit Your Customers for Satisfaction 


Fill out the coupon and let us tell you about the 
Definite Selling Plan and the Webster Way to 


Bigger and Better Business 


F.S. WEBSTER COMPANY 


INCORPORATED 
338 Congress Street, Boston, Mass. 


New York Chicago 


San Francisco 


Philadelphia Pittsburgh 


’. S&S. Webster Company, Incorporated, 


338 Congress St. 


Gentlemen: 


Boston, Mass. 


Kindly tell me about the Webster Way and tl 


Definite Selling Plan 


~ 
\ 
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{OFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
Posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

{ADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 


{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, IIl.. 


{The ownership of OFFICE APPLIANCES vA hy solely 
in the officers of the company. No person, firm or corpo on, 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the best interests of the 
field it serves. It aims to discuss all subjects ig gm bn to 
furnish its readers reliable information ——— <= 
and development of the office appliance industry. It wil answer 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it wi with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering such 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted manuscripts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless 
age is enclosed by the sender. Correspondents should give their 
names and addresses, which will be Withheld from publication 


if desired. 
under Act of March 3, 1879. 
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Adams, Henr 


Adding Machine RS o.oo 


Addressograph 


Adjustable Table ‘Os Bee 


Advance Paper Box Co. 


aa, Ge a., & Co. ...... ie Me 
Aldrich Mfg. Co. ........ cals arated 


Allen Typewriter Mfg. ¢ 


[eae biveceks 
American Clip Co. ...... iaeianin's 


American Electric Co. ......... 


American Embossing Co. ......... 
American Exc hange Service ....... 


American Kardex Co. .. 
American Lead Pencil Co. 


American Manifold it Co. Corp’n..: 
American Mfg. Concern .......... 


American Multigraph Sales Co. 


American Numbering Machine © 


American Writing Mach. Co. 
po a. 


Annual Business Show Co. ....... 


Art Metal Construction Co. 


Arthur Agency ................... ie 
SO Ee ee 


Ault & Wiborg Co., The ...... 
Aurora Metal Cabinet Works 


Automatic Time Stamp Co. ....... 


poe ere 


Bachrach Specialty Co. ........ 


Barbee Wire & Iron Works 


Barrett Bindery Co., The ....... a 


Bates Mfg. Co. ........ pte 
Beaumel, D. W., & Co., Ine. 
Bentley & Gerwig Furniture Co 
Bentson Mfg. Co., The ..... 


i Me GO. MED 6s cv cccscvcces 
Bettcher Stamping & Mfg. Co. 
Boorum & Pease Co. ............. 
Boston Index Card Co. ........... 
er 


Bridgeport Pen Co., The ..... 
Bristow, Stanley R. nee é 


NE on. wcenccunseeas 
BPOWMO-BEOTOO CO. 2. ccccccccccccse 


Buckeye Ribbon & Carbon Co. 
Bump Paper Fastener Co. . 


Burroughs Adding Machine Co. 
PC ME GEMM, seccncccccoces 
Business Exposition Co. .......... 
Buxton & Skinner Prtg. & Staty 5 


|’ ES Eee 


Campbell, M. L., Co., The 


Canton Art Metal Co., The ........ 


Capital Typewriter Co. 


Carpenter, The E. W., Mfg. Co. 


Carrib Mfg. Corp’n 
ee 


Sn cdvivekedheurecnaane 
Central Paper Co. ....... eee 
Check-Writer Co., Imc. .........- 
Chicago Binder & File Co. ........ 
Chicago Eyeshield Co. ............ 
Chicago Mirror & Art Glass Co 


Chicago Safe & Mdse. Co 
Camseerpe Coe., TMe .........- 
Clemetsen Co., The ........ 


Collier-Keyworth Co. ............. 

Collins Ink Eradicator Co, ........ 
Columbia Ribbon & Carbon Mfg. 
eae 
Commercial Paste Co., The ....... 


a) OL. ere 


CE kn a wecbanceet ces 


Consolidated Stamp Mfg. Co. 


Cooper Carbon Coated Paper Co. 
Ce dae. csccediosees 
csc wolkic-ecésesven 
COE, ec cise ccccceccces 
Corona Typewriter Co. ........... 


Corry-Jamestown Mfg. Corp’n 


Crescent Brass & Pin Co. ........ 
SN ccc cease 
Crown Ribbon & Carbon Mfg. Co. 
Cushman & Denison Mfg. Co. .... 
Re ME ES, Nic en dans cccidcicecccs 


Defiance Sales Corp'n 
Derby, P., & Co., Inc 


De Witt-La France Co. ..............: 


Rete, A. Wy CO 2... 
Diemer, John - Co. 

Dietz, The ao ihe GO ae 
Dixon, Joseph, Crucible Co. 
Dornette, The J., & Bro... Co. 
Dow, Louis F., Me, eax . 
Downey, The C. L., Co 


DURIORVH-FORIF CO. 2. ccc ccccccccs 


ee) 


-229 


233 
193 


. 234 


SS 
180 
95 
67 
S4 


.206 
. 205 
.100 


244 


These advertisements present the 
products of the leading manufac- 
turers in each division of the in- 
dustry. Because of the ground for 
honest differences of opinion the 
publishers obviously 
dertake to guarantee transactions 
between advertisers and custom- 
They do, however, offer their 
service in resolving any disagree- 





which result from re- 
lations established 
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Englewood Desk Co. 
Erie Art Metal 


Esterbrook Pen 


Excello Products Corp’n 


Featherweight Eyeshade 
Filedex Corp’n of America 
Suter Siesoon-diherman 


Gaydoul Gold Pen 

General Eclipse Co. 
General Fireproofing Co. vase 
General Typewriter Exchange. ., 


Globe-Wernicke Co., 
Goes Lithographing Co. 


Graff-Underwood , 
Grand Rapids Office Chair Co. 
Guinerich, Wm. - <a 
, W. H., Chair Co. 
Gunn Furniture Co., 


Hall’ s Safe Co., 


Hamilton ( ‘ard & Paper 
Hampshire Paper Co. 
Hano-Weinkrantz Co., 


Herring-Hall-Marvin Safe 
Heyer Duplicator Co. 


Hoban Receiver Holler 


Hughes Loose Leaf Metals ‘Co 


Imperial Desk Co. 
Imperial Methods Co. 


Improved Boehner 
Ingersoll Redipoint Co., 
inci Metal Furniture 
Ireland & Matthews Mfg. 


Iron Clad Ribbon & 
Irving-Pitt Mfg. Co. 


Metal Desk Co. 
Jasper Novelty y 
i Products Corp'n 


K 
Maspen, &., & Bro. ....... eo .187 
Pn, Pe ce cae ce x id alah acace aveleiie Alo a 
Kohlhaas Co., The . lewis .121 
i. 
Lefebure Ledger Co. ee are ag 201 
ee N.S 214 
Lincoln Rubber Key Co. .... ———— 
M 
eer Co.. Tne... CE ee, 
Machine Appliance re ‘or p’ “See 236, 247 
Manifold ‘Supplies I athe inl ah ee Gut ma Wiecerada 59 


Manufacturers’ Typewriter Clearing 





House ‘ OOn ob sle 9:00 owen 80 
Mfg. Jew elers’ ’ Export Co., Inc. ...... (226 
Massillon Wire Basket Co., The ......242 
Medearis Moulding Co. ..............23% 
Meilink Steel Safe Co. .......ccccecees 197 
Beene, EMER, CO. sccescsces wasabi 210 
Metal Office Furniture Co. ............ 134 
Meyer & Wenthe ........... . 
I a Ril ek a a 
Miller-Bryant-Pierce Co. > 
Milo Ribbon & Carbon Co. ............218 
Milwaukee Chair Co. ....... ve . 83 
Mittag & Volger, Inc. ........ hed . 57 
Modern Inventions Corporation ......246 
BE EEO TET sce 
ee Pe PO ices cd ctenees .223 
Morden Manufacturing Corp’n, The.. 241 
Morton Manufacturing Co. .... — 
OME ME, 20:46 nec bps-e enc 0 0 . -246 
Motors Sheet Steel Co., The eee 
Ee ee ; 6 isg 2 
ee GO are ry 160 
Munson Supply Co. ..... Cees 171 

N 
National Ass'n Stationers & Mfrs.....191 
maetional Desk Coe. ...sces... eebare 192 
National Fiberstok Envelope Co. ey 
Une ED Gg RO ok cscs cccccceccdee 
National Safe Co. .......... ore 
National Sign Stencil Co. ............ 22 
National Supply Co. ........ ee: .» 246 
National Vulcanized Fibre Co. .. re 
Neidich Process Co. ......... eee 
peeneem, ©. Be. Ge We Mis TG. ccccce — 
New Martinsville Glass Mfg. Co. ...243 
OE ae ee . 246 
Noiseless Typewriter Co., The . 65 
Northwestern Paper Goods Co 197 
Oo 
Se 3 OR Gee ee oe .244 
Old Town Ribbon & Carbon Co., Inc...192 
Cliver Typewriter Co. sei wt aivatieia ed bia 
te os on Dad oan ee eee my it 
Cetra Corp’n, THE ....cc00.- ‘ .241 
Oxford Filing Supply Co. , ‘ . 120 
Pp 
Paramount Pen Co. ......... 237 
Pasmer Poem Cec, TMS .cccsccccs. 110, 111 
Peerless Carbon & Ribbon Mfg. Co. ..216 
Peerless Key Company, Inc. re 
Peerless Wire Goods Co. ......... 239 
Pelouze Manufacturing Co. .. 209 
Pencil Exchange, Inc., The .... .150 
Peters-Morse Mfg. Corp’n ..... 135 
Phillips Ribbon & Carbon Co. ........215 
PERCE EAN Kecacouseasncce 245 
Par Ge BeeeGer Ce cccccccsccece . 226 
Polar Manufacturing Co. ...... .210 
PE Sh ctwthweakaadenesene ees . 247 
R 
Rand Company, Inc., The .. Ree 
Ravenswood Office Specialties Co. ....198 
Ss SOURED GURY wc ncccsccaccucese 246 
Reliable Typewriter Co. ...........+..249 
Remington Typewriter Co. ......... 61, 73 
SOO Qn an ce akssscedencee ome 
Reynolds Envelope Sealer Co. .......245 
Rishel, J. K., Purniture Co. .....ccece 108 
Rivet-O Manufacturing Co. ........... 246 
Roberts Numbering Machine Co., The.164 
Roberts, Weldon, Rubber Co. .........241 
i: Pr | ok uaa dewnes ane oad 126 
TROMEMSON-=FIMNOCY CO. ..cccccceccccsccc ce 
BROCM Wl DOTMNES CO... ccc cccccccscccc cme 
«EB eee »» 245 
OO Oe aera Ce 
PD BUPOWEICOP CO. once cceccccccsves 172 
"= I a eee 
Reem, d. F.,. &@ CH. vecces gia ace: ametc lace. 
Ss 


Safe-Cabinet Co., The ... 
Safe-Guard Check Writer Co 
SE US SP ae ce 26 
Schwab Safe Co., The ........ a 33 
Sengbusch Self-Closing Inkstand 
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Shipman-Ward Tension Envelope Co. 
Shirley Pen Co. 


Siebe r P roducts 


CO. vesccusnwcuns 6sscicnd 
Smead Manufacturing Co., 


Speed Key Mfg. 


Equipment Corp’n 
Co. 


“Specialties Co. ean 


Superior Type 


T 
Pere COG, 34606365060 idathaswwes 

(oc Be 2 4. eee y 
Tenacity Mfg. Co., Inc., The ........« 23 


Terrell s Equipment Co, ..........107, 

Thomas Stationery Mfg. Co. .......... 2 
Thompson Time Stamp Co., Inc. ...... 2 
Thorp & Martin Typewriter Co. .....2 
px... Oe Oo OE eee 2 
et ee Se a eck da vee oo 60s bees on 
TOGG PrOtecreereann CO. scccccscceeys ot 
Toledo Metal Furniture Co., The ...... 
yr, i Sel 6}. a Seer ere y 
yc, SS Eee errno 
‘Senet Tee ae meee: GO oé-0scccbetenen 2 
SUUMG BG. GE Stiles Sones id tee ceaeae 2 


Turner & Harrison Pen Mfg. Co., Inc.: 
Typewriter Emporium 1 


U 
Udell-Predock Mfg. Co. ............... 
Ulrich Planfiling Equipment Co y 
Underwood Typewriter Co.62, 
Union Ribbon & Carbon Co. 
United Business Equipment Co. ...... 
United States Envelope Co., The ..... 
U. S. T. W. Ribbon Mfg. Co. ........212 


Back r ioe 
227 


United Typewriter Exchange Co. ....239 
Universal Index Tab Co. .........++..282 


Vv 


Vail Mie. Go, .ocsececrgnvsdsouew wen een 
ven Dorn Iron Works Co, ......-.+++: 
Van Valkenburg, L. D., Co. ..........234 
Victor Adding lachine Co. .........--181 
Victor Typewriter Co. ........++00+0++825 
Vulco Rubber Fabrics Co. ............246 


Ww 
Wabash Cabinet Co. ........ 000 0kes cae 
Wagomaker Co. ...cccescscccceses octane 
Waterman, L. E., Co. ..... PA ree 
Webster, F. &.,. OG. occcecnie ee 
Weinman Brothers ......... ah oeeean 
Wols DERE. Cbs. cwcecsceeccuce .139, 40, 41, 42 
Western Furniture Co. ........ re 


Weston, Byron, CO. ..0.00.s0ksccenecesceee 
Wholesale Typewriter Co. ............193 
Wiggins, John B., Co. ...... sede sae in 

Wilson-Jones Loose Leaf Co. .........119 
Wood, H. & H., Novelty Co. .........132 
Woodstock Typewriter > Serer 


Y 
Yawman & Erbe Mfg. Co. ............108 
Young Typewriter Co. .....eeeeeeeeee 212 








Adding Machines. 
Adding Machine Co 


Adding Machine Rolls and Paper. 


Rockwell-Barnes Co. 
Adding Tyrewriters. 
Elliott-Fisher Co. 


Addressing Machines. 
Agencies Wanted. 


Hano-Weirkrantz 
Arch ard Clirboards. 
Americs an Clin 1 Co 





Bi"'ine Moachires, 


Blents for Ronda ard Stocks, 


Melind, 
Meyer & Wenthe Pe ee 
Seewass GG, Ws. ws. i ceccdcncvansedsaset f 
Superior Type Co., The.........cecceeceses { 

Desk Calendars. 
Defiance Sales Corp'n..... hens eanmeeie’ f 
Wels Mfg. Co........... .+.-139, @, 41, 

Desk Pads, Blotter. 

...) k  rr 143, 
. 6 eS Se ere eee 
 OReaerrrrirTrc rer re 
Sainberg & Co 26 
Sumatra Rubber Specialties Co 

Desk Pads, Glass. 

Chic ago Mirror & Art Glass Co 


Boorum 


Caterdaar Pode and Stands. 


» Pithons and Carbons.) 


Paehner Pinder Co 


Pettehar Stamringe & Mfg. 
Collier-Keyworth (y+ he 


Che oir — ard Cushions. 
e.. Co 


General F FB eiace 
Imperial Methods Co....... iaheded dabeae 
Maser O8.5 BO. cccccccccicccccscveseseces 
Shaw-W alker Co. 
we  eerrrrrrerr reer 139, 40, 41, 
Yawman & Erbe Mfg. Co.......--.-cecees 
Desk Work Distributors. 
Btn Fe i cc kb ies kc cesteureseecessses 2 
Pow, Gam. Be, Biss os x06 0-6 60604008 beenen 
Born, W. ©., BOO. & GO. occ vciccsccvencens 255 
Irving-Pitt Mfg. 
Pema GOs cccceccdsccncccs vensava 
Seles BGO. occtcnds cn cekws cviatess 


Crocker Chatr Co.... 


Crand _ 14g Nice Chair Co..... 


Toleda Motal Furnitnee Co, 
Check Protectors and Writers. 


For the benefit of the sub- 
scribers the lines advertised are 
here classified. Many of the re- 
quirements of the modern busi- 
ness office are represented. Should 


subscribers be interested in any 
article of office equipment not 
listed here, they are cordially in- 
vited to communicate with the 
service bureau, through which the 
information will be promptly and 
cheerfully furnished. 





Safe-Guard Check Writer Co............+.. 23 

Todd Protectograph Co....... a 243 
Check Sorters. 

ere er rer rrr rrr ry 


Ulrich Planfiling Equipment Co...........2 2 
Coin Bags and Wrappers. 
Downey, C. L., Co., The .... = ke bowed alee 
Copyho'ders, 
American 
Copying Devices. 
Jean Duplicator Products Corp’n.......... y 
Yawman & Erbe Mfg. Co........+..-+. 
Costumers. 
CES Se, Gin cnccscnscpesneedeause 
BRED ASE BEGORE Cisne ccccccascvvcsnncpeces 25 
Furnas Office Furniture Co............e6. oy 
Globe-Wernicke Co., The.........75, 89, 
Celt-PreGeeet BEE, OO. c ccc ies voncsvasdes 213 
Cuspidors, 
Aldrich Mfg. Co......... jehbutpanveresa 
CO BS ibn cd cdccccces Ween eeveds 
Ireland & Matthews Mfg. Co.........6.665 
Citters (Paper and Card). 
Golding Mfg. Co......... 5 Sis ba beeuee eens 
Dating Stamps. 
Consolidated Stamp Mfg. Co erry ft 2 
rae oe oy 2 


Bee, Te Ge Civ ewece 60 csodescaceséans 
Polar De, Cita 6asnn6Rideds 40 0nnses ene ene 2 
Ravenswood Office Specialties Co.......... 
Desk Tops. 
OE GOS 6.45 00 canae otheete dees . 151 
Desk Trays. 
pT ee a ee eer er 22 
Barbee Wire & “con ara ; 
SS Se Re ee ae re eee S86 


s. 
é Metal Construction Co.......... 114, 
Rentley & Gerwig Furniture Co......... 


Drawing Sets. 


Ptr 06s sksceenaviacadva es 22 






Filing Cabinets, Metal. 


Byron Desk Co........ een e ea 
Clemetsen Co, ......- F 
Corry-Jamestown Mfg. ‘Corp’ . 
Cutler Desk Co..... 00 0nsbeeeneree 
Dietz, The J. F., OO... .ccccseess 
Dornette, J., & Bro., The......... 

Englewood Desk Co......+.++++ és 

Excello Products Corp’n........- : 

General Fireproofing Co.........+-+++5+ 

Gunn Furniture Co., The..........- ‘ 

Hoosier Desk Co....... kphececbas tanabes 
Imperial Desk Co.......cceeeerecceeee ‘ 
Jamestown Metal Desk Co..........++.+- 
Jasper Novelty Works...........+++6+ sa 
Macey Co., THE... cc ccccersrreescsscseces 
Meta! Office Furniture ais's nn + adGene owe 
National Desk Co......... e0téedehwed taaie 92 
Orpin Desk Co. ....-..cce eee e reece eeeneees 
Rishel, J. K., Furniture ‘Co vostniesteeeee 
Shaw-Walker Co......... eecseese 

Steel Equipment Corp’n...... 
Tell City Desk Co.........++. 221 
Wels Mig. Od.agsvicccscosess ‘139, “40, 41, 42 
Western Fecatents EE evseeveueweaenenne 
Yawman & Erbe Mfg. Co. nad’ dy dade pap aoT 





Dictation Machines. 


Edison, Thos. A., Imc.....cccccsccessseessdOe 


Display Fixtures. 


Electric Window Salesman Co.........+.- .246 


Dixon, coe, Crucible Co.......e0ee eee + 206 


Duplicating Machines and Supplies, 
American Multigraph Sales Co............118 
Dick, A. Bie Gisescoccecascces sete wees o* 
Heyer Duplicator Co..........:+0+e0: one 
Jean Duplicator Products Corp’ is snenn ee § 
Rotespesd Ce., TRSss-rccercecsvecoouss iéacseee 
Simplograph Co.......... 02 enépereskenmneee 


Dup icating Sone 


Multi-Stamp C0.....-cccsvseses opines eee 


Elapsed Time Calculating Calendar. 


Ccoper-Smith, Inc. ...... oedencesunessees .182 


Envelope Sealers. 






Elliott Oo., The... ccciscaceses err eTT yy 
Howard Mfg. Co.........-. saves ecce tia am 
Reynolds Envelope Sealer Co. occeweaue tne 
Rivet-O Mfg. Co........ssee0: .. 246 
Standard Envelope Sealer Mfg. Co. coves sous 
Envelopes. 
Bushnell, Alvah, Co......... err Te! 
Diemer, John F., O0...cccccscccsecs avewew Oe 
National Fiberstok Envelope Ces kis Seeoh ae 
Northwestern Paper Goods Co............-107 
Smead Manufacturing Co., The..........- -130 
Tension Envelope Co........+seeeeeeeeees -252 
United States Envelope Co., The.......- ..104 
Erasers, 
Dixon, Joseph, Crucible Co.......++.+++++-206 
Faber, Eberhard .......- TeTverrrriT yy). 
Mfg. Jewelers Export Co......... ere 
Milles Teh. .cocvsssten rooncones dasesgnemae 
O. K. Mfg. Co....csesceces 084heeseenuee 
Roberts, Weldon, Rubber Obnion dick ae 
Rush Eraser Co......+sseee+e8 o 4.0069 
Eyelets and Eyelet Paper Fasteners. 
Machine Appliance Corp’n....... . 236, 247 
Rivet<4) Ble. Oe. .ccccccccrcccecctsses wees 
The Solidhed Tack Co......... biosne keg 
Eyeshades, 
Chicago Eyeshield Co....... abe sebdeehn tne 
Featherweight Eyeshade Co......... oon00seee 
Filing Cabinets, Cloth and Paper Cov 
Advance Paper Box Co..........++. er 
Diemer, Johan F., G0. crcccccccccsnceecedesn ae 
Le. HHOMMAM occoccccccceccsene opeeeccceese 
Imperial Methods Co............+++ sek as anne 
Macey Co., The..........e+e0s 012000080 een 
Sa:nberg & Co........ ond aeanwante ee Ee: 


Filing Cabinets, Keyboard. 


Filedex Corp'n of America..............+211 


Art Metal Construction Co 
Aurora Metal Cabinet Works 

Bentson Mfg. Co.......++... cosesehoun 
Berger Mfg, Co., The...... PYPTTT TT 
Canton Art Metal Co., The..........++s00+ 06 
Corry-Jamestown Mfg. OSEW' Bs oc ccccsesecd 





General Fireproofing Co..... seecesser 
Globe-Wernicke Co........6.eee005 75 
Imperial Steel Cabinet Co...... 
Invincible Metal Furniture Co... 
Macey Ca., ThE ...ccccesees soe 

Metal Office Paruituve Qiieiveve 
Shaw-Walker Co.......cccseceee 
Steel Equipment Corp’n..... eb ons 








eine 
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Terrell’s RE GR. cccccccscces 107, 205 Moisteners. Iron Clad Ribbon & Carbon Co...... 
Ulrich Planfiling Equipment Co............ 242 ES Ee Oe ee 246 Manifold Supplies Co................ 
Van Dorn Iron Works Co................. 96 Sengbusch S-C Inkstand Co...............258 Miller-Bryant-Pierce Co. ....... 
Wagemaker Co.....-..-.--0-eeeeesceeee 151, 2 Weinman a Srdadécnskdendts: ciate Milo Ribbon & Carbon Co.. 
Yawman & Erbe Mfg. Co................. 1 Numbering Machines. CE no ne Gee de st6res sence 

Ca ood. American Numbering Machine Co......... 76 Neidich Process Co.......... peesseee 
Boston Index Card Co...........-...seeees 70 Mt Uhh eedencebeseeeccoccessenve 159 Old Town Ribbon & Carbon Co......... 
Browne-Morse Co........-.ssceeecseceeeee 147 Consolidated Stamp Mfg. Co....... 210 Peerless Carbon & Ribbon Mfg. co. 
Globe-Wernicke Co................ 75, 89, 175 Roberts Numbering Machine Co.... 164 Phillips Ribbon & Carbon Co....... 
Imperial Methods Co............c0.-se08. 101 Office Smok Stands and Trays. A Mc cchentdednecs.cucce 
Macey Co., The .......sceececcccceees 81 ee CT wi tence se chbegunesscts ented 2i4 Stationers’ Wholesale Supply (o.... 
SEE MD cea dccbececccsccecsceses 20 ood, H. and H., Novelty Co.. 132 eee. Ee, Be Gi ccnecescaes 
a kc scecseccccscccocecss 161 oil Office Machine. Union Ribbon & Carbon Co..... 
Wabash Cabinet Co.............55... .. 105 Defiance Sales Corp’m...........scsceces 234 U. S. Typewriter Ribbon Mfg. Co 
Wagemaker Co...................- .--151, 2 EE ca ceshseciccescoadesie 7 le ig GPcac een asess 2 
Wels Mfg. Co................ 139, 40, 41, 42 Pads, Figuring (Ruled and Plain). Rubber Bands. 
Yawman & Erbe Mfg. Co.......... .103 Boorum & Pease Co......... 143, 146 American Lead Pencil Co.... 167, 196 

Filing Supplies. Elkhart Stationery Co........... 218 Faber, Eberhard ........... 87 
Aigner, ; = Dt -aided¢eddencasestneee 229 Hano-Weinkrantz Co.............+.-- .214 Vuleo Rubber Fabrics Co.... 246 
American Mfg. Concern ................. 13 Pails, Fibre. Rubber Stamps. 

SE SE Ge scccccccccceceescose 70 Cordley & Hayes ...... 98 Consolidated Stamp Mfg. Co..... 210 
Browne-Morse Co, .......-.6--eseeceeeees 147 aper. Medearis Moulding Co.......... 237 
nn Ca cedcceccesanséecte 148 Eaton, Crane & Pike Co....... 79 Melind, Louis, Co....... 210 
General Fireproofing Co................... 127 Esleeck EL EE errr rey 241 Meyer & Wenthe. ....ccccccccccccscccsece 224 
Globe-Wernicke Co., The........ 75, 89, 175 Hamilton Card & Pape r House. 22 Moss, Samuel H............. . 246 
EE CD, cocccccccccsacccccsce 214 i I Ts cowccsccchasecceenes 149 Stewart, R. A., & Co... .194 
Imperial Methods Co............ 101 rer rere 214 Superior Type Co., The....... 194 
Macey Oo., The ......-2-cceccccccsscccces 81 TE Gs ok vdcnvcnccecesedeu 184 Rulers. 

Oxford Filing Supply Co........ 120 Paper Clips. Adams, Henry T., Mfg. Co. .124 
Pe Th csegdesecevecscescectione 161 American Clip Co.... sabe tain rdriaiaammaree  todiive 170 American Mfg. Concern....... 131 
I ed Me onc scan dondicceceseun 247 Cushman & Denison Mfc. We sa. 233 National Rule Co., The.......... . -226 
Smead Manufacturing Co., The. 130 Graff-Underwood Co. ..... otsenuae Safety Deposit Boxes. 

Steel Equipment Corp'n...........-..-+.06. 99 SEE, Sa btineeecdecencdbscecencause 246 General Fireproofing Co....... : 127 
United Business Equipment Co..... sesso eed i ie Mn Msseceesesccesece 244 Invincible Metal Furniture Co.... 144, 200 
WOlS BEER. CO... -cccccecsees 139, 40, 41, 42 Rockwell-Barnes Co..... ET Safes. 

Yawman & Erbe Mfg. Co.............44.. 103 Thomas Stationery Mfg. Co. .243 ee eee ee 

Folding Machines Tip Top Mfg. Co 28 General Fireproofing Co.......... » 127 
American Multigraph BEES CO. cccccccccces 113 Treiber-Cabill Mfg. Co.........csceeee 244 Globe-Wernicke Co., The........... 75, 89, 175 

Fountain Pens. i ie cece ee eececndesebessedses 240 fg SO eee 156 
Beaumel, D. W., & Co., Inc.... 238 Paper Cutters. Herring-Hall-Marvin Safe Co....... .165 
Eggens-Hambler Co....... eneusaveabamad 246 inns 505s cash tases eeesnvis 112  "“s “Sy ia ee Gree piper 81 
ee es oe cbessgedeee oo 02Bt Paper Fastening Machines. Meilink Steel Safe Co............. 197 
Parker Pen Co., The..... 110, 111 ES eee 125 Metal Office Furniture Co....... 134 
I ile Mine BD Gis ceccccscscenceces 169 Bump Paper Fastener Co................. 203 NE SE Gs ons ncapedeceeas .128 
ME, BA. Big Gc cccrccccccccccccsece 155 Compo Sales Co.......... 225 Gate Cabinet Os., ThO.. ccccccccecs . -185 

Fountain Pen Name Engraver. Defiance Sales Corp’n.......... 234 Schwab Safe Co., The.......... . -133 
Modern Inventions Corp'n. 246 i Tn 6 cee eee secs se ececsseeee 239 Shaw-Walker Co. ..........e-. ..161 

Furniture Finish Solution. YO Se 247 Steel Equipment Corp’n.......... 99 
Campbell, M.  } ee 219 Machine Appliance Corp’n........... 236, 247 Yawman & Erbe Mfg. Co........ 103 

Gold Pens. Rivet-O Mfg. Co.........--eceeeeeeeeeeeee 246 =Seals, Notary and Corporation. 

Acme Gold Pen Co............. 247 Paste. Melind, Louis, Co.........ceecee; 210 
Gaydoul Gold Pen Co....... 247 (See Inks, Adhesives, etc.) Meyer & Wenthe ............... 294 
Gold Stam mingeng. Patents. e Stewart & Co., R. A.. 194 
Aigner, tae Glo cceicnseasws 229 EE EE TT eee eee ee ee Tree eT Te 42 Superior Type Co., The....... 194 

Greeting Cards. Pen and Pencil Giips. ne Second-Hand Office Machinery. 

Gideon Art CO.... cece ccc cece reercecnees 118 Defiance Sales Corp’n.. 4 Adding Machine Corp’n......... 249 

Gummed Cloth. Van Valkenburg, L. D. , Chicago Safe & Mdse. Co.... 247 
Aigner, G. J., & Co..... .229 Peal ne” L, E., Co Pruitt Co. . ar cleat 247 

Gummed sage f Affixing Machines. oa Steen Besesh, Gracie Co........ 206 Times-Into Co., The... 244 
Re We Wey Wbeescccsscccesce .23 - Shelf Boxes. 

Pencil Sharpeners. wot » . a 

Hotels. Collins Ink Eradicator Co 246 Diemer, John F., Co. - 67 
Breakers Hotel Co.... 254 G } = eas ee one oo eae ; 222 

zraff-Underwood Co. ....... 233 ae , . - = 

Index Card Signals. Pencils, Cedar. Wee Beem GO. . cece 139, 40, 41, 42 
Graff-Underwood Co....... 233 American Lead Pencil Co..... 107. 196 Shelving. 

Yawman & Erbe Mfg. Co.......... -108 Dixon, Joseph, Crucible Co................- 206 General Fireproofing Co. 27 

Index Tabs. Faber, Eberhard ............ 87 Terrell’s Equipment Co....... 107, 205 
Aigner, G. J., Co..... . Pencil Exchange, Inc., The.... i50 =: Sign_ Markers. 

Rand Co., The, Inc. .. ta Pencils, Thin Lead Magazine. Hellesoe, Hans H........ 
Ulrich Planfiling Eqaipinent OO..0ss : DeWitt LaFrance Co., Inc.. TSO National Sign Stencil Co... 
Universal Index Tab (o....... vez Dow, Louis F., Co........ 100 Sorting Devices. 

Inks, Adhesives, Etc. Ingersoll-Redipoint Co., Inc............... 189 SE: CE I ne ddeckende pee. 208 
Carter’s Ink Co., The......... Ostra Corp’n, The........... 241 See 7 121 
Commercial Paste Co. Inc. The Penholders. Ulrich Planfiling Equipment Co. 242 
GOMOTRE TEMPER Occ ce cccccccccccccccccccs Faber, Eberhard ...... 7 Stamp Affixers. 

Higgins, Chas. M., Co....... Cab bheteieetadteunr asus sch aans 237 See eee 995 

Inkstands. Penknives. Standard Stamp Affixer Co. 217 
Bachrach Specialty Co...... ed Be Oaks 6e geo 6 40h ie e-6.0 om 247 Stamp Indexes. 

Cushman & Denison Mfg. Co Pens, Steel. Medearis Moulding Co.......... 237 
General Eclipse Co.......... . Bsterbrook Pen Mfg. Co...............-s0 137 Stamp Pads. 

New Martinsville Glass Mfz. Co Hunt, C. Howard, Pen Co.......... 230 Consolidated Stamp Mfg. Co.... 210 
Sengbusch S-C Inkstand Co.... Miller Bros. ......-se+++eee++> 37 Peerless Carbon & Ribbon Mfg. Co 216 

Key Rings. eee POR OO, cc ccsecccccs a Stewart & Co., B. A....ccc.. ces. 194 
Adams, Henry T., Mfg. Co..... 124 Turner & Harrison Pen Mf. (u.... Superior Type Co., The bneasiwente.es 194 

Labels, Law Book and Number. Pens, Shading. : <j. Stands, Metal, for Office Machines. 

1. Mae Ue 666s ceeecsesecces 2) BOM OO. cece ccwsscess 245 Adjustable Table Co...............-- 218 

Leads, thin for mechanical pencils. Picture Hooks, Fowler-Manson-Sherman Cycle Mfg. (Cx 229 
American Lead Pencil Co............ 167, 196 Moore Push-Pin Co.......... 2234 Stapling Machines. 

Faber, A. W., Inc..... saéneeures 242 Pins. a ole aes - 128 

Letter Distributors. Crescent Brass & Pin Co.. «235 Defiance Sales Corp’n........... — 
Bristow, Stanley R 245 Defiance Sales Corp’n...... 234 Hotchkiss Sales Co.............. 58 
Imperial Methods Co............. 101 Vail Mfg. Co.............+..... 240 a eR eo 247 
i a had esha ckesseeeveds 121 Platens, Typewriter. Stationery, Embossed and _hemcentines 

Ross-Gould Co. ....... err 215 American Writing Machine Co 157, 163 American Embossing Co. we 252 
Ulrich Planfiling Equipment Co. 242 Ames Supply Co............. oa Ecker & Co 

Lockers Postal Scales. Ec cock nasueé es 
Terrell’s Equipment Co....... 107, 205 EE NEEPT TT PP EET OTTE TORT O 239 Wiggins, John B., Co. 

Loose Leaf, Books and Systems. Triner Sales Co.............. 241 Stationery Cabinets. 

i Mh. MEME, Ove ccscccvccceces 124 Triner Scale & Mfg. Co...... 214 General Fireproofing Co. 27 
ER 190 Publications, Imperial Methods Co.............. 101 
Boorum & Pease Co.............. 143, 146 American Exchange Service 217 SC eee S1 
Buxton & Skinner Prtg. & Sta. Co ee BOM BBTORG ccc cccccccces 1 Terrell’s Equipment | Co. 107, 205 
Chicago Tinder & File Co..... 236 Punches, Weis Mfg. Co.... cetees 130, 40, 41, 42 
i i ceekene eetatsene s 68 American Clip Co............. 170 Stencils. 
Hughes, L. L., Metals Co 243 Barrett Bindery Co............ . 1 Meyer & Wenthe.......... 224 
Irving-Pitt Mfg. Co es Boorum & Pease Co......... 14. 146 Stenographers’ Note Books. 
Lefebure Ledger Co. 201 Chicago Binder & File Co.. ‘ 23 Boorum & Pease Co....... 143, 146 
Plew & Motter Co.... 226 Defiance Sales Corp’n........ PIE Elkhart Stationery Co. 218 
Sheppard, C. E., Co.. : 158 Machine Appliance Corp’n.... .. 2:35, 247 Hano-Weinkrantz Co..... 214 
a a dived. ekedaso 4 = Nelson, C. R. & W. A., Inc 10 Rockwell-Barnes Co. 08 
ie Te Mies 2600060660000 9 Rivet-O Manufacturing Co... 216 ; 
ET PEs GP acnncccccccocseses 233 Sieber Products Co....... £29 ae ae & Co 238 
Trussell Mfg. Co. . 203 = Push-Pins, Faber, Eberhard .......... 87 
Wilson-Jones L. L. Co 119 Moore Push-Pin Co.......... 223 Sk. arr 204 
ip Tacks. . : Ribbons and Carbons, Paramount Pen Co.......... 237 
raff-U nderwood Co......... 233 SL Oper 23 Swinging Typewriter Stands. 
Moore Push Pin Co.... 223 American Manifold Products Corp’n........ 217 American Writing Machine Co 157, 163 

Matched Office Suites, i  cccn dns ueegeeebeces cee 179 _ "} “Serer 139, 40, 41, 42 
Macey Co., tee 81 Buckeye Ribbon & Carbon Co., he... 199 Tables. 

Bishel, J. K., Furniture Co............... 108 Carrib Mfg. ot ea caaeilik area ‘ 230 Corry-Jamestown Mfg. Corp'n Se 

Memo Devices CGarter’s Ink ©o., The.........0.s000. 69 Furnas Office Furniture Co. 222 
Gulnerich, Wm. it Mihevevéduseseue cesaie 243 Columbia Ribbon 2 Carbon Mfz. Co....... 92 General Fireproofing Co.. .127 
Robinson Mfg. Co. Pbdedecdecesadestéesedeh 126 Cooper Carbon Coated Paper (o.... 243 Udell-Predock Mfg. Co....... .-213 
TE gases ceccceseus 60seaus 247 i re Me cnc ueeeh6e0e6s seine .242 Tableting Presses. 

Weis Mfg. Co............ 139, 40, 41, 42 Crown Ribbon & Carbon Mfg. Co.. 229 Golding Mfg. Co... 112 
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Telephone Attachments and Accessories, 


Typewriter Specialties and Supplies. 





Typewriter Emporium ..........sse+eeee0eklB 


Beene TISCHIEE Gia ca.c00:046040006030608 122 American Exchange Service........-.sss+0:. 217 United Typewriter Exchange Co........++. 
Golpet TSveTACOrhs. 60s ccccccccccccccccece 242 Ames BOG Tis a6 es cicstiesccisivesccces 249 Wholesale Typewriter C0.......ceseeseees 
Hame-Wetnkrants O08. ....ccccccocccecvece 214 Ceavetene Dei, es sks bev ccsdvcccccsseess 215 Young Typewriter Co......+.-secscsessees 
Hoban Receiver Holder Corp’n............ 221 Nielaun Supply Co... ....ccceccccescesscces 246 Ventilators, Office, 

Thumb Tacks. Movineva-Pinmey Oo. oi. .ccccsrcccescceses 240 Chicago Mirror & Art Glass Co...........202 
I a oe es a ael 246 Ganktte, Be. Me cess cc cscnscstsvsvesegaocee 241 Visible Index Systems. 

San Mein Oe... ts. 29: Thorp & Martin Typewriter Co........... 230 American Kardex C0.........++seeeeeeese BMT 
ENE OE REET i eee: 244 Wee, i Mis Gib ia ec wdecssvcceowess 2, 224 Rams GO. scnesscdoeseoctencecseses sees onkane 
, Typewriters, New. Wardrobes. 

Time Stamps and Recorders. i Allen Typewriter Mfg. Co.............s00+ 145 Furnas Office Furniture Co................222 
Automatic Time Stamp CO... ee eeeee ey + 5. American Writing Machine Co........ 157, 163 Terrell’s Equipment Co...... Pe 
Melind, Louis, 4 BSCE SSHS SC 84SOC C49 6 - 210 Conona Typewriter Go... .cccsecccccccseves 90 Waste ts. 

Thompson Time Stamp Co., Inc........-... 240 Noiseless Typewriter Co...........cseeee. 65 Barbee Wire & Iron Works............++++ 78 

Type, Typewriter. GEER THPOMEIOOE Gwe occ cccececcvcesccseses 85 Cordley & Hayes ..........5. ® és een eee 
Ames Supply Co.......... shasta aie 249 Remington Typewriter Co.............+. 61, 73 Erie Art Metal Co......... cesses ad0ke bes ee 
Thorp & Martin Typewriter Co............ 230 MOVE THHOWTINNE Disc cnc cseccccusnsevecec 172 Coneemh Senusonras Go., The... ieee, | 

: : Smith, L. C., & Bros., Typewriter Co...... 77 Macey Co., Deoneses ce eccessece ecccecece 
ey irene valine eee agi 240 Underwood Typewriter Co...... 62, Back Cover Massillon Wire Basket Co., The.........++242 
te ie te See eee eee 247 Victor Typewriter Co.....0....-cecccsecces 5 Metal Office Furniture Co.........+.0+++ . -134 
Superior Brush Co.............s.ccceceees 243 Woodstock Typewriter Co............40+++28 Motors Sheet Steel Co., The.............-102 
. Skee ate note me Typewriters, Rebuilt. National Vulcanized Fibre Co.............. 97 

Typewriter Cabinets. ani American’ Writing Machine Co......157, 163 Peerless Wire Goods Co...... bite vee RB 
Byron Desk ©0.....eeessesssaeeeeeeecce ee 02 Capital Typewriter Co...... = no Geer ae 216 Vall. BR. Ga cacvicaticnertias osimeuninne “a 
Toledo Metal Furniture Co., The.......... 138 General Typewriter Exchange, Inc......... 174 Water Coo \< 

Typewriter Cushion Keys. Mfrs. Typewriter Clearing House......... 80 Cordley & Hayes .......... errr ere 
Lincoln Rubber Key Co............. ee ees. 8 a are eee 246 Wholesale Office Equipment. 

I, ME OD actu tdabdvighsteueccmed 171 Reliable Typewriter Co........ eee Stationers Wholesale Supply Co........... 183 
Pee Thee COs. s davivewvccens eee ere, Azora Rubher Co., The............. 217 Writing Sets. 
ees ee Rr errr 245 Ghinmnam-Wark BME, GO... ccc. ccecccsvves 116 Dixon, Joseph, Crucible Co............++. .206 
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SITUATIONS WANTED. 


EXPERIENCED MAN, 29 years. old, 
wants position as salesman in retail com- 
mercial stationery, or office furniture de- 
partment, or can manage department. 
Address Z-54, care Office Appliances, Chi- 
‘AgO. 

COLLEGE MAN. 28 years old, available 
after April 20, desires connection with re- 
sponsible manufacturer or dealer; 3% 
with leading manufac- 





years’ experience 

turers; can sell stock and contract work 
for banks, court houses, ete. Will con- 
sider traveling assignment. References 


furnished upon request. Address E-15, 


care Office Appliances, Chicago. 
MAN of twelve vears’ selling, buying and 
managing experience, well posted and a 
result getter, will consider a change with 
strictly reliable concern who are willing 
to pay for services of high grade man. 
References furnished. Answer R-13, care 
Office Appliances, Chicago. a 
MECHANICS WANTED. 
WANTED—Typevwriter mechanics. Top 
wages to good men with experience. 
American Writing Machine Co., 449 Cen- 
tral Ave., Newark, N. J. 
WANTED — Combination typewriter re- 
pair man and salesman for office supplies. 
Address Goshen Typewriter Exchange, 
Goshen, Ind. et 7 ae 
TYPEWRITER mechanic on all 











GOOD 
makes of typewriters; steady employ- 
ment; must have experience. MacTag- 


gart-Hoffman Co., Port Huron, Mich. 


FIRST-CLASS typewriter mechanic on all 
makes of machines; steady employment 
and good salary. Address O-10, care Of- 
fice Appliances, Chicago. 


HAVE OPENING for Al mechanic on all 
kinds of office machinery. Oakes Type- 
writer Exchange, Oil Exchange Blidg., 
Oklahoma City, Okla. 
RULER AND BINDER WANTED—Must 
be good mechanic; eastern Pennsylvania; 
state references and salary expected in 
first letter. Address Y-17, care Office Ap- 
pliances, Chicago. 





HELP WANTED. 


$1,000,000 COMPANY recently organized 
to operate a chain of stores in California, 
handling stationery, office supplies, filing 
equipment, desks, chairs, printing, en- 
sraving and school supplies, desires to 
get in touch with men capable of taking 
charge of branch stores. Must qualify as 


to knowledge of lines, ability in store, 
management and_ personal character. 


Small investment desirable but not nec- 
essary. Write fully to W. F. Carpenter, 
San Diego, Calif. 


WANTED TO BUY. 

WANTED 
ind check 
writers, if 
Oxford, Pa. 


Ty pewriters, adding machines 
writers. Also portable type- 
cheap. C. L. Ejicholtz, New 


SALESMEN WANTED. 
SALESMAN with experience in steel of- 
fice equipment and supplies. Give past 
experience, age and salary desired. Fran- 
cis Doane & Co., Inc., Boston. 





HAVE OPENINGS for 2 or 3 experienced 


salesmen—typewriters, adding machines, 
etc.; must have good qualifications. 
Oakes Typewriter Exchange, Oklahoma 


City, Okla. 





SALESMAN with experience in blank 
book and loose leaf department of com- 
mercial stationery store. Give past ex- 
perience, age and salary desired. Francis 
Doane & Co., Inec., Boston. 


WE WANT SALESMEN acquainted with 





stationers and jewelers for excellent 
values in popular priced fountain pens, 
neatly displayed. State territory; refer- 
ences. toom 5, 702 W. 18l1st St., New 
York. 








WANTED—Experienced office furniture 


and filing equipment salesman for city 
work. High grade lines and a good op- 
portunity for the right man. Business 
Furniture Co., St. Paul, Minn. 


FOUNTAIN PEN SALESMAN wanted to 
sell to the trade in and around Chicago. 
Excellent opportunity for a young man 
who knows the business. Address C-15, 
eare Office Appliances, Chicago. 





GOOD OPENING for a live, capable and 
experienced man in the stationery and 
office supply business; large city, central 
west; complete management of store; 
small investment required. Address A-13, 
care Office Appliances, Chicago. 





PROMINENT, 
EUROPEAN 


PROGRESSIVE 
COMPANY, HAV- 
ING ALREADY IMPORTANT 
SOLE AGENCIES FOR THE 
CONTINENT AND GREAT BRIT- 
AIN, WISHES TO COME INTO 
CONNECTION WITH FIRST 
MANUFACTURERS OF 
OFFICE MACHINES OR APPLI- 
ANCES, DESIRING TO BE REP- 
RESENTEDIN EUROPE. MAN- 
AGER WILL BE IN THE U. §&. 
BETWEEN ABOUT APRIL 25TH 
AND MAY 15TH. APPLY B-104, 
OFFICE APPLIANCES, 720 TRI- 
BUNE BUILDING, NEW YORK. 


CLASS 











SALESMEN WANTED. 





SALESMEN — All territories, calling on 
stationers, department stores, gift shops, 
to carry exclusive leather line; samples 
light, compact; liberal commissions; side 
line. Salford Manufacturing Co., 1235 
Arch, Philadelphia. 


SIDE LINE SALESMEN—Big profits as- 

sured. National organization selling sta- 

ple line of stationery specialties to trade. 
Write for catalogue of winning sellers. 

goes Corp., 114-SB East 25th St., New 
ork. 


WANTED, SALESMEN — Our patented 
Ringer Signa! Files have features that no 
other files can have. Dealers recognize 
this quickly. Prices, commissions and de- 
iiveries are right. Write Thompson, 4650 
Harrison St., Chicago. 











SALESMAN WANTED—Experienced in 
general office supplies to call on trade in 
city of 90,000 in eastern Pennsylvania. 
References and salary or commission in 
first letter. Address G-40, care Office Ap- 
pliances, Chicago. 





SALESMAN calling on banks can earn 
more selling our patented money-han- 
dling devices and steel equipment. Per- 
manent position and full protection for 
right man. Address Bankers’ Specialty 
Corporation, 111 Nassau St., New York, 
ae 





LIVE WIRE SALESMAN who can show 
an attractive record of results desired to 
represent office —_ manufacturer 
in Chicago or on the road traveling from 
Chicago. Thoroughly experienced and ca- 
pable. Address T-19, care Office Appli- 
ances, Chicago. 





WANTED—Active man of executive abil- 
ity who thoroughly understands the com- 
mercial stationery and office supply busi- 
ness. Must qualify as to knowledge of 
lines, ability in store management and 
personal character. Address reply to 
Goldstein's, Inc., Rochester, N. Y. 





SALESMEN — Experts in either Bur- 
roughs, Ford or National Cash Register 
products. Exceptional opportunity in vir- 
gin field. Must oo Spanish. Send ref- 
erences as to character and ability. in 
first communication. Good living condi- 
tions. Could earn from $500 to $1,000 
monthly. E. E. Huber & Co., San Salva- 
dor, El Salvador, Central America. 





EXCLUSIVE, long term, liberal sales 
contract for successful ribbon and carbon 
salesmen can be secured in a few terri- 
tories with pioneer manufacturer known 
nationally, making high grade line. An 
exceptional opportunity to build fine busi- 
ness for yourself. Address E-14, care Of- 
fice Appliances, Chicago. 





CONTINUED ON PAGE FOLLOWING. 
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WANTS AND FOR SALE. 
BUSINESS OPPORTUNITIES. FOR 
AN ESTABLISHED FIRM, 20 years in 


this class of trade, will sell. Part cash. 
Retiring. Address W- care Office Ap- 





other interests. 


SALE—Stationery 
=a lished six years. One of best locations in 
downtown Kansas City, Mo. 
Address K-12, 
fice Appliances, Chicago. 


CONTINUED FROM PAGE PRECEDING. 


EXCELLENT OPPORTUNITY —A large 
Ohio company, nationally known, manu- 
facturers of business systems selling to 
every line of business, has several very 
good territories open for assignment in 
-- different sections of the United States. 


business estab- 


Owner has 
care Of- 





pliances, Chicago. 





good office supply trade, well established, 
in Montana town of 15,000. Address M-18, 
eare Office Appliances, Chicago. 


FOR 
town, 


Florida. 


handle, with 





SALE—Stationery store, Minnesota 
eleven thousand, established twen- 
ty years. Also seven plate glass 10-foot 
oor cases, marble base. Address T-16, 
care Office Appliances, Chicago. 


address “Agent,’’ 
Fla 








~ ae ee FOR SALE—Office furniture and station- 
BOOK AND STATIONERY STORE with ery business in one of the best cities of 
Limited amount of 
security 
Exceptional opportunity if one wants to 
engage in business in Florida. 
other interests requiring his attention is tive 
reason given for selling. 
Box 1853, 


Excellent commission arrangement on in- 
stallations and repeat orders. Established 
business offers continuous source of in- 
come. Factory carries consignment and 
accounts. Exclusive representation neces- 
A fascinating and highly remunera- 
proposition. Address A-14, care Of- 
fice Appliances, Chicago. 


NEW SELLING PLAN in old established 
— business creates new proposition equal to 


money can 
for the balance. 


Owner has sary. 


For particulars 
Jacksonville, 





A WELL ESTABLISHED, modern _ _ = ~ biggest office appliance agency. Evers 
equipped printing and office supply com- __FOR SALE. needs “average of $25 "per desk, Meets 
it suamaner with “pep” and “eaok” to EL LIOTT- FI SHER billing and bookkee D- real need. Commission 50 per cent. Finch 


sales manager with ‘“‘pep”’ and “‘push’’ to 
handle sales division. Man with $5,000 or 


more to invest will find this his oppor- Gilmore Co., 508 8. 


ing machines bought and sold. 
Dearborn, 


Maloney, made $200 a week first three months. No 
Chicago. “trade ins.’’ No “repairs.’’ No competi- 





tunity. Write A-15, care Office Appli- 
ances, , Chicago. 


EXCEPTIONAL OPPORTU NITY ‘to buy ~ 
typewriter exchange; best in state of ™achines, 
Oklahoma; established business that will half the 
pay fine income from start. If you are 











ADDRESSING MACHINES, 
duplicators, letter folders, 
ers, mailometers, check writers, dictating 
multicolor 
manufacturers’ 


oe tion. Market not worked to death. Splen- 
multigraphs, did opportunity for adding machine or 
envelope seal- typewriter agency men. Casey, 4730 Mce- 





making less than $4,000 per year it will 

y you to investigate. Will take about 
16,000 to handle this. Address W-13, care 
Office Appliances, Chicago. _ 


OLD ESTABLISHED typewriter business 
in town of 50,000 in fastest growing and 
best section of California. Agencies for 
portable typewriter and adding machine 
and a big rebuilt business. Income $800 ee iene "ae 
to $1,000 per month. Will sell business, 


FOR SALE—Half 
Exchange, 
ing big business. 
New Remington 
F-18, 














stock and all accounts, $12,000 cash. Ad- 10 connect | with 
dress V-15, care Office Appliances, Chi- State experience and 
cago. Address Y-14, care 

- — York, N. Y. 
OFFICE SUPPLY and jobbing station- 


ery business for sale; will stand strictest 
investigation; one of best localities in 
Montreal; long lease; doing an annual 
turnover of about $75,000 per year. Toa 


interest in Typewriter 
in good middle west city. Do- 

Have 
Typewriters. 
care Office ota taena an Chicago. 


AGENTS WANTED. 
OPPORTUNITY for 
growing 


Office 


WE HAVE A FEW openings for exclu- 
sive general agents 
to sell the most popular line of mailing 
machines on the market. 


in valuable 


Graw, Detroit. 
presses—at about : = —- 
i price Pruitt AGENCIES WANTED. 
Company, 170H North Wells, Chicago. asinine ets ms 
ie WANTED — Stationery lines to sell to 


territory. Prefer 
cards, paper, ete 
Office Appliances, 


dealers in southern 
specialties, greeting 
Address KT-15, care 
Chicago. 


_ EXPERIENCED typewriter salesman 
” wants to represent two or three manufac- 

turers of light office specialties covering 

: a the states of Texas and Oklahoma selling 
salesman to retailers of office 


Dealership on 
Address 





specialty - ! supplies and type- 
organization. writers. Address P-32, care Office Appli- 
territory preferred. ances, C hic ago. 


Appliances, New -—S 

IW ‘ANT TO HEAR FROM manufactur- 
ers of quality office appliances and sta- 
tionery specialties desiring live represen- 
tation in San Francisco, Calif. Want to 
establish myself as manufacturer's agent 
Will handle all or northern part of Cali- 


territory 


Universally ad- 


man familiar with the trade this is an vertised and distributed. Liberal com- fornia or entire Pacific Coast 15 years 
opportunity of a lifetime. Well estab- mission. Write, stating full qualifications in San Francisco in kindred line. Can 
lished connection. Good reasons for sell- in first letter. Standard Envelope Sealer satisfy anybody re references. Address 
ing. Apply Box 154, Montreal, Canada. Mfg. Co., Revere Blvd., Everett, Mass. S-51, care Office Appliances, Chicago. 

















The RECENT 
PATENTS 





Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 


1,444,978. Pencil with displaceable graphite core.—George 
Meier, Nuremburg, Germany. 

1,445,298. Envelope fastener.—Frank W. Cuban, Derby, Conn. 

1,445,461. Revolution counting mechanism for calculating 
machines.—Franz Trinks, Brunswick, Germany. 

1,445,469. Ribbon for typewriting and similar machines.— 
Webster E. B. Baker, York, Penna. 

1,445,513. Typewriter.—Frederick W. Hillard, Tottenville, N. 
Y. (assignor to Typewriters Hillardized, Inc., a corporation of 
Delaware). 

1,445,597. Typewriter-carriage return mechanism.—Fred. N. 
Kawamura, Wyo. 

1,445,856. Pencil.—Charles Sonneborn, West Pittsburg, Penna. 

1,445,900. Fountain pen.—Robert S. McKay, Dunellen, J 

1,445,909. Computing machine. —Henry L. Pitman, Westfield, 
N. J. (assignor to Underwood Computing Machine Company, 


New York, N. Y., a corporation of New York) 


1,445,910. Loose leaf binder.—August B. Plushkell, Los An- 
geles, Calif. 

1,446,073. Envelope.—Clifford O. Stemen, Detroit, Mich. 

1,446,096. Typewriting machine case.—Alfred G. F. Kurow- 


ski, Brooklyn, N. Y. 
pany, New York, N. Y., 


(assignor to Underwood Typewriter Com- 
a corporation of Delaware). 


1,446,338. Typewriter.—Halcolm Ellis, East Orange, N. J. 

1,446,524. Fountain pen.—lvan D. Tefft, Chicago, Ill. (as- 
signor to the Wahl Company, Chicago, Ill., a corporation of 
Delaware). 

1,446,669. Envelope.—John F. Sherlock, New York, N. Y. (as- 





signor of one-half to Charles L. O'Reilly, New York, N. Y.). 
1,446,687. Calculating device.--Eugene M. Beals, Pittsburgh. 
Penna. (assignor to Universal Visible Calculator company, 
Pittsburgh, Penna., a corporation of Pennsylvania). 
1,446,745. Typewriting machine and case.—William F. Hel- 
mond, Hartford, Conn. (assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware). 


1,446,809. Loose leaf binder.—Paul R. Moore, Portland, Tenn. 
1,446,883. Pencil.—William J. Flick, Alexandria, Va 
1,446,935. Typewriting machine.—George A. Seib, Ilion, N. Y. 


(assignor to Remington Typewriter Company, Ilion, N. Y., a 


corporation of New York). 


1,446,951. Typewriter.—A. R. G. Vogt, Chemnitz, Germany 


(assignor to the Firm Wanderer Were-Worm, Winklehofer and 


Jaenicke, A. G. Schonau, near Chemnitz, 


Germany). 
1,446,976. Typewriting machine.—A. G. F 


Kurowski, Brook- 


lyn, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 
1,446,990. Calculating machine.—Arthur F. Poole, Chicago, 


Ill. (assignor by mesne assignments to Remington Accounting 
Machine Corporation, New York, N. Y., a corporation of New 
York). 

1,446,993. Typewriting machine.—George 
(assignor to Remington Typewriter Company, 
corporation of New York). 

1,447,066. Pen.—Robert J. Estes, Coalgate, Okla. 

1,447,124. Copyholder.—Ernest W. Curtis, Selby, Calif. 

1,447,270. Typewriting machine.—Jesse A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, New 


A. Seib, Ilion, N. Y. 
Ilion, N. Y., a 


York, N. Y., a corporation of Delaware). 

1,447,280. Typewriting machine.—Cornelius B. Corcoran, New 
York, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,447,281. Fountain pen.—Charles P. Crawford, Los Angeles 
Calif. 

1,447,309. Calculating device.—Samuel V. Johnson, Portland, 
Ore. 

1,447,484. Typewriter key-actuating organization.—John H 
Pillings, Hamilton, Ohio. 

1,447,495. Positive flow fountain pen.—Oscar Stromborg, Los 


Angeles, Calif. 
1,447,510. Typewriting machine.—Joshua E. Davidson, 
York, N. Y. (assignor to Underwood Typewriter Company, 


New 
New 


York, N. Y., a corporation of Delaware). 

1,447,563. Typewriter screen.—Elmer C. Moon, Sheepshead 
Bay, N. Y. 

1,447,638. Typewriting machine.—John H. Barr, New York, 
N. Y. (assignor to Remington Typewriter Company, Ilion, N 


Y., a corporation of New York). 

1,447,639. Typewriting machine.—John H. Barr, New York 
N. Y., and Edwin E. Barney, New Rochelle, N. Y. (assignors 
to Remington Typewriter Company, Ilion, N. Y., a corporation 
of New York). 

1,447,677. Pencil.—John F. 

1.447.678. Pencil.—John F 


Chicago, Il. 
Chicago, Il. 


Lindberg, 
Lindberg, 
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No. 1,438,419.—Caiculating machine; patented December 12, 
1922, by Herbert A. Wrenn of Washington, D. C., assignor to 
Wrenn Adding Machine Company of the same place. 

No. 1,446,338.—Invention embodies a shift basket typewriter, 
with improvements in the basket; patented February 20, 1923, 
wd Halcoim Ellis of East Orange, N. J. 









s Py 2 

No. 1,437,329.—Loose leaf book; patented November 28, 1922, 
by William Wilburger of Brooklyn, N. Y. 

No. 1,442,674.—Card holder; patented January 16, 1923, by John 
J. Lee of Chicago, Illinois. 

No. 1,441,505.—Eraser-supporting means for t 
tented January 9, 1923, by Charles Huscher of 


pewriters; pat- 
olden, Colorado. 








Comparative Figures on Major Exports. 

Furniture, metal office, comprising filing cases, safes and 
other a office furniture and fixtures in December—(1921) 
$115,792; (1922) $116,592. Twelve months ending December— 
(1921) $2,321,749; (1922) $1,312,842. [For segregation of these 
items, see respective classifications under ‘“‘Comparative Figures 
on Miscellaneous Exports.’’ ] 

Machines, adding and calculating, in December—(1921) 873 
machines @ $115,758; (1922) 1,188 machines @ $200,039. Twelve 
months ending December—(1921) 12,477 machines @ $2,652,191; 
(1922) 11,475 pounds @ $2,047,868. 

Machines, cash register, in December—(1921) 1,614 machines 
@ $272,017; (1922) 1,423 machines @ $262,410. Twelve months 
ending December—(1921) 11,350 machines @ $2,532,170; (192z) 
14,352 machines @ $2,838,146. Cash register parts in December— 
(1921) [quantity not stated] $36,606; (1922) 58,748 pounds @ 
37,962. Twelve months ending December—(1921) [quantity not 
stated] $317,133; (1922) 423,515 pounds @ $305,985. 

Machines, typewriting, in December—(1921) [quantity not 
stated] $872,061; (1922) 19,658 machines @ $1,237,964. Twelve 
months ending December—(1921) [quantity not stated] $12,431,- 
397; (1922) 188,845 machines @ $11,573,970. Typewriter parts— 
(1921) [not segregated]; (1922) 22,457 pounds @ $37,700. Twelve 
months ending December—(1921) [not segregated]; (1922) 207,- 
240 pounds @ $398,484. 


Paper, carbon, in December—(1921) [weight not reported) 
$45,397; (1922) 53,254 pounds @ $48,081. Twelve months ending 
Decembe *r—(1921) [weight not reported]; $496,409; (1922) 686,104 


$535,975. 

typewriter, in December—(1921) [weight not re- 
ported] $39,786; (1922) 25,502 pounds @ $42,801. Twelve months 
ending December—(1921) [weight not reported] $445,337; (1922) 
249,927 pounds @ $463,478 


Comparative Figures on Miscellaneous Exports. 

Cases, metal filing, in December—(1921) [not segregated]; 
(1922) 1,805 pounds @ $62,462. Twelve months ending December 

(1921) [not segregated]; (1922) 15,387 pounds @ $484,781. 

Chairs, wooden, in December—(1921) [quantity not stated]; 
$48,677; (1922) 13,085 chairs @ $59,353. Twelve months ending 
December—(1921) [quantity not stated] $1,065,027; (1922) 126,- 
856 chairs @ $462,897. 

Envelopes in December—(1921) [not segregated]; (1922) 200,- 
170 pounds @ $39,170. Twelve months ending December—(1921) 
[not segregated]; (1922) 2,604,413 pounds @ $502,726 


pounds a 
Ribbons, 





Furniture and fixtures, other office, metal—(1921) [weight not 
reported] $78,347; (1922) 64,616 pounds @ $17,678. welve 
months ending December—(1921) [weight not reported] $1,341,- 
747; (1922) 1,233,835 pounds @ $324,159. 

Furniture, wooden, office, in December—(1921) [grouped with 


store furniture]; (1922) 92,067 pounds @ $9,169. Twelve months 


ending December—(1921) {grouped with store furniture]; (1922) 
558,518 pounds @ $154,545. 

Furniture, office and store, wooden, in December—(1921) 
[quantity not stated] $48.453; (1922) [segregated]. Twelve 


months ending December—(1921) [quantity not stated] $1,022,- 


285; (1922) [segregated]. 

Furniture, other metal, in December—(1921) Oh ae not re- 
ported] $99,949; (1922) 1,121,599 pounds @ $163,396. Twelve 
months ending December—(1921) [weight not reported] $2,057, - 
853; (1922) 10,731,379 pounds @ $1,553,271. 

Fiber ware, indurated, in December—(1921) [not segregated]; 
(1922) 144,207 pounds @ $9,434. Twelve months ending Decem- 
ber—(1921) [not segregated]; (1922) 465,464 A tier @ Lee goon 

Fixtures, store, wooden, in December—(1 {grouped wi 
office furniture]; (1922) 36,181 pounds @ $9,169. Twelve ated 
ending December—(1921) [grouped with office furniture]; (1922) 
563,944 pounds @ $93,129. 

Ink, other than writing, lithographic and printing, in De- 
cember—(1921) [weight not reported]; (1922) 28,347 pounds @ 
$47,775. Twelve months ending December—(1921) [weight not 
reported] $449,099; (1922) 389,124 pounds & $125,031. 

Ink, writing, in December—(1921) [not reported]; (1922) 121,- 
614 pounds @ $18,931. Twelve months ending December—(1921) 
[not reported]; (1922) 925,366 pounds @ $203,947. 

Machines, addressing, in December—(1921) [not segregated |; 
(1922) 365 machines @ $33,457. Twelve months ending Decem- 
ber—(1921) [not segregated]; (1922) 2,276 machines @ $221,469. 

Mucilage in Decembe r—(1921) {reported with paste]; — 
15,108 pounds @ $4,635. Twelve months ending December— 
(1921) [reported with paste]; (1922) 121,493 pounds @ $22,216. 

Mucilage and paste in December—(1921) {weight not report- 
ed] $24,967; (1922) [segregated]. Twelve months ending De- 
cember—(1921) [weight not reported] $331,846; (1922) Lsegre- 
gated]. 

Note.—In December totals of mucilage and paste were com- 
bined in 1921—December, $24,967; eleven months ending Decem- 
ber, $331,846. Same totals in 1922—December, $30. ; tweive 
months came © December, $251,565. 

Office —— including paper clips and binders, erasers, 
inkstands, ete., in December—(1921) [not ccqrenmannes (1922) 
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206,958 pounds @ $103,220. Twelve months ending December— 
(1921) [not segregated]; (1922) 1,902,151 pounds @ $985,947. 
Paper, cash register and adding machines, in December— 
(1921) {weight not reported]; (1922) 78,028 pounds @ $8,854. 
Twelve months ending December—(1921) [weight not reported] 
$168,622; (1922) 887,608 pounds @ $97,237. 
Paper, except in papeteries, in December—(1921) [not segre- 


gated]; (1922) 731,896 pounds @ $91,741. Twelve months ending 
December—(1921) [not segregated]; (1922) 7,371,513 pounds @ 


$1,153,089 

Paper, writing, and envelopes, 
not stated] $172,134; (1922) [segregated]. 
ing December—(1921) [quantity not stated] 
[segregated ]. 

Papeteries in December—(1921) [not segregated]; (1922) 36.- 
633 pounds @ $10,955. Twelve months ending December—(1921) 
{not segregated]; (1922) 349,920 pounds @ $124,529. 

Paste in December—(1921) [reported with mucilage]; 


in December—(1921) [quantity 
Twelve months end- 
$4,355,642; (1922) 


(1922) 


236,812 pounds @ $25,390. Twelve months ending December— 
(1921) [reported with mucilage]; (1922) 1,183,861 pounds @ 


$232,350. 

Note.—In December totals of mucilage and paste were com- 
bined in ene, $24.967; eleven months ending Decem- 
ber, $331,846. Same totals in 1922—December, $30,025; twelve 
months ending December, $251,565 

Pencil leads in December—(1921) [not segregated]; 
245,589 dozen @ $6,271. Twelve months ending December— 
{not segregated]; (1922) 2,052,720 dozen @ $70,618. 

Pencils, lead, with metal casing, in December—(1$21) [not 
segregated]; (1922) 11,382 dozen @ $19,692. Eleven months end- 
ing December—(1921) [not segregated]; (1922) 129,312 dozen @ 
$303,465. 

Pencils, other, in December—(1 
696,365 dozen @ $140,862. Twelve months ending December— 
(1921) [mot segregated]; (1922) 6,497,586 dozen @ $1,285,118. 

Note.—Pencils, all kinds grouped, including lead pencils with 
metal casings, other ncils and pencil leads, were reported thus 
in 1921—December, $114,821; eleven months ending December, 
$2,074,508. Totals of same items reported separately in 1922— 
December, $166,825; twelve months ending December, $1,658,201. 

Penholders in Dece mber—(1921) 5,313 gross @ $9,294; (1922) 
3,941 gross @ $6,500. Twelve months ending December—(1921) 
74,069 gross @ $171,030; (1922) 49,418 gross @ $86,563. 

Pens, fountain, in December—(1921) 6,721 pens @ $6,854; 
(1922) 17,125 pens @ $9,813. Twelve months ending December 
—(1921) 168,060 pens @ $215,622; (1922) 183,756 pens @ $155,216. 

Pens, metallic except gold, in pe mee eS 12,505 gross 
@ $6,230; (1922) 9,733 gross @ $7,290. Twelve months ending 
Dec 1 “ihren 155,497 gross @ $101,497; (1922) 203,551 gross 


@ $104,758 
Safes in December—(1921) 349 safes @ $37,445; (1922) 330 
Twelve months ending December—(1921) 8,272 


safes @ $36,512. 
safes @ $980,032; (1922) 3,997 safes @ $503,902. 


(1922) 
(1921) 


921) [not segregated]; (1922) 


December Exports of Typewriters. 


United States exports of typewriters (including bookkeeping 
machines) by countries, during December, 1922. By the Divi- 
sion of Statistics, Department of Commerce: 


Typewriters. Parts of. 





Countries. Number. Number. 
EL. ices 6h cenecewes 562 $ 4,073 40 $= «(101 
SE, ahs cua eb bind ae a . aun ee 316 1,110 
EE Wi ob g6u 60-4 660 er 5 scee + ep 
Czec hoslovakia OO rere ee 421 17 61 
RS Bee Bare CRiie ia 4 a 167 73 188 
FE ae 158 2 10 
Ae 2,479 571 69. 
Ph ote cs ehh deve nnded 357 63 310 
ES, Se 35 eee ao 
eet oe6 cea vicedwed ace 6k on 1,312 388 702 
 oCeelioh cin ciate ¥ sweets e< l — iad 
Malta, Gozo and Cyprus Islands 3 ie ks 
IE ree 215 672 942 
ST Be lees hein eces ie 98 14 30 
Poland and Danzig ............ 9 i 
EE he ed daa wae gems  .4 ee) gases 
EE ee i) Gn. © keane § Ghee 
ee ON ng caso vsecenioc ta. ie er 
EES Pee Terr rr eee 421 3,882 5,074 
et eee ee oe wd 6 we wk 453 97 160 
EE ee 598 799 1,683 
EES as en 5,109 5,600 7,773 
 chauwa gin dwaded eu KS abide 17 ae ae 
, Nas etesedkaee ses na 50 
Canada— 

Maritime Provinces ......... 3 148 34 

Quebec and Ontario ........ 1,118 4,747 11,122 

Prairie Provinces ........... 124 384 838 

British Columbia and Yukon. 10 116 104 
ee Pree 5 cae Rive 
EER an 24 ean 
ED hevids bodeed dat eaades 35 ane 
ST ne cnqed ceca bcc ere ic Ghee: dence — 
I oh bee cc cde ieee’ ak ae ae 9 “7 Sona 
es cAeucebdduatendeatinabh 15 51 114 
ee eee 547 82 119 
Newfoundland and Labrador. 3 32 209 
| ee ee a) See: Gbeek wales 
ooh othe anssdbeees PaaS: «6a ie 
ERE Te Crrere ee). VS” seade's - 
Trinidad and Tobago ... ; 10 a ie 
Other British West Indies .. 4 athe ane 
(a a i. 250 61 21v 
Dominican Republic Pe rere 3 55 127 
Dutch West Indies ........ 26 die fan 
0 ES a ere 13 ave ese 
Virgin Islands of U. S.. 5 sell 7 
ES 727 896 813 
ES ee eee 8 10 36 
RN ita Oded shee abs de Kaine 464 757 637 
Th tesheGieses@ckhtceds sees oS 248 176 72 
ES el cat Cas 5 dla whdae a ee C  —_——_ #8 on 
EEE a eee a. \“—ae Seewe 
Pe PE ckeasdceeteniccss 5 


Countries 
Dutch Guiana 
Peru 
Uruguay 
Venezuela 
British India 
Ceylon 
Straits Settlements 
China 
Java and 
Hongkony 
Japan 
Kwangtung, 
Palestine and Syria 


Philippine Islands ....... 
RRR Gr errrrrrre 
SE 6 4 wslind soko < wenn’ 
rrr 


British West 
British South Africa 
British East Africa 
Canary Islands 
PE sediee Leathe se e004 
Algeria and Tunis 
Other French Africa 
Morocco 
Portuguese East 
Other Portuguese 
Spanish Africa 


atin a dn eames? 
Africa 


Total 


Shipments to Non-Contiguous ae 
z Porto s«tico 


pO eee $1,256 Hawai 


leased territory. a 


Typewriters. 





Number. 
1 43 
70 2,400 
65 4,338 
87 5,577 
ce 272 14,486 
—— 12 600 
80 3,710 
111 5,500 
53 2,964 
41 3,250 
367 23,591 
14 S80 
7 386 
33 1,287 
- 60 2,160 
: 773 37,053 
110 5,630 
9 544 
202 13,584 
6 292 
12 360 
9 543 
=r 110 5,700 
' 1 48 
6 660 
cm 1 50 
1 51 
l 68 
aatad 19,658 $1,2: 37,964 


5,501 


Parts of. 
Number. 


“477 1,140 
4] 100 

"98 100 

929 897 

52 752 
40 


1,141 


2,457 $37,7 


December Exports of Metal Office Furniture. 
United States exports of metal furniture by countries during 











December, 1922. By 
Commerce: 
Filing Cases. 

Countries No. Te) 
PE ccunecheewee™ 62 $ 1,056 
EE weld chk maaan 7 a ey 
DD nevedasuneah axes 15 536 
65 ch emeae eis si 
SD stenscecnane 1 
| BEN : 1 
Netherlands ......... 109 
PE ican vcatenaes 15 
EE Raley oe c.eeeated® 85 
SN: i ai60 wk'eh enlelne a 
Pr rr 581 
DE voneksnenbane $ 
Canada— 

Maritime Povinces. ... pe ee 2 

Quebec and Ontario 225 6,482 64 

Prairie Provinces .. 17 179 4 

Br. Col. and Yukon 2 140 1 
British Honduras .... a ne e 
CE, SEN. Snes cneamns 6 173 1 
Pr pseedanave ‘ hone 
PE caccdkeawans 2 [55 1 
DEE sdcctecaccs Y- . i 
arr 1 7 : 
Salvador ....... ea’ 1 40 1 
DE: svaawanasawnes 102 4,388 7a 
Miy. & St. Pierre ts.. 1 20 me 
Nwfdld and Lab..... 5 182 1 
DE oderasadees aa é 174 2 
DE seceeencsses $ 97 we 
=e RS t 143 1 
Trinidad & Tobago... ; ay 2 
Other Brit. W. Indies 3 133 1 
errr ; 46 1,144 53 
Dominican epublic.. + eS «us 
Dutch W. Indies..... ar ae — 
DEE. 3.444 chase 6nad4-< 10 Ge ass 
Virgin Is. of U. S.... - ee ee 
pS ere re 63 i v3 
SS” rere 10 .. ——= 
EE « saddedvereesa 141 Zee 
BE eo Ecatadieh-oeamae 6 ... ae 
SE «pec cacdanese 35 1,081 22 
Er ere 1 2 ame 
British Guiana +0) Ge vas 
errr rer 14 863 9 
PORT re 38 ko ae 
pC Serer er er ee 3 276 39 
N,v casees ee an” ae 
Straits Settlements... 1 90 
RE  ‘eéceeiunecuedue 17 682 1 
SE oneaweeabee ae <n - = 
Java and Madura.... ... , a 
Other Dutch E. Indies 4 217 i 
French Indo-China... ...  ..... “a 
pO Tere a Sines 4 
rt eer 50 5,500 3 
Kwantung, Isd. ter 1 20 6 
i, et 2. See eres a 
Philippine Islands ... 51 1.695 21 
i. rrr eter rr, int co 1 
PEE, vkiciieans +000 13 317 1 
French Oceania we lt eee gaia 
SP ae ee 1 
Aa". Se eee ot 
British So. Africa.... 
British East Africa.. ‘ 
DE. c6cckosuenacksa — maahene 
DE: ceencekeneenn 9 183 
Portuguese E. Africa rere 

eee ee 1,805 $62,462 330 


Safes. 


1,119 
100 


898 


10,77 


ur 
—— 
_- 


1,651 


pe: 


021 


“200 


894 
565 
587 
"546 
325 
"900 





$36,512 


the Division of Statistics, Department of 


Other 
Office 
Furni- 
ture and 
Fixtures 

119 


Other 
Metal 
Fur- 

niture 
658 
30 
15 
1,600 
8,250 


540 
.29 


180 
1,508 


1,255 
3,119 
80 
260 
4,540 


45 369 
110 
50 

i5 
4,734 
12 
11,235 
214 
270 


396 





17,678 $163, 











ae 











OFFICE 





eee fa Page 11. 


December Exports of Cash Registers and Parts. 
United States exports of cash registers and parts, during 
December, 1922. By the Division of Statistics, Department of 
Commerce: 


Cash Registers Parts of. 


Countries Number. Number. 
Belgium .. . rT Tr 8 3,611 50 > 180 
Denmark ees a ee , 3 6,740 bee aa ee 
France Be Re ter 50 14,323 174 282 
German P pakates bat one " Pieemee 1,210 1,310 
Italy seaekws 14 1,470 ; San 
Netherlands Pea re ee 7 2,257 
Norway . Jc pmeke aoe 56 9,462 
Spain ike inte ween 93 21,785 123 193 
Sweden re re 65 20,880 - 
Switzerland is orate 28 4,630 52 110 
OS Fee en ee 524 68,698 2,955 2,497 
Canada 

Quebec and Ontario ....... 20 1,215 51,046 30,879 

Prairie Provinces cok hive 2 54 
British Honduras ........ , ] 75 
DO kc eecundesependeiries l 65 
i. Perrrreerrcrr Te 4 172 
Salvador aan Whe ocho . 1 27 ae eer 
OO rrr err TT eee 40 4,950 87 50 
Newfoundland and Labrador ae ‘hee 9 4 
pO Pee 8 946 ve 
Trinidad and Tobago ..... l 65 ee 
Cuba Perret re or ee 14 3,912 32 14 
Dominican Republic ....... -s 9 2,916 37 14 
BSMORCINE «oc cccscisesss 9 29,868 S88 1,113 

SEE ©. 6 9,0) 0ne- alae k ee ae eae 71 11,168 140 177 
CRE .ccecccauewapeeean ; 16 4,418 is 
Peru .. a oe a ; ] 135 
Uruguay y ieapeie-s 10 1,902 42 47 
Venezuela , — 13 1,200 
British India . seagate ] 420 39 25 
Java and Madur: Bs dada casa 435 348 
French Indo-China ... ; l 35 
pS Perr rrr eee 38 8,70 
Palestine and Syria 2 700 
Philippine Islands ...... 13 1,740 ; mata 
pO Ee errere cere : 172 27,768 198 148 
New Zealan ee lf 4,239 931 571 
Algeria and Tunis . ' ‘ l 618 ot 

BOGE éinlkaseceedewesaun 1,423 $262,410 58,748 $ 37,962 

December Exports of Adders-Calculators. 
United States exports of adding ay calculating machines, by 


countries, during December, 1922. By the Division of Statistic Ss, 


Department of Commerce: 


Countries Number. Countries Number. 
Belgium eer ee 31 $ 5,703 Other Brit. W. Ind. 1 200 
Czechoslovakia .... 13 5,689 eee ion oF 426 
Denmark es ae 8,110 Dom. Republi 1 50 
France ..193 32,919 Argentina .. ook l8 10,269 
Germany 31 15,826 RE. Sssuccceenee me 6,449 
Italy .. ; o. ae 2, ! Colombia .. — 1,177 
Netherland re 5, 935 Ecuador ... 1 400 
Norway er. 2,561 British Guiana i 61 
Spain .. -- a 4,270 Peru ....- ' ce” 823 
Sweden . «oe 10,448 Venezuela .. “a 600 
Switzerland ..a ae 3,350 CN: Aswwitaenanns 1 110 
England . «199 39,070 Java and Madura.. 13 1,473 
Canada— Oth. Dutch E. Ind. 4 840 

Quebec & Ont...170 19,267 . ee 25 4,470 

Prairie Provinces 2 457 P hilippine Islands 3 2,070 

Br. Col. & Yukon 2 Lot AUBETOTR 2.00% . 39 7,954 
Guatemala ........ 4 572 New Zealand pad 719 
Honduras re 950 | ee eee ] 185 
Nicaragua ........ 1 200 -————~ 
Mexico . 29 4,495 Teles. ¢ «< he 188 $200,039 

Shipments to Non- contiguous Territories. 
Hawaii 21 $ 4,220 Porto Rico : $ 315 


December Exports of Carbon Paper and Ribbon. 


United States exports of carbon paper and typewriter ribbons 
by countries during December, 1922. By the Division of Sta- 
tistics, Department of Commerce 

Typewriter 

Ribbons. 
Pounds. 


Carbon Paper 


Countri¢ Pounds. 
> 


Belgium . ude verse dewae =e 927 $ 761 552 $ &: 1 
I <a awe aid oo aad ee ee ees as ane ae 1 3 
SE Sccdackannawkes 258 209 301 498 
DEE, cicsxwadwe antenna eee ree 440 919 
PE sccsvndadetaeesee 155 260 455 821 
ES a baie aan ese see Ltcuws os ape 1,888 2,059 3,380 
Netherlands . bee vot enceeue , 958 1,307 409 423 
Norway a ee eee yy 136 ao <b 
Spain ..... pra Seo hee : . 1,013 905 2,364 4,384 
DE.  bacdanrdnasanetbeanbeen aa 65 80 $4 112 
PE 15 ,cttaavenenn asd esee 217 117 9 13 
ee re _ 10,376 9,691 4,157 », 496 
ae 392 342 
Canada 
Maritime Provinces 152 112 110 178 
Quebec and Ontario ....... 10,320 5,454 1,822 3,065 
Prairie Provinces . ee 1,030 206 257 
British Columbia and Yukon.. 31 16 79 121 
Ce OD. 5.44. aree ewe 4 Ghia wed 95 79 ‘ Faaie 
CEE. nv ccatenvaganndcons 107 126 
Dn «cack edenneeeeeas bal aws 143 223 
PEE. 5.040 6seHedemncirneay see 22 24 4 12 
errr tr et rT re 25 10 
ST ere > ae 1,522 1,727 456 745 
Newfoundland and Labrador ... 152 91 72 46 
SL,  acentcaunewenssaendss , 45 42 68 14; 
Trinidad and Tobago ....... 24 44 at 
SL... 6 4.22.6.55 ea eneeaaescedals 2,843 2,452 1,126 2,715 
Dominican Republic ............. 244 345 14 24 
EPUCGR WESt ERGIGG ccc ccccsvevces ° fe 81 114 
pS err er mee 4,019 2,838 2,158 4,517 


APPLIANCES 








; F or ; April, 1923. 
Typewriter 
Carbon Paper. Ribbons. 

Countries Pounds. Pounds. 
BOOTIWER. ons ck av oo 0 00 0s sles een ee eee 32 
ON et Peer Te. ee 5 5 893 2, cos 
CUE. "6 <a.b v BS cain 0 We0S)p > ao eee 406 504 497 1,023 
NS PP errrerrrrry ne 156 139 209 258 
ee rrr 126 162 79 76 
yy... ECP eee eee ee 56 47 odekn ae 
DEE © Wo, cies psa + 09'en sok Oar 26 48 76 236 
fran 53 41 117 261 
NS ear 1,281 1,236 380 619 
fo errr rrr rreEr terry ee 43 68 
Straits Settlements ........-..0. scass /eeebe 38 ol 
CS ne cnaanans eves ¥en ere 669 586 168 162 
Javea, enmd MaeGurs. ....csssstkies manne 175 241 
Hongkong PS teed at 12 
BE 5 n.d <A 208i 5 kaw eee 2,866 3,226 297 690 
Philippine Islands .............+. Ru onouly 40 111 
pe rere 9,097 6,093 4,887 7,382 
eee ee 619 549 60 91 
British South Africa ........... 203 132 oiies sees 
British East Africa ja@ 20 5 
Algeria and Tunis ....0ssc.csrend Seunk) | eee 164 266 

1) rer rer ee ee $43,081 25,502 $42,801 





Or te tenon ofthe“ 
. Manlacurer, 





received 


The detailed inquiries which follow have been 


direct from readers of Office Appliances. They are tangible 
business opportunities which are well worth following. 
Domestic. 
Atlanta, Ga.—The Keelin Printing Company, 67-A Walton 


street, has organized a printing business, and will handle a lim- 
ited line of office supplies and equipment. It is requested that 
catalogues, prices and discounts on these lines be sent to J. N. 
Keelin, Jr., secretary and treasurer. 

Hagerstown, Md.—The Office Equipment Company suffered 
an extensive fire loss in its store, 41-43 West Franklin street. 
Catalogues and price lists were destroyed with the mer- 
chandise Manufacturers are requested to send new 
catalogs and discount sheets to the Office Equipment Com- 
pany, at the new store in the Arcade building. 

Jackson, Miss.—J. T. Miller, 952 Central street, covers Okla- 
homa and Texas, selling to dealers in office supplies and t 
writers. He wishes to add three or four more specialties w ch 
will appeal to this trade. 

Jacksonville, Fla.—B. F. Law wishes to receive from man- 
ufacturers catalogues and prices on steel typewriter desks and 
tubular stands for typewriters and adding machines. 

Los Angeles, Calif.—The Schubert-Kirby Company, Grant 
building, manufacturers’ agents, exclusive Pacific coast dis- 
tributors and resident buyers, desire to take on additional lines. 
They wish specialties and labor-saving devices for the office 
field c. J. Schubert, Jr., contemplates a trip East in the 
near future, and will be pleased to hear from any manufac- 
turers interested. 

Madison, Wis.—Specifications for equipping a hearing room 
in the capital building have been prepared by the Department 
of Engineering, division of architecture, State of isconsin. 
Specifications can be secured from Arthur Peabody, state arch- 
itect. They call for a bench—similar to that of a judge—tables 
and about fifty-three cnairs of three different types. Ma- 
hogany or walnut will be accepted. 

Oakland, Calif.—Victor O. Post, 587 Merrimac avenue, wishes 
to undertake representation of manufacturers of quality office 
appliances and stationery specialties in San neisco. He 
desires to establish himself as a manufacturers’ agent. Mr. 
Post has been in a kindred line fifteen years. 

Omaha, Nebr.—Kraus & Trustin, specialists in fireproof con- 
struction, are interested in lockers, bank equipment, etc. Cat- 
alogues are requested. 


stocks. 


Overseas. 


iIreland.—Edmund McMullan, 5 Bedford street, wishes 
touch with American manufacturers of general office 
equipment and appliances, especially loose leaf devices and 
mechanical pencils. He desires to secure selling arrangements. 
Correspondence in English. 

Brussels, Belgium.—Societe Co-operative, Boulevard Adolphe 
Max, 56, desires catalogues and advertising matter covering all 
modern office appliances, including typewriters and typewriter 
supplies, rubber stamps, and everything that can be sold to 
the stationer and printer. Correspondence in English. Ad- 
dress: The Director-General, Technical Office. 

Cairo, Egypt.—The Fine Art Printing and Paper Egyptian 
Agency, 14 Rue Tewfick, wishes to get in touch with manu- 
facturers of office appliances and stationery. Purchase for own 
use, and agency, are desired. Correspondence in English. 

Hilo, Hawaii.—The Moses Stationery Company, P. O. Box 
857, wishes to get in touch with manufacturers of smali steel 
typewriter desks, and also tubular stands for typewriters and 
adding machines. Manufacturers are requested to send cat- 
alogues and particulars. 

Lisbon, Portugal.—Duarte & Company, Rua da Madalena 75, 
20, requests prices and printed matter on latest novelties in 
The company deals in these 


Belfast, 


to get in 


paper and counting house articles. 
items. 

Lisbon, 
Escriver, L. da., 
spondence 


Correspondence in English. 

Portugal.—Empreza Reconstructore de Machines de 
Largo de S. Martinbo, 8, 9, e 11 (corre- 
in Portuguese) is in the market for rough and re- 
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built typewriters. Full particulars should be given regarding 
quality, serial numbers, prices, etc. 

Milan, Italy.—Ditta E. Lagomarsino, Piazza Duomo, 21, asks 
for the name of a manufacturer producing a “good adding 
machine which also writes.’’ He also desires to obtain an 
agency for an American adding and calculating machine. Cor- 
respondence in French 

Oran, Algeria.—J. Roman, 53, Rue d’Arzew (correspondence 
in French), wishes to get in touch with American manufac- 
turers of office devices, equipment and stationery, with a view 
to representing them in North Africa. He is sole agent for 
John Underwood, New York, N. Y. Catalogues, prices and 
terms will be appreciated. 


Opportunities for Foreign Trade. 

Most of these items are quoted in full, as reported by the 
Bureau of Foreign and Domestic Commerce, in the thought that 
where a miscellaneous list of requirements is stated, the char- 
acter of the inquirer’s business will be revealed. 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with Foreign 
Trade portunities developed by the Department of Com- 
merce. e names and addresses must not be published by 
their recipients. 

Adding and Calculating Machines. 

5617.—Adding machines and _ typewriter ribbons—Austria. 
Agency and purchase. Quotations, c. i. f. Hamburg. Terms: 
Cash against documents. Correspondence, German. 

See also No. 5536 under Typewriters. 

Furniture. 

5700.—All kinds of office filing cases, preferably those of steel 
~Mexico. Agency. Quotations, f. 0. b. New York. Terms, 
Cash with order. Correspondence, Spanish. 

5872.—Office furniture, such as desks, tables, chairs, book- 
cases, filing cabinets and storage cabinets—Canary Islands. 
Purchase. Correspondence, Spanish. 

See also No. 5534 under Pens and Pencils. 

General. 

5610.—Advertising novelties and calendars—New Zealand. 
Purchase. Quotations, c. i. f. New Zealand port, or by parcel 
post. 





Other Machines. 

5517.—Machinery and instruments for voice and sound re- 
production, such as microphones, dictaphones, acousticons and 
magnaphones; wireless telephone apparatus and materials; 
phonographs and parts; and phonograph-record manufacturing 
materials and machinery—Japan. Agency and purchase. Quo- 
tations, c. i. f. Nagoya or Kobe. Terms: Cash. 

5674.—All kinds of office appliances (machines)—Austria. 
Agency. Quotations, f. o. b. New York. 

5675.—Office devices. pencil sharpeners and bradding ma- 
chines, sixty to 100 of each—Switzerland. Purchase. Quota- 
tions, c. i. f. Antwerp. Terms: Cash against documents. 

See also No. 5536 under typewriters. 

Ribbons and Carbons. 
See also No. 5617 under Adding and Calculating Machines. 
Pens and Pencils. 

5534.—Undershirts, hats, belts, haberdashery, towels, silk and 
cotton shawls, fez caps, cotton braids, perfumes, umbrellas, 
steel trunks, suit cases, leather bags, razors, school slates, 
pencils, iron safes, clocks and watches, caustic soda, soda ash, 
sulphuric acid, acetic acid, and oil lamps, all of the cheaper 
quality—Ceylon. Purchase and agency. Quotations, c. i. f. 
Ceylon port. 


Paper. 
5846.—Printing machinery and type, bookbinding machinery 
and tools, and paper and paper stock—Canada. Purchase. 
Quotations, f. o. b. place of manufacture. 
Stationery. 


5788.—Hardware, cotton piece goods, shirts, underwear, socks, 
shoes, hats, groceries, books, stationery, ete.—Ceylon. Pur- 
chase. Quotations, c. i. f. Ceylon port. 
Typewriters. 
5536.—New and rebuilt typewriters, calculating and account- 
ing machines, and general office appliances—France. Purchase 
and agency. Quotations, c. i. f. Havre. 


March in Corporate Finance. 

A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 

High for year, March 7@91%; low for year, Jan. 6@77. 
Week of March 3—Sales, 200; high, 86; low, 86; close, 86. 
Week of March 10—Sales, 400; high, 914; low, 90%; close, 

nol. 

Week of March 24—Sales, 200; high, 90%; low, 90; close, 90. 

Quarterly dividend, $1.25, payable May 15 to stock of record 
May 1 





American Bank Note Company—Preferred. 
High for year, Feb. 7@545¢; low for year, Feb. 7@55. 
Week of March 10—Sales, 100; high, 54%; low, 54%; close, 
54%. 
American Writing Paper Company—Preferred. 

High for year, March 7@34; low for year, Jan. 24@26. 
Week of March 3—Sales, 1,700; high, 29; low, 27%; close, 28%. 
Week of March 10—Sales, 4,300; high, 34; low, 28; close, 30. 
Week of March 17—Sales, 1,700; high, 30; low, 28%; close, 28%. 

: — of March 24—Sales, 2,500; high, 3054; low, 28%; close, 

30%. 

American Writing Paper Company should soon begin to show 

substantial earnings on the preferred stock as a sequel to two 

years of poor business. Earnings are said to about cover fixed 
charges, but operations are being steadily increased. 
Burroughs Adding Machine Company.* 
February 13 to February 20—Sales, 82; closing price, 138@140. 
March 1 to March 12—Sales, 51; closing price, 136@138. 
March 12 to March 20—Sales, 344; closing price, 133@135. 
Quarterly dividend, $2.00, payable March 31 to stock of record 
March 21. 


Computing-Tabulating-Recording Company. 
High for year, March 19@83; low for year, Jan. 8@69. 
Week of March 3—Sales, 2,700; high, 78%; low, 77; close, 774 
Week of March 10—Sales, 6,100; high, 80%; low, 77%; close, 


8. 

Week of March 17 
$2. 

Week of March 24 
79%. 

Quarterly dividend, $1.50, payable April 10 to stock of record 
March 23. 





‘ 





Sales, 9,900; high, 8234; low, 7838; close. 


Sales, 8,500; high, 83: low, 79%; close 





Congoleum Company. 
Quarterly dividend, $2.00, payable April 1 to stock of record 
March 20. 
Corona Typewriter Company, Inc.—First Preferred. 
Quarterly dividend, 1 per cent, payable April 2 to stock « 
record March 15. 
Corona Typewriter Company, Inc.—Second Preferred. 
Quarterly dividend, two per cent, payable April 2 to stock o 
record March 15. 
The Dalton Adding Machine Company—Preferred. 
Quarterly dividend, 1% per cent, payable April 2 to stock of 
record March 20. 


Elliott-Fisher Company. 
Dividend, fifty cents, payable April 2 to stock of record 
March 15. 
Elliott-Fisher Company—B. 
Dividend, fifty cents, payable April 2 to stock of record 
March 15. 
Elliott-Fisher Company—Preferred. 
Quarterly dividend, 1% per cent, payable April 2 to stock of 
record March 15. 
The General Fireproofing Company—Common. 
Quarterly dividend, 1% per cent, payable April 2 to stock of 
record March 20. 
The General Fireproofing Company—Preferred. 
Quarterly dividend, 1% per cent, payable April 2 to stock of 
record March 20. 
The Globe-Wernicke Company. 
Quarterly dividend, 1% per cent, payable March 10 to stock o 
record February 28. 
The B. F. Goodrich Company—Common. 

High for year, March 22@41%; low for year, Jan. 2@35% 
Week of March 3—Sales, 4,100; high, 38: low, 36%; close, 38. 
“a of March 10—Sales, 8,200; high, 39144; low, 37%; close. 

. /& « 
Week of March 17—Sales, 8,200; high, 40%; low, 38; close, 38 
Week of March 24—Sales, 10,800; high, 41%; low, 38; close, 
R: 





38%. 

The B. F. Goodrich Company and subsidiary companies report 
for the year 1922 surplus after preferred dividends was $442,089. 
against a deficit of $11,609,871 in 1921, and profit and loss sur- 
plus was $10,794.612 on December 31 last, against $10,194,527 on 
December 31, 1921. 

The B. F. Goodrich Company—Preferred. 

High for year, March 6@92%; low for year, Jan. 3@84. 
Week of March 3—Sales, 700; high, 91; low, 89%; close, 91 
Week of March 10—Sales, 500; high, 92%; low, 92; close, 92% 
— of March 27—Sales, 200; high, 91%; low, 9154: close, 

91%. 

Week of March 24—Sales, 400; high, 92; low, 89%; close, 89%. 
The Goodyear Tire & Rubber Company—Common.* 
February 26 to March 24—High bid, 49; low bid, 41. High 

asked, 51; low asked, 43. 

At a meeting of the stockholders of The Goodyear Tire & 
Rubber Company in March it was announced that sales for 
the first two months of 1923 show an increase of sixty-nine pet 
cent over the same two months of last year. 

Increased production is attributed to the more efficient plant 
management, more willing labor and some mechanical im- 
provement in manufacturing processes. The total administra- 
tive, general and selling expenses show a decrease in relation 
to sales of about twenty per cent. 

The Goodyear Tire & Rubber Company—Preferred.* 

February 26 to March 24—High bid, 49; low bid, 47. High 
asked, 51; low asked, 43. 

The eenyane Tire & Rubber Company—Prior Lien Preferred.* 

Quarterly dividend, $2.00, payable April 1 to stock of record 
March 20. 





Hammermill Paper Company. 

The Hammermill Paper Company’s outstanding issues of $3.,- 
000,000 of seven per cent cumulative preferred stock and 180,000 
shares of common stock, $10.00 par value, were admitted to 
trading on the Chicago Stock Exchange March 28. 

The company is one of the largest manufacturers of fine 
writing and printing paper in the country, owning a plant at 
Erie, Penna., and possessing more than 200 square miles of 
virgin timber lands at Matana, Canada, constituting a complete 
paper-making unit. 

The preferred stock is part of an authorized issue of $3,750,- 
000, is preferred as to assets and dividends and is redeemable 
as a whole or in part at 110 on any dividend payment date upon 
sixty days’ notice. A sinking fund will begin operations in 
1924, providing for an annual redemption of at least three per 
cent of the outstanding issue at not more than ten. No div- 
idends shall be paid on the common stock except out of sur- 
plus net earnings accruing subsequently to December 31, 1922. 
The company also has $750,000 of first mortgage six per cent 
bonds outstanding. 

Net earnings applicable to dividends for the five years and 
eleven months ended November 30, last, averaged $670,099 a 
year, or, after preferred dividends, to $2.56 a share on the com- 
mon stock. 

The balance sheet of the Hammermill Paper Company as of 
November 30, 1922, after giving effect to the issue of preferred 
stock, is as follows: 

Assets—Mill at Erie, Penna., less depreciation, $2,268,424: 
timber lands, less depreciation and depletion, $1,281,955; good 
will, $1,500,000; investments and advances, $100,514; inventories, 
$1,657,835; accounts and notes receivable, less reserves, $879,619; 
cash, $927,631; deferred charges, $110,736. Total, $8,726,713. 

Liabilities—Preferred stock, $3,000,000; common stock, $1,800,- 
000; bonds (six per cent), $750,000; accounts payable, $356,681: 
accrued salaries and interest, $102,949; Federal taxes, $149,000; 
reserves for contingencies, $500,000; surplus, $2,068,092. Total, 
$8,726,713. 

(Turn to Foot of Page 13.) 
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For its practical value and the convenience of the many readers who 9 
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THE REFERENCE PAGE 
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Kellogg Switchboard & Supply Company.* stocks in other corporations, $2,150.00; real estate and buildings, 
February 26 to March 24—High bid, 55: low bid, 50. High $170,648.46; patents, leases and good will, less depreciation, 
asked, 56; low asked, 52. $157,779.88; tools pooyer 4 oe oe apa a pew furni- 
j j ny—Common. ture and fixtures, $30,450.63; stationery, office an actory sup- 
tee ee aaa. | a a 2@ 34. plies per inventory, $46,529 32: life insurance, surrender value 
Week of March 3—Sales, 1,900; high, 4344; low, 41%; close, 0f_policy, $5,300; salesmen advances, merchandise and samples, 
1214. 937.536 53; auto accounts, $3,000.00. Total resources, $1,894,- 
\ e of Marc 0—Sales, 7,700: high, 8%; low, 43; close, 45. (9t.di sasas 
Wook of March 17 Sales, "4,160; high, 46%; low,’ 445 close. Liabilities—Accounts payable, $19,581.12; bills payable, $160,- 
1614. 2 185.60; res eve See ey gg — oe 
Week of March 24—Sales, 2.400; high, 47; low, 4554; close, 464 ,703.02; cancellation fund, 738.33; salesmen salaries and com- 
Annual statements for years ending December 31. Net earn- missions, $3,385.32; capital stock, common, $1,006,400.00; capital 
ings (1922) $1,550,888; (1921) $939,320. falance after interest stock, preferred, $392.630.00; surplus and undivided profits, 
and depreciation (1922) $1,041,860; (1921) $315,568. Inventory $120,919.20. Total liabilities, $1,894,797.17. 
writeoff (1922) none; (1921) $3,041,367. Profit and loss surplus Sales since organization in 1913—(1913) $100,926.82; (1914) $209,- 
December 31 (1922) $4,702,870; (1921) $3,843,450 280.14; (1915) $222,950.24; (1916) $259,474.70; (1917) $380,470.83; 
The net profit for 1922, after charges, is equivalent—after (1918) $761,137.17; (1919) $1,283,494.55; (1920) $2,056,802.24; (1921) 
allowance for regular dividends on preferred stocks, but with $1,873,460.86; (1922) $2,003,861.66. 


allowance for dividends in arrears—to 2.77 per cent on $9,996,- 


pet Underwood Typewriter Company—Common. 
Hoo common Stock, 


High for year, March 16@150: low for year, Jan. 3@136. 











Remington Typewriter Company—First Preferred. Week of March 10—Sales, 100; high, 117%; low, 117%; Clone, 
High for year, Feb. 13@104: low for year, Jan. 18@101. 117%. 
Week of March 10—Sales, 100; high, 199; low, 100; close, 100. Week of March 17—Sales, 100; high, 150; low, 150; close, 150. 
Week of March 17—Sales, 100; high, 101; low, 101; close, 101 Underwood Typewriter Company—Preferred. 
Week of March 24—Sales. wv. high, er low, a re High for year, Feb. 1@120; low for year, Feb. 1@120. 
Remington Typewriter ompany—Second referred. ; 
High ioe MB ng ~% 20@S8s8; low ter year, Jan. 3@80. The Wahl sr en greae Pagans b. 1@53% 
High for year, Jan. 4@58%; low for year, Feb. 53%. 
Scott Paper Company. ' Week of March 3—Sales, 2,438; high, 55; low, 54; close, 54. 
Directors have voted increase in capital stock to hold in the Week of March 10—Sales, 1,970; high, 54%; low, 54; close, 54. 
treasury. Common stock has been increased from 15,000 to Week of March 17—Sales, 1,227; high, 54%; low, 54; close, 54. 
30,000 shares. Preferred stock has been increased from 12,500 Week of March 24—Sales, 1,490; high, 55; low, 54; close, 54%. 


a 000 shares 


ay 


The Wahl Company—Preferred.* 
February 26 to March 24—High bid, 95%: low bid, 98%. High 


asked, 97; low asked, 96. 


W. A. Shaeffer Pen Company. 
The annual statement of the W. A. Shaeffer Pen Company, 
Fort Madison, Iowa, shows the following assets and liabilities: 


Resources—Cash on hand and in banks, $68,764.20; accounts Whitaker Paper Company—Preferred. 
ind bills receivable, $545,870.77; complete merchandise and ma- Quarterly dividend, 3% per cent, payable April 2 to stock of 
terial per inventory. $598,414.80 War Savings Stamps and record March 20 
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Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIATIONS, THE 
REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS AND MANUFACTURERS, 
LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, AND THE VARIOUS AFFILIATIONS 


OF MANUFACTURERS TO FACILITATE CONTACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report annual elections r 





QIK 





Cie 


Stationers— National 


NATIONAL ASSOCIATION OF STATION- 
ERS AND MANUFACTURERS 


President, Charles L. Mitchell; first vice 
president, Frank L. Severance; second vice 
president, George L. Davis; third vice presi- 
dent, John H. Gibson; treasurer, A. H. 
Childs; auditor, Edwin I. Baer; general 
manager, Fletcher B. Gibbs; secretary, Mor- 
timer W. Byers. 


WHOLESALE STATIONERS’ ASSOCIA- 
TION OF THE UNITED STATES 
1 J. Wielandy (Blackwell-Wielandy 
Beek & Stationery Company), president, St. 


»3 . L. Davis (Adams, Cushing 
Louis, Mo.; Geo. L. “hmong 


. Inc.), vice president, 
 e.. -™ 4 ne (R. P. Andrews 
Paper Company), treasurer, Washington, 
. ©: . C. Whittemore, secretary, 1741 
West Eleventh Street, Brooklyn, N. Y¥ 

Stationers—Regional 
and State 
CAPITOL DISTRICT STATIONERS’ 
ASSOCIATION 
Kenneth S. Gallien (Stetson-Fiske Com- 


any, Albany, N. Y.), president; K. P. Con- 

er (Seeley Conover, Amsterdam, N. Y.), 
vice president; A. L. Russell (Mrs. Leake’s 
Shop, Albany, N. Y.), secretary-treasurer. 


THE COLORADO STATIONERS’ 
ASSOCIATION 


George Matheson, chairman, 301 Colorado 
National Bank Building, Denver, Colo. 


CONNECTICUT VALLEY STATIONERS’ 
ASSOCIATION 


John F. Molloy, president, Meriden, Con- 
necticut; E. S. Pierce (Pierce Incorporated), 
vice president, Hartford, Connecticut; James 
E. Feeley (Springfield Office Supply Com- 
any), treasurer, Springfield, Massachusetts; 

Imer W. Pape (Adkins Printing Company), 
secretary, New Britain, Connecticut; A. 8. 
Todd, auditor, Greenwich, Connecticut. 


ILLINOIS STATIONERS AND BOOK- 
SELLERS’ ASSOCIATION 


Will H. Johnson (W. B. Read & Company, 
Bloomington, Ill.), president; Otto Wagner 
Otto agner, Freeport, Ill.), vice presi- 
ent; Harry H. Chumley (Wilder & Wilder, 
129 North Main street, Decatur, IIl.), sec- 
retary-treasurer. 


KANSAS BOOK DEALERS’ ASSOCIATION 


Phil M. Anderson, president, Newton, 
Kans.; A. S. Allen, vice president, Wichita, 
Kans. ; G Orr, secretary-treasurer, 


Wichita, Kans. ; 


MIDDLE ATLANTIC DIVISION 


A. Pomerantz (A. Pomerantz & Company), 
chairman Board of Governors, Philadelphia, 
Penna.; Mortimer W. Byers, counsel, New 
York, N. Y.; Francis B. Irwin (James Ho- 
gan Company, Ltd.), Philadelphia, Penna., 
secretary -treasurer. 


MIDWEST DIVISION—NATIONAL ASSO- 
CIATION OF STATIONERS AND 
MANUFACTURERS 
D. W. Collins (Western Bank Supply 
Company, Oklahoma City, Okla.), presi- 
dent; F. M. Hughes (Standard Office Sup- 
ply Company, Oklahoma City, Okla.), sec- 
retary-treasurer; Otto C. Botz (The Hugh 
Stephens Printing & Stationery Company, 
Jefferson City, Mo.), vice president for Mis- 
souri; George Hausam (Hutchinson Office 
Supply & Printing Company, Hutchinson, 
Kans.), vice president for Kansas; J. ; 


Rasmussen (Omaha Printing Company, 
Omaha, Neb.), vice president for Nebraska; 
James T. Ward (Ward Office Supply Com- 
pany, Muskogee, Okla.), vice president for 
Oklahoma; C. B. Smith (Smith Printing 
Company, Pine Bluff, Ark.), vice president 
for Arkansas, 


NORTHWESTERN STATIONERS’ 
ASSOCIATION 
E. D. . Sperry (Brown, Blodgett & 
Sperry Company), chairman, St. Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ 
ASSOCIATION 

Pliny L. Allen (Pliny L. Allen Company, 
Seattle), president; Guy Smelzer (Pioneer 
Bindery & Printing Company, Tacoma), 
vice president; Eldred Ireland (Trick & 
Murray Company, Seattle), secretary-treas- 
urer. 


SOUTHEASTERN DIVISION — NATIONAL 
ASSOCIATION OF STATIONERS 
AND MANUFACTURERS 

Ivan BE. Allen (Ivan Allen-Marshall Com- 
pany, Atlanta, Ga.), president; R. H. Pogue 
(Birmingham, Ala.), vice president for Ala- 
bama; A, - McClure (Macon, Ga.), vice 
~~ for Georgia; Leo Johnson (Tampa, 

la.), vice president for Florida; Marshall 

Hotchkiss (Nashville, Tenn.), vice president 
for Tennessee; Harpold (New Or- 
leans, La.), vice president for Louisiana; 
George H. Moore (Charlotte, N. C.), vice 
president for North Carolina; William 
Cogswell (Charleston, S. C.), vice president 
for Seuth Carolina; J. P. Swann (Lester 
Book & Stationery Company, Atlanta, Ga.), 
secretary. 


STATIONERS’ ASSOCIATION OF 
CALIFORNIA 


Henry P. Dimond, chairman, 255 Califor- 
nia Street, San Francisco, Calif. 


THE STATIONERS’ ASSOCIATION OF 
SOUTHERN CALIFORNIA 


J. L. Garner, chairman, 608 O. T. John- 
son Building, Los Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
John Miller (Miller’s Book Store), presi- 
dent; Lee Webb (Webb & Vary Company), 
vice president; J. W. Swann (Lester Book & 
Stationery Company), secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION 

Sanders J. Thalheimer (Meyer & Thal- 
heimer), president; W. Booth Settle (Com- 
mercial Printin, & Stationery Company), 
vice president; John W. Kennedy (John W. 
Kennedy Company), treasurer; Lewis R. 
Curlett (John H. Saumenig & Company,) 
secretary. 


BIRMINGHAM STATIONERS’ 


ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery 
Stationery Company), chairman; (Mr. 


Pogue is acting secretary pending the elec- 
tion of a successor to W. G. King, who has 
moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 

A. L. Cole (Lawrence, Mass.), president; 
James T. Towhill (The James T. Towhill 
Company), vice-president; Neil Buckley, 
treasurer; E. H. Bromley, secretary; H. E. 
Copeland, auditor. 


BUFFALO STATIONERS’ CLUB 
Richard B. Lockwood (Millington Lock- 
wood), president; Lloyd M. Whiting (Whit- 
ing Stationery Company), vice president; 
Clarence T. White (Adams & White Com- 
pany), treasurer; Albert Elsaesser (Otto 
Ulbrich Company), secretary. 


CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Com- 
pany), president; Frank L. Mills (Arm- 
strong Stationery Company), statistician; 
E. E. Davis (Sellers, Davis & Company), 
maa 311 Walnut Street, Cincinnati, 
io. 


DALLAS STATIONERS’ ASSOCIATION 
Thos. J. Sadler (Yeargan-Sadler Com- 
pany), president; P. C. Bush, Hargreave’s 
Printing Company), vice president; Rich- 
ard Morrison (Simpson-Whiteman Com- 
pany), secretary-treasurer. 


ESSEX COUNTY STATIONERS’ 
ASSOCIATION 
Samuel R. Baker, president; Bertram W. 
Grover, vice president; E. F. Sheridan, sec- 
retary-treasurer, Newark, N. J 


STATIONERS’ CLUB OF INDIANAPOLIS 
John Hampton (The Hampton Printing 
Company), president; Mr. Hiller (Hiller Of- 
fice Supply Company), vice president; Ever- 
ett Agnew (W. K. Stewart Company), sec- 
retary-treasurer, Indianapolis, Ind. 


KANSAS CITY STATIONERS’ 
ASSOCIATION 
Oliver Wroughton, chairman, 801 Graphic 
Arts Building, Kansas City, Mo. 


LOUISVILLE STAMP AND STATIONERS’ 
CLUB 


Gus Brakmeier (Brakmeier Bros.), presi- 
dent; Clarence Smith (Office Equipment 
Company), vice president; Karl Hieb (Com- 
mercial Lithographing Company), treasurer; 
George H. Koerner, 208 Lincoln building, 
secretary. 


MEMPHIS STATIONERS’ ASSOCIATION 

E. H. Clarke (E. H. Clarke & Bro.), presi- 
dent; Starnes T. Taylor (A. R. Taylor Com- 
pany), vice president; A. Jarratt Taylor 
(S. C. Toof & Company), secretary. 


STATIONERS’ ASSOCIATION OF 
MONTREAL 
Thomas V. Bell (Thos. V. Bell, Ltd.), 
president; Robert Fortier, vice-president; 
James K. Thompson, secretary-treasurer. 


THE 


NASHVILLE STATIONERS’ CLUB 
J. Victor Barr (Brandon Printing Com- 
pany), president; John Ambrose (Ambrose 
Printing Co.), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF 
NEW ORLEANS 


W. E. Eldridge (Garcia Stationery Co., 
Ltd.), secretary. 


STATIONERS’ ASSOCIATION OF 
NEW YORK 


Charles D. Brewer (H. K. Brewer & Com- 
any), president; Wm. E. Ward (John E. 

ard Son), first vice president; Fred 
Tilton (Boorum & Pease), second vice presi- 
dent; Mortimer W. Byers, third vice presi- 
dent; Joseph I. Kilbourn (L. H. Biglow 
Company), treasurer; William C. Siegert, 
144 Pearl street, secretary. 


STATIONERS’ AND PUBLISHERS’ BOARD 
OF TRADE 

Edward E. Huber (Eberhard Faber), 
president; John E. Gavin (Charles M. Hig- 
gins & Company), first vice president; Nel- 
son H. Stewart (K. & O. Company, Inc.), 
second vice-president; Gordon Cameron, 
secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 


Charles E. Moyer (Moyer Stationery Com- 
ee Guy McKenzie, treasurer; 





ope, secretary. 
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PEORIA STATIONERS’ ASSOCIATION 


Mr. Fuller (Fuller-Peerless Company), 
president; John Gallagher (John Gallagher 
& Company), secretary-treasurer, Peoria, Ill. 


PHILADELPHIA STATIONERS’ 
ASSOCIATION 


Frank R. Welsh (Wm. Mann Company), 
president; Wm. S. Yeo (Yeo & Lukens), 
first vice president; Walter G. Stringer 
(Joseph Dixon Crucible Company), second 
vice president; Charles A. Connell (Auto- 
matic Printing & Stationery Company), 
treasurer; Francis B. Irwin (James Hogan 
Company, Ltd.), secretary, 607 Chestnut 
Street, Philadelphia, Penna. 


PITTSBURGH STATIONERS’ CLUB 
Charles H. Langbein (Stevenson & Foster 


Company), president; Smith (The 
Looseleaf Company of Pittsburgh), vice 
president; John A. Brown (J. R. Weldin 
Company), treasurer; Robert Crawford 
(Myers & Shinkle Company,) recording 
secretary; George H. Alexander (Geo, H. 
Alexander & Company), corresponding sec- 
retary, 242 Diamond Street, Pittsburgh, 
Penna. 

RICHMOND STATIONERS’ ASSOCIATION 


Samuel Iseman (Virginia Stationery Com- 
pany), president; J. S. Frances (The Baugh- 
man Stationery Company), vice president; 
A. A. Schwartz (A. A. Schwartz Company), 
secretary-treasurer, Richmond, Va. 


ST. LOUIS STATIONERS’ ASSOCIATION 


Taylor B. Wyrick, chairman, 705 Olive 
Street, St. Louis, Mo. 


STATIONERS’ ASSOCIATION OF 
SAN FRANCISCO 


Henry P. Dimond, chairman, 
nia Street, San Francisco, Calif. 


255 Califor- 


SEATTLE STATIONERS’ CLUB 
K. R. Terry (Lowman & Hanford Com- 
A 


pany), chairman; W. . Gillam (Gillam- 
Bird Company), vice chairman; Edward N. 
Phelan, secretary-treasurer. 

TRI-CITY STATIONERS’ ASSOCIATION 
(MOLINE, ROCK ISLAND AND 
DAVENPORT) 

E. M. White (Davenport, Iowa), presi- 
dent; E. O. Vaile (Rock Island, Iil.), vice 
president; D. S. Hansen (Moline, IIll.), sec- 


retary-treasurer. 


Office Appliance and 
Specialty Manufacturers 


AMERICAN WALNUT MANUFACTURERS’ 
ASSOCIATION 


W. H. Day (Wood-Mosaic Company, Louis- 
ville, Ky.), president; Alex Schmidt (Kosse, 
Shoe & Scheyler Company, Cincinnati, 
Ohio), vice president; J. Rodahaffer 
(Penrod Walnut & Veneer Company, Kan- 
sas City, Mo.), treasurer; George N. Lamb, 
616 South Michigan boulevard, Chicago, IIL, 
secretary. 


ASSOCIATED OFFICE FURNITURE 
MANUFACTURERS 


Walter H. Gerwig (Bentley & Gerwig 
Furniture Company), president, Parkersburg, 


W. Va.; D. A. Raggio (The Clemetsen Com- 
pany), Vice president, Chicago; A. S. Good- 
man, treasurer; H. E. Karmire (Evansviile 


Desk Company), secretary, Evansville, Ind.; 
J. Arthur Whitworth, manager, 801 Mich- 
igan Trust Building, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 


S. A. Neidich (Neidich Process Componz). 
president, Burlington, N. J.; 8S. . Mifflin, 
secretary-director, Stock i Eke Build- 
ing, Philadelphia, Penna. 


DRAWING MATERIALS, BLUE PRINT 
AND ARTISTS’ MATERIALS MANU- 
FACTURERS OF THE NATIONAL 
ASSOCIATION OF STATION- 
ERS AND MANUFAC- 
TURERS 


John W. Ogren, chairman, Conway Build- 
ing, Chicago, IIl. 


INTERNATIONAL STAMP MANUFAC- 
TURERS’ ASSOCIATION 


A. G. Fales (The J. P. Cooke Company), 
president, Omaha, Nebr.; H. R. Seefried 
(The Excelsior Rubber Stamp Works, 
Cleveland, Ohio), first vice president; G. D. 
Messing, second vice president, St. Paul, 
Minn.; Sig. Pels (Moise-Klinkner Company, 
San Francisco, Calif.), third vice president; 
J. L. Bryan (The S. W. Reese & Company, 
New York, N. Y.), fourth vice president; 
Harry Foglesong (The Time & Energy Com- 
pany, Chicago, Ill.), treasurer; William 
Jenkins (James H. Matthews & Company, 
Pittsburgh, Penna.), director, four-year 
term; W. L. Edgarton (Eagle Stamp 
Works, Chicago, IIll.), director, one-year 
term. Other directors, R. Hershey, 
(Pannier Bros. Co.), Pittsburgh; R. F. 
Schoder (Schoder & Lombard), New York 
City; C. R. Manzer, secretary, 602 Empire 
Building, Pittsburgh, Penna. 

Information regarding district organiza- 
tions may be obtained from the secretary, 
602 Empire Building, Pittsburgh, Penna. 


NATIONAL ASSOCIATION OF CHAIR 
MANUFACTURERS 


Ashton P. Derby (Derby & Company, 
Gardner, Mass.), president; W. H. Gun- 
locke (W. H. Gunlocke Chair Comoe. 
Wayland, N. Y.), vice president; 

Baker, secretary, 531 Monadnock Building. 
Chicago, Ill. 


NATIONAL ASSOCIATION OF LOOSE 
LEAF MANUFACTURERS OF 
THE U. S. A. 


W. Orgen, director, 407 


John Conway 
Building, Chicago, Il. 


NATIONAL ASSOCIATION OF OFFICE 
APPLIANCE MANUFACTURERS 


M. 8. al bag tae Company), 
president; W. C. Dunlap (The American 
Multigraph Sales Company), vice president; 
Gratton E. Hancock (Remington Typewrit- 
er Company, New York, N. Y.), secretary- 
treasurer. 


NATIONAL ASSOCIATION OF STEEL 
FURNITURE MANUFACTURERS 


O. A. Wilkerson (Steel Equipment perp. 
oration), president, Avenel, N. J.; J 
Rogers (Art Metal Construction Company), 
vice president, Jamestown, é 

Rock (The Van Dorn Iron Works we 
pany), Cleveland, Ohio; J. D. M. Phillips, 
al Engineers Building, Cleveland, 

oO. 


SPECIALTY ENVELOPE MANUFAC- 
TURERS’ ASSOCIATION 


Charles H. peesty, gevee. Tribune 


Building, New York, 





Office Appliance Managers 


BALTIMORE OFFICE A 
MANAGERS’ rye, 


H. 8. ame (Felt & Tarra 
‘ Soe: 


turin Company, = Fidelity 
president; Massey (Elliott-Fisher 
Company), secretary; Murrill (Ad- 


R. 
dressograph Company), treasurer. 


BUSINESS EQUIPMENT ASSOCIATION 
(BIRMINGHAM, ALA.) 
President, W. H. Blaney (Underwood 
Typewriter Company); vice Lege | A. ae 

Townes (Remington writer Comaeny? 
secretary-treasurer, E. R. Smith (The eta. 
phone Corporation). 


CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. Blackstone (The Dictaphone), presi- 


dent; W. A. Same (Library reau), vice 
presidents . H. Fritchman (The Rand 

pany), treasurer; K. A. von Ladau 
CEilintt Addressing Machine Company), 
secretary. 


DALLAS BUSINESS SYSTEMS CLUB 


R. H. Austin (International Time Re- 
cording Company), president; J. F. Snowden 
(Rapid Addressing Machine’ Company and 


Multicolor Sales Company), vice President: 
.E Kusterer (United a ge 

ister Company), secretary an treasurer, 
Dallas, Texas. 


DETROIT OFFICE APPLIANCE MAN- 
AGERS’ ASSOCIATION 
Chamberlain (The American Multi- 

Ca agg Ww. M. 


R. F. 
graph Sales Company), 


Fuchs (Costimeter Company), vice 

dent; C. D. Noble (Neostyle Department, 
George A. Drake & Company), secretary: 
treasurer. 


PHILADELPHIA OFFICE APPLIANCE 
MANAGERS’ ASSOCIATION 


J. R. Ramsey (Monroe cueued Ma- 
chine Company), presiden Ae enry 
(Kee-Lox ww Abell (At ny), vice 
president: = = (Amarionts Sales 


Book Com Ltd.), secretary-treasurer 
908 Chestnut "Street, Philadelphia, Penna, 


OFFICE APPLIANCE MANAGERS’ AS- 
SOCIATION—PITTSBURGH, PENNA, 
rR W 

president; M. 

Bros. Typewrite 


Cc. Gilbert, 
tary-treasurer, 


OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION OF SAN FRANCISCO 
W. M. Coffman (Elliott-Fisher Company}, 
president; C. W. Hunt (The Line-A_ Tim Time 
Manufacturing Company, pat ), vice presi- 
dent; H. A. Sperb (Woodsteck Typewriter 

Company), Bh 5 Bn 


Tyler (Tabulating Mognipe Co.), 
a Stedman (L. C. Smith 
Co.), Mt. 
Mailometer Compan secre- 

342 Second avenue. 


OFFICE APPLIANCE ASSOCIATION OF 
SCRANTON, PA. 

R. F. Kearton (American Sales Book Co., 
Ltd.), president; B. T. ie (interna- 
tional Time Recording Co.), vice- dent; 
J. F. Cleary (Accountant, Geo, . Wa tson 
Co.), treasurer; R. Transue (Scranton Mul- 
tigraphing Co.), secretary. 


Office Furniture Association 


OFFICE FURNITURE ASSOCIATION 
OF BOSTON 

President, Lionel G. H. Palmer, New 
England representative, The Generai Fire 
proofing Company; vice president, Kervin 
R. Dunton, the Doten-Dunton Desk - 
pany; treasurer, J. W. Newton, Yawman & 
Erbe Mnaufacturing Co.; secretary, W. F. 
McNaughton, 128 Purchase Street, 
Board of directors, A. W. Jones, 8. 
van and H. L. Stearns. 


Boston. 
8S. E. Sulli- 
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MEMORIAL OF POLISH GRATITUDE TO AMERICA ERECTED AT 
WARSAW —The Two Figures Symbolize 


» the Love of Little 
1ericé 


{Illustration by Courtesy of Poland (Journal of the An 
Chamber of Commerce 
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© difice 
Appliances 


Disposition of Government 


oe zon) N QUITE the oddest and 
m4 ex 5 
Gel most roundabout way, Un- 


pais 





cle Sam has taken up the 


a 
* ~ 
question of typewriter turnover and 


the allied conundrum of the proper 
disposition of used but not necessar- 
ily worn-out machines. The whole 
subject of the cost of typewriter up- 
keep is under scrutiny by the U. S. 
Bureau of Efficiency and the outcome 
is likely to have no less significance 
in the commercial field than in the 
governmental. Incidentally, by way 
of proving this contact with the 
everyday operations of typewriter 
marketing, let it be noted that one 
objective in this quest for informa- 
tion is determination of the logical, 
average, effective service “life’ of a 
standard typewriter. 

As has been said, it was a most 
commonplace set of circumstances 
that set Uncle Sam on this particular 
inquisitive trail. It all came about 
because issue was joined in Con- 
gress as to the policy to be followed 
in the repair of typewriters. In 
daily use in the government offices 
30,000 
In service in the field, 


at Washington are some 
typewriters. 
notably at the various “branch offi- 
the 


many more machines. The Congres- 


ces” of government, are as 
sional Committee on Appropriations 
has been insistently curious in recent 
years as to whether it is more 
economical to allow the companies 
which manufacture the typewriters 
to make all repairs or whether it is 
cheaper for the government to make 
the repairs. Since, in the unfolding 
of the proposition, the repair ques- 
tion has been overshadowed by 
more momentous developments, we 


may pass over, for the time being, 


Uncle Sam Figures Cost of Type- 
writer Upkeep and Reaches Some 
Curious Conclusions. Written 
for Office Appliances by 
Waldon Fawcett of Wash- 
ington, D. C. 
this difference of opinion as to re- 

pair policy. 

When the specialists at the Eff- 
entered their 
they discovered 


3ureau 
typewriter 


ciency upon 
study 
that the repair equation, important 
as it 1s, is completely overshadowed 
in the government environment by 
another and larger element in type- 
maintenance. Specifically, 
the more immediate worry of the 


writer 


government, as uncovered by the 
Bureau of Efficiency arose, is what 
to do with a surplus of 18,000 type- 
writers. And, needless to say the 
solution concerns the entire com- 
mercial trade in the office equipment 
field even as other industries have 
one after another, faced the problem 
of the absorption of an undigestable 
surplus of goods left from the war. 

For, to make a long story short, 
that is how Uncle Sam got his both- 
ersome reserve of typewriters. As 
our readers know, the government 
prepared for a war much lengthier 
than it proved. Typewriter manu- 
facturers were encouraged to oper- 
ate their factories night and day to 
outfit governmental offices organ- 


Well, the 


sequel to that orgy of typewriter 


ized on a grand scale. 


buying was an appaling accumula- 
tion of typewriters after the clouds 
of war rolled by. Under the in- 
structions issued to all government 
offices after the war to turn in sur- 


plus machines to the General Supply 








Typewriters 


Committee, there speedily accumu- 
lated a reservoir of more than 18,- 
000 machines. Many of the ma- 
chines which were turned back were 
brand new. Others had been used 
to some extent, but were to be ac- 
counted entirely serviceable without 
repairs or rebuilding. 

Imposing as was this accumula- 
tion of surplus machines, no mis- 
givings were occasioned in the be- 
ginning. It was assumed that the 
government could feed out its stored 
machines as requisitions for new 
machines appeared and that in due 
course the reserve would melt away. 
The government has proceeded as 
per program,—virtually no  pur- 
chases of new machines have been 
made in four years—but the dis- 
concerting fact is that, despite the 
steady withdrawals, the surplus re- 
mains virtually stationary at the 18,- 
000 mark. The explanation of this 
is amazing to any person who does 
not realize how the average Federal! 
bureau chief or divisional head hates 
to give up property once acquired 
or an employee once placed on the 
pay-roll. Literally, the bureau and 
other institutional executives have 
been holding out on Uncle Sam in 
the matter of surplus typewriters. 
They surrendered some machines in 
the beginning, but almost without 
exception a number of machines 
were laid aside in each office in the 
expectation that they would be 
needed ere long. As the administra- 
tive forces have been cut down and 
many offices have been discontinued 
altogether, this dream has faded. 
The hoarded machines have been re- 
leased in a steady stream. That 
stream has been just about large 
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enough to take care of the current 

demands in the government for new 

machines and the stock on hand 

maintains the same level as in the 

beginning. 

Surplus Typewriters Offer Per- 
plexing Problem. 

Faced by this mass of “frozen” 
typewriters, the specialists who have 
been investigating the subject are 
strongly inclined to sweep out the 
surplus, if Congress will give the 
special authorization that is needed. 
But just here there looms, aside 
from the necessity of Congressional 
authority, a perplexing problem of 
commercial significance. What the 
government would prefer would be 
to have the typewriter companies 
take back the machines of respective 
manufacture on an equitable basis. 
Uncle Sam does not relish the idea 
of upsetting the commercial type- 
writer market by dumping 18,000 
machines that could truthfully be 
advertised as “new government ma- 
chines” at sacrifice prices. But the 
typewriter companies, on the other 
hand, naturally do not relish the idea 
of redeeming the stored machines 
with cash. Formidable as is the 
government’s overload of machines 
and unsatisfactory as is the present 
market for used typewriters, most 
of the manufacturers would be 
willing to take up the machines of 
their respective makes at the pre- 
vailing turn-in or trade-in price, in 
But 
Uncle Sam does 


exchange for new machines. 
here is the rub. 
not want to buy any new machines 
at this juncture. Hence the unhappy 
deadlock, with Uncle Sam growing 
more and more worried each day as 
the backed-up machines suffer the 
depreciation of non-use. 

As has been pointed out, this state 
of affairs has contact with the com- 
mercial typewriter trade because of 
the potentialities of an unwelcome 
surplus of 18,000 machines hang- 
ing like a threat over the commer- 
cial market. But it has far more 
meaningful contact in the main 
reason why Uncle Sam is eager to 
be rid of his overplus of machines. 
The benefit to the trade in the sec- 
ond consideration will outweigh the 
menace in the first. The factor of 


depreciation, urged against the re- 
tention of the 18,000 machines un- 
til they dribble out, is real enough, 
but it is as nothing compared with a 
sentimental factor that has been dis- 
covered in the course of the investi- 
gation of the typewriter jam. 
Experts of the Bureau of Eff- 
ciency, who have made careful study 
of the subject from all angles, are 
convinced that Uncle Sam should 
scrap his war-worn typewriters, new 
no less than slightly used, and buy 
for current needs the latest output 
of the because of the 
psychological effect upon the opera- 
It has been ascertained, by 


factories 


tors. 
first-hand investigation, that the en- 
thusiasm of the average typist is 
sapped if, instead of the brand new 
machine which has been promised, 
there is delivered a machine two, 
three or four years old, even though 
it is to all intents and purposes a 
“new” machine in the sense that it 
is an unused machine. It is not, the 
investigators found, a matter of me- 
chanical improvements. Innovations 
in typewriter design have not been 
numerous nor radical in recent years 
and the everyday users of the ma- 
chines have not as a rule followed 
closely the progress of the art. But 
the disappointment and chagrin re- 
sultant from the substitution of a 
reissued machine when a brand new 
one has been earned has been proven 
to result in impairment of efficiency. 

The government, it may be inter- 
jected, has always pursued a broad 
policy of deference, within the lim- 
its of reason, to the preferences of 
the individual 
agents in the various Departments 


typist. Purchasing 
have given free rein for the specifi- 
cation of favorite makes of 
chines. It is declared that no gov- 
ernment typist has even been urged 
to accept a make of machine which 
he or she did not fancy because it 
was obtainable at a price. 
Given this respect in the govern- 
ment service, for absolute freedom 
of typewriter choice as a factor in 
the maintenance of office morale, it 
is not strange that the Bureau of 
Efficiency experts should have ar- 
rived at the conclusion that it would 
make for efficiency if typewriter by- 


ma- 


lower 


gones could remain bygones and fu- 
ture equipment could start flush with 
the current output of the factories. 
All this, it may be added, has to do 
only with standard typewriters. 
There is no surplus of book type- 
writers, portable typewriters, nor 
any of the other classes of special 
machines. Indeed, the demand 
among government employees for 
portable typewriters is so great that 
within the past few years thousands 
of employees have purchased porta- 
bles out of their own funds when 
the government demurred at the 
requisitions. 

When Should the Typewriter Be 

Retired? 

In its sales inspiration and sup- 
port there is no mean significance 
for commercial typewriter marketers 
in the discovery and vindication by 
the government of the theory that it 
is a mistake to furnish other than 
down-to-the-minute typewriting ma- 
chines in high-class offices where 
the personnel has a sense of dignity 
of position. But this theory in- 


evitably presupposes a_ following 


question. What is the proper age 
of retirement for a typewriter? The 
Bureau of Efficiency experts have 
attention to 


devoted considerable 


this also. So far as they could as- 
certain no authority in private busi- 
ness has ever drawn conclusions on 
Yet it lies at the root of 
the whole responsibility of proper 


this score. 


typewriter replacement. 

The Efficiency Bureau specialists 
are not yet ready to be quoted on 
the subject. And they 
that it is impracticable to make hard 


recognize 
and fast rules. But, to let the trade 
into a secret, it may be said that, 
unofficially, the feeling at the Bu- 
reau is that, under normal conditions 
of use for handling correspondence 
in the average office, four years 
should constitute the effective life 
of a typewriter. The feeling is that 
after four years the cost of repairs 
will mount to such a point that, con- 
the 
diminishing satisfaction of a typist 
accustomed to 100 per cent equip- 
ment, it were the better part of wis- 
dom to retire the machine, relegat- 


ing it after rebuilding to that sup- 


sidered in conjunction with 
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plementary market where standards 
are less exacting than in the govern- 
ment offices and in the strongholds 
of business and finance. 

This brings us around once more 
to the question of typewriter re- 
pairs. And here we get some sur- 
prises from the government’s cur- 
rent survey. Bluntly, the efficiency 
experts are not convinced, as a re- 
sult of their investigation, but what 
it is best to allow the typewriter 
companies to make repairs on their 
respective machines. The fact-seek- 
ers entered upon their quest fully 
prepared to reach the opposite con- 
clusion. They found that many of 
the large users of typewriters, as, 
for example, some of the largest in- 
surance companies, have in recent 
years adopted an inflexible policy 
for the repair of all typewriters in 
And Uncle 
leaning in 


their own repair shops. 
Sam himself has been 


that direction. There has been noth- 


ing compulsory. Each branch of 
the government has been free to 
have its typewriter repairs made 


where it chooses,—and very often 
the matter of delivery has been a 

But 
have 


determining factor. enough 


Federal executives thought 
well enough of the idea of central- 
ization of typewriter repairs to keep 
some eighteen men busy in the type- 
writer repair shop maintained by the 
U. S. General Supply Committee- 
fountain head of governmental type- 
writer equipment. 

Uncle Sam’s efficiency engineers 
are not scoffing at the idea of self- 
sufficiency in typewriter repairs. 
Rather is it that their tentative con- 
clusion is that circumstances alter 
cases. For the compact, self-con- 
tained business organization, all de- 
work in close 


partments of which 


co-ordination under one directing 
head, it is admitted that “home re- 
pairing” of typewriters should en- 
able worth-while economies. But, 
for a complex organization, such as 
the national government, where the 
individual units are allowed consid- 
erable independence of policy, it is 
the feeling that typewriter repairs 
by the typewriter companies is the 
better formula. There is recogni- 
tion also of the fact that in the type- 


writer field, just as in the automo- 
tive field, factory-trained mechanics 
who are intimately familiar with 
the innermost details of construction 
and assembly should be able to ren- 





The surplus of typewriting 
machines in the storage places 
of the United States govern- 
ment; the dificulty encoun- 
tered in placing them in serv- 
ice owing to psychological and 
other factors described by Mr. 
Fawcett, and finally, the fact 
that it is unwise to disturb the 
market by offering thousands 
of machines to the public at 
prices low enough to move the 
surplus, leads Office Appli- 
ances to bring forward again 
a suggestion offered a few 
years ago in these pages, viz., 
that there may be remote gov- 
ernment offices under the sev- 
eral departments where a type- 
writer would be a welcome 
addition to the equipment of 
the officer. It comes to mind 
that there are thousands of 
small postofices throughout 
the country which may have 
no typewriters at all, or whose 
machines are in such a sad 
condition through use, neglect 
or obsolescence that newer ma- 
chines would be a_ blessing 
without disguise. 


Many men tn these positions 
would not buy a typewriter for 
their own use, but would learn 
to use one readily if they had 
it, or would insist that some 
employe or member of the 
family learn to use it, all to 
the advantage of everyone, the 
government included. The 
typewriter industry would be 
benefited because many who 
would not use a typewriter un- 
less it were given them to use 
vould thereafter refuse to be 
without a suitable machine 


= 


Could not the surplus type- 
writers be distributed among 
these small offices gratis, 
where their use would be of 
advantage to the government 
and the users in making out 
government reports and writ- 
ing other official communica- 
tions? 











der better service in repairs than 
workmen less qualified by expe- 
rience. It may be worthy of men- 
tion in this connection that an in- 


recently made shows 
that the cost of the average exten- 
sive repair job in the government 
typewriter shop is about $7.50 ex- 
clusive of the cost of parts and ma- 
An allowance of about seven 
hours is made for the complete over- 
hauling of a machine. 


Only Badly Worn Machines Dis- 
carded. 

Office equipment men who here 
learn of Uncle Sam’s stagnant sur- 
plus of new or slightly used type- , 
writers may logically ask whether 
the presence of this surplus is not 
calculated to force into the period- 
ical auction sales a certain propor- 
tion of border-line machines,—type- 
writers that under normal condi- 
tions might not be condemned as 
unservicable, but that would meet 
that fate owing to the superabund- 
ance of better machines awaiting 
issuance. I asked this question on 
behalf of Office Appliances and it 
was answered in the negative by 
the officials. Discarded typewriters 
are forced out at the rate of 500 to 
700 a month and are sold to the 
highest bidders, but the statement is 
made that, to date, Uncle Sam is dis- 
carding only badly worn machines. 

As a matter of fact, the govern- 
ment, under the spell of post-war 
economy, has followed what is, in 
some respects, a rather extreme pol- 
icy in the reissuance of repaired or 
reconditioned machines. The Gen- 
eral Supply Committee has gone on 
the theory that by replacing all worn 
or wearing parts of a typewriter it 
should be practicable to obtain an 
average of three years of service life 
from the machine. This solicitude 
on behalf of the utilization whenever 
practicable of a made-over machine 
is explained by the terms of the law 
governing this class of equipment. 
The statute provides that if the Gen- 
eral Supply Committee is unable to 
furnish serviceable machines to any 
branch of the Government it shall 
furnish unserviceable machines at 
current exchange rates and such ma- 
chines shall then be applied by the 
Government institutions receiving 
them as part payment for new ma- 
chines from commercial sources. 

For all that, the specialists who 


vestigation 


terial. 
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have been investigating the matter 
for Uncle Sam are not convinced 
of the soundness of a policy of cen- 
tralization of typewriter repairs in 
the case of a loosely-knit business 
organization, such as that of the 
government. They are sold on the 
idea of a central purchasing agency 
for typewriter purchase and other 
forms of office equipment. It has 
been urged, as against centralized 
purchasing, that it will not function 
satisfactorily where different offices 
or units of a large organization are 


committed to the use of different 
makes of typewriters. The opposite 
theory, now being urged at Wash- 
ington, is that, allowing free exer- 
cise of individual preferences in 
typewriter purchase, a consolidation 
of orders would enable advantage to 
be taken of favorable trade condi- 
tions, purchased in the largest pos- 
sible quantities, discounting of bills, 
etc. Under the present system the 
government is paying maximum 
prices ranging from $70 to $107.50 
per machine, according to the model. 


Two manufacturing companies hold 
no contracts with the General Sup- 
ply Committee because they would 
not furnish their products within 
the prices offered for their respec- 
tive classifications. This last is a 
matter of regret to the experts who 
are thoroughly convinced, as a re- 
sult of their recent 
that it pays to equip a capable typist 
at reasonable intervals with the make 
and model of machine to which the 


operator is accustomed or for which 


investigations, 


a marked preference is entertained. 


Window Display Accessories 


HIS is the day of elabora- 
' tion in appointments. Not 
amy | only are we more luxurious 
as to the personal convenience of 
our homes than our fathers and 
grandfathers and great-grandfath- 
ers, but we are given more of the 
ornate in the setting of our amuse- 
ments. The popular notion is that 
the public demands this gorgeous 
array. Asa matter of fact, it does 
not. The public has no voice with 
which to express a preference or 
Producers in 












. 


Mw, 





. 


formulate a demand. 
their competition, invent devices to 
attract interest, hence the gorgeous- 
ness of modern stage settings, aided 
by the newest effects in electric light- 
ing. To a considerable extent the 
money of the public is attracted to 
that which is the most brilliant and 
spectacular. The theater has grown 
rich; its manifestations are corre- 
spondingly opulent. Many of these 
wonderful scenic effects are excel- 
lent, picturing faithfully the sur- 
roundings and costumes of by-gone 
ages. 

To dress a story in its proper 
habiliments is good practice, because 
it helps to tell the story. The show 
window is a little stage and the 
whole world outside is its audience. 
It cannot tell a vocal story, although 
with the present day phonographic 
and wireless arrangements, it might 
even do that, but it can present most 
vividly to the eye and to the imag- 
ination the uses of the goods within 
the shop whose business it sets forth. 
To do this most effectively, the 


Some of the “Properties” Which 
Go to Make Up the Stage Set- 
of the Successful 
Window Display. 


ting 


window trimmer should have cer- 
tain equipment not unlike the stage 
properties which go to build up dif- 
ferent scenes in a theatre. He must 
give certain consideration to the 
background, which should be some- 
thing of a character that will be 
pleasing and yet will not unduly call 
attention to itself, but against which 
goods will stand out effectively. In 
order to accomplish this, different 
backgrounds can easily be arranged. 
A low partition of plain or paneled 
wood, or a partition that reaches up 
from the ground to the height of the 
ceiling may be used. Many prefer 
a low partition on account of the 
fact that it does not shut off the 
light into the store and permits from 
the outside some view of the activi- 
ties within. These panels may be 
varied with drapes of velvet or other 
suitable fabric. The background and 
the floor should harmonize in tone 
so that there will be no disagreeable 
effect. 
effective use in the trimming of win- 


Screens are also capable of 


dows and may be as ornamental as 
one wishes. The floor should be of 
good flooring, preferably hardwood, 
and there should be on hand several 
good rugs to provide a suitable set- 
ting for certain displays. Then there 
certain stands and 


are pedestals 


which the dealer will find useful 


and these are of various heights, 
some low and some high. Occasion- 
ally it is desirable to provide means 
for the use of glass shelves for the 
display of certain of the smaller 
articles of merchandise. Then, 
there should be within the store a 
fairly liberal stock of gray, brown 
or sepia mounting board and white 
cardboard for signs, the mounting 
board to be used for the display of 
small articles by means of push pins, 
hangers, etc. 
be found for mounting board in 


Many other uses will 
window displays. For seasonal dis- 
plays, or for the holidays, such as 
Christmas, Thanksgiving, etc., cer- 
tain “properties” will readily occur 
to the man or woman most inter- 
ested in the window displays. For 
the winter holidays there is such a 
profusion of decorative material as 
to make selection a problem. Suit- 
able backgrounds and surroundings 
for seasonal windows can be fitted 
up if one has a little imagination 
and ingenuity. The lily symbolizes 
the Easter idea. Flowers, always 
beautiful and appropriate, may be 
used effectively in many ways. 

Window displays of office suites 
or of different office furniture items 
not en suite are often effectively 
presented before a paneled back- 
ground typifying the wall against 
which the different pieces stand out 
in their proper relation. 

It is important that window dis- 
plays be frequently changed, vary- 
ing them in material and in style at 


short intervals. Present something 
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new every few days—change things 
around—give the man in the street 
angle from which to see 
Think up a new suggestion 


another 
things. 
once in a while—present different 
ideas from time to time. In 
alive 


sales 
other words, keep the windows 
and working to bring people into 
the store. 

While seeking change and 
ways of presenting things, the win- 
trimmer should never forget 
He should keep 
for 


new 


dow 
cardinal principles. 
the necessity 


in mind always 


neatness, cleanliness of windows, 
stock and surroundings, and should 
not permit himself to forget that 
symmetry of arrangement means 
harmony, which is pleasing, and that 
its opposite is discord, which is not 
Attention should be given 


Let the smaller ar- 


pleasing. 
to perspective. 
ticles be placed nearest the front, 
where the man in the street can ex- 
amine them at close range. Large 
articles can be set near the back, 
for they do not require close ex- 
amination to fulfill the purpose of 


a window display, which is to arouse 
interest and bring customers into 
the store. 

To one who is ambitious to ob- 
tain the best results possible from 
his windows, it would sometimes 
prove of advantage for him to at- 
tend a course in drawing merely to 
get correct ideas of form, mass and 
perspective. Once having acquired 
knowledge of these things, the win- 
down trimmer will find it of much 
advantage in producing effective dis- 
plays. 


Operating Expenses—Retail and Wholesale 


UT * EVERY 
hs from the sale of mer- 
chandise in 149 department 
stores throughout the United States, 


dollar re- 





operating expenses increased from 
25.7 cents on the dollar in 1920 to 


27.7 cents in 1921. During the same 
period net profits decreased from 
A study of 


and retail 


1.7 cents to 1.3 cents. 


the records of wholesale 
trades shows that on a rising market 
the proportion of operating expenses 
remain the 


sales tends to 


but on a falling market this 


to net 
same, 
proportion tends to increase rapidly. 
Gross margin and net profit increase 
on a rising market, but on a falling 
market gross margin decreases and 
net profit frequently changes to a 
loss. 

When prices decline after a pe- 


prosperity, merchants fre- 
find 


out of 


riod of 


quently their operating ex- 


penses are line with their 
volume of sales and that large stocks 
are on hand on which a substantial 
loss must be taken. During pros- 
perity selling prices rise, also rents, 
wages and other items of 
The merchant during such times 


feels called upon to expand his sales 


expense. 


force, buy new equipment, increase 


the size of his store, etc. He places 
ofttimes larger orders than normally 
because of the increased volume of 
his business and also because of the 
longer period which must elapse be- 
tween ordering the goods and re- 
When 
sales fall off, prices drop and 


al- 


ceiving them. depression 


comes, 
sti ck S 


must be marked down, 


Their Readjustment with Relation to 
Business Conditions.—Being a re- 
view of an article by Cecil E. 

Fraser in the Harvard Bust- 
ness Review for January, 


1923. 





though operating expenses keep on 


at the higher level. Most business 
men are familiar with this phe- 
nomenon, having experienced it in 
18 and ‘19, when prices rose, 


when many merchants 


IQI7 

and in 
found themselves with h 
of goods to liquidate and large ex- 
The problem of 
was to 


1Q20, 
savy stocks 
penses to meet. 
and ‘22, therefore, 
maintain a volume of sales and to 


1921 


adjust operating expenses to lower 
price levels. 

It is suggested that in order to 
lessen the severity of business de- 
pression in the future manufactur- 
ers should exercise more caution 
about permitting their retail mer- 
chants to purchase abnormally large 
stocks of goods on which losses are 
likely have to be taken before 
they are disposed of. The retailer, 
as a rule, is the manufacturer's only 
outlet and it is the duty of the man- 
ufacturer to see that the retailer 
is not crippled. 

Experience has shown that pros- 
particularly of merchants, 
(1) the facility with 


are ad- 


perity, 
depends upon: 
which operating 
justed to changed conditions, 
(2) 


which determine the rate of 


expenses 
and 
the merchandising policies 
gross 


margin 


In analyzing records of expense, 
it is essential that uniform methods 
of keeping these records be used, 
otherwise no. definite and reliable 
figures can be obtained by which 
comparisons can be made. A stand- 
ard profit and loss statement has 
been devised for each wholesale and 
retail trade in which an investigation 
has been made in order to secure 
complete figures, which may be com- 
parable with each other. For most 
retail trades, statements filled out by 
individual merchants are classified 
Selling expense. De- 
Buying and man- 
agement expense. Fixed charges 
and upkeep expense. Miscellaneous 
expense. Losses from bad debts. 

In order to make the statistics uni- 
form to permit a comparison of esti- 
mates for different stores, rent is’ 
included in the profit and loss state- 
ment as an expense, whether the 
store is owned or leased, and the 
business is charged with a salary 
for the proprietor. It is maintained 
that if the owner were not occupy- 
ing the building, he could secure 
rent from someone else. The amount 
to be charged as rent, therefore, is 
determined by what would be a 
fair rental for the building. Like- 
wise, if the proprietor were work- 
ing for someone else, he would be 
assured of a salary for his work and 
it is figured that this salary should 
be put in as an item of expense when 
he is working for himself. In the 
case of a small store, for instance, 
this salary must be sometimes pro- 


as follows: 
livery expense. 
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rated between buying, selling and 
management. Sometimes one-half 
of the proprietor’s salary should be 
charged to wages of sales force and 
the other half to buying, manage- 
ment and office salaries. Finally the 
proprietor is entitled to charge his 
business with interest on his own 
capital, the same as for capital bor- 
rowed, for if he had made a con- 
servative loan of his money instead 
of investing it in his business, he 
would have been assured of an in- 
come from this source. To arrive at 
the amount on which interest should 
be paid, it is necessary to determine 
the net worth, which is the sum of 
the assets less the stm of the liabili- 
ties to outsiders. From this net 
worth real estate should be deducted, 
since the return on real estate has 
already been covered in rentals. The 
rate of interest charged is deter- 
mined by the ordinary rate on long- 
time conservative investments in the 
locality in which the business is sit- 
uated. 

Net profit is the gain obtained 
from engaging in business over and 
above the gain which would have 
been obtained if the capital, store 
building and proprietor’s time were 
employed by others in a conserva- 
tive business enterprise. It can- 
not be calculated, therefore, until 
charges for rent, proprietor’s salary 
and interest on capital have been 
deducted. 

Methods of Figuring Not Uni- 
form. 

Investigators have found that in 
addition to variations in the accounts 
themselves, there have also been 
variations in figuring percentages 
of operating expenses. Some mer- 
chants use cost of merchandise sold 
as a basis, while others use net sales. 
Although it should make compara- 
tively little difference which method 
is used, as long as the merchant fig- 
ures his mark-up, expense, profit, 
and other items on the same base, 
less confusion usually results if 
these percentages are figured on net 
sales. 


The figures in Mr. 


included 


Fraser’s article cover operating ex- 
penses and profits in various lines; 
such as, shoe stores, jewelry stores, 


department stores, wholesale gro- 
cery houses, etc., and present what 
is probably a fair average for whole- 
sale and retail businesses in other 
lines. 

Some curious points have devel- 
oped in the course of the investiga- 
tion. Contrary to popular belief 
that large scale operation affords the 
greatest economy, figures indicate 
that in 1921 large stores had a high- 
er ratio of expense for net sales 
than small ones. But it was appar- 
ently shown that merchants doing 
the larger volume of business were 
able to adjust their operating ex- 
penses and gross margin to changed 
conditions more readily than mer- 
chants with a small volume of sales. 
Large stores had certain expenses 
which small ones did not have to 
meet, such as delivery expense. It 
was found that a majority of firms 
with sales of less than $30,000 re- 
ported no delivery expense what- 
ever. In contrast to the wages of 
the sales force the percentage of 
buying, management and office sal- 
aries to sales was higher among 
firms with a large volume of busi- 
ness because of the greater amount 
of effort devoted to the stock rec- 
ords and more careful control of 
buying. The stock-turn, however, 
in the small stores was but 1.3 times 
a year, while that in the large stores 
was 2.7 times a year. Rent, in per- 
centage of sales, was higher on the 
average for firms doing a business 
of over $100,000 a year. Total inter- 
est was highest for firms with small 
sales. As might be expected, it va- 
ried inversely with the rate of stock- 
turn. The advertising expenses of 
the large stores were greater thar 
those of the small ones, but wages 
of sales force were proportionately 
less in the larger stores than in the 
smaller ones. The figures did not 
hold uniform, of course, throughout 
all trades, there being certain slight 
variations in several instances. 

In 1920 the volume of sales in 
many stores in agricultural commu- 
nities was curtailed. Likewise the 
volume of business done by stores 
in the textile and other specialized 
industrial centers. The total sales 
of many stores in the metropolitan 


centers, however, not dependent on 
a single industry and which reduced 
prices promptly in accord with the 
reduction in wholesale prices, in- 
creased in dollars and cents as well 
as in units. The break in prices 
came in the first half of 1920, but 
many retailers failed fully to de- 
preciate their inventories until the 
latter part of 1921. This was one 
of the main causes for the severe 
losses suffered by many merchants, 
who too often attempted to put off 
marking down their goods in the 
hope that business would improve 
and make price reductions unneces- 
sary. Asa result their sales fell off 
and merchants found themselves 
with goods instead of with money at 
a time when it would have been 
profitable to have been able to in- 
vest cash. 
Resume of Points. 

In conclusion the author stated a 
recapitulation of the important 
points developed in the investigation 
of operating expenses in various re- 
tail and wholesale businesses. These 
may be summarized as follows: (1) 
operating expenses tend to fluctuate 
closely with the sales on a rising 
market, as indicated by the small va- 
riations in the ratio of expense to 
net sales; (2) the sharpness with 
the percentage of operating expenses 
to net sales rises on a falling mar- 
ket; (3) the decline of the percent- 
age of gross margin to net sales in 
periods of inactive business because 
of competition on a price basis and 
the necessity for taking substantial 
reductions on inventories in order to 
move stocks; (4) the tendency of 
most merchants not to increase their 
rate of stock-turn in times of pros- 
perity in order to reduce expenses 
and prepare themselves for periods 
of depression; (5) the failure of 
most merchants to take their losses 
immediately when prices started to 
swing downward and their failure 
to adjust their merchandising pol- 
icies in accord with changes in the 
business cycle; and (6) the indica- 
tion that the merchants with a large 
volume of sales were better able to 
readjust their businesses to the 
change from prosperity to depres- 
sion than those with a small volume 
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of sales as shown by a larger per- 
centage of net profits or a smaller 
percentage of net losses. 

Here Mr. 
“What lessons can be drawn for fu- 
ture guidance from the experience 
of the past four years? 
merchants have found that they can 


Fraser continues: 


Several 


curtail operating expense in antici- 
pation of the depression. They have 
also found, however, that they can- 
not curtail expense too sharply with- 
out results to their busi- 
nesses. The sweeping reduction of 
the wages of salespeople may injure 
the morale of the sales organiza- 
tion; a substantial reduction in the 


serious 


number of employees may curtail 
service to such an extent that the 
good-will of customers is impaired. 
It is not apparent, furthermore, that 
a decrease in the volume of sales 
means that fewer salespeople can do 
the work, because with the reduc- 
tion in the unit price more units may 
actually be sold, although the total 
Hence, to 
maintain their volume of 


sales volume is less. 


sales in 
merchants 


dollars and cents some 


have been forced to increase the 


number of salespeople required to 
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handle the increase in the actual 
number of units sold. 

“The dangers of making reduc- 
tions without careful analysis is illu- 
strated in the case of a proprietor 
of a large shoe store who reduced 
the wages of his sales force by 20 
per cent. At the end of six months 
he found that his efficient salesmen 
had gone over to his competitors 
and that he had left only the drones. 
On the other hand, a_ wholesale 
grocer found that his sales force ex- 
pense had been higher than the com- 
mon figure for the trade. Upon 
further investigation he found that 
the reason was not that he was pay- 
ing too high salaries and commis- 
sions, but that his salesmen were 
poorly routed and that the average 
sales per salesmen were too small. 
By remedying these difficulties he 
was able to reduce his operating ex- 
penses and increase his net profits. 
The studies of the cost of doing 
business have shown that in ordi- 
nary times in the other operating de- 
partments of most mercantile busi- 
nesses, expenses can also be reduced. 
qualifications, therefore, 
there appear to be opportunities for 


Despite 


ONE MINUTE, PLEASE! 





most merchants to introduce great- 
er economies in anticipation of a 
business depression. 

“The adjustment of buying and 
selling policies to prices that will 
maintain a safe gross margin, but 
that will not be out of line with act- 
ual values, is another important 
point. The pyramiding of orders by 
many merchants during the winter 
of 1919, when they were carried 
away by the optimistic view of sales- 
men as to the continued upward 
swing of the market, resulted in 
heavy losses. The records of a 
number of stores indicate that it is 
not the placing of a high mark-up 
on merchandise which insures re- 
ceiving a safe gross margin, but that 
it is careful purchasing which avoids 
subsequent mark-downs on large 
By increasing the rate of 
stock-turn, by taking losses as soon 
as prices start to decline, and by fol- 
lowing the market down so that 
stocks are replenished with cheaper 
merchandise, the successful mer- 
chants have been able to maintain 
a sufficient gross margin to insure 
a fair net profit.” 


stocks. 


There was need for the quick erection of a railroad bridge and a contractor 
was put on the job and asked to bring in specifications and plans for the heads 
of the road to see as soon as ready. After waiting some time for the plans, the 
officials impatiently sent for the contractor and asked about them. 

“I don’t know whether the engineer has got the pictures drawed yet or not,” 
the old fellow replied, “but the bridge is up and trains is passin’ over tt.” 


Action, always action, and more action. 
needs doing promptly. 


may be worse than inaction. 


That is what counts when something 


The man who can act while others sit and draw plans ts 
the man who gets results. 
Perhaps one should say, however, that action without intelligence behind st 


That is why the man who is ready, who knows in 


advance what to do and how to do it, is the man who is made by the emergency 
which gives him his opportunity. 

All of which is important in explanation of why one should learn by study as 
The man who learns only by experience ts never able to 


well as by experience. 
go ahead and do anything and do it properly. 


gency arises. 


He is lost when the unusual emer- 


We can fit ourselves by study for that which has never yet happened to us. 


I thank you. 


—Frank Farrington. 


(No. 4. All rights reserved.) 
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Ten Proposed as Unit Instead of Twelve 


SHORT time ago Office 
Appliances received from 
Russell & Cockrell, The 

annandle Printing Company, of 

Amarillo, Texas, a letter calling at- 
tention to the movement being 
started by the National Hardware 
Association for the use of ten as a 

unit instead of dozens and grosses. 

As stationers, printers and dealers 
in office supplies and equipment, 
Russell & Cockrell register their ap- 
proval of the movement, having 

often wished to be able to buy quan- 
tities on a decimal basis. Since the 

hardware men have started to make 

a national campaign of it, our corre- 
spondent believes that stationers 
should get in line and help push the 

movement along. 







“The greater ease of figuring 
decimals instead of dozens,” state 
Messrs. Russell & Cockrell, “is evi- 
dent at once. Quite a number of 
things are already bought in hun- 
dreds, and shifting from grosses to 
hundreds is even now confusing. 


“There is another sort of trade 
custom in the stationery business re- 
lating to retail which 
would better fit the decimal plan. 
On quite a few items we given a 
dozen for the price of ten. On 
some items, ink, for instance, we 


discounts 


give a dozen in one order for the 
retail price of ten. Now, a discount 
must be profitable to both parties or 
it is no good, and a discount of one- 
sixth is too large or else the orig- 
inal price is too high. On the other 
hand, a ten per cent discount sounds 
better and naturally works better 
as far as the retailer is concerned. 
It allows for a better price.” 


While this probably has hereto- 
fore come before the trade for some 
discussion, no definite action has 
been taken by the trade at large to- 
ward adopting or rejecting the idea. 
Office Appliances obtained by inter- 
views and correspondence the views 
of some of the leaders in the sta- 
tionery trade and presents them in 
condensed form herewith. It will 
be observed that the trade is not 
unanimous in its opinion concern- 


Texas Stationer Approves Move- 
ment Started by National Hard- 
ware Association — Comment 
and Discussion by Several 
Well-Known Members 
of the Trade. 
ing the proposal to change trade 
units from dozens to tens. 

Charles L. Mitchell, president of 
the National Association of Sta- 
tioners and Manufacturers, believes 
that the adoption of the idea would 
be of material aid to the dealer in 
figuring his costs and selling price. 
He thinks that the change would be 
approved by customers once they 
understood it. 

J. Ogden Pierson of New Or- 
leans, former president of the Na- 
tional Association of Stationers and 
Manufacturers, said that the matter 
is one which would have to be dealt 
with by the manufacturers. He be- 
lieves that the adoption of the sug- 
gestion would simplify stock-taking 
and the marking of goods. 

Edwin I. Baer of the House of 
Baers’, Canton, O., was chairman 
of the committee on miscellaneous 
items which reported at the Atlanta 
convention in 1916. The subject 
came up for discussion in this re- 
port. The committee out a 
questionnaire, covering this among 


sent 


other topics. Question No. 12 was 
as follows: “Do you approve of the 
gross, dozen and single pricing pol- 
icy, each being one-tenth the larger 
quantity? Is the profit of the dealer 
entirely this 
plan ?”’ stationers an- 
swered “yes” and thirty-one an- 


satisfactory under 


Sixty-one 
swered “no”. The committee quoted 
a rather comprehensive discussion 
of the subject contained in an article 
by Irving P. Favor in the American 
Stationer of May 23, 1914. Mr. 
Favor said that the multiple of ten 
system tends to prevent the dealer 
from obtaining all the profit which 
he might obtain from his business. 
The discount of ten is a more profit- 
able system for the retailer to use, 
and is quite acceptable to the usual 


buyer and retailer. The purchaser 


who buys a ten-cent article is usually 


well satisfied to get a discount of ten 
per cent when buying in the dozen 
quantity. If he asks for a price by 
the gross and is told that a further 
discount of ten per cent will then 
be allowed, he usually feels that he 
has been well treated. “The dis- 
count of ten,” said Mr. Favor, “is 
the one in use in England, where re- 
tail dealers never think of getting 
less than the manufacturer expects 
them to get. In America it seems to 
have become the custom to sell the 
goods on a close margin just to swell 
the over-turn.” 

To question No. 13, “Do you be- 
lieve the change from a unit of one 
thousand to the unit of one dozen is 
in the right direction, or do you pre- 
fer the opposite of this policy?” 
thirty-five said “yes” and twenty- 
five “no.” The question was not 
generally understood and the com- 
mittee referred the proposition to 
the association with the request that 
the matter be discussed by its suc- 
cessor. 

We have taken up the matter with 
a number of other well-known sta- 
tioners, whose responses are pre- 
Charles A. Ste- 
vens, president of Stevens, Maloney 


sented herewith. 


& Company, Chicago, says: 

“We are heartily in favor of this 
and we think it would be a feather 
in the cap of Office Appliances if 
they would start this in the station- 
ery field and keep hammering at it 
until it is put by the 
manufacturers. Of 


through 
retailers and 
course, this would be quite a hard- 
ship on the manufacturers for some 
time to come, as they have arranged 
all of their 
logues and price lists for either 


labels, cartons, cata- 


dozens or grosses and it would ne- 
cessitate an entirely different pack- 
age and price lists where they were 
to be packed in tens or hundreds. 
“As far as we can remember, we 
are unable to recall any other line 
where they allow the generous dis- 
count that the stationers have been 
practicing for years, that is, making 
one-tenth of the dozen price the 
single price, or one-tenth of the 


gross the dozen price. Really we 
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are giving a customer a discount of 
1624 per cent to get him to buy a 
dozen of an item instead of buying 
a single unit, and very often the 
majority of the dealers will allow 
him to buy half a dozen at the 
dozen price. Now when you figure 
that if an article costs $1.00 at fac- 
tory and is sold for $2.00 each, or 
$20.00 a dozen, that brings the unit 
cost in dozen lots to $1.6024. We 
are not giving him 16% per cent 
discount, we are really giving him 
33% per cent of our profit. The 
goods still cost us just as much 
whether we sell them in single lots 
or dozen lots. The manufacturer 
does not cut his costs 1624 per cent 
when we sell a dozen, but it all 
comes off of our profit, and as soon 
as the dealer wakes up he will find 
himself on a higher plane of busi- 
able to 
bills every day. 

“If one goes into a dry goods 


ness and be discount his 


store to buy one yard of silk for 
$2.00 a yard and decides he wants 
ten yards or twelve yards, the price 
same no matter the 
Almost the same is true 


is the what 
quantity. 
in every haberdasher’s store, where 
one buys one pair of hose for fifty 
cents and asks for a price on a 
dozen he will usually find the price 
will either be $6.00 or $5.75 a dozen 
it is not $5.00 a dozen ‘as is’ the 
case in the stationery business. 
“Now the ideal way would be to 
allow five per cent discount where 
the customer buys ten of an article, 
and ten per cent where he buys one 
and we heartily in 
this. It 


stationers to mark the single unit 


hundred, are 


favor ‘of would allow the 
price at a closer margin of profit. 
The customer would get the benefit 
on a single unit and he would also 
get a fair and liberal discount if he 
bought a quantity. 

“We hope that your publicity of 
this item will wake up the stationers 
throughout the country and we think 
this would be a very good sugges- 
tion to be taken up by the National 
Association and brought strongly to 
the members’ attention at the next 
convention.” 

rom the desk of Ralph S. Bauer 
comes the following: 


“IT am absolutely in accord with 
all the stationery items being packed 
and sold in decimals of tens, hun- 
dreds and thousands, rather than by 
the dozen and by the gross. 

“Strange as it may seem, large 
purchasers of office supplies con- 
tinually come into our store after a 
box of pens of a certain number, 
and we tell them there is a gross in 
a box, and they immediately ask 
how many that is, not because of 
their ignorance in questions of arith- 
metic, but because they are so used 
to figuring in tens, hundreds and 
thousands in their own business 
that they do not think according to 
dozens and grosses. 

“It would be much easier for us 
to have these items that are now 
packed one-half gross and a gross in 
a box, in fifty and one hundred 
boxes, and instead of being put up 
in dozens, have them put up in units 
of ten each. 

“It is a better selling proposition 
and a better business proposition 
for the distributor, and would per- 
now 


manufacturers who 


they cannot afford stronger and bet- 


mit say 
ter boxes to pack their goods in, in 
one-half gross and gross lots, to re- 
adjust their fabricating prices in a 
way that will permit them to pack 
their goods in better containers, so 
that the goods themselves will get 
into the hands of the consumer in a 
more perfect condition than they 
are now doing, because of the poor 
manner of packing and the cheap 
cartons used in this effort. 

“It is in every way desirable, and 
the stationery items are about the 
only items that are not now sold in 
tens, hundreds and thousands. 

“T remember a few years ago, 
when Charles N. Bellman of To- 
ledo was chairman of the commit- 
tee on paper and envelopes, he took 
the 
packing of flat papers in quires and 


up the matter of abolishing 
reams and substituted therefor the 
packing of flat papers in hundreds 
hundreds. The 


paper industry thought that the gen- 


or multiples of 


eral public would protest against it, 
when as a matter of fact the gen- 
eral public really welcomed it, and 
it has proven to be a progressive 


business advancement in the han- 
dling and selling and distributing of 
flat paper. 

“I predict that the same thing 
will apply to pencils, pens and other 
items, that are now packed and sold 
in dozens, one-half gross and gross 
containers or packages. It is a for- 
ward movement for the bettering of 
merchandise conditions in the sta- 
tionery trade, and should be sup- 
ported by everyone.” 

A. H. Childs of the house of S. 
D. Childs & Co., Chicago, believes 
that the idea of selling by tens and 
buying that way would be advan- 
tageous to the trade if it could be 
accomplished, but in many items he 
thinks it would be difficult and costly 
to establish new customs to replace 
the old. In such articles as pens, 
penholders, pencils, inks, mucilage, 
paste, rubber erasers and like small 
items, which are customarily sold 
by the dozen and in rather elaborate 
packages, the change to lots of ten 
would involve much expense. Man- 
ufacturers would have to make two 
packages—one for the 
United States to hold ten units, and 
another for other countries to hold 
twelve. Producers abroad who have 
an extensive market in the United 
States would object to the change 
suggested, because they have their 
world business arranged on the 
dozen instead of the decimal basis. 
To make such a change effective 
acquiescence on the part of manu- 
facturers would have to be unani- 
mous, because if any held out they 
would have an advantage in selling 
dozens over those who sold tens. 
ewer cartons would be required 
for a given number of items. Im- 
mediately the dealer, realizing that 
the dozen manufacturer was saving 
on expensive cartons, would demand 
a lower proportionate price on lots 
of twelve than on lots of ten, 

On items which may be designat- 
ed as stationers’ hardware, sold 
usually in units, or items customar- 
ily sold by the hundreds, thousands, 
etc., selling in terms of ten could be 
adopted at once by anybody who 
wished to do so. Baskets, blotting 
paper, box files, cuspidors, copy- 
holders, calendar pads, desk pads, 


sizes of 
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dusters, inkstands, paper clips, loose 
leaf books and supplies, bound 
books, etc., could all be sold on the 
decimal basis and discounted in the 
same way for quantities. Or they 
could be sold in dozens at ten off in 
some cases. In many cases there 
would be no revision of figures nec- 
essary. Manufacturers could sell in 
lots of ten with practically no addi- 
tional expense except for the plain 
labels, for these goods are not ex- 
pensively packed. In many cases 
there would be no revision of figures 
at all in the retailing of the goods, 
because they sell in units and not in 
dozens to the user. 

Some years ago when paper man- 
ufacturers changed the number of 
sheets in a ream from 480 to 500, 
they encountered no confusion and 
little expense, and added greatly to 
convenience and economy in ac- 
counting, benefiting themselves and 
the trade as well. 

Former President Charles E. Fal- 
coner of Baltimore expresses him- 
self as in accord with the decimal 
system. He says: 

“I wish to record my hearty ap- 
proval of the movement for the 
adoption of the decimal system in 
the stationery business in place of 
the antiquated duodecimal system 
now in vogue. 

“I am confident that the advan- 
tages of the decimal system will be 
found to well outweigh the disad- 
vantages, and that the inconven- 
iences naturally attendant upon the 
change from one system to another 
will be trifling in comparison with 
the benefits achieved. 


“We have found it a great advan- 
tage to have flat paper put on the 
decimal system, this move carrying 
with it folio blank books and a num- 
In fact, as far 
as our particular the 
printing industry is concerned, we 
sell almost everything on the deci- 
mal system; that is to say, by hun- 


ber of other items. 
branch of 


dreds and thousands. 

“Whether the discount on ten of 
an article should be five or ten per 
cent would, I think, have to be de- 
termined by the margin of profit 
and other factors. The important 
thing is to get the trade interested 
as quickly as possible.” 

An opposing view is presented by 
A. J. Walker, vice-president of the 
Farnham Printing & Stationery 
Company of Minneapolis, who says: 

“This may be a progressive idea 
and may have some merit but really. 
I personally feel that it is a waste 
of effort to give much thought to 
the matter of revising our present 
system of figuring quantities. There 
are so many other things of so much 
more importance to require the at- 
tention of the business man of today 
that | 
very much secondary. 


feel this problem is really 
It would be 
much more of a task to revise our 
whole system of prices and quanti- 
ties on the ten basis than it will 
ever be to continue figuring things 
on the basis of the dozen and gross 
unit, and so as far as my opinion 
goes, | would be opposed to spend- 
ing any effort along this line.” 
Frank J. Merrill of the James T. 
Towhill Company, and former pres- 
ident of the Boston Stationers’ As- 


sociation, is heartily in favor of the 
suggestion of the National Hard- 
Association. He 


ware expresses 


himself as follows: 
“T quite agree with the National 


Hardware Association in_ their 


movement, in adopting ten as a 
unit. This has several 


times in the past, but our manufac- 


come up 


turers seem to think that the time 
did not come for them to make the 
change. It certainly would be much 
easier in figuring ten and one hun- 
dred than it is in dozens and grosses 
in quan- 
tities, had 
adopted ten per cent discount some 


“In regard to discounts 
the Boston Stationers 
few years ago, instead of ten times 
the single price. To my mind it ap- 
peals much better to the customer 
when you tell him you give ten per 
cent in dozen lots and five per cent 
in one-half dozen lots, than it would 
to say ten times the single as he has 
to stop and figure just what percent- 
age that is. 

“T am heartily in favor of every- 
thing that your letter suggests, and 
hope that they will come through 
with it. Most of the stationers 
nowadays give away a large part of 


their profit to large consumers.” 


William Schmiederer of the Bux- 
ton & Skinner Printing & Stationery 
Company of St. Louis took the 
matter up with the St. Louis Sta- 


tioners’ Club at a meeting recently 
and he said that the proposition did 
not seem to be greatly favored. Mr. 
Schmiederer believes that consider- 
able propaganda will be required to 
a deal of this kind through. 


put 





UNUSUALLY 





ATTRACTIVE WINDOW DISPLAY 


OF ENGRAVED 


WEDDING AND SOCIAL STATIONERY.—This display was shown recently 
in one of the windows of the Franklin Printing & Engraving Company 


Toledo, O. 


lost in the reduction of the photograph. 


Much of the detail which added to the charm of the exhibit was 














Page 27 OFFICE A PPLIANCES For April, 1923. 





Gus A. J. Meyer. 


OURTEEN subtracted from 
f forty-nine leaves thirty-five, which 
is the number of years Gus. Meyer 
has been associated with, or, one might 
more accurately say, immersed in, the 
When a 


man has been in an industry as many 


stamp and steel die industry. 


years as that he inevitably qualifies as 
an Old Timer, particularly if, as in 
this case, he was born to the business 
as his father before him was born to 
it also. 

Not know the 
subject of this sketch credit him with 
being in his fiftieth year. Despite the 


many people who 


fact that he is a hard and continuous 
worker in his business and has given 
freely of his strength in the advance- 
ment of association ideas both in the 
stamp trade and in the stationery field, 
Mr. Meyer certain “big- 
boyishness” of spirit which keeps him 


retains a 


younger than his years and probably 
will continue to keep him so to the 
Like many other 
men of big and robust physique, he 


end of the chapter. 


has a faculty for doing many things at 
the same time, getting them done, and 
not worrying about anything. 

Mr. 


longer than a quarter of a century or 


Having known Meyer for no 
so, the writer is not prepared to say 
that he has any hobbies which obsess 
him to the exclusion of more important 
For years he attended 
golf games along with the rest of the 


affairs. some 
stationers’ crowd, but until the occa- 
sion of the second Chicago stationers’ 
held at Park Ridge, 
Illinois, a few years ago, he did not 
venture to compete in the royal game. 
On _ that however, he joined a 
foursome and played the eighteen holes 


golf tournament 


day, 
to such good effect that he won a gold 


watch chain as a reward for his 
prowess in the finals. Some hinted at 
the time that Gus had been practicing 
up with an instructor out in the back 
lot, and that he was not so much of an 
amateur as he would have the boys 
believe. Others asserted that he was 
like the race horse that performs best 
This 


based on the fact that the game was 
A few of the 


on a heavy track. notion was 
played in a pouring rain. 
discerning ones asserted that success 
in golf is not unlike success in busi- 
ness—one must concentrate — and 
pointed out that it is no small achieve- 
ball 


single-mindedness when the rain is cas- 


ment to address the with utter 
cading from the brim of the old hat 
and oozing out of the tops of one’s 
And 
and it was some day, too, believe us, 
who were there and saw it. Mr. Mever 


relates that when he finished the last 


shoes. that was the situation— 


nine holes his sartorial equipment was 
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At which we gather the old 
boys about the round table, dis- 
cuss events of the years gone by, 
along with a little biographical 
history, and crown these victors 
of many contests with the wreath 
of laurel. 


in such condition that he had to seek 
the nearest Park Ridge men’s store and 
buy a new outfit, even to the shoes, 
socks and underwear, completing the 
equipment with a pair of overalls, 
which he wore home, carrying the rain- 
soaked 
bundle, somewhat to the consternation 
of Mrs. 


Gus. Meyer is senior partner of the 


clothing in a paper-wrapped 
Meyer. 


firm of Meyer & Wenthe, manufactur- 


ers of stamps, stencils, steel dies, etc., 





GUS. 


MEYER. 


the main retail s‘ore being at 108 
North Dearborn street, with a branch 
store at 28 South 
The company has two 
at 24 to 30 South Jefferson street and 
The 


main factory is the Jefferson street es- 


Jefferson street. 


factories—one 
another on West Monroe street. 


tablishment, which occupies the entire 
third floor and the entire basement of 
the building. The retail branch occu- 
pies a part of the first floor. 

The this 
back into the fifties. 


history of business goes 
It was in 1854 when R. A. Meyer, 


paternal grandfather of the present 
senior member of the house of Meyer 
& Wenthe, came to Chicago and es- 
tablished a workshop for the manufac- 


ture of stamps and seals. This shop 


was located in Custom House Court, 
now known as Federal street. Twenty- 
two years later his son, Gus. Meyer, 
became a partner in the business and 
the firm name was changed to R. A. 
Meyer & Son. In the same year the 
founder of the business retired, and 
the business was successfully conduct- 
ed by Gus. Meyer, Sr., until May 1, 
1897. In the meantime, Gus. Meyer, 
Jr., had entered the establishment and 
learned the business, and on the date 
last above named he and H. H. Wenthe 
bought the business outright from Gus. 
Meyer, Sr., and have conducted the 
business with increasing success ever 
since. 

The subject of this sketch was born 
in Chicago on February 6, 1874. Fin- 
ishing in the Chicago schools, he then 
took a course in a business college. 
He entered his father’s store as a clerk 
when fourteen years old and has never 
been connected with any other busi- 
ness. He was married in 1902 and he 
and his wife have one son, John, now a 
young man in his nineteenth year. 

Gus. Meyer is, and always has-been, 
a strong association man. He is one 
of the most prominent members of 
the International Stamp Manufactur- 
ers’ Association and was elected pres- 
ident of that organization by unani- 
mous vote at the meeting in Minne- 
apolis on June 25, 1913. Since then 
he has filled other important places in 
the organization and has at all times 
been active in its advancement. Mr. 
Meyer is also well known among the 
stationers of the United States, having 
been one of the first men to join in the 
work of the National Association of 
Stationers and Manufacturers, of 
which organization he has been a di- 
rector, has held important committee 
chairmanships, and is always called in 
when expert information is required 
with regard to the stamp industry. 

Mr. Meyer has lived through an im- 
portant epoch in the history of Chi- 
cago, and like others of our genera- 
tion, he has encountered experiences 
such as have been vouchsafed to none 
others in the history of the world. He 
has seen Chicago grow from the wreck 
of the great fire of 1871 to one of the 
foremost and most famous cities of 
the world, its possibilities even now 
but dimly visioned by its citizens. His 
business has grown with the city, and 
from a moderate establishment it has 
become one of the most important in 
the industry to which it is allied. He 
has attained success through expert 
knowledge, sound judgment, applica- 
tion and industry, and is numbered 
among the strong and responsible men 
of the community. 




















Page 28 OF FICE APPLIANCES For April, 1923. 





EDITORIAL 





Important Decision in Sales Test Case. 

HE United States Court of Appeals recently 

handed down a decision which is of interest and 
importance to all manufacturers. This decision was 
written by Judge Henry Wade Rogers, a jurist whose 
work in legal and educational fields for many years 
has distinguished him as one of the best minds of our 
time. The decision came about as the result of a test 
case brought by the Mennen Company against the 
Federal Trade Commission. Readers of OPFFIce 
APPLIANCES will recall that sometime ago we had some 
comment upon the so-called Mennen case which came 
before the Federal Trade Commission and was decided 
adversely to the contentions of the Mennen Company. 
The original decision of the Federal Trade Commission 
held that a manufacturer was without the right to 
distinguish between retailers, wholesalers and consum- 
ers in the sale of his products, provided each was pre- 
pared to purchase goods in quantities sufficient to justify 
a given price. The Commission recognized the fact that 
a manufacturer is entitled to make a certain discount 
for quantity orders, but denied any right to distinguish 
between different classes of trade. 

The decision of the United States Court of Appeals 
amounts to a reversal of this decision of the Federal 
Trade Commission, for the Court states that the Men- 
nen Company may sell its products to wholesalers at 
one price and to retailers at a relatively higher price, 
making a discount to the wholesalers for services ren- 
dered. It is further decided that the Mennen Company 
is in no sense a monopoly and that it may even refuse 
to sell to retailers if it so desires. 

“What the Mennen Company did was to allow whole- 
salers who purchased a fixed quantity of their products 
a certain rate of discounts,” said the Court, “while to 
the retailer who purchased the same quantities it denied 
the discount rates allowed to the wholesalers. This 
does not indicate any purpose on the part of the Mennen 
Company to create or maintain a monopoly.” 

“The company is engaged in an entirely private 
business and it has a right freely to exercise its own 
independent discretion as to whether it shall sell to 
wholesalers only or whether it shall sell to both whole- 
salers and retailers, and if it decides to sell to both it has 
a right to determine whether or not it shall sell to the 
retailers on the same terms it sells to the wholesalers. 
It may announce in advance the circumstances, that is, 
the terms, under which it will sell or refuse to sell.” 
The court further said that the Mennen Company did 
not discriminate between wholesalers but sold to all 
wholesalers at one and the same scale of prices. 


“In conclusion,” says the decision, “it ought perhaps 
to be said that we have not been unmindful of the fact 
that the Mennen Company, in classifying purchasers 
into two groups, those of wholesalers and retailers, 
placed in the group of retailers a class of mutual or 


cooperative corporations which purchased in large 
quantities the Mennen products. These mutual or co- 
operative corporations, it is admitted, consist solely of 
the retailers in the same line of trade, the stock being 
held exclusively by retailers. 

“The fact that these individuals, admitted by the 
counsel for the Federal Trade Commission to be 
retailers, see fit for their own convenience to organize 
themselves into a corporation which they constitute their 
agent for purchasing purposes does not change their 
character or the character of their purchases, and con- 
vert them into wholesalers.” 

Counsel for several of the large trade associations 
have expressed their satisfaction over this decision 
which they state is a complete vindication of the posi- 
tion taken not only by the Mennen Company but by 
various trade associations which participate in the 
appeal. It may be added that the decision referred to 
above was unanimous on the part of the Circuit Court 
of Appeals. 

The information contained in the foregoing was pre- 
pared from a news report which appeared in the New 
York Times of March 15. It seems to the writer that 
this decision is one of the most important in recent 
years and will constitute one of the influences which 
it is hoped will eventually strike from business the 
shackles of too much regulation. 

This decision is an express avowal of the right of 
the individual—in this case a corporation—to dispose 
of his property as he sees fit, provided that in so doing 
he does not injure the health or the morals of others. 
Having found that the appellant is not a trust—that 
its operations do not constitute a conspiracy in restraint 
of trade—the conclusion seemed to be inevitable that 
unless the court were prepared to interfere with some 
of the fundamentals of property rights, it must affirm 
the right of the appellant to do as he did. 

<-> 
Dealers Say Business Outlook Good. 

COUPLE of week ago Fletcher B. Gibbs, gen- 
A eral manager of the National Association of 
Stationers and Manufacturers, sent a letter to many 
leading dealers of the United States inquiring as to 
business conditions and outlook. These letters were 
so distributed as to cover every section of the country. 
At the time of writing Mr. Gibbs had received seventy- 
two replies, the tone of each one of which is optimistic 

It is of interest to note that the figures of sales show 
in practically every case a steady, gradual increase since 
the first of the year. One or two of the letters mention 
a recession in February, promptly overcome, however, 
by the March records so far available. 

Every answer expresses the confident belief that we 
can look forward to a period of good business during 
which dealers should reap satisfactory rewards. The 
records of the basic industries appear to bear out this 


belief. 
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EXHIBITS AT RECENT PITTSBURGH BUSINESS SHOW.—This exposition was held under the auspices of the Pittsburgh 
Office Managers’ Association and under the immediate direction of R. W. Tyler, president of the association, and staff of com- 
mitteemen For a report of the show and description of exhibits see page 44. 
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The Art of the Aztecs 


Well-Known Typewriter Man Now in Mexico Becomes 
Exporter of Aztec Pottery. 


Not many typewriter men will suspect that the simple 
address—The Lewis Potteries, Apartado 15, Guadalajara, 
Mexico, is the address of Victor Lewis, an old-time type- 
writer man, associated for many years with office equip- 
ment concerns in Mexico. However, the fact is that Mr. 
Lewis has established a business, not only as an importer 
of general office equipment and supplies, but as an exporter 
of Aztec pottery, made by the Tlaquepaque Indians, who 
are said to be lineal descendants of the ancient Aztecs. 


The art of making this beautiful pottery has been car- 
ried on from generation to generation. The basic idea of 
the Lewis Potteries is the preservation of the best in the 
remarkable native art, which has been handed down from 




















Some of the Products of the Lewis Potteries, Showing 
Original and Striking Designs. The Object Marked With 
a Cross Is a Miniature of the Aztec Sacrificial Stone on 
Which So Many Human Beings Lost Their Lives.—For 
description of numbered articles see text. 


immemorial time by the Toltecs and their successors, the 
Aztecs, who reached the apex of their civilization during 
the reign of Montezuma, which came to an end during the 
invasion of Cortes. 

Despite the ruthless treatment of these people by the 
Spanish invaders and their subjugation for some three hun- 
dred years, there still remain brilliant vestiges of their ex- 
traordinary talent, becoming dimmed, however, by the 
necessity of catering to an uneducated demand at exceed- 
ingly low prices. 

The Lewis Potteries plan to employ none but the best 
craftsmen in the manufacture of the products they send 
out. This pottery will have the true Aztec touch and 
spirit. It is said to be easy to distinguish between the work 
of the Tlaquepaque Indian and that of the imitator. The 
few remaining artisans of this tribe will soon be gathered 
to their fathers and when they have gone it will be im- 
possibile to secure more of their work at any price. 


The distinctive feature of the genuine Aztec pottery is 
that there were never two pieces exactly alike. The work- 
man has no model from which to copy. Each design is 
original and spontaneous with the individual but all designs 
are conscientiously and painstakingly elaborated. If an ar- 
ticle is ninety-nine per cent completed, but fails to meet the 
artistic approval of the maker, he will destroy it even 
though he has been working on it for weeks. 

In all of the Aztec art there is a noticeable contrasting 
of vivid yet harmonizing color schemes. The general de- 
signs are elaborate, often kaleidoscopic, but always pleasing 
to the eye. None of the genuine work is painted but all of 
the coloring is done with clays of different natural colors. 

Owing to the fact that there are no replicas, it is impos- 
sible to duplicate any article exactly. Approximations only 
can be made, but sizes and general appearances will be 
identical. 

Reproductions of such antiquities as the Aztec sacrificial 
stone and the marvelous calendar stone are correct in de- 
tail as they are made from molds and do not, of 
carry the characteristic designs and colorings. 


course, 


Among the articles which make up the line are those 
the likenesses of which appear in the accompanying cut. 
The different pieces are most attractive and can be used 
as household bric-a-brac or on office desks for the various 
purposes indicated. In the upper part of the cut are some 
fine examples of jars, vases, jugs, etc., in most graceful 
and harmonious designs. The article marked with a cross 
is a miniature of the Aztec sacrificial stone, on which so 
many thousands of the youngest and finest men and women 
gave up their lives to propitiate the savage Aztec dieties 
The numbered articles in the lower portion of the cut in- 
clude the following: 1. Book ends with face of Toltec sun 
god. 2. Ink-stand—miniature of an Aztec altar. 3. 
or cigar box, with Aztec designs. 
with another design. 5. Water jug. 6. Paper weight in the 
form of a Toltec sun god. 7. Water or milk jug. 8 
jar. 9. Water jug or milk pitcher, showing the remarkable 

calendar stone. 10. Another water jug or milk 


Aztec 
pitcher. 11. Inkstand and pen rack with Toltec sun god. 


Jewel 


4. Jewel or cigar box 


Flower 


No cut in monotone can give anything like an adequate 
conception of the actual beauty of these pieces so far as 
color is concerned. The colors are brilliant, varied and 
permanent, and are arranged with remarkable taste and 


judgment. 











THE TEACHER MADE A. B. DICK, JR., WRITE 
HIS NAME 500 TIMES.—A Cartoon by Life in a 
Series of Cartoons Giving Intimate Insights into the 
Personnel of Prominent American Manufacturers and 
Advertisers. [Reproduced by Courtesy of Life. 
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Portable Writing Machine Types 
Log. 

The voyage of the little 98-foot motor yacht Speejacks, 
which recently carried its owners, Commodore and Mrs. 
A. Y. Gowen of Chicago, on a 35,000 mile cruise around the 
world, was one of the most thrilling and daring exploits 
in the history of adventure. 
ered a period of sixteen months, the Gowens made a trip 


“Speejacks 


During this voyage which cov- 























MR. AND MRS. A. Y. GOWEN IN CABIN OF “SPEE- 
JACKS.’’—Mrs. Gowen is operating the Portable Typewriting 
Machine. 


through the Panama Canal, visited many of the lonely 
cannibal islands of the South Seas, battled with monsoons 
in the Indian Ocean, voyaged through the Red Sea and 
Suez Canal and called at the Port of Smyrna just at the 
time when the refugees were streaming into the stricken 
city, visited other Mediterranean ports and completed the 
circumnavigation of the globe by crossing the Atlantic 
During a considerable part of this voyage the Speejacks 
was entirely out of communication with civilization and 
three times reported lost. That the staunch little 
craft was not lost time and time again is described by the 


was 


Gowens as a miracle. 

One fact of special interest to office equipment people 
about this amazing cruise is that the day by day log of the 
voyage was written by Mrs. Gowen herself on a Reming- 
ton portable typewriter. “It stood the inclement weather 
Mrs. torrid heat of the 
tropics and the frequent douchings of salt water without 


wonderfully,” says Gowen, “the 


loss of efficiency, and it is as good today as the day we 
bought it.” 

Incidentally, this is not the first time that the Remington 
portable has figured prominently in thrilling stories of ad- 
venture. Only last summer a Remington portable was in- 
cluded in the equipment of the hardy explorers who at- 
tempted to scale Mt. Everest, and now it appears again in 
connection with another thrilling exploit, replete with cour- 
age, daring and hardship. 


Century-Old Documents in Modern Files. 

Old records and court papers, dating as far back as 1800, 
were transferred from wooden to new metal filing cab- 
inets in the office of Frank L. Schornick, clerk of the Jack- 
son circuit court, at Brownstown, Ind. Several weeks were 
required to complete the work. 

Cases in litigation were not numbered until 1867, and 
since that time 15,209 civil cases and 4,155 criminal cases 
have been filed in Jackson county. 














BASIC PHONOGRAPH OF THOMAS A. EDISON, THE 
SEED FROM WHICH ALL SUBSEQUENT TALKING MA- 
CHINES SPRANG.—This original model was shown at the 
Paris Exposition (1888) and was featured at the recent busi- 
ness show in St. Louis. 








Churchmen Want Wedding Invitation Trade. 

At a meeting of the council of the Stationers’ Association 
of the United Kingdom a peculiar situation was revealed. 
The vergers of certain West End churches, London, are 
soliciting the couples married there for the wedding card 
and invitation orders. Samples are provided by the 
printers, and the vergers endeavor to get orders for the 


work 





CHILDREN’S CARTS 
WITH TYPEWRITER 
RIBBON SPOOLS 
FOR WHEELS.—Co- 
operating with other 
business men of Hali- 
fax, N. S., P. O. Sou- 
lis, President of the 
Soulis Typewriter Co., 
made over seven hun- 
dred children happy. 

Typewriter ribbon 
formed the 





spools 





wheels of toy wagons 
which were given 
away. The distribution 
was arranged by the 
Rotary Club of St. 
Johns and the Good 
Fellows’ Club of Hali- 
fax. [Illustration by 
courtesy of Demon- 
stration (Ll. C. Smith 
& Bros. Typewriter 
Company). 
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Purchasing Agents to Test Office Supplies. 

To stimulate attendance at the eighth annual convention 
at Cleveland, May 15-18, the National Association of Pur- 
chasing Agents publishes a newspaper, the “Purchasor.” 
This tells about plans for the convention. The following is 
quoted to show that purchasing agents are being instructed 
to test typewriter ribbons, carbon paper and writing paper 
which they buy, to assure themselves of the quality. 

2 ee 

Are you one of those who consciously or unconsciously 
neglects some of the best interests of your corporation? A 
great many purchasing agents are content to have the buy- 
ing of stationery, carbon paper, typewriter ribbons, pencils, 
etc., taken off their shoulders and many wash their hands of 
these responsibilities feeling that they have ridded them- 
selves of a bad mess. Granting that it is a nuisance to fuss 
with items of this kind, nevertheless it is becoming increas- 
ingly manifest that many good hard dollars may be saved 
for corporations by a proper study and analysis of such 
purchases. 

Last year several exhibits set members to thinking seri- 
ously along lines of economy with the result that a great 
many of them have changed their attitude toward the pur- 
chase of office supplies. 

These men are the ones who, after the Informa-show, 
went home and discovered upon investigation that these 
purchases were not being handled in a profitable way. 
Profiting by what was learned last year, exhibits of this 
type are being greatly improved this year. The largest 
single exhibit of last year will be on the job again for 
1923. This is put on by one of the largest paper manufac- 
turing corporations of the United States, if not of the 
world, and shows the treatment of high grade paper from 
the time the rags are received to the finished product in- 
cluding the different stages of the preparation of the rags. 
Great interest centers in a miniature paper mill actually 
making paper. Other unique features are the production 
of paper by the old-fashioned hand process and the means 
by which the water mark is put on paper. 


Facilities for Testing Paper. 


Again this year, arrangements have been made to extend 
to purchasing agents the privileges granted last year where- 
by anyone may take to this exhibit samples of paper which 
they desire to have tested. These tests will be made gratis 
and by any of the standard methods. Those interested in 
the tests will be permitted to watch the operations. In 
taking samples of paper to be tested, it is suggested that 
the water marks be cut out so that the men making these 
tests will not be able to determine the source of the paper. 

Judging by the number who brought samples last year, 
this phase of the exhibit will prove most popular this year 
inasmuch as members are being informed of it in advance. 
After your paper has been tested it is an easy matter to 
compare the results with the standardized grade charts in 
the exhibit and see if you are getting all you are paying 
for regardless of your source of supply. You may find, as 
others have, that you can save thousands of dollars for 
your corporation by watching this item just as you are in 
the habit of watching other materials which you buy. 

This exhibit will be enlarged this year to include a dis- 
play illustrating the meaning of various terms and expres- 
sions used in the paper trade. Visitors may see for them- 
selves just what is meant when certain technical phrase- 
ology is used. 

Ribbons and Carbons Tested. 


Another exhibit dealing with office supplies which made 
a very lasting impression upon many of the members had 
to do with the methods of testing typewriter ribbons and 
carbon papers. Many members were familiar with these 


methods of testing which were demonstrated at this exhibit, 


but scores and scores were not. A great many have stated 
that after arriving home from the Informashow they inves- 
tigated and learned by tests that they had been extremely 
negligent in not giving these items their attention previ- 
ously. Because of its value, this exhibit has been doubled 
in size and greatly improved. 

How many purchasing agents know the 
money which is spent each year by their corporations for 
these apparently trivial office supplies? In an office of any 
magnitude the volume runs into figures of considerable 
size. One of the features which is to be added this year to 
the exhibits of the Informashow is a description and dem- 
onstration of the convenient methods by which compara- 
tive tests may be made on ribbons and carbon paper in any 
office on any typewriter and using your own regular forms. 
In other words, having arrived at standard requirements it 
is not much of a trick to test a shipment and see whether 
it comes up to specifications. If you are now leaving to 
others the important task of buying stationery and office 
supplies, it is safe to repeat that, if you attend the Informa- 
show, you will probably go home and save your corporation 
a handful of money. 

Each person visiting the Informashow is invited to bring 
samples of typewriter ribbons and both pencil and type- 
writer carbon paper. In bringing these samples they should 
be marked with symbols of your own so that you may 
readily identify your samples, but eliminate all trade marks 
by which the exhibitor testing the samples may discover 
your sources of supply. 

If you have with you memoranda on the cost of your 
various samples you may then calculate the number of im 
pressions you are getting per dollar for each of the sam- 


amount of 


ples and compare these costs with similar figures from 
other tests. 


Polish Monument of Gratitude to America. 
(See Frontispiece, Page 16.) 


Last year a monument was unveiled at Warsaw, com- 
memorating the material, moral and political aid given to 
Poland by the United States. Many touching addresses 
were delivered at that time. One was selected to reveal 
the spirit of the occasion. Cavalryman Gorski, a simple 
soldier, speaking for his fellows of the army of the Polish 
republic, said: “In the name of the soldiers of the Republic 
of Poland I wish to say a few words in gratitude to the 
nation, which, though very far from us in space, is so close 
to us in spirit. ... Our soldiers, while on the battlefield, 
knew that their children were being watched over by a 
strange spirit, a spirit great and good. ... Then, there 
were those American bodies of relief workers who, un- 
mindful of the dangers of the battle line, always stood at 
the front, encouraging us, helping us, aiding the wounded 
and the sick, real guardian angels to the Polish soldiers.” 

In attendance at the unveiling were Hugh Gibson, United 
States minister to Poland; members of the Polish govern- 
ment; the Diet; the diplomatic corps; I. Balinski, president 
of the municipal council of the city of Warsaw; S. Nowod- 
worski, mayor of the capitol; A. Szlagowski, professor in 
the Warsaw University; I. Kotnowski, vice-president of the 
Polish-American Society (who was largely instrumental in 
bringing about the erection of the monument); F. Tracz- 
kowski, representative of the city of Lwow. 





Additions to Typothetae Series. 

Two new booklets have been circulated in the series dis- 
tributed by United Typothetae of America, published by 
the general service department, American Writing Paper 
Company. «No. 3 is “The Booklet,” and treats of the tech- 
nique of its production. No. 4 is “Print It and Mail It.” 

It goes into details about several representative direct 
mail advertising campaigns which have demonstrated the 
efficiency of this medium. 
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Association Head Comments on Conditons. 
\ representative of Office Appliances recently had an 
Eylar, vice-president in charge of sales 


Na- 


interview with M. S. 
§ the Elliott-Fisher Company, and president of the 
tional Association of Office Appliance Manufacturers. 

Speaking for the members of the association, of which he 
is the executive head, Mr. Eylar said that there seems to be 
1 spirit of good feeling in relation to business. Business 
appears to be getting better and all the members are happy 
Eylar said, is 
three 


over the outlook. His own company, Mr. 
ahead of anything that they have 


The start of this increase be- 


done in the last 
years in point of business. 
gan early last year and has been growing each month. The 
present year has come in in a stronger position than any 
yrevious year and figures indicate that business is getting 





M. S 


EYLAR. 


“All in all,” said Mr. Eylar, 


reason to be 


better every month “every- 


one in the office appliance business has 
optimistic.” 

Commenting on the export situation, he said that it is 
rather uncertain at the moment, due no doubt to the political 
No one over there knows quite 


Mr. Eylar 


situation on the other side. 
how to turn or just how to make his plans. 
expressed the opinion that we are not getting all of the 
main- 


newspapers. Business people are 


This applies particularly to the 


news from the 
taining a waiting attitude. 
trouble in the Ruhr district, which necessarily affects the 
rest of the European continent. What affects one country 
affects all. Until the situation is straightened out, there will 
not be a steady flow of export business. However, from an 
export standpoint, business last year was satisfactory. Con- 
ditions in England are better, and what is said above ap- 
plies to the continent and not England in particular, al- 
though the continent is England’s largest customer. 

The United States is now the money center of the world 
and, naturally, all manner of propaganda is being broad- 
casted here to get money. 

Speaking of the number of changes which take place in 
many organizations, he said that this is due to two con- 
and improperly 


improper selection of men 


This causes more turn-over in salesmen and 


ditions—the 
training them. 
men in the general organization than anything else. To 
help keep business on the up-grade, the Elliott-Fisher Com- 
pany is sending out a large amount of direct mail material 
by way of attractive booklets, directing its efforts in sales 
work by classification of business instead of by geographi- 
For example, booklets telling of the applica- 
to accounting, stores, wholesale 
houses, insurance offices, public service corporations and 


cal districts. 


tion of machines retail 


manufacturing plants are being sent out, one book for each 
separate subject. A single book on manufacturers’ account- 
ing is presented on the theory that manufacturing account- 
ing is very much the same whether pins or caterpillar 
trucks are made. 

The salesmen to be specialists 


company is training its 


in some particular field. The first step in this plan was to 
secure the names and addresses of concerns by classifica- 
tion, by rating, and by county throughout the United States. 
This information having been obtained, a number of cards 
are given to a man dealing with certain plants, rather than 
a certain territory, and he is thus able to work on one class 
of business alone. 

This is the basis of a market analysis and also a basis 
for the figuring of quota. It is necessary that all lists be 
kept up to date. The individual assignment method gives 
a real check on the turn-over and stops guessing. “The 
time is coming,” said Mr. Eylar, “when there must be less 
guessing in business and machines and systems must be 
employed whereby it is possible to secure comparative daily 
statements, giving the comparative figures for the preced- 
ing year and the present year, for the preceding month and 
the present month and from any other time angle desired. 
The percentage of business failures in this country would be 
cut down materially if the men conducting the different 
businesses had this sort of information every day. The 
majority of business failures occur because the responsible 
executives did not know what was happening at the time it 
was taking place.” 

Mr. Eylar plans another trip abroad this coming summer. 
This will be his thirty-fifth trip to the other side. It is his 
opinion that a concern in the office equipment business 
should distribute 60 per cent of its output in this country 
and 40 per cent abroad in order to be doing a normal 


business 
Play Built Around Adding Machine. 


Elmer L. Rice’s New Play Presents Original Theme at 
Garrick Theatre in New York. 


“The Adding Machine” is the title of a play which held 
the interest of a large audience on its opening night at the 
Garrick theatre. The play is in seven scenes and three acts. 

The story tells how Mr. Zero, a bookkeeper, started out 





-in life, full of hope, marrying a young and handsome girl, 


and how after twenty-five years of adding figures day in 
and day out, excepting only on national holidays and a 
week in the summer, he has become a mathematical autom- 
aton, while his wife has become a shrew. All of their 
early hopes have gone by the board, and they have settled 
down to the realization of the commonplace. 

Finally, on the twenty-fifth anniversary of Zero’s con- 
nection with the firm, his employer appears, notifying him 
that adding machines are to be installed that can be oper- 
ated by high school girls, and informs him that his services 
will be no longer required. All the figures Mr. Zero has 
ever added hold a mad convention in his brain, and he 
seizes a bill file and stabs his employer through the heart. 
For this he is duly tried, convicted and executed. 

The highly fanciful story then proceeds on to the Elysian 
fields, where the soul of Zero is given ample opportunity 
to catch up with some of the repressed and suppressed 
desires of his former life, but he turns his back on them at 
the last moment for fear of being considered not thoroughly 
respectable. 

The reviewer said that the ending of the play was some- 
what vague as to meaning and purpose. The drama is 
impressionistic, rather cleverly written and well acted by. 


an excellent cast. 





Conklin Pen Company Elects Officers. 
At a stockholders’ meeting of The Conklin Pen Manu- 
facturing Company of Toledo, Ohio, on Feb. 14, the follow- 
Chairman of the Board, H. E. 


ing officers were elected: 


Fisher; president, C. E. Bunting; vice president, C. C. 
Cobb; treasurer, H. C. Truesdall, and secretary, W. W. 
Knight. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn street, Chicago, and the staff 


at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 


happy to be of any possible service. 


Chicago, there will be found the same desire to serve. 


While the facilities at New York are not so many as at 


United States manufacturers 


or their representatives, traveling abroad are cordially invited to call upon 


Office Appliances 


London correspondent, Mr. W. Teignmouth 


Shore. Surrey House, Victoria Embankment,W.C.2. Mr. 
Shore’s knowledge of office equipment business and 
tts possibilities in Great Britain make 
his counsel valuable to those de- 
string to cultivate the 
British market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, London, W. C. 2. 


London, March 2, 1923. 
HE outstanding event in the office appliance world, 
> February 7th to 17th, too late to write about in your 
March issue, was the Business Efficiency exhibition at 
Central Hall, Westminster, London, organized by that very 
energetic body, The Office Appliance Trades Association, 
which is making office appliance history. More power to 
its elbows! The exhibition was exhilarating and stimulat- 
ing; the atmosphere full of practical ideas; and practical 
methods were all over the shop! Time savers, money 
savers, labor savers, efficiency securers and money makers! 
All day and every day an interested crowd of business men 
gathering knowledge. One thing that impressed me greatly 
was the excellent salesmanship displayed by the demon- 
strators of the exhibits; they were as fine, keen and effi- 
cient a body of men as could be found anywhere—even in 
the U. S. A.! isaac 
Business Efficiency was opened by the Postmaster Gen- 
eral, the Right Honorable Neville Chamberlain, with a strik- 
ing speech, in the course of which he said: “I think most 
manufacturers will agree with me that these are days in 
which special attention has to be given to the office as 
distinct from the factory. The securing of a contract de- 
pends not merely on the cost of production in the factory, 
but also on the cost of handling the order in the office. It 
may be admitted that, in this country at least, we tend to 
organize our factories rather more highly than our offices. 
Very rarely can any complaint be found with the equipment 
in the shops. It was always good. Now it is first rate, 
for war necessities increased the quality and amount of 
machinery in most British factories to entirely new levels. 
But the office stands in another category. It is question- 
able whether we spend as much as we ought to on labor- 
saving and time-saving appliances for the office. There can 
be no question that there is scope for such appliances in an 
office just as much as in a factory. Yet it is only in com- 
paratively recent times that any really serious study has 
been made of what machinery and improved methods can 


do to speed up output and save labor in the office. Natu- 
rally, with the increase in the size of businesses, with the 
general tendency to amalgamations, and the expansion of 
business as a whole, the offices of today are much larger 
and contain a much larger number of workers than they 
did fifty yearsago That in itself has given an opportunity, 
which hardly existed under the older conditions, to intro- 
duce machines and appliances of various kinds which in- 
crease the efficiency and accuracy with which the work is 
done. Where there are only two or three clerks con- 
cerned, the introduction of an expensive machine cannot be 
expected to effect muck saving, but when the office staff 
is numbered by hundreds a reduction effected not only cuts 
the cost, but may simplify other problems of space, accom- 
At the same time this 
from the 


modation, ventilation and heating. 
fact does not exclude even the 
benefits of labor-saving devices, although their needs are 
somewhat different. I believe that they, too, can learn 
something from the labors of those who have spent years 
in studying the best methods of handling office work and 
in devising appliances for the purpose. It is because I be- 
lieve this, as a man occupied with business for many years, 
that I was attracted by the idea of the Business Efficiency 
Exhibition now being held at Central Hall, and consented 
to open it. It may be argued that this is the time rather 
for economy than for the consideration of expenditure 
upon the office. But it must be remembered that there is 
a certain type of expenditure which leads directly to econ- 
omy by enabling one to do more work with less time and 
less labor and yet to do it more accurately and more ex- 
peditious!y. And, moreover, in slack times plans can be 
worked out at leisure to be put into operation whenever 
financial conditions allow. 


smallest firms 


“There is one difference between factory and office costs 
which should not be lost sight of. 

“It is much more easy to cut factory expense than to cut 
office expense. For all office expense tends to be in the 
nature of a permanent charge which goes on whether the 
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SIX MEN PROMINENT AT THE BUSINESS EFFICIENCY EXHIBITION IN CEN- 
TRAL HALL, WESTMINSTER, LONDON, IN FEBRUARY LAST.—Left to right—A. C. Mc- 
Lellan, exhibition director; Thomas Dixon, Dictaphone Company, Ltd.; W. J. Richardson, 
chairman of the Office Appliance Trades Association and governing director of the Bar- 


Lock Company; The Right Honorable Arthur 


Neville Chamberlain, M. P., Postmaster Gen- 


eral; W. H. Hartley, ex-chairman, Office Appliance Trades Association and general manager 
of the International Multigraph company; Clifton Tollit, Messrs. Tollit & Harvey, Ltd. 


firm is busy or whether it is slack. It is possible to main- 
tain the factory cost at somewhere near its relative propor- 
tion of the total output; the office overheads tend to remain 
the same, whatever the factory output. 

“Apart from the question of cost, however the great 
benefit of good, modern office machinery and equipment is 
that it enables the work to be more efficiently done. It 
eliminates the tendency to error; it provides quick, auto- 
matic methods of checking the work done. It affects de- 
livery. Even where your price is low, if your delivery is 
behind-hand, because your orders have not been distributed 
to the works in sufficient time, or because a mistake is made 
in giving out the work, or in invoicing, you may lose a 
great deal of money and any number of customers. From 
that point of view, improved methods in the office can be 
useful to the business man in preventing errors in the office 
and in the works, and in securing more accurate and rapid 
execution of the order. 

“Among large firms an important feature of office work 
is to get the day-to-day statistics of the business quickly 
and accurately. Take the gas department of the Cor- 
poration of Birmingham, which is, I suppose, the largest 
trading concern in that city or in the Midlands. Their 
office staff has to deal with a vast number of figures, which 
are handled with the aid of automatic calculating machines. 
These are marvels of human ingenuity. For they enable 
you to sort out and analyze any of the figures in your busi- 
ness, at the cost of very little time and labor indeed. You 
can get practically any sort of statistics you desire out of 
the figures, collate them, and have them put into the form 
which is most useful to the management. Without this 
machinery, certain statistics which are used by the gas 
department simply could not have been obtained, or, at 
least, they would have taken so long to compile that our 
use for them would have been past by the time the figures 
were ready. As it is, that department is able to keep a 
continuous and accurate check upon its costs, sales, stocks, 
etc., and there are few concerns today which are carried on 
more efficiently or with greater advantage to the public 
which it serves. 

“The machine is a costly piece of apparatus which is not 
applicable where few figures are concerned. But other 


smaller and simpler machines are equally useful in their 
own way. 

“Think what some firms must be saving today through 
the many types of automatic addressing machines, of me- 
chanical adding and tabulating machines, of duplicating and 
printirig machines, of stamping machines, and such-like. 
Many firms who will not use such devices would find them 
of value if their attention were specially directed to them. 
It is in directing the attention of the business community 
to the office as a field suitable for the introduction of 
methods for improving business efficiency that I regard this 
exhibition as particularly valuable. 

“It may well be that, after seeing what is there exhibited 
the manager will be stimulated to devise schemes of his 
own more adapted to the needs of his particular concern 
than anything that has come before him. In any case he 
will be all the better for having given some thought to the 
organization and equipment of a department upon which 
much of the success of his business must in any case 
depend.” 

<-> 

W. J. Richardson, chairman of the Association, in intro- 
ducing the Postmaster General, used a memorable phrase: 
“Office appliances are the high speed tools of the office.” 
So they are! And the more fully business men recognize 
the fact the better for them and for business. Speaking 
later, W. H. Hartley emphasized another fact—namely, that 
there has been far too much pessimism knocking around, 
and usually quite unreasonable and not a little cowardly. 
There are tremendous business opportunities, but they are 
not going to drop into ready laps, but must be taken. 
“Blessed is he who takes; base is the slave who sits and 
waits.” Among the exhibitors who will be best known on 
your side of the water were: Art Metal Construction Com- 
pany, Burroughs Adding Machine, Ltd.; Dictaphone Com- 
pany, Ltd.; Thomas A. Edison, Ltd.; Elliott-Fisher Com- 
pany; Globe-Wernicke Company, Ltd.; Halsby & Co., 
Ltd.; Hammond Typewriter Company, Ltd.; International 
Multigraph Company (Britain), Ltd.; Kalamazoo, Ltd.; 
Lamson Paragon Supply Company, Ltd.; Lanston Mono- 
type Corporation, Ltd.; Munson Supply Company, Ltd.; 
Noiseless Typewriter Company; Parker, Drake & Co.; 
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Parker, Turnbull & Co. (Kardex); Herbert E. Robbins, 
Ltd.; Roneo, Ltd.; The Shannon, Ltd.; System Magazine; 
Underwood Portable Typewriters, Ltd.; Vick, Ashworth & 
Co., Ltd.; Visible Writing Machine Company, Ltd. 

The appliance that probably attracted most general in- 
terest was the Universal Postal Franker, which turns any 
office where it is used into a branch post office. It is 
the invention of a New Zealander, who spent twenty years 
in bringing it to perfection. It is operated by electricity 
and prints an officially approved postal frank directly on to 
letters, telegrams, etc., in any denomination from “4d. to 1s. 
by merely setting the dial at the desired figure. The value 
of each impress is recorded on a visible register and also on 
a check meter, which is set by the post office to produce 
franks to the value paid in advance by the lessee. After 
franking the letter in red, it adds a dated postmark, the 
whole operation being performed at the rate of 250 letters 
a minute. Over one thousand postal franking machines 
are in use in New Zealand, India, Egypt, etc., and the 
system is now being introduced into Great Britain under 
license of H. M. Postmaster-General. Franked letters are 
even now passing through the post. The first impressions 
of these franks were accepted by H. M. the King and 
H. R. H. the Prince of Wales, whose interest in stamp 
collecting is well known, and by the president of the Royal 
Philatelic Society. Now then, America! Buck up! Get a 
move on! Without deprecating in any way the efforts of 
many other organizers of business exhibitions, I cannot 
help feeling that this Association has hit on the best way of 
displaying its wares to the business community. 

<-> 

Another big trade show, of quite a different character, 
was the British Industries Fair, February 27th to March 
2nd, at the White City, London, organized by the Depart- 
ment of Overseas Trade. Only British manufacturing 
firms are permitted to exhibit at these fairs, which are 
largely patronized by buyers for home and _ overseas 
markets. The display of goods was big and varied. 

<*> 

The Christmas Cards Association, which has been emu- 
lating the excellent stunts the American stationers used in 
regard to advertising Christmas cards and calendars to the 
public and in creating an atmosphere of goodwill and 
friendship which has as its object an increase in the sale of 
these cards, held their annual dinner on February 28th at 
the Royal Adelaide Galleries, Strand, and a very pleasant 
and profitable evening was passed. 

<--> 
British Stationers’ Association Annual Dinner. 

At the Hotel Cecil, Strand, W. C., on Thursday, 22nd of 
February, 1923, the members of the Stationers’ Association 
of the United Kingdom assembled with their friends for 
their annual dinner. Mr. Alec Funburgh (chairman of the 
council) presided over the very festive gathering. The 
guest of the evening was Sir William Joynson Gicks, Bart., 
M. P., and amongst others present were Sir Adolf Tuck, 
Bart.; Mr. and Mrs. Percy Barringer; Alderman H. W. 
Keay, J. P. (president of Associated Booksellers of Great 
Britain and Ireland); Mr. H. L. Symonds (chairman of the 
Council of the London Chamber of Commerce), Mr. W. 
Monkhouse (president of Drawing Office Materials Manu- 
facturers’ and Dealers’ Association), Mr. Hames Gallie 
(president of the Employers’ Federation of Envelope 
Makers and Manufacturing Stationers), Mr. P. Howling 
(general secretary, National Chamber of Trade), Mr. A. 
Maclaren (secretary, National Federation of Retail News- 
agents), and Mr. E. A. Lissauer (Rotterdam). The 
speeches were all not only eloquent, but interesting and 
informative also. In the course of his amusing and stimu- 
lative discourse, Sir William Joynson Hocks said: 

“T believe—I hope I am justified in saying that I believe 


—that by the time the Empire Exhibition is opened in 1924 
the cloud which has been hanging over the trade of this 
country during the last two years will have completely 
dispersed. We see in the trade returns of the last few 
months that that cloud is dispersing. Take whatever trade 
you like, take whatever country you like to which we ex- 
port—there has been a very distinct improvement in the 
year 1922 over the year 1921. More than that, there was a 
very distinct improvement in the last quarter of 1922 over 
the three previous quarters. Beyond that there is again 
a further improvement in the trade returns of the month of 
January of this year. I have not, since I have been at the 
Board of Trade, been too optimistic. I have endeavored 
in speaking in various parts of the country not to encourage 
the manufacturers or traders by any undue optimism on my 
part. But I think I am safe in saying to you tonight that 
there are more than indications. There is only one diffi- 
culty, if we can get rid of the difficulties on the Continent 
of Europe—(Hear, Hear)—which undoubtedly are grave 
at the present moment—if we can get rid of those, there is 
more than an indication. There is a certainty that the 
cloud is lifting, that the silver lining is showing, and that 
you may once more look forward to a distinct and definite 
improvement in trade.” 

The Stationers’ Association have recently held important 
conferences at Liverpool, Manchester and Newcastle. 

<--> 
Lady Cook’s Millions. 

I wert round one day lately and had a chat with A. L 
Claflin, managing director of the Underwood Typewriter 
Company, and he told me some interesting facts concern- 
ing the Claflin share in Lady Cook’s millions. 

“To begin with,” he said, “the amount to be shared be- 
tween the six claimants is not £2,000,000, but two billion 
dollars, a very different thing! As regards Lady Cook her- 
self, she was one of the pioneers of women’s suffrage in 
both this country and the United States. She and her sis- 
ter, Mrs. Martin, were held up to terrible criticism and ridi- 
cule by the American people no longer ago than forty-five 
years. But being two very clever and wonderful women, 
they held on to their ideas and eventually won out, as sub- 
sequent history has proved. I have been asked if I am 
going to retire from business. My reply is CERTAINLY 
NOT! I am too much in love with my business. Further- 
more, idleness doesn’t appeal to me at all. Since coming 
over to take charge of the Underwood Company in this 
country, we have made such wonderful strides that it is a 
pleasure to remain in the swim. I should very much regret 
sacrificing my identity with the Underwood Company after 
being with it for twenty years.” 

We are all glad to hear this for the sake of the Under- 
wood, and everyone is delighted to know that Mr. Claflin 
has a treasure in sight. (Good luck to him! 


British Typewriter Dealers Organize. 

The Typewriter Traders’ Federation was organized at a 
meeting of dealers in rebuilt typewriters, both wholesale 
and retail, at a meeting held at London, England. The 
federation will instill co-operation and aim to eliminate trade 
abuses. Officers were elected as follows: O. E. Spencer 
(Brown Typewriter Company), president; Chas. Taylor 
(Taylor’s Typewriter Company, Ltd.), vice president; Al- 
fred K. Haye (Guarantee & St. Martins Wholesale Type 
writer Company, Ltd.), secretary; D. Cowell (Guarantee & 
St. Martins Wholesale Typewriter Company, Ltd.), assis- 
tant secretary; C. W. Turner (Machine Trading Company), 
treasurer. 

The general committee comprises: F. Branson, Leices- 
ter; F. Hadley, Manchester; A. Charlton, London; Mr. 
Watson, Oxford; Mr. Lester, London; Mr. Lamb, Twick- 
enham. 


b 
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SWISS OFFICE EQUIPMENT 











STAFF.— The photograph from which this cut was made 


was taken in the show rooms of Henry Michel & Co., Zurich, Switzerland, on the occasion of 


a visit by Thomas Pinkney, export representative of the A 
i sixth is 


fifth man from the left is Mr. Pinkney; the 


at the machine. 
Prominent Swiss House Anticipates Better 
Conditions. 
A letter sent to Office Appliances by 
Zurich, Switzerland, 
that the business men of Switzerland are looking forward 


Henry 


y Michel & 
Company of notes with satisfaction 
with hope that the present year will bring much success 
and many happy days. 

The illustration here shown was taken in the show rooms 
of Henry Michel & Company, Zurich, on the occasion of 
the visit of Mr. Pinkney of the A. B. Dick Company of 
Chicago. Office Appliances the of 
Henry Michel & Company on the remarkably efficient and 


compliments house 
intelligent looking force of people who compose their per- 


sonnel. 


Holland Office Equipment Man Returns Home. 

R. E. Verbeek of the General Trading & Importing Com- 
pany, Rokin 72, Amsterdam, Holland, has just returned to 
Holland, after a visit of a number of weeks in the United 





R. E. 


VERBEEK. 


States, in which he called upon manufacturers in New York, 
Philadelphia and Chicago. 
Mr. Verbeek for many years acted as sales agent for the 


B. Dick Company, Chicago. The 
Edmond Michel is sitting 


Henry Michel. 
American Writing Machine Company in Holland, Belgium 
and France. He also has the Multicolor Press, Wood- 
stock typewriter, addressing machines, fountain pens, mag- 
azine pencils and pencil sharpeners. 

During his stay here, Mr. Verbeek accumulated a large 
amount of information concerning American office equip- 
ment, which he expects to use to advantage when he comes 
back to this country in a few months to make definite ar- 


rangements for additional lines. 


Constantinople Typewriter Man in United States. 
Aram Kroubalekian, son of Kh. Kroubalekian of Con- 


stantinople, Turkey, is now in the United States, visiting 





ARAM KROUBALEKIAN. 
the Royal and Corona typewriter companies, also The Dal- 
ton Adding Machine Company, The Globe-Wernicke Com- 
pany, Todd Protectograph Company, and other office equip- 
ment factories. 

The junior member of the house of Kroubalekian has for 
some years been manager of his father’s office. After an in- 
terval, he is again in the same service, his father’s firm 
having been established for thirty-two years. For fifteen 
years the house has represented the concerns above named 


and other American houses. 
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Dutch Importers Organize Association. 

On February 7 a new association was formed in Amster- 
dam, Holland, to be known as the Dutch Association of 
Importers and Manufacturers of Office Machines. The offi- 
cers of the association included the following gentlemen: 

Jan de Flines of Messrs. Blikman & Sartorius, Amster- 
dam, importers of the Royal typewriter, Elliott addressing 
machine, etc., president; Dr. L. W. Kramers of Messrs. H. 
A. Kramers & Zn, Rotterdam, importers of the Sundstrand 
adding machine, Adrema addressing machine, etc., vice 





=) 


D. I. CARDOZO. 





JAN DE FLINES. 


president; D. I. Cardozo of the Imperial Import Co., Am- 
sterdam, importers of the Imperial typewriter, secretary- 
treasurer; E. J. LaBarre of the B. C. A., Ltd., Amsterdam, 
importers of the Noiseless typewriter and Gammeter Multi- 
graph; H. J. Vermeulen of Messrs. P. H. Vermeulen & Co., 
Amsterdam, importers of the Burroughs adding machine. 


Japanese Stationer Takes Larger Store. 

Fujio Mamiya, whose visit to the United States a few 
years ago will be recalled by a number of office equipment 
men, has been making steady progress since his return to 
Japan, where he is in the commercial stationery and office 
equipment business. 

In a letter recently received from Mr. Mamiya he states 
that he has recently removed his place of business to 21 
Kobata-cho, Kita-ku, Osaka, Japan, where he has a com- 
fortable store facing the tram car line, in a good location 
for trade. The store has a front of thirty-six feet and a 
depth of fifty feet, and is considerably larger than Mr. 
Mamiya’s former location. 

Mr. Mamiya is a young and enterprising man, and his 
friends both here and in Japan will rejoice in his success. 


Directory of Printers and Stationers in Asia. 

The house of Cama, Norton & Company, P. O. Box 888, 
Bombay, India, has just issued the “Asian Printers’ and 
Stationers’ Annual and Directory for 1923.” This book con- 
tains 216 pages and is bound in boards with cloth back. It 
appears that the idea of publishing a year book occurred 
to the publishers only three months before the date of its 
issue, but they put the matter over by a direct mail cam- 
paign. The “Annual” for 1924 will be much more com- 
plete than the present volume, which, however, is an excel- 
lent piece of work, considering the short time in which it 
was gotten up and is really a very good representation of 
the printers and stationers of Asia. 

The book contains much information of value, such as the 
number of printing presses at work, number of books, 
periodicals, etc., published in India, some information about 
postage rates, a description of the government printing of- 


fice of Japan, some descriptions of new machines, an arti- 
cle on how foreign paper manufacture developed in Japan, 
a complete calendar for 1923, giving interesting events be- 
side each day, etc. Then the days are given with space for 
memoranda or advertisements. weights of 
printing papers and of writing papers are presented and a 
table of the relative sizes of French and Italian papers. 
There are other tables relating to papers and finally a direc- 
tory of advertising agents, booksellers, cardboard box man- 
ufacturers, engravers, ink makers, glue makers, newspa- 
per and periodicals, office equipment dealers, paper mer- 
chants, printing materials people and others connected with 
the printing and stationery trades, including publishers, 
stationers, etc. 


Equivalent 


Fair in Java This Summer. 

The Fourth Netherlands-Indian fair will be held at Ban- 
doeng, Java, July 20-August 12, 1923. It offers exhibitors 
an opportunity to get in touch with fifty million people of 
the Netherlands East Indies. Particulars regarding exhibit 
space may be obtained from The Netherlands Chamber of 
Commerce, in New York, Inc., 44 Beaver street, New York, 
NN. Y¥. 


Remington Typewriter Organization in Canada 
Holds Convention. 

The Remington Typewriter Company, Limited, which is 
the Canadian organization controlling the sale of Reming- 
ton typewriters in that country, held a notable convention 
in Toronto in February. Among those present were H. E 
Stiles of the Remington foreign organization; J. A. Wright, 
manager of the Montreal office; T. A. Weir of Winnipeg; 
R. B. Haining of Calgary; James Gray of Vancouver, and 
Col. E. R. McNeill and Major W. S. Wood of the Federal 
Typewriter Company, Limited, of Ottawa. John A. Zellers 
of New York and E. G. Williams of Ilion, N. Y., 
present, representing the manufacturers. 

This was the first convention of the Canadian company, 


were also 


and the new departure was received with enthusiasm by all 
of the gentlemen present. 
for some important changes in connection with the sales 
plans for the Remington typewriter in Canada. Mr. Stiles 
was elected vice-president and director of the Canadian 
and Mr. Wright, formerly manager of the Tor- 


Incidentally, it was the occasion 


company, 











MEETING 


REMINGTON CANADIAN ORGANIZATION 
onto office, was appointed managing director for Canada. 
The announcement of these appointments was received with 
a great deal of enthusiasm, as both “Harry” and “Jim” have 
seen long service in the sale of the Remington and are uni- 
versally recognized as experienced and capable typewriter 
men. Incidentally, these changes mark the introduction of 
a more aggressive policy in the sale of Remington type- 
writers throughout the Dominion. 
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American Typewriter Dominates Chinese Markets. 

The Department of Commerce reports that American 
typewriters dominate the Chinese market. Unfortunately 
the returns of the trade from the whole of China do not 
specifically classify typewriters. There were, however, im- 
ported through the port of Shanghai during 1921 type- 
writers to the value of 179,957 haikwan taels, or approxi- 
mately $150,000 gold. United States statistics covering ex- 
ports to China give a clearer picture of the volume of this 
trade. 

Annual exports of typewriters from the United States to 
China—(1919) $231,098; (1920) $246,611; (1921) $115,464. 
These dollar values are in gold. 

The department states that an efficient typewriter service 
is needed at Shanghai. Much typewriter repair work is 
left in the hands of Chinese mechanics, who often know 
little or nothing about the intricacies of typewriter con- 
struction. Frequently they do more harm than good to 
such machines as they undertake to repair. If American 
typewriter manufacturers wish to retain and enjoy their 
present position in the Chinese market they should give 
more attention and consideration to the kind of repair and 
inspection service which is extended through their Far 


Eastern representatives. 


Traveling Saleswomen in South Africa. 

Woman travelers are not a novelty in South Africa, ac- 
cording to an item in the South African Stationery Trades 
Journal. A paragrapk is quoted from that publication’s 
“Notes and Queries” department. 

“*Little Nell,’ Durban.—A lady traveler is not altogether 
a novelty, as Johannesburg can boast of one or two of 
these ‘dames of the road’ in the stationery trade alone. As 
you have a good knowledge of the trade, there is no rea- 
son why you should not ‘make good,’ and we wish you 
every success in your new career.” 

Commercial School Opened in Rumania. 

\ commercial school has been opened at Constantza, 
Rumania. The school will welcome suitable miscellaneous 
commercial and economic publications which can be sent 
gratis. In case such American material is published in 
French, it will be well to send the French edition. Eng- 
lish is read, but French is in much more current and per- 
fect use. This matter should be addressed to Domnul 
Jonescu, secretarul Camerei de Commert si de Industrie, 
Constantza, Rumania. 


Multistamp Organized in Canada. 

Word comes from The Multistamp Company, 232 Bank 
street, Norfolk, Va., that arrangements for the exclusive 
Canadian distribution of the Multistamp have been con- 
summated and that the company handling the device in 
Canada will be known as the Canadian Multistamp Sales 
Company and will be located at 12 Queen street, East, Tor- 
onto, Ont. This new company will be under the direct 
management of Mr. Stothard. They will have quite an 
organization and sales force covering the entire Dominion. 


Problems in Pricing. 

The Stationers’ Association of the United Kingdom holds 
that extra service in the sale of fountain pens is an in- 
fringement of the conditions of the “protected list.” Some 
dealers have engraved the name of the buyer on a fountain 
pen without charge, selling the pen at the fixed price. Ac- 
cording to the British body this is incorrect, the transac- 
tion having the flavor of price cutting. 


Fire Ravages Caracas Establishment. 

The Bazar Americano, Caracas, Venezuela, was de- 
stroyed by fire some weeks ago. With characteristic en- 
terprise, Senor Arvelo, the general manager, made ar- 
rangements for the immediate replacement of his stocks, 
so he could continue service to his customers. The Bazar 
has numerous branches. It represents many American 
lines, including the Remington typewriter, the National 
cash register, the Corona typewriter and Mosler safes. 


R. J. Waller in Charge at Toronto. 

R. J. Waller is manager at Montreal for the Canadian 
Office Appliance Company of Toronto. His office is at 106 
Beaver Hall Hill. Mr. Waller is competent in planning 
modern office methods and in the use of labor-saving 


devices. 
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AMERICAN MERCHANDISE ON DISPLAY IN SPAIN— 
“Buddy” Shown by Juan Vidal, Barcelona. [Cut by Courtesy 
of the Wilson-Jones Loose Leaf Company. 








New Store at Stockholm. 

Bernhard Nordin recently started a stationery store at 
Storkyrkobrinken 8, under the name “Svensk-Amerikanska 
Pappershandeln,” which means Swedish-American Station- 
ery Store. 

Son Born to the Negris. 

Office Appliances offers congratulations to Nino and 
Emma Negri of Turin, Italy, on the birth of a son, Franco, 
on February 4, 1923. Mr. Negri is the representative of 
the Elliott-Fisher Company in Italy. 


Office Methods Exposition at Nancy. 

An exposition devoted to modern office methods is being 
held at Nancy, France. It opened March 31 and will close 
April 15. 

Speed With Accuracy is Worth While. 

Nathan Behrin, of New York, has typewritten 350 words 
in one minute—the world record. But who cares for such 
speed ?—Chicago Journal of Commerce, February 9, 1923. 


Friends abroad contemplating a visit to the United States, are invited to send us their itinerary im advance. 

Should it be necessary to postpone the voyage, they may notify us at Chicago by letter or cablegram, stating 

the new date of arrival. We can then write to the different individuals and companies on whom they plan 
calling, and advise of the change in arrangements. 





























NEW MACHINES 


--+-- rae ee 








Loose Leaf House Adds New Line. 

The Elbe File & Binder Company, Inc., has recently 
added a number of new lines which includes aluminum clip 
boards, note, letter and legal sizes; “Instant” magazine bind- 
ers for holding the current copy of magazines; a complete 
line of postage stamp albums; a complete line of school 
supplies, embracing note bocks, fillers, school rings, pads, 
examination books and two special numbers in 10% x 8 
loose leaf books at exceptionally attractive prices; a new 
display cabinet containing telephone indexes; a complete 
line of telephone indexes for advertising purposes, includ- 
ing advertiser's copy on the front cover; a new line of desk 
pads. 

New Process for Duplicating. 

The Jean Duplicator Products Corporation, 116 Nassau 
street, New York, successors to the C. W. Jean Company, 
Inc., announce an improvement in the Jean electric copying 
machine which makes it available for duplicating. 

The motor driven. The patented electric 


is 


machine 

















AND DUPLICATOR. 


JEAN ELECTRIC COPIER 
drying feature makes it possible to take off directly a large 
number of copies from a master copy on paper that is auto- 
matically fed, dampened, dried and cut by the machine. 

The company is well known as a producer of copying 
specialties and a distributor of copying supplies. 


Excello Typewriter Desk. 

The Excello Products Corporation, 3820 West Sixteenth 
street, Cicero, Ill, has brought out a compact typewriter 
the floor, and thirty 
has a stationery cabinet and also a 


desk twenty-five inches on 
inches high. This 
drawer for pencils and miscellaneous supplies immediately 
It is finished in oak 


square 


in back of the typewriting machine. 
The desk accommodates any standard type- 
over-all width. The drop 


or mahogany. 
writer up to 
head of this desk is spring-balanced, making its operation 


nineteen inches 


easy. 


A New Type of Steel Chest. 


After the steel security boxes were introduced by the 
Globe-Wernicke Company they discovered that there was 
a call for a chest somewhat larger than a security box and 


The 


provides a place for keeping bonds, stocks, notes, 


yet not so large nor so heavy as a safe. security box 


jewelry, 





etc., in the home, but its usefulness is limited by its small 
THE GLOBE SAFETTE 

size. Recently the company introduced what they call the 

Globe “Safette.” This is a steel chest finished in mahogany 

walnut or olive green. It is 12 inches high, 10 inches 


deep and 9 inches wide. It is supplied with a removable 


shelf, which appears in the illustration. The usefulness of 
this little box is quite varied. It has all the advantages of 
a security box and also can be used for locking up jewels 
medicines marked “poison,” small silver items, et It may 
be used at the country club on the shelf of a locker, for golf 


& 
balls, cigars, or other valuable property, in containers not 


“Safetty 


larger than the interior dimensions of the 


“Reflex” Mucilage in Novel Container. 
The Ault & Wiborg Company, Cincinnati, Ohio, is sup 
mucilage in an unusual container whicl 


It 1 


plying its “Reflex’’ 


makes it a fit desk companion for the finest office 














Above: The Mucilage 
Container and Spread- 
er being Applied to 
Paper. Left: The 
Nickelplated Recep- 


tacle in Which It is 


Kept 














CONTAINER 


“REFLEX” 


MUCILAGE 


not only of handsome appearance, but the mucil an be 


ave (¢ 
used without mussing up the desk or its papers and books 
The “Reflex’”’ 


package is a combination mucilage dis 


* 
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penser and paper weight. To outward appearances it is a 
nickeled black. When the 


ap is removed a small bottle of mucilage is exposed. Its 


container with base enameled 
mouth is covered with gauze, which permits an adequate 
of mucilage to pass through without flooding the 
This bottle has 


supply 
work. The fabric end is used like a brush. 
a rounded bottom, which makes it impossible to stand it up. 
[his prevents drying out of the gauze and obstructing the 
The bottle is supported with the 


passage of mucilage. 


opening down while in the container. The mucilage does 
not drop out while in this position, as its viscosity prevents 
flow until the gauze is rubbed on the surface to be gummed. 
The cap of the container is of spun brass. The base is of 
pressed steel, enameled black. 

are assured of a steady 
The bottles 
are discarded, and a fresh one inserted in the container. 


Dealers handling the “Reflex” 


repeat sale for the mucilage bottles. empty 


Convenient Smoking Sets. 
The H. & H. 


Wood Novelty 1554 Third 
avenue, New York, N. Y., are put- 


Company, 


ting out some attractive smokers’ 


stands and ash trays finished in 


mahogany or walnut and equipped 


with good quality glass inserts. 


Made in 


ticles are 


several designs, these ar- 


calculated to harmonize 
pleasingly with any type of office 


furniture. The stand is substantial, 





having a heavy weighted iron base 
which keeps it steady. The ash tray 
designed for desk use is covered on 
the bottom with felt to protect desk 
surfaces and make it easy to move. 





CONVENIENCES 


ATTRACTIVE SMOKERS’ 


A New “XXth Century” Metal Cooler. 


Cordley & Hayes, 7 and 9 Leonard street, New 
N.S: 


cooler, of which they are the originators and exclusive man- 


York, 
announce the addition of a 1923 model metal water 


ufacturers. They claim the new cooler is the last word in 


modern construction of its type. It comes in attractive art 
green finish, of a color shade which is calculated to harmon- 
ize with any setting. It is also made up in white enamel. 


Embodied in this cooler is a seamless, non-leakable ice 


ontainer, made of galvanized steel. It is built to hold any 
bottle. The f 


clean, and above all, it is 


size of water inside surface of this ice con- 


smooth and seamless, 


Iminating possibility of leakage. 
crock so designed in 


Another feature is a cooling 


that the 


new 


snape 


inside of it can be readily cleaned out, the eye 


accumulation of dirt at a glance It has 


gradually sloping walls, so that a cleansing cloth can be 


ipplied to all parts of the interior without troubl 
Che original fiber cooler models are well known and long 
established, and the new model cooler is created as an addi- 
tion to the line. These fiber coolers have been widely dis- 


tributed and are giving first class service 
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Ingenious Device for Ready Reference Filing. 

The Irving-Pitt Manufacturing Company of Kansas City, 
Mo., have perfected a device which they call a Unitizer for 
the arrangement of correspondence by classes or in what- 
ever manner the user’s requirements may indicate. A folder 
is provided for each class or division and the whole can 





NEW I.-P. UNITIZER SET. 
then be stowed away in a desk drawer, ready for reference 
when needed, but out of the way. 

A set of Unitizers is made up of six convenient folders of 
durable and flexible leatheride finished in dark green by the 
of the folders are em- 
different title, as: “Dictation,” “Pur- 
” “Quotations.” The sixth 
folder is left unlettered, to be embossed with any desired 
Each title is embossed in a different color. 


company’s Irpico process. Five 


bossed, each with 
“Sales,” 


chasing,” “Pending, 


classification 











A TINY TYPEWRITER.—Vest pocket typewriter in- 


vented by F. G. Stallman of South Norwalk, Conn., and 
marketed by the Stallman Mechanical Company, Inc., 
of New York Photo by International Newsreel. 














Ge 
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Latest Todd Model Designed for Speed. 


The Todd Protectograph Company, Rochester, N. Y., has 
released for the market its Model 1050 Protectograph check 
writer. The dial is so arranged that combinations of two 
words can be written at once, with a single setting of the 
dial. A single stroke of the handle prints both words in 
two colors, shredding the amount through the very fiber 





v 





JABRBAR BEEBE EEED 


| 


T 
ST 
BT 
ST 
ST 
er 
aT 





fess ems} 
dg bg 





Weta ? 


Model 1050 


Protectograph 
Check Writer 


b4rr4 






rmrrarers 
= 13) 2 
Ma lPielelg 





o 
m 

< 
ms 
aay 











MODEL 1050 PROTECTOGRAPH 
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SPECIMEN IMPRESSION OF MODEL 1050 
of the paper. The specimen dial shown in the illustration 
of the machine reveals how time is saved in setting up the 
amounts. The illustration of the impression shows how, 
by the use of specially arranged characters, the user is 
enabled to protect checks of large denominations within a 
limited space. 

Purchasers of Model 1050 receive an insurance policy 
for $10,000, protecting the user and his bank, jointly, against 
loss or lawsuit. 


Dow Pencil Shows New Mechanism. 


The Louis F. Dow Company of St. Paul, Minn., manu- 
facturers of the Dow pencil line, have patented a new ejec- 
tor which they claim is a winner. A cut of the detail of 
this ejector is given herewith. This new ejector pushes out 
the leads without breaking and is so constructed that re- 

Flexible Socket 


prevents breaking leads 
when closing pencil barrels 





Chuck to hold lead 
- 


4 
Instant Lead en 


IMPROVED LEAD EJECTOR FOR DOW PENCIL. 











loading is a matter of seconds. There are now three Dow 
pencils—the Dow pencil proper, the Dow indelible pencil 
and the Dow checking pencil. The company is now finish- 
ing the barrels in Viscolite which is carefully baked on and 
makes an attractive and durable finish. 


PROTECTOGRAPH. 


New Bump Paper Fastener. 

A new model has recently been added to the line of paper 
fastening machines made the Bump Paper Fastener 
La Crosse, Wisconsin. This 


by 


Company of new model, 





NEW MODEL OF BUMP PAPER FASTENER. 


though sold at a price within the reach of all, embodies 
is of the 
It is 


every necessary feature of the older models. It 
convenient plier type, with a moderately wide grip. 
nickeled and polished throughout. 
“De Luxe” Binder for Typewritten Records. 

The Wilson-Jones Loose Leaf Company, Chicago, III., 
produces the Durabul binder for typewritten records and 
minute books. These are made in a variety of sizes, bind- 
ings and capacities, and listed on pages 37-39 of dealers’ 
Catalogue No. 123. 











“DE LUXE” DURABUL MINUTE BOOK. 


The binding mechanism makes it possible to lock the 
record when the book is filled. Removal of a pin in each 
cover locks all the posts permanently. No tools are required 
for this operation. A button on the inside front cover con- 
trols the binding mechanism. 


or releases the posts in order, as new sheets are inserted in 


Sliding it up or down grips 


filling the book. 


Oakville Pyramid Pin Holder. 
The Oakville Company, 200 Fifth avenue, New York, 
N. Y., furnishes a neat wooden holder for pyramid pins. 





WOODEN HOLDER FOR PYRAMID PINS. 


This is turned from wood, mahogany finish. It is re- 
cessed to receive a pyramid of pins, and has a neat velvet 
cushion in the center. 

(Continued on page 71.) 
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Export Managers Hold Important Meeting. 


Yearly Convention of the Export Managers’ Club of New 
York Holds Interesting Sessions.—Speakers Present 
Timely and Instructive Addresses. 


The annual get-together meeting of the Export Man- 
agers’ Club of New York was held on Tuesday, March 20, 
at the Hotel Pennsylvania. From 9 to 10 A. M. there was 
a reception and registration of delegates. The morning 
session began at ten o’clock and closed at 12:30 P. M. The 
chairman of the morning session was C. J. Warren, foreign 
sales manager of the Remington Typewriter Company. 

An address of welcome from First Vice-President Harvey 
P. Rockwell, one of the executives of the Yawman & Erbe 
Manufacturing Company, was the opening feature of the 
morning session. We give below a resume of this address. 

Mr. Rockwell pointed out that a comparison of the re- 
sults of 1922 with those of the two previous years gives 
ground for optimism. American exporters were confronted 
with conditions wholly different from any that had before 
existed, and reorganization of export departments to make 
them function smoothly and profitably required courage 
and much patience and planning. 

The depression of foreign currency and the fluctuations 
of exchange constituted the greatest obstacles that had to 
be overcome. The average American manufacturer has 
been frightened by the low value of money of many na- 
tions, but this condition, on analysis, proves not to be so 
bad as many people have supposed. The French franc, for 
instance, is now quoted at about 6.1 cents. This represents 
a little over sixteen francs to the dollar against a pre-war 
ratio of about five francs. But, on looking at the other side 
of the problem, we find that French prices for goods are 
about four times the pre-war rate. The French workman 
receives from four to five times as many francs for the 
same amount of work or the same number of hours as be- 
fore the war. Therefore, if we think in terms of merchan- 
dise rather than in terms of exchange, the situation is not 
so bad as some would lead us to believe. On the basis we 
have just described, the man in France is fairly well able 
to buy American goods. 

The situation is not greatly different in other countries, 
and, as a matter of fact, we do a fairly satisfactory export 
business in almost every part of the world except in the 
Central Empires and those countries whose money is al- 
most worthless 

“It seems to me,” said Mr. Rockwell, “that if we could 
carry on a campaign of education, or in some other way 
find a method of convincing buyers abroad that they should 
think in terms of units of merchandise rather than in rates 
of exchange, our business would increase to an even greater 
extent. 

“In spite of the fact that America was ridiculed as an in- 
experienced export nation before the war, other nations 
have been copying our business methods. This is a hopeful 
sign for American exporters. Those of us who have been 
in the export line for many years know that we have in 
this country export firms just as capable and employing 
selling methods equal, if not superior, to those employed 
by manufacturers and merchants of other countries. Al- 
though not so large a proportion of our manufacturers have 
engaged in export trade, those who pioneered and adhered 
to a fixed policy have been successful because of their sound 
merchandising methods. 

“During the last few years some of the producers of 
other nations have copied lines that American manufac- 
turers have successfully introduced abroad, and have 
adopted, or tried to adopt, our methods and policies. Arti- 
cles such as typewriters, sewing machines, adding machines, 
automobiles, etc., are being made by European firms, who 
have become convinced of the soundness of American 
methods of scientific mass production of quality products. 
We are told that many of these attempts to follow Ameri- 
can methods have not succeeded, which seems to show that 
American firms are not such bad exporters as we have 
been led to suppose. 

“In_ spite of competition, new or rejuvenated, American 
manutacturers have been able to hold many of their mar- 
kets. The buyer abroad has learned to know American 
goods; he has been able to compare American merchandise 
with that made by concerns in other countries and to judge 
for himself the points wherein the American product is 
superior to others. He is beginning to demand American 


goods, and with a reputation like this established, we can, 
and we will, hold the business. 

“The export business is healthier today than ever be- 
fore owing to aggressive business methods, carefully laid 
plans and to fair and square dealings with customers. The 
Export Managers’ Club of New York represents this kind 
of exporting. : , 

“A small, heroic body of export managers, including 
Walter Wyman, our worthy honorary president; Harold 
Gregory, Bill Greene and one or two others, feeling the 
need of close communion with one another, unconsciously 
laid the foundation of this club about nine or ten years ago 
in a downtown restaurant. These men frequently met at 
luncheon and discussed their problems.. They found 
that close co-operation was necessary and helpful. So 
much good was accomplished that others heard of the 
luncheon group and soon the meetings became too large to 
gather around one table in a public dining room. Thus 
was formed the Export Managers’ Club of New York, 
whose organizers were pioneers and men of experience. 

“So that the club will not become large and unwieldly, 
the membership is restricted to export managers and exec- 
utives engaged in the exportation of goods manufactured by 
their own firms. Our membership represents the highest 
type of export managers—men who have been tried and 
proven. 

“Tt is my pleasure, as vice-president, on behalf of the Ex- 
port Managers’ Club of New York, to welcome you to 
our fifth annual get-together meeting. Our subjects are 
practical and our speakers are experienced men who know 
whereof they speak. We invite you to remain with us 
throughout the morning and afternoon sessions and to be 
present at the informal dinner this evening. It is our hope 
that you will enter into the discussions on the floor, as it 
is the spontaneous and informal talks that bring us much 
of the good derived from these meetings.” 

Other addresses at the morning session included the 
following: Getting Results from the Sales Budget,” 
Thomas W. Pelham, sales director, Gillette Safety Razor 
Company; “Building Sales through Service,” H. L. Gem- 
berling, director foreign sales, The Sherwin-Williams Com- 
pany; “Manufacturer’s Representative or Merchant Dis- 
tributor,” Ernest B. Filsinger, export manager, Lawrence 
& Company. 

At the afternoon session, Stanley H. Rose, manager of 
foreign sales of the Barber Asphalt Company, was sessions 
chairman. The following topics were discussed: “Prac- 
tical Problems of Marine Insurance.” Sub-titles: “Protec- 
tion of Shipper When Customer Instructs Not to Insure”; 
“Warehouse to Warehouse”; “Protec- 
Against All Risks.” This address was made by Peter 
Moora, Patton-Pitcairn Division, Pitts- 
burgh Plate Glass Company. L. R. Browne presented an 
address on “Discounting Drafts vs. Collections.” Mr. 
Browne is credit manager of the International Western 
Electric Company. “Standardization of Practices” was 
the subject of a round table discussion, led by Harvey E. 
Golden, export manager General Fireproofing 
Company. The sub-topics included: “Condition of Sale”; 
“Delivery Terms”; “F. O. B.”%; “FAL. 6.) ee 
“Credit Terms,” such as interest on drafts and interest on 
prepaid charges. 

An informal dinner was given at 6:30 P. M., at which 
A. Schoonmaker, vice-president of the Bourne- 
Fuller Company, acted as Toastmaster. W. R. Cummings, 
general sales manager of the Monroe Calculating Machine 
Company, gave an address on “The Export Manager’s 
Part in Developing Export Trade.” 

One of the principal addresses at the dinner in the eve- 
ning was presented by Hon. Frank B. Willis, United 
States from Ohio. Senator Willis’ subject was, 
“Foreign Trade a National Necessity.” 

Some of the Speeches Reviewed. 

[It is the privilege of Office Appliances to be able to re- 
view briefly a number of the speeches made at this con- 
vention. 

Speaking on “Manufacturer’s Agent or Merchant Dis- 
tributor,” Ernest B. Filsinger of Lawrence & Company, 

(Continued on page 132.) 


“Proper Coverage”; 
tion 
export 


manager, 


assistant 


second 


Senator 














a — 


Page 44 OFFICE APPLIANCES For April, 1923. _ 





Business Show at Pittsburgh. 


A business show was recently held at Pittsburgh, Penna., 
under the direction of the Office Appliance Managers’ Asso- 
ciation of that city. A number of very interesting exhibits 
were presented and the show is said to have been a decided 
success. Members of the Office Appliance Managers’ Asso- 
ciation worked conscientiously and industriously to make 
the event one worthy of the association and of the city of 
Pittsburgh. 

The show was under the general direction of R. W. 
Tyler, president of the Office Appliance Managers’ Asso- 
ciation, assisted by energetic committees appointed to han- 
dle the various details. We present herewith brief descrip- 
tions of the different exhibits: 

This show was the first annual Office Appliance Exposi- 
tion held at Pittsburgh, and was voted a success from every 
point of view. The affair was held in the Joseph Horne 
Company’s store during the week of February 6 to 13 in- 
clusive. It was by way of an experiment inasmuch as it 
was an entire innovation for the Office Appliance Manag- 
ers to attempt an affair of such importance in a wholly co- 
operative spirit. However, under the guidance of President 
R. W. Tyler the various committees functioned perfectly, 
with the result that every exhibitor, every visitor and even 





R. W. TYLER. 


the Joseph Horne Company were pleased with the results. 

The entire west basement of the company’s store was 
given over to the exposition, the management providing ex- 
pert decorators with all the materials necessary. Many 
visitors commented most favorably upon the general ar- 
rangement and color scheme. Commercial schools accepted 
the invitation to attend in groups on the days set aside for 
them and good results were obtained from the point of 
view of the educators. 

While the affair was intended to be an advertising and 
educational event, all of the exhibitors developed direct 
leads, some of which matured into orders during the week. 

The general committee in charge of the exhibits included 
M. S. Stedman of L. C. Smith & Bros. Typewriter Com- 
pany; Joseph C. Russell of the Burroughs Adding Machine 
Company and H. D. Duff of the Monroe Calculating Ma- 
chine Company. 

Much regret was expressed over the fact that Mr. Sted- 
man was obliged to absent himself from the exposition on 
account of a serious operation during that week. Mr. Sted- 
man, before he was taken ill, handled the press duties. E 
W. Curry, Stevenson & Foster Company, was in charge of 
tickets; H. D. Duff of the Monroe had charge of the street 
car advertising; W. C. Mowry of the Kardex Company had 
charge of decorating, while the electrical equipment was in- 
stalled under the general supervision of E. C. Shafer of the 
Ediphone Company, and space assignment was managed 


by E. A. Keeling of the Art Metal Construction Company. 
The finances were handled by Joseph C. Russell of the 
Burroughs; receiving by E. S. Knebush of the Hammond; 
special attendance by R. W. Tyler of the Tabulating Ma- 
chine Company, and newspaper advertising by Forrest P. 
Miller of the Baker Office Furniture Company. The adver- 
tising department of the Joseph Horne Company gave spe- 
cial attention to the exhibition in their regular display ad 
vertising. 

Instead of closing the exposition with a banquet in cele- 
bration of success, it was deemed best to combine such an 
affair with the national mid-winter festival of the association 
which was held at the Chatham Roof Garden on Friday 
evening, March 2. President Tyler acted as toastmaster 
and more than 152 office appliance managers and salesmen 
were present. 

The program was one of great interest. E. A. Keeling 
of the Art Metal presented a short and snappy address on 


‘How to Get Business.” Joseph C. Russell of the Bur 
roughs made an inspirational talk on “Health” as one of 
the prime requisites of the successful salesman. Everett 


F. Keaton of the Addressograph read a discourse which he 
called “The Alibi,” which was received in the spirit in which 
Harry D. Duff of the Monroe related a few 
Land 


it was given. 
genuine Southern stories he had gathered from the 
of Cotton. S. F. Fox of the Safe Cabinet Company made 
an inspirational talk in which he accentuated the possibili- 
ties presented to salesmen of advancing to agency man- 
Arthur H. Little, editor of the Bur 
roughs magazine, gave a strong and interesting talk on the 


agerships. Business,” 
subject of being specific in all arguments in sales talk, 
dwelling on the thought, “Know your merchandise.” 

Music was furnished by one of the best orchestras in the 
city. 

Following the speeches and dinner, the remainder of the 
evening was given over to talented vaudeville performers 
who entertained until a late hour. 


Exhibits Described. 


ADDRESSOGRAPH COMPANY, THE, Chicago, Ill., demon- 
strated the complete line of the latest models of the Addresso- 


graph. Special interest was displayed in the demonstration of 
the “‘filling-in’’ of duplicated letters with the ribbon print ma- 
chine. 


The exhibit was in charge of Everett F. Heaton, district man- 
ager, while the demonstrations were efficiently handled by a 
competent force of young women. 

ART METAL CONSTRUCTION COMPANY, Jamestown, 
N. Y., showed a complete line of office equipment such as desks, 
safes, filing devices with the special display of the Art Metal 
plan file. 

The exhibit was in charge of E. A. Keeling, branch manager, 
assisted by H. J. Maloy and G. R. Bigelow. 

AUTOMATIC TYPEWRITER COMPANY, Pittsburgh, Penna.. 
representatives of the Hooven Automatic Typewriter Corpora- 
tion of Hamilton, O., had a demonstration of their Hoovens 
This equipment, consisting of a standard Underwood typewriter 
equipped with mechanical electric drive, has a capacity of more 
than a hundred words a minute. As the machine can be oper- 
ated with or without the power, all the flexibility of the hand 
typed letter is retained. The typist ‘‘heads-up’’ her letter in 
the same manner as if she were to write it entirely, turns on 
the power and the mechanism operates the keys of the type- 
writer, writing one character at a time word by word and line 
by line. The writing can be stopped at any point for personal 
insertions of names, sentences and paragraphs if desired. The 
resultant letter is an individually typed personal letter It is 
claimed that the machine will equal the production of three or 
four fast typists. 

The demonstration was under the direct supervision of 
Marshall, president of the Automatic Typewriter Company. 

BAKER OFFICE FURNITURE COMPANY, Pittsburgh, 


R. S 


Penna., presented an interesting showing of office furniture 
filing devices and supplies. 
BAKER-VAWTER COMPANY, Benton Harbor, Mich., dem- 


onstrated latest models of loose leaf and steel filing equipment 
Special interest was shown in the Baker-Vawter five-drawer 
correspondence file. The exhibit was in charge of H. W. Weit- 
zel, district manager, assisted by C. E. Bye, R. M. Harris, G 
H. Fuls, F. B. Weppner and John K. Beggs. 

BELL TELEPHONE COMPANY OF PENNSYLVANIA, 
Pittsburgh, Penna.—An exhibit of educational value was shown 
by this organization, which was.appreciated by the exhibitors 
as well as the many visitors at the exposition Interesting 
information was displayed in a manner calculated to prove of 
value to telephone users. Adequate telephone service was main- 
tained by this company to all parts of the show room during 


(Continued on page 90.) 
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in Every Section of the Field. 


Big Deal in Adding and Computing Machine World. 


Heads of Wales Adding Machine Company of Wilkes- 
Barre, Pa., Buy Control of Accounting & Tabu- 
lating Machine Corporation of New York; 
Speculation as to What Big Deal Implies. 


Following is a verbatim report of a news story which ap- 
peared in the Wilkes-Barre Record of Friday, March 23: 

“The nucleus of what may develop into one of the largest 
office equipment syndicates in the United States, has been 
formed through the purchase of a controlling interest in 
The Accounting & Tabulating Machine Corporation of New 
York City by F. M. Kirby and Abram G. Nesbitt, who are 
heavy stockholders in the Wales Adding Machine Company 
of Kingston. The deal, which has just come to light, was 
consummated in New York City during the forepart of 
February, prior to Mr. Kirby’s leaving for Florida. 

“The Accounting & Tabulating 
which at present is under the control of the two local finan- 


Machine Corporation, 
ciers, in turn controls the Powers Accounting Machine Cor- 
poration of Brooklyn, N. Y., one of the largest office equip- 
ment companies in the United States. Information regard- 
ing the deal has been in the hands of the Record for the past 
two weeks, but it was only yesterday that a confirmation 
was received from a high official of the Wales Company. 
The purchase price has not been divulged. 

Prior to the purchase of the Powers Accounting Machine 
Corporation by Messrs. Kirby and Nesbitt, that concern 
was reported to be in need of new financing. Immediately 
following the purchase the new owners secured the services 
George W. 
Goethals staff, which is headed by the well known builder 
of the Within Powers 
Accounting Machine Corporation was placed on a paying 


of a force of efficiency engineers from the 


Panama Canal. several weeks the 


basis and on the road to real production. 

“The new owners were so elated over the success of the 
plant at Brooklyn, that the entire engineering staff of the 
Powers plant were brought to Kingston and placed at work 
in renovating the entire system employed at the local plant. 
These men, under the leadership of Mr. Weiland, chief engi- 
neer of the Powers Company, are 
establishing 


at present engaged in 
a system at the local plant that it is believed 
will not only increase its production, but will increase the 
efficiency in every department. 


“While it is quite possible that there may be one corpora- 


tion in control of both the Powers and the Wales, nothing 
has been determined and probably will not be until next 
week, when Mr. Kirby is expected to return to this city 
from Palm Beach, Florida. Mr. Nesbitt, the remaining 
owner, has been confined to his home for some time, be- 
cause of ill health. 

It is not the intention of Messrs. Kirby and Nesbitt that 
such a combination will in any way affect the continued 
production sales (“Continued production and sale of adding 
machines by the Wales Adding Machine Company,” is, no 
doubt, what the reporter intended to say.—Ed. Office Ap- 
pliances.) of the Wales Adding Machine Company. The 
products of the two companies are dissimilar in character, 
although both are engaged in the production of office equip- 
ment. The Powers Accounting Machine Company is en- 
gaged in the manufacture of assorting, punching and tabu- 
lating machines, while the Wales Adding Machine Company 
is engaged solely in the production of adding machines for 
mathematical purposes. 

“When asked yesterday regarding the prospects of form- 
ing an office syndicate composed of the two plants, one of 
the officials of the Wales plant said: “This step has not been 
taken thus far, although I will not say that at some future 
time such a move might not be taken.’ With the two large 
companies controlled principally by the local men, the move 
toward consolidation might be effected at any time. 


“H. J. Pritchard, of the Powers Company, is understood 
to have been elected recently to the board of directors of 
the Wales Company. Mr. Pritchard is at the present time 
in Europe and the nature of his errand abroad is not known. 


“Several weeks ago 150 employes of the West Side plant 
were laid off, with every assurance given them that they 
would be returned to work as soon as the efficiency engi- 
neers had completed the task of instituting a new system. 
It was stated again yesterday that these employes will be 
returned to work as soon as the engineers have completed 
their task. At the present time approximately ninety men 
are employed at the Wales p'‘ant. 

“During the past few years Wales Adding Machine Com- 
pany has forged rapidly ahead, leaving nothing undone 
The local firm made its first 
big step, when it opened offices in Holland, and since that 
time has swept aside much, through the able leadership of 
Mr. Kirby and Mr. Nesbitt.” 


along the road of progress. 


From other sources Office Appliances learns that A. G. 
Nesbitt and F. M. Kirby own the controlling interest in 
the stock of the Wales Adding Machine Company. 
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At a stockholders’ meeting on March 6, H. J. Pritchard, 
president of the Accounting & Tabulating Machine Com- 
pany, was elected a director of the Wales Adding Machine 
Company. Since that meeting there has been no meeting of 
the board of directors, Mr. Kirby having been absent and 
Mr. Nesbitt having been ill. 

The present officers and directors of the Wales Adding 
Machine Company are as follows: 

Officers: A. G. Nesbitt, president; F. M. Kirby, vice- 
president; H. B. Schooley, secretary-treasurer. 

Directors: The above-named gentlemen and C. F. Huber, 
J. C. Wiegand, C. S. Forve, H. J. Pritchard, W. J. Rich- 
ards and E. M. Rosser. 


R. B. Wilson Visits Chicago. 

R. B. Wilson of Santa Madre, California, spent two 
weeks in Chicago during the latter part of March on a 
business trip. Mr. Wilson has sold his property in Los 
Angeles and now has a beautiful place in the little town 
above named, located in the foot-hills about four miles 
from Pasadena. Mr. Wilson’s residence is a handsome 
structure ideally located, with every appointment, and the 
property includes two attractive guest houses of the 
bungalow type. He has a small orange grove nearby and 
a considerable grove farther south. He has also gone in 
for fancy Irish dogs, canaries and poultry and still has time 
for golf, mountain climbing and the entertainment of 
friends who visit him. 


Federal Trade Commission Cites Pen Makers. 


Unfair competition in marketing fountain pens is charged 
in Docket No. 961, issued by the Federal Trade Commis- 
sion. It cites M. F. Skidmore and Elmer L. Skidmore, 
trading variously as the Skidmore Pen Company, William 
Bolles Dollar Pen Company and Toledo Gold Filled Foun- 
tain Pen Company, all of Toledo, Ohio. They produce 
fountain pens by assembling the component parts. An 
interstate business is carried on, bringing the activities un- 
der the jurisdiction of the Federal Trade Commission. 

Upon the expiration of the patent owned by The Conklin 
Pen Manufacturing Company, the respondents commenced 
to produce pens similar to the Conklin pen, including the 
familiar “crescent filler,” which had been a characteristic of 
the Conklin product. In their advertising the Skidmores 
employed the terms originated by The Conklin Pen Manu- 
facturing Company, “Gold Crescent” and “Gold Filled.” 
In connection with this, the Skidmore product, in size, 
form and general appearance was so like the Conklin prod- 
uct that the Federal Trade Commission held the practices a 
form of unfair competition as defined in the statute creating 
the commission. 

The case has special interest in that, while the patent 
protection enjoyed by The Conklin Pen Manufacturing 
Company had expired, the details of its marketing proce- 
dure can be protected against simulation, because such imi- 
tation tends to mislead the public. 

The hearing on Docket No. 961 was scheduled for 
March 15, at the offices of the Federal Trade Commission, 
Washington, D. C. 





Trade Body Acts Against “Relief Engraving.” 


The Federal Trade Commission has issued a complaint 
(Docket No. 965) against Turner & Porter, Inc., Buffalo, 
N. Y., producing “relief engraving,” and selling it in inter- 
state commerce. The respondent has been selling “fried” 
printing in imitation of copper plate work. The respondent 
sells in competition with copper plate work printing pro- 
duced in the manner widely understood by the printing 
trade. Fresh impressions from letter-press forms are 


dusted with a powder, and subsequently baked. This fuses 
the powder, and brings it into relief. 

The complaint states “that the word ‘engraving,’ particu- 
larly when applied to stationery, has been well known and 
understood by the public for a long period of years to in- 
clude only stationery upon which there has been made an 
impression from an engraving, usually a copper plate, 
which has been cut with a graving instrument in order to 
form an inscription or pictorial representation; that the cost 
of producing engraved stationery greatly exceeds the cost 
of producing stationery of like stock, grade and quality 
produced by the process employed by the respondent... . 
and the purchasing public has indicated, and has, a decided 
preference for engraved stationery over stationery produced 
by the said process employed by the respondent, or similar 
processes, for the reason among others, that the fused let- 
tering on stationery produced by respondent's said process 
is easily broken and will peel, and will not retain its orig- 
inal attractive appearance as will impressions from engraved 
plates.” 

The Federal Trade Commission holds that the advertis- 
ing practices of Turner & Porter, Inc., have a tendency to 
mislead and deceive the purchasing public, and to induce 
the purchase of such stationery upon the mistaken belief 
that the impressions upon such stationery were made from 
engraved plates. 

Docket No. 965 is scheduled for a hearing before the 
Federal Trade Commission at its offices, Washington, D. C., 
March 28, at 10:30 a. m. 

Wichita Plans Advertising Censorship. 

The Wichita Advertising Club has placed in operation a 
plan which will save merchants a great deal of money each 
year for “advertising” which does not measure up to the 
standards set by the club. A list of thirty-four reputable 
and reliable publications has been approved by the club. 
If a solicitor calls on a merchant with a proposition which 
is not listed by the advertising club, he is referred back to 
one of the club officers. The proposition will then be passed 
on by two secret committees from the ad club. The re- 
sponsibility is thus transferred from the merchant—who 
might be influenced by the fact that good customers would 
be offended if he rejected the proposition—to the ad club. 
If the Wichita Advertising Club finds it necessary to have 
solicitation discontinued on the unapproved propostion, the 
reasons are published in the daily newspapers. 





Wallace Stationery Company Robbed. 

The Wallace Stationery Company, Not Incorporated, 
who sell at wholesale to consumers at 157 East Ohio 
street, Chicago, who have been organized about fourteen 
months, find themselves under the necessity of making 
room for a larger stock. About the fifteenth of the month 
the company put in a larger line of fountain pens but 
when they came to the store on the morning of the 28th 
they found that burglars had broken in during the night 
and had cleaned out the stock of fountain pens and Ever- 
sharp pencils. They failed to obtain any cash. The loss 
was about $400 or $500. 


Cincinnati Store Shortens Trading Hours. 

The Windhorst Department Store, Cincinnati, Ohio, has 
inaugurated an innovation in store hours. In order to 
have the sales staff on duty through the usual shopping 
hours the store opens at 10:30 in the morning and closes at 
4:30 in the afternoon. During this period the clerks remain 
on duty constantly, having no time off for lunch, shopping, 
etc. No reduction of salaries has been made. It is ex- 
pected that the increased efficiency of the sales force will 
enable the store to do its accustomed volume of business 
even with the shortened hours. 
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Babson Suggests Publishing Postal Receipts. 

Roger Babson suggests that the post office department 
publish monthly the receipts of post offices in all parts of 
the country. These could be shown by individual cities, 
and also grouped under the different Federal Reserve dis- 
tricts. The volume of business handled by the post office 
is an accurate index of the business situation. 

A suggestion was also made that banks standardize the 
sizes of checks, and perforate them according to a scheme 
which would assign a definite position of perforation for 
each distinct line of business. If this were done, it would 
be easy to run these checks through a tabulating machine, 
and to determine quickly the volume of various lines of 
business as the checks pass through the clearing house. 

Stamp Makers of Groups 7 and 8 Meet. 

Districts Nos. 7 and 8 of the International Stamp Manu- 
facturers’ Association held a joint meeting at Seattle, 
Wash., March 22-24. These groups include all stamp in- 
terests West of the Rocky Mountains. 
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J. T. Whitehead Passes Away. 

As Office Appliances went to press we received word 
through a letter from a friend of the death of J. T. White- 
head at Croydon, a suburb of London, England, on March 
5, of pneumonia. 

Mr. Whitehead was general sales manager of the Visible 
Writing Machine Co., Ltd., the British Royal typewriter 
organization. Mr. Whitehead was extremely popular, had 
a fine personality and was held in high esteem by all the 
members of his organization. Several years ago he came 
to the United States for the 


American business he managed for some time. Later he be- 


Roneo Company, whose 
came general sales manager of the Dictograph department 
of the American Acoustic Company, after which he joined 
the forces of the Royal Typewriter Company and took 
advantage of an opportunity later offered to join the 
British branch of the same company. 

Mr. Whitehead made many friends in the United States 
who will sincerely grieve over his passing. 

[he Horder Orchestra is sending out invitations to its 
friends to attend a night, 
\pril 7, on the eighth floor of the Stevens building, 16 
North Wabash avenue, Chicago. The 
Tickets may be obtained at the door. 


Feature Dance on Saturday 


hour is nine p. m. 
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EXCUSE US, PLEASE! 


A Misapprehension Corrected. 

On page 81 of the March issue in an item having reference 
to an office chair made by the Derby Company, the state- 
ment was made that this chair has been approved by the 
American This implies that the League 
has taken formal action approving this chair. What we 
should have said was that the chair is built along lines 
which have received the approval of the League. 

The information given us made no claim that the chair 
has been submitted to the League for its formal sanction. 


Posture League. 


Typewriter Items Were Sadly Twisted. 

items in the “Typewriter” classification of the 
March issue were garbled in transcription. Under a Chi- 
cago date line it was stated that W. F. McCormick, district 
manager for the Woodstock Typewriter Company has re- 
turned to that service after a prolonged absence due to ill- 
He had not been with the Woodstock organization 
previously, nor had he been sick. From Helena, Ark., F. 
P. Burgess was reported as a district manager for the 
Woodstock Typewriter Company. The item should have 
read “distributor.” The district manager is W. F. McCor- 
mick, who is referred to above. 

All of which is presented with apologies, and thanks that 
no serious consequences have attended the errors. 


Two 


ness. 








Papeterie Costs More Than Portable Typewriter. 

Out on the Pacific coast they seem able to enthrall the 
monied class in stationery stores as well as in other lines 
which properly belong in the luxury class. Wobbers, Inc., 
a Market street stationer at San Francisco, sold a papeterie 
for $71.50. The paper was die stamped, with a reproduc- 
tion of the die enlarged on the box cover. An expensive 
silver ribbon was used to tie the box, 

At Christmas time a Los Angeles firm sold Christmas 
cards at $5 each. About the only thing of its size more 
expensive would be a $10 bill. 


“Occupational Neurosis” Wins Typist Award, 

The Industrial Commission of Wisconsin has rendered a 
decision in a case involving disability of a typist to work 
following “occupational neurosis,” contracted in operating 
a billing machine. 

The award was in the case of Edith L. Wood against 
the C. A. Shaler Company, Waupun, Wis. The insurance 
in this case was carried by the Aetna Life Insurance Com- 
pany, acting under the requirements of the Wisconsin em- 
ploye compensation law. 

Miss Wood had worked as a typist and stenographer 
fourteen years, the last two of which were spent operating 
a wide-carriage billing machine. The ailment attacked Miss 
Wood's fingers and arm, causing pain, and making work 
impossible. She claimed loss of time from April 26, 1922, to 
October 23, 1922. 

The hearing was held by the industrial commission sit- 
ting at Fond du Lac, Wis., December 20, 1922. There- 
after a stipulation was made and entered into by and be- 
tween the parties March 3, 1923. The commission was _re- 
quested to enter an award in accordance with the stipulation. 

The award states: “That within ten days from the date 
hereof the respondent, C. A. Shaler Company, and its in- 
surance carrier, Aetna Life Insurance Company, shall pay 
to the applicant, Edith L. Wood, the sum of $1,200, and 
shall thereupon be released and discharged of all liability 
to her by reason of any disability or loss of wage sustained 
by her subsequent to April 12, 1922, which she claims to 
have resulted because of her employment with respondent, 
accidentally or otherwise.” 
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Underwood Computing Machine Officers Elected. 

The annual meeting of the Underwood Computing Ma- 
chine Company re-elected the following officers: John T. 
Underwood, president; Emerson C. Eachel, vice president 
and general manager; DeWitt Bergen, treasurer; William 
L. Dench, secretary. The board of directors was also re- 
elected. It comprises the officers and C. L. Rossiter, Chas. 
Strauss and Chas. D. Rice. 


Elliott Addressing Machine to Move Chicago Office. 

On May 1 the Elliott Addressing Machine Company will 
move its Chicago offices from 1315 South Wabash avenue 
to the Madison Trust building, at 325 West Madison street, 
where the company will have about 6,500 square feet of 
floor space, with switchboard connecting all departments. 
The removal to new premises more centrally located was 
made necessary by increasing business. 

The Chicago office is under the supervision of Rodney 
J. Ludlow, who is known throughout the country as one of 
the most competent, industrious and energetic managers in 
the office specialty field. 


Morden to be Monroe European Sales Director. 

L. W. Morden, general manager of the Monroe Calculat- 
ing Machine Company, Limited, with head offices in Im- 
perial buildings, London, recently returned to England after 
a three weeks’ business trip to the general offices of the 
Monroe Calculating Machine Company, Woolworth build- 
ing, New York, and the company’s manufacturing plant at 
Orange, N. J. 

Following his visit comes the announcement by the 
American organization of his appointment to the position of 





is Ws 


MORDEN. 


European sales director, with headquarters at 56 Kingsway, 
London, W. C. 2. 

Mr. Morden will continue his work as secretary and gen- 
eral manager of the Monroe Calculating Machine Com- 
pany, Limited, but his duties will be extended to embrace 
sales supervisory work on the continent in behalf of the 
American company. 

Prior to his appointment as general manager of the Mon- 
roe Calculating Machine Company, Limited, Mr. Morden 
was for several years a successful manager in the Monroe 
sales organization in America. He is well equipped, by rea- 
son of this experience, to extend to Monroe distributors on 
the continent that helpful co-operation which will make for 
their greatest good as well as for the progress of the Mon- 
roe machine throughout the European market. 


Some New Eastern Incorporations. 


Nassau Stationery Company, books and stationery, Man- 
hattan, New York, incorporated for $10,000. 

Hicksville Stationery Company, Hicksville, N. Y.; capital 
stock, $10,000; incorporators, P. Rosenblum, M. Abrams 
and L. Wenter. 

Dunn Pen Manufacturing Company, Manhattan, N. Y.; 
capital stock, $10,000; incorporators, H. N. Momenimen, 
C. E. Simon and J. J. Hayes. 


Winnipeg Male Choir Tours Country. 

The Winnipeg Male Voice Choir made its second an- 
nual tour recently. Aside from the intrinsic merit of 
its choral work the organization interests 
W. A. Bishop, president of Richardson & Bishop, manufac- 
turing and retail stationers, Winnipeg, is one of the choir. 


stationers, for 


This year the tour included St. Paul, Minneapolis, Eau 
Claire, Milwaukee, Chicago, Detroit, Toronto, London, 
New York, Brooklyn, Ottawa and Montreal. Very flat- 


tering press notices showed how the choir registered with 
the musical critics. 
Scranton Office Appliance Men Organize. 

Early last month a number of the office equipment men 
of Scranton, Penna., got together and organized the Office 
Appliance Association of Scranton, Pennsylvania, electing 
the following President, R. F. Kearton, sales 
agent of the American Sales Book Company, Ltd.; 
president, B. T. Phillips, representative of the International 
Time Recording Company; treasurer, J. F. Cleary, account- 
ant for the George K. Watson Company; secretary, R. 
Transue, of the Scranton Multigraphing Company. 

The members of the association include the foregoing 
gentlemen and C. F. Metzgar, Monroe Calculating Machine 
Company; C. E. Sturm, Addressograph Company; I. J. 
Dyer, Todd Protectograph Company; C. W. Morgan, L. C. 
Smith & Bros. Typewriter Company; A. L. Jones, Elliott- 
Fisher Company; E. J. Reynolds, Library Bureau; William 
A. Reap, Kardex Company; J. C. Rosler, American Multi- 
graph Company; V. Van Wagner, sales promotion and 
advertising; R. D. Morgan, Remington Typewriter Com- 
pany; G. R. Shielke, tabulating machines; O. B. Ash, 
Deemer & Co., local stationers and dealers in office equip- 
ment; N. A. Schuck, Underwood Typewriter Company; 
C. L. Gunderson, Burroughs Adding Machine Company; 
A. Reese, Reynolds Brothers, local stationers. 


officers: 
vice 


Old Town Vice President Leaves on Trip. 

Roland Klink, vice president and director of the Old 
Town Ribbon & Carbon Company. New York City, left 
on March 11 for a four months’ trip, during which he will 
call on dealers in every important city of the United States. 
He will cover about fifteen thousand miles. 

Mr. Klink has had a quarter of a century’s experience in 
the carbon and ribbon business and enjoys a wide acquain- 
tance with dealers. 


Mr. Pittman Joins Horder Staff. 

W. D. Pittman, the announcement of whose resignation 
from the position of assistant general manager of the Na- 
tional Association of Stationers and Manufacturers ap- 
peared in the March issue of Office Appliances, has become 
associated with Horder’s Inc., of Chicago, giving his atten- 
tion especially to the wholesale department operated under 
the name of the Associated Stationers’ Supply Company. 

Mr. Pittman has a wide acquaintance in the stationery 
trade and has knowledge of many branches of the industry. 
His experience and ability should make him a 
member of the Horder executive staff. 


valuable 


Mr. Conrad Goes Abroad. 
Beebe Conrad, president of the American Numbering 
Machine Company, Shepherd and Atlantic avenues, Brook- 
New York, March 10 on the steamship 
“Cedric,” on a visit to the two other factories of the Ameri- 
can Numbering Machine Company at Birkenhead, England 
and Paris, France. He will be gone several months and 
during his stay will call on many of the agents and dis- 
tributors of the American company. 


lyn, sailed on 
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The Guest Book. 
FRANK M. BRICK, a well known office equipment man 
who was connected with the business for many years in 
Mexico City, D. F., 
MAX 


[Typewriter Company, St. 


the United States, but now resides at 
paid a visit to Office Appliances on February 26 
FRIEDLAND of the St. Paul 
Paul, Minn., called at this office on March 5.—C. T. KIN 
NEY of th Metal Works, Aurora, III., 
spent an hour in the office of this journal on March 7. 

JI. LINCHITZ of the Jessal Company, Brooklyn, N. Y., 
Office EDW. L. 
LITTLE, sales manager of the Wabash Cabinet Company, 
Wabash, Ind. March 9 during the course of a 
business trip to Chicago—ERNEST G. FLETCHER of 
the Worcestet Aluminum Worcester, 
Mass., was a visitor on March 14.—E. T. MAC INTYRE 
of the Defiance Sales Corporation, New York, N. Y., called 
about the GUTHRIDGE, an 
equipment importer of Melbourne, Australia, paid a 


Aurora Cabinet 


called on Appliances early last month. 


called on 


Pressed Company, 


middle of last month.—P. F. 
omce 
visit to this office on his way to England on March 19. His 
trip is more particularly outlined on another page.—A. D. 
ROBINSON of the Robinson 
manufacturers of 


field, Mass., s 


a couple or 


Manufacturing Company, 
West- 
pent a short time in the office of this journal 
P. R. MILLER of the Macey 
Grand Rapids, Mich., and J. A. STEWART, for 
Stewart Office Supply Company 
town, Ill., called on March 21.—M. V. 
ompany, Grand Rapids, 


Wagemaker ( 
time in this office on March 22. F. 


several well known specialties at 
veeks ago. 
CLompany, 
Charles 
FOLLIN of the 
Mich., spent a short 
W. ROSS of the 
manufacturers of a well known and use- 
ful office specialty, called on March 26.—J. E. RUSSELL 
and E. E. ANDERSON of th Valley 


Office Supply Wisconsin, visited this 


merly with the 


Ross 


Gould (¢ ompany, 


newly organized 
Company, Oshkosh, 
March 27. Additional particulars of 
found elsewhere.—GUY 
Fulton Office 
SIDNEY 


Company, 


their new 
FULTON, 
Furniture Company, Indi 
BUTTERFIELD of the 
Ind., 
LONG, Central States representative 
Wernicke Company 


othece on 
enterprise will be 
president of the 
anapolis, Ind., and 

Smith & Butterfield 
panied GEORGE S. 
of the Globe 


few days ago to witness tests on Globe-Wernicke safes at 


Evansville, accom- 


on a trip to Chicago a 


Butterfield and 
Appliances on March 27 
New York Office. 

CHARLES W. LIPMAN of the Graff-Underwood Com 
pany, Boston, heads the March list of visitors, having sub 
scribed his name in the book on March 2.—A. D. ROBIN- 
SON of the Robinson Manufacturing Company, Westfield 
Mass., March 10. before going to Chicago.—On 
the same day appeared M. B. SARGENT, a well 
office equipment man of Chicago.—Two guests from abroad 

REINER W. VERBEEK of th 
Industry Company, Amsterdam, Holland, and J. A. RUYS 
of Ruys’ Hol!and—called 


19 and the latter on the 


the Underwriters’ Laboratories Messrs. 


Long visited Office 


called on 
known 
General Trading and 
Handelsvereeniging, Rotterdam, 
last month, the former on March 
22nd. 


Mutual Paper Company Elects. 

At the recent annual meeting of the stockholders of the 
Mutual Paper Company, Seattle, Ralph H. Miller 
elected president, J. L. Murray vice-president and general 
manager and E. H. The off 
cers will also serve as the board of trustees for the 
year. Mr. 
succeeds to the position of vice-president, made vacant sev 
eral months a the death of 


Was 


Pope, secretary-treasurer 
coming 


Murray, who has been manager for several years, 


o by Laurence Endicott. The 


company announces a policy of enlargement and expansion, 
made possible by an increase of floor space. In addition to 


lines formerly carried, the company is opening an exten- 


Sive rope and cordage department 








Veteran Furniture Man Back to First Location. 


E. E. Baker, After Forty Years, Returns to Scenes of His 
First Position. 


E. E. Baker, president, The Pittsburgh Desk & Chair 
Company, 545 Sixth avenue, after 40 years, has come back 
to the same location where he secured his first position. 

In December, 1882, E. E. Baker, or, Ed Baker, as he is 
known to his relatives and personal friends, then a boy, 
came to Pittsburgh from a farm near Morgantown, W. Va., 
and secured his first position in a music store in Wylie ave- 





E. E. BAKER. 


1 


nue, just around the corner from his present location. 

After leaving the music store he tried out several kinds 
of work—a farm implement store—the railroad offices— 
men’s furnishing goods and custom shirts. 

In the last named business he was called to New York 
and sent out on the road. 

In Rochester, N. Y., he tried to sell a man some shirts, 
but instead of selling the shirts he sold himself and ac- 
cepted a position to sell filing cabinets. 

For the next five years he traveled all over this country, 
from ocean to ocean and from Canada to Mexico, selling 
filing cabinets and stationers’ goods. 

He became tired of traveling, came back to Pittsburgh 
and on January 1, 1889, started in business for himself in 


McCance Block, under the name Office Specialty Company. 

\s the business grew he moved from one location to an- 
other—Third avenue near Wood—then over on Wood 
street, between Fourth and Third avenues—then to 815- 


817 Liberty avenue. 

At this location he was burned out in February, 1907, by 
a fire that started next door, and then moved to temporary 
quarters across the street, and later back to his old loca- 


tion on Wood street, where he spent, all told, over 22 
years 
During these years his business or firm name was 


changed to the E. E. Baker Specialty Company and later to 
the Baker Office Furniture Company. 

In 1917 he sold the Baker Office Furniture Company, 
expecting to go into the building business, but owing to 
war conditions, he had to give up that kind of work—and 
found himself with nothing to do—which was the hard- 
est job he ever had. 


then 


bout this time some unexpected changes occurred in the 
office furniture trade, releasing some of the best lines in the 
country, which he found he could get. 
He rented the building at 304 Wood street, which had 
been standing empty for about a year, gathered up a num- 
ber of his old employes and on January 1, 1919, went into 


business again, under the name Pittsburgh Desk & Chair 
Company. 




















Ge 


He continued at this location until June 1, 1922, or until 
work was started on the new Y. M. C. A. building. 

He then moved to his present location, 545 Sixth avenue, 
near Wylie, which is one of the largest and most attractive 
storerooms in Pittsburgh, one block from the Union Ar- 
cade, Frick building and Courthouse, or one square above 
the William Penn hotel, and just around the corner from 
where he secured his first position, over 40 years ago 





Regal Umbrella Co, Changes Name. 

The change of the name of the Regal Umbrella Company 
of York, Pa., to The Regal Company is announced. The 
company started business in York in the old Elliott build- 
ing, 130 West Market street, on October 28, 1899, as an 
umbrella store only. A year later leather goods, trunks, 
etc., were added to the business of the concern. 

In November, 1912, the concern moved its York store to 
what was the old Bon-Ton building, 36 West Market street, 
where an extensive business is still being conducted. The 
firm was incorporated in January, 1905, under Pennsyl- 
vania state laws. 

F. W. Zercher, York, is the president and general man- 
ager of the company; George H. Jeffers of Harrisburg, vice- 
president and manager of the Harrisburg store; W. I. 
Cockley, York, secretary and treasurer. A complete line of 
stationery, office furniture, music, etc., is also sold by the 
company. 

The change in name is not to affect the policy of the 
company, but is based on a desire to adopt a name with a 
wider scope and one that will not designate any one par- 
ticular line of merchandise, in view of the many new lines 
added to the business during the past ten years. 


The Peirces Go Abroad. 

Theodore Fiske Peirce of the Pacific Desk Company, Los 
Angeles, California, accompanied by Mrs. Peirce, have gone 
abroad to spend three months in England and the Conti- 
nent. Mr. Peirce expects to visit a number of the retail dis- 
tributers of office equipment in different countries during 
his travels. He is an energetic, enterprising man of attrac- 
tive personality, and members of the office equipment in- 
dustry abroad will find pleasure in making his acquaintance. 


Typewriter Man on Trip Through the Orient. 

In the Chicago Tribune of March 11 appeared the follow- 
ing item in one of the society pages: 

“Mr. and Mrs. George W. McClellan of 1424 Greenleaf 
avenue will sail from San Francisco on March 22 for an 


—— 





GEORGE W. McCLELLAN. 


eight weeks’ trip to Japan and China.” 

In another paper on March 13 additional particulars were 
given. This item stated: 

“A trip to the Orient, including Japan and China, is the 
reward of George W. McClellan, Chicago sales manager 
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months’ 
yrize from 

will sail 
from San 


for the Underwood Typewriter Company, for a five 


campaign in which his local office won first 
twenty-nine offices. Mr. and Mrs. 


March 22 on the steamship President 


I 
McClellan 
Wilson 
Francisco.” 

The foregoing is substantially correct. However, a fuller 
account of the trip and the event that led up to it is pre- 
sented in “The Gyrator,” the organ of the Rotary Club of 
Chicago. There were fifty offices competing on a quota 
basis and the first prize was won by the Chicago office, 
with Memphis second and Philadelphia third. 

At a dinner given some weeks ago by the fifty employes 
of the Chicago Underwood office, a beautiful Castle Grand 
steamer wardrobe trunk was presented Mr. McClellan by 
the employes. This dinner was held at the Palmer House. 
The trip will include Tokyo, Osaka and other points. Mr 
and Mrs. McClellan expect to be gone about eight weeks. 


Carl Gazley Directs “Y and E” Advertising. 
Carl Gazley has taken charge of the advertising depart- 
ment of the Yawman and Erbe Manufacturing Company, 


Rochester, N. Y. W. C. 


Freeman was the previous adver- 





CARL GAZLEY. 
tising manager. Mr. Gazley was sales promotion manager 
the past year. 
tising and agency-dealer departments. 
nection with “Y and E” Mr. Gazley traveled extensively 
over the United States, calling on dealers and agents of the 
company. He has a wide acquaintance with the trade, and 
an intimate knowledge of the conditions under which they 
This fits him particularly well for the post of 
He brings to the work a sympathetic 


‘ 


For six years previous he was in the adver 
During his con 


make sales. 
advertising manager. 
understanding of the problems of the men 
line,” and the will to help them to the utmost with the 
printed salesmanship which his department provides for 
the dealers. This combination promises a high degree ot 
co-operation between the advertising department and its 


‘on the firing 


, 


various retail outlets. 


A Selling Plan for Dealers. 


S. Webster Company, Inc., of Boston, Mass., is 
No. 8 of the series 


The F. 
issuing a series of educational bulletins. 
outlines some of the features of the Webster definite sell- 
ing plan and explains some of the selling points of the com- 
pany’s well-known Multikopy carbon paper. 

There is some discussion of the subject of advertising, 
wherein the importance of advertising the name is shown. 
Then there is a paragraph or two on what constitutes ad- 
vertising. To have value to the retailer, national advertis- 
ing must carry at least one message that directs business to 
him. 


————————————— ee ern ennereSeaeel 








Hehir Heads Line-a-Time Educational Service. 
The Line-a-Time 


Rochester, N 


Manufacturing Company, Inc., of 


Y., has recently appointed D. W. Hehir its 
manager of educational service. 
Mr. Hebhir, faithful all departments of 


after service in 





D. W. HEHIR. 

selling and service, beginning at Pittsburgh and ending 
in the Chicago office of the Line-a-Time Company, has re- 
ceived his new appointment in recognition of his manifest 
fitness for the position. His duties will be to travel from 
office to office instructing salesmen in new ideas, bolstering 
up weak spots in the organization and instilling pep and en- 
thusiasm into the force. It will be his duty also to open 
up new offices in territories which are not now under direct 
supervision of the district manager. 

Mr. Hehir is peculiarly well fitted for his work and has a 
pleasing personality and a thorough knowledge of the Line 
a-Time proposition. 

During Mr. Hehir’s association with the Line-A-Time 
Manufacturing Company he has so consistently made good, 
and has shown himself to be so well qualified for the new 
position that his choice to fill it was the most logical one 
in sight. Mr. Hehir’s association with the company started 
in the Pittsburgh office in 1918, when he joined as a mechan- 
ical service man. Within a year he was promoted to the 
head of the service department, and in another year he had 
full-fledged salesman. For about eight months 
he was obliged to sever his connection with the Line-A- 


become a 


Time organization, but when he came back, he went into 
the Chicago office in the service department. His promo- 
tion there was rapid because of the value of his previous 
experience in Pittsburgh, and for quite a time he held the 
position of manager of educational service in the Chicago 
office. 

Mr. Hehir showed rare ability in teaching other men how 
to put over the details of instruction which go with the 
Line-A-Time method of transcribing, and soon the organ- 
ization which he developed in Chicago was doing remark- 
able work. 

Although Mr. Hehir is quite youthful for the responsible 
position to which he has been appointed, his entire sincerity 
in all that he does, and his simple, straightforward and 
honest way of going about it, beget confidence very quickly 
conviction to the man he is training, who 


and carry 


realizes that his methods are right. 

His new duties will consist of checking up on the work 
done in the territory by the branch managers and convey- 
ing to the branch managers new plans and methods adopted 
by the home office, and in territories where the company is 
not represented he will employ competent men to open 
branch offices to handle Line-A-Times exclusively 
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Federal Adding Machine Co. Elects Officers. 

The reorganization of the Federal Adding Machine Com- 
pany, Inc., of New York was consummated on Saturday, 
March 10, when at the offices of the company, 33 and 35 
East Twenty-first street, the election of officers took place. 
C. F. Leng is president; Arlington Hall is vice-president, 
and John L. Leithead is secretary and treasurer. T. A. 
Triggs, formerly with the Elliott-Fisher Company and more 
with the Burroughs Adding Machine Company 
in New York City, has been made sales manager of the new 
Federal Adding Machine Company, Inc. 

It is the intention of the new officers to proceed at once 
with the sale of machines, the manufacture of which will 
Colts . Patent Firearms Manufac- 
turing Company of Connecticut under an arrangement 
similar to that which prevailed between the Colts people 
and the old Federal company. 

The directorate of Federal Adding Machines, Inc., con- 
sists of the president, vice-president and secretary-treasurer 
named above, and Messrs. William J. Hossman and Alex- 
ander Alexander. 


recently 


be continued by the 


Southeastern Division to Meet at New Orleans, 

The Southeastern Division of the National Association of 
Stationers and Manufacturers will hold its annual conven- 
tion at New Orleans April 10-20. The Stationers’ Associa- 
tion of New Orleans will be host to the visitors. There 
will be present stationers from North Carolina, South Caro- 
lina, Georgia, Florida, Alabama, Mississippi, Tennessee and 
Louisiana. Headquarters will be at the St. Charles hotel. 

Stationers who plan attending the convention are urged 
to make their reservations well in advance. April is a busy 
New Orleans. Further information regarding 
the convention may be secured from W. E. Eldridge, 320 
Camp street, New Orleans. He is secretary of the hotel 
committee. 


season in 


Dean of Typewriter Salesmen Honored. 

G. C. Hallenbeck, dean of Remington Typewriter sales- 
men, was recently made commodore of the Belle Harbor 
Yacht Club of New York, succeeding Francis E. Van Bus- 
kirk, who held the office for two years. A dinner was 
given to the retiring commodore and the new commodore 
after the election. 

Mr. Hallenbeck, who is the oldest salesman in point of 
continuous service with the Remington Typewriter Com- 
pany, recently received the thirty-five year service badge 
from the company. This service badge was presented at 
a dinner of the Remington managers, held at the Biltmore. 
A. A. Fraser, Metropolitan Remington manager, made an 
eloquent presentation. W. J. Pickering, vice- 
of the company, was toastmaster, and spoke 
highly of the fine record made by Mr. Hallenbeck. 


speech of 
president 


Business Show Opens Jefferson City Store. 

The Botz Office Supply & Stationery Company (a divi- 
sion of The Hugh Stephens Printing & Stationery Com- 
pany) opened a modern retail store at 121-23 East High 
street, Jefferson City, Mo., March 20. The new store rep- 
resents the company’s conception of the needs of the Jeffer- 
son City territory for a store handling the best in office 
supplies, equipment, labor-saving office machines, art work, 
gift wares, engraving and printing. It brings under one 
roof the Botz Office Supply & Stationery Company, for- 
merly of 118 East High street; the Art Shop, formerly of 
322 East High street; the Jefferson City Printing Company, 
formerly of 320 East High street. 

A business show, demonstrating modern business meth- 
ods and machines, was conducted on the mezzanine floor of 
the new store, March 21 and 22, 
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English Ribbon and Carbon Manufacturer Visits 
U.S. 


A. Martin Gould, managing director of the Old Town 
Ribbon & Carbon Company, Ltd., 71 Southampton Row, 
W. C. 1, London, England, arrived in the United States 
on the steamship “America” on February 19 for a short 
visit to the general offices and the factory of the company 
at 245 Centre street, New York City. Mr. Gould returned 
on February 28 on the steamship “President Van Buren,” 
also an American ship. One of the principal objects of his 
visit was to become acquainted with the Old Town organi- 
zation, which he had not known before, all negotiations 
having been carried out by mail. 

While in this country Mr. Gould spent several days in 
the factory, watching the manufacture of carbon paper and 
typewriter ribbons, and acquainted himself with many of 
the manufacturing problems which are encountered at the 
tactory and which are not usually known by the man in 





INTERIOR OF OFFICE OF THE OLD TOWN RIBBON AND 
CARBON CO., NEW YORK.—A. Martin Gould, managing di- 
rector of the Old Town English company, is standing at the 
rear behind Joseph S. Epstein. The good English pipe Mr. 
Gould is smoking shows prominently, but his features are all 
but indistinguishable. Opposite Mr. Epstein at the desk is our 
old friend F. E. Wilcox of the Hotchkiss Sales Company, Nor- 
walk, Conn. Prominent visitors from abroad, company heads 
and honored guests should be placed in the foreground where 
friends can see them 


the field. It was his pleasure to witness the installation 
of new machinery during the time he was at the factory. 
It is the present plan to enlarge the operations of the 


company on the other side, and Mr. Gould will himself 


take care of the European business of the Old Town 
concern. 

Commenting on business conditions in the British Isles, 
Mr. Gould said that, contrary to usual notions, the English 
business man is inclined to be nervous. Mr. Gould said 


that the war did much for the commercial men of England 
and that now business men accept suggestions for improve- 
ments more graciously than heretofore. 

Mr. Gould has been in the typewriter business generally 
for the last twenty years, and has had a wealth of experi- 
ence in Great Britain and on the Continent. 

Business, he states, is making a slow, steady increase on 
the other side, which will prove much more stable than 
were it to spurt at different intervals. Nine months ago 
the Old Town British office was opened, and there has been 
a steady increase ever since. Large stocks of carbons and 
ribbons are taken care of in the warehouse of the company 
about a quarter of a mile from the office. 

Mr. Gould for eighteen months was a member of the 
Palestine government, a staff officer on the Occupied 
Enemy Territory Administration, and helped to form the 
He had one of the King’s 


Central Stores in Palestine. 


speeches printed in the heart of Jerusalem under an armed 
guard. 

This was Mr. Gould’s first trip to the United States, and 
one of the things which impressed him most, aside from 
the “doll houses” dotting the skyline of New York, were 
the large hotel organizations with their adequate equip 


ment operating like small towns. 

On the day of sailing for home Mr. and Mrs. Joseph S$ 
Epstein entertained on the President Van Buren in honor of 
Mr. Gould. 


Australian Typewriter Man on Long 
re! 


offices at 


Trip. 
manufacturers’ with 


street, 


representative, 
Melbourne, Australia 


Guthridge, 


443 Little Collins 


recently called on Office Appliances. He is spending a 
month in the United States, after which he will visit Eng 
land. This is his first trip to the United States in ten 
years. 

For many years Mr. Guthridge has dealt in ribbons and 
carbon papers and other office specialties in Australia. In 


his leisure hours he is a devotee of music and is himself 
man of interesting and pleasing 
sonality. He states that Australia is 
ing, and that some of the problems which have of late years 


musician. He is a per 


business in improv- 


t 


seem to be on the Va\ ( 


confronted the commonwealth 


solution. 


Gold Pen Man Goes Abroad. 


Walter D. Beaumel of the Acme Gold Pen Company, 17 
Vandewater street, New York, N. Y., sailed on February 
21 on the steamship “France” for a six weeks’ trip i 
France, England and possibly Italy. 

Mr. Beaumel is calling on dealers and agents representing 
his company. 

Acm« 
Company, and will give the dealer, as well as the company, 


the 


This is the first trip made in the interest of the 


personal contact which is so helpful in business 
relaticns. 


Officers of National Assn. of Retail Secretaries. 
The Retail 
annual election at a meeting in New York. 


held its 
T his body com 


National Association of Secretaries 
prises the secretaries of retail merchandising associations 
The new officers are: H. N. Moore, Seattle, Wash., presi 
dent; vice presidents—W. de S. Trenholm, New York, F 
H. Nielson, Fort Dodge, Iowa; Raymond T. Fiske, Buffalo 
B. M. Hicks, Jr., Boston, Mass., 


N. Y., secretary; T. treas 


urer. 
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STAND OF ACCO MANUFACTURERS, LTD., AT BUSINESS 
EFFICIENCY EXHIBITION, WESTMINSTER, LOND(¢ FEB 


TO 17. 














How a Southern Association Accomplishes Its 
Work. 
[he Stationers’ Association of Birmingham, Ala., is di- 


ided into two parts, one devoted to the stationery trade 
ind the other to office furniture. 
Wednesday, the 
Wednesday and the office furniture depart- 


A luncheon is held every 
stationery department of the association 
iolding it one 
nent holding their luncheon the following Wednesday 
The Printing & Stationery 
ently joined thi 


Alabama Company has re- 
Nixon 
stationery department and Mr. Tutwiler will 
company in the office furniture department. 

March 1, at 
The principal topic of 
discussion was the coming Southeastern Convention at New 
Orleans. It 


association. John will represent 
them in the 
represent the 
which 


[he association held a luncheon on 


several traveling men were guests. 


is stated that Birmingham will go one hun- 


dred per cent. That is to say, all of the stationery houses 


in Birmingham will be represented at the New Orleans 

meeting. 

Bradley & Scoville Premises Damaged by Water. 
On March 8 the store of Bradley & Scoville, Inc., at 

67-69 New 


damaged by water which was used to extinguish a fire that 


Orange street, Haven, Conn., was seriously 


eccurred on the fourth floor of the building in which the 
company is located. Bradley & Scoville, Inc., occupy the 
first and second floors. In no part of their 
premises was there any fire, but they were deluged with 
tons of water. On the night of the fire they got on the job 
very quickly and with the help of their whole force and 


cellar and the 


friends who were in the vicinity they were able to cover a 
considerable amount of merchandise and save a large por- 
tion of the stock. The loss, however, reached several thou- 
sand dollars 

Some of the reports printed in newspapers created the 
impression that the fire occurred in the Bradley & Scoville 
premises. Such, however, was not the case 





Prominent Holland Dealer Visits U. S. 
J. A. Ruys, managing director of Ruys’ Handelsvereen- 
Holland, was a welcome visitor to the 
New York office of this journal on March 22. Mr. Ruys 
arrived at New York on the steamer “New 
Holland-American line on March 18, having sailed 
from Rotterdam. He spent a short time in New York, leav- 
the thirty-first for a trip to Chicago and other 
points, taking in Groton, N. Y., Cincinnati, O., and one or 
two other stops, returning the middle or latter part of the 
present month to his home in Holland. 


iging, The Hague, 


Amsterdam” 
of the 


ing on 


Mr. Ruys says that his company at present represents 
the Dalton adding machine, Corona typewriter, the Address- 
ograph, Elliott-Fisher bookkeeping machines and the Mime- 
ograph of the A. B. Dick Company. 

Branch offices are maintained in Rotterdam, Amsterdam, 
Utrecht, Groningen, Soerabava and Batavia, the last 
Dutch East The 
home office is at The Hague. 

With regard to conditions in Holland, Mr. Ruys said that 
it present they are somewhat flat on account of the political 


two 


cities being in the Indies. company’s 


problem between Germany and France. The German situa- 
tion in particular affects the trade of Holland and several of 
the surrounding 
} 


conditions seem to 
e slowly growing worse in Holland; exchange is at par as 


regards the 


countries. Business 
American dollar, which is a source of gratifica- 
Holland. 

that notwithstanding the 
outlook, conditions are 


tion to all business men in 
Mr. Ruys 


somewhat 


believed, however, 


gloomy bound to right 
themselves sometime or other, but it may be a considerable 
time before the situation comes back to what can be called 
normal. He fears that Europe is going through a period 


of retrogression and the situation there should be a subject 
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of very serious consideration on the part of every nation in 
the world. Several other countries are not so keenly af- 
fected as is Holland, England being the bright spot in the 





European tangle. 

Mr. Ruys jocularly intimated that if he knew what were 
going to happen he would be able to go somewhere else 
during troublesome times and reap his harvests in pros- 
perous seasons, but he suggested that the pleasure of do- 
ing business lies in the looking forward to what is to come 
and forgetting many of the things which are behind. 
Lincoln Rubber Key Company Opens San Francisco 

Office. 

The Lincoln Rubber Key Company, of 27 Thames street, 
New York, N. Y., recently opened a San Francisco, Calif., 
office at room 202 Russ building. Clyde M. Kastner, for 
many years in the carbon paper and typewriter ribbon busi- 
ness on the Pacific Coast, is manager of the new office. 

The Lincoln Rubber Key Company has appointed the 
Schubert-Kirby Company, Grant building, Los Angeles, as 
distributors for the territory surrounding that city. It is 
planned that both these newly opened districts will carry a 
complete stock and will render service direct instead of 
from the home office. 

On April 1 the Lincoln Rubber Key Company doubled 
the size of its office space in New York and enlarged its 
factory to take care of the increased business which they 
report to be coming in. March is said to have been the 
largest month in point of sales since the company has been 
in business. 

New Company in Oshkosh. 

J. E. Russell and E. E. Anderson have organized the 
Valley Office Supply Company at Oshkosh, Wisconsin, to 
handle office supplies and equipment of every kind, inc!ud- 
ing rebuilt typewriters, adding and other office machines, 
office furniture, ribbons and carbons and commercial sta- 
tionery. 

Mr. Russell was connected with the sales organization of 
the Remington Typewriter Company for fifteen years, cov- 
ering a part of the Wisconsin territory. Mr. Anderson came 
from Chicago, where he gained valuable business experience 
in another line. The training which both gentlemen have 
received fits them admirably to carry on their new business. 


Rex Typewriter Corporation Makes Financial 
Adjustments. 

The Rex Typewriter Corporation of Fond du Lac, Wis., 
is reorganizing its finances. It is adjusting all claims with 
creditors preparatory to increasing the amount of capital 
in the concern. To facilitate the work the company is 
offering its creditors the choice of one of two propositions, 
viz.: (1) Three-year 6 per cent first mortgage bonds for 
the full face value of the claim; or, (2) Cash settlement at 
66 2/3 per cent of the amount of the claim. The Commer- 
cial Company of Fond du Lac is the trustee in the mat- 
ter and promptly pays all who desire the cash settlement, 
purchasing their claims at two-thirds of their face value 
as above stated. 

The Rex Typewriter Company states that the Continental 
and Commercial National Bank of Chicago, the First Fond 
du Lac National Bank, the Commercial National Bank and 
the Coles Savings Bank of Fond du Lac, and others, have 
agreed to accept bonds in full settlement of their claims, 
providing smaller creditors will make a similar adjustment. 

The Rex Typewriter Corporation manufactures the De- 
mountable typewriter. A description of the features of the 
machine was presented in Office Appliances not long ago. 

The officers of the corporation are men of standing in 
their community, and it is believed they will encounter no 
difficulty in clearing up the situation. 
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MEETINGS AND DINNERS 


National Office Appliance Men Meet. 

The regular quarterly meeting of the National Associa- 
tion of Office Appliance Manufacturers was held at the 
Drake hotel, Chicago, March 8 and 9, 1923. The meeting 
was presided over by M. S. Eylar, president. The follow- 
ing members and guests were present: M. S. Eylar, Elliott- 
Fisher Company, president; W. C. Dunlap, The American 
Multigraph Sales Company, vice president; Gratton E. Han- 
cock, Remington Typewriter Company, secretary-treasurer; 


ent were taken to the theater as guests of Ditto, Inc. 

On Friday morning, March 9, the meeting opened with 
a “Report of Progress in the Publication of the Educational 
Book on Modern Office Practice, Sponsored by the Asso- 
ciation.” This report was made by Mr. Lum, vice presi- 
dent of the A. W. Shaw Company, publishers, Chicago. 
“The Specialized Salesman vs. The General Practitioner,” 
was the subject discussed by President Eylar. At eleven 
o’clock there was a brief discussion on requested topics, in- 





G. W. Spahr, Computing Scale Company of , 
America; J. C. Nevins, Felt & Tarrant Manu- 
facturing Company; L. V. Britt, Burroughs 
Adding Machine Company; C. T. Anderson, 
The Safe-Cabinet Company; James L. Dalton, 
The Dalton Adding Machine Company; C. K. 
Woodbridge, Dictaphone Corporation; H. I. 
Gillogly, Baker-Vawter Company; W. R. Cum- 
mings, Monroe Calculating Machine Company; 
Francis J. Yawman, Yawman & Erbe Manu- 
facturing Company; H. E. Gary, National Cash 
Register Company; C. D. Worthington, W. G. 
Fuller and C. E. Thorne, The Addressograph 
Company; J. M. Cheney, Ditto, Inc.; T. D. 
Adams, Rapid Addressing Machine Company; 
George P. Wigginton, Kalamazoo Loose Leaf 
Binder Company. 

The program was opened by the reading of 
routine reports. The secretary collected the 
“Office Appliance Prosperity Survey” cards, 
after which the balance of the morning session 
was devoted to addresses and discussions. 
W. C. Dunlap, vice president in charge of sales 
of the American Multigraph Sales Company, 
Cleveland, spoke on “How the American Multi- 
graph Company is Organized and Operated to 
Make Sales.’ His remarks were illustrated by 
sales record forms, charts, etc. His speech was 
followed by questions and answers and at noon 
George R. Wilson, vice president, A. W. Shaw 
Company, of Chicago, presented an address, 
entitled “Seventeen Years’ Observation of the 
Effectiveness of Office Appliance Distribution 
Methods Compared to Those of Other Indus- 
tries.” After answering questions propounded 
following the address of Mr. Wilson, the morn- 
ing session adjourned for luncheon. 





In the afternoon the following addresses were 
presented: “A Gold Mine for Better Business 
—Your Inactive Accounts,’ Homer J. Buckley, 
Buckley-Dement Company, Chicago; “How We 
Are Using the Business Enterprise Count,” par- 
ticipated in by G. W. Spahr, general manager of 
the Computing Scale Company of America, and 
C. T. Anderson, advertising manager of The 
Safe-Cabinet Company. The foregoing address, 
together with questions and answers, took up 
the time until four P. M., when G. E. Han- 
cock, assistant domestic sales manager of the 
Remington Typewriter Company, 





spoke on 


Produce the Biggest Business in Thirty-two 
Months.” Another topic which received dis- 
cussion was presented by J. C. Nevins, vice president in 
charge of sales, Felt & Tarrant Manufacturing Company, 
who spoke on, “Should New Salesmen Be Tried Out in the 
Field Before Entering Factory Training?” After Mr. 
Nevins’ address the meeting adjourned. 

After dinner in the evening the entire membership pres- 


nuza, in 












2 7 Some Cartoons of Of- 
“How Our December Sales Contest Helped Us fice Appliance 
tion Officers, 
Chicago 
ald-Examiner. 


Sales Manager Plan,” by L. V. Britt, general 
sales manager, Burroughs Adding Machine Co.; 
(2) “Selling Salesmen on Reduced Territories,” 
by W. A. McDermid, manager, Auto- 
graphic Company (Mr. McDermid 
| was absent and his address was read by the sec 
retary); (3) “What We Are Doing to Make 
1923 Our Biggest Year.” This was discussed 
by the entire membership. 

At one o’clock the meeting adjourned. 

The next meeting will be held in May in New 
York and the annual meeting of the association 
will take place in September at Atlantic City, 
New Jersey. 


\ | cluding (1) “How We Operate the District 


sales 


Register 


Capitol District Stationers Meet. 

The first annual dinner of the Capitol Dis- 
trict Stationers’ and Manufacturers’ Association 
was held on Friday evening, February 9, at the 
Hampton hotel, Albany, N. Y. The attendance 
included 107 people, divided as follows: Thirty- 
two stationers, 36 employees of stationers, 30 
manufacturers’ representatives, 4 manufacturers, 
4 representatives of the National Association of 
Stationers and Manufacturers, and one trade 
paper reporter. 

Much surprise was evinced by those present 
at the remarkable growth of the organization in 
one year. The association started with thirteen 
members and has grown to a large, vigorous 
and prosperous organization. 

Kenneth was toastmaster and wel- 
comed the guests. The dinner was in charge of 
A. L. Russell, chairman of the dinner commit- 
tee. The speakers included Charles L. Mitchell, 
president of the National Association of Sta 
tioners and Manufacturers, who spoke on the 
“Ethics of the Stationery Trade”; Fletcher B. 
Gibbs, general manager of the National Associ 


Gallien 


ation, who gave an interesting talk on the cost 
of doing business; Charles P. Garvin, of Bos- 
ton, who spoke on the value of membership in 
the National Association, and W. H. Greenleaf, 
| formerly field secretary of the National Asso- 
ciation and now connected with the educational 
American Writing 
Irving-Pitt 


department of the Paper 
; Company. Thomas 
Manufacturing Company, and founder of the 
Capitol District organization, gave an informal 
talk on the inception and history of the associa- 


Roe, of the 





Associa- tion. 
by Lla- ‘ , 
Her- Entertainment was supplied by local talent. 


The manufacturers present at this dinner in 
cluded L. E. Waterman, of the L. E. Waterman Company; 
President Towne, of the National Blank Book Company, 
and President Frost, of the Trussell 
Company. 

Souvenirs were given by the following concerns: L. E. 
Waterman Company, Wilson-Jones Loose Leaf Company, 


Manufacturing 








re a 


. 
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Moore Pen Company, Irving-Pitt Manufacturing Company, 
Boorum & Pease Company, Robinson Manufacturing Com- 
pany, The Carter’s Ink Company, Modern Bookseller & 
Stationer, Whiting Paper Company, American Papeterie 
Company, Eberhard Faber, Eagle Pencil Company, Trus 
sell Manufacturing Company, Joseph Dixon Crucible Com- 
pany, S. S. Stafford Company, W. A. Sheaffer Pen Com- 
pany and James Farnham. 

The regular business meeting following the annual meet 
ing was held on Tuesday, March 20, at the Hampton hotel, 
Albany. There was a big attendance and many matters of 
importance were taken up. 


Cincinnati Furniture Exchange. 

President Howard Scheid called the regular March meet 
ing of the Cincinnati Furniture Exchange to order in Room 
E of the Chamber of Commerce, after the supper, which 
was served at six o’clock. The minutes of the previous 
meeting were approved as read. The routine business of the 
evening was then disposed of. All of the correspondence, 
which was not important, was read and filed, and the chair 
announced the state of trade to be good, and introduced the 
speakers of the evening, who entertained those present with 
a general review of the furniture trade. The speakers were 
given a vote of thanks. 

The president stated that he had secured the acceptance 
of the following members to serve on the standing com 
mittees for the ensuing year: 

Executive—Charles Feuss, Jr., Chairman; A. G. Steinman, 
Paul Schirmer, Jr. Finance—John Wolf, chairman; Ed. J. 
Shannon, Charles Feuss, Sr. Transportation—George 
Wehrung, chairman; William Vehr, J. E. Thauwald. En- 
tertainment—Charles Groene, chairman; Albert Schirmer, 
Joseph Sprengard, Leo Folz, Charles Feuss, Jr. Member- 
ship—Harry Bode, chairman; H. H. Zugelter, George 
Angert, James Walsh, Harry Fowler. Industrial—George 
Goeri, chairman; Harry Broering, Louis Froelich, W. J. 
Sextra, George W. Schutte, Sr. Publicity—J. Harry Fat- 
thauer, chairman; Alfred Lammers, Joseph Monter, John 
Klinker, W. W. Jackson. Exhibition—A. G. Steinman, 
chairman; Albert Schirmer, Carl Streit, Fred W. Stille, 
Joseph Scheid Accessories—E. J. Kuhlman, chairman; 
Alexander Schmidt, Louis Flach, Alfred M. Eisen, Paris 
Wright. Glad Hand—Frank B. Wersel, Jr., chairman; Wil 
liam E. Mueller, William Bischoff, George Zurborg, Henry 
Wolf. 

Officers for the ensuing year were announced as follows 
President, Howard E. Scheid; first vice-president, Charles 
Feuss, Jr.: second vice-president, Paul Schirmer, Jr.; treas- 
urer, A. G. Steinman; secretary, Herman B. Kemper 


Boston Stationers Re-elect Cole. 


At the thirty-fifth annual meeting of the Boston Sta- 
tioners’ Association held on March 16 at the Parker House, 
Arthur L. Cole of Lawrence was re-elected president. 
Other officers were chosen as follows: Vice-president, 
James T. Towhill of James T. Towhill & Co.; treasurer, 
Neil Buckley; secretary, E. H. Bromley; auditor, H. E. 
Copeland; executive committee, H. B. Crosby, William 
Cogan, G. L. Davis, C. P. Garvin, C. P. Davis; member- 
ship committee, William Driscoll, Guy W. Hart and A. F. 
Rebhan. 

Guy A. Ham, president of the Citizens National Bank, 
spoke on business conditions. Among other things he said, 
“Financial conditions today parallel those of two years ago, 
when prices were going up, the railroads were congested, 
building was taking a boom, with wages in many trades 
higher than then, and trade conditions suggested inflation 
"he banks must begin to apply the brakes, especially on the 
building trade The federal reserve system, on the other 
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hand, has a rapidly growing reserve, which means an 
abundance of credit still available. I am optimist enough 
to think that business men have learned from the experi- 
ence of two years ago. The reaction, I anticipate, there- 
fore, will not be as severe as it was then.” 

The committee in charge of the dinner consisted of 
James T. Towhill, chairman; William Driscoll and Guy W. 
Hart. There were eighty members present and the meet- 
ing was one of the best the association ever held. 

Souvenir propelling pencils were distributed by the W., 
\. Sheaffer Pen Company. 


Stationers of Essex County Hold Ninth Annual 
Dinner. 

The Stationers’ Association of Essex County, N. : i held 
their ninth annual dinner on the evening of St. Patrick’s 
Day. Three hundred and seventh-six persons were pres- 
ent and every place was taken. There were no speeches, 
but there was an entertainment which was enjoyed by all. 
The decorations throughout were in green. 

The dinner was held at Achtel-Stetter’s restaurant in 
Newark. 

The Dennison Manufacturing Company supplied the 
green paper hats. A. W. Faber presented the guests with 
a souvenir box of erasers. The Realite Pencil Company 
presented a pencil to each person present, while Eberhard 
Faber gave out a neat little assortment of pencils. A 
memorandum book was presented to members and guests 
by the Boorum & Pease Company and Greenbac loose leaf 
ring books were given by the Wilson-Jones Loose Leaf 
Company. 

The guest of the evening was Charles D. Brewer, presi- 
dent of the Stationers’ Association of New York. The 
dinner was managed by the banquet committee consisting 
of Walter E. Spitz, chairman; Bertram W. Grover, Edward 
N. Plates and W. L. Ellis. 


Record Attendance at Atlanta Meeting. 

An attendance of fifty-two at the meeting of the Atlanta 
Stationers’ Club, held February 27, was the largest gather- 
ing of the sort in the nine years the club has functioned. 
The meeting was in the hands of John Miller, president of 
the club, and the Nestor of the Atlanta stationers. Charles 
Garvin (F. S. Webster Company) was the speaker of the 
evening. He was introduced by Ivan Allen. Mr. Garvin’s 
discussion included the important topic of co-operation, 
the National Association of Stationers and Manufacturers, 
and a laudatory comment on the club, the South, and the 
wholesome comradeship of the Atlanta stationers. 


Annual Meeting of Stamp Manufacturers. 

Arrangements for the Toronto convention of the Inter- 
national Stamp Manufacturers’ Association are well under 
way. It will be held at King Edward hotel, June 26-28. 
Local arrangements are in charge of a committee consist- 
ing of Bernard Cairns (B. Cairns, Ltd., Toronto), C. C. 
Gibson (A. C. Gibson Company, Buffalo), W. A. Daugherty 
(Montreal Stencil Works, Montreal, P. Q.). 


New Orleans Stationers Hold Interesting Meeting. 
The Stationers’ Association of New Orleans postponed its 
regular monthly meeting from the second Tuesday in Feb- 
ruary to the third Tuesday on. account of Mardi Gras day 
coming on the regular day of meeting. The meeting of the 
association was accordingly held on Tuesday evening, Feb- 
ruary 20, and there was a very satisfactory attendance. The 
entire meeting was taken up with plans for the coming 
convention of the Southeastern Division which will be held 
in New Orleans, April 18, 19 and 20. "New Orleans sta- 
tioners are enthusiastic with regard to this meeting. 
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New Orleans Stationers Entertain Charles Garvin. 

On Friday evening, March 2, the Stationers’ Association 
of New Orleans tendered a dinner to Charles P. 
chairman of the promotion committee of the National As- 
sociation of Stationers and Manufacturers. This dinner 
was given at the Grunewald hotel, room G, at 6:00 P. M. 
The large turn-out at this dinner evidenced the interest 
which was felt in Mr. Garvin’s visit. After the dinner, 
which was a rather sumptuous affair, Mr. Garvin was in- 
troduced by J. P. Buckley, chairman of the local promo- 
tion committee. In a well considered speech, Mr. Garvin 
recited the purposes of the promotion committee and em- 
phasized the importance of having a one hundred percent 
National Association. 

Although the gathering was practically one hundred per- 
cent National Association members, the message delivered 
by Mr. Garvin was received with enthusiasm, and if any 
had entertained doubt as to the advantages of membership 
in the organization, those doubts were dispelled after lis- 
tening to Mr. Garvin’s remarks. 


Garvin, 


Those present at the dinner included the following: J. 
Ogden Pierson, E. G. Harpold, A. L. Marschall and A. M. 
Pearse, the Dameron-Pierson Company; J. P. Buckley, J 
J. Flotte, Jr.. and Frank X. Pershall of the Perry & Buck- 
ley Company; J. Henri Petetin and L. Henry Baudean of 
the Petetin-Baudean Company; F. F. Hansell, Jr., F. F. 
Hansell & Bro. Company, Ltd.; T. Fitzwilliam and L. K. 
Thibodaux, Commercial Stationery Company; Victor L. 
Colomb, Palfrey-Rodd-Pursell Company; Steve McCubban, 
New Orleans News Company; A. W. Hyatt, A. W. Hyatt 
Stationery Manufacturing Company; Robert Steigler, Fon- 
tana Printing Company; Harold O’Donnell, O’Donnell 
Bros.; A. J. Cummings and Paul H. Mull of the Tropical 
Printing Company; Otis Arconaux of James Buckley & 
Company; W. E. Eldridge, Garcia Stationery Company; 
Burt W. Henry, attorney local association; T. P. McLaugh- 
lin of F. S. Webster & Company, and Mr. Bruschardt, 
Globe-Wernicke Company. 

The invitations were furnished and mailed by the Perry 
& Buckley Company, and the menu cards were supplied by 
Petetin-Baudean, Inc. 

The local promotion committee of the association is 
composed of Messrs. J. P. Buckley, chairman, J. J. Flotte, 
Jr., and J. H. Petetin. These gentlemen had entire charge 
of the arrangements and deserve much credit for the ex- 
cellent dinner and large attendance. 


Birmingham Business Equipment Assn. Meets. 


At the last regular meeting of the Birmingham, Ala., 
Business Equipment Association held at the Tutwiler hotel 
on March 9, there was a good attendance. A proposed 
constitution and by-laws was discussed and unanimously 
adopted. The committee which wrote the new constitution 
and by-laws was headed by Alexander Patterson as chair- 
man. 





Annual Meeting of Wholesale Stationers. 


The Wholesale Stationers’ Association of the U. S. A. 
held its annual dinner at Hotel Alpin, New York. During 
the course of the evening addresses were made by Paul 
Wielandy (Wielandy Book & Stationery Company), presi- 
dent of the association; Richard Carter (The Carter’s Ink 
Company); George L. Davis (Adams, Cushing & Foster); 
Ross P. Andrews (R. P. Andrews Paper Company); Wil- 


liam G. Whittemore (American News Company); E. E. 
Pettus (Blackwell-Wielandy Book & Stationery Company) ; 
Mr. Pfeiffer (George Borgfeldt & Company); Mr. De Wilde 
(San Antonio Drug Company). 

Vocal numbers Were presented during the dinner by Miss 


Woods (Berlin & Jones Company, Inc.) and Mr. Hardt, 
of Fort Wayne, Ind. 

Members were urged to attend the annual convention of 
the association, which will be held at West Baden, Ind., 
the week of April 30. 


St. Louis Stationers Meet. 


The third 1923 meeting of the St. Louis Stationers’ 
hotel on the 
members were 


Asso- 
ciation took place at the Annex evening of 
March 19. Practically all the 
the meeting was enjoyable. The financial statement of the 
association showed a nice cash balance on hand. Visitors 
present at the meeting included Mr. Maguire of the Defiance 
Manufacturing Company, Mr. Frey of Chicago, recently of 
the same company, and Charles P. Garvin, sales manager of 
the F. S. Webster Company and chairman of the Promo- 
tion Committee of the 
and Manufacturers. 
talks. 

The following resolution, offered by Harley J. 
the Skinner & Kennedy Stationery Company, 

Whereas, believing that on account of trade conditions, 
it requires too great a sacrifice on the part of retail sta- 
tioners to attend conventions of the National 
Stationers and Manufacturers during the month of October 
each vear; and that a time of 
the meeting would encourage a larger attendance of retail 
stationers, therefore, be it 

Resolved, That the St. 


present and 


National Association of Stationers 


All three gentlemen made interesting 


Wantz of 
was adopted: 


Association of 


believing change in the 


Louis Stationers’ Association re- 
quest the Executive Committee of the National Association 
of Stationers and Manufacturers to change the time of 
meeting of said association from the month of October to 
some date either in June, July or August. 

The committee on Window Display for the year 1923 sub- 
mitted their report in the shape of a schedule of display for 
the ensuing year. Mr. Schmiederer of Buxton-Skinner 
Printing & Stationery Co., as chairman of this committee, 
requested the membership to follow the schedule submitted 
and urged them to do better than they did last year. Copies 
of the report were distributed among the members present 
and the chairman was requested to mail copies to the ab- 
sentees. 

Upon motion of Mr. Dyson a standing vote of apprecia 
tion was tendered to Mr. Garvin for his assistance in help- 
ing to make the evening an enjoyable and interesting one. 


March Meeting of Capitol District Association. 


Twenty-six members attended the monthly meeting of 
the Capitol District Stationers’ & Manufacturers’ 
tion of Albany, N. Y., on March 20. Much enthusiasm 
was exhibited and plans were formed to make this a big 
year for the Emblem, Pub- 
It is the intention of 
the association to take a page in the local papers to adver- 
tise National Loose Leaf Week. 

Chester A. Donnelly and Fred Mullin of 
Caldwell and P. W. Grober of Mechanicsville; 
Nitschke of the Automatic Pencil Sharpener 
George W. Hyde of the Moore Pen Company; G. E. Nelson 
of the Berlin-Jones Company; Rolland J. Coble- 
skill, and H. A. Nestler of the Whiting Paper Company 
were elected to membership. 

Mesick of the Carters’ Ink Company and 
James Campbell of the Wilson-Jones Loose Leaf Company 
were elected to the executive committee. 

Mr. Nitschke of the Automatic Pencil Sharpener Com- 
pany made an address in which he told of the evolution of 
the Pencil Sharpener from a knife to the present efficient 
machine 


Associa- 


Committees on 
licity and Loose Leaf were appointed. 


organization. 


M. B. 
George 
Company; 


Albany; 


Loy or 


Gordon F. 
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We have, for many years, advocated strongly 
that the Stationers should devote greater atten- 
tion to the sale of Typewriter Ribbons and Carbon 
Papers because if not, this business would ulti- 

AN EXAMPLE OF 


1 


APPLIANCES 


ill HULU AAU 


mately be diverted to other channels. We are 
citing two cases of salesmanship in the selling of 
Typewriter Ribbons and Carbon Papers which 
may prove beneficial to our dealer friends. 


HOW IT IS OFTEN DONE. 


Scene—A Stationery store in a prominent locality 


A gentleman enters the store and after a few min 
utes is approached by a clerk who inquires what is 
wanted. He asks if they handle Typewriter ribbons 


CLERK “Believe we do! Please walk this way,” tak- 
ing customer to a retired part of the store 

CusToMER :—“I want a good Black Record ribbon for 
— machine.” 

CLERK :—‘I guess we have it; 
to pay " 

CustoMER:—“I want the best you have. By the way! 
Whose make do you carry?” 

CLERK :—Stooping under the counter to find out, evi- 


what price do you want 


dently not knowing the brand of goods handled 
by the house, after a while gets up saying: “I 
see we are carrying principally the Mittag and 
Volger line.” 
A smile of recognition bursts over the customer’s 
face, relieving the tense situation. 

CuSTOMER :—“Well, if you carry that brand, I will take 
one because I know they are first class in every 
respect.” , 

With no further inquiry from the clerk, the money 
is paid over and the customer leaves with the ribbon 
in his pocket. 


AS IT SHOULD BE and SOMETIMES IS. 


Scene 

The customer walks in; everybody apparently busy. 

The minute he is observed, however, up steps a clerk 
“T will be with you in a minute, sir! 

Pleased with the suggestion, not minding 


and says: 

CUSTOMER 
the wait. 

In a few minutes the clerk approaches: 

I do for you, sir?” 

CusToMER:—“I am looking for a good Typewriter 
ribbon!’ 

CLerK :—“Well, sir, you have come to the right place; 
we carry the best line on the market, the cele- 
brated “M & V” line known the country over for 
its reliability. We have tried out a number of 
makes ourselves and finally selected this one as 
being the most satisfactory on the market; you 
see, we carry a large line of them!” (In this store 
the goods are prominently displayed and well 
kept.) What color will have you have, sir; and 
for what machine?” (The customer gives the in 
formation.) “Now, how many will you have, sir?” 

“T generally buy only one at a time be- 

cause I have always been a little afraid of their 


“What can 


(CUSTOMER 


drying out!” 

CLERK :—With an intelligent smile on his face; “You 
will find this line quite an exception, they practi- 
cally will not dry out within a space of several 
vears; so do you not think it would be a conve- 
nience if you purchased, say, one-half dozen and 
you will then always have them at hand when 
wanted and will, no doubt, save you some val- 
uable time?” 

CustoMER :—Pleased with the suggestion, decided to 
buy one-half dozen. 


This shows the difference in what can be accomplished 
by having a knowledge of the goods and salesmanship that 
will, in many cases, result in selling considerable more 


We make a “right”’ line. 


Another Stationery store in a prominent locality. 


CLERK :—“Now, what can I do for you in the line of 
Carbon Paper, because if you are using ribbons, 
you must be using carbons? We have the best 
lines that are made and we carry them in all 
weights. If you tell me how many copies you are 
making and about the character of work you are 
doing, I will be able to recommend a suitable 
grade!—You say you are doing one class of work 
requiring only three copies; then by all means use 
a 7 lb. sheet. We have a very fine grade that is 
guaranteed for durability and density of copy and 
what, no doubt, will be important to you, indelibil- 
ity ; this is the celebrated “M & M” carbon, the old- 
est brand on the market and absolutely guaran- 
teed. In single box lots, it is sold at $4.00 per box: 
If I can induce you to take a little larger quan- 
tity, | can give you the quantity discount.” 

Customer then informs him that he is also doing 
abstract work which requires about ten (10) copies. 

CLerK :—“I have just the very thing you want; the 
celebrated “Mitvol” carbon, also made by Mittag 
& Volger and which will produce ten (10) as per- 
fect copies as you ever saw. Now why not let me 
send you, say, five boxes of each and on which I 
can then give you a discount of 15%, making it 
worth while? This carbon paper really improves 
with age, which is one of the sterling qualities 
of the ‘M & V’ line.” 

CusToMER :—“Well, you can send me ten (10) boxes; I 
will take your advice about this as you seem to 
understand your business. If the goods stand up, 
as you have represented, you will get my business 
in the future.” 


than the purchaser had any idea of buying. Any one buy- 
ing Ribbons should be asked about his Carbon require- 
ments, and vice versa. 


Our popular brands are known everywhere and command the right prices. 


Our advertising conveys the exact truth, as we want your confidence and can get it in no better way. 


We try to excel in all we produce 
We meet every condition 
We fill every requirement 


Mittag & Volger, Inc. 


Principal Office and Factory 


Park Ridge, N. J., U.S.A. 


BRANCHES: 


EW YORK, 261 Broadway 
1LEV 326 Erie Building 
MINNEAPOLIS, 711 MeKnight Building 
SHICAGO, 295 W. Monroe Street 
BOSTON, 160 Congress Street 
LOS ANGELES, 305 Tajo Building 
LONDON, 7 and 8 Dyers 
SAN FRANCISCO, 35 Montgomery Street 
ST. LOUIS, Merchants Laclede Building 
KANSAS CITY, 430 Lee Building 


AGENCIES ALL OVER THE WORLD 


N 
sEVELAND, 


a Za 





MMA TTT INSIUH 


Building, Holborn, E. C. 


i | (11010000000 
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Sell Them For 


What They Do! 


You sell Hotchkiss Automatic Paper 
Fastening Machines and Hotchkiss 
Staples. But has it ever occurred to 
you just how useful Hotchkiss can be 
to your customers. 


Did you ever realize, for instance, that 
a Hotchkiss Paper Fastener is one 
sure means of saving filing troubles in 
hundreds of offices? Instead of sheets 
being lost or mislaid, filed in the 
wrong folder or caught by unweildy 


pins and clips, Hotchkiss-Stapled 
papers are always on hand when 
wanted. 


Hotchkiss Paper Fastening Machines 
save for your customers. They make 
for you. Sell them by selling what 
they do. That is the way to give serv- 
ice and satisfaction to your trade— 
and build business for yourself. And 
remember—Hotchkiss Fasteners are 
infallible! If you are not carrying all 
models write us. 


“Hotchkiss” the Pioneer since '94 


HOTCHKISS SALES COMPANY 


Norwalk Conn. 


HOTCHKISS 


PAPER FASTENING MACHINES 
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A Bookkeeper’s Wrinkle. 


By O. M. Salisbury, Hamilton, Mont. 





Bookkeepers and draftsmen who have much use for the 
ruling pen and do not always care to use the quill top in 
feeding it with ink, are often bothered by having the ink 
suddenly run from the pen to the ruler with a resulting 
blot on the page because of ink on the outside of the pen 

I avoid this annoying experience by keeping on my desk 
a small block of wood with a piece of felt the size of a 
half dollar glued to it 
oil on the pad once in a while 
on the pad before dipping in the ink, it will be found that 
no ink will adhere to the outside of the ruling pen and 
therefore there will be no running of the ink to the ruler 


By dropping two or three drops of 
and wiping the ruling pen 


and no unsightly blots on the page. 





Steedman Leaves Royal. 


James E. Steedman, who since the beginning of his busi- 
ness career, has always been in the selling end and who for 
fourteen years was connected with the sales department of 
the Royal Typewriter Company, working up from begin- 
ning positions to the post of executive representative of the 
company. in which situation he established relations with a 
large number of nationally known companies who desired 
to standardize their equipment upon a single make of type- 
writer, has resigned his position and is looking for a suit- 
able opening in some other line of work. 





JAMES E. STEEDMAN. 


Mr. Steedman has a wide acquaintance not only in New 
York but in Washington, D. C., where, during and after the 
war, he had charge of a certain part of governmental sell- 
ing work. All the work demanded of him he performed to 
the entire satisfaction of Washington officials. Mr. Steed- 
man has been associated with the Kiwanis club of New 
York City, serving as president in 1920 and 1921, as trustee 
1921 and 1922, and is at present a member of the board of 
directors. This club is the second largest organization of 
business executives and professional men in New York. 

Mr. Steedman’s experience qualifies him not only as a 
typewriter man, but as one versed in office machines and 
devices generally and wherever he takes hold he will impart 
to his work the influence of a vigorous personality and a 
sincere and intelligent understanding of essential require. 
ments. He has not yet made definite plans for the future, 
but Office Appliances hopes that he will continue in this 
field. 

Mr. Steedman resides at 384 Parkside avenue, 
N. Y. 


Brooklyn, 


You must keep absorbing new ideas as well as new air. 
Wales Visible (Wales Adding Machine Company). 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and Typewriter Ribbons 


**The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
N. ¥.. U. Se 


BROOKLYN (staTION t2) 
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No. 1066 
ROLL 
TOP 
DESK 





ALL THE ELEMENTS 
OF SUCCESS 


There are many reasons for 
the ever-growing popularity of 
Imperial Desks. They attract 
immediate attention by their 
fine appearance, beauty of 
veneers and careful finish. The 
construction of Imperial Desks 
is in keeping with the appear- 
ance, 


DESKS 


-for every office use- 


exclusive fea- 
tures of construction insure a 
rigid, long lasting, smooth 
working desk. Modern equip- 
ment, carefully planned meth- 
ods and highly trained workmen 
give you prices that bring you 
more sales and larger profits. 


Original and 


There are a lot of interesting 
things to learn about Imperial 
Products and their possibilities 
for you in 1923. 





Write for catalog 21-J and new price list 


Imperial Desk Company 


Fvansville - Indiana 








No. 1067 
FLAT 
TOP 
DESK 
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COMPANY CONFERENCES 


Time-Recording Men Hold Sales Meeting. 
During the week including the last of February and the 
first of March a dozen or more of the sales agents and sales 
New 
York held a series of business meetings at the La Salle 


men of the International Time Recording Company of 
hotel in Chicago. The sessions were presided over by J. I 
Rogers, vice president and general manager of 


the com 
Plans were discussed for a bigger and better busi 


yved and 


pany. 
ness in 1923. Additional salesmen are to be empl 
trained, and a constructively energetic sales policy will be 
carried out throughout the entire country Thos 
at the meetings included the following: 

J. E. Rogers, vice president and general manager; Char'es 
Man 


] 


sales 


Cole, district manager; W. J. Evans, instructor; L. ( 


ning, assistant to Mr. Rogers; and the following 
agents from the central district: G. R. Townsend, Milwau 
kee; W. E. Stanley, Peoria; J. F. Woodell, Minneapolis 
E. C. Ford, St. Paul; H. F. Oakley, Des Moines; F. R 
Johnson, Grand Rapids; W. A. Saunders, Louisville; C. E 
Detmering, Omaha; C. E. Eddy, Indianapolis; R. W 
Starrett, office manager, Chicago; and several salesmen who 


happened to be in or near Chicago 


Burroughs Men at Providence Frolic. 
The annual dinner of the staff of the Burroughs Adding 
included an im- 


Machine Company at Providence, R. LI., 


promptu entertainment, “The Providence Follies Cabaret.” 


A transcript from the adding machine tape follows: Open- 
ing ode, “Hail, Hail, the Gang’s all Here,” entire chorus; 
ballad, “Oh, Why Don’t It Rain On Me?” “Chief” R. W. 


Stockbridge; response, “We Hope He Lives to be a Hun- 
World 


Slug 


dred,”’ entire chorus; ballad, “Let the Rest of the 
Four-Minute-Egge Quartet; 
P. “Cap” Gorman; “Buy One for 


Go Dry,” “Paperweight 
ging Match,” won by A. 
the Baby,” sales sketch, Gorman and Moriarty; “If the Baby 
How 


Breaks It,” Howard and Havens. Closing ode, “Oh, 


We'll Hate to Get Up in the Morning,” chorus 


Wales Men Hold Central District Convention. 


On March 15 and 16 H. E. K’Burg, general sales man 
ager of the Wales Adding Machine Company of Wilkes 
Barre, Penna., presided over a convention of supervisors 


and managers in the central territory. This convention 
was held at the South Shore Country Club, and was at 
tended by H. E. K’Burg, of Wilkes-Barre; George T. Her 
bert, W. B. Welling and W. W. 


central, western and southern districts; A. 


Harris, supervisors of the 
F. Versen, man 
ager of the St. Louis office; Mr. Spaulding, manager of the 
Indianapolis office, and G. B. Martin, manager of the Mil 
waukee office. 

The Wales Adding Machine Company is ent upon a 
period of ambitious expansion, the program of which the 
above named gentlemen were called together to discuss 

Remington Branch Holds Meeting. 

The Indianapolis branch of the Remington Typewriter 
Company held a sales meeting at the Claypool hotel on 
March 3. 
thusiastic sales meetings ever held by this branch. The 


This is said to have been one of the most en 


salesmen predicted a big increase in business over last 


year. 

W. F. Held, manager of the St. Louis office, was a guest 
of the meeting which was presided over by A. Jennings, 
manager of the Indianapolis office. 


Fuehrer-Riedell. 
Miss Louise Helen Fuehrer and John Andrew Riedell 


| 


were married March 1. They are at home at 51 El 
East Orange, N. J. Mr. Riedell is connected with the Wel- 
don Roberts Rubber Company, Newark. 


y place 
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Speaks only in a whisper, but will be heard around the world 





Other Important Items of the 
Remington Typewriter Line 
Improved Remington No. 10— 


the Standard Correspondence Machine. 
Sells for $7.50 less than the new Model 12, 
and is highly satisfactory under all condi- 
tions where quiet is nota prime consider- 
ation 


Improved Remington No. 11— 
with Key Set Decimal Tabulator. For 
form, tabular and statistical work of every 
description. 
Remington Accounting Machine— 
with vertical and cross adding mechan- 
ism. For billing, statement writing and 
bookkeeping in all its branches. 
Remington Portable— 
with standard keyboard. The universal 
typewriter for individual or personal use. 
Paragon Ribbons and 
Paragon and Red Seal Carbon Papers— 
manufactured by us. The standard line 
of typewriter supplies. 
The Remington Typewriter Line is complete 
in every field and complete for every purpose 











As a typewriter it is PLUS—unexcelled 
for good work, and lots of it—and that’s im- 
portant in itself. Furthermore, its hushed 
and whispering voice brings welcome relief 
from office clatter, and creates better and 
more efficient working conditions for every- 
body concerned. 


You are invited to call at our nearest office 
to see this new Remington, and note its 
many remarkable advances—its “Natural 
Touch”, and, above all, its quiet operation. 
Demonstrations given gladly at any time, or 
illustrated folder will be mailed on request. 


Remington Typewriter Company 


BRANCHES EVERYWHERE 


374 BROADWAY, NEW YORK 
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TYPED WORDS ARE WINGED WORDS! 


In the building of the bridge, words—surely as 
steel—have their part. 

In every field of life—the boy’s study, the man’s 
work, the woman’s social activities—words play 
a leading rdle. 

Let them be wingéd words—typed on the respon- 
sive keys of the Underwood Portable. Then they 


PRICE *50 
in the United States. 

The Portable is obtainable at 
Underwood offices in all prin- 
cipal cities, or direct by mail. 
Cased: 

Weight 9% lbs. 
Height 4% inches 


UNDERWOOD TYPEWRITER-COMPANY, 


a 2 ee ee 
errere = 
Fe 2 ee e2e ef #2 


ee 





are words easily written and pleasurably read 


words that are forceful, accurate and clear. 


Because it is built by the makers of the world’s 
Standard Typewriter; because itembodies features 
that are exclusively Underwood, this Portable 
makes it possible for anyone to do Underwood 


Typewriting anywhere. 


Send for 
“Grving Wings to Words” 
an illustrated booklet fully 
describing the features of the 
Underwood Standard Portable 
** The Machine 
You Will Eventually 
Carry.”’ 


ree, 


INC.. UNDERWOOD BUILDING, N.Y. 


UNDERWOOD PORTABLE 
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Beardsley Celebrates Important Anniversary. 

On April 1, 1883, William H. Beardsley entered the type- 
writer business. On April 1, 1923, he celebrated the for- 
tieth anniversary of his connection with the typewriter field. 
Forty years ago he started selling the Caligraph as local 
agent at Stillwater, Minn., with no notion that two score 
years later he would still be selling writing machines. Forty 
years is a long look ahead, but not so long in retrospect. 
After five years with the Caligraph, Mr. Beardsley became 





W. H. BEARDSLEY 


Cincinnati manager for the American Writing Machine 
Company. It is related that he represented that company 
for a short time at Stillwater before going to Cincinnati, 
but he remained in their service nineteen years. After the 
Cincinnati experience he was promoted to the New York 
office, and for a time managed the company’s St. Louis 
branch. Resigning the job at St. Louis, he went with the 
Underwood, managing their St. Louis branch for two years, 
when he returned to New York and for a few months man- 
aged the New York branch of the Monarch typewriter. 
Mr. Beardsley’s next position was with the General Type- 
writer Exchange of New York City, with which company 
he has remained ever since, and of which he is now, and 
for some years has been, the general manager. 

Mr. Beardsley, not long ago, hazarded a guess that dur- 
ing his career he has sold somewhere around 200,000 type- 
writers. <A statistical shark could do a lot with these fig- 
ures. He says that he is not going to leave the next forty 
years to the other fellow and then take his turn at it again, 
but is going to do the second forty years consecutively. 


Will Beardsley is one of the outstanding men in the type- 
writer industry. Next July he will be sixty-two years old 
sixty-two years of age is a better way to put it, for the 
adjective “old” cannot yet be associated with one so vigor- 


ous, strong and energetic. 


“Worthmore” Chair Pads. 

rhe Stationers’ Wholesale Supply Company, 509-15 South 
Wabash avenue, Chicago, IIl., has placed on the market the 
“Worthmore” chair pad. The company has been enabled 
to produce these at a low price. The body is of fabric 
leather with a felt top. This preserves the clothing from 
“chair shine.” The cushion is stuffed with wool. It is 
well tufted and thoroughly sewed. 


Utility Line of Fountain Pens. 

The Utility Pen Company, 36 West Randolph street, 
Chicago, Ill., manufactures the Utility fountain pen. This 
is a self-filler made with fine, medium and stub pens. 
Several styles are made, retailing at $1.50 and $1.75. The 
company also manufactures the “Midget’’ fountain pen 
for woman’s purse or man’s vest pocket. This has a full- 
size No. 1 pen point, and is dropper-filled. 








Go to Goes for 
The Goes Diploma Blanks 


An excellent assortment of blank lithographed 
Diploma designs, appropriate for Public and 
Parochial, Common and High Schools, Colleges 
and Universities; so arranged that they can 
easily and effectively be overprinted from type 
) with the required special copy. 


The Goes Printers’ Helps 
also include both Lithographed 
and Steel Engraved Blanks for 
| Stock Certificates Bonds 
| Interim Certificates | Membership Certificates 


also 
The Goes Art Advertising 
Blotters Calendar Pictures 
Calendar Cards Mailing Cards 
and 


) The Goes Greeting Cards 





Lithographed Calendar Pads 


Secatenaieastiaien I 


A written request for samples and additional 
information will bring a prompt answer, 


Goes Lithographing Company 
49 West 61st Street, Chicago 
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No. 935-B 


A Sitting Invitation 


Each Conrades office chair is the result of 
a well conceived and distinctly designed 
plan—comfort being the all-important con- 
sideration. Thus, have Conrades numbers 
gained a well earned reputation for more 
comfort — sitting invitations for office 
workers. 


The Conrades catalog will illustrate this 
super-comfort—a Conrades chair will prove 
it. Write for the catalog. 


CONRADES MFG. COMPANY 


Second and Tyler Streets 
ST. LOUIS, MO. 
Makers of ““‘BETTER BUILT”’ Chairs 
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The Indexed Rubber Stamp. 

Under the caption “Let Them See,” a recent number of 
Impressions, published by the International Stamp Manu 
facturers’ Association, has the following to say 

“When you see some unfortunate person from a physical 

infirmity you instinctively wish that it were within your 
power to correct it—that all five senses could be used to 
the fuilest possible measure. The deaf and dumb are ir 
deed pitiful; but a blind person arouses your sympathy toa 
much greater extent. 
“You can readily remember “blind” typewriters; how it 
was necessary to raise up the platen to see what you had 
written. When visible typewriters were produced they 
were considered the last word in efficiency. Today all type 
writers are visible. Gradually other appliances came to 
adopt this idea. Adding machines, numbering machines, en 
velopes, drinking fountains, card-index systems, gauges on 
all kinds of containers (gasoline, oil, etc.) and numerous 
others—all have for their aim the satisfaction of that crav 
ing to SEE what you are doing, how much, etc 

“And finally the lowly rubber stamp was given eyes 
And the wonder of it is that it was not thought of ages 
ago. All rubber stamps look more or less alike Except 
to a printer or stamp maker the die is hard to read, so that 
if several are quite similar they are easily confused 

“Various makeshift methods have been used—pasting 
a strip of paper on the varnished surface of the mount was 
the most popular method; but it soon fell off, or, at best 
became soiled by contact with other articles, or with the 
user’s hands, which were frequently dirty. 

“The present-day method is not a far step removed from 
this crude manner of indexing; but the label now cannot be 
come soiled and its wording obscured by contact with other 
articles. Two ways of overcoming this are in vogue: (1 
a flanged groove is formed in the mount at the factory, 
into which the index card is slipped, it being held below 
the surface of the mount by the depth of the groove, out of 
contact with other articles or the user’s hands; (2) a sur 
face label of brass is securely attached, having a protective 
covering of transparent substance. 

“Someone has said that ‘The indexed stamp is a rubber 
stamp with a college education.’ It is rather more scientific 
than this, for the definition of science is ‘classified knowl 
edge’ and this is certainly applicable to indexed stamps, as 
the index certainly classifies it and backs this up with th 


knowledge as to what the wording of the stamp is 
“What happens when the wrong stamp is used, o1 
equally as bad, stamped upside-down? In most cases it 


means reproducing the sheet upon which the impression 
was made—sometimes at great expense and delay; or, at 
tempt an erasure, which is never satisfactory with stam] 
ink. So the index might readily be classed as protection 
against mistakes. 

“Truly the day for indexed stamps has arrived. Stam, 
makers all over the country feel it their duty to index all 
stamps and surprise their customers with this outstanding 
improvement—don’t wait until the customer has seen the 
advertisements and asks for it, as the selling price of the 
finished label is only a few pennies. Rather, create an im 
pression of being up-to-the-minute (and we all 
tronize the modern fellow, whether he is a banker ot 
bootblack).” 

Falls Desk Patent in Litigation. 

Action is pending in a Michigan Federal court over i: 
fringement of the Falls posting desk. This was invented 
by A. S. Falls, an official of the Northern Trust Company 
Chicago, Ill. A desk having similar qualities had been man 
ufactured several years ago by the Kalamazoo Loose Leaf 
Ledger Company, Kalamazoo, Mich. Infringement of the 
Falls patent was claimed. 
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“The Greatest typewriter 


development of all time!” 


HE first months of this year were rec- 

ord breakers in sales! At no time in its 
history has The Noiseless stood out so prom- 
inently as the greatest typewriter develop- 
ment of all times! 


Firms who have long appreciated The 
Noiseless for its blessed quiet, unequalled 
speed and character of work, fully recognize 
in it a wonderfully adaptable typewriter, 
ready to fulfill every demand for fine writing. 


With its many improvements, The Noise- 
less brings every advantage that any noisy 
machine can bring—plus quiet and a new 
standard of speed, beautiful work, durabil- 
ity and adaptability! 


There are some territories still open for 
Noiseless Representatives. These territo- 
ries present a wonderful opportunity for a 
sound, successful business to the right kind 
of man. We shall be pleased to give full in- 
formation upon request. Write or wire. 





Awarded in recogni- 
tion of the invention 


THE NOISELESS TYPEWRITER COMPANY ae 
253 Broadway, New York Works: Middletown, Conn. cessful Noiseless 


Typewriter. 
London Office: 
The Noiseless Typewriter Company 
Outer Temple—222-225 Strand, W. C. 2, London, England 


The NOISELESS 





TYPEWRITER 


Your silent partner 


THERE IS ONLY ONE NOISELESS TYPEWRITER—IT IS CALLED “‘THE NOISELESS’’--Made by 
THE NOISELESS TYPEWRITER COMPANY 
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The Canton Line 


| 
| 
A QUALITY never skimped to meet a market— || 
| 
| 
| 























Steel Filing 
Equipment 


Canton Art Metal Company makes 
better-than-average quality standard 
filing cabinets and sells them on a 
basis of guaranteed satisfactory ser- 
4 "i vice. The dealership is a worth- 
while proposition for men of force | 
and integrity. We want to connect 
with such men. Your name and | 
address will enable us to send the 
| 
| 
| 
| 








catalog. Write us at the general 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
i 
| 
| 
| 
| 
| 
| 
| 
| 
: office, Canton, Ohio. 
| 











| Canton. At t Metal Co. 
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Los Angeles Business Show Holds Get-Together 
Dinner. 


People Interested in Second Los Angeles Business Exposi- 
tion Dine and Discuss Plans for Coming Event. 


On March 13, at Paulais Banquet hall, there was held 
the first get-together dinner of those interested in the sec- 
ond Los Angeles business show, which will be held May 
21-26, inclusive. About 100 exhibitors and prospective ex- 
hibitors attended. 

Nathan W. Tupper, as chairman, called the meeting to 
order. While the first course was being served the roll 
was called, each person announcing his name and the name 
of the company or lines he represented. 

Following the dinner, Waldo T. Tupper, president of the 
Business Exposition Company, outlined the principles by 
which the management of business shows is guided and de- 
scribed in some detail the work the show company does 
in order that exhibitors may have the best possible chance 
of presenting their lines in an adequate and convincing way. 
He described the publicity work of the show organization 
whereby attendance is drawn, not only from the city where 
the show is held, but from surrounding towns as well. Mr. 
Tupper concluded his remarks with some practical sugges- 
tions to exhibitors as to the effective handling of their 
exhibits. 

At the conclusion of Mr. Tupper’s talk the following 
members of the group expressed their enthusiasm for the 
business show idea and their satisfaction with the results 
obtained from former business shows held on the Pacific 
coast: 

O. C. Haney, Los Angeles district manager for the Amer- 
ican Multigraph Sales Company; R. H. Barnes, president of 
the Smith-Barnes Corporation, printers; James V. Wester- 
velt, Los Angeles manager of the L. C. Smith & Brothers 
Typewriter Company, and A. L. Benarfa, the recently ap- 
pointed western district sales manager of the same com- 
pany; Oscar Allyn, formerly of Kalamazoo, Mich., but now 
general manager of the Kalamazoo Loose Leaf Binder 
Company of California; Mrs. Aimee J. Gould of the Hooven 
Letter Company; C. C. Prest, Los Angeles manager of the 
Postage Meter Company, and at one time New York man- 
ager of the Burroughs Adding Machine Company; J. A. 
Johnson, Underwood bookkeeping machine department 
manager; E. Maynard Harrison, president of Bates, Harri- 
son & Janes, advertising agents; Roscoe M. Breeden, rep- 
resentative of the Globe Register Company; H. L. Gim- 
mel of Gimmel Brothers & Glendinning, agents for the 
Multicolor Press; Arthur Neely, representative of the 
Standard Register Company; H. E. Bailey, manager of the 
Sundstrand Adding Machine Company's cash register de- 
partment; Harry West, representative of the Los Angeles 
Directory Company; Samuel M. Bird, representative of the 
Marchant Calculating Machine Company; Norman B. Ran- 
dall, investment securities; Ulysses Grant Case, formerly 
of Chicago, but now a resident of Los Angeles; H. S. Whif- 
fen, representative of the National Cash Register Company; 
T. C. De Bernieau, recently appointed Los Angeles man- 
ager of the Rapid Addressing Machine Company; Karl 
Stern of the Karl Stern Company, window display fixtures 
and artificial flowers. 

C. P. Visel, president of the Los Angeles Purchasing 
Agents’ Association, emphasized the unusual educational 
value of business shows, and stressed the importance of spe- 
cial training for salesmen and demonstrators at such shows. 
He said that the association of which he is president rep- 
resents an annual purchasing power of $500,000,000 in Los 
Angeles. At the conclusion of Mr. Visel’s remarks, W. T. 
Tupper stated that arrangements have been made for the 
Los Angeles Purchasing Agents’ Association to have a 








DIEMER 


FILING AND PAPER SPECIALTY 


PRODUCT 





ALES opportunity is a matter of 
cultivation, not circumstance. 
The good-will, esteem, and steady 
trade of your customers is a result of 
carefully prepared plans of service 
backed by meritorious products. 


As paper products in filing specialties 
have long, constant demand, their neces- 
sity is firmly established. Diemer products 
are creating a continually growing patron- 
age because of their inherent quality and 
exceptional utility, thus offering a higher 
degree of service. Sales opportunities are 
thus increased by cultivation. 


Our catalog will illustrate and describe 
the numerous articles in our line. We 
would like to send a copy to you. 











Pressboard File Boxes—Mailing Box, 
Letter and Legal Expanding Envel- 
opes—Leatherette Expanding Com- 
partment and Document Box Envel- 
opes — Flat Wallets — Vertical File 
Folders—Card Index Cabinets !=j 











The JOHN F. DIEMER CO. 


107-109 Lafayette Street 
NEW YORK, N. Y. 
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Measured by Years 
of Service 











Badger Loose-Leaf Ledgers are quick and 
profitable sellers—because they are in de- 
mand everywhere in modern business where 
accuracy and convenience in record-keep- 
ing are essential. 


Heinn-Badger Beauty and Heinn-Badger-It Ledg- 
ers are two of the most popular, most easily 
turned, most quickly profitable numbers ever 
stocked. They are carried by practically every 
jobber of consequence in the country. For 15 
years they have thrived on competition and no 


numbers in the small ledger line are more 


profitable or popular. 


Badger Beauty 





Completely assembled, containing 200 machine 
ruled and printed sheets, size 7% by 103% inches. 
Has leather tabbed index, vowel ruled and 
printed. Comes in Green Silk Cloth Sides, with 
Black Badgeride back and corners. 


Badger-It 








A thoroughly practical, high-grade ledger at an 
exceptionally low price. Completely assembled, 
containing 200 printed double entry sheets, size 
744 by 103% inches, with linen tab A-Z index, 
vowel ruled and printed. Bound in Olive Green 
Buckram. 


now — for 
complete 


write 
and 


profitable to 
specifications, 


You will find it 
prices, discounts, 
information. 


Originators of the loose-leaf system of cataloging. 


Ghe Heinn Company 


350 Florida Street, Milwaukee, Wisconsin 
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Suggestion 
would be 


booth at the Los Angeles show, and that the 


concerning a special purchasing agents’ session 
taken under advisement. 
Ukichi Fukuda, 


Commerce in 


secretary of the Japanese Chamber of 


Los Angeles, gracefully expressed apprecia 
tion of the information he had obtained at this meeting. 
Don. Curley of the Business Exposition Company, an ex 
pert advertising and sales promotion man who has recently 
become associated with the company, made a lively speech 
in which, among other things, he said that he has been im- 
pressed by two special ideas of the business show manage 
ment, to-wit: “No 
actual demonstration of the product to the people,” and 


other means to sales results equals 
“the more sales a salesman exposes himself to, the more 
sales he will make.” 

The meeting was concluded with some remarks by Na 
than W. Tupper, who made an appeal for elimination of all 
petty jealousies among competitors and for an ardent fos 
tering of the spirit of co-operation. He said that although 
this is the day of specialization, it is also the day of or 
ganization and unification, and that even in a case of close 
competition among efficiency devices or machines, such as 
typewriters, adding machines or cash registers, any estab 
lished product in some way fills a peculiar business need. 
He appealed for the closest co-operation among not only 
exhibitors in the Los Angeles show, but of the entire busi 


ness equipment, methods and service fraternity 


Retroactive Insurance for York Employes. 
The York Safe & Lock Company, York, 
insured all of its 1,200 employes in a group policy issued 
his takes in the 


Penna., has 


by the Prudential Insurance Company. 
factory employes and workers in the branch stores. In 
arranging this policy the company made its benefits retro 
active, dating it back to the beginning of the connection 
It is the custom in negotiating group in 
surance to have all the beneficiaries “start from scratch” at 
the date of the issuance of the policy. Under the York 
plan employes who have served, say, fifteen years prior to 


acquire the protection based on that 


with the company. 


December 13, 1922, 
period of service. 
Under. the rules governing this insurance plan employes 
connected with the York Safe & Lock 
months, and less than one year, receive a policy for $500, 


Company three 


Each sub 
\t 


covering life and total and permanent disability 
sequent year the face of the policy is increased $100 
the end of fifteen vears the policy is valued at $2,000 


This insurance protection is afforded without any direct 


or indirect charge to the employe \ very large propo! 
tion of the employes have been with the company for an 
average of eight years. Considerably more than half of 


the policies are in the sum of $1,400 each 
York 


»y the experience of one 


The importance of this plan to employes of the 
Safe & Lock Company is indicated | 


of the machinists. Luther Fidler, of York, had been with 


years He received the 


192? 


the company more than fifteen 


policy the latter part of December, February 15, 
1923, he 


tion of 


died of pneumonia. Immediately presenta 


death the 


upon 


proof of insurance company paid the 


widow $2,000—approximately sixty days from the date of 
the policy. 
Gold Pen House Suffers Fire Loss. 
On February 25, 1923, the building housing J. F. Nault 


& Company, gold pen manufacturers, 79 Rockwell place, 
Brooklyn, N. Y., was completely burned out 

Messrs. Nault and Eadie, the principals of the company, 
for many years were connected with P. D. Collins, veteran 


gold pen manufacturer. 
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CARTER’S CARBONS IN NEW BOXES 


The new boxes in which Carter’s Carbons are now packed 
represent a distinct advance in the dressing up of Carbon papers. 


The distinctive Carter mark links every Carter product and 
the bright and attractive color combinations lend themselves 
to unusual displays on counter and in windows. 


Carter’s Carbons are laboratory made 
and tested—their “put up” is such that for 


convenience and attractiveness they will appeal to 
dealer, clerk and customer. 


Carter’s Carbons will satisfy in quality and work 
done. 


THE CARTER’S INK COMPANY 


BOSTON NEW YORK MONTREAL CHICAGO 





Carbon Papers 
Typewriter Ribbons 
Stamp Pads 


Writing Fluid 
Fountain Pen Ink 
Cico Paste 
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LEADERSHIP 

















es 
V. F. GUIDES 


| 





“Ne r 


V. F. GUIDES 


That which is acknowledged to be the best 
of undisputed, dependable quality—lasts 
longer and still can be secured at a satisfac- 
tory price—is an unqualified leader. 





FILING 
aw? PLIES 


Have all of these merits and is therefore rec- 
ognized as one of the Leaders in this industry. 


GUIDES 
FOLDERS 
INDEX CARDS 
SIMPLIFIED SYSTEMS 
SPECIAL-TO-ORDER FORMS 


Can be secured at lowest prices and are prod- 


ucts of superior and longer lasting qualities. 
Send for Our Latest Price List 


Boston Index Card Company 


113-115 Purchase Street 
Boston, Massachusetts 


Manufacturers of 


COMPLETE LINE OF FILING SUPPLIES 
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(New Machines—Continued from Page 42.) 








Two New Devices in Glass. 
The Cushman and Denison Manufacturing Company, of 
120-126 Eleventh avenue, New York City, has brought out 
two attractive new designs in glassware 





INKSTAND NO. 40388 FOR RED INK f Here Is the Key 
A new inkstand for red ink, No. 4038. ’ sige 


shown here, is a 
hne example of the glassmaker’s 


art. The base is solid |... Open new accounts with this low- 
glass, with lines and finish which suggest European hand : priced,rapid-selling office specialty 


Many of our 3,200 dealers in the United States 
and abroad have used 


Peerless Typewriter Keys 


toJopen attractive accounts with leading 


houses. All have used them to make money for 
themselves. 


Steady Demand, Rapid Turnover 


Every day finds a larger percentage of type- 
writers and adding and billing machines Peerless 
equipped. Every office containing a typewriter 
is a prospect. Owners prefer Peerless Keys for 
their time-saving and error-preventing qualities. 
Operators specify them. They know that Peerless 
Keys prevent eyestrain from shiny metal key- 
tops, and absorb the shocks of all-day pounding. 


No‘ Investment] Required 


Stock up now on Peerless Keys—the only first 
grade typewriter keys on the market sold 
through dealers. There’s not a bit of risk or in- 
vestment on your part. Turnover made certain 
and rapid by a specially-prepared dealer sales 
plan and dealer helps, together with convinc- 
ing consumer literature. 


The Key Is Here 


Unlock the docr to certain profits by filling out 
the attached coupon. 
Detailed information 
will go forward to you 
by return mail. 


PEERLESS 
KEY 
COMPANY, Inc. 


176 FULTON ST.. NEW YORK CITY 
San Francisco Distributer: Rebin- 
son-Pinney Co., 525 Market St. 
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«ent 


ASH TRAY NO. 9 


made glass he reservoir, of good capacity, is blown in 
the base, and equals it for fine appearance. The 
glass stopper is perfectly fitted. 

Another new article, Ash Tray No. 9, 


signed for smokers’ convenience. Its 


ground 


is especially de 
novel lines, besides 
giving it grace and stability, make it easy to handle. There 
is little danger of slipping from the fingers, and there is 
no need to dip one’s thumb into the ash 
es ar 


cup. Its ad 
are easily demonstrated 


A Roll for White Paper Mending Tape. 
Out of San Francisco has come a new product, which its 


makers are certain will be of more than casual interest to 


This new product gives new commer 


possibilities, pe rhaps, to the little roll of white paper 
nending tape. The 








the stationery trade. 
sal 
ia 





Peerless Key Co., 176 Fulton St., New York . ity 


Please send us wi hout any obligation on 
new product referred to is known 


our part, details of your profit- 
as making offer together wi sample of 
Handy-Roll,” an ingenious device. patented by a San Peerless Keys, and specially prepared 


dealer helps. 
“rancisco man and now being put on th 


the market by the N 
1} ° ; : ‘ . m 
\ dhe Sive Pape t Products ( orporation, 3343 - ° 


Address 


Fillmore street, 
San Francisco. 





Handy-Roll” 








sells for twenty-five cents 





and is said to 
€ the customer big value for his money. With this new 


device the mending of torn books, currency, music, checks, EERLESS 
receipts, etc., becomes a simple and almost instantaneous 

matter, which even a child can do qui kly and neatly. The RUBBER KEYS 
work is done without soiling or gumming the 


fingers 


Orr 
1 
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WESTERN 
D-E-S-K-3 








Office Furniture Dealers 


find sales largest and most frequent to the class 
of users who can be sold medium price goods. 
Buyers usually ask for low prices but want good 
quality equipment. If they see 


WESTERN DESKS 


in your store, they will insist on them—if you 
show only the lower grade lines, they may later 
make you sorry they bought them—a small per- 
centage difference in price cannot compensate 
for lack of convenient arrangement, for stiff 
moving parts, loose joints, etc. 


Every feature in which buyers are interested, 
can be found in Western Desks; there is a design 
for every particular purpose. The central loca- 
tion of the factory makes a short freight haul, 
lower shipping costs and quicker deliveries. Our 
catalog illustrating four grades and thirty-five 
styles of desks and tables gives a good idea of the 
line. Let us send it with full particulars. 


Western Furniture Co. 


St. Louis, Mo. 


Blair Ave. and Palm St. 
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In “Handy-Roll” the white transparent gummed paper 
is entirely enclosed in a conveniently shaped and attrac 
tively designed metal container, which feeds easily into the 
hand. A slight pressure of the thumb slides out the tape 


gre" Ro 
CT RANSPARENT@™ 


WHITE TAPE 


ADHESIVE 


PATENTED U.S AND FOREIGN 


FOR MENDING 


CHECKS MONEY BOOKS 
PAPERS MUSIC 
STICKS TO JARS © 

i WINDOWS @ 
= 

& 





“HANDY-ROLL” MENDING TAPE 


and permits its application exactly where it is needed. The 
tape comes out perfectly flat and is neatly cut at any de 
sired length by a projecting device on the container Phe 
tape also rerolls easily. 

The manufacturers state that in less than five months 
they have secured national distribution for their product 
and are represented in nearly all of the large cities of the 
country by prominent distributers. 


Concave Keys for Typewriters. 

The Lincoln Rubber Key Company, 27 Thames street 
New York, N. Y., presents for the consideration of the 
trade and typewriter users the Lincoln “concave” type 
writer keys, made of rubber, and so fashioned as to dis 





LINCOLN CONCAVE RUBBER TYPEWRITER KEY 


tribute the force of the stroke over the surta 
finger ends, thus conserving nerve energy and helpi 
prevent undue fatigue 


The lines of these keys are pleasing to the eye, and the 
constructive features have been found to sO practi 
that the company is considering the concentrati 


energies upon this style alone. 


Display Piece for Faber Pencils. 


The house of Eberhard Faber has designed and arrang 
to distribute to customers an easel-backed display piece 36 
by 29 inches, lithographed in nine colors. The background 
shows a representation in colors of the Faber factory 
Greenpoint, Brooklyn, N. Y., as seen from an aeroplan¢ 


In front of this factory scene a giant workman is pictured 
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Combines 
a 
operations 
in one 









































This, in a nutshell, tells the story of this peerless mechan- 
ical bookkeeper—how it-saves time and cost by cutting out 
needless separate operations—how it strengthens and im- 
proves every bookkeeping system. 

In Ledger Posting it makes all the entries, keeps every 
ledger account always balanced, accumulates daily posting 
totals, and furnishes a controlling account. And it does all 
these things in one operation—the simple act of posting. In 
Statement Writing it renders the same service—performed in 
the same way. 

It’s the same through the whole range of bookkeeping 
tasks—in every line of business. The Remington Account- 
ing Machine is not only complete in its service, but complete 
in the safeguards it provides against errors. Even the cor- 
rect writing of totals is absolutely safeguarded, for our new 
Automatic Lock Proof of Clearance stops the machine in- 
stantly if an incorrect amount is written. 

Write to us for our illustrated booklet, “The Story of the 
Totalizer.” It will describe to you how the Remington Ac- 
counting Machine combines all operations in one, and its 
wonderful adaptability to any and every requirement of 
bookkeeping and accounting work. 


Equipped for Ledger Posting 





Remington Typewriter Company 


This is the Totalizer. Small in 
374 Broadway, New York City Branches Everywhere size. Enormous in efficiency 


A good Accounting Machine deserves a good ribbon. 
PARAGON Ripsons made and sold by us. 7s5ceach. $7adozen 


Remington Accounting Machine 
FOR BOOKKEEPING IN ALL ITS BRANCHES 
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Sow the Seed 
of Satisfaction 


The most successful retail stores of the country 
have grown from the single seed of satisfaction to 

the customer. There can be no argument when you 
sell goods that live up to what is expected of them. 








Test and 
Judge 
FIBERSTOK 


EME, ADP ATD) PBPPIT PP? i 
EN V ELOPES Let us send you a 


selected number of 


weather the uses and abuses of filing, mail- FREE SAMPLES 

ing and carrying. They stand up faithfully with price list and 
; ‘ special selling plan. 

long after ordinary devices crack, fade 

and wear out. 


DAMMAM ADLT TALL 7 





























NATIONAL FIBERSTOK ENVELOPE CoO. 
429-447 Moyer Street, Philadelphia 


21 Park Row, New York 
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“Mongol 


suited to the 


standing oO i pencil box, passing out pencils 


particularly requirements of different people 


School children are seen running away with “Elementary” 
and “Magna” pencils; an artist is carrying away a “Van 
Dyke”: a stenographer is receiving a “steno-shading” pen 


YOr, 


* > Lead Pencils. Pe snholde »rs-Erasers -~Rubber Bands 





NO. 44 EBERHARD FABER EASEL DISPLAY CASE.—This 


case is presented in striking and harmonious colors and em- 
phasizes the completeness of the lines 

cil, while the lawyer, doctor, business executive and repre 
sentatives of other occupations await their turn 


“Your 


used as a 


The slogan of the display 1s: here.” 


ntended to be 


pencil is 
The display is 


window 


centerpiece for a 


pencil showing different groups of pencils 


Typewriter with Linotype Keyboard. 





The Empire Type Foundry, 6 Broadway, Buffalo, N. Y.., 
s sole distributor for the “Linowriter,” a typewriter with 
the keyboard arranged like that of the linotype This 
serves two purposes. It enables those learning the opera 
a SO 
28, °,9,9,0, 0,6 
2%, 9, 0,0, 0,6, 
20, @, 0, 0,0, G, © 
ag gg ,.O, 6,0,0,0,90,.9 
> a A ae 0,3, 0,0, 0.0.8 " 
, a 
GOWOO00O0 0800000 
—" = 
LINOWRITER”’—With Linotype Keyboard 
tion ot slug casting machines to perfect themselves in 


ngering the keyboard; publishers of newspapers who also 


set their own type can use the 
Until 
promoted to the 


typewriter and composing 


machine interchangeably. learners on slug 


machines are 


casting 


keyboard, they practice 


fingering on a paper chart. This teaches them the arrange- 


Af FL 
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Counter Height 
Steel Uprigl 






With 
Linoleum 
Tops and 
Finished 
Permanent 


Side Walls 


Can be 
at the 
leum top is detachable and is not absolutely 


used side by side as a counter and 
same time as filing cabinets. Luino- 


necessary. Top is made of best grade Bat- 
tleship linoleum—very heavy and durable 
and never curls at the edges. 


In selling these Counter Height Sections 
you offer your customer— 

Greatest economy of space. 

Lowest cost per filing inch. 

Roller bearings cut from solid steel bars. 

Elegant Finishes. 

Beautiful Backs. 

Smooth Surfaces. 

Highest Quality. 

Lowest Prices. 


Particulars given in Catalogue 8200 


The Globe=Wernicke Co, 


Cincinnati 
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ment of the kepboard, but no actual work is accomplished 
and the student cannot profit from reviewing his mistakes 


N C ] d The “Linowriter” is a seven-bank, non-shift machine. It 
ew a en ar is equipped with pica typewriter type, and writes a line 
* e 8% inches wide. The machine possesses the usual operating 
Dating Machine features of standard typewriters, minus the shift arrang 
ment. 
VISIBLE! | 


At This Window Vest Pocket Typewriter. 


Appears Today’s 


Dr. Henry Emerson Wetherill, R. F. D. 1, Phoenixville, 
Date 





Penna., manufactures “Typen,” a miniature writing machine. 
This was mentioned briefly in the December issue of Office 
Appliances. Detailed information has been received since. It 
comprises a wheel, carrying on its periphery rubber type ar 


“TYPEN,’’ A MINIATURE WRITING MA 
CHINE.—It Has Utility for Writing Index 
Guides, Price Tags, Labels, etc., as well as 
for Writing Letters It is Fitted With Light 
Gothic Type. 


IT’S NEW! ranged in the following sequence 2-3 4-5-6-7 8-9-] x \ 
W-G-B-M-F-L-D-H-T-N-R-A-E-I-O-U-S-C-P-Y-K-Q-Z.-.-. 
Younger Brother to the “‘Amer- _ a ‘ os 
ican” Visible Model 41 Num- Che wheel is in contact with an inking roll. Its bearing 
bering Machine” has a vertical play, which permits the type to be impressed 
on the paper through a line gauge at the bottom. The 
JAN 25 1925 letters to be printed are brought to the line gauge suc 
Impression of Figures cessively. The bow at the top of the device serves as a 
handle, and may also be used to suspend it from a vest 
pocket. The model illustrated requires that the user spac« 
the matter as he writes. The doctor has a line plate in 
process of development which will facilitate spacing the 
writing. 





Always Stamps Standard” Time Computing Table. 
CLEAR, SHARP The Stationers’ Wholesale Supply Company, 59-15 
IMPRESSIONS South Wabash avenue, Chicago, IIl., is distributing the 


nae - ; “Standard” time computing table. This retails for fifty 
This new Model 81 Calendar Dater is a cal- I & ‘ 


endar and dating machine combined. 


AUTOMATIC INKING DEVICE 
LEVER TO CHANGE DATES 
ENGRAVED WHEELS 


GOOD FOR 20 YEARS. 
DEALERS! We have a most attractive A New German Calculating Machine. 


cents. It is especially adapted to figuring pay rolls, but 
has application wherever elapsed time is to be computed 
A vertical column at the left lists the quarter hours fron 
six to six indicating “time in.” A horizontal line at the to; 
shows “time out.” The beginning and finishing tim 
any case are connected with a ruler or straight edge lr} 
table instantly indicates the time which has elapsed 


sales proposition for you. One that abso- “Addiator” is the name of a little machine of Germa 
lutely guarantees volume sales of this new make which not only adds but subtracts, multiplies a1 
machine. Model 81 has practically an un- divides. It is small enough to fit in an ordinary coat pocket 
limited market. Every person from office It is simple of construction and has very few moving parts 
bov to manager is a prospect therefore is not easily put out of order 

< « 4 < . . 2 : é 
. a Several concerns are now negotiating for t! 
Write Us for Our Guarantee Sales Proposition 


on Model 81. v5 a , —_ 
Che foregoing information comes from F. R. Wagner 


AMERICAN NUMBERING MACHINE CO. of the International Trade Developer, Inc., Chicago, II! 
220-230 SHEPHERD AVE., BROOKLYN, N. Y. 


CHICAGO BRANCH, 123 W. Madison Street New Dixon Pencil Assortment. 
Foreign Branches: z , 
VICTORY-KIDDER PRINTING MACHINE CO., LTD. In every community, there are one or two small stores 
66 Houndsditch - London — or hes 2" cNne - “nnies. nov rown 
CARIBONUM SOCIETE ANONYME Ww here the school . hildren spend their pe nni . now grown 

10 Rue De Seze - Paris to nickel size. The Joseph Dixon Crucible Company, in 


of this calculator in the United States. 


aa "lien order to attract as well as instruct the children, has devised 


1 


a little counter case for holding pencils, bearing the like 


eee err 
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Typewriter Speed 





depends on the typist’s efficiency—and that is 
largely governed by the operating qualities of 
the machine. = 
The L. C. Smith typewriter is faster than any 
operator. Yet its claim for speed is not based 
on how fast it can be run but on how great a 
volume of clean, satisfactory work its operator 
turns out. Its ball-bearing mechanism and con- - 
sequent smoother action relieves the nervous E 
strain on typists and thereby keeps them to a 
higher pitch of efficiency. 
And the same ball-bearing mechanism per- 
mits of the finer adjustments that result in 
cleaner and more legible print. 
Send for new booklet, “The Greyhound of the 
Office.” 


L.C.Smith & Bros. Typewriter Co. 


Executive Offices: Syracuse, N. Y. 


FOAM 


STATON 
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WIRE BASKETS 


Letter Trays, Waste Baskets, “BUILD-UP”’ Trays 


An Attractive Line in Quality and in Price 





Just as good as 


leok. 
they leo “BUILD - UP” 


The illustration trays, like the 


shows a three 
“space” basket | 
made of “build- | 
up” tray parts. 
Easily put to- 
gether into any 
required num- 
ber of spaces, 
making an effi- 
cient “space” or 
“tier” basket. 


rest of the 
“BARBE E” 
line, are trade- 
marked with 
the “Barbee” 
trademark. 
This is a guar- 
antee of their 
superior 
quality. 








xX X XK x x KK MK KOK Kalle XOX OK OK OK OX OS 
x aA XX XX ,s 
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Reg. U. S. Pat. Of. 


MR. DEALER 


Why handle the obsolete type of “space” baskets? By carrying 
“BUILD-UP” trays in stock you economize in valuable space in your stock- 
room, carry less stock, make a more rapid turnover, and can furnish your 
customers a better “space” basket at about one-half the price of the old 
and now obsolete type of these goods at a larger profit to yourself. 


The “BARBEE” line is made right and the price is right. 


BARBEE WIRE & IRON WORKS 


174 North Dearborn Street, Chicago 
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scene is in colors and 


ness of a Pullman This little 
gives the buyer a notion of what character of life goes on 


TTA 


Car. 
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Pixon PULLMAN” ASSORTMENT 
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DIXON'S PULLMAN ASSORTMENT NO. 424 
inside of a Pullman sleeping car, where the beds are, where 
the passengers walk and dress, etc 


No. 424. 


This assortment is known as Dixon’s Pullman 








| “WORTHMORE” Economy 
Writing Pad. 

















CONOMY 


“WORTHMORE” E 
WRITING PAD.—This was described 


on Page 147 of the March issue of 
Office Appliances. In Addition to the 
Size Previously Shown, the Station- 
ers’ Wholesale Supply Company Has 
Added Others. One is 19x24 inches, 
for Use on the Standard Desk Blot- 
ter Pad. This Allows an Expansive 
Surface for Figuring and Memoran- 
da. When it is Desired to Erase the 
Memos, the Tissue Sheet of the 
Writing Pad is Raised, and all Writ- 
ing Disappears. A _ Bridge Whist 
Score Pad is Another Item The 
Bridge Scoring Form is Printed on 
the Tissue Sheet. The Points are 
Marked on the Celluloid Top of the 


Pad. When the Game is Finished 
the Scores are QObliterated in an In- 
stant by Lifting the Tissue Sheet 








“Gillett” Simplified Bookkeeping System. 
The American News Company, New York, N. Y.., is dis 
This 


accounts may 


tributing the “Gillett” simplified bookkeeping system. 
book in 
be distributed to facilitate analysis of assets and liabilities. 


is a loose leaf which a merchant’s 
[he various forms used have printed entries, quickening the 


work of bookkeeping. The record enables the merchant to 
prepare his income tax statements quickly. 
New Mahogany Counter Stand. 
Eberhard Faber has recently put on the market a new 
mahogany finished counter stand, featuring “Van Dyke” 
drawing pencils. 
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The man who uses 
typewriter paper 
may say one of three 
things: 


“Never again!” 


“Anything as good 
or better will do.” 


“Give me some more 
like this!” 


You know what he 
says about 


Have you any in stock 
to supply him? 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


BRANCHES: 


PHILADELPHIA, PA. 
1024 Filbert St. 


BOSTON, MASS. 
633 Washington St. 

CHICAGO, ILL. SAN FRANCISCO, CAL. 
363-371 West Erie St. 770 Mission St. 


TORONTO, CANADA 


SERVICE STATIONS: 


DENVER MINNEAPOLIS SEATTLE 
DALLAS KANSAS CITY LOS ANGELES 
ATLANTA 
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The Victor 


Lister 
Only ___ 
$585 
Rebuilt 





Special prices 
on quantity orders 





Today the VICTOR dominates the adding 
machine market by reason of its many 
superior features and low price; a price so 
low that no other adding machine comes 
within $100 of equaling it. 


And because the constantly growing de- 
mand tor the Victor is being augmented 
daily by the national advertising of the 
Victor Company, the Victor Lister recom- 
mends itself to you as the best profit build- 
er of all adding machines. 


Still, greater profits are made possible by 
these machines we offer you, simply be- 
cause, while they are all in good-as-new 
condition, ready for immediate sale, you 
can sell them at a price 15 to 25 per cent 
below the price of a new machine and still 
make a handsome profit. 
Our new typewriter price list No. 175 and 
adding machine price list No. 160 are 


now ready. If you haven’t received 
your copies, ask for them. 


ESTABLISHED 1901 


MANUFACTURERS’ TYPEWRITER 


CLEARING HOUSE 


193 N. Dearborn St. Chicago, Illinois 
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The stand is made in two pieces and is shipped fiat. 
When it is opened it contains a base section and an up- 
right. When the latter is dropped into convenient slits in 
the base, it forms an attractive display stand. The con- 


VAN DYKE 


J Py AA 


WING PENCILS 





NEW E. FABER MAHOGANY COUNTER STAND. 
tents include seven of the most popular degrees of Van 
Dyke pencils. 

In addition to the seven dozen packed in the stand, five 
extra dozen are packed separately. 

This stand is small, light, compact, durable and will fit 
in well with the surroundings of the highest type of sta 
tionery store and at the same time it will not be out of 
place on the counters of other merchants 


Ring Book of Moderate Price. 

The National Blank Book Company, Holyoke, Mass., has 
produced its “Emerald” ring book, to fill the gap between 
the cheaper ring books, such as the students’ note book 
cover and the rather costly genuine leather bound ring 
books. The “Emerald” is made in seven sizes, from 5%x3 
inches, one-half inch capacity, to 11x8% inches, with one 
inch capacity. The books are bound in a rich shade of 





“EMERALD” RING BOOK 


green “Texhide” with a dependable ring mechanism. Fill 
ers are carried in unruled, feint, quadrille and dollars-and 
cents for all sizes. Two-coiumn journal and double-entry 
journal are available for all sizes except the two smallest 
books. 

“Neverbreak” Fountain Pens. 

The Eagle Pencil Company, 703 East Thirteenth street, 
New York, N. Y., offers the “Neverbreak” fountain pen. 
It is a self-filler of attractive appearance. This pen may be 
had with clip, or with ring. 


The Bulletin of the Direct Mail Advertising Association, 
Penobscot building, Detroit, Mich., announce that electros 
of the association emblem may be secured by members, for 
use on their stationery. The electros are 13/16x1 1/16 
inches, and are supplied to members for thirty-five cents. 
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Thoughtful Dealers Everywhere 
Are Investigating Macey Products 


The value of MACEY steel counter heights as a counter 
or railing is at once apparent; like flat top desks, they 
are becoming more and more popular because they give 
free passage to light and air; the top being full in view 
(not up above the eye level as is the case with four-drawer 
files) important papers aren’t stacked up and left on 
them, out of sight, unfiled and unprotected. MACEY 
progressive roller drawer suspension, automatic lock 
follower block, brass bound linoleum top and a variety 
of units to accommodate all standard size papers and 
cards are features of this line. 


MACE Y counter heights have an additional, exclusive 
feature, the 5-inch sanitary leg, provided without 
additional cost. These legs may be set so as to support 
corners of two adjacent units, locking the files together 
and insuring proper alignment. The cleanliness and 
neat appearance, and the convenience of being able 
to step up close to the files without bumping your toes 
make the leg base a very valuable secondary selling point. 

The MACEY local dealer has an advantage, the importance 


of which will impress you upon study of the MACEY 
catalog. Your request will have immediate response. 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 














from the Italian 
Polychrome suite 
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Correspondence Can 
Be Handled Easily 


poosg JP com 
UNITIZERS 


When the new I-P Unitizers are used, each class of 
correspondence is neatly arranged in an_ individual 
folder out of the way on a corner of the desk or in a 
desk drawer. They area distinct improvement over the 
devices now on the market, called “work organizers,” 
‘“systematizers,” and the like, for holding cor- 
respondence—many of them bulky contrivances 
that take up. room on the desk. 








Size 11x8> 
Price 


$1.50 Each 








A set of Unitizers consists of six handsome 
folders of flexible, durable leatheride finished in 
dark green by our Irpico color process. Five 
of these are embossed, each with a different 
title: “Dictation,” “Purchasing,” “Sales” 
“Pending,” “Quotations.” The sixth is left un- 
lettered and can be embossed with any name 
or subject desired. Each title is embossed with 


a distinctive color. 


Unitizers not only promote efficiency, but 
they add to the appearance of any desk. They 
are handsome, convenient time-savers that have 


an instant appeal. 


IRVING-PiItt MANUFACTURING Co. 


y ‘ 
NEW YORK KANSAS CITY CHICAGO 
LONDON, ENGLAND— PARIS, FRANCE— ZURICH, SWITZERLAND- BRUSSELS, BELGIUM 
The Macey Company, Ltd. Caribonum Société Anonyme, Caribonum Société Anonyme Caribonum Société Anonyme, 


65-66 Houndsditch 10 Rue De Seze 29 Schutzengasse 16 Rue D’Edinbourg 
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Comfort for Machine Compositors: 

The Toledo Metal Furniture Company, Toledo, Ohio, 
has designed an adaptation of its ““PosturChair” for the use 
ot operators oO! linotypes and monotypes It embodies the 
yack rest and special wood seat common to the typist’s 
“PosturChair” with the addition of an adjusting device 
which permits the user to set the height and tilt of the chair 








POSTURCHAIR"” FOR LINOTYPE 
OPERATORS 


to his own comfort. The back support is adjustable for 
height, and pivots to fit the back snugly. 
[he chair is made of metal throughout, except for the 


seat and the back rest. These are of varnished wood. The 











SHOWING ADJUSTMENT OF 
‘POSTURCHAIR 


minimum height is fourteen inches This can be increased 
by half-inch steps to seventeen inches. Operators who re- 
juire a higher chair can secure one affording a choice of 
ten different heights Casters may be had on these chairs 
} 


when desired 


Lancaster in Pennsylvania to Have Show. 


\ business show will be conducted at Lancaster, Penna., 
April 17-21 by the Kiwanis Club The office equipment 
held will be represented by Nixdorf & Bard. That concern 
will show samples of filing cabinets, safes and shelving of 
‘All-Steel” make It is expected that E. E. Elder, repre- 
sentative of The General Fireproofing Company in that ter- 
ritory, will be present during the show. In addition to the 
steel lines, the exhibit will include desks and chairs, and 


selected items from the Wilson-Jones loose leaf lines. 
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Selling an Office Chair 


is like selling a watch— 


Your customer doesn’t ask for forty pounds 
of chair any more than you ask for three 
ounces of watch. It’s the service the watch 
gives that you buy and, similarly, it’s the 
service of the chair, its graceful design, dur- 
able qualities, and the restful, comfortable 
seat it provides. 


More than fifty years ago when Milwaukee Chair 
Company began operations, chairs were not made as 
they are now. The old craftsman did wonderful 
work, it is true, but he didn’t have the exact know- 
ledge of human anatomy, standardized methods for 
preparation of materials, nor the equipment we have 
since developed. Besides these valuable helps, we 
have the advantage of records of scientific tests made 
in the U. S. Forest Products Laboratory in kiln dry- 
ing and steam bending of wooden parts, etc. We are 
constantiy working to maintain and advance the 
quality of our product. 


Milwaukee Chairs can be made very 
profitable to you in your furniture 
department. Let us send full details. 


Milwaukee Chair Co. 


New York, Chicago, Milwaukee, Minneapolis, Seattle 


No. 810} EL 
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DIETZ 
DESKS 








Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


THE J. F. DIETZ 
COMPANY 


CINCINNATI 
OHIO 


Established 1881 





‘icin 





Promotional Changes in Hotchkiss Sales Company. 

M. G. Peck, formerly assistant manager of the Hotch- 
kiss Sales Company, Norwalk, Conn., has been promoted to 
the position of manager of the production department of the 
E. H. Hotchkiss Company. He is succeeded by C. F. Kuch, 
Jr.. who now becomes assistant manager of the Hotchkiss 
Sales Company. Mr. Kuch was for several years manager 
of the New York branch of the Sinclair Sales Company and 
was at one time connected with the Universal Cancelling 
Machine Company. He has had considerable experience in 
sales work and his present plans augur well for the futuré 
business of the Hotchkiss paper fastening machine 

Mr. Peck, who was just advanced to the managership 
of the production department of the E. H. Hotchkiss Com 
pany, has been connected with the Hotchkiss interests since 
November, 1919. His present position is a promotion in 
recognition of past performances. 


San Francisco House Distributes Pussyfoot Pads. 


The Pussyfoot Pad is a combined rubber, felt and metal 
shoe which may be easily attached to each one of the four 
feet of any make of typewriter machine. The pad was in 
vented about four or five vears ago. It was patented and 
the trade mark registered it 
the United States Patent of 
fice in August, 1921 

The Robinson-Pinney Com 
pany, 525 Market street, San 
Francisco, have taken over the 
exclusive selling rights on thes« 
pads and are arranging som 
attractive advertising and dis 
play matter. 

A bottom piece of corru 





gated rubber prevents the pad 
PUSSYFOOT PAD from slipping when the machine 

is not bolted to the desk; next 

comes three-fourths of an inch of high grade felt whicl 
top of the 


takes up vibration and gives resilience; on 
felt is a metal disc which holds the pad in shape, and o1 
top of the disc is a clamp riveted through disc and felt and 
securely gripping each rubber foot of the typewriter, s 
that when the machine is picked up and moved to another 
place the pads go with the machine. 


Philadelphia Again Honors Century Old Firm. 


On March 22 sixty-eight or more firms were honored at 
a luncheon in the Bellevue Stratford hotel, under the 
auspices of the Chamber of Commerce of Philadelphia. All 
of these firms thus recognized are a century or more old 
in point of continuous existence. Several generations an¢ 
families have succeeded their founders at the h 
businesses, all contributing to the fame of the city 

The program put on by the Chamber of Comm 
year for centenary firms was more notable than the initial 
one of a year ago. At that time there were fifty-six firn 
in the official list, which has since considerably grown 

Among the sixty-eight or more firms whose representa 
tives attended this interesting gathering were the executives 
of William F. Murphy’s Sons Company, stationers and 
office equipment dealers. William F. Murphy’s Sons Cor 
pany was founded in 1820. 

Another concern to be honored was the Franklin Print 
ing Company, founded in 1728, and Shryock Bros., a paper 
house, founded in 1790. Readers will note with interest 
that the old house of J. B. Lippincott Company, publishers, 
was founded in 1792. 

Charles Eneu Johnson & Company, inks, were present as 
representatives of the house originally founded in 1804 
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We have a very attractive 
proposition for dealers and 
agents. Write today for com- 
plete particulars. ter- 


ooo ~_ _— ritories are still available. 


oe 


The Oliver Typewriter! 


The New Oliver 


The “Quiet Speedster” Model No. 11 
WITH STANDARD KEYBOARD 


ERE is our newest model Oliver, the ‘‘Quiet Speedster,” 
Model No. 11, climax of our 28 years of typewriter 
manufacturing. 


The new, 1923 Model Oliver is now equipped with the 
standard 3-bank keyboard. Any operator who uses any 
three or four bank standard keyboard can now use the Oliver 
without loss of speed or output, and gain the ease of 
operation which has always characterized the fine Oliver. 


The Oliver has always been famous for its beautiful 
. Its typing is clear, legible, distinctive. Its alignment 
is always perfect, its spacing symmetrical and even. 


In point of operation the Oliver is easiest of all, because 
the slightest touch on the keys makes a clear, strong, 
definite impression. Experienced operators say they can do 
one-third to one-half more work without added fatigue. 


Let us tell you more about the NEW Oliver and the 
opportunity we have to offer dealers and agents. 


The Oliver Typewriter Co. 


1524 Oliver Typewriter Building 
Chicago 


Factories located at Woodstock, Illinois 
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Satisfy The Big Buyers 


The Jarge buyers, as a rule, are well informed and, therefore, most discriminating. 
We build Filing Equipment to satisfy just these people, as is evidenced by the 
type of users listed below. Write for the Berloy dealer proposition. 








Standard Oil Co., of New York and La. Gulf Refining Co. 


Delaware & Hudson R. R. Co. Gimbel Brothers—New York, Phila. 
New York Edison Co. La Salle Extension University 
Westinghouse Air Brake Co. Brunswick-Balke-Collender Co. 
General Electric Co. California Associated Raisin Co. 
The Autocar Company Southwestern Bell Telephone Co. 


The Berger Manufacturing Co., Canton, O. 


Boston New York Minneapolis San Francisco 
Chicago St. Louis Philadelphia Kansas City 
Dallas Roanoke Jacksonville Los Angeles 
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William Maync Joins Remington Forces. 

Announcement is made of another important addition to 
the Remington typewriter forces. William Maync, who has 
long been prominent in the office specialty line, has ac- 
cepted an important position in the executive department of 
the Remington Typewriter Company. 

Mr. Maync entered the firm of Favor, Ruhl & Company, 
dealers in artists’ supplies and specialties, in 1895 as an 
office boy. During the years from 1895 to 1917 he advanced 


step by step until he became senior member of the firm 





WILLIAM MAYNC, 


In 1917 he withdrew from this firm and accepted the presi- 
dency of the Hutchison Office Specialties Company, Inc., 
and successfully promoted the sale of the Spool-O-Wire 
fastener. 

Mr. Maync is well known throughout the stationery and 
office specialties field from coast to coast. His many friends 
will be interested to learn of his affiliation with the Rem- 
ington Typewriter Company. 





“Bully Group” of Sales Force. 

In an address before the Direct Mail Advertising Asso- 
ciation, Charles J. Crockett, sales manager of the American 
Lady Corset Company, mentioned his idea of classifying 
salesmen His men carry a line that changes with the 
fashions, but the classification is general enough to apply 
to many lines which have no seasonal limitations. Mr. 
Crockett said 

“Every sales force, when it starts out on the road, divides 
itself, within a week, to three groups. There is the group 
that begins to write back and say that prices are too high. 
Everybody is cheaper than we are. . That is what I call 
the price group. And then there is another crowd that be 
gins to write in and say, ‘Your line is not snappy enough. 
Everybody else’s looks betters than ours.’ That is the 
looks group. And then there is the crowd that writes back 
and says, ‘Everything is bully. Give me a little room, and 
let me go.’ I call them the bully group.” 


A New Price List. 

The Oakville Company, manufacturers of stationers’ 
specialties with main offices at New York and factory at 
Waterbury, Conn., announce important price changes as of 
March 1. These include changes in the prices of pins, 
counter display case assortments, eti 








VAN DYKE- No. 624 


NEW mahogany case containing seven of 
the most popular degrees of “the Lead 
That Leads”—2B-HB-H-2H-3H-4H-6H. 


This stand is shipped flat, but when opened 
it forms an attractive counter piece with an 
extra compartment for additional stock. It 
takes very little counter space, requires only a 
small investment, will turn-over quickly (it 
contains only the “best sellers”), and its high 
grade appearance will add to the attractive- 


ness of your display. 
Get in touch with your jobber or write to us | 
direct. 


For Your Window or Counter 





a 


9-0 @opa.@2 


DRAWING PENCILS 


“The [esd That feads” 





This neat window card is lithographed and 
embossed on green velour. It is a very at- 
tractive sign and will call attention to the 
fact that you carry “The Lead That Leads.” 
Write for yours today. It is known as No. 43. 


Address us at 
37 Greenpoint Ave., Brooklyn, N. Y. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK” 
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Chair Makers For 79 Years 





Correct Sitting Posture 


is NOW 


An Accomplished Fact 








TYPIST'S CHAIR 


BACK RESTS MAINTAIN 
NORMAL UPPER AND 
LOWER CURVES OF 
THE BACK 












THE SHAPE TOGETHER 
WITH THE ANGLE AT 
WHICH IT 1S PLACED 
PREVENTS FORWARD 
SLIPPING OF THE 
PELVIS AND CONSE - 
QUENT DISTORTION OF 
THE SPINE 


VERTICAL 
ADJUSTMENT 


305 TW, 











COPYRIGHT 1923 EARL THOMPSON 











LET US EXPLAIN IT TO YOU 


Made Exclusively by 


P. Derby & Co., Inc. 


GARDNER, MASS. 


Salesrooms 
217 W. 35th St., New York - 90 Canal St., Boston 
Klingman Bldg., Grand Rapids 








Chair Makers For 79 Years 











New York Hotel Restricts Writing Privilege. 


In order to reduce the cost of free stationery, one New 
York hotel now requires guests to obtain from the cashiet 
a card giving them the privilege of the writing room. It 
has been figured that heretofore the cost of furnishing 
paper and envelopes to correspondents who are not guests 


amounts to more than $6,000 a year. 


Office Appliance Store at Independence. 


\ branch store has been established at Independenc: 
Kans., by the Office Appliance Company of Emporia. Thi 
store is in charge of Garland McCoy. It is located at 115 
West Myrtle street, and carries standard filing equipment 
both wood and steel, Royal typewriters and Sundstran 
idding machines. A mechanical department is conducted 


to afford service to users of these machines. 














WILLIAMS, BROWN & E ARLE | 


WINDOW DISPLAY OF PENCILS DONE WITH ARCH- 
ITECTURAL MOTIF 








Customs Ruling on Water Colors. 


The Board of United States General Appraisers at New 
York sustained a protest on tariffs covering small wood or 
metal boxes containing water colors and articles incident 
to their use. The matter was brought before the board by 
several importers, including: B. Illfelder & Company, P. (¢ 
Kuyper & Company, Carl Silverman, John Bing Company 


Butler Brothers, Cleo Corporation, Charles Broadway 
Rouss, F. A. O. Schwarz, Selchow Richter Company and A 
Strauss & Company. The imports were assessed at thirty- 


five per cent, under paragraph 342, tariff act of 1913, as 
toys. The board allowed entry at twenty per cent under 
paragraph 63, as “artists’ colors or paints.” 
Mr. Gibbs to Leave on Short Trip. 
On Wednesday evening, April 4, Fletcher B. Gibbs, gen 
eral manager of the National Association, will leave for 





Toronto, Canada, where he will address a meeting of the 
Toronto stationers. From there he will go to Pittsburgh, 
from which point he will return to Chicago 
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C-271 
A full sized costum 
er. 4 Brass Hooks 
70%” high. Oak and 
Mahogany. 





C-272 
A lighter weight 
Costumer, 4 Brass 
Hooks, 69%” high 
Oak and Imitation 
Mahogany 


C-273 
Costum r 
light use, 4 Cop 
per Hooks 64” 
high Oak and 
Imitation Ma 
hogany. 














SPECIALS FOR SPRING 


POPULARLY PRICED 


Department O. A. 4 


Makers of Sectional Bookcases, Filing Cabinets in Wood and Steel, Office 
Furniture, Steel Safes, Stationers’ Supplies, Filing Cabinet 


Write Now About Special Prices and Delivery 


Telephone 
Table 
S-202 

Practical, 
perfectly con 
structed, with 
shelf for 





—- 
nae) 


PRODUCTS 


UT these on your floor and 

watch them disappear! We will 
move thousands this Spring. There 
are profits in them for you—and 
there is splendid value for your 
customers, that’s more important. 
Globe-Wernicke stands for “Built 
to Endure.” Well made! Well 
finished! Designed for good, faith- 
ful service. And always popu- 
larly priced—which means a wide, 
profitable market. 


Home Office 


Club 


She Globe“Wernicke Co 





Supplies and Dise Record Cabinets 





CINCINNATI 


book Top 
20”%x16”". Two 
other sizes 


tation Ma 
hogany 


Typewriter Table 
T-232 
Inexpensive, well made, with drawer and 


slide Top, 33” x 18”. Oak and Imita- 
tion Mahogany. 
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See the New Corona first ! 


EFORE you buy your portable type- 

writer, step into a Corona store and see 

how many points of superiority the New 

Corona has over any previous type of port- 
able. 


Speed: The Standard Portable Keyboard, 
with right and left shift keys, cannot be 
surpassed for simplicity and swiftness of 
operation. 


Convenience: Automatic Ribbon Reverse, 
two color ribbon, extra wide carriage (10 inch) 
complete visibility of writing — everything 
you would expect in a big, heavy machine. 


CORONA TYPEWRITER COMPANY, INC. 


116 Main St. 


APPLIANCES 





This busy Coruna store 
is located at 72 E. Ran 
dolph St., in the heart of 
the loop district, Chicag« 





Foreign language or technical keyboards at 
no extra cost. 


Strength: Corona is built to stand rough 
usage—and while Coronas have been dropped 
from every kind of conveyance, including an 
airplane, there is no record of a Corona frame 
ever having been broken. Corona is the only 
portable whose sturdiness has been tested 
by 16 years of use. More Coronas are in use 
than all other makes of portables combined. 


Look for ‘‘Corona’’ in your phone book, or 
write us for our new, illustrated folder. 
Price $50 with case. In Canada $69. 


Groton, N. Y. 
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(Pittsburgh Business Show—Continued from Page 44.) 


the entire week This 
sentatives 
BURROUGHS 
Mich., demonstrated a 
of Burroughs machines, 
chine and other bookke 
DICK COMPANY, A. 
Dick line of mimeogray 
a most interesting exh 
machines. 
DICTOGRAPH PROI 


Forty-second street, New York, N. Y 
created by the display of a ten station Dictograph system con- 
sisting of two ten key 


features for the busy 
executive’s right of wa 
stations, 


ing systems are insta 


period of three years by the Dictograph Products Corporation 
Much interest was also shown in the 


ferent models of which were shown, also the latest design of 
the Acousticon to be worn and used by the deaf 
There was a novel exhibit of Dictograph radio loud speakers 


and head sets 


The usual interest was shown in the Motor Dictograph which 


is used by the leadin 
bodies to direct or in 
means of the sensitive 
at the driver’s seat 


The exhibit was in c 


ager, assisted by S. W 


DITTO, 


cating work on their I 
hundred copies are req 
Particular interest w 
bining order and invoice 
tion of forms in five c« 
play of Ditto equipment 
This display was in 
and R. 8S. Olson and H. 
ELLIOTT ADDRESS 


Mass., showed a complete line of addressing machines and 


stencil cutters. Special 
attachment, bringing ou 


fication, and the making of typewriter stencils. 


The exhibit was in c 


assisted by J. Harold Noble, Roy G. Noble, H. Scoltock, expert 


operator, and Miss Mar 
FLEXI-FILE CORPO 
Penna.—Demonstrated 


Flexi-File under all conditions, 
ciency appliance for every business purpose. 
HAMMOND TYPEWRITER 


York, N. A complet 
machines, including ar 
Keen interest was sho 
scientific purposes, 
records and reports, as 
Owing to the illness 
trict manager, the exl 
Butler. During the exy 
from New York, was a 
HORNE, JOSEPH, C¢ 
ers of the department 
exposition, equipped a 


with lounging facilities, 
desks, chairs, etc., for e 


rugs 


This booth was further arranged and equipped to render se? 


vice and designated as 
the Joseph Horne Com} 


a very effective one E 


for the comfort of the 
INDEX VISIBLE, IN 
plete line of Index V 


charge of C. W. Moore, district manager LaShelle Hutchinson 
and D. M. Woods of the sales force were present S. S. Shane 
regional director, attended during the week 


THE KALAMAZOO 


Kalamazoo, Mich., displ: 
ind accounting systems 
tain, holding up to ten thousand accounts in small binders with- 


n reach of one clerk. a 
exhibit was in charge 
R 


R. Young, C. D. Paulson and R. H. Porter C¢. 1D. Proetor, 


advertising manager, w 
KARDEX SALES CO 
complete line of Kardse 


applications of Kardex to record work of all classes. including 
visible ledger control, stock, personnel, cost accounting, produc 
tion control, et 

Special interest was shown in a traveling posting chair, devel 
oped by W. CC. Mowry and F. L. Wassell, sales agents for Wes 
ern Pennsylvania, many orders being placed for the new devi 
by the larger users of Kardex in this district 

MATLOMETER COMPANY, THE, Detroit. Mich showed the 
new model “‘M’’ mailometer, combined permit and sealing ma 


chine, and the model 
stamping machine, and 
interest was displayed 
machine, with the autor 
mit and sealing the env 


The exhibit was in charge of George C 
ager, assisted by Mr. Brown of the home office 


MARCHANT CALCI 


land, Calif showed keyvhoard and lever set-up models 


ADDING MACHINE 


locking visuals, loud speaker, 
transmitter and privacy, completely wired, fully intercommuni- 
eating and operating from the executive’s master station to 
each and every substation, operating the same within the booth 
as installed in the modern office. The Dictograph interconvers- 


INCORPORATED 
flexibility, speed and economy of reproducing all kinds of dupli 


lired. 

as shown in the Ditto method, as com 
*s, unit posting media, and the reproduc- 
lors at one operation. A complete dis 


especially for 


ANCES 


91 








exhibit was in charge of various repre- 
COMPANY Detroit, 
complete layout of the different models 
including the Moon-Hopkins billing ma- 
eping models 

B., Chicago, Il Here the well known 
ymhs, mimeoscopes, etc., was shown, with 
ibit of samples of work done on these 


IUCTS CORPORATION, THE, 220 West 
Special interest Was 


master stations embodying the many 
executive, such as ease of operation, 
y over all intercommunications or sub- 
conference sensitive 


led, maintained and guaranteed for a 


Acousticon, many dif- 


g manufacturers of closed automobil 
struct the chauffeur from tonneau by 
transmitter to the built-in loud speaker 


harge of Howarth D. Beaumont, man- 
Sales, E. P. Townsley and E. Siskey 
Chicago, Ull.—Demonstrated the 


jitto equipment, when from one to one 


and supplies was shown 

charge of George L Cooper, managzer, 
R. Twigg of the Pittsburgh organization 
ING MACHINE COMPANY, Cambridge 


interest was shown in the new selector 
it sub-classifications from a main Cclassi- 
harge of F. D. Noble, district manager, 
ie Meyer, secretary. 

RATION, 342 Second avenue, Pittsburgh 
and exhibited a complete line of the 
showing its value as an effi- 


CORPORATION, THE New 
e line of the new model variable spacing 
i 842-pound portable, was on display 
wn in these machines for general and 
condensing and compiling 
well aS writing all languages 

of E. H. Knebush, the Pittsburgh dis- 
libit was in charge of Assistant C. H 
yosition, A. P. Brooks, general manage? 
visitor. 

IMPANY, Pittsburgh, Penna The own- 
store, who provided the space for the 
booth as a combination high class office 
showing a very fine grade of special 
xecutive offices, using the finest Oriental 


the Information Bureau, the courtesy ot 
any employees making the arrangement 
verything possible was done to provide 
visitors 

showed a com 
exhibit was in 


C., New Haver Conn., 
isible equipment The 


LOOSE LEAF BINDER COMPANY 
ayed a complete line of loose leaf devices 
A steel cabinet with steel roller cur 


ttracted much favorable attention The 
of E. J. Lapp, sales agent, assisted by 


as also in attendance 
MPANY, Tonawanda, N. ¥ xhibited a 
x equipment in all sizes, showing many 





“A”’’ mailometer, combined sealing and 
the Automat check endorset Special 
in the new model “M’’ metered postagt 
natic feed, putting on the stamping per- 
elopes at the rate of 320 a minute 

Gilbert, district mar 
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You Lift a Leaf from the 
Faultless Turning Post Ledger 
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with the greatest ease, when the oval posts 
are turned vertically. 


IT TAKES SOME PULL 


to get one out when the posts are turned horizon- 
tally, even tho THE LEDGER IS FULLY 
EXPANDED. 




















Faultless Turning Post Ledgers 


Serve equally well for pen work or Machine Posting 


Stationers Loose Leaf Co. 


NEW YORK MILWAUKEE, WIS. CHICAGO 
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in the service they are 
rendering the business 
world—and in the repeat 
business they bring the 
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Columbia Ribbon & Carbon Mfg. Co. 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y.} 
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district sales 


The exhibit was in charge of C. W Bonnel 
manager, 1306 Fulton building, Pittsburgh, Penna 
MONROE CALCULATING MACHINE COMPANY, Orange 
N. J.—A full line of the latest models of Monroe calculating 
machines was demonstrated The feature of the exhibit was 
the introduction of the new electrically driven Monroe Auto 
matic. Marked interest was shown in this particular machine 
and the results coming from this exhibit alone were surprising 
In addition to the Monroe automatic, the Monroe fraction, 


Monroe British currency, Monroe tons-cwt and the _ thre 
standard hand model machines 12, 16 and 20 places in capacity 
were demonstrated The Monroe Company now has twenty 


three different models of calculating machines 

The exhibit was in charge of Henry D. Duff, division mar 
ager, who was ably assisted by competent members of the Pitts 
burgh sales and demonstrating departments 

ROACH REID COMPANY, Cleveland, O and /Pittsbureglt 
Penna., showed the Ediphone of Thomas A. Edison, Ins Inter 
est was shown in Mr. Edison's first model of forty-seven years 
ago as compared with the latest laboratory model of the Ele« 
tric Ediphone—the very latest machine. 

The exhibit was in charge of Edward C. Shafer, Pittsburgh 
manager, assisted by A. T. Mahon and Mrs. Edna Groetzinger 

SMITH & BROS. TYPEWRITER COMPANY, L. C., Syracuse, 
N. Y., showed a complete line of latest models of the L. C 
Smith & Bros. typewriter Special interest was displayed ir 
the new style downshift machine and in the special ‘fanfold 
machine. 

The exhibit was in charge of M. S. Stedman, Pittsburgh 
branch manager. S. B. Stroud of the home office attended the 
exposition. Demonstrations were made by the Pittsburgh sales 
men of the company 

THE STEVENSON & FOSTER COMPANY, Pittsburgh 
Penna.—This exhibit was represented by ten departments dis 
playing products and specialties handled Special displays were 
made of high grade commercial and printed catalogues, photo 
lithography, engraving, Faultless loose leaf devices and machine 
bookkeeping equipment, Falls bookkeeping desks, Keuffel & 
Esser drawing materials, ’. S. duplicator rolls, Polyprint ma 
chines and stencils, carbon paper and typewriter ribbons made 
in Pittsburgh. 

The exhibit was in charge of Eph. W. Curry, general sale 
manager, who was ably assisted by L. M. Kirkbride, C. H 
Langbein, P. H. Chapman, J. B. Jenkins, H. F. Horstmar ke 
(. Beegle, C. L. Knepper and L. F. Davies 

TABULATING MACHINE COMPANY, THE New York 
N. Y., demonstrated a complete line of punched card equipment 
including the tabulator printer, which was exhibited for the 
first time in Pittsburgh; also the “‘Ticketograph.” 

The booth was in charge of R. W. Tyler, local manager 
assisted by J. E. McDonough and C, H. Pryor 

TIM CALCULATING MACHINE COMPANY, Chicago, II 
Latest models of both lever and keyboard type Tim machines 
were demonstrated, as well as machine with the double carriage 
known as the Unitas in keyvbourd and lever style The latter 
created more than ordinary interest on account of its ability to 
add and subtract simultaneously as well as multiply and divide 
Tim machines that had rendered almost twenty years’ service 
and are still in use were shown, while a special display was 
made of the wearing parts of a machine that had been in use 
fifteen vears. 

The booth was in charge of C. V. Shoup, district manager 
assisted by W. G. Fixel, assistant manager, and A. M. Thomas 
Special demonstration of the Unitas machine was given D 
Elmer Steurnagel, who has used such a machine for more thar 
twelve years. 

TODD PROTECTOGRAPH COMPANY, Rochester, N. Y., ex 
hibited their electric check writer; also their new hand operated 
1050 model, which is the first check writer to write two words 
at one stroke. Samples and demonstrations of the forgery proof 
checks, drafts, and vouchers, made on the Protod-Greenbac 
paper. which when ink eradicators are used, shows the word 
“Void’’ and which paper is registered like United States money 
were shown. Last but not least, the new member of the Todd 
family, the Star adding machine, was exhibited 

(. W. Hunt, manager of the Pittsburgh office was assisted 
by KE. LI. Hall, in the demonstrations 


March Visitors at Dick Headquarters. 

\mong the March visitors at the general offices of the 
A. B. Dick Company, Chicago, IIL, were E. Winther, man 
ager, The General Commercial Company of London, Ltd 
114 Cannon street, E. C. 4, London, England—he is a sor 
of Carl Winther, Copenhagen, Denmark, distributors of the 
Mimeograph and Mimeoscope; S. C. Oviatt, Mimeograph 
salesman at New Orleans, located with F. F. Hansell & 
Bros., Ltd.; W. A. Bishop of Richardson & Bishop, Ltd 
Winnipeg, Manitoba, Canada, who was touring with the 
Winnipeg Male Chorus; A. S. Butterfield, Jr., treasurer 


the Smith & Butterfield Company, Evansville, Ind 


A Calendar That Is Different. 


The house of Ecker & Company, Inc., steel and copper 


plate engravers, etc., of St. Louis, have sent out to thi 
trade a handsome card calendar fully engraved, and done 
in gold and black, with a beautiful sketch in colors in the 
panel at the top. This panel bears the tit'e, “A Plea” and 
below is a poem by Edgar A. Guest. This calendar is 


piece of work which reflects credit upon its publishers and 


will be preserved by the recipients for its intrinsic merits 


he 
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ERE was a business where 

every surface indication 
pointed to great prosperity. Sales 
were piling up. Production was 
far behind. 

And yet, the owner of the busi- 
ness didn’t know whether he was 
making money or merely making 
motions. 

His accounting department 
was too swamped with work to 
keep him intelligently informed. 


The remedy is simpler 

than many men think 
One of the great services avail- 
able to business men, perplexed 
by the inadequacy of their 
present facilities, 1s the experi- 
ence of the Elliott-Fisher Com- 
pany. 

Get in touch with an Elhiott- 
Fisher representative and you 
will fnd that in manv instances 
he has met accounting problems 


ELLIOTT-FISHER CO., 342 


Branches in 


OFFICE 


involving peak loads, delayed 
statements, trial balances, and 
other routine difhculties—and 
has suggested mechanical im- 
provements which successfully 
overcame the trouble. 

He will do more than clearly 
explain these things. He will point 
out how Elliott-Fisher ends 
duplication of accounting opera- 
tions, enables the consolidation 
of writing numerous records in 
one operation, and proves the 
work instantly as each entry is 
made—thereby providing daily 
information while the facts are 
valuable. 


Invite an Elliott-Fisher 
representative to call, without 
in anv sense obligating your- 
self. It may result in light on 
your accounting problems that 
will be worth dollars and peace 
of mind to you. Write or tele- 
phone our nearest office. 


Madison Ave., New York, N.Y. 


All Large Cities 
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ELLIOTT-FISHER ID 


Elliott-Fisher best meets the re- 
quirements of modern accounting 
by furnishing: 
INSTANT PROOF OF 
ACCURACY 
Without extra work or effort. 


MAXIMUM PRODUCTION 
The flat writing suriace makes pos- 
sible the writing of many records 
at one operation. 


PERFECT LEGIBILITY 
On original and required copies. 


CURRENT INFORMATION 
Facts and figures readily obtain- 
able. 

A quarter century of study and re- 

searchhasdeveloped 

the Universal Ac- 
counting Machine 

—ELLIOTT- 

FISHER. 


There is one which 
fits your business. 























A list of concerns using Elliott-Fishers 
reads like a “Who's Who” of American 
business in every field. The total exceeds 
15,000 firms and covers more than goo 
different lines of business. Investigate! 


Elliott-Fishe1 


Accounting and Writing Machines: Flat Writing Surface 
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Commercial Furniture Division to Hold Conference. 


A conference of the committees in the Commercial Furni- 
ture Division of the National Association of Stationers and 
Manufacturers will be held at the Pittsburgh Athletic Club, 
Pittsburgh, Penna., at ten o'clock a. m., April 6. To this 
conference all manufacturers interested have been invited 
The subject to be taken up will have reference to the cam- 
paign proposd to advertise office furniture lines and to edu- 
cate distributors and buyers in the finer points of office 
furniture quality. At Atlantic City last fall during the con- 
ference of the Commercial Furniture Division the fact was 
brought out by one of the leading desk manufacturers that 
for years the cry has been for standardization, so that now 
all desks are made to certain standards, alike in height, 
width and other features such as number of drawers, etc., 
making it about as easy to advertise desks as it would be 
to advertise sugar. This statement, of course, is slightly 
overdrawn to give emphasis to the main idea. But it is a 
fact that the closer different manufacturers adhere to cer 
tain standards the more difficult it is to find individual fea 
tures about which to advertise. 

The National Association offered to co-operate through 
the Commercial Furniture Division with the manufacturers 
in a campaign of industrial advertising conducted in co 
operation with the distributors, this campaign to include in- 
structing salesmen as to the best methods of approaching 
consumers. 


The matter was not definitely settled at the Atlantic City 
conference and will be taken up at the Pittsburgh confer- 
ence on April 6, when one of two things will happen—either 
definite plans will be made to put the proposition into effect, 
or the matter will be continued for discussion at future 
conferences. 

General Manager Fletcher B. Gibbs of the National As- 
sociation has prepared under date of March, 1923, a brief 
history and financial report of the Commercial Furniture 
Division. This history outlines the organization of the 
division on January 15, 1920, at a meeting of leading dealers 
in commercial furniture held at the LaSalle Hotel, Chicago, 
on the invitation of Ralph S. Bauer, then president of the 
association Here the nucleus of the organization was 
formed and a fund was created to be used exclusively for 
the benefit of the division. 

How the manufacturer can assist the dealer to sell more 
and better office furniture was the keynote of the last two 
conferences held in Cleveland in February, 1922, and in At- 


lantic City the following October. The answer seemed to 
be industrial advertising and the education of the distrib- 
uters’ salesmen. Provided the value and usefulness of such 
" 


a proposition can be demonstrated, the manufacturers have 


agreed to finance it. 


Mr. Bauer Attends Des Moines Conference. 


R. S. Bauer, chairman of the National Convention Com- 
mittee of the National Association, passed through Chicago 
late in March on the way to Des Moines, where he met 
President Mitchell. It was the intention of the two to look 
into the arrangements for the convention with particular 
reference to the proposition to hold an industrial exhibition 
during the convention. Mr. Bauer will bring back working 
plans of the hall in which it is proposed to hold the ex- 
hibition, with photographs of the interior and estimates ot 
the cost of booths. This material will be submitted to the 
executive committee of the association at its meeting on 
May 22 and will then be presented to manufacturers, in 
whose hands will rest the ultimate decision. 

In anticipation of the meeting of the National Conven 
tion next October the stationers of Des Moines have organ- 
ized as the Des Moines Stationers’ Association. Will H. 
Zaiser, Jr., president of the W. H. Zaiser Specialty Com 
pany, is president; A. C. Knack of the McNamara Office 
Supply Company, is vice president, and C. C. Holley of the 
L. W. Holley & Sons Company is secretary-treasurer. A 
dinner was given on March 28, at which the guests of honor 
were President Charles L. Mitchell and Ralph S. Bauer, 
former president and chairman of the National Convention 


Committee. 


Nation-Wide Dealer Drives on for April. 


Ralph S. Bauer, chairman of the committee on Co-opera 
tive Advertising and Sales Drives of the National Associa- 
tion of Stationers and Manufacturers, calls attention to the 
fact that the nation-wide drive on loose leaf goods and ma 
chine bookkeeping devices commences on April 9 and con 
tinues up to and including April 14. Also the nation-wide 
drive on inks, adhesives, carbon papers, inked ribbons and 
typewriter supplies commences on April 23 and continues 
up to and including April 28. 

Office Appliances joins Mr. Bauer and others interested 
in the success of these drives in urging stationers to put 
forth special efforts during these weeks and to prove that 
their energy and brain power properly directed can mate- 
rially increase sales. Co-operation and team work among 
dealers can undoubtedly largely stimulate turn-over and im- 
prove conditions in the trade 
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Old King 7 Tut alk have built 


a permanent civilization had 
he known the art of duplication 


A great Pharaoh and his magnifi- 
cent dynasty passed, and were 
utterly forgotten, because they 
possessed no means of easily and 
quickly recording the accumu- 
lated experiences and tested 
methods of that rich day. 


But our civilization is built upon 
the solid foundation of inde- 
structible records. We are dis- 
tributing the best of our infor- 
mation, we are broadcasting the 
details of our developing systems, 
we are giving written and wide- 
spread permanency to our practi- 
cal achievements—so that nothing 
but a world destruction could 
efface them. 

And in that great task the Mime- 
ograph is a mighty factor. 


Its hourly grist of five thousand 
well printed copies of letters, 








bulletins, forms, drawings, plans, 
etc., is bringing a new order into 
the science and system of busi- 
ness and education. 


In some institutions it is saving 
more than its cost every month. 


And it is enabling new kinds of 
forward work to be done, directly 
under executive supervision, with 
hands that need no especial train- 
ing, at great speed and small cost. 


Its co-partner, the Mimeoscope, 
has given it new ranges of action, 
through its simple method of 
reproducing line drawings. 


The modern art of speedy dupli- 
cation has been perfected by the 
Mimeograph—all facts concern- 
ing which may be had from our 
booklet “T-4.” Get it today. 
A. B. Dick Company, Chicago. 




















Here are the 12 big } 
selling points: — 
1 
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. Rigid Case, welded 
throughout. 

2. Double Strength 

at all corners. 

3. Smooth Sides, fin- 
ished all-around. 
4. Progressive Roller 
Suspension, cross 

braced. 

Drawer Heads, 

square; Inside 

Heads. 

. Drawer Sides rein- 

forced. 

Drawers easily re- 

movable. 

. Compressor, easy 

sliding, positive 

locking. 

Rods for guides. 

10. Hardware, heavy 
solid bronze, satin 
finished. 

. Finishes: Baked En- 
amel, Rich Olive- 
green or Grained 
Mahogany. 

12. Automatic Lock 

with Paracentric 


Key. 
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The New 
9600 Line 


9600 Bill File 
9601 Bill File 
with Lock 
9602 Letter File 
9603 Letter File 
with Lock 
9604 Cap File 
9605 Cap File 
with Lock 
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ets a New Standard 
of Value— 


ET the new Van Dorn File along- 
side of files selling at 10 to 15% 
higher in price. 


Compare it in appearance, in finish, 
hardware trim and proportion and 
capacity to the higher priced files. 


Try their respective drawer actions. 


Inspect them for accuracy of fabrica- 
tion, and structural strength at corners, 
drawer sides and rigidity of drawer 
suspension. 


Test them in every way that your 
experience has taught you to judge 
files, and you, too, will say that the 
new 9600 line sets a new standard of 
value in the trade. 

Details of our plan for exclusive 


agency in your city sent to in- 
terested dealers upon request. 


THE VAN DORN IRON WORKS COMPANY 


CLEVELAND 
Chicago Philadelphia Pittsburgh 
New York Washington Detroit 


Vane 


Office Furniture 
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Gillam-Bird Company Expands. 

[he Gillam-Bird Company, metropolitan district station- 
ers, Seattle, has leased two store rooms adjoining the pres- 
ent establishment in the White-Henry 
added approximately 200 per cent more floor space to the 


building, and has 


store. “We are preparing for a large increase of business, 
states W. A 
that the Metropolitan Building Company, of which we are 
tenants, plan to spend $5,000,000 in the next three years de- 


Gillam, manager of the store, “due to the fact 


veloping this building tract.” At the present time more 


than eight huge office buildings occupy the metropolitan 
tract, and the 


and office 


Gillam-Bird Company is the only stationery 
supplies firm within the district. 

“Bill” Hanna’s Son Wins Scholarship Honors. 
Evanston 
Homer 


\ dispatch from Champaign, Illinois, to the 
News-Index of Monday, March 19, states that 
Hanna was one of two Evanston high school graduates now 
ireshmen at the University of Illinois to take high rank in 
scholarship 2,000 first 
Hanna was fifteenth in the list, with the excellent average 
of 4.76. 
is Donald Prouty, whose average of 4.92 placed him sixth 


among year men this semester. 


The other Evanston high schoolboy to win honors 


in rank. The figures have just been given out by Robert 
Tolman, assistant dean of freshmen at the university. 
Both boys have been selected as members of an honorary 
freshmen’s organization recently formed by Dean Tolman 
lo be a member of this group one must be a freshman 
who has made an average of better than 4.5 for the preced 


ing semester. There are forty-eight members at the pres- 
ent time. 

Both boys graduated from the Evanston Township High 
School last June with high records of scholarship, and both 
were active in high school affairs. Hanna is a son of W. S. 
Hanna of the Chicago office of The Carters’ Ink Company. 


Seven-Day Street Carnival Opposed by Stationers. 


More than 500 merchants and other business men of Seat- 
tle whose establishments are situated on First avenue and 
adjacent streets petitioned the city council on March 3, re- 
Union street to Yesler 
Way, a distance of nine blocks, be April 29 to 
May 5. for the purpose of holding a jubilee and street fair in 


questing that First avenue, from 


closed from 
celebration of the reopening of the thoroughfare, following 


an interruption of nine months. Patronage lost in the 
process of street improvement would be regained during the 
arnival week, signers of the petition declared. Although 
stationers and office equipment houses are opposed to the 
plan, it is expected that the council will approve it, due to 
the influence of the building owners in the district involved. 
Business on this street has been ‘murdered’ for more than 
eight months,” declares C. B. Ruggles, of the Ruggles Sta- 
tionery Company, “‘and now it is proposed to impede it fur- 
ther Stationers hope the plan will not go through.” 
Other stores affected include the Lowman & Hanford Com- 
pany and the Scandinavian-American Book & Stationery 
»tore 


Satterthwaite Represents Manufacturers. 


Hugh S. Satterthwaite, for the last several years con 


nected with the Seattle division of the Zellerbach Paper 
Company in the capacity of manager of the wholesale sta- 
t with the 


1onery department, has severed his connection 


1 


firm, he announces, and has secured several manufacturers’ 
lines for representation in the Pacific Northwest. He has 
established offices at 910%. Western avenue, Seattle. Mr 
Satterthwaite is enlarging the scope of his activities by 
adding new lines from time to time and plans to build up a 


strong sales organization. 
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Sturdy, 


and 


good looking 


guaranteed for five years 


IVE years doesn’t sound like a very long 

time It isn’t. But to be able to guar- 

antee the Vul-Cot waste-basket for five 
years we have built a basket that will last 
a lifetime with ordinary treatment. 


The Vul-Cot is made of Vulcanized fibre— 
that tough, hard-wearing, knock-withstand- 
ing substance that seems to find joy in 
rough service. 

We know that in spite of wear and even 
occasional ill-treatment that the Vul-Cot 
will outlive its guarantee, at the end of five 
years will still be the useful, handsome re- 
ceptacle that it is when it is bought. 

There are other Vul-Cot baskets especially 
designed for home use—beautifully designed 
baskets for the library or living-room, for 
the bedroom, hampers for the bath-room and 
others for the kitchen. 

Vul-Cot baskets are as easy to sell as they 
are easy to look at. They are nationally 
known and nationally appreciated. When 
you show a customer a ul-Cot you show 
him an old friend. A note to us will bring 
complete information. 


National 
Vulcanized Fibre Company 


Wilmington, Delaware 


[E-COT 


GUARANTEED 5 YEARS 
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Blazing weather! 
and booming profits 


HEN the mercury in the thermometer 

crawls up and ever upward, when poor 
sweltering humanity sighs for a cooling breeze, 
then is the big day for the alert merchant who 
has prepared a tempting window display of 
“XXth Century’’ Coolers. 


Office, factory, banks and store workers find 
their only solace in a cooling, quenching drink of 
energizing water from these safe, clean coolers. 
Water that is pure as that from glacial streams 
fed by everlasting snows; water that is cooled 
and never touched by ice; water that is safe to 
drink in any quantity. 


When all other articles save fans seem drugs 
upon the market, you will find a steady sale for 
“XXth Century’’ Coolers. A sale that feeds 
a profit that makes up for dragging sales in a 
hundred other lines. 


See your jobbers or write us direct for the new price 
list of ““XXth Century”’ Coolers. Prices on these coolers 
are reduced substantially for 1923. Be sure to ask also 
for the new “*XXth Century’ Book of Coolers”’ and in- 
formation on tested ways of making attractive window 
displays that boom your profits. 


CORDLEY & HAYES 
12 Leonard Street New York City 





*XX™ CENTURY’ 
COOLERS 
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Albihn Company Increases Space. 

The Manufacturers’ Typewriter Clearing House, Percy 
Albihn, president, has enlarged its store at 193 North Dear- 
born street, Chicago, III. 
approximately fifty per cent, making one of the largest re- 
The 


inadequate to 


The total area has been increased 


tail typewriter stores in America. increase in store 
made last 
augmented retail, wholesale and foreign business handled 
by the company. Mr. 


adding machine manufacturers, including the Victor Adding 


space year proved handle the 


Albihn has arranged with severa 
Albil | 1 tl l 


Machine Company, to take the trade-in machines, which 
will insure a supply sufficient to care for this growing end 
of the business. 








MANUFACTURERS 


THE 
DEARBORN AND LAKE 
Taken, 
Fifty Per Cent 


“TYPEWRITER CORNER” OF 
TYPEWRITER CLEARING HOUSE, 
STREETS, CHICAGO, ILL.—Additional Space Has Been 
Which Increases the Area Approximately 


Several departments are to be added to the mechanical 


plant, including p!ating, japanning rooms, special machine 
shop for the manufacture of certain typewriter attachments, 
the patents for which have been acquired recently \ de 
partment has been organized for conditioning and handling 
of adding machines, check protectors, dictating machines, 
in fact, all types of labor-saving ma 
This 


requirements 


addressing machines 


chines for the office. will enable customers to put 


chase all their from a central distributing 


point. 


“Dermatype” Patent Sustained. 
B. Dick Company against the 
in the United States 


A suit brought by the A 
H. E. Smith Company, Newark, N. J., 
Circuit Court of Appeals sustains the Circuit Court decision 
holds that the “Hesco” 


rendered last September. It sten- 


cil paper manufactured by the defendant is an infringement 


on the “Dermatype” patent owned by the A. B. Dick Com 
pany. The opinion of the court of appeals yncludes 
*“(3) We may summarily state why we consider the de 
fendant’s product an infringement. As above shown by 
reference to the Underwood case, Fuller’s sten sheet is 
something which is as to its coating ‘permanentized’ or 
tanned. We may add that it is chromatized The arti 
cle sold by defendant is a partly chromatized, tanned o1 
permanentized sheet. [It will do what plaintiff's sheet does 


and do it for the same reason; it may do it as well, but 
all probability for a shorter time and only under mort 
favorable conditions as to heat or moisture. A f whicl 


however, does not prevent its being an infring 


der familiar doctrine. 
“Decree affirmed with costs.” 


\ previous suit for infringement of th Dermaty pe 
patent, directed against the Underwood stencil duplicator 
was decided in favor of the A. B. Dick Company in both 


the lower court and the court of appeals. 
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Security Steel “800” Filing Cabinets 
Inspire Salesmen 
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It leads the leading line of steel furni- 
ture in quality, durability, appearance 
and economy. 


Write for the new general catalogue, 
illustrating and describing the complete 
line of SECURITY Steel Products. 


“Chis Weld Means Security’ 






The only File with the CENTER WELD 





No. 801, open, featuring the SECURITY progressive roller 
suspension and single action side locking device. 
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A file for every filing need. The ‘‘800’’ Line is built for building bigger businesses for dealers. fi 
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| STEEL EQUIPMENT CORPORATION — § 
: AVENEL, NEW JERSEY f 
i NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. fl 
: Makers of the complete line of “*“SECURITY"’ Steel Products. f 
1 
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“No Screw to Turn, 
No Tricks to Learn” 


The Dow Pencil Line 


Has every good feature you can think of in a pencil. Easily oper- 
ated with one hand. Press the thumb on the eraser or cap and a 
smooth, sharp lead slips out, ready for use. Slips back in for pro- 


tection while in the pocket or handbag. Light in weight and 
comfortable to the hand. Large, high quality erasers always 
ready for use. 


A fresh lead can be inserted, ready for writing, in about ten seconds, 
and a five-year-old child can do it. The new lead ejector works as 
quick as a wink and the lead never clogs or jams. Large magazine 
capacity carrying up to 24 extra leads or three extra crayons. 


No screws, springs or complicated parts to puzzle over, waste 
time, get out of order or break. You will wonder how a pencil 
can be so durable, simple and handy until you use a Dow. 


These pencils are light in weight, well balanced. Being made 
of the finest grade of brass tubing, finished with nickel plate 
and a special baked enamel in an assortment of rich colors. 








All our pencils are 
mounted on Self Sell- 
‘RIE : ing Display Cards and 
24 | — we furnish ample Deal- 
| er helps in attractive 
colors, such as window 
streamers, window dis- 
play pieces, four page 
circulars imprinted, 
newspaper electros, etc. 


a 





If you appreciate giving your customers full value in Service and Sat- 
isfaction and want easy sales with rapid turnover at a nice profit, 


send for our INTRODUCTORY OFFER. 








Illustration below shows the Simplicity 
and Convenience of the Dow Pencil. > 






































> 
1 
Outside Barrel finished with special 
enamel that 1s easier on the hand 
when writing than metal 




















Dow 
Checking 
50e¢ 





Dow 
Indelible 
50c 





Dow Points 
"sc ‘That Please 


25e 
Best Rubber Eraser The HUMP does away with Flexible Socket 
always ready for use all screws, springs and prevents breaking leads 
clutches Magazine will hold when closing pencil barrels 

SF 24 extra leads ‘Zee § om | on Chuck to hold lead 

> 3 i ET Td 7 

~ & . | [ _——$—$—airr =— 

C D - ——— 1, } 7 .*=—_ 
= ———— F Instant Lead Ejector “J 
—~ 


eee:— Built for Efficiency 


LOUIS F. DOW CO. “txtestes* St. Paul, Minn. 
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“Y and E” to Have New Home at Los Angeles. 

Upon the completion of a new building on Hill street, 
south of Ninth, Los Angeles, Calif., the Yawman and Erbe 
Manufacturing Company will have its branch in the heart 
of the office appliance district and also in a locality that 
promises to be the leading retail section of Los Angeles 
Tenth street is to be widened and made a boulevard. This 
enhances the desirability of business locations in the 
vicinity. 

Charles Victor, manager at San Francisco for the Yaw- 
man and Erbe Manufacturing Company, negotiated the 


lease. The new store will be far more commodious than 
the present establishment. A portion of the ground floor 
has been sublet to the Peirce Desk Company. The Los 


Angeles branch of the Yawman and Erbe Manufacturing 
Company is in charge of R. H. Curtiss, who was formerly 
with the San Francisco organization. 


Leader Company Elects Officers. 

At the annual meeting of the stockholders of the Leader 
Manufacturing Company, 349 Adams street, Brooklyn, 
N. Y., the following officers were elected: H. R. Seefried, 
president, Cleveland; Harry Hine, vice-president, New 
York; W. L. Edgarton, treasurer, Chicago; C. G. Jauch, 





secretary, Dayton. These officers, and Jos. H. Hurford of 
Canton, Ohio, form the directory. The company assigned 
distribution of its products as follows: New England and 


entire Eastern section, Century Rubber Stamp Works, New 
York, N. Y.; central states to Mississippi river, excluding 
Illinois, The Excelsior Stamp Works Company, Cleveland, 
Ohio; Illinois and all states West of Mississippi river, Eagle 
Stamp Works, Chicago, Ill. The stockholders’ meeting 
was held at Cleveland. 
“Rotation” Dinner at Philadelphia. 

When the Manufacturers’ Club at Philadelphia held its 

“Graphic Arts Night” a few weeks ago, an innovation in 


seating was introduced. A captain was assigned to each 
table. At a signal the guests changed tables according 
to a printed schedule. This gave every man iu attendance 


an opportunity to become acquainted with a dozen or more 
of his fellows. Each guest wore a number. An alphabetical 
list was printed, so that as the tables changed it was easy 
to identify the different individuals at each new assembly 
of diners at the various tables. 

Burgoyne Entertains Visitors. 

Several visiters to Portland, Ore., were entertained at 
the Multnomah hotel by J. Louis Burgoyne, Pacific coast 
manager for The Globe-Wernicke Company. Nearly every 
stationery house in Portland was represented. The guests 
of honor were Murray C. Kiggins, vice president of Kig- 
gins & Tooker Company, New York, N. Y.; William Ortel, 
Shaw-Borden Company, Spokane; F. L. Hawley, Lowman- 
Hanford Company, Seattle, Wash. 


Basketball Championship Won by Crocker Team. 

The basketball team of the H. S. Crocker Company, Inc., 
San Francisco, Calif., won the “Chronicle” trophy in a re- 
cent series. It defeated the Nathan-Dohrmann team two 
out of three games. The Crocker players defeated twenty- 
six other teams during the series, including the represen- 
tatives of the Schwabacher-Frey Stationery Company and 
A. Carlisle & Company. 

St. Louis for Central Ad Distribution. 

The Buxton & Skinner Company is advertising in Print- 
ers’ Ink “Ship from the Center and Not from the Rim.” 
The company offers its printing plant for the service of 
advertisers who wish to prepare and mail their printed mat- 
ter from St. Louis. 


APPLIANCES 101 








[mperial — 


The Medium Priced Line of High Quality 


FIBRE BOARD GOODS 
Card Index Trays 





DISTRIBUTORS 


Envelope and Statement 





STATIONERY RACKS 
With and Without Cover 





Have You Our New March 15th Price List? 


Imperial Methods Co. 


FOREST PARK ILLINOIS 


Eastern Representative E.L.SIRUS, New York 
Western Representative E. P. GOLD, Los Angeles 
Southern Representative E. V. BOGART, Atlanta 
Central Representative JOHN W. MESSIMORE 
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She MOSTEEL 


EXPANDED METAL 


WASTE BASKET 


A distinctive feature of the MO- 
STEEL is the reinforcing rib. This 
steel rib is an integral part of the one 
piece expanded metal side, stamped out 
in the design. It serves the same pur- 
pose as the supporting steel structure 
of a modern building, gives strength, 
lasting shape and durability. 

At the same time it also adds to the 
grace and beauty of this truly attrac- 
tive basket. 

This is only one of the many fea- 
tures that have opened up a universal 
market for the MOSTEEL in the home 
as well as in the office, factory, store 
and hospital. 

Add to this its light weight, its solid 
steel bottom and its high grade con- 
struction throughout and you will re- 
alize why the MOSTEEL has caught 
hold so strongly in the waste basket 
field. 

Furnished in two sizes and five fin- 
ishes—Olive Green, Mahogany, Ivory 
Enamel, Black and Copper Buffed. 


Write for Descriptive Folder and 
Dealer Discounts 


Side Line Salesmen Write 


THE MOTORS SHEET 
STEEL COMPANY 


BEACH CITY, OHIO 


}) 
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Samuel Hastings Heads Casualty Association. 


At the annual election of the Illinois Manufacturers’ Mu- 
tual Casualty Association, Chicago, Ill, Samuel Hastings, 
of the Computing-Tabulating-Recording Company, was 
elected president. He succeeded Charles Piez, of the Link- 
Belt Company, who retired because of the demands of his 
own immediate business interests. 


A. H. Little Made Business Magazine Editor. 


Arthur H. Little, for the last three years associate editor 
of Business Magazine, published by the Burroughs Adding 
Machine Company, has been appointed editor of that mag- 
azine. Mr. Little has gained a nation-wide reputation in 
magazine articles for his articles on the science of business, 
material for which he gathered during three years’ travel 
throughout United States for Business Magazine. He has 
contributed articles to several other leading publications of 


the country. 











ARTHUR H. LITTLE. 


Before going to the Burroughs company in 1917, Mr. 
Little was a reporter on a Cleveland newspaper. Carroll 
Y. Belknap, until recently a member of the faculty of 
Northwestern University, has succeeded Mr. Little as asso- 
ciate editor. 


Analysis of Production Cost Systems. 

Twelve rules for testing the value of a cost accounting 
system are set down in a pamphlet issued by the fabricated 
production department of the Chamber of Commerce of the 
United States. A cost accounting system, according to the 
pamphlet, is very much like the engine of an automobile, 
only “there are more kinds of cost systems than gas en- 
gines and their vagaries and non-performances are just as 
many—if you have not the right kind.” 

“A car that doesn’t operate right,” the pamphlet goes on 
to say, “costs a lot in repairs, and a cost system that fails 
to show what it should, consumes profits. 

“Tt will pay to check out on your system as you would 
on your car. You ought to know the upkeep and if it 
pays.” 

The rules to apply in analyzing the soundness of a cost 
system as set forth in the pamphlet are: Does your cost 
system give you up-to-date costs, not merely history? Does 
it aid in stabilizing your wages and piece-work rates? Does 
it point out defects in your routing system? Does it help 
you maintain a perpetual inventory? Does it increase your 
Does it measure your overhead? Does it de- 
Does it point out leaks in ex- 
Does it pro- 


production? 
tect new overhead expense? 
pense? Does it encourage your employes? 
mote intelligent competition? Does it point to non-profit 


paying lines? Does it permit you to bid safely? 
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THE “Y andED EFFICIENCY DESK 








The Desk 


that sells itself 


OU don’t even need to talk. Just put your prospect 

in front of it—let him see how every important 
paper is right at finger-tips. Show him how a single flip 
of the hand throws heaviest drawer wide open and 
brings him what he wants immediately. He’ll see the 
difference quick. And you'll sell another. 


@. EFFICI 


Simple as A-B-C—top draw- 
ers for card records, station- 
ery, etc., bottom drawers for 
vertical filing. Center draw- 
er for office tools. Patented 
“VY and E” frictionless draw- 
er slides—drawers simply 
can’t jam or stick. 


ENCY DESK 


Strong advertising in the 
Literary Digest and other 
national publications is con- 
stantly featuring the advan- 
tages of the “Y and E” 
Efficiency Desk to business 
men in your territory. Write 
for literature. 











Top drawers wt omen 
stationery, etc. justable par- 
itions can be arranged to suit 
the user. 





Center drawer for office tools. 
sine compastenss Saree for 
pins, clips, pens, pencils, blotters, 
etc., deep drawer below for 
scratch pads and papers. 











‘ 


Vertical filing drawers for often- 
referred-to letters, catalogs, per- 
sonal papers, price quotations, 
etc. 





Real Roller slides—a patented 
“VY and E” feature that sends 
heaviest drawers in and out at 
a flip of the hand. 


YAWMAN-ADFRBE MFG.@. 


455 Jay Street 


Section 455 





EXPORT DEPARTMENT 


ROCHESTER, N. Y. 


368 Broadway, New York City, N. Y. 
Cable Address: “YAWMANERBE" New York 


Codes: Western Union, A. B. C. 5th Edition Improved and Bentley's 
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Give the envelope 
its real name 


WO men went into a store to buy en- 

velopes. The first asked for ‘“mer- 
chandise envelopes.” The clerk gave him 
“merchandise envelopes.” 

The second man said, “Give me some 
Improved Columbian Clasp Envelopes made 
by the United States Envelope Company.” 
He meant to be sure he got exactly what he 
wanted. Why? 














Columbian Clasp is a patented envelope 
for which there is no adequate substitute. 
It is made by special machinery, of durable 
jute. It is strong enough to carry safely 
many things—even hardware, which is 
often wrapped in paper and tied with string. 








Examine the clasp. Its four prongs are 
anchored firmly to the paper. Because the 
clasp is fastened in four places the strain is 
more widely distributed than usual. 

Businesses of all kinds are using Improved 
Columbian Clasp Envelopes for all sorts of 
purposes. There are thirty standard sizes, 
enough to meet all requirements for mer- 
chandise envelopes. 

Make sure you get these famous envelopes 
by looking for the name on the bottom flap. 
If you have any trouble getting them, write 
our nearest branch for quick delivery. The 
United States Envelope Company, the larg- 
est envelope manufacturers in the world, 
make envelopes of every description, stand- 
ard in stock, workmanship and price. 


THE UNITED STATES 
ENVELOPE COMPANY 
Springfield, Mass. 
BRANCHES 


Location Division 





Worcester, Mass. 
Worcester, Mass. 
Worcester, Mass. 
Hotyoke, Mass. 


SPRINGFIELD, Mass. 
SPRINGFIELD, Mass. 


RockviLLe, Conn. 
Hartrorp, Conn. 
Waukeaan, ILL. 
INDIANAPOLIS, IND. 


San Francisco, CAL. 


PHILADELPHIA, Pa. 

















Locan, Swirt & BricHaM EnvELope Co. 


Wurtrcoms ENvELope Co. 

W. H. Hitt Enve core Co. 
Unrrep States Envetope Co. 
Morcan EnveE tore Co. 

P. P. Kettocec & Co. 

Wurre, Corsin & Co. 
Piimpton MANUFACTURING Co. 
NaTIONAL ENveLope Co. 
CENTRAL States ENVELOPE Co. 
Paciric Coast ENvELope Co. 
Tue Monarcu ENVELopE Co. 























THE IMPROVED COLUMBIAN CLASP No. 25 


PAT. JAN. 7, ‘19 
THE UNITED STATES ENVELOPE CO., SPRINGFIELD, MASS. 














Export Business Looking Up. 


Extracts from a Questionnaire by The Mer- 
chants’ Association of New York Covering 
the Outlook for Foreign Trade. 
DING were addressed by The Met 
New York in 
ms on the outlook for American trading 
asked to 


exporters 


ints’ Association of a questionnairs 


eking opini 
he coming months. Each 


abroad within t was 


write briefly on the three heads following 


The present condition of foreign commerce as com- 


pared with recent years. 
b) An opinion with reference to the liklihood of im 
provement in foreign commerce in the near future 


What constructive activities might be considered by 


Th lerchants’ Association which would aid in the devel 
opn of overseas business? 

\ll of the replies contained optimistic sentiments with 
reference to America’s future commerce. In certain cases 


exception was taken to conditions in specific foreign coun- 


tries, and importance was placed on the need of caution in 


attempting to market merchandise in those parts of the 


present. Some of the replies were submitted with 


the request that the name of the writer be not printed. 
Several of these replies are of specific interest to our field 
A letter from Walter F. Wyman of The Carter’s Ink 
Company indicates that leading American manufacturers 
ant te an increased volume of sales in 1923. 
Prospects for Branded Goods Is Better. 
pleasure to report that there is no question but 
that so far as branded American merchandise is concerned 
the year 1922 is decidedly better than 1921 and that there 
is every indication that in at least the first half of 1923 sales 
will be decidedly larger than in a similar period of 1921 or 
1922 
ng American manufacturers such as The Wahl 
Company, manufacturers of the ‘Eversharp’ pencil; The 
General Fireproéfing Company, and The Carter’s Ink Com- 
pany, all active with their own representatives overseas, 
inticipate a pleasing volume of sales in 1923. 
“The improvement in conditions, which directly affects 


the exportation of American merchandise, is a slow process, 


witl asional setbacks in various countries. 


advance, however, has been steady, and there seems 


1 


to be ample reason to believe that with sterling almost back 
to } there will be in 1923 decidedly increased volumes of 
sales to the colonial dependencies of Great Britain, as well 
as to the British Isles.” 

One of the largest exporters of office furniture and appli- 


ances takes an optimistic view relative to future possibili- 
ties foreign trade 

Answering Question B, it is, of course, difficult to fore- 
cast just what we may expect in the way of foreign busi- 
ness. Conditions in Europe are unsettled and further com- 
ns might involve many parts of the world. 

Barring trouble in Europe, it seems to us that the export 
business in a great many lines at least should show a steady 


but conservative improvement. This is particularly true 
South American countries and is tru 


countries of the Fai 


in our line in many 


Fast.” 


TI Royal Typewriter Company, Inc., through T. T. 
Ma'les foreign sales director, expresses a_ favorable 
opinio1 with regard to the possibilities of the future. 

We find that present conditions of foreign commerce 
ire better when compared with conditions prevailing dur- 
ing the past two veafrs. 


It is our opinion that the prospects for improvement 


in the foreign trade in the near future are good 
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Why there is good profit 
in the Alpha-Merical way 


YHEN a prospect, with 
either large or small 
files, is shown how 


much better the Alpha-Merical 
way will take care of his papers 
sold. And, as a rule, he 
is sold on using more supplies— 
number to index his 


he is 


1 sufficient 





papers properly. 


This means big profit for you 


in three ways: (1) easy sales; 
(2) sales of more supplies; (3) 
sales of the high grade supplies 


where the big profits lie. 


If you do not know about all 
of the superiorities of the Alpha- 
Merical way, write to us for a 
detailed It will 
surely And you 
will be more than interested in 
our plan of helping dealers 
sell Supreme Supplies. Ask us 
about it. 


description. 
interest you. 


THE WABASH CABINET CO. 
Desk 8, Dept. B—Wabash, Ind. 


Lwaba 
FILING SUPPLIES and CABINETS 











THE WABASH CABINET CO., 
Desk 8, Dept. B, Wabash, Ind 

Please send me complete details and price 
Alpha-Merical Way of Indexing. This obli- 


Gentlemen 
list on the 


gates m in no way. 

Name on ccccdeeede Sts eb web eee pe ae Ome 
RGGPORE osc ctvcecrvescereseonss no, opepeen senses ss eee 
>) i —wrrrrrT ry, Terr rrr ey yr State. cccocece eore 
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Guaranteed 
Chair irons 








No. 334—OFFICE CHAIR IRON 


WHY BE BOTHERED 
WITH BROKEN CAST- 
INGS WHEN YOU CAN 
BUY AN ALL PRESSED 
STEEL CHAIR IRON? 


LIGHTER IN WEIGHT. 
BETTER APPEARANCE. 
SMOOTHER FINISH. 
STRONGER AND MORE 
DURABLE. 


MADE UNDER OUR OWN PATENTS 


COLLIER-KEYWORTA CO.,, 


GARDNER, MASS., U.S.A. 
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“(c) We believe that the best method of developing for- 
eign business is to send fully-qualified supervisors abroad at 
frequent intervals for promotion work in organizations, sales 
and advertising.” 


Post Office Wants Street Addresses. 

Attention of national advertisers is called in a bulletin 
of the Direct Mail Advertising Association to the necessity 
of showing street addresses in display advertisements in 
national media. Sometimes these street addresses are omit 
ted in the thought that the reader will be impressed with 
the local importance of the advertiser in his home city. Un- 
less the street address is given it is necessary to give let- 
ters directory service. This entails a delay of eight to 
twenty-four hours. Mail for the larger cities is sorted by 
the railway mail clerks. It is ready for distribution to local 
carriers on arrival. If the street address is not given it is 
necessary for the railway mail clerks to make the letters 
up in a separate bundle, which is turned over to the dire 
tory division of the post office for search. 

The postmaster general has made a suggestion to Con- 
gress that mail requiring directory service be charged a 
fee of one cent. It is expected that this will deter adver- 
tisers from throwing an unnecessary burden on the post 
office. 

The total number of clerks in the large post offices of 
the United States engaged in giving directory service for 
inadequately-addressed letters is 585. Their annual cost is 
$1,000,916. In addition, the space in which they work 
might be utilized in other ways, to give better service to the 
public. 


Wisconsin Manufacturers Resent New Tax. 
The legislature of the state of Wisconsin has proposed 
a new tax which manufacturers consider prohibitive. Sev 
enty-two of the largest manufacturers stated that they 
would cease all expansion work in case the proposed tax 
was enacted. The secretary of the Wisconsin Manufactur 
ers’ Association estimated that if the manufacturers are 
obliged to suspend proposed additions and improvements 
many millions of dollars worth of work will be abandoned 
One large manufacturer has already moved its general of 

fices to Chicago as a protest against the excessive tax 
The list of manufacturers who protested to the legislatur: 


included The Parker Pen Company of Janesville 











For Sa | S 
Buncavcow_ 


ILLUSTRATION FROM CIRCULAR OF A REAL ESTATE 
DEALER, DONE ON THE ROTOSPEED STENCIL DUPLI- 
CATOR.—The Circular Also Included a Plat, Showing the Lo- 
cation of the Property. One of a Number of Samples of Roto- 
speed Work, Submitted by The Rotospeed Company 
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Responsibility either makes a man or breaks him.—Good 
Practices (Strathmore Paper Company). 
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A Fireproof A Sanitary 
Storage Cabinet Attractive Wardrobe 


A Necessity 
in Every Office 


A new line of Terrell’s storage cabinets and wardrobes is now available for 
those dealers who want the best in this type of equipment. A line new in de- 
sign—new in construction—new in the attractiveness of its surprisingly low price. 


The new Terrell cabinet opens up an untouched market for utility cabinets. 
In it for the first time has been combined utility, low cost, and attractiveness. 
The Terrell cabinet has set a new standard of value. Designed and finished as 
fine office furniture, its pleasing appearance makes it suitable for use in any 
office. The sides and doors are flush and smooth—free from exposed bolts, 
screws, and sharp edges of metal The finishes are olive green, mahogany, and 
oak Even the door handles are of cast bronze. The qu&ality is so obvious that 


1 


it attracts business and closes sales against any competition. 





The present construction of Terrell cabinets gives a greater strength and 
rigidity than has ever been found in any similar cabinet. The doors are doubly 
re-enforced—with a channel frame at the edge and with a pan in the center, 
making them absolutely free from weave or buckle. The shelves are adjustable 
every inch, engaging in shelf supports and consequently requiring no bolts. 


A COMPLETE LINE — SIX SIZES — PROMPT SHIPMENT 


TERRELL’S EQUIPMENT COMPANY 
GRAND RAPIDS—MICHIGAN 











TERRELLS 


STEEL STORAGE 


i 









WHILE YOU THINK OF IT, CLIP THE COUPON. 
LEARN MORE OF THIS PROFITABLE LINE. 





Equipment Co., Grand Rapids, Mich 
Please send me information relative to the Terrell Cupboard line. 
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An Office Suite for the Discriminating Executive 
ae Rare ow and [ndividuality 











No. 800 Office Suite 
COMPLETE Roll Top Desk, Flat Top Desk, Table Desk, Telephone Stand, 
Waste Basket, Costumer, Chairs, Wardrobe, Umbrella Stand and Directors Tables. 





COMBINATION of skilled designing and matching. Rare, 
choice figured crotch wood artistically laid and joined 
so as to bring out all of its excellent beauty. Sunken 

panels in solid wood in all legs. All edges of tops show 

recessed panels cut out of solid wood. Fine mouldings 
requiring the highest skill of the cabinet maker. Finished in 
a rich shade of medium Brown Mahogany, and in Walnut, so 
as to retain and heighten the exquisite markings of the wood. 
Made in Mahogany with raised panels of the finest selected figured 
Crotch Mahogany and in American Walnut with raised panels of the 
choicest figured Walnut. Tops and Panels, five-ply laminated construction. 





A Suite to Enhance and Give Distinction to the Most Sumptuous Environment 
Four Other Complete, Matched Suites 


J. K. RISHEL FURNITURE CO. 


WILLIAMSPORT, PA. 
“A Thing of Beauty Is a Joy Forever” 
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May Shows at Philadelphia. 


lwo exhibitions of importance to dealers handling greet 
ing rds and gift and art wares will be held at Philadel 
phia in May The Gift and Art Show will be held at Hotel 
Adelphia the week of May 7. Preceding it will be the 
Greeting Card Exhibit, also at the same hotel April 30 
May 35 

Keeping Stocks Fresh. 

| robiem of keeping stocks fresh is often discussed 
by stationers Printers’ Ink published an article on the 
subject The problem was considered from the view- 


point of a manufacturer of a food product. The perish- 
+] 


able character of is commodity makes it essential that 


the oldest packages be placed on the shelves so that they 


will be sold first. The article instanced a case in which 
there was found on the shelves of a store at Springfield, 
Mass., a carton that had remained in one position seven 


years 


Secretary Davis Joins Eyesight Savers. 
Election of Secretary James J. Davis, of the United 
States Department of Labor, and of Prof. F. C. Caldwell, of 
the department of electrical engineering of Ohio State 
University, as councillors and directors of the Eye Sight 


Conservation Council of America was announced at the 


national headquarters of the Council in New York City by 
Guy A. Henry, general-director 

Secretary Davis and Prof. Caldwell will participate with 
other prominent educators, economists, engineers, publ 
officials and civic leaders in the council’s nation-wide 
ictivitv in behalf of conservation of vision in education and 
industr Disclosures made by the Hoover Committee on 


the Elimination of Waste in Iudustry showed that poor ey: 


sight among the workers was causing heavy annual eco 
nomic losses. Surveys in numerous cities have revealed 
similar conditions of vision in the schools. 

To remedy this situation is a national duty, Secretar) 
Davis declares statement made public by the counc! 
‘In my earlier life as a workman and in the course of my 
duties as Secretary of Labor,” he says, “I have come to 
know something of this problem, particularly in its relation 
to me d we in industry. It is a problem in human 
servi vhich in its solution will mean much to the whole 
service of America in life, economic prosperity and 
hap] ss 

‘ ] ] 


Sight is, paradoxically enough, the most highly prized 
] time the most abused of the human senses 

I am informed that of the 40,000,000 or more men and 
are gainfully employed in the United States 

upwards of 25,000,000 suffer from some form of defective 


vision which is capable of correction and which should be 
correcte: [his is an astounding number, and its reduc- 
tion to a minimum would plainly better the condition of 
these sufferers, increase their efficiency in industry, and 


generally benefit the nation. 

o afflicted owe their defects to the con 
ditions under which they are employed. I myself know 
something of the evils which come in the train of watch 


ing molten metal through the peephole of a puddling fur 


nace Whatever can be done in the way of improving em 
ployment conditions in this respect will be of inestimable 
service to the man who labors. 


I am in deey 


among children 


sympathy with eye conservation work 


flere I march with you. I am convinced 


that mankind owes no higher duty to society and to God 


than service to childhood, and that whatever we may be 


able to do to aid the citizens of the future will earn a 
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HERE isa 
BRAIN CONTEST 


We have answered the first 4 questions. 
Can you answer the remaining 12? 





| 





Question Answer 
Who buy eggs froma Housewives of 
Grocer in|Lynn, Mass. 
Lynn Mass. ? 


Factory Pur- 
Who buy Lathes? thasing Agents. 


Automobile 


Who bu Auto Tires? Owners 

Who buy Baby Car -| Parentsof new- 
riages? borg Babies. 

Who buy Cosmetics? 

Wi i (Cigars 

Wi buy Bonds 

Who buy See s 

Who buy Snow Shoes’? 


Who buy Bathing 


insurance 


Who buy Adding 
Machines? 


Who buy Building 
Materials? 


Who buy Cream 
Separators? 
Wi Auto 
I KS 
Who buy Soda Foun- 
tains? 











Y ou can’t sell ear-muffs to 
people in Southern Florida; 
but the foregoing questions and 
answers prove that it IS possible 
to select a list of the “should- 
be” buyers of any product. 

The same reasoning power that 
enables anyone to do this should 
yrompt you—NOW—to stencila 
list of YOUR possible customers 
into ELLIOTT INDEX - AD- 
DRESS CARDS. These cards, 
when run through an Elliott 
Addressing Machine, would 
thenceforth aim every penny of 
your advertising appropriation 
lirect at concerns or individuals 
you know can use what you 
have to sell—in any given terri- 
tory, large or small. 








There’s an Elliott Addressing 
Machine to meet every re- 
quirement 
From 

$30 up. 


20 eee oe ee we ee © oe ee ee ee ee ee ee ee ee ee ee ee ee ee 





Write us for our Free Book 


‘Mechanical Addressing”’ 


THE ELLIOTT COMPANY | 


140 Albany St., Cambridge, Mass. | 


AGENTS WANTED EVERYWHERE 
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IN WHICH GROUP 


GROUP I 
Parker Dealers 
ow Aerts! 


Chicago Tribunes Pen Survey 
Reveals Parker Profit Supremacy 


IS YOUR FOUNTAIN PEN BUSINESS? 





GROUP 2 
NOT 


Parker Dealers 
89% No Gain 


or 4A Loss 


The Case of Chicago Is the Case of Many Cities 


ATE in 1922 the Chicago Tribune’s mer- 
chandising department made an inde- 
pendent investigation of the fountain pen 
business of fifty representative dealers in 
Chicago. Commenting on the price of pens 
sold the Tribune report stated: “Jt is notice- 
able that those merchants who say that 75%, 
50% and 25% of their sales are over $5 are 
mostly among those who carry the Parker.” 
The Tribune also found: 
1. That 80% of the dealers handling Parker 
Pens showed an increase in sales. 


2. That only 11% of the dealers NOT handling 
Parker Pens showed an increase in sales. 


3. That the Parker is carried exclusively in 
more stores than any other pen. 


4. That Parker is “the best seller” in the ma- 
jority of stores. 
Similar investigations were made by other 
independent agencies in a number of other 
cities with more or less the same results. 


This New Era 


in the Pen Business 


has been brought about by the public inter- 

est which Parker’s advertising has stimulated 

eecescescecsecseseesess in fountain pens, and especially 
MEMO * in a better grade of pens. 

Attach this to your letterhead *. This has been possible 

—— *, because the number of per- 


Tue PARKER PEN COMPANY 
Janesville, Wisconsin sons in the United States 

Gentlemen: Send us full informa- “ f 

tion of gh way Resale System, * with incomes o $3,000 
n Parker assortments an 

omar ~ of Profit and Turnover. per year and over has 

Pen Ba increased since 1915 
ne re .edewoudesune e 

on A * nearly 2,000% accord- 

Shade FUGMID 2. ccccccccecccccceccccccces 


“he =" *, ing to tax returns, and 
@ Addrens.. - «wc cucccaseasoecsece the great mass of peo- 


ple with incomes between $2,000 and 
$3,000 has increased 400% since 1917. 

Parker is the only pen manufacturer who has, in a 
substantial way, lifted the average pen sale from the old 
level up to the new level of personal incomes. 

The result is that the unit of sale of Parker Pen deal- 
ers averages 50% to 100% higher. 

And now that Parker has added a line of Plain Black 
Duofolds to the black-tipped Lacquer-Red Duofolds 
the average sale is climbing on up. For dealers are now 
making Duofold profits from thousands of people who 
hav2 wanted this pen in a black barrel. And those who 
admire the classic beauty of the Chinese lacquer-red 
are buying the lacquer-red Duofold in ever-increasing 
numbers. (When this was written Parker sales for 1923 
had already shown a gain of 177% over 1922.) 

Parker's year-round advertising insuresconstant year- 
round turnover. Let usshow you records of scores of deal- 
ers with their frequent dates of purchases that prove it. 

Let us show the new Table of Profit and Turnover on 
Parker assortmentswhich is not equaled byany other pen. 


Will You, too, Step Up 
Your Sales Average? 

If you vote to put your business on the price and 
profit level of personal incomes as they exist today — 
write us for prices and full information of the Parker 
New-Day Resale System. 

If more convenient, tear out the attached MEMO, 
pin it to your letterhead and mail to us. 


THE PARKER PEN COMPANY 
JANESVILLE, WISCONSIN 
Manufacturers also of Parker‘‘ Lucky Lock’’ Pencils 





mm FLOOR SPACE 








13 Dozen 12 Dozen 9 Lozen 6 Dozen 
Case Case Case Case 
$1792.40 | $1179.66 $896.20 $574.07 
Profit Profit Profit Profit } 
peryear | per year per year per year 
from from from from 
8 sq. ft. 5-2/10sq.ft. | 43q. ft. 2-6/10 sq.ft. | 
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Courtesy writes its Intimate 


Letters by Hand 


and Duofold Leaves No Excuse for Bad Form Now 


The Over-size Parker with the Super-smooth Point 
Endeared to the Hearts of America 


“Do not be guilty cf offering a slight in your 
personal correspondence, whispers Cour- 
tesy,“by neglecting to write by hand! 

“Indeed no letter has such charm and 
character as the one handwritten. The 
personal touch conveys a gracious interest 
—anything else is apt to suggest its ab- 
sence.” 

No one can afford this lack of courtesy 
where it’s due. And with the fascinating 
Duofold nesting in your pocket, or lying 
ready on your desk, your hand will ever be 
eager to comply with Courtesy’s demands. 

For Duofold’s classic symmetry, and size, 
and balance, make it a pen that fairly nes- 
tles in your fingers. Its super-snooth NATIVE 
Iridium point glides merrily over any pa- 
per, seeming for all the world to travel of 
its own balanced weight 

Why pawn your good humor for the 


hi 
nk 


difference in price of an ordinary pen and 
the noble Duofold? Isn't it worth $7 
to have Courtesy’s handsome co-worker 
all your life? 

Its Chinese lacquer-red barrel and flash- 
ing black tips make it a hard pen to lese. 
It's a work of fine art in shapeliness and 
color —an index of highest excellence in 
the individual's taste. 

You will gain by getting it promptly. So 
go today to the nearest pen counter for ycur 
Parker Duofold on 30 days’ trial. Neat gold 
pocket-clip included free, or gold ring-end 
for ribbon or chain. 


Parker Duofold may also be had in plain 
black if desired. Nonegenuine without this 
inscription—“Geo. S. Parker—DUOFOLD 
— Lucky Curve.” Any good pen counter 
will be glad to supply you, notwithstanding 
that inferior pens offer larger profits. 











reer 





IANESVILLE,. Wisecon sin 


o SPOKANE 


THE PARKER PEN COMPANY 
NEW YORK CHICAGO Manufacturers also of Parker “Lucky Lock” Pencils SAN FRANC 


Canadian Distributors: Buntin, Gillies & Company. Limited. Har on. Ontar« 
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Use the Pearl Cutter 
With Your Multigraph 


Every Multigraph owner should have the 
Pearl Cutter for cutting stock to size as 
required. It saves the delay and expense of 
having stock cut by your paper house or 
your neighborhood printer. 

The two sizes of the Pearl Cutter handle 
stock up to 14} and 19 inches wide. The 
maximum cutting depth is two inches. 
Banks and business houses use the Pearl 
Cutter for cutting the margins from their 
monthly statements; for miscellaneous cut- 
ting work about the office; and for cutting 
obsolete forms and waste paper to proper 
size for padding. 





Illustrating 
the Pearl Cutter 
with Base 














Photographers use the Pearl Cutter for cut~ 
ting sensitized stock to exact size for print- 
ing. It saves the trimming of individual 
prints. 

We also manufacture a complete line of power 
paper cutters, card cutters,‘ tablet presses, 
and printing machinery. 

All Golding Products are broadly guaran- 
teed as to accuracy, durability and work- 
manship. 

Write for details and prices covering the pro- 
ducts you believe can be used to advantage 
in your business. Use the coupon below. 


Golding Manufacturing Co. 
FRANKLIN, MASS. 


GOLDING MFG. CO., Franklin, Mass. 


Please send detailed information and prices covering the 


following products: 


Pearl Cutters © Power Paper Cutters 2 
Card Cutters 0 Printing Machinery (J 
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Census Statistics on Safes and Vaults. 

The Department of Commerce announces that according 
to reports made to the Bureau of the Census the value of 
products of establishments engaged primarily in the man 
ufacture of safes and vaults amounted to $19,725,000 in 1921 
as compared with $15,294,000 in 1910 and $7,257,000 in 1914, 
an increase of twenty-nine per cent from 1919 to 1921, and 
an increase of 172 per cent for the seven-year period 1914 
to 1921. This industry includes establishments manufactur- 
ing as their product of chief value fire and burglar proof 


safes for banks, offices, and residences; vaults, chests, and 


safe-deposit boxes; vault doors and linings; and steel burial 
vaults. 
Of the thirty-four establishments reporting products 


valued at $5,000 and over in 1921, nineteen were located in 
Ohio; three each in New York and Pennsylvania; two each 
in California, Illinois, and Missouri; and one each in In- 
diana, Kentucky, and Maryland. 

In January, the month of maximum employment, 4,077 
wage earners were reported, and in December, the month 
of minimum employment, 3,162—the minimum represent- 
ing seventy-eight per cent of the maximum. The average 
number employed during 1921 was 3,547 as compared with 
2,949 in 1919 and 2,972 in 1914. 

The figures for 1921 are preliminary and subject to such 
change and correction as may be found necessary from a 
further examination of the original reports. 

The statistics for 1921, 1919, and 1914 are summarized in 
the following statement: 

Number of establishments——| Statistics for one establisl 
ment with products valued at less than $5,000 are not i1 
cluded in the figures for 1921. For 1919, however, data for 
three establishments of this class, reporting four wage eart 
ers and products valued at $6,000, and for 1914, three such 
establishments, with three wage earners and products to the 
value of $10,000, are included in all items with the exception 
f establishments.”] (1921) 34; (1919) 35; 


of “number « 
(1914) 36 

Persons engaged, total—(1921) 4,205; (1919) 3,582; (1914) 
3,589. Itemization of personnel. Proprietors and firn 
members—(1921) 1; (1919) 16; (1914) 5. Salaried em 
ployes (1921) 650; (1919) 617: (1914) 612 Wage earners, 
average number (1921) 3,547; (1919) 2,949; (1914) 2,972 

Salaries and wages, total—(1921) $6,077,000; (1919) $4, 
383,000; (1914) $2,726,000. Itemization of compensatio1 
Salaries (1921) $1,284,000; (1919) $1,150,000; (1914) $866, 
000. Wages (1921) $4,793,000; (1919) $3,233,000; (1914) $1, 
860,000. 

Paid for contract work—(1921) $233,000; (1919) $44,000; 
(1914) $36,000. 

Cost of materials—(1921) $7,440,000; (1919) $6,609,000 
(1914) $2,646,000. 

Value of products—(1921) $19,725,000; (1919) $15,294 
000; (1914) $7,257,000. 

Value added by manufacture [value of products less cost 
of materials] (1921) $12,285,000; (1919) $8,685,000; (1914) 
$4,611,000. 


Why Join an Association? 

Telephone Facts (Kellogg Switchboard & Supply Com 
pany) printed the following. While written for the tele 
phone industry, it has application in every field of endeavor 

“We asked Frank McKinney of the Ohio Telephone 
News for a ‘snappy come-back’ when telephone men ask 
you: ‘Why Should I Join a State Association?? McKin 
ney says: ‘Because association organization places back of 
each individual property the experience and knowledge of 
each officer and employe of all the other companies in its 
work. It represents the collective independent telephon« 


"9 


industry of each state. Let’s go! 
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Where Success is Built on Service 


Wonderful mechanism that it is, the 
success of the Multigraph depends on more 


than mechanics. 


Here is a machine that must be 


technically right, that must be durable and capable 
and of the greatest simplicity—and it is all these 
things—and yet its great usefulness grows out of 
its performance as a Service. 


And it is as a Service, and not as a 
piece of machinery, that users of the Multi- 


graph value it most. 
kinds of helpfulness for Multigrap 


See on this page ten different 
users, ten sepa- 


rate stones in the structure of success which the Multi- 
graph has built, not only for itself, but, more especi- 
ally, for its users large and small, retail and wholesale 
and manufacturing, everywhere. 


You should hear one of our people 


tell this whole story—and the coupon will 
start him on his way to you if you will use it. 


The two-roll Print- 
ing Ink Attachment, 
easily and quickly 
attached to the New 
Multigraph, $35.00 
additional. 


OFFICE 





This is the new Multigraph, 
equipped for turning out type- 
written letters, forms, etc. 
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Installation and Instruction 
Service 


Complete and under- 
standable instructions, cover- 
ing all phases of Multigraph 
operation, and designed to be especi- 
ally helpful to new users, are fur- 
nished with the Multigraph. In cases 
where the expense involved does not 
make it impossible, we help train any 
designated person to operate the 
Multigraph, but it is so simple and 
easy to use that anyone can teach 
himself to do it. 








quarters 








Mechanical Service 


Mechanical experts, under 
the general supervision of a head- 
department, 
tioned at each Division Office. 
The advice and experience of 
these experts is at the service 
of any Multigraph 
service charges. These men are not there 
for effect, they are there to be used. It 
happens frequently that this service is of 
help in other ways than on the purely 
mechanical problems involved. 


user at nominal 


are sta- 


Office. 





Supply Service 


A complete stock of parts, 
end of all the other things that 
are necessary for the most com- 
plete use of the Multigraph, is 


maintained at 
If some unforseen use of the 
Multigraph develops overnight, any of 
these offices can make it possible for 
you to employ it at once. 
value of this service probably goes un- 
realized until an emergency develops— 
but when it’s needed—it’s needed. 
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218, 


Down 


7 lststicbelecme)e 


Easy Terms 
or 

Des 

Cash 


Prices in Canada: 
$38.00 down; Cash yd 
$190.00. Printing Ink at- 


tachment, $37. 





This is the Multi- 
graph Typesetter, 
which makes it easy 
to set type for the 
Multigraph 


each Division 


The full 
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The Multigraph-Mackintosh 
Direct-Mail Service 
This service offers you 
criticisms and_ suggestions 
about your Direct-Mail 
Campaign, by Charles 
Henry Mackintosh. Copy 
service and personal consultation 
are also provided when necessary . 
Whether it is a matter of a single 
mail-piece, or an entire campaign, 
ou can get the benefit of a lot of 

know-how for a nominal fee. 





Multigraph Cut Service 
Six hundred and fifty 


cuts of various kinds, ready 
for use, are provided by this Serv- 
ice, which is particularly valuable 
to Retailers. They are all shown in 
a book which is supplied to users, 
and all you have to do is make a 
selection and place your order. The 
cuts are inexpensive, and cover a 
great range of subjects. They are 
of various sizes, and provide illus- 
trations for many kinds of adver- 
tising. 





Composition and Plate 
Service 


(Through the International Service 
Company) 


Any piece of copy or 


illustration, or both, that 
you use frequently, is composed and 
made into plate form for you by 
this Service, so that you can use it 
almost indefinitely. This saves you 
time in the use of your Multigraph, 
and insures you against mistakes, 
so easy to make, so d, many 
times, to correct. 














Farrington Letter Service 
(For Retailers) 


This service consists of 


a series of portfolios, each 
containing fifty selling letters 
Frank Farrington. 
These are a part of Multigraph 
equipment for retailers in the fol- 
lowing lines: Hardware; Jewelry; 
General Store; 
ings; Laundries, Dry Cleaners 
and Dyers; Shoes; Dry Goods; 
Furniture; Drugs; Groceries. 


written by 


Dealers. 


Men’s Furnish- 





Letter Service for 
Winchester-Simmons 
Stores 


A specially prepared 


letterservicefor Winchester 
This has been created 
in co-operation with the Win- 
chester-Simmons Company, and 
is adapted carefully to be in step 
with the policies and aims of the 
country-wide Service. 
chester Dealers should be without 
this Service. 


No Win- 





Letter Service for Reo 
Dealers and Distributors 


In co-operation with 
the Reo Automobile Com- 


pany, a series of letters has been 
prepared for the exclusive use of 
Reo Dealers and Distributors. 
These letters are designed to help 
sell cars and Speed Wagons, and 
they are the product of careful 
consideration of the market and 
its problems. They mean greater 
profits for those who use them. 


the Multi 
This 


ness to more t 
Multigraph. 








seen eene 





TheA ican Multi h Sales Co., 
e American i so 


1830 E. 40th St., Clev 
Have a representative show 
(without an 


“MULTIGRAPH 


Serves & Serves & Serves & Serves 


the new } eo 
and explain its possibilities 


(Be sure you indicate your business) 





The Layman Printer 
A publication that goes 
monthly to every Multi- 


graph user of record, s 
new and better ways to 
its out of the Multigraph. It is 
not theoretical, but a runni 

record of actual wa 
ph “‘sel 
and serves” for those who use it. 
ublication alone will put 
enough profit-ideas into any busi- 


t prof- 
in whic 


and saves 


pay for the 


obliga - 


. business. 
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‘—and Art Metal shelving 
costs less than wood,, 


With all its advantages, ART METAL Shelving costs less than wood. 


Why, then, continue to use bulky wooden shelving which s and sags 
and breaks? Replace it with permanent ART METAL Steel Shelving. 


Its sturdy construction affords the greatest possible storage capacity in 
a given space. 









Steel Equipment for Every Office Need 
Unit Filing Cabinets Steel Desks 
Sectional Devices Card Indexes 
Counter t Units Office Tables 
Underwri Steel Safes Steel Shelving 


Steel 
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rt Metal Steel 
Shelving is the 
ogical equip- 
ent for the 
garage and sere 
ice station. 
he photoes 
Seraph shows 


























eek part of the 

bik move it, and poet in 

a ss ee ew st room 

: an iis Gnenmune 

ski otor Co.. 

Dodge Agency, 

Suppose additional: ii ee Washington, 
needed. You can fit AR AL 


Shelving into many out-of-the-way 
places which now are wasted. You 
can install it over radiators, under 
stairways, and around doors and 
windows. 


Made in a variety of parts and sizes, 
ART METAL Steel Shelving may 
be adapted to fit the needs of fac- 
tory stock rooms, retail stores, ga- 
rages, warehouses, and offices. It 
come Paghy wie sides, doninghe 
or ba t can be equip to 
serve as lockers, bins, and cupboards. 
A postal card to us will bring 


you our i booklet on 
Steel Shelving pow the name of 


our nearest representative. 


ART METAL CONSTRUCTION CO. 
JAMESTOWN, N. Y. 


(V\era 


Office Equipment, Safes and F iles 
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Why Do People in Your City 
Order UNDERWOODS Direct From Us 

















for the 


Typewriter Dealer 
A New Department— 


Do you have any problems in connection 
with rebuilding Underwoods which you have 
been unable to solve? Write us. Our experi- 
ence is at your service. 


Are you unable to obtain certain parts used 
in rebuilding? We can be of assistance. 


We can furnish two-color scales, key rings, 
key glasses, thumb knobs, space bars, etc., 
in any quantity, at prices less than you can 
obtain them for elsewhere. 


We can refinish paper tables, front plates 
and small parts, at a minimum cost. 


Rebuilding— 


We rebuild the Underwood Typewriters for 
dealers. Send for our special dealer rebuild- 
ing price and full particulars. Every ma- 
chine fully rebuilt in our own factory, the 
largest typewriter rebuilding plant in the 
world. Werebuild Underwoods only. Get 
the full facts now, or call on us when in 
Chicago and see for yourself, 





By Mail?— 


We'll Tell You Why — 


It’s simply because people who want Shipman- 
Ward rebuilt Underwoods do not know where the 
dealer who sells them is located. 


People Always Prefer to Buy From Their 
Local Dealers 


We want dealers in every city to get this Shipman- 
Ward Underwood business. Our proposition for 
taking orders under the installment plan appeals 
to office equipment and stationery dealers as well 
as typewriter dealers. 


You are not going to turn your back on profitable 
typewriter orders if we can show you how to get 
them. We are fully prepared to show you how you 
can getthe Shipman- Ward Underwood business with- 
out the investment of a single dollar on your part. 


There is no excuse for dodging such an obviously good 
proposition. Shipman-Ward Underwoods are being sold 
in your city, and we are ready and willing to show you 
how to get these orders and add this profit to your busi- 
ness. All without a single cent investment or any addi- 
tional capital. 


Send for our wonderful installment proposition on Ship- 
man-Ward Underwood Typewriters and learn how you 
can take orders for these machines on deferred payment. 


Remember— 


—We ship direct to the customer. 

—We do the collecting. 

—We do the national advertising. 

—We furnish selling helps—signs, window cards, 
newspaper advertisements, etc. 


You— 


—Don’t invest a cent. 

—Merely send us the orders. 

—-Get full commissions. 

—ASK NOW for full details of our Dealer Sales Plan. 

















SHIPMAN-WARD MFG. CO. 


Established ee P — The Rebuilders 
1892 Typewriter Emporium oats 


1774 Shipman Building 
Montrose and Ravenswood Aves. Chicago 
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Particulars Regarding the Hagerstown Fire. 
Brief mention was made in the March issue regarding 


the fire at Hagerstown, Md., which burned out The Offic 


Equipment Company, Inc. Details have been receive 
since 

The fire broke out the night of February 6 in a clotl 
ing store adjoining The Office Equipment Company’s plac¢ 


of business, 41-43 West Franklin street. The building was 
destroyed. The entire stock of merchandise was wiped out 
This included wood and metal office furniture, filing equip 


ment and supplies, loose leaf devices and supplies, adding 


and calculating machines, and typewriters. Not a single 
article was saved. The loss was covered fully by insur 
ance 


All of the company’s valuable records were saved. They 
were housed in an Art Metal safe. This was in the hot 
test part of the fire, and dropped to the basement. It lay 
in the ruins four days. When opened it was found that not 
a single paper was scorched, and the equipment was un 
damaged 

The Office Equipment Company, Inc., immediately s« 
cured a temporary location. With the assistance of the 
factories represented at Hagerstown the company was en 


abled to continue business with but two or three days’ de 
lay. In April the company will be established in perma 
nent quarters in the Arcade building on the main street of 


Hagerstown. 

Agencies at Hagerstown vested in The Office Equipment 
Company, Ine., include Art Metal Construction Com 
pany, Boorum & Pease Company, J. F. Dietz Company, 
W. H. Gunlocke Chair Company, Royal Typewriter Com 
pany, Inc., Victor Adding Machine Company, Wilso1 
Jones Loose Leaf Company, Yawman and Erbe Manufac 


ah @ 


ompany 


Book for Printing Executives. 


\ recent contribution in the practical adaptation of col 


lege curricula to job requirements is found in a new book 
entitled “Job Analysis and the Curriculum,” written by Dr. 
Edward K. Strong, Jr., professor of educational research, 
Carnegie Institute of Technology, and Richard S. Uhrbrock, 
employment supervisor, traffic department, Western Union 
Telegraph Company, New York, N. Y. This book out 
lines a new method for the development of a curriculum for 
the training of young men to become commercial printing 
executives; but it has such a broad appeal, however, that it 
is interesting not only to printing executives, but to execu- 
tives in every industry where new men must be trained for 
important jobs 

The book is based upon researches made at Carnegie In 
stitute of Technology by a staff under the direction of Dr. 
Edward K. Strong, Jr. Williams & Wilkins Company, of 
Baltimore, is the publisher. 


Manufacturing Industries of New York. 

The Merchants’ Association of New York prepared sta 
tistics on the hundred industries of the city: in which New 
York is a leading manufacturer. Several of the items have 
been abstracted, and appear here. The values given indi- 
cate the annual production of the commodity in New York, 
the percentages show the ratio of New York’s production 
to the total of the United States. 

Bookbinding and blank book making—$22,112,233 (33.5) 
envelopes, $4,453,625 (11.2); furniture—$40,986,286 (7.2): 
hand stamps—$1,537,466 (19.8); writing and printing inks 

$12,590,253 (38.5); labels and tags—$6,915,340 (28.5); 
mucilage, paste and other adhesives—$3,259,168 (28.9); 
fountain, stylographic and gold pens—$9,701,647 (54.5); 


stationery goods not elsewhere specified—$8,632,875 (14.8) 
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CARY SAFES 


Accommodate the business of the day 
And withstand the dangers of the night. 


A safe must be convenient. It must have 
adequate space to accommodate business rec- 
ords, notes and other valuable papers. 


\t night the safe must have those qualities 
which resist fire and thieves. It must protect 
its valuable contents. 


Cary Safes have such dual qualities. They 
are easy to use. The arrangement of the in- 
terior is convenient. There is space for rec- 
ords, papers and valuables. Each space 1s 
built to the proper size. 


The solid steel wall is thick and strong. The 
patented insulation is durable and tenacious. 
There is the upper lock mechanism. It is 
automatic in its action. Its resistance in- 
creases when an attempt is made to force the 
spindle through. 


The Cary door is extra thick, too. Here the 
insulation is as thick as in the walls. The ex- 
tra thickness allows ample space for lock 
mechanism without weakening the protection. 


For nearly fifty years the Cary Safe Com- 
pany has been building quality safes—the kind 
which successfully meet the tests of emer- 


gencies 


Cary Safes were made for you to sell. They 
appeal to buyers when they are displayed. 
Write for the Cary Sales plan. It is profit- 
ably interesting. 


Cary Safe Company 


Dept. O-16 Buffalo, N. Y. 





Vaults “Growing Great Since Seventy-eight.” 





Cabinets 
Deposit Cable address “Carysafe” all codes. 
Boxes 








CARY SAFES “7nhe Safe Investment” 
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$50,000,000 
BUSINESS 


in Greeting Cards 


From a total of ten million dol- 
lars in 1913 the sale of Greet- 
ing Cards in 1922 reached ap- 
proximately forty-five million 
dollars—and in this year of 
1923 will surely exceed fifty 
millions. 





What does this mean to you 
stationers ? 


$25,000,000 Profits 


Are you getting your share of 
these generous profits? 

It pays to handle Greeting 
Cards, Favors and Decorations 
—if you sell the right line. 


For sixty years the Gibson line 
has maintained leadership— The 
Gibson Art Co. is the largest 
manufacturer of these goods in 
the world—two conditions that 
must indicate superior merit. 


All Year Demand 


Gibson Greeting Cards are made for 
practically every occasion in life- 
from birthday congratulations to 
expressions of sympathy at death. 
There is a year-round demand for 
Gibson Cards. 

And aside from the liberal profit 
on these goods they attract addt- 
tional trade to your store and in- 
crease your sales in other lines. 





Don’t overlook this profitable line— 
get your share of this fifty million 
dollar business—look over our trav- 
eler’s samples when he calls. 

See our display at Exposition of 
Greeting Card Association, week be- 
ginning April 30th in Hotel Adel- 
phia, Philadelphia. 


The Gibson Art Co. 


CINCINNATI, O. 


NEW YORK—200 Fifth Ave. 
CHICAGO—5 N. Wabash Ave. 
BOSTON—120 Tremont St. 








APPLIANCES April, 1923 


Census Statistics on Adhesives. 

The Department of Commerce announces that accord- 
ing to reports made to the Bureau of the Census the value 
of products of establishments engaged primarily in the man 
ufacture of mucilage and paste (not including glue) 
amounted to $9,930,000 in 1921, as compared with $11,230, 
000 in 1919 and $5,695,000 in 1914, a decrease of 11.6 per 
cent from 1919 to 1921, but an increase of 74.4 per cent for 
the seven-year period 1914 to 1921. 

In addition to the value of products of establishments as 
signed to this industry classification, mucilage and paste 
to the value of $1,516,000 in 1921, $1,397,000 in 1919, and 
$853,000 in 1914, were reported as subsidiary products of 
establishments assigned to other classifications. 

Of the ninety-eight establishments reporting products 
valued at $5,000 and over in 1921, twenty-four were lo 
cated in New York; nineteen in Massachusetts; eleven in 
Illinois; nine in Pennsylvania; eight in Ohio; five in Cali- 
fornia, and New Jersey; four in Missouri; two each in 
Michigan, Minnesota, and Wisconsin; and one each in Con 
necticut, Indiana, Maine, Maryland, Nebraska, Texas, and 
Washington. New York, the leading state in the industry 
in 1921, reported twenty-five per cent of the total value of 
products for that year. 

In August, the month of maximum employment, 797 
wage earners were reported, and in February, the month 
of minimum employment, 687, the minimum representing 
86.2 per cent of the maximum. The average number em 
ployed during 1921, was 757, as compared with 803 in 1919. 

The statistics for 1921, 1919, and 1914 are summarized in 
the following statement; the figures for 1921 are preliminary 
and subject to such change and correction as may be found 
necessary from a further examination of the original ré 
ports: 

Number of establishments [Statistics for establishments 
with products valued at less than $5,000 are not included 
in the figures for 1921. There were nineteen establishments 
of this class, reporting seven wage earners and products 
valued at $56,000. For 1919, however, data for twenty-nine 
establishments of this class, reporting ten wage earners 
and products valued at $68,000, and for 1914, forty-eight 
such establishments, with thirty-four wage earners and 
products valued at $115,000, are included in all items with 
the exception of “number of establishments.”’]—(1921) 98: 
(1919) 98; (1914) 79. 

Persons engaged, total—(1921) 1,258; (1919) 1,374; (1914) 
1,167. Itemization of personnel—(1921) proprietors and 


firm members, 87; salaried employes, 414; average number 


s 
of wage earners, 757. (1919) proprietors and firm mem 


bers, 96; salaried employees, 475; average number of wage 
earners, 803. (1914) proprietors and firm members, 104; 
salaried employees, 363; average number of wage earners 
700. 

Salaries and wages—(1921) $1,873,000; (1919) $1,891,000; 
(1914) $847,000. Itemization of compensation —(1971) sal 
aries, $903,000; wages, $970,000. (1919) salaries, $1,041,000: 
wages, $850,000. (1914) salaries, $448,000; wages, $399,000 

Paid for contract work—(1921) $6,000; (1919) $5,000 
(1914) $8,000. 

Cost of materials—(1921) $5.015.000: (1919) $7.093.000: 
(1914) $3.338,000. 

Value of products—(1921) $9,930,000; (1919) $11,230,000; 
(1914) $5,695,000. 

Value added by manufacture [value of products less cost 
of materials]—(1921) $4,915,000; (1919) $4,137,000; (1914) 


$2.357 000. 


Tennessee Furniture Men Meet in May. 
The Retail Furniture Dealers’ Association of Tennesse: 
will meet at Memphis early in May. About 100 delegates 


are expected. Leo Kahn is president of the association. 
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cA Triumph and the Tribute 


HE power to foresee the swift march of events 

while the rest of the world is still marking 
time—this is the spirit of the pioneer, the blazer 
of the trail through the wilderness; this is the 
man with the Vision. 


But there is no royal road to achievement. 
There must be the high Purpose to go forward, 
the Pluck that will not be daunted, Perseverance 
that overcomes obstacles and laughs at slander 
and prejudice. 


Given all these, the man with the Vision is the 
dreamer who works to make his dream come true. 
After the Triumph—what? 


The Tribute of Opposition, Criticism and 
Objection—incense which lesser men burn at the 
shrine of the greater—this is royal Tribute! 


But he who has the Vision goes on his way 
undaunted, with indifference to destructive crit- 
icism, a faith in himself and his product, and 
confident of success. 


Greenback As Napoleon said, “There is Victory because 


he Perfected Loose Icaf Ring Book 


I do not see the enemy,” and to the man of 
Vision the victory has come because difficulties, 
misunderstanding and all discouragement are 
thrust aside, lost in the larger purpose. 


And that purpose is to raise the standard of 
Efficiency in this great, growing and complex 
thing we call Modern Industry. It is a purpose 
worthy the highest ideals, the stoutest determi- 
nation and the strongest faith. 








[] Loose! tear] 
De |uUxe 
co 
Witson-JonEs Loose LEAF Co. 
NEW YORK KANSAS CITY 


PHILADELPHIA CHICAGO san FRANCISCO 
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FILING SUPPLIES 
ARE tHe PRODUCT 
OF SPECIALISTS 


This means that every resource is concen- 
trated on the production of a line that will 
serve the user best, and thereby bring to 
dealers who handle it those profitable re- 
orders upon which a successful business 1s 


built. 


The mere claim, of course, is not enough. 
We invite you to investigate. Write today 
for further information. 


Oriord. FILING SUPPLY Co. 


382 Jefferson Street Brooklyn, N. Y. 


N. Y. Salesroom Philadelphia Office Chicago Salesroom 
70 Duane Street 911 Drexel Bldg. 106 N. La Salle St. = 
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National Chamber Inquiry on Associations. 


Trade associations are the subject of a referendum sub- 


mitted by the Chamber of Commerce of the United States 


to its membership. Organizations representing practically 
all industries and branches of commerce form an important 
part of the chamber’s membership. 

been carefully 


The activities of trade associations have 


gone isto by a special committee appointed by the chamber 


a year ayo This committee has now presented a report 


containing recommendations. The report and its recommen 


dations are the basis for the propositions submitted to a 


referendum vote. The propositions, upon which the chan 
ber’s membership will vote “yes” or “no,” are 

“Because of numerous useful and important functions of 
obvious propriety trade asseciations should exist for each 
important branch of industry and commerce. 
“A trade association should have such a membership that 
it can be representative of the industry in connection witl 
problems affecting the general advance of the industt1 


“A trad 


proble ms affecting the 


association should be prepared to consider all 
general advance of its industry or 


branch of commercs 
“Trad should continue free from special 


associations 


forms of government control. 


Statistical Data of Associations. 


“Statistics of capacity, production, stocks, and sales 


should be collected by a trade association for its industry 
branch of commerce. 
“Statistics of actual prices in closed transactions should 


be collected by a trade association for its industry or brancl 


of commerce. 


“Any interpretatior of statistics or other comment whi 


could induce or facilitate concerted action on the part of 


members should be omitted by a trade association. 


“Statistics otf capacity stocks, sales, and 


production, 


prices a trade association should make as available to the 


1 


public and to government agencies interested in following 
the course of industry and commerce as to members.” 


t 1s pointed out the committee's re port that “there is 


1 
i 
a long list of functions which trade associations perform 


in the interest of their members and of the community at 


large These functions are illustrated by the standardizing 


and safeguarding of the quality of goods, the reducing of 


waste in manutacture and distribution, the promotion of 


trade, both domestic and foreign, and the upbuilding i 


scores of other ways of industry and commerce. That sucl 


functions are bens al alike to the public and to individual 


enterprises can admit of no question. 


Discussion Confined to Specific Functions. 


functions of this nature typifies 


‘The performance of 
trade associations and 
1 


united endeavor 


marks them off from other forms of 


ommercial or other fields which ar 


1 


not before the committee. Activities are not uniform with 


all trade associations. The great diversity of problems be 
fore the numerous branches of a highly complex industrial 
and commercial structure causes an equal diversity in 


tivities undertaken by organizations representing these dif- 
terent fields C)ne ] 


association may be spending large sums 


of money in China in an effort through education to improv: 


the quality of the raw material upon which all of its mem 


be rs daepe nd \nother may be devoting equal effort to sci 


entif tests of the durability of the product its members 


produce \ third may be seeking to prevent losses through 
frauds Vv hich only Sa ré¢ sult of association activity can he 
brought to light and placed before pub'ic authorities 


“Whatever the form activities may take, however, a trad 


istinguished from other organizations by the 





f its representation of its field and by its purposes 


A trade association may be defined as an association formed 
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SORTING 
DEVICES 


In Office Work 


For Sorting and Classifying Letters, 
Checks, Sales-Slips, Orders, Invoices, 
Coupons, Tickets, Payroll Checks, Re- 
mittances, Stock Sheets, Certificates, 
Cards, Mail, etc., etc. 











There is a size 
and style for 
every purpose in 
every business. 


Saves 90% of Space 
and 50% of Time 


Eliminates 








pigeon-holes, racks and 


sorting tables. 
Wonderful repeat business. 


Abraham-Straus Dep’t Store, Brooklyn 
started with two, now using 77. 

Home Fire Insurance Co., New York City 
first order four, now using 65. 
Montgomery Ward & Co., 
trial order three, now using 155. 


Chicago 


Made in any size and indexed in any 
manner to fit the needs of a business. 
DEALERS, catalog and 
terms on this “wonderful repeat busi- 


ness.” 


write for 


THE KOHLHAAS COMPANY 


Manufacturers of Instant Reference Files 


183 N. Dearborn St. CHICAGO, ILL. 
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DESK TRAYS 


Adjustable - Convenient - Neat 


Keep all papers off the desk—out of 
the way yet within easy reach. Cur- 
rent correspondence and data may be 
classified, readily available, safe from 
disorder or misplacement. 


Made up with two, three, or four 
trays. These revolve around the rod 
and adjust to any position at slightest 
touch. Each tray is separately de- 
tachable. Mounted anywhere. 


Trays are made up in solid oak or 
mahogany finish—either letter or cap 
size. Use same type of mountings as 
Burns Telephone Brackets. 


Write Direct to Makers for Trade Prices 


State and 64th Streets 
CHICAGO, U.S.A. 





Other Burns Office Appliances 


A, ee 
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in a field of industry or commerce with a membership so 
representative that all problems pertaining to this field 
can be adequately presented for common consideration and 
solution and with the purpose of developing this field so as 
to have the enterprises in it conducted with the greatest 
economy and efficiency. Other organizations with a mem- 
bership which is less representative and other organizations 
with their attention limited to a portion of the problems 
in a field may be highly meritorious, but they would not 
be properly described as trade associations and should use 
titles and other descriptions which will accurately indicate 
their character. 
Organizations Must Be Representative. 

“The title of trade association should be kept for use by 
those organizations which are sufficiently representative of 
an important branch of industry or commerce to speak 
for it with authority and which undertake to consider all 
questions of general application to the industry. 

“In the United States membership in a trade association 
is voluntary. It has its basis in the willingness of individual! 
enterprises to join with their competitors in dealing with 
problems whch do not grow out of their relations to one 
another as competitors, and which affect the general ad- 
vancement of the industry or branch of business. If errors 
are made through inclusion in an association’s activities of 
matters bearing upon competition among the members and 
there is violation of statutes dealing with competiton there 
is, of course, liability under these statutes exactly as there 
would be liability if the association committed legal wrong 
in any other direction, such as concerted action in violation 
of legislation imposing taxes. The possibility that a trade 
association may err by violating a statute no more justifies 
any attempt on the part of governmental authority to con- 
trol trade associations in all of their activities than the pos- 
sibility of illegal acts on the part of individuals warrants like 
supervision over all their actions. Such supervision would 
inevitably restrict the freedom of action of trade associations 
in meeting the problems which they exist to solve. These 
problems involve activities regarding which no legal question 
has ever arisen and the solution of which promotes the pub- 
lic interest by aiding economic advancement. 

Association Must Meet Every Contingency. 

“The essential quality of a successful trade association is 
its ability in any contingency, no matter how sudden, to 
concentrate immediately the most expert thought and the 
best experience of its industry to devise the measures that 
are to be taken. For freedom of action in trade associations 
as in the business enterprise of an individual there can be 
no substitute. 

“As much recent discussion of trade associations has cen- 
tered around their statistical activities your committee calls 
attention to some fundamental principles. The business en- 
terprises which take a raw material of limited or no direct 
utility in its original state, turn it into commodities of high 
utility and place them where they meet the needs, the com- 
forts, and the luxuries of the purchasing public, or the mar- 
ket, are creators of economic wealth, and upon their success 
depends the welfare of the community. Each separate en- 
terprise, when equipped with the knowledge, skill, and re- 
sources to make what the market will buy, must answer 
three questions before it can participate in this creation of 
economic wealth. They are: 

Factors Governing Production. 

“What does it cost to produce the commodity: 

“What is the extent of the demand? 

“What price will be obtained? 

“Unless these questions are clearly answered, no enter- 
prise is warranted in beginning operation or in hoping to 


serve the community in a steady and beneficial way. With- 
out definite answers, there can only follow in time bank- 
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Salesmen 
Wanted 


Some very excellent sales territories are available 
for high grade salesmen with the 


Safe-Guard Check Writer Co., Ine. 


to sell the well-known Safe-Guard Check Writer, 











This is the Machine:— This is the work it does:— 
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If you are a good average salesman you can make 
six thousand dollars per year selling Safe Guards 
in one of the exclusive territories we have to 
offer at present. 








We co-operate with you fully—Drop us a line. 


Safe-Guard Check Writer Co., Inc. 


5 Beekman Street, New York, N. Y. 
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The simplest and most economical trans- 
fer binder ever offered. Posts are U- 
shaped flat wire. Rubber washers hold 
cover down snugly. 





Fiexible press board covers, fine for 
transfer binders. Flat wire parts turn 
down and hold securely, permitting 
closer stacking. 





Also fitted with screw posts Various 
lengths as ordered Sheets are firmly 





and compactly held Screw heads count 
ersunk. Binders pile with accuracy 





Telephone 
Register 
A very simple 


and neat regis 
ter for numbers 


often called 
Both sides fin - 
ished alike, on 


substantial bind- 
er’s board, with 
rust proof eyelet 
at top. Size 5x10 
inches. Put them 
where your cus- 
tomers see them 
and you'll sell a 





lot 




















Daily Desk Reminder 

This is a device that makes it easy for 
clerks to report telephone calls received 
while the “boss” is out Also very handy 
for memos, large or smal! The one 
shown closes like a book, a feature that 
users find a great convenience. A smal! 
er one has only the left hand haif. They 
are good sellers because they suggest 
such a practical way of handling tele- 
phone calls and other memoranda. 











Tevet SALES 


together. 


—allows sheets or 


Eastern Beovecentn tvs. 
Wm . Bassinger, 
Seationesy Specialties, 
377 Broadway, New 
York, N. Y. 








The Adams Ideal Book Ring for loose leat 
covers—or even perforated sheets with- 
out covers—is the most satisfactory ring 
for the purpose ever invented. 
these rings are sold than all others put 


The Ideal Book and Key Ring 


binders to lie perfectly 
Hat when open at any point. 

—enlarged joint keeps ring right side up in 
position to be instantly unlocked. 

—it locks with a sure hold and a smooth 
joint—nothing to mar, catch, or scratch. 


Popularly priced to the public. 
Liberal discounts to the trade. 
Ask for our catalog and samples. 


—— T-ADAMS MFG: ean 


6796 25 South Chicago Ave., CHICA\; O, U.S.A. 














Butls-eye PROFIT 


Gunning for business? Here’s something 
to shoot with—a high power hard-hitting 
weapon. 


More ot 


Western Representative, 
Gus Adams, 433 Cal- 
ifornia St., San Fran- 
cisco, Calif. 






































In-and-Out 
Clock 
Figures are 
clear and dis 


tinct Hands wil 
not. slip Made 
with easel back 
or with 

only Back is of 
our handsome 
Cloudene special 


press board 








Perfection Desk Pad 


These Blotter Pads are practically 
indestructible on account of the 
brass corners (or copper, if de- 
sired), firmly riveted on, and 
cloth bound edges. Both sides 
covered with gold veined marble 





Keep a good supply of Adams 
Specialties in stock. It helps 
make sales. Write for cata- 
log and our special Opening 
Assortment Offer. You 
won't regret it. 








paper. Very handsome. 


2030 A) 
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ruptcy on the part of the enterprise and industrial confu 
sion and loss for the community. If the economic welfare 
of the community as a whole is to be maintained, if labor is 


to be steadily employed, if trade is to go on, if business 1s 
to expand, if money is to circulate freely, if the general 


credit structure is to be maintained, then every business en 





terprise which has a proper place in the community must | 
have the fullest and most definite information on the sub- 3 
ject of production, markets, and prices. For the wholesal 
or retail distributor such information is as important as for { 
the manufacturer or the enterprise which converts the } 


fampel;asmrelramrellamrel lamers) 


material into a form in which it is available for manufacture 











It is equally advantageous to the general purchasing pu 


LL 











lic that the business enterprises should have this full 


exact information; for the purchasing public is, in one ca SE Da p 
pacity or another, an integral part of the manufacturing { O . ce 1 
and distributing process taken as a whole. In the naturé ~8-e- ] St a ) 
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of things, the public cannot be divided into one group of q 
producers and distributors and a separate group of : 
sumers A Hae tt Comapr ose npr emmys comm goes 5" = 
Basis of Statistics. e : c c ig ce : 
M : - : 4 of of 
“The information required may be stated specifically as se . - , — z 
“Quantities on hand, : q 
“Quantities in process, Mest The Acme Stapler is made in four : 
“Quantities sold, distribution and prices, a q models, completely covering every 
“Quantities in unfilled orders. ' ; possible requirement of modern of- | 











ganization is such that one or more 


sary is recognized in the various public exchanges and i1 
of each size can be sold to a large fam 


“That such information is not only desirable but neces ieee hice practice. The usual office or- 





the government’s crop and mining reports. Statistics fron Sea e: 









































these sources appear daily in the newspapers, because + q office. The staple sales are auto- p 
their general news value, but they do not include data for $Q&4— matic, and should yield a good an- 
great ne Ids of busi ess enterprise for whicl like stat tics j 7 nual volume ot business for every 
are equally necessary : : stapling machine sdld. 

“To supply this defect some trade associations have RAH 

; ; ° 
cluded in their activities the operation of a department I wy 4 A F il 
| operation of a department of BREE - “The Acme Family 

statistics for the speedy and economic gathering and d's ae a a 

ibuting of information regarding ‘ir commodities. TI : 4 - 
ee ee piesa concede a5 citi — The Acme No. 1—For heavy duty. A 
slow, expensive, and sometimes questionable methods t +4: powerful toggle forces the heavy staple 





through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 


individual manufacturers and merchants have employed to 


AT Ld ye 


obtain vitally needed information on production, markets, 









































and prices are superseded by the open, direct, and economi Ht 23=6The Acme No. 2—A utility machine for 
cally efficient procedure of trade associations. That the f general purposes. Drives a broad, flat 
. : . : rh ick 
courts and investigations made by the Secretary of Con Bead staple through thick, tough stock, yet 
nen ; ; sd , , or ; : binds thin paper without mutilating it. 
merce have disclosed a small minority of associations whicl P / . c 
mee M tk Holds 50 staples. 
may have misused statistics in carrying out a scheme to ri MES 
strain trade we believe in no way invalidates or discredits ; : The Sure Shot—An old favorite, reliable 
aap : , ioe ' ‘ ‘ b ; » me sed hv everv 
legitimate collection and distribution of trade statistics 7 even when used by everyone around the 
: My office. It is the most economical ma- 
association in the contrary, your committee is confident chine for permanently fastening papers, 
that proper statistical activities on the part of trade asso De etc. Holds 100 staples. 
ae 7 ‘ ? v 
ciations not only do not run in contravention of laws ré¢ BeOS ° ° . 
, ries a vel f The Midget Binder—Takes but little 
S »-cTing res v7 Ss I tr: . ac . ne iuirave na ¢ . . 4 
Specting restraints of trade but actively encourage and d room on the desk, and serves a wide va- 
velop trade MKAE =OCriety of purposes. Sell one for every 
> ] ps ae +5 active desk in an office. Holds 100 staples. 
Permissible Information for Distribution. # P 
“r inate, ' soa tial £ Geil Py, If you don’t realize the wide field of 
1 consi o statistical ac Ss oO rs associations coe 4 oh oben? 
Ces Sa See Oe a a +++ utility and sales possibilities of Acme 
and the value of statistics to business ente rpris¢ and pub 7 Staplers, write us for information. 
lic, the committee has formulated several rules which are 4, 
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simple in statement and which it submits as recommenda 7 
io 4 Acme Staple Co. 
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“ “ ‘ . . . oe 
Reports of members to their association should be accurate ore 
and sufficiently complete to prevent misconstruction; a ~~ oom er Bae 
. re amden 
As distributed to the membership, the statistics should not 58. . “pitt 
‘ : ‘ ; ‘ ,ONDON Kado Ltd Atlantic House, Hol- 
be accompanied with any interpretation or other comment pa , ose Wiamiect: 
.-¢ a . ae . . “rnest J. Scott & Co., 59 St. Peter 
which could induce or facilitate concerted action on the t q CARLOS. ° 
part of members s=n° SCANDINAVIA & FINLAND: Foreign Trade 
Pe. t ! rs; : & Export Co., 206 Broadway, New York. _ 
All Statistics regarding prices should be confine d to close d (s HOLLAND Richard Weiniger, Singel 276, 
> tS Amsterdam : sd 
transactions, and should not refer to pending transactions Sao: AUSTRALIA & NEW ZEALAND Excelsior 
: Supply Co Ltd Sydney, N. S. W., and 
or tuture transactions. ; Wellington, N. Z. 
* 
‘The reasons for these rules are obvious. If members do SS sel Taina 
; ft ; : : 
not make the data they supply accurate they defeat the pur q g 9 Q a : 
: ae f . + . ; : OF ; = 
pose of trade statistics; for the figures will mislead as to {4 ; 8 oF 2 9 ; 
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Robinson 
—leminders of efficiency 


a Metal Waste Bas- 
ket, hung in unused 


Cc, a iy space, underneath or 
O)L/ISO! on side of desk, 
saving expensive 
oO s ee, 

Nuway HW lusle Basket °°" *”* 
/ Can’t tip over, fire- 
” proof, indestruct- 

ible. 

As easy to hang or 
remove the Robin- 
son NUWAY Waste 
Basket as it is to 
stand the old waste 
basket on the floor. 





Used by largest cor- 
porations to save 
floor space. R tail 
$2.50 and $3.50. 


The “clean” memo 
book, in which you 
jot it’ down, tear it 
out, leaving live 
notes only. 


Each page divided 
into perforated cou- 
pons, tear out when 
attended to. Styles, 
sizes and prices to 
suit every purse, 
for men and wom- 
en. Splendid adver- 
tising novelty, the 
re-fills give you re- 
entry. 





Handsome metal 
stand, renewable, 
soupon pad, perpetu- 
al calendar. Rubber 
cushioned feet pre- 
vent scratching or 
slipping. Its dignity 
wins it a permanent 
place on any desk. 
An appreciated gift. 
Unexcelled as ad- 
vertising novelty, 
the filler making an 
ideal follow-up. In 
brass and art green 
finish. Retail $1.50. 





All nationally advertised. 
Eye-catching window displays furnished. 
Dealers—write for prices and 
liberal discounts. 


Address Dept. O 


Robinson Manufacturing Co. 
Westfield. Massachusetts. 




















the facts, instead of stating them. If statistics are properly 
collected and compiled, they set out the fact upon which 
each person who uses them can base his judgment as to 
the business course he should pursue and they thus fulfill 
the purpose upon which the committee has earlier placed 
great emphasis. It is no part of the function of a trade as- 
sociation to attempt to obtain concerted action by advising 
members how to conduct their own businesses. Price sta- 
tistics for closed transactions show facts; the function of 
collecting and distributing these is consequently reportorial. 
Detailed Information Necessary. 

“It has been contended in some quarters that summaries, 
average prices on typical lines, or figures grouped together 
according to territorial districts are sufficient. The commit- 
tee believes, however, that for the use of the members of 
most trade associations more detailed information is neces 
sary, and can see no objection to the distribution of such 
information to the members and to the public. 

“The statistics which the committee has under considera- 
tion present the facts of industry and commerce. Such 
facts should be made available to the public and to all gov- 
ernment agencies which may be interested in following the 
course of industry and commerce. Your committee there- 
fore recommends that every trade association that collects 
statistics should, immediately upon issuing the statistics to 
the membership, furnish them to the public press and to the 
Department of Commerce, the Federal Trade Commission, 
the Department of Justice, and such other government 
agencies as may have use for them. 

Public Distribution Advocated. 

“Summarizing the preceding discussion, the committee 
believes that trustworthy information concerning capacity, 
production, stocks, sales, and prices is essential to the effec- 
tive operation of industry and trade under competitive con- 
ditions. The voluntary reporting of such information to 
trade associations and the subsequent publication or dis- 
semination of such information in a manner which makes it 
available not only to contributors but also to consumers and 
to the public generally is beneficial alike to the field of bus- 
iness and the public and does not constitute a restraint of 
trade.” 

The members of the special committee are: Henry S. 
Dennison, manufacturer, Framingham, Mass.; Philip H. 
Gadsden, formerly president of the American Railway As- 
sociation, Philadelphia, Penna.; T. S. Adams, economist, 
New Haven, Conn.; F. R. Babcock, lumber operator and 
dealer, Pittsburgh, Penna.; George A. Bass, brick manufac- 
turer, St. Louis, Mo.; Charles J. Brand, former vice pres- 
ident and general manager American Fruit Growers, Pitts- 
burgh, Penna.; James R. McColl, manufacturer, Pawtucket, 
R. I.; J. D. A. Morrow, formerly vice president National 
Coal Association, Washington, D. C.; Alfred Reeves, gen- 
eral manager National Automobile Chamber of Commerce, 
New York, N. Y.; George Rublee, lawyer, Washington, 
a. €. 


Gift Field Has New Publication. 


“Giftwares” is a new publication, issued monthly for 
those who buy and sell gift merchandise. It is produced 
by the Giftwares Publishing Company, 1181 Broadway, 
New York, N. Y. The new magazine is 544x8% inches, 
handsomely dressed typographically. It covers the whole 
range of gift merchandise. 


Advertising Affiliation Meeting at Rochester. 

The Advertising Affiliation will hold its twentieth conven- 
tion at Rochester, N. Y., September 21-22, 1923. The af- 
filiation includes advertising clubs in Cleveland, Buffalo, 
Rochester, Toledo and Hamilton, Ont. 
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Welded Case—No Rivets 


Solid Brass Hardware 


Green, Oak and 
Mahogany Finish 


Recognized 
Wherever 
Office Furniture 
Is Used 


Patented Progressive 
Roller Suspension 








Finished End Case 














**Allsteel’’ Vertical 
Letter File 
Number 104-V.L. 


The dealer who sells the best known 
line always has a distinct advantage. 
All steel office equipment is known 
everywhere. It leads in the sales 
volume. 


The general appreciation of Allsteel 
products is making profit for Allsteel 
dealers. 


If you want this advantage plus the 
advantage of a complete line, sell All- 
steel. Write now for our special 
dealer’s proposition. 


The General Fireproofing Company, Youngstown, Ohio 


Branches: New York Chicago Boston Philadelphia 
Atlanta St. Louis San Francisco Newark 


Export Dept.: 438 Broadway, New York—Cable Address ‘‘Genfire, New York’’ 





The Complete Line of Office Equipment 
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| The Great NATIONAL Line 
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The New Perfect (Office Safe 
National Commercial Cabinet " P 7 in be 
dea @ sate ter general otber oo 
le 

Moa 





To [es] 
cot 
la al 
| ee } 
poool 


[iit 





The Improved Empire Safe 
“ hee 
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Safe Deposit Boxes 


Mi ene 














Burglar-proof Manganese Bankers Safes 








of SCIENTIFICALLY CONSTRUCTED PROTECTIVE DEVICES 


Made by 
The National Safe Company 


Division of The Steelcraft Corporation of America 
Cleveland, Ohio, U.S. A. 


Specialists in Protection Since 1883 


The above is a reproduction of a broadside which is part of the ‘‘National Dealers Co-operative Sales Plan.’ 


The National Safe Company is committed to a 100% “DEALER” policy. 


A few territories still open for exclusive sales franchises. 
LIVE DEALERS WILL ACT PROMPTLY 
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Monroe Seven-Year Club. 
[The Monroe Seven-Year Club held its election at Or: 
ange, N. J. J. R. Monroe, president of the Monroe Cal 
culating Machine Company, made an address of welcom« 


The election followed, seating the following officers: J. R 


Monroe, president; M. H. Rockwell, vice-president; F. M. 


Smith, secretary; J. R. Ramsay, sergeant-at-arms. An in 
] 


formal discussion followed. Regrets were received from 


L. D. Taggert, assistant treasurer at San Francisco. H« 
announced that he had organized the “ten-year club” o1 
the Pacific coast. He is founder, sole member and the en 
tire official family of that body. 

\ program of entertainment followed the meeting 


Buffalo Business Has New Executives, 


Several new executives have joined the Buffalo Office & 
Law Supply Company, Buffalo, N. Y. Fred O. Dennis, 


formerly representing the Williamson Law Book Company 


of Rochester, is now president; D. J. McKinnon, the new 
treasurer, was formerly credit manager at Besser’s, Inc.; 
Fred Schirman, the new city sales manager, was previously 


with the Otto Ulbrich Company. Other executives of th 


company are W. C. Paul, vice president, and Miss Louise 


Dennis, secretary. The Buffalo Office & Law Supply Com 
pany deals in office furniture, commercial stationery and 
law books, blanks and stationery for the legal profession. 
Graham Show Entertains Portland. 

Employees of John W. Graham & Company staged a 
‘vodeville” show in Portland. The program was furnished 
by Graham employees, and an audience of 600 was lavishly 
entertained. The “Blue Grass Boys” furnished music. This 
orchestra was composed of “Red” Beaver, Willard Johnson, 
Al. Rinker, Miles Rinker, “Sandy” Young, Fred Marshall, 
Vic Johnson and Shirley Kimmel. The character of the 
show is indicated by the titles of some of the numbers: 
“Slumber Song” by Clora Form, “Dance of the Serpents,” 


by Fred Marshall and “Purity,” by “Lux”. 


Diplomacy in Collecting Machine Bills. 


In the March issue of System appears an article by Lau 
ence J. Dyker, narrating the experience of a branch man 
ager in collecting installment and rental payments on Un 


derwood typewriters. It was titled “Our ‘Worst’ Office 
Now Tops the List.” Instead of spending most of his time 
on sales, a new branch manager concentrated on collections 
The article tells how this was done, and quotes some of 
the letters which brought installment payments up to date, 
and even anticipated the final payments 

April Furniture Market at Evansville. 

The fifth semi-annual furniture and stove market will be 
held at Evansville, Ind., April 2-7. A record attendance 
is expected, as at Evansville is manufactured a wide range 
ot ofhce and household furniture, in high, medium and 
cheap grades. The manufacturers wili show in the Evans 
ville Furniture Manufacturers’ building and the Klamer 
and Graulich buildings 

Printers’ Ink Commends Carter’s Display. 

Printers’ Ink Monthly for April commented favorably 
on the mirror display furnished to dealers by The Carter’s 
Ink Company. This is an attractive counter display, which 
affords space for one dropper filler and one standard pack 
age tor supplying self-fillers with ink. 

Pfarr Now at Santa Fe. 

Wm. P. Pfarr, for ten years at Denver with the Ken 
drick-Bellamy Company, is now located at Santa Fe, New 
Mexico. He is in charge of the stationery and office ¢ quip 
ment department of the J. F. Collins Company. 


TA 
(the work of 


\ 50 


- \typists 


Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business and increase the volume of old business easily, “> 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. They 
are the surest means of business building at this time. 


OTOSFPEED 


STENCIL DUPLICATOR 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 
Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that’s all. 


Cheapest and Easiest Printing 
Anyone can operate a Rotospeed machine. B Even illustrated 
folders are easy to print with Rotospeed, and the cost of such 
printing—only 20 cents a thousand copies—is so low that 
you will find your printing bills greatly reduced. Rotospeed 
will save more)than‘half your present printing bills, and will 
do more work than you now do. 


s 
Free Trial—Easy Payments 
We want to tell you how you can have the Rotospeed in your office on trial. 
You can use it as if you owned it. You can demonstrate its worth before 
you buy it. And then you can pay ‘or it in small monthly payments if you 
prefer. Just sign and mail the coupon. You assume no expense or obli ation 


The Rotospeed Company 
Dep’t G-1 Dayton, Ohio 


Cut Out and Mail Today 


THE ROTOSPEED CO., . Dep’t G-1, Dayton, Ohio 


Please send samples of work, booklet and details of your Free Trial 
Offer and Easy Payment Plan. This does not ob'igate me in any way. 
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| ake the Bother Out of Document Filin I use BANDLESS ENVELOPES because I got tired, tying 

g and untying tapes and cords and replacing old dead rubber 
bands. I don’t have to bother with all these annoyances and I'm free to think of my business. All I do is to slide in that metal 
clasp and the envelope is perfectly locked, is smooth on all sides, so that I can slip it in the filing cabinet without first making a hole to get it by the string 


and tapes hanging in the way on the outside. Simply no bother at all. : ‘wes 

They are made of very heavy, high grade manila paper and in all convenient sizes, so you can adapt them to every line of intricate busine ystems 
They expand with contents and n cely adjust to fit any contents up to 2 inches thick. me : 
y The company will be or too glad 


ANDLESS ENVELOPES are made only of paper and metal, nothing to rot and give out and will last a lifetime. 
to send you free working sam les. Write today. 


SMEAD MANUFACTURING CO., Dept. C, Hastings, Minn., U.S. A. 
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Wabash to be Represented by Marshall-Jackson in 


Chicago. 

Che Wabash Cabinet Company of Wabash, Ind., has dis 
continued its direct branch in Chicago and will hereafter be 
represented by the Marshall-Jackson Company, commer 
cial stationers 

Don C. Howe, for seventeen years with the Wabash 
Company, one year of which was spent in Portland, Ore., 
and the remainder of the time in Chicago, will handle 
the Wabash line for the Marshall-Jackson Company, un- 
der the direction of O R. Geuther, manager of the office 


furniture department 
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ATTRACTIVE OF CLIPS, CLIP 








DISPLAY FILES 
LIKE DEVICES—Shown in Window of Ward's at Boston. 
Center Section Demonstrates Economy of Filing Space Brought 
About by Certain Filing Devices. [Photo by Courtesy of Amer- 
ican Clip Company 
A Blotter About Books. 

That people do not read enough books and that a sug 
gestion occasionally concerning a new book will be effe 
tive in increasing book sales, is the opinion held by the 
Standard Paper Manufacturing Company of Richmond, 
Va. They are backing this opinion with an interesting 


series ol hous¢ organ 


The blotter is 
+, of capital quality 


blotters imprinted with names of deal 
inches and is, of 
“Books,” the head 


Beneath are 


ers about 9% by 3% 
It is entitled, 


pen drawing 


course 
ing consisting of an attractive 


brief review s of recent editions. 


It is believed that such a blotter issued pt riodically and 
kept up-to-date will have an advantage over a more formal 
house organ in that its message will be read and its sug 


gestions in many cases acted upon 


Some Visitors to Seattle. 


Recent Seattle visitors included Charles Hyatt of the De 
fiance Manufacturing Company; Charles Christensen of the 
Roaring Springs Blank Book Company; C. A. Armstrong 
of the International Art Publishing Company, with a sam 
ple line of Christmas and greeting cards; Cordell S. Smith 
of the Burt M. Morris Company, successor to Al Ander 
son; C. Bonnie of the Morgan Envelope Company; Ernest 
Wallace of the Spencerian Pen Company, and W. C. Wag- 
ner of the Tos. Dixon Crucible Company 

Stationery Employes to Dance. 

On April 7 the employes’ association of the J. Meyers 

Stationery & Printing Company, 301 Broadway, New York 


at the Yorkville Casino. Extensive at 


made and a souvenir program is be 


will hold 


rangements are 


a dance 
being 
ing prepared 
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Standard merchandise em- 
bodying special features of 
adaptability and design for the 
promotion of sales. 


TOMO 
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Because of completeness and 
variety the “falcon” line per- 
mits economical freight ship- 
ments without overstocking. 


We share with the trade the 
experience and satisfaction 
gained during our 116 years 
in the manufacture of wooden 
products. 
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Rulers ‘ 


School and Commercial 


Display Boxes 
For School Rulers 


Striped Wood File 
Boards 


Clip and Arch 
Card Index Boxes 
Letter Trays C 
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: Desk Files Zs 
=| Ledger Arm Rests 
= Meter Sticks 
: Yardsticks 
z Pencil Boxes 
Z Blotter Rulers 
= Toys 
Bow & Arrow 
H Cricket or Noisemaker 
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| AMERICAN MFG. CONCERN 
Falconer,NY. 


NEW YORK 200 FIFTH AVENUE 
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Unsightly and unkempt office desks 
and equipment are frequently signifi- 
cant of carelessness and inefficiency. 
This condition reflects on the organi- 
zation as a whole—generally just for 
the want of conveniently placed 
smoking stands and trays. 


matched to the finish of the entire 
suite are actually an important part of 
an office furniture installation. In 
your display room, they fill out and 
make complete your service to your 
customer, furnishing his office in 
every requirement. In addition, they 
render and add an air of refinement, 
of careful planning, and expert han- 
dling—an impression that reflects in 
the reduction of sales resistance. 


Finished in mahogany or walnut and 
furnished with good quality glass in- 
serts. The stand has a heavy iron- 
weighted base; the ash tray is cov- 
ered with a thick layer of felt on the 
bottom to protect the surface of the 
desks. 


May we show you how to add more profits 
to the daily sales sheet? 


H. & H. Wood Novelty 


227 E. Twenty-Second Street 
NEW YORK CITY 


A COMPLETE, WELL 
FURNISHED OFFICE 


Ey Smokers stands 
and ash trays 


Co. 
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(Export Managers’ Meet—Continued from Page 43.) 
New York, said that it is very easy to dogmatize on the 
subject of distribution in export markets. One can de- 
clare that selling through a merchant distributor is a 
panacea for all the ills that exporting is heir to, and on the 
other hand, if one holds the opposite view, he can prove 
that the manufacturer’s agent constitutes the only correct 
sales method to employ. It is not possible to give a defi 
nite and unequivocal answer to the question. Much de 
pends on one’s definitions of terms. One must define what 
one means by a manufacturer’s agent and by a merchant 
distributor. Mr. Filsinger defined a manufacturer’s agent 
to mean a commissioned sales agent resident abroad to 
whom are given exclusive sales rights for a certain territory 
This agent is not entitled to purchase any goods for his 
own account, but his efforts are limited to selling for the 
account of his principal. Mr. Filsinger defined the mer 
chant distributor to be a business house, likewise located 
in a foreign country, to which are granted the sole import 
ing and selling rights for a definite territory. This defini 
tion would include such export houses as have branches 
abroad which import and sell for their own account, and 
to which similar exclusive selling rights have been granted 
Having the foregoing definitions, Mr. Filsinger then laid 
down the following four principles: 

1. “There is no invariable rule by which to govern your 
sales arrangements in all countries. A very limited num 
ber of articles can be sold by following a general system 
However, even for such articles, changes in methods are 
inevitable. 

2. “Almost without exception, the most successful meth- 
ods for the long pull are definitely fixed only after experi- 
ment and experience. 

3. “You must not be disappointed or consider it a re 
flection on your judgment if you find, after embarking on 
an export sales plan, that a change becomes necessary. 
You must realize that conditions in foreign countries are 
not static. You must be ready and willing to change your 
ideas whenever and as soon as it becomes essential 

4. “The human equation is an immensely important fac 
tor in all sales arrangements. Because of this factor, a 
plan which would otherwise be unworkable and theoretically 
unsound, becomes the ideal one. Individual ability and in: 
tiative should be given far greater consideration than they 
are often accorded.” 

Mr. Filsinger states that he favored strongly the use of 
the local manufacturer’s agents to sell merchandise on a 
strict commission basis, the manufacturer to assume his 
own credit risks, do his own invoicing and make his own 
collections. He prefers the local agency basis because it 
divides the risks. With one merchant distributor limiting 
the number of actual customers, the possibilities of loss are 
greater. A single failure may wipe out several years of 
work. 

2. The manufacturer has the advantage of a much larger 
number of clients. Trouble with one or two does not cut 
him out of the business of the whole number. 


3. He enjoys greater independence and is not at the 
mercy of a single distributor. 

4. The manufacturer is master of the situation. He can 
determine sales policies and change them as conditions 
warrant. 

5. The manufacturer has the advantage of insuring a 
healthy competition among a reasonable number of mer 
chants. This competition automatically makes certain a 
larger distribution of products than would be likely if it 
were in the hands of a single house. 

6. The manufacturer, by sending periodically his own 
traveler to work with the local agents, keeps the business 
under strict control. 

Of course, there are some conditions under which this 
system is not workable. In several countries our house has 
found it necessary to abandon the local agency and adopt 
the merchant distributor. In South America years ago all 
sales were made through a certain export commission firm 
which maintained distributing houses abroad and offices in 
New York. All invoices were charged to the New York 
house and rebilled by it. Its profit was made by adding a 
percentage to our own prices. Our relations with this 
1iouse have been the most pleasant and our position is very 
desirable. 

If merchandise is properly sold on an agency arrange 
ment, the risks are minimized. For this, of course, one 
must have the right agent. The speaker gave examples of 
the different methods of handling the business, with rea 
sons why changes in the method outlined were necessary 
In some countries selling through local agents exclusively 














April, 1923. 


OFFICE 


APPLIANCES 


133 

















You make immediate sales 


with Schwab Safes 


Have you ever run across the prospect 
who says that “he can’t afford it?” 

who realizes that he needs the right 
kind of protection for his vital busi 
ness records; that he requires this 
only form of positive insurance avail- 
able for those records; who admits 
the force of every “reason-why” he 


should have this protection— 


—But, “can’t afford it just now; must 


cet along the best he can?” 


Yes, you've met that kind of prospect. 
And you tried every sales argument 
in the old kit bag to get him on the 


dotted line. 


Schwab has provided for this very ob- 


jection. Schwab meets the issue 
fairly and squarely; and the objection 
is turned into a sales-making feature 


for you! 


How this is done, is outlined in “The 
Way to Safe 
And making immediate sales 


Schwab Successful 
Sales.” 
is only one sales-making factor in this 
time-tested, experience-built plan that 


you should know about. 


To established dealers who are really 
interested in having an immediately 
profitable business, and who are look- 
ing ahead for the future, this com- 
plete Schwab plan will be sent on 


request. 


The Schwab Safe Company 


Lafayette, Indiana 


SS Leta 
Salesmen who have 
sold or are now selling 
office appliances, such 
as typewriters, adding 
machines, etc., may 
find profitable, congen- 
ial openings by ad- 
dressing the Sales 
Manager (in confi- 
dence, of course). 
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No. 1005 





Filing Cabinets 


Sectional 
Battery 
Counter Height 


Safes 


“B" Label Model 
Commercial Model 


Steel Desks 


All Sizes and 
Patterns 


Victor 


—The Only Metal 
Waste Basket with 
Rubber Cushion 
Corners 


Request Detailed 
nformation 
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Yes! And Found 
Where Profits Grow! 


Make no mistake about that. 
The Steelcase line of filing 
equipment is growing in popu- 
lar favor. Its unusual merit is 
being appreciated more and 
more. Its power to attract and 
serve buyers is being reflected 
in our dealers’ orders. 


Steelcase filing equipment in 
either vertical or horizontal sec- 
tional units, or both, “‘stand out 
from the crowd’. That thoro- 
bred look is in every piece. It 
carries dealer prestige wherever 
shown and secures profits of a 
worthwhile nature. 
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A Complete Sectional Line 
To Meet Every Growing Need 


The Standard For Steel 


Steelcase letter files represent the most highly developed 
type of steel business equipment available today. It is 
the standard for steel—the ace of the industry. 


Steelcase letter files have a net filing capacity of over 
100 inches; each drawer is fitted with full progressive 
roller suspension; each single piece is worthy of the 


finest office. 


Learn more about this superb line 


what it is accomplishing for a growing number of deal- 


ers—what it can do for you. 


METAL OFFICE FURNITURE CO. 
Grand Rapids, Michigan 
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und in others throug ommiussion age! vho 1s in eftect 


in exclusive custome: Mr. Filsinger thet 


a PEP RS 


When a mer nt distributo 
~ Ad i niger «Peas inks i | A NEW—COMPLETE—COMPACT 
\ n ~p Pixs ; DURABLE—PORTABLE 
it intormation, run ti 


possible difficulties, etc., ete., which are hard to adjust. Adding Machine 








2 ‘When ustomers in a country prefer to lv ex : 
warehouse in the n y of the country, at the time of neec Weight—35 Pounds 
ing goods and are unwilling to place advance orders Capacity —$99,999,999.99 
qual titv basis 
3 “When the usiness practices and methods of the 
merchants in a country are such that it is not desirable t 
have direct relations with them 
} “When the quantities sold are so s ill that it would 
not. be commercially feasible to ship a number of small 
buyers 
5. “When the article is of such a nature that it re 
quires expert demonstration, salesmanship service in re 
pairs, parts, et 
‘The reasons against the use of a merchant distributor 
l. “It is practically impossible to control his ‘mark up’ 
that is, his percentage of profit. He may want to make 
so much money that the sa‘'e of goods will be seriously 


It is not advisable to be so dependent upon a single 
f an a eae > dificult vie = thane o 
firn mn case of disputes or difthculties \ ¢ ard to 
find another firm to take over the aget 








3. “It is practically impossible to get a single house to 
take a wide range of goods, ketép them properly stocked, 
and obtain all the business that is possible in any district 
The healthy competition coming from selling a number of 
merchants would be lacking 

4 The risk of possible credit loss 1s oreatet whet 
sales are confined to one firm. 

5. “The ‘human equation’ plays too large a part. Ther 


are too many possibilities that ‘key’ individuals in the or 
os iwation ar lackino in the k ] ] enthusiasm t¢ 
vaniZation are iaCKInNg Il Lie Know ledge, nthusiasm, ¢ 
necessary to the successful marketing of the article o1 


product 


“The reasons favoring a local manufacturer’s agent ° e e e 
] uit is oe le to control the sales policy and mak¢ Add d FF M h 
quick ¢ anges as conditions warrant Ing an isting ac ine 


“Tt 1s eas ier to sell a much larger number of dealers 
, dive rsifed-product and insure healthy competition among 
thes Tr = busin “we ,e 73 sees ' Combines with large capacity the desirable 
0 nstead of! eine dependen upon one customer who Reo 
! ' features of compactness and portability. 


ould not possibly sell other houses of his same category 


] 
(generally his competitors), business relations can be es It lends itself equally well to the require- 
tablished with a very considerable grou - ments of big banks—large corporations 
4. “The credit risk is diversified and the possibility o . 
iain: seideitie abieitnaicadl or small merchants. It was, in fact, 
“Before closing, | must mention another form merchant particularly designed to fill the need of 
distributor; that is, the branch houses of American firms all banks for a superior machine of small 


About this sales method ( enctl discussion is needed > ° e e 
re god: | Bo lengtay <i -. dimensions, large capacity and selling at an 


[ think every one will admit that where conditions wat : . 
rant the establishment of a branch house, it is the ideal attractive price. 
method f distributio I supe rior either to manufacturer’s 


agent or merchant distributor. However, for the vast ma . — ° ° 
elite of Aimetican concesta tele Getta tae Gely ‘nee Maximum visibility is secured by including 


demic interest. From what has been said it is easy to se in a small angle of vision the keyboard- 
y mae lit i we he engl geet d on its own merits ant number wheels and printing line. The 
aeciaqed in ne hent tacts ane expert ri 
oe ee Total— Sub-total— Non-Add and Repeat 
- 1 . 
ae ae Remarks of Mr. pirsaigecs . levers are so located with respect to the 
LR Browne, credit manager of the International West path of the operating handle that the ma- 
ern Electric Company spoke on “Discounting Drafts Ver 4 ‘ 
sus Collections.” The following is a brief resume of the chine can be worked at high speed by the 
points made by Mr. Browne in his remarks use of the right hand exclusively. The 
roe _ full ~ posers om — OF succt ane a rting Ca quality of workmanship—beauty of appear- 
Nardiy be obtaines especialiy in competitive ines unless a 
competition is met not only in price, quality, but in terms ance and elegance of finish are excelled by 
as well; that the practices of selling against firm letters of none. 
credit, cash with order, bankers’ acceptances originated by 
the foreign merchant, etc., relieve the exporter of all credit 
risk and liability, except the ethical one of taking prompt 
care of claims which might subsequently arise, but if the 
customer is warranted in the expectation that he will meet 


with the co-operation in the matter of terms which is so PETERS-MORSE MFG. CORP. 
necessary to him, the exporter must give the most careful 
conside ration to that r« quirement Having decided to meet GENERAL SALES OFFICE AND FACTORY: 
it, he then begins to survey the various mediums which ou: 
banking machinery affords him for granting the necessar} 
3 fords him for granting th ITHACA, N. Y. 


accommodations to his customers abroad and at the sam« 


time re lieve himself, insofar as it is possible, of the burde New York Office: 30 Church Street 
on his working capital which long terms entail. The steady 


employment of his capital in productive enterprises and the ' 
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How Much? 


The first thing to tell your customer 
is not how much money, but how 
much value. 





ENGLEWOOD 


=} —— J ae— 














Englewood Desk value is no mystery 
—you can demonstrate it quickly and 
convincingly. Operation of the mov- 
able parts, construction of tops, panels 
and drawers, fittings and finish—these 
and other features show the value. 


Let us send you our catalog with par- 
ticulars and terms. The last “how 
much” also will interest you. 


Englewood Desk Co. 


5816 Lowe Avenue Chicago, Ill. 
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mated will reflect powerfully upon the net return on in 
vestment which the proper operation of his business will 
show. 

“Depositing of drafts for collection places upon the ex 
porter the burden of carrying his accounts to maturity, 
tying up for a long period of time capital, which, if it could 
be released promptly, might perform similarly prompt trans 
actions during the same interval. 

“The ideal method of accomplishing this result is offered 
by bankers’ acceptance credits originated by the exporter 
Such acceptances find a ready market and the rate at which 
they can be sold is, of course, governed largely by the 
prominence and stability of the accepting bank and the de 
mand for such acceptances, which experience has shown 
is usually greater than the supply. Furthermore, this plan 
finds available capital wherever it may exist and does 
not place a demand upon the accepting bank’s funds as 
actual money is not loaned by the bank—it merely lends 
credit. This form of financing is usually more economical 
than straight, single name loans or sale (i. e., discounted) 
of collection items. 

“Due regard, of course, ought to be given to contingent 
liability but careful analysis of collections should enable 
the exporter to estimate quite accurately just exactly what 
his contingent liability is.” 

Address by Thomas W. Pelham. 

The subject assigned to Mr. Pelham, who is director of 
sales of the Gillette Safety Razor Manufacturing Company, 
Boston, Mass., was “Getting Results from the Sales Bud 
get.” 

Mr. Pelham said that the recipe for getting results is 
by no means a standard formula. The methods to be used 
to obtain results from a foreign sales policy or foreign sales 
budget differ according to the nature of the product itself, 
its appeal in markets of inferior buying power, the terri 
tory under consideration for development, the extent to 
which exploitation has already gone and a number of other 
like factors. What has worked well for one company may, 
or may not, be applicable in detail to the marketing of other 
products. 

Mr. Pelham here outlined certain basic principles which 
his company considers fundamental laws in establishing 
and extending an export trade denartment. The first law 
is to have an article of broad utility and to give it assiduous 
and intensive cultivation in the foreign field. The expres 
sion, “cultivation of the foreign field,” is open to many in 
terpretations. To cultivate a market best, one must first 
know it, must study it on the ground with an analytical 
eye, absorbing every important detail affecting one’s prob- 
lem. One must determine whether the market demands a 
branch office, an exclusive agent, a manufacturer’s agent, a 
periodical traveler or should be left as free territory. This 
knowledge must be kept up-to-date. For years we have 
covered practically the entire world annually by means of 
the efforts of two or three of our executives. No fewer 
than five Gillette men have circumnavigated the globe in 
the last five years. Their keen observation has kept our 
foreign sales department in constant touch with changing 
market conditions everywhere. 

The sales policy must be elastic enough to cover various 
requirements which the many markets of the world pre- 
sent. He who arbitrarily adopts a fixed policy for the 
world at large is not destined to be bothered long with 
foreign trade. Each market is a separate problem in it 
self. The chief task is to meet the important requirements 
of every market and at the same time make them conform 
to the general policy, letting nothing which he does in one 
market react to his detriment. 

Keeping the market is perhaps of greater importance 
than opening it. A market already well opened represents 
a substantial investment, which goes to waste if it is lost. 
More important than the money loss is the loss of prestige 
which follows withdrawal from any market where a start 
has once been made, and every effort should be exerted to 
hold a market which promises future returns. 

Considering the condition of foreign exchange, it may 
sometimes be the part of wisdom for the manufacturer to 
absorb a portion of the loss in exchange himself and to 
sell even at no profit in order to hold a market which 
has been good in the past and holds promise for the future 
This policy offers some danger, however, in that a merchant 
in some other country who buys normally in his own mar 
ket, where the manufacturer is making a profit, may shift 
his trade and buy through some dealer in a country where 
the manufacturer is absorbing a part of the exchange loss. 
Buyers today are buying in the cheapest market and the 
manufacturing exporter has his choice between the frying 
pan and the fire. 
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Thts advertisement 
will appear in 


Literary Digest 
American Magazine 
System 

MacLean’s Magazine 





No. 130 


| An easy writer 
and a good ink 


| carrier. 


| Send 15c 


for the 12 most 
popular pens in 


| the world. 





The Esterbrook 
Display Case 


HIS good-looking 

case 1S a conven- 
ience to both customer 
and salesman. Occupies 
little space; increases 
pen sales. May we 
send you one? 





The Esterbrook Pen Manufacturing Co., Camden, N. J. 
Canadian Agents: The Brown Bros., Ltd., Toronto 


stettrooR 








Selling An IDEA 


N OUR national advertising we are 
attempting a bigger thing than sim- 
ply to advertise the sixty-five year old 


name “Esterbrook.” We are putting 


across an idea—the idea that, in the of- 
fice or in the home, writing with a clean 
pen is a pleasure; writing with a dirty 
pen is a nuisance. 

This idea is summed up in the slogan, 
“Always a FRESH Esterbrook.” 
Every stationer who displays his pens 
conveniently and attractively in an Es- 
terbrook display case is in a position to 
push his pen sales this vear to a very 
profitable total. 


The Esterbrook Pen Manufacturing Co. 


80-100 Delaware Avenue 


Canadian Agents 


Camden, New Jersey 


The Brown Bros., Limited, Toronto, Canada 
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UHL STEEL POSTURCHAIRS 








I'he seated skeleton shows the 
oints upon which the weight o 
the body is borne 


One Dealer Writes 


Gentlemen; 

Replying to your favor of the 
2lst inst., would say that the sale of 
these chairs was very easy, for when we 
showed our customer the way the seats 
were made up, and what they would 
accomplish in the way of comfort for 
their stenographers, they placed the 
order without delay. 

These chairs go in an abstract 
office where the stenographers sit in 
them all day, and naturally they want 
chairs that will enable their help to 


sit comfortably. 


Courtesy demands that we withhold the dealer’s 
name. We will gladly tell you his name if you 
write. The chair he sold is our New No. 8500-V-WB 
PosturChair. Are you selling it? There are many 


more styles of PosturChairs—a line for office, fac 
tory and store use. 


The Toledo Metal Furniture Co. 
1284 Hastings St., Toledo, Ohio, U. S. A. 








CORRECT SEATING 


INCORRECT SEATING 


With the new Uhl Slee 

Postur Chair, the pelvic bone Mosi chairs are, in them 
rest im a depression in the selves, fatiguing, because 
seat floor, which, with the the pelvic bomes bear the 


low back support, sustains major part of the weight 
the pelvis in the right rela- This encourages bent-over 
tion to the spine. The seat posture, which hinders th 
is shaped lo distribute pressure proper action of the hear! 
borne by pelvis and thighs lungs and othe organs 
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Mr. Pelham recommended to offset continual price 
changes due to fluctuations in exchange, that exporters deal 
in forward exchange where a contract is made with a bank 
by the terms of which the exporting manufacturer doing 


business in England, for instance, agrees to turn over to 
the bank a certain number of pounds sterling monthly for 
a definite period of time. The bank in turn agrees to con 
vert this sterling into United States gold at a fixed rate 
which approximates that obtaining on the day the arrange 
ment is made. Thus the exporting manufacturer is able to 


maintain a fixed selling price in Great Britain, regardless 
of the fluctuation in sterling and can count upon a fixed 
rate of return upon American dollars. If sterling depreci 
ates, the pounds which the manufacturer gets for his prod 
ucts have always the unchanging dollar-value fixed by the 
arrangement rate. Conversely, if sterling advances, he gets 
less, but he always has the satisfaction of being 
maintain a stable price for his product 

The subject of advertising is one of great importanc« 


the methods vary with the market. Mr. Pelham said 
the Gillette Company found it wise to rely upon the judg 
ment of their agents in the territory as to the methods and 
media to be employed. The vital thing is the selection of 
the right methods and media, through which they are to |} 
utilized. 

Service is another point which must be strongly empha 
sized. One should always be ready to ship everywhere 


without hesitation 

Building a preferred clientele of strong and responsi 
merchants is an asset of great value when an emergency 
arises. Service should mean not merely the servic 
‘an give, but also that which you can call forth in 


need by reason of the very service you have give 
ld 


Any theory as to the best method of building t 
trade is only as good as the results obtained in actual prac 
tice. So far, the Gillette Company’s theories have worked 
out in the light of actual results. Rightly or wrongly co! 
ceived, our method of getting business from the sales bud 


get rests on three solid fundamentals: First, the knowledge 
of our markets and their conditions, which is not merely 
fundamental, but immediate; second, the adoption of a ! 
sistent, yet intelligent, elasti sales policy, covering ag 
vressively every country in the world, and adaptable terms 
to the requirements of sound judgment, and third, service 
not only service who'e-heartedly given, but also servic: 
called forth from the efforts we make by our methods i: 
the four corners of the earth 


Robinson Company Appoints Agent for Mid-West. 


John W. Messimore has just taken over the Robinsor 
Reminder and the Robinson Redipad lines for Wisconsi 
Illinois, Indiana and Michigan Mr. Messimore handles 


several lines in the Middle-Western territory 


Lowman and Hanford Open New Store. 


The Lowman & Hanford Company of Seattle, Wash 
pany 


innounce the opening of a new up-town store on Saturday 
March 17, at 1514 Third avenue, between Vike and Pine 
streets. 


Postal Registry Indemnity to Increase. 
Effective April 1 the post office will accept insured pat 
cels and letters valued as high as $100. The rate for this 
valuation is twenty cents. The old rate of ten cents regis 


try fee still applies to letters valued at not more than $50 


Association Book on Direct Mail in Prospect. 


A course of study in direct mal advertising is in prepara 
tion by Robert E. Ramsay, working under the 
the Associated Advertising Clubs of the World. 1 ook 


will be available to non-members. A nominal pri 

set as soon as the cost of production in be estim 
Mimeograph Exhibit at Educational Meeting. 
The A. B. Dick Company had an exhibit of Mimeographs 

ind Mimeoscopes at the convention of the department of 

Superintendents, National Educational Association, held at 

Cleveland, Ohio. It was in charge of A. D. Luke, Mimeo 


graph representative at Cleveland, assisted by E. F. Hill 


from the executive office at Chicago 


























Palas a Foldesin 


are Standardized 
in Color 
Quality 
| Weight 
| Sizes 








An important feature you 
should not overlook. It 
guarantees satisfaction to 
your customer, means 
repeat business and elimi- 
nates trouble for you. 








We can furnish 
any kind of a 
filing folder 
your customer 
may require 
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Talk with us about 
Filing Cabinet 
= Supplies 


The¥/z Manufacturing Co. 
162 Union Street 
Monroe -:- Michigan 


New York Office-52 Park Plac Chicago Display-201-215 N. Franklin Si. 
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Again we say 
that the 
New ffir 
1900 Line 


Kmbodies the most for the money of 
any wood filing cabinet on the market 
today. Our margin of profit is small 
yours liberal. Those dealers who are 
pushing the line are satisfied with the 
quick turnover. 


Are You in 
the Swim? 


We can tell you 
how to get in! 


The Sle Manufacturing Co. 


= 162 Union Street 

= New York—A. H. DENNY, Inc., 52 Park Place Monroe Michigan 
= ’ 

= 


Chicago~— Associated Stationers’ Supply Co., 201 N. Franklin St. 
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This is the 


Four Drawer 
Letter 


of the 


$f ces 1900 Line 
No. 1924 


Here are Some Worth-While 
Features to Show Your 
Prospects 


Flat Top 


Full Length Panelled 
Sides and Backs 


Quartered Oak Built-up 
Drawer Fronts Flush 
with Cabinet 


Easy-Working Roller 
Bearing Drawers 


Wide Deep Drawer Pulls 





Beauty and Extra Careful Construction 


and then the Price! 





The Sis Manufacturing Co. 


162 Union Street 


Monroe =%- 


New York Office—25 Park Place 


=) 





STUPEUNVAUUAAV EAT OAU A CEL EAUDAT EA AAA OA EEE A EAA AAA HH 


Michigan 


Chicago Display—201-215 N. Franklin St. 
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DESK ACCESSORIES 


Are you going to permit this business, with its liberal profits, to go unfilled / 
Your customers will be quick to realize that it pays to buy goods which bear the 
Sli trade name, they know that they will be getting one hundred cents worth 


of service for every dollar invested. 


Legal Blank or Electro Cabinet 


This cabinet has been especially designed to accommodate 
standard size (84"x 14") legal blanks. Drawers are built strong 
enough so they can be used for storing small type forms, electros, 
ete. Case is corner locked, drawer fronts flush. No.814—Cab- 
inet with 6 drawers. Drawers have finger hole for raising 
blanks. Cabinet equipped with rubber feet to prevent marring 
polished surfaces. No. 418—Cabinet without the drawers. 





a = A ¥fe& Swinging Desk Stand 
——_ Provides additional desk space which may be 
utilized for holding index tray, reference book, 
typewriter or for the stenographer’s note book 
while taking dictation. Much more convenient 
for this purpose than the slide shelf as the stand can be quickly 
swung in place and by a single twist of the thumb screw may 
be held in any desired position. This locking device makes the 
stand instantly adjustable. May be attached to either side of any desk 
or to wall. Tops furnished in Golden or Natural Quartered Oak and 
Imitation Mahogany finishes. Sent knocked down. 







Stationery Storage Cabinet 


A solidly constructed cabinet made of the best of materials. 
Has compartments to accommodate letter, cap and note size 
papers, large and small envelopes, drawer for carbon 
papers, erasers and miscellaneous accessories. A three-ply 
veneer lid, which raises and recedes, effectually covers the 
contents. Bottom equipped with rubber feet to prevent 
marring polished surfaces. Furnished in Golden or Natural 
Quartered Oak and Imitation Mahogany finishes. 





One Each on Display will aid in the selling 








The ¥/é Manufacturing Co. 


162 Union Street 


New York—A. H. DENNY, Inc., 52 Park Place Monroe Michigan 


Chicago— Associated Stationers’ Supply Co., 201 N. Franklin St. 


PU 





iz 


STVAUUUUUNAAUAUUENUEAUUAONGAUEGONEREENUEOUEAANAOEEAOEOOEOONOOUEOUNGOUOGUUOOUOOOEOONOOOOGOOOREREAOOOEROONOOUOOONEAOOOOOOOUNOOOOOOGOOOONUEOUNGOUGOUEOUOENOENUOOOUUEOUEGUONUOONUNONU000000000000000000000000000000000000bEO00NU00UNOQUEONULE 

















April, 1923. OFFICE APPLIANCES 143 


ARE YOU? 


Are you interested in 
trade doings in Great 
Britain? 
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If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 
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Loose Leaf 


Devices 


“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 


3-4) 


aw 
= 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 


ee /’ 
——~ — 
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The Art of Window Dressing 


Et Seees 


. 4g, é i 
(illustrated) : ‘IC distinguished B& P Prod- = Ra 
The Art of Advertising | uctsforalmostacentury. [FART 
(illustrated) = | 
Bookkeeping for Stationers Vi | All numbers mn stock for 
(illustrated) v | immediate delivery. 
How to Sell System Goods NV Sold only through dealers. 
ons The Complete Stationer s 
Ti Trade Topics Talked About SC é 
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BoorumMm & PEAsE Co. 
New York 
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A Complete Sectional Line 


of Popular Priced 
Filing Equipment 


Here is your opportunity to “sell the shopper.’ 


? 


Invincible Steel Files retail at about one-half the resale 
price of the higher priced lines. There is a growing demand 
for popular priced filing equipment—here you can meet 
it with the usual margin of profit. 








BATTERY of Five Tops--Eighteen Letter Drawers 
—One 4” x 6” Card Index Drawer—One 3” x 5” 
Card Index Drawer—One Legal Blank Drawer 
—One Storage Drawer and Five Sanitary Bases. 


An Efficient, Economical Combination, Beautiful 
in Appearance. 


Here’s An Extra Profit-Maker 


The Invincible Steel Step— 
“as handy as a pocket ina 
shirt.” Light, strong, 
small. For stores, offices, 
vaults, homes, etc. Good 
seller—good profit. Ask us 
about it. 


@Mewureesh Ge 


Steel Files 


have every worthwhile service 
feature found in any line. All 
movable parts work smoothly. 
Finishes in Oak, Mahogany and 
Olive Green are oven baked. 
Brushed brass hardware to har- 
monize with fine office equipment. 
Full filing capacity. Standardized 
sectional units fit any battery and 
fill every filing requirement. 


Act Now. Get our catalog and 
prices. The facts will point the 
way to good business for you. 
Write today. 


INVINCIBLE 
METAL FURNITURE CO. 


Manitowoc 
Wisconsin 
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A. Morse Organizes New Typewriter Company. 

A. Morse, for some time associated with the rebuilt type- 
writer industry in the east, and for several years connected 
with the Morse Typewriter Exchange and the Morse Office 
Equipment Company of Boston atid New York, has severed 
his connection with these concerns and has organized the 
Capital Typewriter Company with offices at 312 Broadway, 
New York City. Here they will also maintain a stockroom 
and factory. The new company expects to carry a large 
stock of all makes of typewriters for immediate delivery and 





A. MORSE. 


will enter actively into the various branches of wholesale 
distribution of both machines in the rough and rebuilt typ¢ 
writers for domestic and export trade. 

Morris Morse, a brother of A. Morse, will be an assis 
tant in the business. It is believed that the central location 
of the company in the heart of the typewriter district will 
afford every necessary advantage in carrying on the busi- 
ness. The plant will be equipped to care for the needs of 
the trade in every respect and the company will be inter- 
ested in hearing from dealers in any part of the world re- 
garding the purchase of machines in any quantity and of 
any make. 

The experience < 


f Mr. Morse during the last ten years 
qualifies him to care for the details of the business. Un 
der his management the company will no doubt move for 
ward in a very satisfactory manner. 
Moore Products Exhibited Before Opticians. 

One of the most attractive exhibits at the Opticians’ 
convention held at the American house in Boston, March 
13 to 15, inclusive, was the exhibit of the Moore Pen Com- 
pany of that city. All the new pen and pencil lines of the 
company were strikingly and artistically arranged to the 
best advantage and the exhibit brought forth much favor- 
able comment. There were shown the big, sturdy Monarch 
and Major pens with green and red tips, the Colonials with 
polished, unchased barrels and narrow gold bands, the 
Acmes, the ladies’ sautoir pens with rings, and the exquis- 
itely engraved Moore pen and pencil sets in rich plush- 
lined boxes. The new Moore pencils, beautifully chased 
and mounted with clips and rings, also won many expres- 
sions of admiration. 

Included in the exhibit were the Moore “Princess” beads 
and sautoir chains with the Moore sautoir ribbons. 





Pencil Man on European Trip. 
Henry Fera, secretary and general manager of A. W. 
Faber, Inc., Newark, N. J., sailed for Europe on the S. S. 
“George Washington,” Saturday, March 10. Mr. Fera will 


be away about six weeks. 
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“ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE— OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE— BETTER THAN 
AN AUTOMATIC, 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “ALLEN?” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 
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Devices 


THE LINE OF 10001 NUMBERS 
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SOLD ONLY THROUGH 
DEALERS 


BooruMG& PEASE Co. 
NEW YORK 
































Stationers Aid Spring Style Week. 

Heralding the arrival of spring, Seattle retailers held 
their second annual spring style week, March 5 to 10, under 
the auspices of the retail trade department of the Cham- 
ber of Commerce, with which the Seattle Stationery Deal 
ers’ Association is affiliated. Every store in the main shop 
ping district featured attractive merchandise windows dur 
ing the week, and five silver cups were awarded by the re 
tail trade bureau as prizes for the best windows. Depart 
ment stores were barred from the window contest but fur 
nished judges, who passed upon the awards. Although no 
stationery or office equipment store window proved a prize 
winner, there were many such establishinents which had 
beautiful displays, perhaps the most outstanding of which 
were the Justice Stationery Company, the Seattle Office 
Equipment Company, the Renfro-Wadenstein Desk Com 
pany, the Gillam-Bird Company, the Archway Book & 
Stationery Store and the Lowman-Hanford Company 
Store windows that would do credit to the exclusive shops 
of Fifth avenue, New York, or any other style center, held 
the attention of admiring throngs, and the spring style 
week was pronounced one of the most successful move 
ments of its kind ever held on the Pacific coast. Windows 
were judged for their attractiveness and selling qualities 


Northwest Merchants’ Show in July. 

\t a meeting of the executive committee of the Pacitic 
Northwest Merchants’ [Exposition at Seattle, March 10, 
plans for a larger and better exposition than the record 
Q?o?D 


1 to stage 


breaking one of 1 were outlined. It was decide¢ 
the annual event the week of July 23 to 28. General Chair 
man E. Rex Smith appointed sixteen chairmen for the vari 
ous committees, including Douglas Ball, of the Federal Ink 
Company, and Alex Galloway, of the American Paper Com 
pany, and named C. E. Arney, Jr., well-known local busi 
ness man, executive chairman. 

Office equipment men, stationers and manufacturers’ rep 
resentatives handling allied lines participated in the mer 
chants’ exposition last year. In 1922 approximately 3,000 
merchants from the Pacitic Northwest, Alaska and Califor 
nia attended the merchants’ exposition, for which 100,000 
square feet of floor space in the Bell street terminal of the 
Seattle Port Commission, were utilized. Temporary offices 
for this year’s exposition directors have been opened in 
the ground floor location of the Chamber of Commerce 
tourist department, 702 Third avenue. 


Some Clever Advertising. 


Some members of the trade have recently received, 
through the mail, a neatly wrapped package about fou 
inches square and twelve inches long. Upon opening it 
they founc a new pasteboard box and on opening that 
found a little blue ticket with the directions, “Remove the 


wallet with its contents from the box.” In the box was 


he Bushnell expansion wallets, extended to fill the 


one of t 
entire space by the use of a representation of a mummy, 
pasted on a manila sheet. On top of the mummy was a 
card, showing a caricature of a man, made with letters in 
straight lines, an indication of a pyramid with a door and 
the following statement, “As the tombs of Egypt preserv: 
their precious contents, so Bushnell’s ‘Paperoid’ envel- 
opes and wallets protect papers of value.” 

All of which is apropos to the publicity which is being 
given to late to King Tut-ankh-amen. 


Dick Family at White Sulphur Springs. 


Mr. and Mrs. A. B. Dick, Sr., spent three weeks at White 
Sulphur Springs, W. Va., with their son, Gordon, during 
the school Easter recess. 














Af 











April, 1923. 


OFFICE APPLIANCES 147 

















Truly Aristocratic 


EALERS who have taken on the Browne-Morse Line have 
proven that because of the superior design, finish, construct- 
tion and mechanical features, they have been able to meet 


any and all competition more easily. And where they naturally ex- 
pected a decline in business until the new line was introduced, they 
have found by actual comparisons their business has steadily in- 
creased month by month. Instead of a loss of business, the results 
have shown larger returns than the best business they ever enjoyed 
with lines which they may have previously handled. 

References gladly furnished. 


We sell only through recognized dealers 





BROWNE-MORSE COMPANY 





Builders of Quality Filing Equipment and Supplies 
MUSKEGON, MICHIGAN 
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Announcing 
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\ a 
The Mark of Service and Satisfaction 


CARD INDEX and 
FILING SUPPLIES 


Dealer Distribution 

















Exclusively 





C L] 


Special Equipment enables you to 
obtain prompt service on both stock 
goods and special-to-order requirements 


se 
Rall 





Manufactured by 


The DUNLEAVY -F OGLER CO. 


rank Dunleavy, President and General Manager 
Ben B. Fogler, Treasur 


34-36-38 Binford Street Boston, Mass. 
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Seattle to Have Terminal Sales Building. 

Following the general lines of similar projects success- 
fully carried out recently in the East, a terminal sales build 
ing to be devoted exclusively to sales and display rooms for 
manufacturers, wholesalers and jobbers of such goods as 
are usually sold through general and departmental stores is 
being constructed at First avenue and Virginia street, Seat 
tle, Wash. 
ber 1. The 


stories in height and of Gothic design with terra cotta and 


and will be ready for occupancy about Septem 


building will be of fireproof construction, eleven 


brick exterior finish, making it one of the handsomest bus 


iness blocks in the cit, 


The floor space of the terminal sales building will be 


divided into equa! bays, each containing about 470 square 


feet. The various displays will be arranged along kindred 
lines. Only such firms as merit the full confidence of the 
trade and who conform to the highest standards of ethical 
business practice will be represented in the building, it is 


conducted with 
T he 


a concentration of displays that when a 


announced. Only sales to the trade will b 


in the building, retail sales being prohibited. plan 


provide such 


is to 
1s L¢ l 


buyer comes to Seattle he will be able to visit this building 


and see the various lines all located under one roof, and in 


this way conserve his time so that he will be able to accom- 


plish in a half-day what, under ordinary circumstances, 


would consume several days’ time 
A house 
tenants, will 


committee composed of, and appointed by th 


certain rules 
building. An 
the building will be a buyers’ club room 
floor. There 


have a voice in the adoption of 


and regulations for the government of the 


attractive feature of 


and library, located on the mezzanine will 


also be committee rooms, convention hall and lecture room, 
and special rooms for the temporary display of seasonal 
merchandise. Every purchaser of general merchandise at 


wholesale in the Northwest will be given club privileges, 


and all possible efforts will be put forth to conserve the 
time and make comfortable visiting buyers. 
The Retail Furniture Association of Washington, with 


which many of the leading dealers in office furniture and 
equipment in the state are affiliated, has indorsed the under- 
taking, and space has been reserved in the building for the 


association’s executive offices, and here the future conven- 
tions and annual meetings of the organization will be held, 
it is stated. 


Big Fair Scheduled for Atlantic City. 

An American Exposition Fair, intended to rival the great- 
est fairs of European countries, will be held on Young’s 
Million Dollar Pier at Atlantic City, N. J., from June 16 
to September 8 inclusive. This fair will be given under the 
auspices of the American Home and City Beautiful Asso- 


ciation and will be under the management of A. Conrad 


Ekholm, 
of Atlantic City and director of many Expositions at that 


former president of the Avenue Hotel Association 


resort. The fair will have two objects: to educate people 


in home and city beautifications and to encourage the use 
of articles of American manufacture. 

All of the exhibit floor spaces of the pier, more than 100,- 
000 square feet, has been reserved for this exhibit, which 
will be devoted to eight principal groups, with allied classi 
fications, as follows 

Public 


furnishings: the 


and private buildings, materials, equipment and 


garden—seeds, accessories and supplies; 


art, sculpture and ornaments; musical instruments and re- 
producers; the city beautiful, embracing municipal improve 
hygiene, sanitation and accident prevention; 
recreation, ath- 


ments, pure 
food products, confections and beverages; 
letics, resorts and travel information to boost the “Seeing 
America First” movement; and an important section will 
be devoted to “Wireless Wonders,” 
practical amplifications. 


showing radio in all 
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ij It has always been what we 
rs have advertised it to be— 


ie Quality paper. 


s- It is easily sold because it is 
M4 so well known. 
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It has never been priced be- 
yond its worth. 
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It is almost invariably the 
\ choice of the discriminating. 


F ‘Its popularity 
proves 
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hy Penex 


encils are 
Profitable ~ 


You know why pencils are profitable—be- 
cause they have rapid turnover and help to 
sell other items in your store. 






Penex Pencils make money for you for the 
same reasons—and more. They are carefully 
graded as to lead and style of finish and each 
grade is standard. They are uniformly high 
in quality because they are made entirely in 
Penex plants under expert supervision. They 
satisfy customers because they write smoothly 
and last long. They are obtainable in all styles 
ordinarily in demand and you may secure spe- 
cial kinds of pencils for any special need on 
request. 


Penex dealers are assured fine quality pen- 
cils at a fair price plus prompt, courteous, 
helpful service that makes it easier to sell 
Penex Pencils profitably. If you will write us 
for samples and prices we will be glad to tell 
you more about the Penex proposition and its 
particular advantages to you. 


Address Dept. O. 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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To show contrast in modern and ancient civilization the 
Exposition management will erect and completely furnish 
a modern “Home Beautiful,” and will also reproduce a 
“House of the Ancients,” as an example of a contemporary 
type of residence in vogue in the days of the Egyptian 
Pharaoh Tut Ankh-Amen. The modern home will be in 
charge of an up-to-date economic hostess, with assistants, 
to tell the throngs of visitors how to make their homes 
more beautiful, while the “House of the Ancients,” will be 
presided over by an equally modern Miss or “Missus,” but 
who will be dressed in a most striking adaptation of an 
Egyptian costume, declared in national competition, to be 
the best Egyptian style production of the season. 

Not only model types of houses will be shown, but 
model streets, gardens, promenades and good roads will be 
exhibited. 

In keeping with the vacation spirit many novel decora- 
tions and entertainment features will be carried out by the 
The official prospectus just is 
makes mention of “Neptune’s Circus Tent Fair,” 
“The Hippodrome Side Show Emporium,” “The Marine 
Promenade,” “The Aisle of Wonders,” as some of the 
unique features which promise both interest and amuse 


Exposition management. 
sued 


ment among Exposition visitors this summer. 


Patten Typewriter Corporation Moves. 

The Patten Typewriter Corporation, of New York City, 
will move its executive offices about the first of April from 
57 West One Hundred and Twentieth street to the Fifth 
Avenue building, 200 Fifth avenue, where a store will be 
operated in connection with the executive office of the 
building. The new store is 80x20 feet with a mezzanine 
floor, 70 feet long, where city salesmen’s desks are located. 
\ basement 50 feet long and the entire width of the store 
is particularly adapted to the storage of typewriters, etc., 
having a 15-foot ceiling. The company now plans to move 
the rebuilding and service department to the new location 
also. 

Salesmen’s territory will be assigned in Manhattan for the 
twenty to twenty-five men it is hoped to employ on a salary 
and commission basis. Two auto trucks for the delivery 
of machines will soon be operating. One of these trucks 
is in use already. One window with 16 feet frontage gives 
a goodly amount of window display space. 

It is interesting to note that the store is located at the 
point of intersection of Broadway and Fifth avenue. An- 
other interesting point is that only chain stores are now 
iocated in the building on the ground floor, such as the 
United Retail Candy Store, United Cigar Store, Chain 
Shirt Shops, and now the Patten Typewriter Corporation 
with its fifth store. 

The stock of the company now on sale for expansion 
purposes is in charge of Davis & Company in the Singer 
The regular quarterly dividend on a one hundred 
weeks 


building. 
per cent basis was sent out to stockholders a few 


ago. 


Roneo Company Moves New York Office. 


The Roneo Company announces the removal of its New 
York office from 117 Leonard street to new and more com 
modious quarters at 392 Broadway, between White and 


Walker streets. 


Merkel Joins Hoge Sales Staff. 

Harry T. Merkel has joined the selling force of the Hoge 
Manufacturing Company, 215 Fulton street, New York, 
N. Y. He will represent the company in Ohio, Indiana, 
Kentucky and West Virginia. 
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Our New Celluloid Insertible 
Slant ‘Tabs 


These Patented Wagemaker Slant Insertible Tabs, made of three- 
ply reinforced celluloid, are replacing thousands of metal tabs every 
week. Much firmer than most metal tabs, they far excel them in 
adaptability to the needs of filing supply users. 


They are indestructible, beautiful in appearance, non-corrosive, 
smooth and pleasant to touch—no cold, sharp edges to injure the 
hands and finger nails. No projections or eyelets to catch papers 
when being filed or removed. No open front window. Inserts are 
protected and remain clean and readable. 


Every user of filing systems would improve their systems 25 to 
50 per cent by using some of these insertible tabs, separating certain 
congested correspondence or subjects that may be designated by color 
similar to the illustration. 


Progressive dealers can create a great demand for these new 
Insertible Celluloid Guides by properly introducing them to the trade. 


All Insertible tabs as well as Celluloided sets of all kinds are 
regularly slanted under our patented process, as shown at the right. 


S pias CO. 
Grand Rapids, Mich. 
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Patented July 30th, 1918. No. 1273960 = 
a Pee INTERURBANS ELECTRIC LIGHT& POWERCO. 
Showing the construction 
of Wagemaker Insertible 
tabs Note the window 
of clear celluloid. Insert LUMBER PAPER . METALS 
partly withdrawn. All 5 


celluloid tabs are now 


slanted at this angle. 
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Insertible Tab Guides are 
made for use in every size 
and kind of filing or card 
record systems, especially for 
card indexing, check filing 
and letter filing. 

Insertible guides are made 
with tabs % inch high or with 
tabs 4 of an inch high, 
accomodating easily one or two 
lines of typewriting respect- 
ively. Furnished in five colors, 
see cut. 
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Our line of wood 
— filing devices consists 
ns ae P 
Sry ane of some 250 pieces to 
/ 5 meet every business re- 
quirement. 


DVO RCS 
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In addition to our 
line of office systems 
as illustrated in these 
desks, we make a com- 
plete line of index cards 
and guides, vertical file 
guides and folders, etc. 


See our patented Cel- 
- EO all luloid Insertible Slant 
Tabs on reverse side of 
THE OLD PRESERVES THE NEW 


_— 
RENEWS this page. 
Patented Feb. 6th, 1923. No. 1444405 








The illustration above shows the ease with which NEO-LEUM is applied to a desk, merely laid on without fastening 
it lies perfectly flat and in position; guaranteed not to warp Or curl due to its patented construction. 

Neo-Leum is being used in offices everywhere. Its superior finish assures the most perfect working and writing surface 
obtainable. This has been a revelation to business men throughout the country and, together with its fine appearance, restful 
ness to the eye, and cleanliness, has led to its rapid adoption by offices and banks. 

Your territory has wonderful possibilities. Let us help you reap your full share of the profits. 

Our Edition De Luxe Desk above would lead you to believe that it is purely a system desk. We want to emphasize 
the fact, however, that it is not. It is a regular desk competing with all others on that basis, but by the addition of our pat 
ented steel trays it may quickly and easily be made into a system desk, far superior to any so-called system desk on the market 

Heavily loaded drawers run easily on Metal Extension Slides, 
one or all drawers may be equipped with these slides. 

Note that contents regardless of size are all on the same 
level. Different sizes arranged as desired in the same drawer. 

Our patented Celluloid Slant ‘Tabs place all characters on 
direct line of vision 

Let us tell you more about it. 





Shown above is one of the twelve filing trays use 
in our desks. 

The handles on each end rest on the drawer 
holding all trays on the same level and permitting 
easy removal of trays to other desks. 

They are equipped with felt feet and frequently 
used as ordinary card trays. 

Note space under metal tray in drawer which can 
Patented Nov. 14th, 1922. No. 1435351 be used for other purposes. 





Wur f lition D. l ux D she 


The accompanying illustration shows 
an Edition De Luxe Desk equipped 
with a Neo-Leum top. These desks are 
of massive design, having flush ends and 
back built-up of five-ply stock. Thirty 
different combinations of drawer ar- 
rangement. 

We have recently introduced our 800- 
LINE, having all the advantages of the 
Edition De Luxe but of lighter con- 
struction and having panel ends and 
back; these compare in quality and 
price with all medium priced desks. 

Both of these lines, representing two 
grades and styles, are now complete, in- 
cluding Double and Roll Top Desks. 

Any desk may be equipped with NEO 
tops and leaves. 


y ne 


Grand Rapids, Mich., U.S. A. 
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‘NATIONAL BUSINESS SHOW 


America's Efficiency Exposition 


For the finest kind of General 
Publicity; 


For cultivating the acquaintance 
of the whole Office Appliance 
Field; 


For getting into direct personal 
contact with the greatest number 
of interested prospects, in the 
shortest possible time, and in the 
most effective way, at a minimum 
of expense and effort; 


Think of the National Business 
Show, America’s Efficiency Expo- 
sition. 


Chicago, Week of September 17th, 1923 
New York, Week of October 22nd, 1923 


Complete information upon request 


FRANK E. TUPPER, President 
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Annual Business Show Company 


NEW YORK 
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Some people have an idea that the 
U. S. Mint is the only place that 
Money is made. 

To YOU, MR. DEALER, we say that the 
easiest money is made by stocking our 


NEW 700 LINE of Steel Filing Cabinets ; 
there is real money made in the turnover. 


We are not counterfeiters but we sure 
can make money for you if you will let 
us; this NEW 700 LINE will turn your 
store into a Regular Sub-Treasury. 
Better look into this opportunity. A line 
from you will bring description and 
prices. 


This 700 Line is the lowest priced Four 
Drawer Upright manufactured having 
finished sides and FULL PROGRESSIVE 
SLIDES. 


“It's a better file, if made by” 


AURORA 
METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 


Bastern Representative Western Representative 
A. H. DENNY, INC. E. P. GOLD, 
62 Park Place, Angelus Hotel, 
New York City Los Angeles, Calif. 
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Mr. Soby Takes Up New Work. 


John F. Scby, Experienced Typewriter Man 
and Office Equipment Specialist, Takes Up 
Sales Educational Work. 


John F. Soby, sales and advertising director of Wagner 
Moore, Inc., New York, past associate of the Remington 
Typewriter Company, American Multigraph Sales Con 
pany, etc., has just been appointed supervisor of intensive 
sales training by the New York American. 

Mr. Soby thoroughly believes in hard training for sales 
men, and has written the following suggestions which hs 
has entitled “The Handwriting on the Wall.” He says 


“Intensive training in salesmanship is rapidly growing 


among private business organizations, colleges, universities 


correspondence schools and individuals. This movement is 
not a fad, but results from the realization by hard-headed 
business men that there is lost motion in the most important 
department of their business. They have largely eliminated 


lost motion in other departments. 

“The handwriting on the wall is being put there by the 
student who graduates from an established institution of 
learning and by those ambitious learners who are indulg 
ing in an intensive personal development. 

“My suggestion is that salesmanship be taken much more 
seriously and that salesmen meet the same conditions which 
every other calling demands. Let salesmen learn principles 
of practice from some well recognized source and put these 
principles into use in every work, following out by continu- 
ous study of methods from the writings of authorities, pref 
erably men who have successfully practiced what they 
preach. There is yet time to prepare for the good times 
coming. Achievement in the past is but a pigmy in com 
parison with that which the future holds. The war taught 
us the lesson of big things done in a big way. 

“America is the foremost of countries in every way Its 
opportunities are great beyond telling. Its creative powe1 
is almost without limit and has grown beyond the opera 
tive ability for distribution. We can produce in greater vol 
ume than we can distribute, even in our own country. Look 
at the ‘Salesmen Wanted’ in the daily papers. Listen 
the problems of sales d.rectories. As to foreign competi 


tion, we are yet in the ABCs comparatively speaking. The 
handwriting on the wall tells us to prepare that we may go 
beyond our own confines and develop new markets. Thx 
handwriting is on the wall and the reaction will come with 


1 


the development of vision among larger and still larger 
numbers of commercial leaders. We must all pull together 
and develop our resources co-operatively and co-ordinately 
Such commercial bodies as the United States Chamber of 
Commerce will sometime take away from the politiciar 
the power he now exerts and guide these great United 
States of America into steadier channels. The principal 
function of trade is to build up to a high point of efficiency 
its man-selling power. The distribution of product is ahead 
of all other efforts of man. Prepare and keep fit is the an- 
swer to the handwriting on the wall.” 


Propose Transferring Patent Office. 


One of Secretary Hoover’s ambitions is to bring the 
patent office under the jurisdiction of the Department of 
Commerce. Recommendations to this effect have been 
made. When the patent office was organized there was 


no Commerce Department. It was then placed under the 
Department of the Interior. The proposed change will 
bring the trade mark division into the building occupied by 
the Department of Commerce. It is expected that the 
patent office will continue in its own building. 
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“Your customers who think—and rightly. 


too—-that Waterman’s Ideal is the best Foun- 


tain Pen in the world, want to use the Ink 
which gives the best results in this pen.” 


qotertan. just Wi ’s 
(Ideal | naturally Fo 


INE suits 


and free of sediment. It is uniform in flow 





| T is a perfect chemical compound ; non-corrosive 
and consistency; permanent in record properties: and practical for all writing purposes. 


It comes in Blue-black, Green, Violet, Jet Black and Red; and is put up in convenient bottles— 


desk style for self-filling pens—desk filler—travellers’ filler—and in pint, quart, half-gallon and 
gallon bottles 

The purchaser of Waterman's Ideal Fountain Pen must have ink. Why not make both sales 
yourself; and, at the same time, be of service to your customers by recommending the best ink 


that can be put in a fountain pen? 

The next few months will be busy times in your Pen and Ink Department, with people buying 
for their holiday trips. 

Stock the complete line of Waterman's Ide2l Ink as well as Waterman's Ideal Fountain Pens. 


One sells the other, and you make a nice profit on both. 


L. E. Waterman Company, 191 Broadway, New York 


CHICAGO BOSTON SAN FRANCISCO 
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Another 
Reason 


READ 
one of the many 
letters we have 
received praising 
Hall’s Products. 


Insist on a Hall's 
Fireproof, 
Burglarproof Safe 
when you want 
protection. 


THEY STAND the TEST 


Dealers—We invite 
your consideration. 
Write us. 








Why— 


HALL’S SAFES ARE 


moscow UNI 


STAPLE 


os MAC 


Safe 
Worries * eashincton 


Seattle: 


centlemen 
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THE HALL’S SAFE COMPANY 


SPRING GROVE AVENUE 
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Some Recent Books 


(ee 


A Canadian Book on the Typewriting Art. 

“Le Dactylographe Canadien” is the title of a book on 
typewriting published in French by M. l’'Abbe Wilfrid 
Nadeau, for the Sisters of the Congregation of Notre Dame 
The pamphlet, which contains sixty-two pages, exclusive 
of cover, is published by L’Association des Dactylographes 
du Canada, Scott, P. Q., and is said to be a rational method 
for acquiring efficiency both in French and English typing 
The system taught is the “touch” system. This is the 
third edition of the typing system by M. l’Abbe Nadeau 
The book is copiously illustrated with diagrams and half 
tone engravings, showing the proper position at machines 
and the position of the fingers on the keyboard. Photo 
graphs of operators are presented, including likenesses of 
typewriting champions, such as Mr. Hossfeld, Miss Waner, 
Miss Woodward and others. A very comprehensive system 
of exercises is given, tending to promote speed with accu 
racy in typing. 

The Typewriting Association of Canada has taken up 
with vigor the matter of improvement in the typewriting 
art and offers a number of attractive medals to those who 
fulfill the conditions. The medals are mounted on a ribbon 
and bear a suitable inscription consisting of the name of 
the winner and the event which occasioned the awarding 
of the medal. A diploma is also given which is recognized 
as official by the association. Certain conditions are pre 
scribed which must be met by candidates who expect to 


receive diplomas. In the back of the book is a supplement 
giving the theory of typing to English speaking pupils. 
This supplement consists of one hundred valuable hints to 
typists. All in all, the system is one which deserves care 
ful consideration from those interested in better typing. 


A New Book on Finance. 

From the press of the A. W. Shaw Company, publishers 
of Chicago, comes a new book entitled “Applied Business 
Finance,” by E. E. Lincoln, sometime assistant professor of 
finance of the Harvard Graduate School of Business 
\dministration 

This book outlines the principles of financing which actu 
ally arise from day to day in the operation of the average 
business concern. The financial problems of business are 
definitely linked up with the changes in the “business 
cycle” and much attention is given to the lessons which 
may be learned from the events of the past five years. 
Moreover, the problems of financing are regarded as the 
most vital problems of any business, and, hence, are studied 
in their relation to the problems of purchase, production, 
distribution and consumption of goods. 

The book is useful as a working manual of the actual 
problems of financial operations. It shows how to launch 
new enterprises, as well as how to finance established con- 
cerns. It points out how to raise long-time capitals with 
and without security issues. It analyzes and interprets the 
financial statement and describes commodity loans and their 
importance, loans secured by bills of lading, warehouse 
ioans, pledging receivables, security loans, and dealer credit. 
It tells the right way to finance purchasing and selling, 
and how large a line of credits should be granted. Partic- 
ular attention is given to the issue of no par value stock 
and the reasons for its use, as well as to the best methods 
of distributing earnings. The book contains 771 pages and 
brings $4.00 a copy 

Some poor fish must have started the belief that Friday 
is an unlucky day.—The Mimeograph Stencil (A. B. Dick 


Company). 





Platen 


Quality and Service 


The best in America. Send your 
platens to us and you will not 
only get the best recovered job 
and the most accurate grinding, 
but also save TIME, ANNOY- 
ANCE and TRANSPORTA- 
TION. 












No matter where you are 
located, you are only a 
few hours from one of 


our 


21 


PLATEN 
SERVICE 
STATIONS 


Listed on 
the right 


TRY 
US! 


AMERICAN ~ 
WRITING 
MACHINE 

COMPANY 


BRANCH STORES: 


ATLANTA 
135 Peachtree Arcade 


BOSTON 
119 Franklin Street 
CHICAGO 
329 South Dearborn St. 


CINCINNATI 
148 East 4th Street 


CLEVELAND 
34 Euclid Arcade 


DENVER 
1723 Champa Street 


DETROIT 
1253 Griswold Street, 
(Farwell Bidg.) 
INDIANAPOLIS 
30 So. Pennsylvania St. 
KANSAS CITY 
905 Grand Avenue 
LOS ANGELES 
732 South Spring Street 
MILWAUKEE 
127 Second Street 
MINNEAPOLIS 
724 Marquette Avenue 


OAKLAND, CALIF. 
308 Twelfth Street 


PHILADELPHIA 
sal 802 Chestnut Street 
The beautiful work PITTSBURGH 
r ' ‘ 6 ‘enn Avenue 
produced by our plat- 

. ST. LOUIS 
ens will make your 807 Pine Street 
: 2rs of SAN DIEGO 
customer re gard you ooh AN Dimeo 
as the best in this line NEW YORK 


321 Broadway 
569 Melrose Avenue 
10 Barclay Street 


of work in town! 


American Writing Machine Co. 
HOME OFFICE AND FACTORY 


449-455 Central Ave. NEWARK, N. J. 
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e ‘Foundation 
~~ Za 
Bigger business 





Dependable products is 
the keystone of the deal- 
ers success. That 
dealer’s business thrives 
best whose efforts are 
concentrated. on han- 
dling quality goods. 



















The CESCO Line is a 
quality line throughout. 
It provides a complete 
assortment of modern 
business tools. The va- 
riety of binders is ex- 
tensive—from the small 
vestpocket memo _ to 
high grade Ledger Out- 
fits. And there is some- 
thing more to the 
CESCO Line than mere 
sturdily built binding de- 
vices and _ beautifully 
finished covers. The 
dominating feature lies 
in its extensive collec- 
tion of Accounting 
Forms—ready made 
Systems for prac- 
tically every 
line of busi- 
ness. 

















— ea (5) 


pee 


Send for Catalog 


The CESCO Catalog will gladly be 
sent on request. It illustrates and de- 
scribes binders and forms for every 
business purpose. The discount to 
dealers is liberal. 








LOOSE LEAF 
THE C. E. SHEPPARD CO. 





Long Island City, New York il 








Brandes Forms New Cleveland Export 
Organization. 

C. O. Brandes has organized The Brandes Foreign Mer- 
chandising Company at Cleveland, Ohio, and the following 
board of directors has been elected: R. G. Nierman, Ralph 
F. Henn, J. E. Graham, George H. Eichelberger and C. O. 
Brandes. 

Mr. Brandes has been established in Cleveland for the 
last four years and has acted as export manager for a 
number of local manufacturers. His plans for future op- 
erations include additional service to his old connections, 
as well as handling export business for several additional 
manufacturing concerns. The Brandes Company will as- 
sist manufacturers not only in handling the sales promo- 
tion work, but also in financing foreign orders, as much 
business is being lost on account of request for “Cash with 
order.” 

The company will give a much appreciated service to 
foreign buyers and will constitute themselves “an export 
department” at factory headquarters that will look after the 
orders for the foreign buyers and see that shipments are 
properly packed and invoiced and then dispatched to desti 
nation without delay. 

Mr. Brandes is an experienced export man, having re- 
ceived his early training with export merchants in England 
and Germany. On his return to this country in 1913 he 
became connected with the Firestone Tire & Rubber Com 
pany, organized its export department and was its Export 
Manager until he came to Cleveland. 

Through his own traveling and many years of trading 
with big merchants in all parts of the world, Mr. Brandes 
has established many valuable connections for his manu 
facturers. His organization places at the service of manu 
facturers a complete export department. Every detail is 
handled, including the planning of sales and advertising 
campaigns, calculations of quotations as they should be 
submitted to get orders, correspondence in foreign lan- 
guages, invoicing of merchandise, to conform with the re- 
quirements of buyers and customs, booking of ocean freight 
and insurance, and also the important question of credits 
and collections. 

The offices of the company are located at 5713 Euclid 
avenue, Cleveland, O. 

Put an-Edge on Your Pencil Sharpener. 

A gentleman connected with a widely known lead pencil 
manufacturing establishment points out that at least 90 
per cent of the complaints which reach his office regarding 
poor quality of leads are traced back to a cause over which 
the pencil manufacturer has no possible control. The most 
frequent objection raised by customers is to the effect that 
when a pencil is put into a sharpener the lead breaks, but 
very rarely is this the fault of the lead. It is, however, in 
nearly all cases the fault of the sharpener. In 90 per cent 
of the cases referred to, this has been found to be true. 

Ovr informant continues, “Pencils come in to the office 
torn and smashed as if some heavy wheel had been pushed 
over them and the customer complains that the leads broke 
when he tried to sharpen them. We have taken these pen- 
cils and placed them in our own sharpeners and they were 
shaved to an extremely fine point without the least sign of 
cracking. It stands to reason that when a pencil is in- 
serted in a dull sharpener—one in which the plates have 
been chipped—the lead will break when the roughened edge 


cuts into it. 

The situation can be likened to that in the safety razor 
field. If the blade is not continually stropped, it will drag 
on the cheek when shaving and will cut into the shaver’s 
face. This is not the fault of the razor, but of careless 
stropping or honing, or the fact that the blade has not been 
“tropped at all.” 
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ome Facts About Pe 
Bates Numberin 





Actual photograph of a Bates 
Machine that has been used 
constantly for 31 years. Pic- 
ture shows machine justas re- 
ceived—betore being « leaned. 


Some BATES Users 


U. S. Government 
British Government 


sé 


Japanese 
Mexican e's 
Porto Rican 
Standard Oil Co. 

Pennsylvania R. R. 


N. Y. Central R. R. 
Amer. Tel. and Tel. Co. 


General Electric 
Western Union 
National City Bank 
Guaranty Trust 

U. S. Steel Co. 


Westinghouse 


(El. and Mfg. Co.) 
Princeton 
Harvard 
Yale 
N. Y. Public Library 
Amer. Railway Express 


sé 


Cunard Lines 
etc., etc. 


Miarks 
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Bevés Manufactur 
New York City, ing G0., 






Gentlemen: 


We have yours of 
ser saten us of the chignene ae je aa 
aoe me which we sent you @ sho a 
© repairing. —— — 








Ari go Tit Bue. 


. 
. sORTERS _ 
5 IMPe m EE T 


NINTH STR 


TRY at s oa 
ADW? NEW YORK 


3 
sTt (VESANT 





In rep to 
say that we hare Suned’ this mestone we —_" 


th 
irty years. During this time we hare given 


LOR 
it dail 





peeve and has been repaired Ay ‘nae 
this time, that being about ten years ago 
. 













We put it to imme 
eee Soceige @nd see no connie ory it ante + 
_. ® on the job thirty years a 
he ppe@rently in as good condi ry A, » 
@ bought it, a _ 





We are certinaly 
we are entirely Pleased a A anthins at 


Congratulate you o: 
ricible produet. m putting out such « ser- 


Very truly, 








Complete copies of these 
letters sent upon request. 


CCASIONALLY a manufacturer of many years stand- 

ing is justified in summing up facts concerning his 
business for the benefit of the younger generation in the 
trade and for the newcomers. 


For 32 years we have endeavored to produce the finest auto- 
matic numbering machines that can be made—fine in ma- 
terials used, in design, mechanism, durability and in real 
value. There are over a half million Bates Numberin 
Machines in use today. They are doing service in 40 ditf- 
ferent countries, and are used by the governments of many 
of those countries including our own. 


Our new lever machine is a tremendous success. The trade 
has recognized that its construction is as superior as that of 


the older Bates models. 


The largest organizations in practically every line of human 
endeavor use our machines—the names of a few are listed on 
this page. There are hundreds of Bates Machines that have 
been in active use for 31 years. The two letters reproduced 
above are taken from a file of many testimonials to the 


merits of Bates. 


These are some of the things of which we feel proud and 
because of which we ask your continued patronage. 


THE BATES MANUFACTURING COMPANY 
Sales Offices: 
J. 50 Church Street, N. Y. 


Factory: 
Orange, N. 


— 
 _ 











OFFICE 


ultistamp 


can get you 
Bi G 
BUSINESS 





Emergencies arise in every business 
—an inquiry, a message has to be 
dispatched to a score, a hundred, a thousand 
people — no time for a rubber stamp to be 
made. 


Don’t wait for the EMERGENCY— 
be prepared—get a MULTISTAMP 
In your office. You can stencil your message 
in a jiffy and begin stamping immediately — 
no delay. 


MULTISTAMP No. 1, is indispen- 
sable for shipping tags and labels— 
last minute alterations in prices, descriptions, 
additions to price lists—signing mail with 
perfect autograph—making collection notices 


and the thousand other things you so often | 


need without delay. Postpaid in U. S. A., 


APPLIANCES 


$7.50—with full equipment and 25 stencils. | 


(Extra stencils $1.00 the package of 50, 2c 
each.) 


MULTISTAMP No. 3, (a full post 


card size duplicator) just what you 
have many times wished for—much handier 
and cheaper to operate than other stencil 
duplicators. 
with full equipment and 24 stencils. (Extra 
stencils 10c each—package of 24, $2.40.) 


Your customers will be asking you 
about the MULTISTAMP — better 
write for our quantity discounts and be pre- 
pared to render them SERVICE. 


Postpaid in U. S. A., $15.00— | 


The Multistamp Co. 


Norfolk, Virginia, U. S. A. 


Robert W. Wright, Ltd. 
114-116 Southampton Row, London 
(Great Britain and Continent) 


The Canadian MULTISTAMP 
Sales Company 
12 Queen St. East, Toronto, Can. 
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Moodie Takes Important Post with Demountable. 


The appointment of Robert B. Moodie of New Orleans, 
La., as southern sales manager of the Demountable Type 
writer Company of Fond du Lac, Wis., will be of interest 
Mr. Moodie’s headquarters in New Or 
It is under 


to typewriter men. 
leans will be at 2627 General Taylor street. 
stood that his territory will include the states of Texas 
Oklahoma, Kansas, Missouri, Louisiana, Mississippi, 
Georgia, Florida, Alabama, Kentucky, Virginia, West Vir 
ginia, North and South Carolina, Arkansas and Tennessee, 
in which states he will appoint and supervise dealers 

Until recently Mr. Moodie has been connected with the 
sales department of the L. C. Smith & Brothers Typewriter 
Company, advancing to sub-branch manager and then to 
assistant manager of the New Orleans office. It is interest 
ing to recall the fact that Mr. Moodie has been connected 
with the typewriter business since he was thirteen years old, 





ROBERT B. MOODIE. 

and has been associated with nearly all of the big type- 
writer companies in various parts of the South and South- 
west. 

Not long ago, when Mr. Moodie was made assistant man 
ager of the New Orleans office of the L. C. Smith & Bros. 
Typewriter Company, “Demonstration,” the company’s 
house organ, presented his likeness and a sketch of his 
career. From this account we quote: 

“Mr. Moodie received his start in the selling field as a 
vendor of the Saturday Evening Post, and believes that this 
is excellent training for any boy, as it gives him self-assur 
ance and grit. 

“During the recent quota contest Mr. 
New Orleans branch in sales and did more than 
salesman to land the third prize for that branch.” 

He was one of the nine L.. C. Smith salesmen in the world 
to make 100 per cent of their quotas from June 1, 1921, to 
January 1, 1922. He belongs to the L. C. Smith Machine-a 
Day club and the One Hundred Per cent club. 

In 1917 he was in charge of the L. C. Smith sub-branch 
at Shreveport, La., having opened the office for the com 
pany at that point and having won the much-coveted signet 
During his incumbency as as 


led the 


Moodie 


any other 


ring for sales achievement. 
sistant manager at New Orleans he traveled extensively 
throughout the South and Southwest appointing dealers and 
strengthening and encouraging the sales organization in 
those sections. 

Mr. Moodie comes to the Demountable with a consistent 
record of success. He is a courteous, straightforward gen- 
tleman and his friends if collected together would consti- 
tute a formidable army. One and all they will join Office 
Appliances in wishing him the realization of his hopes 


The N-P 


Don’t put your patriotism in your hip pocket. 
Imprint (The Namaskett Press, Inc.). 
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Shaw-Walker Portable Vault 


FFERS adequate protection to the 


S invaluable records of firms located 
in buildings where the possibilities of a 
disastrous fire are not great. 

Delivered The cost is so low that even the smallest 
— business cannot afford to be without this 

Higher in protection. ; ; 

the South Excellent insulation, electrically welded cold rolled 

and West steel walls, and the interlocking door give protec- 


tion against fire. The fine combination lock, the 
three heavy cold drawn steel draw-bolts, and the 
extra heavy hinges give great resistance against 
thievery. 

Commodius, light in weight and attractive in 
appearance. Price $100 without interior equipment. 
Interior arrangements to meet your individual 
requirements at low additional cost. 

In cities where we are not aggressively represented 
there are openings for new dealers for the Shaw- 
Walker line. Write for information. 


STEEL IDEAS 
“..  GHAW-WALKER 4 
SUPPLIES KNOWLEDGE 


SAFES FRIENDSHIP 








MUSKEGON, MICHIGAN 
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The-I & M Line of Quality 
Cuspidors, illustrated here 
in part, consists of a wide 
variety of styles, modern 
and sanitary, to suit the 
preference of any business 
man. The standard brass 
numbers have been in 
popular demand for many 
years. The new all steel 
numbers shaped in_ the 
likeness of the more popu- 
lar of the brass cuspidors 
and enameled green or 
mahogany to match steel 
office furniture are stead- 
ily growing in favor. 


Quick Service 
is our aim— 


For full details write for 
our illustrated descriptive 
list. 


DETROIT, MICHIGAN 





The Ireland & Matthews Mfg. Co. 
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RIGID 
STRONG 
ATTRACTIVE 
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SUPPORT 








PASSED AWAY 





Curtis McPike. 

After an acute illness extending over a period of five 
weeks, Curtis McPike, second vice-president of the Wabash 
Cabinet Company of Wabash, Ind., passed away on March 
10, at the home of his son, Ray, at Davenport, Ia., where 
has was visiting and where he was stricken with his last 
illness. The remains were brought home to Wabash on 





March 15 and funeral services were held at the late resi- (SWING STAND) 
dence of the deceased on Saturday afternoon, March 17, 

Rev. David Wells officiating. The pallbearers included W. This handy device can be used not only for 
H. Urschel, Ed. L. Little, J. F. Robinson, J. D. Adams, a typewriter but also for card indexes, tele- 
John Myers and H. B. McClure. phone, commercial reference books, adding 


machine and rest for stenographer taking 
dictation. Swings at any height. Kept 
rigid by movement of adjustable leather 
clutch. Revolving top (15” x 20") adjusted 
by simple wing nut. Oak or mahogany fin- 
ish; black japaned iron support. A good 
seller at a good profit. Stock a few on our 
recommendation. 


3 Write for folder 
Retail $ 5 discounts and 
Price terms. 


West of Rocky Mountains—$6 








We Manufacture Our Own 


THE LATE CURTIS McPIKE. RUBBER COVERS 





Mr. McPike’s death resulted indirectly from tuberculosis P P 
of the hip, from which he had suffered since he was eighteen orkmanship and t t. 
years of age, and which had rendered him a cripple for Your name printed 


many years. Of late years the ailment had made inroads 


on his system, so that his strength was insufficient to throw Free of Charge 


off an attack of pneumonia. Mr. McPike was given a six 
: ; ne hundred 
months’ vacation by his company in May, 1922, and took on orders for one 





medical and surgical treatment, in the hope of getting re- 


lief, but progress was extremely slow, so that his vacation 
Send for price list and save money on TRANS- 


was again extended. Two months ago he went to the 
nealaggco yr ae sig Ragpele | FERS, SIZING, OIL, ENAMEL, BRUSHES, 
nome ot ais son in avenport, Dut his condition grew PADS and other SUPPLIES. Address nearest 
worse, until his death on March 10 branch. 
Benet “sf ike a ~ July dient W a se a AMERICAN WRITING MACHINE COMPANY 

1ile he was still a boy he came to Chicago and when a 

eke H STORES 
young man became associated with the Rockwell-Rupel BRANC wan Mini iat tial 
: : : Wines a FF eachtree 
Company in the early days of that business. He was mar- piieate soso a eae aaa 119 evens 
ried in 1885 in Chicago, and here he and Mrs. McPike first ee ol aaa meee was Bast | Ath Street 
made their home. Three children were born to them— SOOREERID- +» ++ +++ + +9 eo 9 80688 SURE Champa Street 
> " . ; ; Pra e er 1723 pa 
Harold C., Ray and Vera McPike, all of whom survive. oe tees 1253 Crewe Se ) 
~ ‘ , ge < olis.. sweksier aun 
Harold C. McPike is now connected with the Weis Manu- Kansas City... . ivetale seg OOS ome Avenue 
° ° . ° . m 4 p | PTET ETT. Sou 
facturing Company at Monroe, Mich.; Ray McPike lives Milwaukee. Sas Gta's ale > db -«.0 ene apa ta Secon +4 
in Davenport, lowa, and Miss Vera McPike is a resident of Oakland, | California WP 308 Twelfth Street 
T - : . , , oe I. ss o's 9.6 00.0 one 0 alge ee 802 Chestnut Street 

Albuquerque, New Mexico, where she went two years ago Pittsburgh... Reeee: RES 630 Penn Avenue 
for the benefit of her health. ee | a eee 

Mrs. McPike died in 1915, since which time Mr. McPike New York, 321 Broadway, 569 Melrose Ave., 10 Barclay St. 


has made his home at North Wabash street, Wabash, with 
his mother, Nancy J. McPike, and an aunt of the late Mrs 


’ J . = °*,@¢ _ 
McPike, Miss Cordelia Cottrel, who has always lived with American Writing Machine Co. 


age HOME OFFICE AND FACTORY 
Mr. McPike was prominent and was highly respected by 
his friends and business associates in Wabash. Both he 449-455 Central Ave. NEWARK, N. J. 








and his wife took an active part in the social life of the Rae 1 
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A Sure Sales Repeater 


—the No. 49 Roberts 
Automatic Nambering 


Machine 


A machine that dealers can get back 
of with their enthusiastic personal in- 


dorsement. 


It sells! Because it is built as per- 
fectly as finest materials, best work- 
manship and high ideals can make it. 


Five other splendid machines—all at 


popular prices. 


ROBERTS 


Numbering and 


Dating Machines 


Model List Prices 
No. 49—Automatic Numbering Machine $7.50 
No. 47—Automatic Dating Machine... 7.50 
No. 37—Lever Numbering Machine.... 7.50 
No. 50—Automatic Numbering Machine 10.00 





No. 48—Lever Numbering Machine 
No. 66—Metal Dating Machine 





Assortment 
Proposition 


Assort your order 
as desired among 
all six models. Or . Model 49 
take six 49’s or six Automatic 
of any other model. 
Six machines give 
you the quantity 
discount. 


Machine 


Our Descriptive 
Circulars 

help make sales. 
We want our 
dealers to 

use them. 





Supplied 8314752 123456 


on re- Style H 


quest. sok [P3845 Style G 


The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave. Brooklyn, N. Y. 


Builders of all kinds of Special Numbering Equipment. 
Branches and Agencies in principal countries of the world. 
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city. They belonged to the country club, of which M1 
McPike was an organizer, and Mr. McPike, notwithstand 
ing his physical disability, greatly enjoyed playing golf 
Mr. McPike was an enthusiastic member of the Gridiron 
Club and was active in the Masonic and Elks fraternities 

Curtis McPike became associated with the Rockwell 
Rupel Company in Chicago when they had a small store 
at about 10 South La Salle street. Their business consisted 
of typewriters, filing cabinets and filing cabinet supplies 
After three months of service, he was advanced to the 
position of general manager of the company and placed at 
the head of the sales organization. Through his influence 
the company put on the market a vertical filing system 
At the time he entered their employment, they were mak 
ing only a horizontal system. Subsequently, they became 
one of the largest manufacturers of vertical filing equip 
ment of their time. 

When Mr. Rockwell moved a part of the plant to Wa 
bash, Mr. McPike was sent down to manage the factory 


now known as No. 2 


of the Wabash Cabinet Company’s 
plant. 

When the plant of the Rockwell-Rupel Company was 
moved from Chicago to Wabash, the name was changed 
to the Rockwell-Wabash Company, and Mr. McPike con 
tinued as manager. Mr. Rockwell subsequently sold his 
interests to Mrs. Baker and the business was later sold t 
a concern at Muskegon, Mich. Mr. McPike, however 
remained at Wabash and became associated with the Wa 
bash Cabinet Company in 1906, remaining with them con 
tinuously since that time. 

In the Wabash Plain Dealer of March 16 a number of 
tributes were published from business associates of Mr 
McPike. J. D. Adams of the Wabash Cabinet Company 
spoke feelingly of his many years of pleasant associatio1 
with Mr. McPike, mentioning the fact that he was a mar 
of the most perfect uprightness of character, conscientious 
in all that he did. He brought out the fact also that Mr- 
McPike was an inventor, having originated a number of 
very useful devices in the filing cabinet line. 

Another tribute to the memory of Mr. McPike was pre 
sented by W. H. Urschel of the Wabash Cabinet Com 
pany, who spoke feelingly of his many admirable qualities 
k 


A. B. Walker. 

Flumonia carried away A. B. Walker, Chicago manager 
for The Dictaphone Corporation, February 28. A week be 
fore he was attacked by influenza, which developed un 
tavorably. He joined The Dictaphone organization in 1913 
as salesman. In 1920 Mr. Walker became manager at Chi 
cago. 

A. B. Walker was born at Midway, Barnwell county 
South Carolina, February 21, 1876. While yet a child, his 
father passed away. At the age of twelve he was obliged 
to leave school, and started to work on a farm at Midway 
Later he was offered a position at Augusta, Ga., as trail 
dispatcher. Young Archie Walker was always ambitious 
and applied his leisure after work to study. Later he was 
transferred to New Orleans, where he became chief clerk 
for the Louisville & Nashville railroad. In 1900 Mr. Walker 
went to Chicago, and became a telegrapher for Armour & 
Company. He was known as an expert on the wire. 

In 1902 A. B. Walker married Miss Fay Burdeau of New 
Orleans. Three children came to bless the union; one of 
them passed away in childhood. Surviving Mr. Walker are 
his wife, Mrs. Fay B. Walker; Fay, a daughter; and Bur 
deau, a son. 

In 1918 the Walker family dictated a cylinder on which 
were recorded the voices and sentiments of the different 
members. This is now a precious heritage, bringing back 
to the wife and children the voice of their beloved hus 
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“Wet Filling’ protects records! 


Remarkable demon- 


stration of old line 
safe construction at 
Astoria, Ore., Fire. 





HE detailed report covering the condi- 
tion of safe vaults and so-called light- 
weight cabinet type or sheet metal containers 
which were in the disastrous fire at Astoria, 
Oregon, on December 8, 1922, were recently 
submitted to the Relief Committee of Ten 
of that city. The record of the standard 
safes of hoop and angle construction and 
insulated against the penetration of heat 
with what is commonly known as wet filling, 
proved again, completely and conclusively, 
the great efficiency of this insulation even in 
safes built twenty, forty and even fifty 
years ago. 


The report is most interesting and com- 
plete, and a copy of it will be furnished on 
application. 


THE NEW HERRING-HALL-MARVIN 
SAFE IS FILLED WITH THE SAME 
KIND OF INSULATION AS WITH- 
STOOD SUCCESSFULLY THE HEAT OF 
THE ASTORIA FIRE! 


This insulation was retained for the new 
safe after years of careful experimenting by 
its makers, during which time practically 
every known form of insulation was thor- 
oughly tried out. 


It should be remembered that this so-called 
“‘wet”’ filling is wet merely when being put 
into the safe. Once in place it becomes per- 
fectly hard and lends its strength to the al- 
ready great structural strength of the steel 
frame work and walls. 


The New Herring-Hall-Marvin Class A 
fire-proof safe bears the A label of the Under- 





writers’ Laboratories, Incorporated. Their 
printed report, which is available for your 
examination, shows an endurance of 5} 
hours in the testing furnace with a heat run- 
ning up to 2100 degrees Fahrenheit. The 
““A”’ Label test calls for only 4 hours, run- 
ning up to 2000 degrees. 


The New Herring-Hall-Marvin Safe is 
built with strongly welded steel hoops and 
angles, the only form of construction that 
proved effective in the Astoria fire. 


This new safe, with the improvements that 
have been developed, is the result of eighty 
years’ experience in safe building, and is the 
product of at least six years of special inves- 
tigation. It will afford a margin of safety 
which means protection clear through the 
worst fire. Here is the protection your cus- 
tomers need—that their records deserve. 


This safe also provides daily |filing  effi- 
ciency, because it is equipped with; modern 
interchangeable filing shelving and drawers, 
exactly according to the needs of the user. 


The Herring-Hall-Marvin Safe Co. 
HAMILTON, OHIO 
Designers and Builders of Safes and Bank Vaults 

















Herring -hall-Marvin 


SAFE 
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The 
ELECTRIP EDIPHONE 


‘‘The New Standard of Worth for a Dictating Machine”’ 


ELECTRICAL CONTROL 
FROM TYPEWRITER 


ELECTRIC TOUCH-CONTROL 
FOR THE DICTATOR 


LECTRICITY—controlled by 

the lightest touch—now suc- 
ceeds the old tiresome practice of 
mechanically operating a dictating 
machine. 


The Electrip Ediphone (pro- 
tected by patents) is an exclusive 
development of the Edison Labor- 
atories with 44 years’ experience, 
insuring practical construction. 

Electrip control for the Executive re- 
quires only the lightest sub-conscious 
touch, with any finger, on the side of an 
entirely new amplifying mouthpiece. 

Electrip control for the Stenog- 
rapher is attached to the typewriter. 
Comfortably seated, a light tap controls 
the voice to start, stop or repeat. Shoes 
are not worn out; there is no strained 
position or twisting about to reach a 
machine lever. 


Demonstrated in Spaces 61 and 62 
BOSTON BUSINESS SHOW 


Ask for the booklet 
‘*Quillosophy”’ 





La | ed Lh. DISON 
Telephone ‘‘The Ediphone”’ your city. The only dictating machine made by 
THOMAS A. EDISON, INC. ORANGE, N. J. 


THE 
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band and father as they knew it. A few words from this 
record are selected to reveal to those who did not know him 
how A. B. Walker viewed life. 

“... 1 expect them to live straightforward lives, to 
honor and respect their mother as long as she lives and 
never to let her want for any of the necessities of life, if it 
is possible for them to provide them. To our three young- 
sters I again say, your life, your future, is what you in- 
dividually make it. No one will make your mark for you. 
Also, if you children will save at least ten cents of every 














THE LATE A. B. WALKER. 


dollar you earn, when you get to be fifty years of ago, you 
will thank God that you were so wise as to save that ten 
cents of every dollar.” 

While essentially a family man, A. B. Walker found time 
to serve his fellow man in altruistic association. He was a 
member of Compass Lodge No. 922, A. F. and A. M., and 
Hyde Park Chapter, O. E. S., No. 728. He represented his 
industry in the Chicago Rotary Club. 

Funeral services were conducted at the Washington Park 
Congregational church March 3, where Mr. Walker had 
been superintendent of the Sunday School three years. The 
Chicago Rotary club attended the services. 

* © & 
Frederick Goodrich Crane. 


Members of the paper and stationery industries will 
learn with regret of the passing of Frederick Goodrich 
Crane of Dalton, Mass., on Thursday morning, March 15. 
Mr. Crane was fifty-six years old and succumbed to 
heart attack. The funeral was held at the Dalton Congre- 
gational Church on Saturday afternoon, March 17, Rev. 
Ralph M. Timberlake officiating. 

Mr. Crane is survived by his widow and son, Frederick 
G. Crane, Jr., a daughter, Miss Rosemary Crane, a sister, 
Mrs. Herbert Spencer Johnson, wife of the Rev. Dr. John- 
son of Boston, and a half sister, Mrs. William L. Paddock, 
of Dalton. 

Mr. Crane’s death was wholly unexpected. He had been 
in his usual good health and had just returned from a duck 
hunting trip with his daughter to the Virginia capes. 
He had known hardly a sick day in his life. On the day 
before his death he felt a slight weakness and disturbance 
of the heart, but it soon passed away and he was at the 
office most of the day. On the night of March 14, he 
noted a slight recurrence of the trouble and called up his 
brother-in-law and family physician, Dr. Bruce W. Pad- 
dock. Under Dr. Paddock’s treatment, Mr. Crane revived 
and was entirely conscious until one o’clock in the morn- 
ing, when he dozed off into a peaceful sleep, from which he 
never awoke. 

Mr. Crane was president of Crane & Company, Inc., 
manufacturers of government note and bond papers, and 
head of the widely known Crane family at Dalton 
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ENUS quality 

goods bring 
increased profits 
and prestige to 
every dealer. 
This builds his 
business on a 
solid foundation. 


Larger stores carry 
larger stocks—but 
even the smallest 
store cancarryan 
adequate stock 

of the fam.- 
ous VENUS 
Pencils. 


Vins toate 
in 

each supremely efficieat 
and economical for its 
pose. Used e 

throu, 


customers are the 
worth-while peeple whose 
trade you want for your 
store. 


Write for samples, 
prices and inform- 
ation about new 


selling helps. 


pote 
Lead Pencil Co, 
220 Sth Ave., N.Y. 


and London, Eng. 





Sa rns ree 








168 OFFICE 























Buxton & Skinner’s | 
‘‘Harvey”’ | 


Machine Posting Ledger 


| 
Fastest Operating Ledger on the Market | 
| 


Specialty developed for use with the Elliott-Fisher Bookkeeping 
achine or any other machine where ledger and statement are 
handled together. 






SAVES UNLIMITED 
TIME _ EXPANSION 
4 NON- 
HAS ~ PROJECTING 
FEWER POSTS 
OPERATIONS 
UNLOCKING 


The “‘Harvey’’ has less parts than other ledgers—is neater 
—more compact. No screws to twist—no keys required to 
open it. Just push the button—that’s all And it can’t 
come open accidently. It has a special lock mechanism— 
aslide button arrangement controlling the action of a ‘“*U”’ 
shaped fork that engages a ringed groove in the posts. 
This 1s accomplished by a simple, positive, reciprocating 
action A special safety arrangement holds the lock in 
«pen or closed po ition. 





READY 


The “‘Harvey”’ E. F. Covers are held in rigid position in 
rack which results in rapid handling of sheets when bring- 
ing them over the wall of the rack to engage posts. 






PERFECT POSITION 


Sheets are fingered rapidly, operator using right hand to 
locate, and left hand to guide sheets over posts, the 
“‘Harvey”’ specially designed rack automatically guides 
the holes of the sheet into position. 


READY TO CLOSE 


Closing ledger is accomplished speedily—cover is set over 
posts, and button is then’pushed to the right 


Our Guarantee. The Ledger is guaranteed for one 
year against any mechanical defect. 


MANUFACTURED FOR THE TRADE EXCLUSIVELY By | 


BUXTON & SKINNER 
Printing and Stationery Co. 


FOURTH, BETWEEN OLIVE AND LOCUST 
SAINT LOUIS 
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Buxton & Skinner Printing & Stationery Co. 
St. Louis, Missouri. 


Please send Illustrated Folders giving price, trade discounts 
and exclusive territory open 


BAM .ccccee ave ce wasbhec es 64 4p nee eens Ss « 


ADDRESS 











Mr. Crane was born in Dalton and spent his life there. 
He was a son of the late James Brewer Crane, and a direct 
descendant of the first Zenas Crane, who established the 
paper manufacturing business of the family at Dalton in 
1801. He was a cousin of the late Senator Winthrop Mur- 
ray Crane. His mother was a Miss Goodrich, from one of 
Pittsfield’s oldest families. His maternal grandfather built 
the Goodrich block at North and Depot streets, and also 
the famous causeway across an estuary at the north end 
of Onota lake. 

As a youth, Mr. Crane spent two years as a student at 
Greylock Institute, then took a course at Phillips Andover 
Academy. - Following the wishes of his father, he went to 
work on graduation in one of the mills, getting a practical 
insight into every phase of paper making. After a time he 
was taken into partnership with other members of the fam- 
ily. For many years Mr. Crane devoted his time especially 
to the interests of Crane & Company, which made govern- 
ment note paper for more than forty years. Early this 
year he was elected president of Crane & Company, Inc., a 
$3,000,000 corporation, which took over all the note and 
bond paper interests of the family in Dalton and Westfield 

Mr. Crane’s interests outside the paper industry centered 
largely in Flintstone farm, comprising 2,959 acres in Dalton, 
and is said to be the largest and most valuable estate in 
the Berkshire Hills. Here Mr. Crane raised thoroughbred 
stock and pursued other agricultural interests, 

Mr. Crane was a director and vice-president of the East- 
ern States Exposition and was influential in securing it for 
Springfield. He was one of the originators of the Berk- 
shire County Farm Bureau, and at the time of his death 
was president of the board of trustees of county aid to agri- 
culture. He helped to organize the Pittsfield Milk Ex- 
change and during the war was Berkshire County Food 
Administrator. He did much to promote Berkshire agri- 
cultural interests and was constantly giving away one of his 
thoroughbreds to help some farmer build up his herd. Each 
summer he gave the use of his farm for country-wide agri- 
cultural field meet at which eminent speakers were pres 
ent and he entertained at luncheon ali who came. 

Since 1909 Mr. Crane has been a director of the Berk 
shire Life Insurance Company, and was also a director of 
the Agricultural National Bank and of the Eaton, Crane 
& Pike Stationery Company at Pittsfield. He was a 
trustee of the Berkshire County Savings Bank and of 
Phillips Academy. He was chairman of the town finances 
committee and was influential in building up the town’s 
water system, serving for many years as water commis- 
sioner. He upheld worthily the traditions of the family 
for public spirit, generosity and loyalty to home enterprises 
The full extent of his benefactions never will be known. 
He gave constantly, but without ostentation. A few years 
ago, with a gift of $50,000, he established the John Todd 
Crane Pathological fund at the House of Mercy Hospital 
in Pittsfield in memory of a son who died suddenly of 
meningitis. The family also gave the James Brewer Crane 
ward for men at the hospital in memory of their father 

Mr. Crane was also an annual contributor of large sums 
to the hospital. He was the largest individual donor to- 
ward the new Y. M. C. A. building at Pittsfield several 
years ago, and home organizations at Dalton always found 
him a warm supporter. 

Mr. Crane was an enthusiastic fox hunter and greatly en- 
joyed outdoor sports. He was married on June 23, 1894, 
to Miss Rose Paddock, daughter of the late Dr. Frank R 
Paddock of Pittsfield. 


k oe © 
H. A. Kasten. 
On Saturday, March 24, at the Evanston, Illinois, Hos 
pital, Herman A. Kasten passed away. Mr. Kasten was a 
pioneer stationer of Chicago, his first experience in the 
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“Propel - Repel - Expel” 


The PENCIL with every virtue 















You can identify this wonderful 
pencil by its symmetrical bell-shaped 
cap and clip that holds it firmly in the 


eae 
ITTY T T T 


4 io “‘Propel-Repel-Expel’’ pocket and does not tear the clothes. 
IF Sh 
sical Pencil companion to 
“LIFETIME” The mechanism of this pencil is 


constructed and assembled without 
means of solder. It is inserted in the 
barrel under 30 pounds pressure and 
held there by our special Waspalumin 
block—See Arrow. 


Sheaffer Patented Ball 
Clip grips firmly—elim- 
inales wear on pocket 
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Over-size lead that jams, or under- 
size lead that becomes loose in the 
ordinary penci] are taken and held 
firmly with a special Waspalumin 


SS SS esse 


=| Priced Carrier used only in Sheaffer ‘‘Propel- 
: from Repel-Expel” Pencils. Sheaffer's blue 
: $1 t $50 label leads are the world’s best. Pack- 
0 ages of one dozen 10c—made in all 
degrees of hardness. 


TIM LL 








l= Nearly One Million in Daily = 
= Use. Only 19 returned Patented Wase |B 
for Repairs in thirty days palumin Care |e 
IE rier Prevents | 
i= Note Waspalumin Ejector jamming of = 
i= Point. Made of Toughest over-size lea |= 
| F Material known—will not andholdsunder- = |) 
IE | strip. size firmly. [= 
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Patented Waspalumin 
Expansion Block holds 


mechanism firmly wiih- | 
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W. A. SHEAFFER PEN CO. E 

Fort Madison,. lowa =| 

Branches: 7 
New York Chicago Kansas City Denver San Francisco 
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| How To Take All the Waste Out 
of Your Filing Department 


We have prepared an instructive paper on this subject. It will appeal strongly to 
every Office Manager and Business Executive, and will be sent FREE to those 
requesting it officially. 





"The Acco Way of filing | 
"takes ALL the waste out 
of your fi ~~ vests 


ari Kind of satel M 
4 f these cases 











“How To Take All the Waste Out of Your Filing Department,” tells you HOW 
in three thousand words. It is neatly bound in an ACCO Folder, which will be 


found useful after it has served its purpose of demonstration. 


Remember it is free to Office Managers and Business Executives. Write your re- 
quest on your official letter head and mail to us today. No obligations. 





Beebe Ave. and William Bt., po Island City, N. Y., U.S. A. 


Canadian Clip Company Fred Berg & Company Acco Manufacturers, Ltd. 
454 King St. West 77, San Martin 18, Whitefriars Street 
TORONTO, CANADA BUENOS AYRES, ARGENTINA LONDON, E. C. 4, ENGLAND 
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trade having been in 1878, when he went to work for Cobb’s 
Library at Washington street and Wabash avenue. He left 
this position to join the staff of A. C. McClurg & Co., with MUNSON CONCAVE 
whom he remained for many years as vice-president, and 

general manager of the retail store. A few years ago he 
purchased the business of Dunwell & Ford, stationers, prin- 
ters and engravers, 114 South Wabash avenue, conducting 
the business until the time of his death under the firm name 
of H. A. Kasten & Co. 

Mr. Kasten was sixty-two years old and resided in 
Winnetka, III. 

* su & 
A. Waldinger. 

The many friends of A. Waldinger of New York will 
learn with regret of his death, which occurred in that city 
on February 24. Mr. Waldinger was sixty-three years old, 
and had retired from business about two years ago. He 
died as a result of kidney trouble, the end coming suddenly. 

Mr. Waldinger left two sons and five daughters. One 
son is M. J. Waldinger of M. J. Waldinger & Co., printers, 
engravers and stationers, in East Thirty-sixth street, New 
York. The other son is Irving I. Waldinger, a well-known 


pharmacist and chemist of Washington Heights. A son Stock this quick selling 
in-law of the deceased is Israel Goldberg, a prominent Munson Concave Key 


Zionist leader and well known as a short story writer, under 





the pen name of “Rufus Learsi.” 


* ~~ > The real sensation of the rubber 
James L. Holden. typewriter key business. 
A patriarch of Aurora, Ill, James L. Holden, passed 

away after a brief illness at his home, March 12. He was gq Munson Concave insures a steady, 
ninety years old, and popularly known as the “most traveled uniform touch. No chance for 
man.” He was adjuster for a number of different insur- fingers to slip or hit the edge. The 
ance companies, handling railroad claims. In the past Concave surface carries the finger 
thirty-five years Mr. Holden had averaged 150 nights a year tips to the center of the key. Pro- 
on Pullman sleepers. In that time he had traveled 1,600,000 tects the eves teen keyboard glare. 


miles, which took him into every commonwealth of the 


United States, Canada and numerous trips to Mexico City. — = 
@ Write or wire us today for the 


dealer proposition. 





ry, a 2 — ms ee 

i >” \ \ . @ This key will 
: % \ \ | be a_ steady 

| % Lo Ww) seller. 
y ’ Our attractive 
her] window  dis- 
\; i play signs will 
Nw help you sell 

them. 











THE LATE JAMES L. HOLDEN 
The gradual roll rubber 


edge carries the fingers to “THE KEY TO 


[There was never a lawsuit involved in his settlements, and the center of the key. 


¢ . ° ° . ° ° . ” 

he had been in only six arbitrations based on his adjust- Makes the touch firm, sure BETTER TYPEWRITING 
. and natural Edge does 
ments. not wear off and key 


< , never loses shape 
James L. Holden was born at North Charlestown, N. H., 


June 10, 1832. February 6, 1856, he was married to Miss 
Sarah Rebecca Allen. In 1857 the Holdens traveled West, SUPPLY 
settling at Aurora. Here he worked for the Burlington MUNSON COMPANY 
Railroad as chief clerk in the local offices. In 1867 this Oldest and largest exclusive manufacturers 


work was given up because of poor health. He took up of eaber haye te aor 


insurance, and in a few years became a traveling adjuster, 23 City Hall Place Dept. D. NEW YORK, U.S. A. 
operating in Illinois. Later the scope of his work was BRANCHES: 
widened. Boston St. Louis Los Angeles Minneapolis 
> P — : Buffalo Cleveland San Francisco Newark, N. J. 
An editorial in The Aurora Beacon-News expressed an cae . Detroit Montreal, Can. Philadelphia 
° ° ° @ 9 on or ; ttsbur: Toro , Can. 
appreciation of Mr. Holden’s life. [The quotation here — = 














shows how “home folks” saw the man. 
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Typewriters 
Built in 
America 


Best in 


“ROY Alg &I 


Sold around the globe 
from India to Iceland 
and from Antwerp to 
Australia. Royal Sales 
and Service organiza- 
tions circle the earth. 


ROYAL TYPEWRITER COMPANY, INC. 
Royal Typewriter Building, 364-366 Broadway, N. Y. 
Branches and Agencies the World Over 
Chief European Office: 75A Queen Victoria St., London, E. C. 
Principal Canadian Office: 36, Notre Dame St.,West, Montreal, P. Q. 


UY, 


Trade Mark 


“Compare the Work” 
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“Most folks would like to live and die as James L. Ho 
den did if they could have their way. Blessed by goo: 
health he lived to a great age, retained all his faculties t 
the end and passed out quickly. Until he died, at ninety) 
years and nine months, he was a physical asset to the na 
tion. His brain was as keen as when he was in the prime 
of life and his bodily vigor made it possible for him to carry 
on up until the time for leaving this sphere. Not muc! 
more could be asked of the great Director of things. 

“Nobody appreciated more what he had gotten out o 
life than Mr. Holden and nobody took more joy in the ta 
that he retained his powers to the last. When the doctor 





came just before the end and went over his chest with the 
stethescope, he pointed jokingly to his forehead and aske: 






to have the instrument applied there to establish how 
healthy a mind he had. Persons with whom he had deal 
ings in scores of years could have told offhand how ca 
pable he was. They had marveled often that this most trav 






eled man in the world was as able and alert when long past 
eighty as the average man is at middle life.” 

Surviving are the widow, Mrs. Sarah Holden, Miss Julia 
Holden, a daughter, and two sons, Harry Holden, secre 
tary of the Miller-Bryant-Pierce Company, and James A 
Holden, Chicago representative of that company. He als: 
left a granddaughter, Mrs. Russell Humm, and a great 
grandson, Richard Holden Humm, both of Aurora; a sis 
ter, Miss Mary E. Holden, San Diego, Calif.; and a brothe: 
T. N. Holden, of Aurora. 

* oF & 
Herman A. Hess. 

Herman A. Hess of the Hess Typewriter & Supply Com 
pany, 19 West Third street, Baltimore, Md., passed away 
at his home on February 15, at 5:00 p. m. 

Mr. Hess had been in the field for many years, formerl) 
selling Remington and Underwood typewriters. 

He served in the army during the war, and upon his 
return started the business which bears his name 

Mr. Hess is survived by his widow and a son 


“  & 
Miss Mary E. Cook. 


Following a short attack of influenza, Miss Mary E 
Cook passed away at Atlanta, Ga. She had been associated 
with her brother, J. S. Cook, in the Atlanta Rubber Stam, 


& Stencil Works. 






‘ok % 
Henry L. Moore. 


Henry L. Moore, a stationer and news dealer at Rahway 






N. J., passed away after thirty years in business there 
-  & 
Son of L. A. Baer Dies Under Truck. 
Che many friends of Baer’s, Canton, O., will join Offic: 
Appliances in profound sympathy to Mr. and Mrs. Leonard 






A. Baer and other relatives over the untimely death of 





Leonard G. Baer. seven and a half year old son of Mr. and 






Mrs. Leonard Baer. who died in Mercy hospital, Canton 






©., on March 15 from injuries received when he was struck 
by a large truck at the corner of Cleveland avenue and 
Fifteenth street, N. W. When he was struck he was re 
turning to his home from school. He had just left the 
Woodland school building with a number of his playmates 
and was crossing the street. The truck was going nort! 
on Cleveland avenue and turned at Fifteenth street. Leonard 
was struck and the heavy wheels passed -over his body A 
passing automobile rushed him to Mercy hospital, but 


lived only twenty-five minutes after reaching that inst 





tution. 
An aunt 


the Woodland school, noticed the crowd and running to the 





f Leonard's, Miss Bernice Gruber, a tea 


scene found it to be her nephew who was injured She 


ccompanied him to the hospital. 
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Hand, Foot or 
Motor Machines 
Ribbon Print 


a $3750 u 
aa F. O. B. hs 





77 Per Cent Keep FREE Trial Machine! 


—and most of those who return trial equipment buy some model of 
Addressograph within a year. Because “‘ Seeing is Believing!”’ 


Even Big Firms Like ‘‘Easy Terms!’’ 


” appeals 





Paying for an Addressograph “‘out of the savings it makes 
to the wealthiest corporations and smallest firms alike. 


Enjoy the Credit for Addressograph Savings 


—in your Selling, Collection, Payroll and other name and data writing 4 
work. Coupon below will help you get ahead faster. No obligation to ? 


mail just good business SEE PAGES 574-575 THIS ISSUE “D. 


Address ogfaph AEE. 


La FROM TYPE 








903 W. Van Buren Street, <—— FACTORIES: Chicago—Brooklyn—London GS eS we 
Albany Buffalo Dayton Grand Rapids Milwaukee Peoria San Antonio S8t. Paul 24 $ se »> 
Allentown Butte Denver Houston Minneapolis Philadelphia San Francisca Syracuse 2.0 * ae ©) 2." & 
Atlanta Chicago Des Moines Indianapolis Newark Pittsburgh Seattle Toledo 4 2 oe on e a4 
Baltimore Cincinnati Detroit Kansas City New Orleans Portland Spokane Wahpeton, N. Dd. As 98 “f£ &. 2 © 
Birmingham Cleveland Duluth Los hagelen New York Salt Lake City St. Louis Washington > oy’ 
Boston Dallas Evansville Memphi Omaha hots ce “ss Bs d “ Se oo ~ ros 

CANADA: 60 West Front Street, TORONTO— Vancouver— Montreal— Winnipeg —London «5 ~ ° eo ° 
LV Oy $8.5 ie iy P 
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Phonograph Records and Poll 
Parrots may say, ‘‘as good 
and cheaper, too!’’ but 


ACTIONS— 
(not words) 


COUNT! 





New Price List Ready 


Prompt Shipments, Quality Incomparable, Secure Dealings Positive 


TYPEWRITERS 


No order too large, technical or distant 


Never Equalled 


Select Rough, Renovated, Rebuilt 
and Remanufactured Typewriters—-Guaranteed Best 


IN THE WORLD 


Write today for new price-list 


WHOLESALE--EXPOR I 


GENERAL TYPEWRITER EXCHANGE 


INCORPORATED (CODE: GENTYPE, NEW YORK) 


30 Main Street Brooklyn, New York, U. S. A, 
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Morse Now With Woodstock. 

Frederick H. Morse, a widely known typewriter man, was 
last month appointed manager of the Chicago office of the 
Woodstock Typewriter Company. Mr. Morse has had a 
varied and interesting experience in the typewriter world. 
He commenced his career in this industry with the Rem- 
ington Typewriter Company in Detroit, beginning in Sep- 
tember, 1904. He remained in this situation up to and dur 
ing 1907. Early in 1908 he went with the Underwood Type- 
writer Company in Detroit, remaining with that office until 
1915, when he resigned to take a position as manager of 
the Detroit office of the Royal Typewriter Company. In 
this situation, Mr. Morse made such an excellent record 
that when a vacancy occurred in the Chicago office in 1918, 
he was selected to fill the place. In November of 1920, Mr. 
Morse was sent to London to take the delicate and impor- 
tant position of chairman of the board and managing direc- 
tor of the Royal Typewriter Company’s organization in 





FREDERICK H. MORSE 


the British Isles. He conducted the business successfully 
during two of the most trying years in British industry. 

Returning to the United States in November, 1922, Mr. 
Morse was appointe d assistant sales manager of the Roy al, 
with headquarters in Chicago. This position he resigned 
last month and immediately allied himself with the Wood- 
stock organization, as above stated. 


Atlanta House Takes Big Contracts. 

Che Florida East Coast Railway Company of St. Augus- 
tine, Fla., has completed the first unit of its general office 
building. and has let to the Ivan Allen-Marshall Company 
of Atlanta, Ga., the contract for the complete interior equip- 
ment, consisting of steel furniture for the housing and pro- 
tection of all records, and several carloads of office tables, 
desks, chairs, etc. This contract will amount to between 
$50,000 and $60,000 

+ * * 


Benjamin D. Watkins, a real estate man of Atlanta, Ga., 


has ordered fireproof vaults, record filing systems and mis- 


cellaneous office furniture and devices from the Ivan Allen 
Marshall Company for the equipment of a new office build- 
ing at Atlanta 


Tatum Company Builds Important Addition. 


Word comes from Cincinnati that work has commenced 
na large addition to the plant of the Sam’! C. Tatum Com- 
pany. The new building, when completed, will increase the 
floor space 75 per cent above the present area. 

Che addition to the plant was made necessary by the in- 

‘eased and increasing volume of business the company 
] 


loing. 


is ¢ 














TO ENDURE 


Structural Strength 
Safes 


WITH UNDERWRITER’S LABEL 
Best Record Safe Made 


This is but one of many sizes. 


They combine the Old-Line standard of Strength 
with Perfected Features of Easy Portability and 
Heat Resistance. 


Write for Catalogue 9660 


The Globe“Wernicke Co, 


Cincinnati 
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PHILADELPHLS 


SIKCO 
The Office Easy Chair 





“She Fits My 
Corporosity 
Like an Old Shoe” 


That is the “‘unsolicited testi- 
monial” given to Sikco, the 
office easy chair, by a genial 
old gentleman of gengr--~ pro 
portions. And if I 

thousand years I 

a happier_de~ 
easy_ ce 


5 





Arm 
Revolving 
nm 





‘ 


Office Easy Chairs \ 


Will This Advertisement 
Help You Sell? 


Millions of readers will see it in the / 
; April 14th issue of the Saturday 
de Evening Post. Look for it yourself 
f\ and have your salesforce read it, too. 
wor! -hen make sure that you’re using 
def the Sikco Window Display frame 
™ and Sikco Chair Clips to the best ad- 
~ vantage. They insure a tie-up La 


aN you can’t afford to miss. y 
are inte 
Mb 
show ¥ and 


chairs are m: 
finish insure good service and a Aipe~__~ge. And the 
price tag will tell you that Sikcos are not expensive chairs. 


If you would like to know who that dealer is, write and ask us. 


SIKES COMPANY sii PHILADELPHIA 





Sihes office chairs also made in every conventional 
pattern end des ~ In Buffalo, a Sikes factory is 
devoted exclus ly te quality chairs for the home. 


To Dealers Who Have Not 
Stocked the Sikco Line 


Write us for catalog and complete information 
regarding Sikco line and its se!ling policy. Learn 
just how we are sending buyers to the stores 
where Sikco Office Easy Chairs are sold. 
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Good Attendance Greets Rochester Show. 


The fourth annual Rochester Office Appliance Show was 
held Monday and Tuesday, March 5-6, in the assembly hall 
of the Chamber of Commerce, with thirty-two concerns ex- 
hibiting and an attendance of nearly 3,000 persons. 

This show, like its predecessors, was arranged and con- 
ducted by the industrial management council of the Cham- 
ber of Commerce, with the retail merchants’ council 
The industrial management council is a semi- 


co- 
operating. 
educational organization within the chamber, directly sup 
ported by fifty-two of the larger industries of Rochester in 
the interests of their mutual and individual efficiency, and 
the keying to modern methods of their general managers, 
superintendents, cost accountants and office executives, and 
their employment managers. 

It is to further the cause of efficiency in the office that 
the council conducts these shows, so that the general man- 
ager and the office manager may appreciate what their in- 
stitution lacks; and to realize that while the inventor for a 
long time limited his activity to the machines of produc- 
tion in the workshop of the plant, he is at last devoting his 
talent to the office. Progress demands the office manager 
hereafter must be on the alert to keep track of labor and 
time-saving development in the office. 

Receipts Spent on Publicity Promotion. 
The 


from space were devoted to publicity, including newspaper 


The show was a most gratifying success. receipts 


stories, advertisements, notices, tickets and other incidental 


expenses. There were no salaries, no commissions, and the 


rental nominal. The attendance was exactly the at 


was 
tendance gone after by the committee, which, by the way 
was about evenly divided between representatives of the 
councils and local representatives of office appliance men 


It was the office appliance men on the committee, for in 
stance, that urged that no advertising literature be distrib- 


uted, and that there be no solicitation of orders at the 
show. 
On account of the increased number of exhibitors this 


year, it was necessary to open the balcony to exhibiters 
The balcony is desirable for displaying in that it extends 
around three sides of the assembly hall and the two stair 
ways leading to it are inside the ha!l and do not lead from 


1 


an outside corridor. Exhibitors in the balcony were all well 


satisfied. Every available space was filled. The visitor to 
the show was able to see and to have demonstrated the 
latest models of typewriters, typewriter devices, adding ma- 


chines, accounting machines, calcu'ators, addressing mia- 
chinery, duplicators, ventilators, billing machines, card sys 
tems, filing devices, Multigraphs, Mimeographs, loose leat 
devices, bookkeeping machines, Postage Meters, mailing de- 
vices, stamping machines and perforators. 


The show was opened officially at 11:30 a. m., March 5, 


by Louis F. Foulkes, president of the Chamber of Com- 
merce. Mr. Foulkes welcomed the exhibitors to the Cham- 
ber of Commerce, wished them success at the show, and 


made a few fitting remarks on modern office efficiency 
Good Attendance from Out of Town. 


Among the 3,000 visitors to the show was a 
sprinkling of out of town people. There were several regis- 


generous 


trations from cities as far distant as Binghamton, Syra- 
cuse, Buffalo, Hornell, Detroit and Pittsburgh 

One of the features of the show was the daily demonstra- 
tion of speed typing by George Hossfeld, the world’s cham- 
Mr. Hossfeld demonstrations at 1:15 
His presence served as a 


pion typist. gave 


p. m., 4:00 p. m. and 8:00 p. m. 
good drawing card. Music in the evenings from 7:00 p. m. 
to 10:00 p. m. was an added feature. 

Many exhibitors have expressed their satisfaction over the 
way the show was conducted and the results obtained and 
have stated that they 


will be exhibitors next year. The 











April, 1923. OFFICE APPLIANCES 177 


Show Your Customers 
How Easily They Can Use 





INDEX TABs 


PATENTED 


Adapted for instant use in dozens of 
places,—correspondence files, card in- 
dexes, folders, guides, price lists, ledg- 
ers, record books, shelves, bins, etc. 
Makurowns can be used anywhere an 





index is needed. | Ss 
All that is necessary is to write the bears 
label with pen, pencil or typewriter, reat J 


cut the tab to fit the label, insert label, (co ; 
then attach the tab where needed. 

The tabs are permanent but the 
labels can be changed any time it is 
desired. 


Twenty Million People 
Are Reading About Them 


The story of MAKUROWNS is being 
told to the twenty million readers of The 
Saturday Evening Post, Literary Digest, 


System, and Business Magazine. Already Teli. 




















the inquiries are pouring in and are being 
referred to Makurown Dealers every day. 


Are you getting your share of this busi- 
ness? If not, you are letting good 
profits get away from you. Send today 
for our special proposition which will 
show you how you can get the benefit 
of the business created by our advertis- 
ing. Don’t wait any longer. Write to 
day! Address—Rand Company, Inc., 
1204 Rand Bidg., North Tonawanda, N.Y. 


VISIBLE CARD SYSTEMS 


ASK ANY BANK OR BUSINESS CONCERN ABOUT RAND 


RAND COMPANY. IN NORTH TONAWANDA. N. Y U 
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The Masters Line of Office Chairs 














A Rare Combination 


the New Masters Line of 
Typewriter Chairs 


Otfered on quality alone, or sold on price 
alone, the new Masters’ Line of Typewriter 
Chairs represents an unusual sales-making 
opportunity. 





: No. 144 Oak & Birch $21.00 
No. 11} Oak & Birch $16.00 But when a line combines, as this line does, : 
exceptional quality with an attractively 
low price, the dealer has a rare business- 
getting combination that cannot be sur- 
passed. 


Every feature in itself is a recommendation 
for this line—the latest and most complete 
chair iron (ball bearing), the high grade 
material, the exceptional workmanship, the 
fine finish, the wood filled base, the quality 
of leather, the complete comfort and effi- 
ciency—all selling points of the highest 
value in meeting present-day requirements 
for greater typewriter chair refinement. 





Then consider that the price range, from 
the modest chair with quartered oak seat to 
the more luxurious leather cushioned ma- 
hogany chair, is so complete and compre- No. 154 Oak & Birch $21.00 
hensiv } . . satisfac ilv all NO. 192 Walnut & Mahogany $25.00 
rensive that you can satisfactorily fil 

every possible demand. 





No. 124 Oak & Birch $17.50 


Is it any wonder, then, that this line of 
typewriter chairs has so quickly and 
strongly caught the response of the trade? 


Orders are coming in at a very satisfactory 
rate. If you have not already done so, it 
will pay you to send in your order for a 
sample set without delay. This is the only, 
way you can get your full share of this 
highly desirable business. 


The Taylor Chair Company 
Bedford Ohio 





, r Oak & Birch $29.50 
No. 134 Oak & Birch $18.00 No. 163 Walnut & Mahogany $35. 
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office appliance show will continue to be on the annual cal- 
endar of the Rochester Chamber of Commerce. 
already being made for next year’s show. 

The list of exhibitors at this year’s show follows: Ad- 
dressograph Company, John R. Bourne, Burroughs Adding 
Machine Company, R. T. Coe Company (ventilators), The 
Dalton Adding Machine Company, Ditto Systems, Elliott 
Addressing System, 


Plans are 


Elliott-Fisher Company, Error-No. 
Inc., Index Visible, Inc., Kamps-Housel Company, Kardex 
Sales Company, The Line-a-Time Manufacturing Company, 
Inc., Mail-O-Meter Sales Company, Rapid Addressing Ma- 
chine Company, Monroe Calculating Machine Company, 
The American Multigraph Sales Company, Postage Meter 
Company, Remington Typewriter Company, L. C. Smith 
& Bros. Typewriter Company, Sunstrand Adding Machine 
Todd Protectograph Company, Underwood 
Typewriter Company, Yawman and Erbe Manufacturing 
Company, American Perforator Company, Postindex Com- 
pany, Inc., Defiance Check Writer, Multipost Company, 
Acme Card System Company, Beck Duplicator Company. 


Company, 


Chicago Stationery Credit Men Elect. 

The first anniversary meeting of the printers’ and sta 
tioners’ division of the Chicago Association of Credit Men 
was held at the Hamilton Club March 20. An interesting 
program was enjoyed by a large audience. L. C 
the retiring chairman, presided. 


. Beaudry, 
Dinner was served at 
6:30, with incidental music by the Trade Division Sym- 
phony Orchestra of five pieces. Chorus singing was a fea- 
ture of the evening. 

Instructive addresses were miade by officials of the Chi- 
cago Association of Credit Men—E, F. 
and C. A. 
arriving a little late, the secretary, J. F. 


Reiter, president, 
Richards, of the adjustment bureau. Although 
O’Keefe, did not 
He was also amply provided with 
During the rendition of “Mr. Bradstreet and Mr. 
Dun” it was observed that Mr. O’Keefe was distinctly 
amused. 


lose out on the dinner. 
smokes. 


The nominating committee presented its recommenda- 
tions for the official family. The following were elected by 
acclamation: R. H. Pratt (Geo. E. Cole & Company), 
chairman; G. M. Rowley (S. D. Childs & Company), vice- 
chairman; E. P. Robbins (Robbins Bros.), treasurer; G. J. 
Scharffenberg (P. F. Pettibone & Company), secretary. 

The following were elected to the advisory board: L. C. 
Beaudry (P. F. Pettibone & Company), Robert Kane 
(Joyce, Kane & Albright), Louis Melind (Louis Melind & 
Company), C. Hamburger (Cameron & Amberg Com- 
pany). 

A handsome box of “El Ropos” was’ presented to the re- 
tiring chairman, L. C. Beaudry. Mr. Sherman, of the 
orchestra, was also the recipient of a package, the contents 
of which was not disclosed. 

The following commercial and manufacturing interests 
were represented at the meeting: S. D. Childs & Company, 
Marshall-Jackson Company, Cameron & Amberg Com- 
pany, P. F. Pettibone & Company, Stevens-Maloney Com- 
pany, Geo. E. Cole & Company, Horder’s, Inc., Commer- 
cial Stationery & Loose Leaf Company, Stromberg-Allen 
Company, Riddle & Wunderle Company, Meyer & Wenthe, 
Tallman, Robbins & Company, Wilson-Jones Loose Leaf 
Company, The Globe-Wernicke Company. 


Business Men Address File Executives. 


At the meeting of the File Executives’ Association, Phila- 
delphia, Penna., March 13, local business men addressed 
the members. The speakers were W. B. Detweiler, man- 
ager of the subscription division of the Curtis Publishing 
Company, and Layton B. Register, of Henry, Pepper, Bo- 


dine & Stokes. 


APPLIANCES 


179 


























MEN 


The Ault & Wiborg organization is 
composed of men experienced in 
the painstaking, scientific business 
of producing high grade typewriter 
ribbons and carbon papers,—prac- 
tical men who know how to select 
materials to fit requirements,— 
scientific men who know mate- 
rials and how to treat them by 
proven formulae, and skilled men 
who apply this expert knowledge, 
—experienced men who know how 
to conduct efficiently a modern 
manufacturing plant. ? 


AND 
METHODS 


Our research and experimenting 
laboratories—the manufacturing 
and production plants—and our 
merchandising and sales depart- 
ments are all conducted and oper- 
ated according to the most modern 
and proven methods. 


GET 
RESULTS 


This combination of men and 
methods has gained for Ault & 
Wiborg ribbons and carbons a rep- 
utation for longer and more per- 
fect performance—for furnishing 
what you want when you want it 
—for their aid in actual selling. 
This is Ault & Wiborg superiority. 


Otte AULT 
WIBORG Compa 


CINCINNATI; OHIO, 




















= 





U. S.A. 








: 
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A Big Responsive 
NEW SELLING FIELD 
for 


Office Appliance Dealers and Agents 


Ever figure what it costs to 
sharpen lead pencils? The di- 
rect waste of time and mate- 
rials is really amazing. In 
large offices it amounts to hun- 
dreds of dollars each year— 
not counting the indirect loss 
of efficiency that accompa- 
nies it. 

That is why organizations check- 
ing “overhead” closest and counting 
profits most liberally now equip 
each executive, clerk and stenog- 
rapher with 


SUPERITE 


GUARANTEED | 
MECHANICAL PENCIL 


It is the simplest, lightest, most depend- 
ably efficient Metal Pencil made — and | 
practically ends pencil costs. No sharp- | 
ening. No fussy “opening up” to load. No 
clogged tips or jammed leads. A simple 

turn of a cap automatically propels, re- 

pels or expels lead. It’s really RIGHT 

and always WRITES! 


“SUPERITES” can be furnished at a 
price that will more than return their 
cost in actual money saved before the 
original supply of leads which comes 
with each pencil has been exhausted. 


| 


This is business well worth going after. 
Unit sales usually are BIG Sales. And, 
if you sell the mechanical pencil that 
STARTS right and stays WRITING, you 
have no come-backs in the way of repair 
troubles. WE make good on this. You 
don’t have to bother about it. That’s one 
reason why “SUPERITE” is the most 
satisfactory pencil to stock for ALL 
demands. 


Write us for our Special Office 
Equipment Proposition 


DEWITT-LA FRANCE CO. | 


54 Washburn Ave., Cambridge, Mass. 


Holmes on European Trip. 


A. B. Holmes of the Columbia Ribbon & Carbon Com 
pany, New York, left March 17 on the “President Roose 
velt”’ of the American line for Europe. He intends to study 


conditions in Europe and to call on his company’s agents 
He will visit England, France, Germany, Italy and Switzer- 
land and may go to Spain. He will make his headquarters 
at the offices of the Columbia Ribbon & Carbon Manufac 


turing Company, Ltd., 212 Upper Thames street, Lor 
don, E. C, 4. 
This is Mr. Holmes’ first visit to the other side since the 


opening of the company's branch at Via San Sovino 1, 
Milan, Italy. This branch is under the management of 
R. A. Bignami. 

Mr. Holmes plans to remain abroad about three months. 

















WONDERFUL WHAT THEY CAN 
DO AT MIAMI.—James P. Sharpe, 
sales manager, The National Safe 
Company, says we ought to see the 
other fifteen he caught the day before 
in the Gulf Stream. Were they 
stuffed, too, James? 








Reliable Typewriter Company in New Home. 

The Reliable Typewriter Company, formerly at 329 
Plymouth Court, Chicago, Ill, is now established in its 
new store at 140 West Washington street. The store was 
specially decorated for the new tenant, and has been a splen 
did addition to the business houses on Washington street. 
There are two display windows, which afford space for ex 
tensive showings of office machines. Within are wall 
cases for full lines of machines on sale. The rebuilding de 
partment is in the rear. The basement at 170, and that ad- 
joining, is used for storage and cleaning typewriters prep- 
aratory to rebuilding. Modern power equipment has been 
installed to facilitate the work of preparing the rough ma 
chines for the rebuilders, and enameling the frames 

The Reliable Typewriter Company has purchased thé 
business and stocks of the Adding Machine Corporati 
previously at 323 South La Salle street. Mr. Plew, the 
mer owner, has engaged in the real estate business 
Florida. The Reliable Typewriter Company will handle 
adding machines in connection with its typewriter business 
Additional equipment and skilled adding machine men hav: 
been taken on to care for the new work 
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Over 600 of the best Office Equipment 
Stores in the Country are Selling 


VICTOR 
he SIO 


Standard 
Adding 
Machine 
















The field for selling Victors in your city— 


Every Retail Store (large or small) 
Every Office 

Every Industrial Plant 

Every Bank 


MAIL THIS COUPON pterertennnnesveescereeee tres ee 


' Victor Adding Machine Company, 


Ihe Victor dealer has a machine second to none in qual 319 No. Albany Ave., 
ity, appearance, and service—a price no one can compete Dept. 58-74, Chicago, III. 
vith—and the backing of the manufacturer with a com Check in one of these squares: 

‘ 
plete plan of cooperation new to the adding machine You may send me a Victor on approval, with full | 
business information about your agency proposition. ; 
New business and a new source of profit are awaiting your Please send me full information about the Victor + 


tion. Send the coups n NOW. No obligation. Investigate 
the office supply store. 


Victor Adding Machine Co. **" AIR | 


Address 


319 N. Albany Ave., Dept. 58-74 CHICAGO Ee 


e . . . ‘ 
and your ¥ pa for an adding machine department in + 


fas ime ts Fo CN a eel liane 


na A RN SN ta ANE SC TOE 6 ce EN I 


Sa SAR I RR SC OS ON SE I Fe | OL TENE ht ni ld ia ak ERR SE te a 
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WHEN DOES A MATURITY 

FALL DUE IF INSTRUMENT IS 

DATED NOVEMBER 15, 1923? 
AND DUE AS FOLLOWS: 





QUESTION | 
| 


1—30 days from date? 
o—40 ry “ 
3— 60 

4—70 

5—96@ * 

6—1 month 


| Mon., Jan. 14, 1924 
| Thurs., Jan. 24, 1924 
Wed., Feb. 13, 1924 





y €) Sat., Dec. 15, 1923 (30 days) 
7—2 months * 7 Tues., Jan. 16, 1924 (61 days) 
8—3 7 = . Fri., Feb. 15, 1924 (92 days) 
GG > - a Sat., Mar. 15, 1924 (121 days) 





The Line 12 3 4 5 6 


at the top and bottom of each calendar page is for the con- 


venience of executing problems such as questions Nos. 6, 
7, 8 and 9 





COOPER-SMITH Inc., 461 8h Ave., New York, NY. 
O Enclosed find check for which send 


“1923" CALCULATING CALENDAR & 
DT ies bie s6ekdGaewee bebe 6es4eee $1.25 © 
U “1924" CALCULATING CALENDAR & 
I ae ha Nas. 2 as 6k winciimiea ibe adie a-4.0.0 $1.25 © 
P “HANDY” Multiplication Table.............. 60 
If returned within five days—should they prove un- 
O satisfactory—-MONEY WILL BE REFUNDED. 


Ee 
N Address .... 











Our System is a Time-Saver and a 
Safeguard Against Errors 


No calculating is necessary. Simply turn to the page 
representing the date of your transaction, and you 
will find every maturity date for six months follow- 
ing, already calculated. A glance will answer your 
question. : 


A concrete example—to find the elapsed number of 
days from November 15, 1923, to any period (1 to 6 
months) from said date, look for the fifteenth day 
in the column of the month desired. If you want “3 
months after date” (November 15, 1923) consult 
column 3, the fifteenth day, or February 15, 1924. In 
this instance, the number of elapsed days for figuring 
interest would be 92 days. 


Ample provision is made for instances where maturities fall 


due on either Saturdays, Sundays or legal holidays. 
ameaatenlinte senile s+ aout 


The multiplication of any figure 
from 1 to 99 by 1 to 99 is sys- 
tematically recorded in_ this 
book. 


“HANDY” 


Multiplica- For instance: 
tion Table 37 X 9% = 3,552 





| 
| 


50c per 42 x 23 = 966 
copy 98 X 31 = 3,038 


A glance solves your problem. 





$ 2 PER COPY 
“|< PER YEAR 


COOPER-SMITH, Inc. | 


Printing Crafts Building 
461 8th Avenue, New York, N. Y. 


—— PER YEAR 


3] 25 PER COPY 














April, 1923. 


The “ELAPSED-TIME” Calculating 
Calendar Diary 
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McRae Again with L. C. Smith Company. 

Kk. D. McRae has resigned his position as superintendent 
of supplies of the general supplies committee, U. S. Govern- 
ment, Washington, D. C., to take a position as special rep- 
resentative in charge of government business at the Wash- 
ington office of the L. C. Smith & Bros. Typewriter 


Company. 





K. D. McRAE. 


Mr. McRae was formerly a salesman in the Baltimore 
office of the L. C. Smith & Bros. Typewriter Company, but 
resigned to enter the employ of the government. His pro- 
motion there was rapid and at the time of his resignation 


1e held the position above stated. 





Office Chair Thirty Years in Service. 

Samuel Insull, president of the Commonwealth Edison 
Company, and connected with other public utilities, banks 
and industrial organizations, has in use in his office a set of 
Milwaukee chairs which have been in service for thirty 
years. It is expected that they are still good for an addi- 
tional fifty vears of use. 

If these chairs could narrate the events which have trans- 
pired in their presence, they would divulge the history of 
many important transactions in the fields of industry, 
finance and public service. Then, too, they could tell in- 
timate details of the organization of Chicago’s industries 
and man power during the war. Mr. Insull was active in 





VETERAN CHAIR IN INSULL OF- 
FICE Courtesy of the Milwaukee 
Chair Company. 
many directions, and his companies sent many men into 
service. In his office were planned many of the activities of 
women who undertook relief work, the preparation of war 
supplies, and the perpetuation of soldier morale through en- 


tertainment and letters while at the front. 
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Another Addition 
to the 


STATIONERS’ 


(CENTER-OF-U. S. SUPPLY HOUSE) 


FAMILY 


The Best Chair Cushion ever offered 


Fine Imitation Leather Top 
Good Quality Felt Bottom 
Genuine Hair Stuffed— 
Five Buttons 


TT. 


Round Corners 





rands 


Chair Cushions 


for those who work 
sitting down 


STATIONERS 


WHOLESALE SUPPLY CO. 


E. E. BLANKEMEYER, President 
509-515 South Wabash Ave. Chicago, Ill. 
GENTS WANTED for our pepgtns brand of 


Writing Pads, Carbon Paper, Typewriter Ribbons 
Steel Filing Cabinets and Rubber Sane Accessories 
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Byron Weston Company’s 
Linen Record Papers 


—Always first in every trial of 
strength and endurance,—a pre- 
eminent paper in the ledger pa- 
per field. It is especially recom- 
mended for municipal, county 
and state records, and for the ac- 
counting of large corporations 
and financial institutions. 


Other Famous Weston Papers: 


WESTON DEFIANCE BOND: For 
commercial correspondence. For pol- 
icies, bonds, deeds and all documents 
necessitating printing and writing. 


WESTON FLEXO LEDGER: 
flat-opening loose leaf ledgers. 
with a hinge in the paper. 


WESTON TYPOCOUNT: For the 
particular requirements developed by 
machine bookkeeping. 


WAVERLY LEDGER: For general 
commercial requirements. A _ splen- 
did writing and printing paper at a 
medium price. 


For 
Made 


State your writing or ledger paper 
needs and we will send you interest- 
ing exhibits for test and examination. 


BYRON WESTON COMPANY 
Dalton, Mass. 


APPLIANCES 


Waconia 


(inn 


x 


iM 


‘welledll 

















April, 1923. 


Important Accessions to Moore Pen Selling Staff. 


The Moore Pen Company of Boston, manufacturers of 
Moore’s fountain pens and pencils, announce the addition 
of Messrs. Carl A. Benson, Joseph W. Hess, G. D. Scagel 
and F. J. Green to its sales force. Mr. Benson will cover 
Chicago and Cook county, Illinois, with headquarters at 
443 North Clark street, Chicago. He is a practical pen 
man who has been successfully associated with one of the 
largest fountain pen manufacturers. Mr. Hess will repre- 
sent The Moore Pen Company in western Pennsylvania, 
and Mr. Scagel’s territory will be Boston and its suburbs 
Both are experienced pen salesmen and well and favorably 
known to the trade, as is Mr. Green, who will be Moore pen 
and pencil representative in southern Wisconsin, St. Louis 
and Illinois outside of Cook county. 

The addition of the gentlemen above named to the com 
pany’s staff to cover important territories will result, the 
company believes, in a high degree of efficiency in han- 
dling the business and in a service which will meet all 
exigencies. The business, following the trend of the times, 
is increasing, and the line is meeting with growing favor 
wherever its qualities become known. 











CHATHAM 
Recent order for Oliver type 
local Olivet 
Marks is standing at 


FRIEND MARKS PLANTS OLIVERS IN 
SCHOOLS OF SAVANNAH, GA.- 
writers supplied by the Marks Typewriter Service, 
agents at Savannah. Manager A. R 
the left. 








Housewarming at “Y and E” Gates Plant. 


The new “Gates” plant of the Yawman and Erbe Manu- 
facturing Company was officially opened March 10 by a 
housewarming party. The festivities began at four o’clock 
in the afternoon, when visitors were led on sightseeing tours 
through the new plant. Dinner was served at six o'clock, 
instrumental and vocal numbers supplementing a delicious 
repast. After the dinner there were addresses by Roland B. 
Woodward, secretary of the Rochester Chamber of Com 
Erbe, president of the Yawman and 
Dancing 


merce, and Gustav 
Erbe Manufacturing Company. 
evening’s entertainment. 


concluded the 





Novelty Concern Takes New Factory. 

The H. & H. Wood Novelty Company, New York, N. Y., 
are moving their factory from 229 East Twenty-second 
street to 1554 Third avenue, where they will have about 
5,000 square feet of floor space and will enjoy better facili- 
ties for the manufacture of “Woodkraft” smokers’ stands 
and ash trays. 


Ink Salesman Takes New York Territory. 
E. A. Tuttle, for the past five years salesman in the New 
England territory for the Pomeroy Ink Company, Newark. 
N. J., has recently been transferred to the Metropolitan 


New York City district. 











THE SAFE- CABINET 





April, 





About one salesman in fifty 
can land this position 


6 Bene is written to those salesmen to every claim made for it. Knows 
who believe that selling is the that its fire resistance is proved in 
greatest profession in the world—and THE SAFE-CABINET COMPANY’S 
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The heat burned through the outer casing 
but could not harm the contents. 


HE SAFE-CABINET pictured above 

came through a ranch fire at Woodland, 
California. . Corrugated iron walls fell on it 
and confined the heat which became so in- 
tense that the handles and combination on 
THE SAFE-CABINET were melted off. The 
steel outer casing was burned through on 
three sides, exposing the insulation. The 
contents were unharmed. 
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whose results prove that it is. own test furnace 

Selling the SAFE-CABINET is sell- 
ing a service. It is selling a realiza- 
tion of the need for the proper pro- 
tection of records against fire. It is 
selling that protection—the greatest 
actual fire protection that has ever 
been devised. For THE SAFE-CAB- 


States. 


sarily be far above the average 


INET brings its contents through in- . , 

er e a t . ee Aap portunity for rapid advancement are 
act, long ¢@ Tr *r Sates Nave tatied. z : ~serte absslate - 
7. ME SSECE GERET SELES HAVE Tae commensurate with such ability. Such 
The salesman who sells THE SAFE- men will write us for further infor- 


CABINET, knows that it will live up mation. 


THE SAFE-CABINET COMPANY 
504 Greene St., Marietta, Ohio 


the standards of 
which are the highest in the United 


Men who represent THE SAFE- 
CABINET COMPANY must neces- 


mental equipment, in selling ability, 
and in the capacity to handle still big- 
ger jobs. The remuneration and op- 
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““U-NEED-ME”’ 


OFFICE (ecisterReD) SPECIALTIES 
For the Desk and Chair 











Felt Chair Pads (3 styles) 
































Patented—See the Hinge 


Fox Plate Glass Desk Pad (4 Styles) Fox Calendar Desk Pad 





Ventilated 
Chair Cushion 
Work Distributor (7 Styles) Felt Typewriter Pad 


Send for catalog and standardize on ‘‘U-NEED-ME?”’ specialties 


Geo. E. Fox & Company 


325 West Ohio Street Manufacturers Chicago, U. S. A. 























Se ‘00 —.- “ 
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A New Book on Pencils. 


A new book, intended for distribution to merchants in- 
terested in writing materials, has just been published by 
Eberhard Faber of New York, manufacturer of lead pencils. 
This book is called “Pencil Points and Tips” and contains 
thirty-six pages of interesting information about the pencil 
industry. Much time and labor were involved in the prep- 
aration of the chronological history of writing instruments 
from the period of the early Romans, Egyptians and 
Chinese down to the present modern methods of conveying 
thoughts through the written word. 

In addition to a brief but rather comprehensive history 
of the lead pencil industry, there is a real mine of informa- 
tion of value to those people who use or sell pencils. 

A few of the chapter titles will serve to indicate the 
thoroughness with which the subject is treated: “How 
Pencils are Made”—a short but complete description of the 
various steps necessary before a pencil is ready for use. 
How the graphite and clay are treated, mixed, fired, inserted 
and tipped. How the wood is obtained, cut, dried, grooved, 
glued, polished and smoothed. 

“Pencil Shapes”—illustrates the various styles of pencils 
and explains their uses. 

“The Classification of Lead Pencils”—particularly useful 
to those who sell pencils. It explains the twelve classifica- 
tions of lead pencils and their relations to various users. It 
also shows which pencils are particularly adaptable to 
different classes of people. 

“Lead Pencil Salesmanship’—shows and explains the 
various gradings, and discusses the special pencils used by 
professional people. It also discusses methods used by 
merchants to increase their sales. 

“Window Dressing’’—“goods well displayed are half 
sold,” say the wise men of business, and this section of the 
book takes up this important part of modern merchandis- 
ing and discusses it thoroughly. 

“The Story of the Pencil”—in interesting fiction form this 
chapter relates the story of what happened to one pencil 
frem the time it left the factory until it was whittled away. 
Incidentally it points out some of the interesting uses to 
which pencils are put. 

Copies of this interesting work will be sent to any one 
who asks for it. Some merchants have requested copies for 
their salesmen who have found the book not only profitable 
but interesting 


M. A. D. Club of Royal Typewriter. 


Fourteen new members were added in February to the 
Machine a Day club of the Royal Typewriter Company, 
Inc. There are now ninety-three members in the United 
States. In February there were thirty-one “repeaters.” 
Chere are five men in the M. A. D. club of the Royal Type- 
writer Company of Canada, Ltd., and three in the organiza- 
tion of the Visible Writing Machine Company, Ltd., Lon 
don. 

The fourteen salesmen of the United States organization 
who qualified in February for the Machine A Day Club 
are: O. P. Gilmore, Dayton, Ohio; E. J. Goldblatt, Chi- 
cago, Ill.; H. P. Sutton, Chicago, Ill.; A. F. Lines, Milwau- 
kee, Wis.; R. D. Yates, New York, N. Y.; J. L. Cook, 
Hartford, Conn., J. F. Murdock, Newark, N. J.; C. H. 
Essex, Cleveland, Ohio; E. D. Crandall, Providence, R. I.; 
W. L. F. Hosford, Detroit, Mich.; F. E. Fleming, Chicago, 
Ill.; H. K. Goslin, Philadelphia, Penna.; C. D. Walker, De- 
troit, Mich. 

Members of the Royal Machine a Day Club receive a 
handsome wallet, containing a membership card, when they 
repeat. Each successive “repeat” wins a seal showing the 
date of the achievement. 




















Construction 


URNITURE 


CHICAGO 
. MICHIGAN CITY -NEW YORK 7 
*e r 7 A 


TRUE SATISFACTION is born 
of and nurtured by real character 
and genuine quality. 


(ae 
Guaranteed 
F 
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To produce this higher grade of 
excellence and genuine quality re- 
quires the highest type of skilled 
craftsmanship, the use of the best 
materials, employing the surest 
and most exact of modern pro- 
duction methods. In short, the 
best of men, methods and ma- 
terials. 

Quality, then, necessarily re- 
quires a larger initial investment. 
But quality insures that true sat- 
isfaction which is the foundation 
and breeder of good faith and 
prosperity. 

We shall be glad to give you informa- 
tion of those numbers of the line in 


which you are interested and to send 
photographs showing the designs in 


detail. 
S. KARPEN & BROS. 


MICHIGAN CITY 
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LINCOLN 


“CONCAVE” represents 


the highest degree of perfection yet 
attained in the construction of con- 
cave keys. 
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LINCOLN “CONCAVE” KEYS 


distribute the force of the stroke 
over the surface of the finger—thus 
saving nerve-energy. The lines of 
construction of Lincoln “Concave” 
Keys are very pleasing to the eye— 
the practical construction is imme- 
diately accepted by all users of rub- 
ber keys. 


LINCOLN PNEUMATIC 


eeeerres 
eeVee®s 


eee ee 
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CUSHION KEYS 


Lincoln Service and Sales Helps are 
sure enough money-makers. Get 


Our Pre-War Key Sales Plan Now. 


Lincoln Rubber Key Co. 


27 Thames Street 
New York, N. Y. 
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Joins Wales Force in New York. 

N. G. Sexton, Jr., formerly connected with the Unde 
wood Typewriter Company in the Washington, D. C., and 
Baltimore, Md., territories for several years, is now with the 
Wales Adding Machine Company in the downtown New 
York City territory. 

For many years Mr. Sexton was associated with the 
Burroughs Adding Machine Company in several of the 
prominent eastern branches. 


E. Y. Horder Meets Chicago Blizzard. 

E. Y. Horder, president of Horder’s, Inc., made a brief 
business trip to Chicago in mid-March. His reveries of 
pleasant days at his plantation, Magnolia Springs, Ala 
were rudely interrupted by a blizzard which visited Chi 
cago the same time he did. Mr. Horder finished his busi 
ness as quickly as possible, to return to Alabama's genial 
climate. 


Herman Funk Joins Faithorn Company. 
Herman Funk has joined the Faithorn Company, Chicag: 
Ill., as sales manager of the stationery department. Mr 
Funk has had an extensive experience in the stationery field 
having been with A. C. McClurg & Company, and recent! 
with the Burr-Vack Company. 











FAMILY OF J. W. KIPLINGER, 
SALES PROMOTION MANAGER OF 
THE L. C. SMITH & BROS. TYPE- 
WRITER COMPANY.—Mrs. Kiplinger 
is the daughter of E. K. Stephenson, 
manager of Foreign Sales. The 
daughters are Mary Emma, age 8, and 
Elizabeth Depew, age 5. [Illustration 
by courtesy of Demonstration (L. C 
Smith & Bros. Typewriter Company) 








Chicago House Takes Big Order. 

The furniture department of the Marshall-Jackson Com 
pany was recently awarded a sixty thousand dollar con 
tract for furnishing three allied insurance companies on 
three floors in the American Fore building, in Chicago 


How Much Leeway for Branch Managers? 

A symposium to which about twenty executives con 
tributed appeared in System for March. Included in the 
discussions on “How Much Leeway Should a Branch Man 
ager be Given?” was a contribution by C. D. Stevens, serv- 
ice manager of the Burroughs Adding Machine Company 
He discussed the facility with which service managers in 
the field can try out ideas for improving their work, and 
having parallel tests made at other agencies to make a thor- 
ough try-out of the plan. 
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ngersoll Redipoint Pencils 
Set a New Standard of Value 


O GET your share of the pencil business, you must now give 

your customers Ingersoll values, a Featherweight Aluminum Pencil 

at 50c, a Rolled Silver Plate, chased design, at $1, a Rolled Gold 
Plate, engine turned at $3. These are the new standards you must meet. 
These are the big values which are bringing hundreds of new customers 
into the pencil market. 


In thousands of stores, Ingersoll Redipoint Pencils are selling every 
day—every week—every month—all the time. Not merely for gift pur- 
poses, but as every-day hand-writing tools. Everybody who goes by 
FREE ; your store is a prospective customer for one or another of the practi- 
cal, reasonably priced models. Put Ingersoll Redipoint Pencils in your 
“Silent Salesman” window and watch people come in to buy. 








rong! our a ee Advertising is telling everyone of the strong, durable, fool-proof 

to 1eip you 10usands art ° e . . . . 

now on the job in stationery Ingersoll Redipoint Pencil—the most useful, convenient and economi- 

ae acer ¥ = Inger- cal hand-writing tool ever invented. Ingersoll Redipoints are known 

so edipoin ,encils every . ‘ ° oc 

day. One for your window- in schools, colleges, business offices, wherever constant every-day use 

ye for inside your store e nanan ° _ " Pes . . , H ; 

ath fusetened emia anen of pencils is necessary. Everyone who sees an Ingersoll Redipoint 

yur $25 assortment of fast- wants one at once. Get your share of this business. 

selling Ingersoll models. ' 

Send us your order today. 

Fill out the coupon, .mail it You do not need a large stock to start. Only a small assortment for 

at once, and get started. ‘ ° ° . 

Don’t postpone profit a fast turn-over. Business grows rapidly, for you sell Ingersoll Redi- 
points every day. 













INGERSOLL REDIPOINT PENCILS are not sold through jobbers 





Sk INGERSOLL REDIPOINT CO., INC. 
: WM. H. INGERSOLL, Pres. 
461 FOURTH AVENUE, NEW YORK CITY 


Branches—St. Paul, San Francisco 






Silent Salesman 
No. 4 for your 
window, Free 
with our $25 
assortment 











Rolled Silver 
Plate Chased 
Design 


$1. 


Silent Salesman 
No. 3 for inside 
your store, Free 
with our $25 
assortment 





Ingersoll Redipoint 
Pencils 


50c-*1Ltp 









INGERSOLL FEATHERWFIGHT PENCIL 


or Prudent ond Office Workers 
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ot { PerTING LATION 






















or Students Business Blen and 
Professional People 
‘* vue hd 





Ingersoll Redipoint Co., Dept. 203, 
461 Fourth Avenue, New York City. 


Send us your $25 assortment of fast-selling 
Ingersoll Redipoints and “Silent Sales- 
men” numbers 3 and 4 to help us sell. 
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‘Multiple’ Type for Pamphlets 





The Famous “Emerson” Type 


fede Only As Thick As Its Contents 





Specializing in the manufacture of loose 
leaf binders of the unusual and special 
type for over 50 years, enables us to 
meet practically any demand or re 
quirement of this nature that may arise 


Get acquainted with our dealers’ service 
division; it is maintained for the purpose 
of assisting you in overcoming binder 
difficulties and increasing your sales 


Pass your customer’s problem along to us 


Our dealers’ service division will send 
you a special binder, created especially 
to meet his specific requirements, which 
you may then submit for approval 


This kind of co-operation means better 
and greater sales for you. 


Avail yourself of this service 


Barrett special binders are the embodi- 
ment of practicability, individuality and 


No Punching or Mutilation fine appearance. 


The Barrett Bindery Co., 1328 Monroe St., Chicago, Ill. 


WHEN THE UNUSUAL OR 
DIFFICULT IS DEMANDED 
IN LOOSE LEAF BINDERS 





Hinged Covers 





Inexpensive Ring Metals 


“Congressional” Type 
One Sheet or a Thousand 
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on Model 5 Super Duty 


Combination Press 


With These Unusual Advantages: 


28-inch Pin Hole Perforator 


17x25 Die Cutting Bed with Adjustable 
Stroke of O0-inch to 1% 


Additional Lower Eccentric Adjustment 
Loose Leaf Punching Dies every type 
Deep Throat Punches with 84-inch margin 
Round Cornering Tool, adjustable knives 
Heavy Duty Tab Cutting Attachment 
Embossing Chase with Heating unit 
Equipment adaptable to Automatic feed 


Catalog on Request 


C.R. &@ W. A. NELSON, Inc. 


227 NORTH MICHIGAN AVENUE 


CHICAGO, ILL. 
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Fifteen Years Ago. 


Selections from the Feature and News Col- 
umns of Office Appliances for March, 1908. 


Uniformity of decoration was a new characteristic in the 
Chicago business show, held February 1-8. The man 
agement inaugurated the plan of subordinating the decora- 
tions to the machines and devices shown. Previously the 
decorations were left to the exhibitors’ option, and as a re- 
sult the decorator rather than the office appliance manufac- 
turer dominated the Coliseum. 

H. Otis Blaisdell won the typewritten contest at the Chi- 
cago business show. He did a net of eighty-eight words a 
minute The penalty for errors in those days was five 
words. 

A Type Tapper told of “The Trials of a Salesman.” 

The new office building for the House of Representa- 
tives at Washington, D. C., was shown—with emphasis laid 
on the character of the office furniture. 

European patent laws as they affect the American manu- 
facturer were commented on in “The American Manufac- 
turer Abroad.” 

T. T. Malleson, now export manager of the Royal Type- 
writer Company, Inc., was then manager at Albany, N. Y., 
for the Remington Typewriter Company. 

Miss Rose Fritz, of the Underwood speed staff, was in 
England demonstrating at the London Business Show. She 
took along the championship cup, to show the British the 
“sort of goblets offered here.” 

The “Educational Side of National Stationers’ Associa- 
tion” told how that body was growing through its co-op- 
erative work. 

A business show with restricted attendance was ar- 
ranged for March 19 by the Milwaukee Association of Ac- 
countants and Bookkeepers. 

Cleveland had been promised a business show for the 
latter part of March. It was postponed until Novem- 
ber 23. 

The Trussell Manufacturing Company moved to a larger 
plant at 106-08 Fulton street, New York, N. Y. 

G. H. Wark, Berlin, Germany, visited the plant of The 
National Cash Register Company at Dayton, Ohio. He 
was then, as now, European representative of the com- 
pany. 

The Eaton-Hurlbut Paper Company, Pittsfield, Mass., 
was succeeded by the Eaton, Crane & Pike Company. 

E. A. Kalkhurst, now manager of the Chicago branch 
of the Burroughs Adding Machine Company, was then sell- 
ing Burroughs machines at San Antonio, Texas. 

Fifteen Years Ago. 
Glimpses of the Feature and News Columns 
of Office Appliances in April, 1908. 

The passing away was chronicled of the late George H. 
Patterson, founder of Office Appliances and an ardent advo- 
vate of typewriter contests. 

“The Sales Manager of Today” told how the sales execu- 
tive plans the work of the traveling men, and buttresses 
them up in the field. 

The second annual Philadelphia business show was held 
March 14-21. There were about fifty exhibitors. Otis 
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What does this Insignia 
signify on your letter 


head? 


IT SHOWS hat you are not just a 


local merchant but part of a great business. 


IT SHOWS inhat you have pride 


enough in your business to participate na- 
tionally in the general upbuilding and pro- 
tection of your business. 


IT SHOWS your customers, a great 


many of whom are members of National 
organizations, that you are part of a busi- 
ness that merits respect and cooperation. 


IT SHOWS your community that you 


are a firm of broad vision allied Nationally 
with your trade. 


To get this insignia on your letterheads and 
cooperate Nationally, 


Send in the coupon for the quickest way. 


prccceee 
| Nat’l Ass’n of Stationers & Manufacturers, ; 
' 403-405 Conway Building, - 
; Chicago, Ill. ‘ 
: Kindly send me full information as to membership | 
1 in the National Association, also a copy of “You and ' 
' Your Association.” ; 
YY : 
@ MAMBO ccccccccecccccsescc ces 600.0 san p Ren saa ' 
' ‘ 
’ ' 
: ResiGence, Gt: & We. .assés ss ck oabdcvets esse ni 
: ' 
¢ City or Town, and State. 2... os0csidesdctees avs caekeas : 
’ ' 
+ Dealer—Jobber—Manufacturer— Wholesaler. ; 
: (Check which) ' 
: ; 
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oD FOWy,. 
CARBON 
PAPER 
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~ 
Guarantee 








A Simple 


Recommendation 


will sell the first box of 
Old Town Carbons. 
Just ask him the weight 
and finish wanted, and 
hand him the _ box. 
He’ll open it, examine 
the paper, close it, read 
the guarantee on the 
top, and he is sold — 
stays sold, too! 

Old Town Ribbons 
are supplied in proper 
widths, lengths and on 
proper spools, for all 
typewriters. Carefully 
packed to prevent de- 
terioration, in attrac- 
tively lithographed 
boxes. 

You'll be interested 
in our agency propo- 
sition. 


Old Town Ribbon & Carbon Co., in. 


245-247-249 Center Street 


MANUFACTURERS 


NEW YORK, U. S. A. 














No. 5537-S 


you full particulars. 





-National Desks 





for Efficient Work 


The office furniture salesman frequently 
has opportunity to sell extensive desk in- 
stallations in offices where efforts are being made 
to cut out lost motion and speed up business detail. 


The National 5537-S Desk is ideal for the 
purpose; ample capacity is provided for the tools 
and material needed but there are no catch-alls to 
encourage delay or loss of papers. Standard 
National construction throughout. Let us send 





| 


National Desk Co. | 


HERKIMER, NEW YORK 




















Blaisdell demonstrated speed typewriting on an Under 
wood. 

H. C. Tuttle discussed “The Typewriter as Applied t 
System and Billing Work.” 

An electric device was illustrated, which effected the re- 
turn of the typewriter carriage by power, and also rotated 
the platen. 

William J. Mullin wrote on “The Stimulus of Discontent 
He showed the constructive qualities of discontent whet 
properly applied. 

Arrangements were under way to move the general « 
fice of the Elliott-Fisher Company from New York to the 
factory at Harrisburg, Penna. 

The mathematical model of the Hammond typewriter 
was described. 

Filling in insurance policies on the typewriter was a 
novation by a Wisconsin insurance company which ef 
fected economies in the policy office. 

Milwaukee held its first business show March 19. There 
were twenty-one exhibitors. 

During March annual dinners were held by the Station- 
ers’ Association of New York and the Cleveland Book 
sellers’ Club 

Simple Addition. 

“T am selling adding machines,” announced the new trav 
eling salesman to the country storekeeper. “I have the best 
adding machine on earth. It will add any number of fig- 
ures accurately.” 

“Reckon I don’t need one,” replied the storekeeper, shift- 
ing his seat on the cracker barrel. 

“But, man, how else can you keep up with things?’ 

“Wal, I got a plenty good enough system. I cut a notch 
on the counter every time I make a sale.”—American Le 
gion Weeklv 

New Price List on Rebuilts for Export. 

A new price list, No. 95, for export dealers only, has been 
issued by the Lincoln Typewriter Company, 298 Broadway 
New York, N. Y. This is the first price list issued sin 
September 1, 1922. 

For domestic dealers, bulletin No. 28 has been issu 

Two stores are now being operated by the Lincoln Com 
pany in greater New York. T. R. Clark is manager of the 
Manhattan store at 421 Broadway. The Brooklyn store is 
at 345 Fulton street. 

The Milan, Italy, office of the Lincoln Typewriter C 
pany, in charge of Carlo Palmieri, is absorbing a conside1 
able number of machines and business is reported 
good condition. Mr. Palmieri is using the “Corriere Della 
Sera,” the largest newspaper in Italy, published in Mila 
for a good sized advertising campaign. 

Several important negotiations are at present pending 
whereby new offices in overseas cities will be opened by 
this company. 

A service department for overseas dealers has been estab 
lished by the Lincoln Typewriter Company at their New 
York office for the purpose of rendering any service 
possible for dealers in other lands, who desire hel; 
business dealings with companies in the United Stat: 


The Case for the Retailer. 
“Mr. Retail Merchant—Protiteer Par Excellen 
booklet printed by Thos. V. Bell, Ltd., manufacturing sta 
tioner, Montreal, Quebec, Canada. It shows by 


nai + 


statistics that the stationer is not profiteering. It ind 
that in many cases Canadian stationers have absorbed 
sales taxes of the Dominion, and have assumed some a 


vances in the cost of merchandise, in an effort to maintain 


quotations on items that have a standardized retail pric: 
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A DEALER’S 


TYPEWRITER 
STOCK 


may be the basis for profitable business, satisfied customers and regular turn- 
over or it may be costly to handle and generally unsatisfactory—a great deal 
depends on how and where it is procured. 


We know typewriters, we have large stocks of all makes and grades, and we can 
accurately fill your requirements or advise you regarding your needs. Our strong dealer 
co-operation policy and our ample facilities assure you of prompt, good service. Sead us 
your order, or write for price list. 


Wholesale Typewriter Co., Inc. 


326-330 Broadway New York, N.Y., U.S. A. 


Cable: ‘“‘SALETYPE”’ 








No. 173 





A Real Line for Live Dealers 
Made in six grades, Oak, Mahogany and Walnut, from the low priced 
commercial line for general use to matched suites for 
executives and banks. Agencies in a few cities are avail- 
able for desirable accounts. 
Write for Catalog 


CUTLER DESK Co. 
Established 1824 20-62 Churchill St. BUFFALO, N. Y. ‘Chey B Ss * 
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6. OFFICE DESKS IN USE (3 


Can now be equipped with 


Patented Inlaid ‘INO Tops | 


Trademark Reg. 















EASILY ADJUSTED WITHOUT DISCOMMODING Guaranteed in all Particulars 





They are also available for School Desks, Cafeteria Tables and Counters. 
LINO Tops end troubles arising from the use of Wood, Varnish or Glass. | 
LINO is a specially prepared fabric, scientifically treated, and is impervious to stains. ! 
Supplied in rich green or tan. 
Eliminates eye-damaging glass— Wears like Iron—Feels like kid 
Pleasing—Restful—Distinctive. H 





Sample block showing construction and quality of material used, mailed with full particulars 
—No charge. (DONT CONFUSE ‘“‘LINO”’ WITH LINOLEUM LAID ON.) 











All Gunn Desks and Tables have “LINO” Tops—Catalog showing 60 patterns on request. 


THE GUNN FURNITURE COMPANY 
GRAND RAPIDS, MICHIGAN 


NEW YORK SALESROOMS=<— 11 EAST 36th STREET 































RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 
for one at once. 

Our position as distributors for many factories enables us to sell at factory 
prices and our large stock permits of prompt deliveries. 

Address all correspondence to the distributor in your district. 


East of Cleveland and New Orleans Cleveland, New Orleans and West 


R.A. Stewart & Co. The Superior Type Company 


80 Duane Street 3940 Ravenswood Avenue 
NEW YORK, N. Y. CHICAGO, ILL. 











EX ELSIOR 
TRADE MARK 


DATED SURE BX. ‘ 
wes Se eS SRD 


- ———. il = 
ALL COLORS 
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C. C. Fitch Takes a Bride. 


C. C. Fitch, for many years connected with the saies 
organization of the Elliott-Fisher Company, was married 
March 23 at Chicago. His bride was Mrs. John H. Wy 
burn, superintendent of the Jerry McCauley Water Street 
Mission, New York, N. Y. Mr. and Mrs. Fitch plan re- 
siding in Oak Park, a suburb of Chicago, in the future. 
Mr. Fitch withdrew from the Elliott-Fisher service about 
two years ago, to engage in evangelical work. He has 
spent most of the time since leaving Chicago in the East, 
associated with the Evangelical Christian and Missionary 
of Chicago, are 


Alliance, in which the Bosworth brothers, 


prominent. 






















A BETTER TYPEWRITER} 
FOR YOUR OFFICE [L- 


UNION TYPEWRITER CO. 
ST. LOUIS .MO. 


Phone Olive 34-8 ForDemonstration 








Baa ag 








PAINTED DISPLAY AT A CROSSROADS ON A POP- 


ULAR AUTOMOBILE ROUTE NEAR ST. LOUIS.—A 
Mammoth Cut Out Showing the Woodstock Typewrite: 
Surmounts the Board. This Display is Hluminated. It 
is One of the Pubiicity Media of the Union Typewriter 
Company, St. Louis, Mo. 
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BETTCHER EQUIPPED 
OFFICE CHAIR 


| is an indication of true value and 
| skillful workmanship. Bettcher 
| chair irons are fit companions for 
| only the best of office chairs—chairs 
| 











manufactured by a maker whose 
every effort is expended in the pro- 
| duction of the best. So efficiently 
| and suitably are the Bettcher chair 
| irons adapted to all conditions that 
their presence greatly enhances the 
value of the chair. 


The superiority of Bettcher irons 
is readily recognized in the many 
new and perfected features. We will 
take great pleasure in presenting 
our proposition to you. Will you 
drop us a line? 


THE BETTCHER STAMPING 
| AND MFG. CO. 


3106 West Sixty-First Street 
CLEVELAND, O. 

















H. C. Winchell Takes Larger Offices. 

H. C. Winchell, 
agency in Chicago, has moved. The old offices at 20 East 
Jackson boulevard became The 
now located in Suite 513, Pelouze building, at 232 East Ohio 


who conducts a service advertising 


inadequate. business is 
street. Ample space is available for handling the business. 
The suite is bright with East light, and the environment is 
a great improvement over that of the loop 


Pay Roll Holdup in Chicago. 


March 1 the pay roll of the Shipman-Ward Manufactur- 
ing Company, 4401-09 Ravenswood avenue, Chicago, IIL, 
from the bank to 
no relation 


was taken from a messenger on his way 
the company’s offices. Earl Ward, the cashier- 
to any member of the company—was held up two blocks 
from the office, and robbed of $2,237. The loss was cov- 


ered fully by insurance. 


x, 















OFFICE CHAIR IRON—One of the many features is the 
positive locking device providing easy adjustment for height, 
preventing swivel action from affecting height adjustment. 
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VENUS 
THIN LEADS No. 38 




















ITH the VENUS THIN LEADS No. 38 

the dealer can sell his customers the same 
perfect quality lead, for mechanical pencils, 
which has made VENUS DRAWING PEN.- 
CILS the largest selli uali neil in the 
world. In a yee tg as tenerated. For 
Venus Everpointed and all other thin lead 
refill pencils. 


Write for samples and prices 


American Lead Pencil Co. 


220 Fifth Avenue, New York 




















Widened Scope of American Trade Guide. 


Two important new features have been incorporated in 
the plans for compiling and distributing The American 
Trade Guide of Store and Office Machines, which is in 
preparation by the American Exchange Service, 35 South 
Dearborn street, Chicago, III. 

The response from business men following the announce- 
ment of the publication of this Guide has emphasized the 
already recognized need of purchasing agents, office man- 
agers, and other executives for a concise reference medium 
and guide of the makes, models and functions of various 
machines manufactured, to help them in their selection 
when in the market for a machine to do a particular job. 


To afford such a medium, the text matter of the Guide 
has been rearranged and added to, to form a concise but 
complete catalog of each make and model of practically 
all business machines, both new and used. 

The Guide will differ from ordinary catalogs issued by 
individual companies in that it will show all competitive 
machines grouped under their respective headings. 
Naturally it will be neutral. 

The second feature is particularly valuable to the small 
dealer whose business is largely made up of a local clientele. 
Besides the copy of the Guide for his own use, which will 
be sent to each dealer listing his name in the classified 
directory, another copy with the advertisement of the dealer 
imprinted in gold on the front cover to match the title 
design will be sent, with the dealer’s compliments, to any 
concern or person whose business he wants to hold or get. 
Such dealers will also, if they desire, be appointed dis- 
tributors of the Guide in their localities, and copies of the 
Guide so distributed through them will also bear their ad- 
vertisement on the front cover. This plan gives the dealer 
the benefit of the local advertising and the prestige of the 
most prominent advertising space on the book. 





Exhibitors at Inform-a-Show. 


A list of exhibitors registered in March who will be rep- 
resented at the Inform-a-Show at Cleveland, Ohio, has been 
published. This is the “business show” conducted in con- 
nection with the eighth annual convention of the National 
Association of Purchasing Agents. The list shows seventy- 
nine exhibitors, who have taken 102 spaces, seventy-six per 
cent of the available booths. Included in the list are: Beck 
Duplicator Company, New York, N. Y.; The Line-A-Time 
Manufacturing Company, Inc., Rochester, oe 2 bk. &. 
Smith & Bros. Typewriter Company, Syracuse, N. Y.; The 
Elliott Addressing Machine Company, Cleveland, Ohio; 
Dennison Manufacturing Company, Framingham, Mass.; 
The American Multigraph Sales Company, Cleveland, 
Ohio; Underwood Typewriter Company, New York, N. Y.; 
Kalamazoo Loose Leaf Binder Company, Kalamazoo, 
Mich.; The Rand Company, Rochester, N. Y.; Durand 
Steel Locker Company, Chicago, Ill.; Corona Typewriter 
Company, Inc., Groton, N. Y.; American Writing Paper 
Company, Holyoke, Mass.; Joseph Dixon Crucible Com- 
pany, Jersey City, N. J. 


Radio Fans Relay News. 


Diamond Dust (Hall Lithographing Company) reported 
how Topeka radio enthusiasts helped transmit some sad 
news that was broadcasted from Kansas City. Miss Mil- 
dred Andrews, daughter of the foreman of the Hall book 
bindery, had passed away. From the air came requests to 
notify John Andrews, her father, and Frank Andrews, 
uncle, at Topeka. At least 150 telephone calls reached the 
office of the Hall Lithographing Company, or the homes of 
individuals connected with the establishment. 
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N:W-PAPER GOODS CO. 
A Complete Line of 


Mailing and Filing Envelopes for Stationery Trade 


Their quality, workmanship and service which they will render, make them the most economical 
for every purpose. 

Flat and Expanding Envelopes for Mailing and Filing 

Vertical File Pockets and Folders. 

Partition Wallets, (2, 3 and 6 Pockets) 

Congress Tie and One-Piece Crush Envelopes 

Open End Legal Envelopes and Thumb Cut 

Tension and Tongue Clas p Catalog Envelopes 

Filing Jackets for Attorne ys and Accountants 








Write for New Price List and Discount Sheet just off the press. 


Northwestern Paper Goods Company 


Manufacturers and Printers of Stationers’ Envelopes 
General Offices and Factory : : St. Paul, Minnesota 
Sales Offices and Stock Carried at 
CHICAGO—416 So. Dearborn Street LOS ANGELES, CALIF.—620 Roberts Bidg. NEW YORK—22 Thames Street 
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SOOO DOO 


Office Furniture Dealers and Safe Agents 


You are looking for the SAFE LINE with the 
least Sales Resistance—Here it is: 


The Meilink “Master Model” 
Line of Steel Filing Safes 


The Greatest Strength in Construction, using 
Heavy Steel Frames, Walls and Door Plates, but 
reducing the weight by THERMO-CEL Insula- 
tion to the Cabinet Safe. 


4 


Superior Thief Protection— 
Sectional Interior Equipment— 
Underwriters’ Official B Label. 





Our Dealer's and Agent's Proposition will show you a liberal profit. 
Write for it. 


The Meilink Steel Safe Co., Toledo, Ohio, U.S. A. 


MELLEL LILLIE LLL ILL ILLOLLLLILL 
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BENTLEY & GERWIG 
ideals and standards 
expressed in wood— 
the better office desk. 


OFFICE APPLIANCES 


BENTLEY & GERWIG 
FURNITURE CoO. 


PARKERSBURG, W. VA. 

















The Rosco 


The glass is sup- 
ported by a base 
of heavy, cloth- 
lined leatherette, 
built-up edges 
which surround 
and protect, the 
glass, matching a 
light, golden, 
weathered oak or 
mahogany finish of 
a desk. The base 
is lined with rich 
green paper, mak- 
ing a restful and 
harmonious  back- 
ground. 


RAVENSWOOD OFFICE 
SPECIALTIES CO. 


1800 Newport Ave. 
Originators of glass desk pads 










Two Sure-Fire Sellers 


The natural properties of glass, as a writing sur- 
face, make it far superior to anything else in com- 
mon use. In desk pads then, it lends itself admir- 
ably to the production of an article which not only 
is known for its high utility value but for its style, 
attractiveness and durability. Also, as an instant 
reference file it has no equal—memos, tabulations, 
charts, sales sheets, etc., are safe and secure and 
always in sight. 

The Rosco and Ravenswood styles of superior glass desk 
pads are two real attention getters—and because of the 


greater expression of sound value, are sure and rapid 
sellers. We will gladly send you further particulars. 


CHICAGO, ILL. 
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Boston, Mass.—John J. Langmaid, president, and Wil- 
liam I. Halsey, of the Esterbrook Steel Pen Manufacturing 
Company, visited the Boston trade last month. 

Chicago, Ill.—A linoleum floor covering has been placed 
in the local office of the W. A. Sheaffer Pen Company 

Chicago, Ill.—Irving P. Favor, af. of the Koh-I-Noor 
Pencil Company, New York, N. Y., was a Chicago visitor 
in March. 

Chicago, Ill.—S. D. Childs Company is jobbing the Dow 
pencils and checking pencils. The company has distribu- 
tion for the state of Illinois. 

Chicago, Ill—The Moore Pen Company, Boston, Mass., 
has appointed Carl A. Benson to cover Chicago and Cook 
‘ounty. His office is at 443 North Clark street. 

Chicago, Ill—The business of the Rite-Rite Corporation, 
4920 South Wabash avenue, has been incorporated; capital 
stock, $200,000; incorporators—H. E. Goldber, W. E. Gorry 
and T. H. Wright. 

Chicago, Ill—A March window display by the L. E. 
Waterman Company “hooked up” with current newspaper 
advertising. It showed how to select a pen point suited to 
every individual hand. 

Chicago, Ill.—J. H. Schermerhorn, vice president of the 
Joseph Dixon Crucible Company, was a Chicago visitor 
in March during the.course of a combined business and 
pleasure trip which took him to the Pacific coast 

Chicago, Ill.—Among the March visitors at the office of 
W. L. Clark, Chicago manager for The Parker Pen Com 
pany, was Ramon Fregoso, a dealer at Gualdajara, Mexico. 
Mr. Fregoso visited many of his manufacturing connec- 
tions while in the United States —Mr. Clark had word from 
Geo. S. Parker, who was at Mexico City in March. A: 
companied by Mrs. Parker and their daughter, he making 
a tour of the South American countries 

Chicago, Ill—The Utility Pen Company, which was or 
ganized about a year ago, has incorporated with capital 
stock of $25,000. The company manufactures its own line 

fountain pens at 1129 North Wells street, and does re 
pairing for the trade. A retail and wholesale store, hand- 
ling various makes of fountain pens and mechanical pen 
‘ils, is located in Suite 605, 36 West Randolph street. The 
principals in the business are H. J. Ostertag, G. T. Watson 
ind W. H. Latcham. 

Denver, Colo.—L. W. Collins, who has joined the trav 
eling staff of The Wahl Company, was formerly assistant 
buyer in the stationery department of Daniels & Fisher. 

Los Angeles, Calif—The Pen-Pencil Shop has moved 
to 308 Jewelers building; the former location was in the 
Lissner building 

Newark, N. J.—Henry Fera, secretary and general man- 
ager of A. W. Faber, Inc., is in Europe, to return in May. 

New York, N. Y.—W. C. Hayes is now assistant Eastern 
sales manager for The Wahl Company. 

San Francisco, Calif.—John S. Stephens called on loca! 
stationers in March, showing lines of the American Lead 
Pencil Company 

San Francisco, Calif. — A. B. Thomas, of Eberhard 
Faber, covered the Southern cities in a recent trip. 
[Thomas McElroy made the Pacific Northwest states in 
March. 

San Francisco, Calif. J. L. Warwood, of the W. A. 
Sheaffer Pen Company, has arranged his work so he can 


Continued on Page 216.) 

















ARBON PAPERS 


and 


TYPEWRITER 
RIBBONS 





Experience in Manufacture 
Quality in Product 
Co-operation with Dealers 


THE 
BUCKEYE RIBBON & CARBON 
COMPANY 


Factory and Frecutive Offices 
CLEVELAND, OnIO 


Established 1896 
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Profitable Side Lines 
Swell Profits 


Your banker customers can purchase Invin- 
cible Safe Deposit Boxes through you. 


Every new installation you sell is the foun- 
dation for steady repeat sales and big steady 
profits for you. 


Invincible Safe Deposit Boxes are built in 
standard sections. Your customers order 
sections as needed—through you. We ship 
direct and bill through you. No stocks to 
carry—no investment—no overhead. 


—6he INVINCIBLE 





“Operates Like A Vault Door” 
Listed as STANDARD by 


Underwriters’ Laboratories 


FOUR Super Locks operate by ONE turn of 
the key. This development is the most ef- 
fective safeguard against door-sledging, lock- 
punching, hinge-sawing or door-prying ever 
devised. 

Capitalize upon this revolutionary develop- 
ment in Safe Deposit Box construction—you 
you will get our prompt and able co-opera- 
tion. Our steady advertising to the bankers 
will help you. Write for full information 
and discounts. 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 
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LOOSE LEAF 








National Loose Leaf Week, sponsored by the National Asso- 
ciation of Stationers and Manufacturers, will be observed by 
stationers and office supply dealers the week of April 9-14 
Special displays in windows and stores, newspaper advertising, 
persistent use of manufacturers’ printed matter and other 
sales helps, will enable dealers to initiate and close more busi- 
ness. All profit where a systematic and timely effort is mad 
to stimulate business in a specific line of work. 


* * * 


Chicago, Ill.—G. S. Mandeville, of the home office, and 
Stephen Stout, Western representative of The Sam’! C. 
Tatum Company, were March visitors at the Chicago office. 

Chicago, Ill.—Harry Rieck has joined the Faithorn Com- 
pany. He will specialize on loose leaf work, both in the 
store and on the street. Mr. Rieck had been with P. F. 
Pettibone & Company at the La Salle street store. 

Chicago, Ill.—Fred L. Coggin, manager here for the Na- 
tional Blank Book Company, is getting excellent co-opera- 
tion from dealers on window displays to appear simulta- 
neously with National advertising in the Saturday Evening 
Post. 

Chicago, Ill—The Commercial Stationery & Loose Leaf 
Company has installed one of the new Irving-Pitt display 
stands, showing the entire ring book line in various sizes 
and types of bindings. The display includes an electric 
lighting feature which directs attention to the loose leaf 
binders shown. 

Cincinnati, Ohio.—The Sam!l. C. Tatum Company has 
commenced work on an addition to its factory which will 
increase the floor space about seventy-five per cent. 

Muncie, Ind.—Ralph Winans, formerly with the Sta- 
tioners’ Loose Leaf Company at Milwaukee, Wis., is now 
connected with The A. E. Boyce Company. 

New York, N. Y..—The Endlock Parts Company has in 
corporated to manufacture loose leaf book parts; capital 
stock, $25,000. 

New York, N. Y.—William A. Wallace is now connected 
with Bindery & Office Supplies, Inc., 11 Lispenard street 
He had been with the Cabinet Letter & File Company wu 
til its dissolution. 

Philadelphia, Penn.—The Service Company, specializing 
in ruling for loose leaf work is now located at 520 Cherry 
street. 

Philadelphia, Penna. — The William Mann Company, 
Sixth and Market streets, has organized a loose leaf and 
blank book department, in charge of William Binnig. Alvin 
Manzin is his assistant. 

Philadelphia, Penna.—George B. Fish Company now oc- 
cupies the store and basement at 30 South Sixteenth street 
He handles loose leaf devices, commercial stationery, print- 
ing, engraving, lithographing and blank books. The busi- 
ness has been in the Mutual Life building. 

Philadelphia, Penna. — A co-operative merchandising 
campaign on “Greenback” ring binders was arranged by the 
Wilson-Jones Loose Leaf Company, in conjunction with 
S. A. Wilson & Company, Shanahan & Company, George 
B. Fish & Company, Philip Jaisohn & Company, E. H 
Rapp & Company and Chas. R. Harrison & Company. 

San Francisco, Calif.—G. A. Bennett, president of the 
Klipto Loosé Leaf Manufacturing Company, was a visitor 
at Chicago in recent weeks. 

San Francisco, Calif—Fred W. Baxter, of the National 
Blank Book Company, called on the local trade. Mrs. 
saxter accompanied him on this trip. 


(Continued on Page 216.) 
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4 Right Goods 


Right Prices 
Right Service 


The Miller Line of Typewriter 
Ribbons and Carbon Papers 
covers the whole field of Rib- 
bon and Carbon needs. Five 
brands of ribbons and eight 
brands of carbons. 






THE MILLER LINE | 
| IS SUPERFINE 


The Ribbons and Carbons are 
certain to give the utmost sat- 
isfaction. Non-filling—Sharp 








Writing Durable — Perma- 
nent — Self-renewing — Bril- 
liant. Dealers cannot serve 
their customers better than by 
selling them the Miller Line. 


Write TODAY for samples, prices, etc. 
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The Miller-Bryant-Pierce Co. 


Factory and General Offices: 


231-241 So. River Street, Aurora, Ill. 
Cable Address “Milpie” 


Boston, Mass. Indianapolis, Ind. Peoria, Ill. 

Chicago, Il. Milwaukee, Wis. San Francisco, Calif. 
Cleveland, Ohio Minneapolis, Minn. Springfield, Ill. 
Denver, Colo. New Orleans, La. St. Louis, Mo. 
Detroit, Mich. New York, N, Y. St. Paul, Minn. 


European Headquarters: 
46, Avenue des Villas, Brussels, Belgium 


(1896A) 











Sam 
G 


‘Quick Reference to Accounts’ 


Model 26428 
Capacity—18 Ledgers 
Other models to meet any requirements 








cSane 









Servibas | 


(Patent Applied For) 





SAVES WORK— 

Wherever a large number of ledgers 
are used, the Servibus will eliminate 
the waste of time and effort in moving 
the books back and forth between vault 
and office, and from one department to 
another. 


SAVES FLOOR SPACE— 

The Servibus will accommodate nu- 
merous books in daily use, and will keep 
them in their proper place instead of 
being littered over benches, tables and 
desks throughout the office. The floor 
space it saves may be devoted to bet- 
ter use, 


SAVES TIME FOR EVERYBODY— 
Each book has its own individual rack 
in the Servibus, and need be removed 
only for posting. No time lost in hunt- 
ing the ledger when necessary to refer 
to any account. Saves time for everyone 
who has occasion to use the ledger. 


YOU NEED THE SERVIBUS— 

—if your business requires the use of 
numerous ledgera— 

—if you want to utilize to best ad- 
vantage, all of your office fioor space— 

—if you want to save the wear and 
tear on your books— 

—if you want to save hours of time 
every day— 

—if you want efficiency Bk in tau 
accounting department—YOU NEED 
THE SERVIBUS. 


When You Write for Details, Please 
State Your Requirements. 


|EFEBURE [EDGER [OMPANY 


ORIGINATORS and MANUFACTURERS 
CEDAR RAPIDS, IOWA, U. S. A. 
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BYRON 
DESKS 





Greatest Desk Improvement In Years 


Heavy, massive—looks as though it sold for twice its price. 
Hardwood throughout. Drawers dove-tailed back and front. Three 
ply bottom, framed in. The hinged, partitioned drawer in right- 
hand pedestal is greatest flat top desk improvement in years— 
efficient, time-saving, popular. Sells for no more than ordinary 
desks. Good profit. Ask for literature. BYRON DESK COM- 
PANY, Woodland Ave., Louisville, Ky. Also makers of the famous 
Byron Typewriter Cabinets. i 


Partitioned irop 
drawer in right pedesta) 
is sensible work organi- 
zer placed where most 
convenient 














PLATE GLASS for DESK PADS 


Plate glass has long been known as the ideal 
surface for writing. Presenting a smooth, hard 
and level surface it lends itself satisfactorily to 
that important function—writing. 


CHICAGO 
GLASS DESK PADS 


because of their excellence in preparation and 
construction add greatly to the appearance and J 
protection of a desk. Add wl 
to this the natural visible J N 
filing space for important 
memoranda, price lists, etc., 
between the glass and the 
backing and you will gain a 
definite conception of its 
many advantages. 
















PLATE GLASS 
LETTER TRAYS 


A truly useful and high- 
ly attractive desk acces- 
sory. Securely joined by 
nickeled clamps, con- 
structed of nicely finished plate glass 
they enhance the efficiency of the 
desk user. 

Plate glass window ventilators are 
also numbered among our products. 


Send for our descriptive folder 


THE CHICAGO 
MIRROR & ART GLASS CO. 


217 N. Clinton St. CHICAGO, ILL. 
Established 1890 


SS == = =05= 6G. = 
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Atlanta, Ga.—The Duplex Envelope Corporation, Quincy, 
Ill., has opened a branch office in the Arcade building. 

Atlantic City, N. J—Harry Baker has joined Brooks & 
Idler. He had been with Stuart Bros. Company, Phi!a 





delphia. 

Baltimore, Md.—The Commercial Printing & Stationery 
Company has leased 4,500 square feet on the sixth floor 
of the Riddlemoser building, Fayette and Hanover streets. 

Boston, Mass.—Edward M. Stephens, formerly of the E. V O L U T I O N 
Loring, Short & Harmon Company, Portland, Maine. is 


now sales manager of the Reo distributors here, Myron D. The recent, taroseciae am ar ~ 


Kidder Company, Inc. the greatest step toward perfection since we 


Buffalo, N. Y.—A recent promotion places Ora O. Keith originated morocco binding seventeen years ago 
in charge of the stationery department of Eaton Bros., Inc., and ONE-PIECE, ALL-LEATHER covers four- 
331 Washington street. teen years ago. 


Buffalo, N. Y.—The Adams & White Company, formerly 


at 94 Pearl street, has arranged to occupy the four-story G GENUINE 
building at 104-06 Pearl street—John C. Adams-has re- 


turned to work after a severe illness. 
HAND-BOARDED, ALL-LEATHER 


Chester, Penna.—Walter Duncan has abandoned his sta- See oak. can ae ee 
tionery business, and will devote all his time to the printing Price Books, Diaries, Address Books 
: $My Finances$, $My Budgetf. 
trade. 
Chicago, Ill—vThe Prang Company has been declared Black and mahogany covers. 
bankrupt; liabilities, $95,000; assets, $120,000. Made Exclusively by 
Chicago, Ill.—C. M. Marshall, of the Ivan Allen-Marshall TRUSSELL MANUFACTURING CO. 
Company, Atlanta, Ga., calle friends here in Marc . 
ompany, Atlanta, Ga., called on friends here in March 3YCherry Street Poughkeepsie, N. Y. 


Chicago, Ill—James Koburn, stationer, 4501 Karlovy ave- 
nue, has been declared a bankrupt; assets, none; liabilities, 
$4,609.19. 

Chicago, Il].—Wallbrunn, Kling & Company, manufac- 
turer of sign writers’ ink and paints, 327 South Clark street, 
has incroporated in Delaware with capital stock of $300,000. Pa * BB U M Pp + 9 

Chicago, Ill—The Associated Stationers’ Supply Com- 


pany has established connections on the Pacific coast. R. 








E. Parker, who is widely-known in the territory, makes 
headquarters at 180 N. Montgomery street. 

Chicago, Ill—vThe Chicago office of the Northwestern 
Paper Goods Company has stocked the full line of kraft 
tension envelopes, in some thirty different sizes and styles. 
[his item replaces the jute envelopes previously carried. 

Chicago, Ill—Both Harry G. Horder and F. P. Seymour, 
of Horder’s Inc., have returned from Magnolia Springs, 
\la.. where they spent a brief winter vacation. Harry G. 
Horder claims to have won the record in fishing. He says 





that “E. Y.” has asked the government to restock the 


No. 00 


streams. All joking aside, H. G. did get some big fish. 


Chicago, Ill—The Stationers’ Wholesale Supply Com- THE NEW $2.00 FASTENER 


pany enjoyed a big mail order business from dealers in 
March.—The company has been appointed distributor in Designed to meet the demand of a popu- 
this territory for the commercial envelopes made by se ' 

his territory for the commercial envelopes made by the lar-priced paper fastener. Will sell to 


Powers Paper Company, Springfield, Mass. The Station- ‘is , ry . ‘ 
the user at $2.00. This will allow a fair 


ers’ Wholesale Supply Company is prepared to submit sam 


ples and prices on large quantity orders margin of profit on its sale. Made in the 
Chicago, Ill—Howard S. Kelsey, manager here for the convenient plier type, fully nickel plated 
American Manufacturing Concern, has returned to Chicago and polished. Attractive quantity prices 


after an absence ot over three months. He spent some . . 
‘ : quoted on application. 
time at the factory, Jamestown, N. Y., and covered his ter- 

ritory on the return trip. Mr. Kelsey found travel difficult 


during the March blizzards, but his Reo brought him The Bump Paper Fastener Co. 


through. He will remain in Chicago during April. The P 
. 404 sey Mas ee La Crosse, Wis., U. S.A. 
Toy Fair, April 2-9, will require his attendance. 
Cincinnati, Ohio.—The capital stock of The Pounsford Seymour Conover Co., 350 Broadway, N. Y. City 
Stationery Company has been increased from $50,000 to Eastern Representative 


$150.000. 
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_— $1.00 with clip —# 
Neither Yet Both 


The GORDON PERFECT INK PENCIL is 

neither a fountain pen nor a pencil and yet com- 

bines the good qualities of both. 

It writes as smoothly as a high class pencil, yet 

writes with ink like a fountain pen. 

Has all the ball bearing ease of movement of a 

pencil yet does not require constant sharpening 

nor does it waste away in the process of writing. 

Writes with ink like a fountain pen yet will not 

scratch, lap, spread, stick in the paper or become 

clogged at the crucial moment. 

Simplicity itself—only three parts—ink container 

which holds a month’s supply of ink—14 Karat 

Gold point and gold needle which regulates the 

flow of ink. Cannot get out of order and is eas- 

ily cleaned. 

The GORDON PERFECT INK PENCIL is guar- 

anteed for two years from date of purchase. 

$1.00 With Clip At The Best Dealers Everywhere 
alers Discount 40% 


JOBBERS—Write for Our Special Discount and 
Representation Plan. 


Gordon Pen Company 


450 Palisade Avenue West New York, N. J. 

















Does he want 


Hard Finish 
Durable Carbon? 


Iron Clad No. 698 fills the bill—it is a carbon of 
unvarying quality, positively will not smut, it 
gives a clean, sharp duplicate of the typewritten 
sheet. 


You can offer your customers exact service in 
filling their requirements, with the Iron Clad line 
in stock. Over twelve special purpose typewriter 
carbons in standard weights—black and colors— 
also pen, pencil and billing carbons, and a full 
line of typewriter ribbons. Let us help to build 
up your typewriter supplies department. Send 
for our sample book. 


Iron Clad Ribbon & Carbon Co. 


New York, N. Y. 


100 Grand St. 











“NOT IRON BUT LOTS OF HARD WEAR IN THEM” 
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Cleveland, Ohio.—The Roberts Company has erected one 
of the largest outdoor display signs known in the retail 
stationery trade. 

Columbus, Ohio.—Miss S. E. Hoffman has added to her 
stationery store the engraving business formerly operated 
by the J. W. Coon Engraving Company. 

Dayton, Ohio.—-C. J. Buntell, accompanied by Mrs. Bun 
tell, enjoyed a vacation trip in Porto Rico. 

Denmark, §. C.—The Wallack Printing & Stationery 
Company, Ninth street at Magnolia avenue, is consolidating 
two stores and redecorating. 

Denver, Colo.—The lines of the Edgewater Paper Com- 
pany were displayed to stationers by W. H. Newhall. 

Denver, Colo.—Charles P. Christiansen has succeeded 
Richard Cowley, Jr., as representative of S. E. & M. Ver- 
non, blank book manufacturers, in this territory. 

Denver, Colo.—L. W. Collins, who has been assistant in 
the stationery department of the Daniels & Fisher depart 
ment store, has resigned. He now handles the stationery 
lines of Bert Morris, San Francisco, in the Rocky Mountain 
states. 

East Liverpool, Ohio.—The stationery and book store of 
J. S. Wilson was burglarized; cash and merchandise to the 
value of $300 were taken. 

Eugene, Ore.—The Tiffany Printing Company has pur 
chased the stationery business of Edward S. Schwarzchild, 
who has retired. Mr. Schwarzchild had been in business at 
Eugene thirty-four years. 

Hammondsport, N. Y.—The stationery business of F. W 
Huggins has been purchased by Harry G. Layton. 

Houston, Texas.—The Wilson Stationery & Printing 
Company has increased its capital stock from $30,000 to 
$100,000, to provide for the expansion of business. 

Indianapolis, Ind.—J. C. Keller is now in charge of the 
commercial stationery department of the Hiller Office 
Supply Company. Formerly he had been in similar work 
with the Pettis Dry Goods Company. 

Kansas City, Mo.—The building occupied by the F. D. 
Burnap Stationery & Printing Company has been sold. The 
company is arranging for a new location. 

Kansas City, Mo.—The Schooley Stationery & Printing 
Company has the agency for Duplex envelopes, manufac 
tured by the Duplex Envelope Company, Quincy, III. 


Madison, Wis.—The Netherwood Stationery & Printing 
Company has established a branch in Loken Bros. depart- 
ment store on the “square.” Mrs. Scheer is in charge. Thx 


branch carries commercial and social stationery. A Denni- 
son demonstration in March interested many women in 
the fabrication of flowers, household utilities and other 
decorative materials. 

Merced, Calif—Lee Bros. have opened a store here; they 
have stationery stores at Turlock and Modesto, also. 

Montgomery, Ala—The Fowler-Thompson Company, 
stationer and bookseller, has located at Court square. 

New Orleans, La.—The Sutter-Van Horn Company has 
moved to 519 Iberville street; the former location was at 
443 Camp street. 

New Orleans, La.—J. B. Eaton and W. S. McDiarmid, 
formerly with the Dameron-Pierson Company, have se- 
cured an agency for Ford cars. A display room has been 
equipped at 400 North Rampart street. 

New York, N. Y.—The International Stationery Com 
pany, 50 Warren street, has been purchased by A. L. 
Salomon. 

New York, N. Y.—Miss Sophie Beazley is now assistant 
to W. H. Cherry, stationery buyer at the McCreary depart- 
ment store. 

New York, N. Y.—A. Raskind and Julius Cheriff hav: 
bought the stationery business of L. Doushkess, 21 Church 
street. It will be continued under the former name. 
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DORNETTE DESKS 


The Dornette Line supplies every office require- 
ment in Desks and Tables. Made of the finest 
selected materials—assembled by thoroughly ex- 
perienced workmen. Our catalogue will be sent 
you on request. 


THE J. DORNETTE & BRO. CO. 


JOHN DORNET E, Sr., President and Founder 
Barnard St. and Harrison Ave., CINCINNATI, OHIO 
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NEW YORK OFFICE MINNEAPOLIS OFFICE 
H. Hermann Furn. Co.. 368 Broome St. 605 Lumber Exchange 
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Originally designed to facilitate the work of 
stenographers, this cabinet has become a 
recognized general utility in offices. Its 
wide range of uses immediately attracts 
office executives. Exactly desk height. Holds 
conveniently at hand books, papers, and other 
articles for which there is no room in desk 
drawers. Reinforced legs and construction 
make it strong and rigid. Shelves adjustable. 
Panelled sides and bronze hardware place it 
in a class with fine office furniture. Sold 
under our unconditional guarantee of satis- 
faction. Send for sample or write for in- 


/— formation. 


|| TERRELL’S EQUIPMENT CO. 
GRAND RAPIDS, MICH. 
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Where lines are drawn, 
hard and fast, 


NORAD S 


the DORADL 


dominates—-by sheer 

merit, which is backed 

by aggressive advertising. 
Have you seen our latest 
‘*Eldorado”’ self-service 
display? Our Salesman 


will tell you about it 
or write 


JOSEPH DIXON CRUCIBLE COMPANY 


Penc. Dept. 98J Jersey City, N. J. 

















This is the factor that holds and increases trade. 


A Customer that wants a “Light Inked’’ Typewriter Ribbon 
requires a ribbon that will give a sharp, clear outline. In order 
to meet this requirement many dealers supply a ribbon contain- 
ing so little ink that while when fresh the impression is clear, 
there is no wear to the ribbon. Besides such ribbons dry out 
and often become worthless. 


Storms’ Dealers supply Cameo Brand No. 338/36. This Ribbon 
is made from an imported fabric counting over 3)0 threads to 
the square inch. It is light in weight with a ten- 
sile strength equal to much thicker fabrics. It 
contains its full quota of ink but gives impres- 
sions as clear-cut as a Cameo. It will give maxi- 
oe ragged o. flat fibred rib- mum durability. 
pap ee ‘akon ae For Elite type machines, no other ribbon should 
tory methods. Its fibres have been Vet be used. For Pica type where clear impres- 
crushed and the edges broken, its sions are desired Cameo Brand No. 308/39 will 
usefulness impaired. , give 100°) satisfaction. STORMS Inking meth- 
ods retain complete absorbency of cloth fibres 
no crushing of cloth or breaking of edges. 


(AA 


















This smooth edge full fibred 
STORMS ribbon comes to the 
user with all the native strength 
of the raw materials, positively 
uniform inking, and free from 
lint; a dependable item of 
supplies 






Write for samples Cameo Brand No. 
3 8-36. 





: = 
Nines scant 


TRACE MARK 


Dep't C., 553 Grand Ave., Brooklyn, N. Y. 
Dae ihedins ( OP'S. 227 Saand Ave. Seon 


MANUFACTURERS OF CARBON PAPER, TYPEWRITER RIBBONS, CARBON ROLLS, ET¢ 
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New York, N. ¥.—The Seneca Falls Rule & Block Com- 
pany has opened an office and exhibit at 200 Fifth avenue 
Fred M. Sichel and Guy D. Hills are in charge. 

New York, N. Y.—AIf Besser, of the J. G. Shaw Blank 
Book Company, is on a trip in the Southern and Western 
states. The illness of Mrs. Besser caused him to defer this 
tour until her recovery. 

New York, N. Y.—H. C. Davison & Company has organ- 
ized to conduct a stationery business; capital stock, $50,000; 
incorporators—H. C., C. M. and H. C. Davison, Jr.; attor- 
ney—C. H. Lott, 206 Broadway. 

New York, N. Y.—W. C. Horn Bro. & Company has 
established a city sales office at 200 Fifth avenue. The 
complete Horn line is shown, including scrap books, desk 
files, albums, binders, prescription books, checker boards 
and cribbage boards. 

New York, N. Y.—The sixtieth anniversary of Edward 
Suydam’s connection with Corlies, Macy & Company, Inc., 
was celebrated in a surprise party at the plant. Nelson 
Macy, president of the company, made an address, and of- 
fered a gift to the veteran. 

Oakland, Calif.—Dalton Brothers have acquired the Tay 
lor Stationery Store, Twelfth street, near Broadway. They 
are nephews of the former manager of Sanborn, Vail & 
Company, San Francisco. 

Philadelphia, Penna.—The wholesale stationery and print- 
ing business of Lambert & Braceland, Twelfth and Market 
streets, has been incorporated. 

Philadelphia, Penna.—The H. J. Fleming Paper Company 
has installed a slitting machine for converting mill stock 
into rolls for adding machines, ticker rolls, die-wiping paper 
and like purposes. 

Philadelphia, Penna.—Russell A. Ogden Company, for- 
merly in the Drexel building, now occupies the store and 
two upper floors of the building at 6 North Third street. 
4 complete line of commercial and social stationery is car- 
ried; a printing and engraving business is done. 

Philadelphia, Penna.—The Quinn Stationery & Printing 
Company, Inc., 229 Pearl street, held an election of officers 
last month. They are: Vincent M. Quinn, president; 
Charles S. McKearnin, first vice president; Miss V. E. 
Strzep, second vice president; E. R. McHenry, secretary- 
treasurer. 

Portland, Ore.—J. O. Freck has opened a stationery store 
on South Broadway, near the Lincoln school. He also 
conducts a printing and engraving business. 

Pottstown, Penna.—Harry A. Smith has opened a sta- 
ticnery and book store. He was connected thirty-four 
years with Evans’ Book Store. That business had been 
purchased by the Neubling Sporting Goods Company. 

Pueblo, Colo.—Weaver-Gibbs Company, Inc., has suc- 
eeded the Weaver-Fagerstrom Company, Inc. 

Richmond, Va.—The Baughman Stationery Company has 
had plans completed for a two-story building to cost $300,- 
000. It will be erected at Marshall and Graham streets. 

Santa Fe, New Mexico.— Wm. P. Pfarr has joined the 
J. F. Collins Company, having charge of the stationery de- 
partment. Mr. Pfarr has been with the Kendrick-Bellamy 
Company, Denver, Colo., the past ten years. 

San Francisco, Calif.— William R. Van Culin, of the Kig- 
gins & Tooker Company, called on the San Francisco trade, 
showing the 1924 lines of “Excelsior” diaries. 

San Francisco, Calif.—Distribution west of Denver on 
“Mosteel” waste baskets, made by The Motors Sheet Steel 
Company, Beach City, Ohio, has been secured by Charles 
S. Dixon, 134 Spring street. 

San Francisco, Calif—F. C. Allen has returned from a 
trip through the Rocky Mountain country, including Den- 
ver, Salt Lake City and Pueblo. He is associated with 
Ernest Wallace, and carries a number of stationery lines 


(Continued on Page 223.) 


Something New— 


The only duplicator not requiring | 
stencils, type gelatine, clay or anything 
else. Will make ten, twenty or hundreds 
of duplicates from one single writing, | 
typewritten, handwritten or drawn. | 
Electrically driven. Paper feeding and | 
all other operations automatic. 


The only combined copier and dupli- | 
cator. i 


The only DRY letter copier. 


THE JEAN ELECTRIC COPIER 
AND DUPLICATOR 


is an entirely new departure in these 
fields, two machines in one. Has a 
multitude of uses in every fair size 
office. 


Exclusive agency granted to properly 
equipped representatives. 


Jean Duplicator Products Corp. 


Headquarters for Copying Equipment and Supplies 
116 Nassau Street, New York 


Also manufacturers of the Jean Rapid Copying Bath 
and Jean Combined Copying Bath and Press. 











Are You Progressive? 


Then here is an unusual opportunity in 
this Jamestown Metal Desk. 

Its exclusive qualities and low price are 
winning new customers and overcoming 
competition for live dealers everywhere. 

Its appearance suggests that richness and 
distinction found in the finest hand made 
wood desks. Electric spot and acetylene 
gas welding makes it as rigid as a beam of 
steel and insures a lasting strength and 
rigidity impossible to attain in wood. 

With its superior quality and unusually 
low price it is a trade getter you cannot 
afford to overlook. 

Let us send you details and prices. 


Jamestown Metal Desk Co., Inc. 
Jamestown, N. Y. 


JAMESTOWN 2 METAL DESK CO 
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Vertical 
File 
Folders 


| ] 
FILING FOLDERS are 


| ' 
U 

naturally a permanent 4 

part of any office equip- Jirsight Gat 

















ment business. There 
are three distinct grades 
which dealers, in gen- } 

eral, demand: ee 


FIRST: The folder of 
unusual strength, of 
the best quality and at- 
tractively finished, to 

serve a dual capacityas ad 
filing folder and guide 











SECOND: The folder of medium grade, tough and long 
wearing, serving all moderate demands 


THIRD: The folder that is subjected to very little wear, 
and is bought solely on a price basis. 


The three qualities of the ROBARCO LINE—Swederope Tag, 
Robarco Tag, and Railroad Tag—in various weights and all 
standard sizes, cover satisfactorily every need. 


Send for samples, catalog and dealer’s discounts. 





Manufactured by 


ROCKWELL-BARNES COMPANY 


820 S. Wabash Ave., Chicago, Illinois 
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Patd. & Pending 
The Super-Service Device That Took The “Bag’”’ Out of Brief Case! 





perme 
ccessi 
weemeatic N. B. 
rters 
femttes in “Art” Bags and Cases—from “A” 
wilt. Brief to “Z’’. Designs and Styles for 


ags you to see. Prices high and low— 








onvenient Patterns old and new. All better 
oncealing value construction too. 

onfidential 

ontainers 





Artz Bag Co. 


6111 Winthrop Ave. Chicago, U. S. A. 
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Akron, Ohio.—The Foster Office Supply Company has 
taken a long lease on 130 South Main street, a four-story 
building with basement. This business was started ten 
years ago by E. C. Foster, now president of the company 

Boston, Mass.- -James E. Johnson, dealer in office equip- 
ment, has moved from 26 Broad street to Room 17, Nos. 40 
Kilby street and 11 Central street. 

Boston, Mass.—The Osborne Office Furniture Company, 
High and Pearl streets, stimulated sales by the use of 
premiums. These included inkstands and desk lamps, de 
pending on the price of the items sold. 

Buffalo, N. Y.—Raymond Bissell is now an executiv: 
with the Cutler Desk Company. He had been postmaster 
of Buffalor and recently business manager of the Buffalo 
Commercial. 

Buffalo, N. Y.—The American Typewriter Exchange, 
Inc., 182-84 Franklin street, has added a complete line of 
office furniture and supplies. The name has been changed 
to the D. C. McGar! Company. 

Chicago, Ill._—George A. White, office and store fixtures, 
suffered a small fire loss at 1717 West Van Buren street 

Chicago, Ill—Rodem’s, an office furniture store, has 
moved from 4 North Wells street to 119-21 North Wells 
street. 

Chicago, Ill—A balcony is being built in the store of 
Horder’s, Inc., 60 East Monroe street. It will be used for 
displaying office furniture. 

Chicago, Ill—B. H. Potts, manager of the office furni 
ture department, The Van Dorn Iron Works Company 
called at the Chicago office in March. 

Chicago, Ill.—David B. Miller, formerly with The To 
ledo Metal Furniture Company, is now advertising man 
ager of the Brunswick-Balke-Collender Company. 

Chicago, Ill.—P. Casey Company, office furniture, 173-79 
North Wells street, escaped damage in a fire which caused 
considerable loss on the upper stories of the building. 

Chicago, IIl. 


Erbe manufacturing Company, was taken ill while on an 


A. C. Scott, manager for the Yawman and 


Eastern trip, and was operated successfully at Philadelphia. 

Chicago, Ill—During March the Chicago office of The 
Berger Manufacturing Company was visited by H. C. 
Baker, assistant manager of branches, and W. L. McQuern 
chief auditor. 

Chicago, Ill—J. B. Gallagher has joined the Chicago 
staff of The Shaw-Walker Company, as a specialist in the 
indexing service department. He has been in this work 
eighteen years. 

Chicago, Ill—The K & L Manufacturing Company, 
Inc., 2652 Elston avenue, an established industry, has in- 
corporated; phonograph record filing cases and other filing 
equipment are manufactured. 

Chicago, Ill—P. K. Gilbert has taken charge of the fur- 
niture department in the Conway building store of Geo 
E. Cole & Company. He had been with the Franklin Desk 
Company, Chicago, four years. 
had been traveling for an electrical manufacturer. 

Chicago, Ili—The direct branch of The Wabash Cab- 
inet Company has been discontinued, and the line is now 
handled by the Marshall-Jackson Company. D. C. Howe, 
who has been the factory representative, will handle the 


For the past two years he 


Wabash Line under O. R. Geuther, manager of the Mar- 
shall-Jackson furniture department. 
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Put sts de in Your Desk Sales 


A live dealer and a live 
line form a combination 
which is bound to win. 
Take a quality line like 
CLEMCO, forinstance. It 
is full of good talking points 
and it lives up to every 
one of them. CLEMCO 
desks put that spring into 
the sales which makesthe | : 
business interesting—and 
profitable. 



















THE 
“2-in-1” 
CLEMCO 


It is a world-beater for a 
typewriter desk. A perfect 
clerical desk and the best 
typewriter desk made. The 
CLEMCO ball-bearing 
all-steel mechanism 
does the trick. 








The Clemetsen Company 
3401-61 Division Street 
CHICAGO 











OTTER LLL eS UES OUONNLLAD AAU AOUADORANALLUCHNLEOO UL eOOAN nA Mada agen AU AMdaU LARUE 


Imperial Steel Cabinet Co. 
2130-2152 Fulton St. Chicago 


Frequently you have opportunity to bid on 
special equipment for courthouses, banks 
or other public institutions. Your 
special knowledge of local conditions 
and acquaintance with local authorities 
are valuable to us—our special knowl- 
edge of construction and in.tallation of 
equipment can be of immense value to 
you, 


The next time a public building is to be 
erected in your territory, send us parti- 
culars at once and we will furnish you 
blueprints and quotations on the equip- 
ment. We have been making special 
order courthouse and bank furniture 
for the past eighteen years and we are 
prepared to give first-class service. 


BIBSere 


Our catalog shows a few of the many differ- 
ent products of our plant. It is neces- 
sarily restricted in space while our 
service covers every possible steel fur- 
niture need. However it gives a very 
good introduction to our service and 
we shall be glad to send you a copy. 




















210 OFFICE APPLIANCES April, 1923 





DETAILS THE TIME-CONSUMING TRIVIALS NE- 
GLECTED BECAUSE OF POOR EQUIPMENT 
The efficiency of an office is dependent to an ever-increasing degree on the 


manipulation of details. These office details are generally neglected, often 
completely overlooked, simply because of inadequate equipment. 


Polar office efficiency experts have gathered together a large and comprehensive 
line of office detail specialties which greatly increase the efficiency and celerity 
of the worker. Over 40 strong, these numbers are enjoying a steady demand. 
Stationers and office equipment dealers handling Polar products testify to their ¢ 
popularity and to the resultant remuneration. 








Our new catalog is unique and interesting in its makeup. May we send one to you? 
































——... 





| POLAR MANUFACTURING CO. 93923582", 













RELIABLE RUBBER STAMPS 
AND ACCESSORIES 


Rubber Type - Stencils - Seals - Numbering Machines 


Sole Distributors and Manufacturers o 


“Standard” and “Justrite” Inks and 
Pads for Rubber Stamps 

“Advance” Self-inking Stamps 

“Quality” Dating and Numbering 
Stamps 

“Superb” Type Band Daters 

“Economy” Band Daters 

“Industrial” Band Daters 

“Best” Dating and Numbering Sample Impression of ECONOMO 


Stamps 
“Flexo” Hand Band Daters rant| 
12 


“Colonial” Hand Band Daters 
“Superb” Time Stamps 
“Economo” Time Stamps 





We Carry in stock a complete line of Automatic Numbering Machines 


Louis Melind Co. Consolidated Stamp Mfg. Co. 
362 W. Chicago Ave., Chicago 87 Maiden Lane, New York NOV 30 1920 
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Chicago, Ill—Two special cars left Chicago on the Penn- 
sylvania Railroad for Youngstown, Ohio, March 21, car- 
rying representatives of The General Fireproofing Com 
pany. Men from twenty-two markets in this vicinity jour- 





neyed from Chicago to attend the annual sales convention. 

Chicago, Ill.—G. Wells Baker has joined the local sales 
staff of the Art Metal Construction Company. Some years 
ago he sold metal office furniture in Chicago. He then 
took a tour to gulf ports in a motor boat, accompanied by 
Mrs. Baker. The trip was made from Lake Michigan 
through the Chicago drainage canal, the Illinois & Michigan 
Canal, the Illinois river and the Mississippi. Several years 
were spent in the South before the Bakers decided to re- 
turn to Chicago 

Chicago, Ill—The General Fireproofing Company’s Chi- 
cago sales offices will be moved this month from 223 West 
Madison street to the fourth floor in the new building at 
10 North Clark street. A fine display space will show the 
“All-Steel” line. The general office and warehouse will 
be moved to the five-story building on South LaSalle street 
recently purchased by the company. This will enable much 
better handling of stocks. A two-car switch serves the 





This is FILEDEX— 


the mechanical way of card filing which 
eliminates all misfiling and lost cards. 
Uses standard 3x5, 4x6, 5x8 and 6x9 cards 
according to size of device. 


new warehouse. 

Detroit, Mich—George A. Drake, president, and O. L. 
Bickford, of the George A. Drake Company, were in New 
York last month. office—installation of single unit will mean 

Corry, Penna.—The Corry-Jamestown Corporation has ree nthe tae ee 
purchased a site adjoining its plant, and will erect an addi- 
tion this spring. The work projected will enable the com- 
pany to double the capacity of the plant. 

Fall River, Mass.—The Adams Book Store has taken on 
an additional floor for the display of office furniture. The Filedex Corporation of America 
institution recently celebrated its eighty-first anniversary. 

Indianapolis, Ind.—Henry C. Thornton, Jr., has been 
elected vice president of Thornton-Levy Company. 


Every Business Can Use It— 


Inexpensive to install—costs less to operate 
than other card files—operates simply by press- 
ing the key—can be adapted to any individual 





SE Sa EN 


Promises to Be Greatest Seller of the Day 


Write us today for details of selling proposition. 


<operet 








GREEN BAY, WISCONSIN 











Indianapolis, Ind.—Edward Warfel, formerly with the 
Indianapolis Times, has joined the Fulton Office Furniture 


i 
« 
tid 
b 
Le 
3 
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Company. 

Indianapolis, Ind.—At the annual election of the Busi- 
ness Furniture Company the following officers were 
chosen: F. H. Sidman, president; Wm. Moorely, vice 


president; C. S. Ober, secretary-treasurer. 

Los Angeles, Calif—The Yawman and Erbe Manufac- 
turing Company has signed a lease for a store in the new 
building now under construction on Hill street, South of 
Ninth. 

Madison, Wis.—Willard N. Parker, of The Parker Com- 
pany, was elected governor of the tenth district by a con- 
vention of the Rotary Clubs at Milwaukee in March. 

Madison, Wis.—-The Frautschi Furniture Company con- 
ducted a filing and finding school March 22 and 23. Miss 
Irene Warren, director of the Chicago School of Filing, 
gave instruction on filing methods for office workers. 


Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 


Montreal, Quebec, Canada.—R. J. Waller is manager of 
the local offices of the Canadian Office Appliance & Supply 





Company, Toronto. 

Portland, Ore.—The furniture department of the J. K. 
Gill Company is now located on the third floor of the new 
Gill building. John B. Hibbard is in charge. 

Portland, Ore.—Percy Smith, president of the Westmade 
Desk Company, visited San Francisco, to get in touch with 
the displays of his products in the store of H. S. Crocker & 
Company 

San Francisco, Calif.—The lines of the Weis Manufac- 
turing Company were shown the local trade by Wm. T. 
Hughes. 

San Francisco, Calif—Charles H. Victor, manager here 
for the Yawman and Erbe Manufacturing Company, made 
a business trip to Los Angeles recently 

(Continued on Page 219.) 


Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 


men of proven ability. Write him. 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you buildit up. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 







Sell 


Your 
Own 


Brand 














US. ean 


Sansom & St Sits. 
Philadelphia, Po. 













Financial Aid 
for 


Typewriter Dealers 


To those dealers who fully realize the 
possibilities of “time sales” but who are 
unable to finance the accounts them- 
selves, we offer an installment service 
which is a real sales producer. 


Our plan enables the dealer to sell 
every make of typewriter on long time 
payments, without requiring any invest- 
ment or expense on his part. And it is 
free to every established typewriter 
dealer. 

Let us show you how you can use our 
installment service plan as prof- 


itably as our other dealers 
are now using tt. 


YOUNG TYPEWRITER CO. 


25 West Lake St. Chicago, II. 














Allentown, Penna.—R. W. Uhlig, 924 Turner street, is de- 
veloping a new typewriter with a single shift. He had been 
vice president of the Allen Typewriter Company. 

Almond, N. Y.—R. C. Mason now has distribution for 
Woodstock typewriters in Almond and contiguous terri 
tory. 

Appleton, Wis.—The Valley Sales & Service Company 
has organized to manufacture and deal in typewriters, add 
ing and all kinds of office machines and furniture; capital 
stock, $5,000; incorporators—Otto Griesser, Jr., John P 
Gilsdorf, John M. Schultz. 

Binghamton, N. Y.—The Southern Tier Typewriter Com- 
pany (formerly the Binghamton Typewriter Exchange), 
H. L. Fillebrown, is now a distributor for the Woodstock 
Typewriter Company. 

Boston, Mass.—Jas. J. Shannon & Company has moved 
from 50 Bromfield street to 36 Bromfield street. 

Boston, Mass.—Ernest Green, London manager for the 
Thorp & Martin Company, visited headquarters a few 
weeks ago. 

Chicago, Ill.—A. R. Ames, of the Ames Supply Company, 
made an extensive Eastern trip in March. 

Chicago, Ill.—F. B. McGeough, of the Royal Typewrite: 
Company, Inc., is recovering from an operation. 

Chicago, IlL—Membership in the Chicago Association of 
Commerce has been taken by the Royal Typewriter Com 
pany, Inc. 

Chicago, Ill.—The Pioneer Direct Supply Company, for 
merly at 138 North La Salle street, has moved to 128 North 
La Salle street. 

Chicago, IlL—The Shipman-Ward Manufacturing Com- 
pany has increased its capital stock from $215,000 to $215,- 
000 and 2,000 shares no par value. 

Chicago, IllL—C. A. Lloyde, Champaign, IIl., accompa- 
nied by his wife, was a March visitor at the general offices 
of the Woodstock Typewriter Company. 

Chicago, Ill—E. P. Ryan, a special representative of th 
headquarter’s sales organization, was a March visitor a 
the local office of the Underwood Typewriter Company. 

Chicago, Ill.—Eric B. Lindstrom has joined The Noise 
less Typewriter Company here as a city salesman. He was 
formerly in the typewriter field, but for the past thre« 
years was connected with a stocks and bonds house 

Chicago, Ill_—George W. McClellan, manager of the local 
branch of the Underwood Typewriter Company, accompa 
nied by Mrs. McClellan, sailed March 21 from San Fran 
cisco on the Admiral liner “President Wilson.” An eight 
weeks’ tour of the Orient was won by Mr. McClellan’s or 
ganization in a recent contest. 

Denver, Colo.—George Walker, distributor of the Corona 
typewriter, has been elected president of the National City 
Deposit Company. 

Denver, Colo.—J. W. Feagans has been appointed dis- 
trict manager for Colorado by the Woodstock Typewriter 
Company. His headquarters are at 619 Grant street. He 
had been a Chicago salesman for The Oliver Typewriter 
Company, and recently left the L. C. Smith & Bros. Type- 
writer Company. 

Dover, N. H.—Ernest C. Lord, who formerly covered the 
New Hampshire territory for the Royal Typewriter Com- 
pany, Inc., as salesman, has joined the sales force of Ed- 
ward H. Quimby, a leading office equipment and type- 
writer dealer of this place—John T. Haley, of Dover, N. H., 
has also been added to Mr. Quimby’s force. 


t 
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ORPIN 
TYPE- 
WRITER 
DESKS 


PERMANENT GOOD SERVICE 


There are some interesting features about the build and operation of this desk. The 
typewriter platform is balanced for easy operation when carrying its load, yet it stands 
firm in place until moved—there are no violent disappearances on its part. Carefully 
fitted and finished, the desk is excellent value for the money. It should be in your 
display room. Ask us for further particulars. 


ORPIN DESK COMPANY, 32}.Msitora Sues 
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a \ 
yt 4 2305 to 2315 N. Broadway 


ST. LOUIS, MO. 
Write for Special Folder 


=," 


You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 























Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares with 
the price. Show 
him this Bent- 
son cabinet, 
quote the. cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our illustrated 
folder detailing 
its features. 





No. 2460 BANK AND OFFICE TABLE 


Write today. 


We specialize in 
OFFICE TABLES 
and COSTUMERS 


New York Repre- 
sentative: 


JOSEPH WALLACE, 
353 Canal St. 


The Bentson Manufacturing Co. 


AURORA ILLINOIS 


Write us for illustrations and prices. 


UDELL-PREDOCK MFG. CO. 
2305 to 2315 N. Broadway ST. LOUIS, MO. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office Service 





Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means 
a saving of thousands. 
—Pronounced by experts as the 
commercial model ever produced. 
—Extra heavy and precise construction 
without the objectionable features of the 
old type beam scale. 

—Many new and desirable points of in- 
teresting construction to make good sales 
talks and excellent window displays. 
—Write for full particulars. 


TRINER SCALE & MFG. Co. 
2714 W. 21st St. CHICAGO, ILL. 


best 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 
One suited to the requirements of every 
office, whether the -daily mail is 25 letters 
or 150,000. 


Standards are the ‘most efficient, durable, 
and widely distributed envelope sealers on 
the market. 


Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 

DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 








ot 


IANCES 


SOMETHING 
NEW 


and 
VERY 
SALEABLE 


Superbly Modeled Heads 
of Virile Aztec Nobles 


Beautiful Women 
of Mexican Types 


Made by the famous Tlaquepaque Indians 
Daintily colored—Size 6x4 inches 
For the walls of office or den 
ero oO OD 
$4.25 per pair, packing and carriage paid 


Liberal discount in quantities 
to office appliance dealers 


oO OO O D 


Tobacco jars, book ends, ink stands 
water cooling bottles, paper weights 
pin trays, flower urns, candle sticks 
etc., etc., in genuine Aztec pottery 


Ask for fotos. 
eOr OOM 


THE LEWIS POTTERIES 
Apartado No. 15 
Guadalajara - - - - Mexico 





¥ 
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Canary Manilla 


SECOND SHEETS 
Size 814x11—500 to Ream, 40 Reams to 
3undle. 


Mulberry Manifold 


White Six flat 
84x11. 


White Sulphite Bond 


Flat and cut 8%x11, weights, Ib. 
and 24 Ream sealed in Bundles. 


and Colors, and cut 


16, 20 


We are Headquarters 





Stock always on hand 


It will pay you to get our 
Samples and Prices 


STENO BOOKS 
BOND PADS, etc. 


Hano-Weinkrantz Co., Inc. 


133-135-137 Mulberry St. N. Y. City 
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Fort Mead, Fla.—Cleveland & Meek, publishers of the 
Fort Mead Leader, have taken over the distribution of the 
Woodstock typewriter in that locality. 

Fort Smith, Ark.—J. B. Maple, assistant manager of the 
Typewriter Exchange, was a victim of the “flu” during the 
recent epidemic. 

Fort Smith, Ark.—Elick Maledon, a “combination” man, 
with the local Royal dealer, has been transferred to Okla- 
homa City as his salesman. 

Fort Smith, Ark.—D. C. Baldwin, head of the Typewriter 
Exchange, 8 Hotel Main Court, was ill recently for several 
days with influenza. He recovered satisfactorily and is 
again back on the job. Mr. Baldwin says that this was 
the first time he had had a doctor in to see him in more 
than forty years. 

Hammond, Ind.—R. F. Hoyt is now representing the 
Royal Typewriter Company, Inc., in Hammond and adja- 
cent territory. 

Hartford, Conn.—Otto Thieme, superintendent of the Un- 
derwood Computing Machine Company’s factory, took a 
brief winter vacation in Bermuda. 

Havana, Cuba.—The agency for Corona typewriters has 
been acquired by Moore & Reid. H. E. Swan was the for- 
mer distributor. 

Independence, Kans.—The Office Appliance Company, 
Emporia, has opened a branch here in charge of Garland 
McCoy. 

Jacksonville, Fla—-D. A. Dixon has sold his interest in 
the Dixon Office Supply Company of this city. He has 
opened an office equipment store in Tallahassee, where he 
has taken over the distribution of Woodstock typewriters 
for the district. 

Joplin, Mo.—C. O. Smith has been promoted by the 
Woodstock Typewriter Company from distributor here to 
district manager of a Minnesota territory. 

Kansas City, Mo.—F. W. George, manager of the Wood- 
stock branch here, is doing some special work, traveling 
among the sales branches. During this special assignment, 
George P. Crandall is acting manager here. 

Kissimmee, Fla.—The Woodstock Typewriter Company 
has appointed the Wenner-Sawyer Company, of this place, 
as agents for the Woodstock machine. 

Los Angeles, Calif—The Guaranteed Typewriter Com- 
pany has moved from 401-10 Knickerbocker building to 
751 South Spring street. 

Los Angeles, Calif.— William C. Duff, formerly with the 
Newark branch of the L. C. Smith & Bros. Typewriter 
Company, is now with the local branch, Citizens’ National 
Bank building. 

Miami, Fla.—G. S Jones, formerly with the Underwood 
Typewriter Company at Jacksonville, has taken the agency 
for Woodstock typewriters in Miami and Dade counties. 

Middletown, N. Y.—E. R. Aurline, 5 Chamber of Com- 
merce building, has been appointed local distributor for the 
Woodstock Typewriter Company. He established himself 
in the typewriter business here two years ago. 

Milwaukee, Wis.—E. H. Jones, manager here for the 
L. C. Smith & Bros. Typewriter Company, has been ap- 
pointed sales manager for the East central district. He 
continues as manager of the Milwaukee office. 

New Orleans, La.—Robert B. Moodie has been appointed 
Southern sales manager by the Demountable Typewriter 
Company. He had been with the L. C. Smith & Bros. 
Typewriter Company for many years. 

New York, N. Y.—M. C. Hull has been appointed as- 
sistant manager of national accounts by the Royal Type- 
writer Company, Inc. He had been selling in the field pre- 
viously, 

New York, N. Y.—James S. Martin, publicity director of 
the foreign department, Remington Typewriter Company, 
was one of several who consulted with the educational com- 





clAR-(-TYPE 


THE WONDER TYPE CLEANER 


THE ORIGINAL PRODUCT 
OVER HALF A MILLION USERS AND 
STEADILY INCREASING 


DOES NOT EVAPORATE 


GIVES COMPLETE SATISFACTION 












JUST APPLY WITH DAUBER 
CLEANS INSTANTLY 











The original—and best. Consumer demand proves 
it. That is why progressive dealers stock no 
other. A trial order will convince you. 







The Clarotype Company, Inc. 


16-D Hudson St. NEW YORK 








PHILCO BRAND 


Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 











PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office Service 


Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means 
a saving of thousands. 
—Pronounced by experts as the 
commercial model ever produced. 
—Extra heavy and precise construction 
without the objectionable features of the 
old type beam scale. 


—Many new and desirable points of in- 
teresting construction to make good sales 
talks and excellent window displays. 


—Write for full particulars. 


TRINER SCALE & MFG. Co. 
2714 W. 21st St. CHICAGO, ILL. 


best 




















STAN DARD 


ELOPE SEALER{ 


Yy S GON 
yAUMN\\S 
CREVERTHE WN 







Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 
One suited to the requirements of every 
office, whether the -daily mail is 25 letters 
or 150,000. 

Standards are the ‘most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 

DEALERS AND OFFICE SPECIALTY SALESMEN: 
We have an interesting proposition to make you 


if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 
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SOMETHING 
NEW 


and 
VERY 
SALEABLE 


Superbly Modeled Heads 
of Virile Aztec Nobles 
©) 


Beautiful Women 
of Mexican Types 


Made by the famous Tlaquepaque Indians 
Daintily colored—Size 6x4 inches 
For the walls of office or den 
eo Oo OD 
$4.25 per pair, packing and carriage paid 


Liberal discount in quantities 
to office appliance dealers 


oo OO OM D 


Tobacco jars, book ends, ink stands 
water cooling bottles, paper weights 
pin trays, flower urns, candle sticks 
etc., etc., in genuine Aztec pottery 


Ask for fotos. 


oor OOD D 


THE LEWIS POTTERIES 
Apartado No. 15 
Guadalajara - - - - Mexico 
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Canary Manilla 
SECOND SHEETS 


Size 814x11—500 to Ream, 40 Reams to 
3undle. 


Mulberry Manifold 


White flat 
84x11. 


White Sulphite Bond 


Flat and cut 8%x11, weights, lb. 16, 20 
and 24 Ream sealed in Bundles. 


and Six Colors, and cut 


We are Headquarters 





Stock always on hand 


It will pay you to get our 
Samples and Prices 


STENO BOOKS 
BOND PADS, etc. 


Hano-Weinkrantz Co., Inc. 


133-135-137 Mulberry St. N. Y. City 
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Fort Mead, Fla.—Cleveland & Meek, publishers of the 
Fort Mead Leader, have taken over the distribution of the 
Woodstock typewriter in that locality. 

Fort Smith, Ark.—J. B. Maple, assistant manager of the 
Typewriter Exchange, was a victim of the “flu” during the 
recent epidemic. 

Fort Smith, Ark.—Elick Maledon, a “combination” man, 
with the local Royal dealer, has been transferred to Okla- 
homa City as his salesman. 

Fort Smith, Ark.—D. C. Baldwin, head of the Typewriter 
Exchange, 8 Hotel Main Court, was ill recently for several 
days with influenza. He recovered satisfactorily and is 
again back on the job. Mr. Baldwin says that this was 
the first time he had had a doctor in to see him in more 
than forty years. 

Hammond, Ind.—R. F. Hoyt is now representing the 
Royal Typewriter Company, Inc., in Hammond and adja- 
cent territory. 

Hartford, Conn.—Otto Thieme, superintendent of the Un- 
derwood Computing Machine Company’s factory, took a 
brief winter vacation in Bermuda. 

Havana, Cuba.—The agency for Corona typewriters has 
been acquired by Moore & Reid. H. E. Swan was the for- 
mer distributor. 

Independence, Kans.—The Office Appliance Company, 
Emporia, has opened a branch here in charge of Garland 
McCoy. 

Jacksonville, Fla.—-D. A. Dixon has sold his interest in 
the Dixon Office Supply Company of this city. He has 
opened an office equipment store in Tallahassee, where he 
has taken over the distribution of Woodstock typewriters 
for the district. 

Joplin, Mo.—C. O. Smith has been promoted by the 
Woodstock Typewriter Company from distributor here to 
district manager of a Minnesota territory. 

Kansas City, Mo.—F. W. George, manager of the Wood- 
stock branch here, is doing some special work, traveling 
among the sales branches. During this special assignment, 
George P. Crandall is acting manager here. 

Kissimmee, Fla.—The Woodstock Typewriter Company 
has appointed the Wenner-Sawyer Company, of this place, 
as agents for the Woodstock machine. 

Los Angeles, Calif—The Guaranteed Typewriter Com- 
pany has moved from 401-10 Knickerbocker building to 
751 South Spring street. 

Los Angeles, Calif.— William C. Duff, formerly with the 
Newark branch of the L. C. Smith & Bros. Typewriter 
Company, is now with the local branch, Citizens’ National 
Bank building. 

Miami, Fla.—G. S Jones, formerly with the Underwood 
Typewriter Company at Jacksonville, has taken the agency 
for Woodstock typewriters in Miami and Dade counties. 

Middletown, N. Y.—E. R. Aurline, 5 Chamber of Com- 
merce building, has been appointed local distributor for the 
Woodstock Typewriter Company. He established himself 
in the typewriter business here two years ago. 

Milwaukee, Wis.—FE. H. Jones, manager here for the 
L. C. Smith & Bros. Typewriter Company, has been ap- 
pointed sales manager for the East central district. He 
continues as manager of the Milwaukee office. 

New Orleans, La.—Robert B. Moodie has been appointed 
Southern sales manager by the Demountable Typewriter 
Company. He had been with the L. C. Smith & Bros. 
Typewriter Company for many years. 

New York, N. Y.—M. C. Hull has been appointed as- 
sistant manager of national accounts by the Royal Type- 
writer Company, Inc. He had been selling in the field pre- 
viously, 

New York, N. Y.—James S. Martin, publicity director of 
the foreign department, Remington Typewriter Company, 
was one of several who consulted with the educational com- 





clAR-O-TYPE 


THE WONDER TYPE CLEANER 


THE ORIGINAL PRODUCT 
OVER HALF A MILLION USERS AND 
STEADILY INCREASING 


DOES NOT EVAPORATE 


GIVES COMPLETE SATISFACTION 












JUST APPLY WITH DAUBER 
CLEANS INSTANTLY 











The original—and best. Consumer demand proves 
it. That is why progressive dealers stock no 
other. A trial order will convince you. 







The Clarotype Company, Inc. 
16-D Hudson St. NEW YORK 








PHILCO BRAND 


Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 











PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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WHY YOU SHOULD BE SELLING 
“SOLO” 
STAMP PADS 


Because of its different construction, its uniform 
inking qualities, the SOLO Stamp Pad is being 
adopted as a standard pad by the largest, as well 
as the smallest rubber stamp users. 


SOLO Stamp Pads never flood no matter how 
damp the weather conditions—neither do they 
dry out, being inked from the bottom by capil- 
lary attraction. 

SOLO Pads cost no more than the regular felt 
variety—AND THEY LAST TWICE AS LONG. 
Place your order with any of the firms listed be- 
low and you will secure factory discounts. 
Consolidated Stamp Mfg. Noble & Westbrook Mfg. 
87 Maiden Lané, New York 


Century Rubber Stamp 


0., 
Hartford,: Conn. 


Louis Melind Co., 
362 Chicago Ave., 
Chicago, Ill. 


Ss. D. Childs & Co., 
136 S. Clark St., 
Chicago, Ill. 


H. C. Liepsner Co., 
Kansas City, Mo. 


orks, 
551 Pearl St.,. New York 


R. A. Stewart & Co., 
80 Duane St., New York 


Cooper Stamp Works, 
7 Cooper Sq., New York 
Dixie Stamp & Seal Co., Barnard Stamp Co., 
Atlanta, Ga. St. Louis, Mo. 


Hoff Rubber Stamp Co., 
Minneapolis, Minn. 


E. C. Shaw Co., 
Cincinnati, O. 


PEERLE#s § 


CARBON & RIBBON MFG. CO., INC. 
113 WEST BROADWAY NEW YORK CITY 


Modern Stamp Co., 
Baltimore, Md. 


New Orleans Stencil Works, 
New Orleans, La. 

















“THE HOUSE THAT APPRECIATES YOUR BUSINESS” 





All Makes - - Selected Grades 


E sell selected ‘“‘ROUGHS” that are with- 
out an EQUAL. 


W* sell the RENOVATED grades that look 
like REBUILTS. 


E sell the highest grade REBUILTS that look 
like NEW. 


E offer PROMPT service and immediate 


DELIVERY. 

E EMPLOY the best MECHANICS ob- 
tainable. 

E SPECIALIZE in supplying dealers 
EVERYWHERE. 


E aim to SATISFY our CUSTOMERS with Al 
service and with Mr. A. Morse’s reputation 
squarely behind every transaction. 


WRITE or CABLE for our PRICE LIST effective April Ist 


Capital Typewriter Co. 
312 Broadway, New York, U.S. A, 


““IN THE HEART OF THE TYPEWRITER INDUSTRY” 
Cable Address—Capsales, New York A MORSE, General Manager 











4 {pril, 1923. 


mittee of the New York Employing Printers’ Association. 
The discussion covered the handling of problems that arise 
in the teaching of printing. 

Paramaribo, Dutch Guiana.—Wilfred E. Van Romondt 
has become representative of the Corona Typewriter Com- 
pany, Inc., succeeding G. Van Dien, Jr. 

Peoria, Ill.—A. A. Bluemke has succeeded J. J. Coughlin 
here as manager for the Royal Typewriter Company, Inc. 
Mr. Bluemke had been a salesman in the Chicago organ- 
ization. 

Port-au-Prince, Haiti—The Haiti Import & Export 
Company, distributor of the Corona typewriter, has changed 
its name to the National Garage. 

Portland, Maine—The Martin Typewriter Company has 
moved from the Y. M. C. A. building to 206 Baxter building 

Providence, R. I—G. G. Carr has been appointed man- 
ager of the local office of the L. C. Smith & Bros. Type 
writer Company. 

San Antonio, Texas.—S. E. Slaughter, district manager 
of Southern Texas for the Woodstock Typewriter Com- 
pany, led the field in February business, both in volume of 
sales and in net. 

Seattle, Wash.—The Northwest Typewriter Exchange 
opened offices and shoprooms on the second floor of the 
McDermott building, Fourth avenue and Pine street, 
March 7. 

Smyrna, Del.—Frederick J. Dodson, who has been ap- 
pointed postmaster here, will continue his interest in the 
Liberty Typewriter Company. 

South Weymouth, Mass.—H. C. Metcalf, formerly with 
the Royal Typewriter Company, Inc., at Boston, is now 
representing the company here. His address is 203 Union 
street. 

Spokane, Wash.—Fleming-Murphy Company, Inc., has 
organized to do a wholesale and retail business in type- 
writers, supplies, stationery, books, etc.; capital stock, 
$10,000; incorporators—C, R. Fleming and E. A. Murphy. 

Syracuse, N. Y.—W. A. Yancy, managing director of the 
L. C. Smith & Bros. Typewriter Company, Ltd., London, 
England, visited the parent company a short time ago. 

Tegucigalpa, Honduras.—The E. E. Huber Honduras 
Company has taken over the business formerly handled by 
E. E. Huber & Company, of San Salvador. 

Trenton, N. J—M. R. Bigelman, an old time typewriter 
man, has been promoted by the Woodstock Typewriter 
Company to be district manager of Eastern Pennsylvania. 
He makes his headquarters here. 











(Loose Leaf—Continued from Page 200.) 

San Francisco, Calif—Richard J. Connell, representing 
the Stationers’ Loose Leaf Company, was among the sales- 
men calling on the local stationery trade in March. 

San Francisco, Calif—Thomas W. Moore, of the Wilson- 
Jones Loose Leaf Company, was enthusiastic over business 
conditions on returning from a trip through the Pacific 
Northwest. 

Topeka, Kans.—H. E. Hawkins, sales manager of the 
Stationers’ Loose Leaf Company, visited the store of the 
Hall Lithographing Company in March. 





(Pens and Pencils—Continued from Page 199.) 
spend most of his time in contact with the trade here and 
elsewhere in the territory. L. A. Kendall has come on from 
the home office at Fort Madison, Iowa, to handle the office 
work. 

Seattle, Wash.—F. C. 


Porter, formerly Northwestern 


Canada representative for the L. E. Waterman Company, 
now represents the company in Washington, Idaho, Ore- 
gon and Montana, with headquarters at Seattle. 

Wilmington, Del.—The American Beauty Pencil Corpora- 
tion has organized to manufacture lead. pencils, crayons, 
etc.; capital stock, $500,000. 
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PAT. DECEMBER 21, 1915 
THE AZORA 
THE AZORA AIR CUSHION 
TWIRLER RING (Cross-Section View) 





Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZORA 


AIR CUSHIONS AND TWIRLER RINGS 


are in use all over the U. S. and are consid- 
ered a staple standard article by scores of 
dealers. They Conserve strength in the 
typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its 
period of usefulness. Every typewriter 
owner needs them, they are quickly and 
easily attached. A first glance at them im- 
presses your customer with their useful and 
practical features. There is good profit in 
selling them. 
Write us right now 


AZORA RUBBER COMPANY 


54th and 20th Sts. $3 :: Cicero, IIL. 

















The Indication of Quality 


The indication of quality is repeat orders. 
High grade materials backed by the facilities 
of an intelligent and energetic organization 
has made a name for our products: 


Carbenized rolls for billing and adding machines 
Oi) soluble pencil carbon papers 
Typewriter ribbens and carbon papers 


The trade has judged American Manifold’s 
Multigraph ribbons as unequalled. Write for 
samples and other particulars. 


American Manifold Products Corp. 


General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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The 
Standard 


Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, 
lightest and speediest on 
the market. Saves time and money. It 
is a portable safe for your postage stamps. 
Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER Co. 


Revere Boulevard EVERETT, MASS. 








Dealers, Exchanges, 
Repairmen, Salesmen- 


TYPEWRITERS 
ADDING The long wait is nearly over. 
MACHINES The Guide your industry has 
CHECK WRITERS always needed—with trade 
— information, gathered for 
ADDRESSING 
AND DUPLICATING years at tremendous ex- 
MACHINES pense, will soon be your very 
MAIL ROOM own. 
EQUIPMENT 
ones There’s Nothing Like It! 


CASH REGISTERS 




















American Exchange Service 
35 South Dearborn St. Chicago 
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No. 429 





No. 421% 


GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 


37-45 Prescott St. 
Grand Rapids, Mich. 











No. 411 














ES C Q 
SCRATCH PADS 


STATIONERS—Write us for sample and 
case lot prices on tliese pads. They are 
made of good pencil stock, quarter-inch 


pad, in the following sizes: 
No. 20 2144x4" 
22 34% x6" 
24 4x6” 


No. 26 5x8" 

28 6x9” 

30 7x12" 
These unruled pads are stock merchandise 
and orders will be filled at once, on receipt. 
Special sizes and rulings can be furnished. 


Do not forget that we make 


ELKHART 
Stenographers’ 
Note Books 


ELKHART STATIONERY CO. 


ELKHART, INDIANA 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
ness investment 
toits owner. It 
is a part Of his 
equipment—a vital part. He wants 


his machine to pay dividends—to 
turn out the greatest amount of 


















work in the shortest space of time. _ 
lidi 

The use of the “Satellite” Adjust- | 
able Typewriter Stand will help to — 
accomplish this. It has for offices Cheek 
e 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Dayton 
Engineering Laboratories Company; 
The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


Write Dept. A 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 






This is Model 2X 

















Constantly 
Increasing 
Demand 


for 


| MILO Typewriter Ribbons and Carbon 
Papers is the best proof of their success. 
Each year finds MILO products gaining 
wider and wider popularity. The reason 
is not far to seek. They represent a 
happy combination of superlative qual- 
ity in manufacture and economy of cost. 
You will always find them dressed in 
handsome packages that are in keeping 
with the excellence of their contents 








A line from you will bring complete sam- 
ples and prices. 





MILO 2AREON CORPORATION 
PENN YAN, N. Y. 
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Buffalo, N. Y.—H. R. Johnson, of the home office, Vic- 
tor Adding Machine Company, was a Buffalo visitor in 
March. 

Chicago, IlL—James L. Dalton, president of The Dalton 
Adding Machine Company, visited the Chicago office March 
12. 

Chicago, Ill—The Reliable Typewriter Company, 170 
West Washington ‘street, has purchased the stocks and 
good will of the Adding Machine Corporation. 

Chicago, Ill—J. B. Moody, Chicago manager for The 
Dalton Adding Machine Company, has added two men to 
his staff. They are Ray Brown, of Cincinnati, and L. G. 
Fiertag, of Fort Wayne, Ind. Both are recent graduates 
from a factory sales school. 

Detroit, Mich.—F. H. Dodge, vice president of the Bur- 
roughs Adding Machine Company, made an extended tour 
through the Southern states, visiting agencies while on the 
trip. 

Detroit, Mich—W. H. Marsh, who had been in the ad- 
vertising department of the Burroughs Adding Machine 
Company, is now with the Brotherton Company, an adver 
tising agency. 

Newburgh, N. Y.—F. J. Brannigan & Company, office 
equipment dealer, has taken the agency in their district 
for the Wales Adding machine, and is meeting with success 
in the new undertaking. 

New York, N. Y.—The Federal Adding Machine Com- 
pany, Inc., has been reorganized, and plans made for mar 
keting the product. T. A. Triggs has been appointed sales 
manager. He had been with the Elliott-Fisher Company 
and the Burroughs Adding Machine Company. 

Philadelphia, Penna.—Frederic Goudy, art director of the 
Lanston Monotype Machine Company, has recovered from 
an operation at a Philadelphia hospital in February. 

Pueblo, Colo.—The Burroughs Adding Machine Company 
has moved its local offices to 219 West Third street. The 
former location has been taken over by the Pueblo Finance 
Corporation for its industrial banking department. 


(Furniture—Continued from Page 211.) 

San Francisco, Calif—F. C. Wentworth & Company has 
taken new quarters at 39 Stevenson street, occupying two 
floors, the basement and a mezzanine balcony. The busi- 
ness had been located at 539 Market street—A branch 
has been opened at Sacramento, in charge of R. A. Parcel. 

Seattle, Wash.—The Hamilton Sales Company has moved 
to 910 White building. The company distributes the Acm« 
visible filing system and the Findex system. 

York, Penna.—The York Safe & Lock Company has 
taken out group insurance for its employes, policies rang 
ing from $500 to $2,000. 

Youngstown, Ohio.—The General Fireproofing Company 
has increased its capitalization $1,000,000 in preferred 
shares and will supplant common stock with 200,000 shares 
of no par value stock 

Zanesville, Ohio.— Le Roy Hansell has joined the Ohio 
Office Supply Company, having succeeded Charles E. Du- 
vall as manager. Mr. Hansell had been with The Buntell- 
Roth Company at Dayton and Springfield 


A skinflint is a man who has lots of money which he 
doesn’t give to people who haven’t done anything to entitle 
them to any of it—The Office Cat (The Richmond & 
Backug Company). 
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Steel 
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Steel 





| Furniture 


Furniture 


Equipments 


Built-to-order 





STEEL AGE 
FILING CASES 








Corry-Jamestown Mfg. Corp. 


CORRY, PA 
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With this 


complete 


outfit, anybody can 


PF 


quickly and easily re- 
move packing marks, 


caster cup imprints, hot 
dish spots, lamp rings, 


varnishing. 


HH 


able results. 


scratches and deep 
abrasions without re- 


Needed by 


every dealer and re- 
finisher. Quick, profit- 


Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 
and Leinol Emulsion, 
to use; 


all ready 


boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 


You can repair 
teriala. Complete 


outfit. Try it. 


you nothing. 


once—a card will 


_ The M. L. Campbell Company 


damage to any finish with thesc ma- 
irection book with outfit. 


SEND NO MONEY—Just your name and address. Get thie 
remit $10 within 30 days. If 
not satisfied, return it at our expense and the trial costs 


6 


If satisfied, 


Write for tkis 


2334 Pennsylvania Ave. 
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Mh 


Hin 


umm 


do. 


ML 


Turn Spots and Scratches 
Into Money! 





handy, 


moncy-making outfit 


Kansas City. Mo, 
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GLUEY 


for perfection and profit 


THE COMMERCIAL PASTE CO. 














Order a Trial 
Carton Today-- 
You Will Be 
Surprised How 
Quickly They 
Sell. 





Put more “‘pep”’ in your paste sales and profits in 
the till. Let us tell you the quick and easy way. 


COLUMBUS, OHIO 
Address Department 117, please. 


MELE LL ELL 





Full Size Tube sent FREE on request 











NOTE—We sell to the trade only 











Republic Transfer Cases 





Distinctive Features are— 
Genuine Red Oak 

Absoiutely Kiln-dried 

Slide on Fibre Rollers 

Label-holders and Handles 
bronze plated on steel 

Stack perfectly 

Nicely finished 


Three Sizes; Letter—Cap—Bill 
Write for prices 


The Republic Box Co. 


1693-1711 Merwin St. 
Cleveland, Ohio 

















OTHER MACHINES 











Chicago, Ill.—Rebuilt check writers and check protectors 
were featured by the Horder stores in March. 

Chicago, Ill—vThe Wyrick Register Company, 20 East 
Lake street, has joined the Chicago Association of Com 


merce. 

Chicago, Ill—A number of general agents of The Na- 
tional Cash Register Company was entertained March 16 
at Hotel Morrison. 

Chicago, Ill—D. W. Hehir, formerly manager here for 
The Line-A-Time Manufacturing Company, Inc,, has been 
appointed manager of educational service. 

Chicago, Ill—The V. J. Horn Company, manufacturers 
of the “Van Guard” gummed tape sealer, will move May 1 
from 701 Fulton street to 222 North Union avenue. 

Chicago, Ill.—A. B. Dick, Jr., spent three weeks in March 
at Chandler, Ariz. Most of his time was spent in the sad- 
dle, and he brought back a handsome coat of tan 


Chicago, Ill—Andrew C. Kieley, Pacific coast manager 


for the American Banking Machine Company, stopped over 
in Chicago last month on his return from an Eastern trip 

Chicago, Ill—The Remington Cash Register Company 
is now fully organized for distribution, and the Chicago of 
fice at 335 North Michigan boulevard is setting a good 
stride in local sales. 

Chicago, Ill—W. L. Stickney, vice president and gen 
eral manager of the American Banking Machine Corpora 
tion, has been on an extended tour of Eastern points, plan 
ning to return to Chicago early in April. 

Chicago, Ill—F. K. Pennington, general sales manager 
of the A. B. Dick Company, made a trip to Indianapolis in 
March. He held a conference with William P. Walker, 
local Mimeograph representative, who makes headquarters 
with the W. K. Stewart Company. E. M. Smith, Mimeo- 
graph representative at Cincinnati, went to Indianapolis 
for conference with Mr. Pennington. 

Davenport, Iowa.——J. L. Minton and M. E. Tanner 
joined E. H. Wallace, distributor for the Hedman Manu 
facturing Company. 

Dayton, Ohio.— All shipping records were broken Febru 
ary 27 by The National Cash Register Company. That day 
1,156 registers were shipped to all parts of the world 

Madison, Wis.—A. M. Lockard, formerly manager heré 
for The National Cash Register Company, is now repr 
senting the Remington Cash Register Company. 

New York, N. Y.—The Roneo Company has moved its 
office from 117 Leonard street to 392 Broadway 

New York, N. Y.—The Neostyle Company, F. M. Lash, 
general manager, has moved to 170 Fifth avenue. The 
company’s former location at 319 Broadway had been 
adequate. 

Providence, R. I—A. E. Dartt has undertaken the man 
agement of Bircher sales for Maurice C. Smith & Company 
Mr. Duquette, his predecessor, was obliged to retire on ac 
count of ill health. 

Seattle, Wash.—The Addressograph Company is now lo 
cated at 114-17 White building. The former location on 
Fourth avenue is being wrecked to permit construction 
of a new building. 

Spokane, Wash—E. W. Zueger has been transferred 
from Salt Lake City to the local office of The American 
Multigraph Sales Company, 502 Empire building. 

Washington, D. C.—C. B. Weikert, representative here 
for The Bircher Company, Inc., visited the factory at 


Rochester recently. 
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TELL CITY 
FLAT TOP DESK 


No. 204 


This is one of many popular desks constituting 
It is finished in quartered oak, se- 
lect figure, five-ply 144” writing bed, 60” x 32”, 
134” posts. It is a particularly well-made desk 
at the right price. 


our line. 


Let us send you further particulars; 
ask for our catalog showing the 
complete line. 


Tell City Desk Co. 


TELL CITY, INDIANA 








Many of your customers 
do business 
largely by 
‘phone— 





THE 

HOBAN /° 
Receiver | 4 
Holder . 


Makes ’phoning easier— 
Increases the user’s efficiency 


Helps Build his business 


The Hoban Holder, on the market a very 

short time, has been enthusiastically re- 

ceived all over the country and abroad, and 

is in extensive use by all classes of telephone — 
subscribers. It is nationally advertised. 


DEALERS—Do not overlook this opportunity for 
profit. Let us send you discounts and full particulars. 


Hoban Receiver Holder Corporation 
347 Fifth Avenue NEW YORK, N. Y. 




















Requires no 
knowledge of 
sign painting. 
Anyone can 
get perfect 
results, 








marked. 







The caption below is an 

exact reproduction in 

small size of lettering 

performed with No, 10 
Outfit 


MAKE YOUR OWN SIGNS 


You know that every 
day possible customers 
walk away rather than 
ask questions. Don’t 
miss a single sale! Order 
a NATIONAL SHOW 
CARD WRITER today. 


Price of No. 10 outfit 
at shown in cut, with red 
and black ink, two 
brushes, twelve sets 
standard stencil alpha- 


bets, and eight sets of 
figures, of which 7 sizes 
are in duplicate, also the 
wording “Special Sale” 
in 4 sizes. F. O. B. St. 
Paul, $45.00. 


Write us—we’'ll ship 
immediately so you may 
put the National Show 
Card Writer to work in- 
creasing your daily sales. 


NATIONAL SIGN STENCIL CO. 
ST. PAUL, MINN. 


Goods sell by 
themselves 
only when 
clearly and 
attractively 
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TYPEWRITERG MANIFOLD 


PAPER 
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The Profitable Stationery Item 
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| 


Stationers do good business with 
Hiawatha Papers—complete lines 
of all grades and weights enable 
them to meet all requirements. 
Our mill facilities and large. dis- 
tribution enable us to sell best 
grades at attractive prices. 


Let us fill all your paper requirements, 
Ask for sample book 
of Hiawatha papers. 


Hamilton Card & Paper House 


New York, U. 8S. A. 


27 Greene Street 
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**Cut it any length’’ 











RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or a is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_ 


Sells at Sight to typists, steno- 
camhes s. bookkeepers and 





A New Profit- 
Maker | 


ERE is a new profit maker for 

dealers The greatest index \ 
tab out for replacing worn-out, 
or illegible index tabs on guides 
and folders. Keeps the index 
clear as a picture under glass. s 
Good for indexing all kinds of 
index systems, guides, tolders, etc, I 


Six Colors 


U-B Index Tabs are fur- i] 
nished in six colors as fol- 
lows: Blue, Pink, Orange, 
Yellow, Green, and Clear, 
and in 6” lengths with a SI! 
standard %” label exposure. 
Perforated paper is fur- t! 
nished for typing the labels 
Gummed tape is cemented 












ftsmen 
Mode in. in 14K Gold finish. At 
your dealers or mailed direct 

tpaid insured for - in 
Mores Order or stam 

Liberal terms to t 
Assembled twelve in handsome 
gold and silver display carton. 


Rush Eraser 


firmly to the tabs. Gummed 
Company —, > —— te the in- \ 
dex ta or gumming it to 
920SA&K ertiate to be indexed. This J 
cre tab is complete in every way. 
Building . 
SYRACUSE, For folders Dealer’s Proposition n 





N. Y. Write for our interesting 

proposition to dealers. Will 
outline a plan for you to 
make more money selling 


ollan 
i this splendid index tab. Tab 
and Dutch East Indies: will be sent. 





Representatives for 


a ee 
SS 





Amsterdam United Business Equipment Company 
a aa 111-113 Albany St. Boston 11, Mass. | 














Furnishing Service SELL THE HOFFMAN " 
Brings Furniture ECONOMY LINE | : 


e 
Business . | 
Low sales expense, a comfortable margin and 


If you are equipped to supply all your a regular turnover make this line a winner x 


customers’ needs in the office furniture line, you , Pete ht ean eS di and Ul \ 
are more likely to get tor statione rs specializing On medium and | 
his business. Buyers low-priced goods. | a 
appreciate oe com- | y 
plete service, for it ° R 
eo oe so DESK PADS (Sixty Styles) m 
plier’s responsibility 
and relieves them of LEGAL BLANK and LETTER CABINET 
annoying details. Fur- S 
nas complements CHAIR PADS TRANSFER CASES | un 
your lines of desks “ 
~ _ with a full CARD INDEX BOXES (cloth or agate paper covered 
ine o 
Costumers Cabinets Our catalog describes and illustrates the line ; 
Wardrobes ‘ ; r - oer 
Calculating Machine let us send you a copy. We can give you 
Felenhens end prompt service on these st 
ypewriter Tables items. They have the V 


Umbrella Stands 
Waste Baskets 


call and you can do a 
good businees with di 
them. Send us your of 
order. 


mm \, L. HOFFMAN | 


ESTABLISIIED 1888 









Write us your requirements or just say. 
“send the catalog.” 


FURNAS 
OFFICE FURNITURE CO. 


INDIANAPOLIS, INDIANA 


45 Lafayette St., 
NEW YORK, N. Y. 
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Buffalo, N. Y.—Arthur Kemp suffered a disastrous fire 


Baltimore, Md.—James Zepp has opened a rubber stamp 
plant. He had been with the Modern Stamp Works for 


merly. 

Chicago, Ill—Ward Lincoln, manager here for the 
American Numbering Machine Company, made a trip into 
\Wisconsin during March. 

Chicago, IIL—At the annual meeting of the printers’ and 
stationers’ division, Chicago Association of Credit Men, 
Louis Melind was elected a member of the advisory board 

Chicago, Ill—At the time its new catalogue of stamp- 
ing devices was circulated, the Burr-Vack Company made 
extensive displays of the merchandise in its store. This 
served to remind customers of the items they saw listed in 
the catalogue. 

Indianapolis, Ind.—A modern two-story factory building 
will be erected at Liberty and Market streets by the Geo. 
J. Mayer Company. 

Newark, N. J.—The Newark Stamp & Die Works, Inc., 
has circulated a new catalogue, covering the entire range 
of marking devices. 

New York, N. Y.—Accompanied by his wife, Bert Ste- 
wart, of the R. A. Stewart Company and the Hil: Inde- 
pendent Company, made a March cruise in the Mediter- 
ranean sea. 

New York, N. Y.—A new building is being erected on 
Worth street for the Wm. A. Force Company, 535-37 Pearl 
street—H. L. Ronayne, who has been traveling the bliz 
zard states, shifted his activities to the Southern territory 
when the weather moderated. 

Omaha, Nebr.—A separate organization to handle time 
stamps, rotary daters, labeling machines and supplies has 
been formed by the J. P. Cooke Company. It will operat« 
as the Cooke Time Stamp Company. 

Pittsburgh, Penna.—Thos. D. Goodwin, who has done a 
great deal of professional work for the International Stamp 
Manufacturers’ Association, has organized an industrial 
accounting service, operating as Goodwin, Mannix & Corfi- 
pany, at 1003 Keenan building. Offices are conducted at 25 
Broad street, New York, N. Y., and 110 State street, Bos 
ton, Mass. 

Toronto, Ontario, Canada.—The Canadian Multistamp 
Sales Company has been organized to distribute the prod- 
ucts of The Multistamp Company, Norfolk, Va. The bus 
iness is located at 12 Queen street, East 

(Stationery—Continued from Page 207.) 

Taunton, Mass.—Henry A. Dickerman, of the wholesale 
stationery business of that name, was married to Miss Edith 
Whitman. 

Topeka, Kans.—The opening of the baseball season is in- 
dicated by the organization of a nine in the establishment 
of the Hall Lithographing Company. 

Worcester, Mass.—The Worcester Mailing Company has 
organized to do a stationery and printing business; capital 
stock, $50,000; incorporators—Grace L. Swan, Phillip H. 
Knowles and William J. Swan. 

F. D. Waterman on Education Committee. 

F. D. Waterman, president of the L. E. Waterman Com 
pany, has been appointed a member of the Merchants’ As- 
sociation of New York educational committee. 





OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and  iend 
themselves to better 
work. 








Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particue 
lar attention is given 

to the final job—the Ne. 668 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W. H. Gunlocke Chair Co., 


WAYLAND, N. Y. 

















Money-Makers and Business-Builders 


Executives, Sales and Advertising Managers, and 
)usiness men generally, are fast finding many new 
and valuable uses for the improved 


Moore Maptacks 


18 contrasting colors in popular-priced packets. 


Their unbreakable, uniform heads and sharp points make 
them indispensable for permanent use on maps, charts, 
diagrams, etc. 


One of the Counter Cabinets illustrated, displays in full 





quantity order 





view of your customers the actual colors. Free with 


A Sunday School and Club Attendance Chart to any 
dealer who asks for it Will make a big hit when dis- 
played and will sell many maptacks for you. 


Moore Push-Pin Co. 
(Wayne Junction), Philadelphia, Pa. 
Mfers. of the world famous Moore Push- 


Pins, Push-less Hangers, Thumb-tacks, 
Card Signals and Glass Novelties. 
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4 WEBCO PRODUCT 











TRADE MARK 

Stationers and dealers in Typewriter Supplies will find it 
profitable to co-operate in the display of their wares and in 
tensive merchandizing the week of April 23-28. The National 
Association of Stationers and Manufacturers has urged deal- 
ers to make a special effort in ribbons and carbons, inks and 


i 
Original! and Best adhesives, during this period. A concerted effort on a na- 
J sal rs 


° e tional scale is potent to produce more business for all deal 
Iype leaning lui — | iis 

. > s 
*. Chicago, Ill. — J. N. White, manager for the F. S. 


Cleans your type No type brushing Webster Company, struggled with an attack of the grippe 
in March. 


Cleans your platens No picking out of Chicago, Ill—Mr. Duncan, factory venieiaiiadine of the 
Cleans metal parts particles from type Columbia Ribbon & Carbon Company, visited the Chicago 


branch in March. He was on a tour of the offices in the 
Dissolves grease and cleans spots central West and South. 
rom your desk Chicago, IIL—A. H. Olmstead, from the home office of 


the Crown Ribbon & Carbon Manufacturing Company, 

WHEN TRADE M MARK APPEARS visited the Chicago office last month in a trip which in- 
DIRT DISAPPEARS van also the aanem and ein office . 

MANUFACTURED BY Prcsg-vcigin a ag ge ane nigra = Carbon : > : 

y has appointec . R. Hohmye ctory representative 

The F.S.Webster Company Inc. at San Francisco. He will carry a stock at his office in the 

BOSTON French-American Bank building. 
MAKERS OF Fort Smith, Ark.—A. F. Swenson, district sales manager 


MULTI -KOPY Carbon Papers for the Caxton Laboratories, New York, called on the trade 
STAR-BRAND Typewriter Ribbons at Fort Smith recently. 


Los Angeles, Calif.—S. E. Miller, president of the Miller- 
Bryant-Pierce Company, Aurora, IIl., visited the offices here 
and at San Francisco during the course of a tour to the 


























Pacific coast. 

New York, N. Y.—A. Martin Gould, manager of the Old 
Town Ribbon & Carbon Company, Ltd., London, England, 
visited the home office of his company in March. 

New York, N. ¥Y.—George L. Norris, one of the officials 
of the Iron Clad Ribbon and Carbon Company, 100 Grand 
street, recently made a short business trip, including Phila- 
delphia, Washington, Richmond, Baltimore, Norfolk, Va., 
and other points in the Southeastern territory. Upon his 








MANUFACTURE 
SEALS 
STENCILS 

ce er BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 


return he reported that conditions in that section are im- 
proving and business is good. 

San Francisco, Calif—R. L. Rouse, manager here for 
the Miller-Bryant-Pierce Company, has added two sales 
men to his force. 

San Francisco, Calif—The F. S. Webster Company has 
consolidated its general offices at 525 Market street with 
the branch at 576 Mission street. 

San Francisco, Calif—George Duncan, treasurer of Mit- 
tag & Volger, Inc., crossed the continent with his wife and 
daughter, Miss Helen, on an initial visit to the Pacific 





BRASS SIGNS ti 
enoene Seattle, Wash.—C. E. Keizor has joined the C. R. Leon- 
ETC ard Company as a traveling salesman. He formerly cov- 


ered the Northwest territory for the Frankel Carbon Com 
eran CHECKS 


pany, Denver. 
Toronto, Ontario, Canada.—The Ault & Wiborg Company 
of Canada, Ltd., 19-23 Charlotte street, is planning the 


———— wii ase ate wax etas reape care es erection of an addition to its plant, and building four stories 





FOR SALE? 
Mever aWentHl 
108 &. Dearsore St. 

















t 


on the present structure. The addition will be 25x55 feet, 


yd : , , ; 
MEYE! & WENT) eight stories high, of steel and concrete constructiot 


STORE:108 N.DEARBORN ST. PHICAC 
FACTORY:24 to 30 Sa eerson St. CHICAGO 





Sincere efforts to help are usually successful, and bring 
gg their own rewards.—The Webster Way (F. S. Webster 
Company). 
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For the Office: 


& Roll Top, Flat Top, Typewriter and Bookkeepers 
Desks and Office Tables. 


For the School: 


Teachers and Students Desks. 


For the Home: 


Juvenile and Spinet Desks. 





: Jasper Novelty Works 


The Desk Specialists 
JASPER, IND., U. S. A. 


FREE TRIAL 
SAVE TIME,STAMPS, MONEY 


N° mussy sponge or “licking.” No stamps spoiled, 
_lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate records of all stamps used as you do petty 
cash. Pays for itself quickly in time and money saved. 


MULTIPOST 


Stamp Affixer and Recorder 
Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakage, irrespective of cause, for one 
year. Various models for different requirements, 
from $10 up. Over 50,000 in use. 
PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps locked up in one place. 





Provides quick, clean method of getting and affixing exact 
stamps wanted. Automatically keeps accurate records 
of stamps used Built sectional: can add_ sections 


as desired 
; Sent on FREE TRIAL 
No money in advance. Write for Catalog B. 


Multipost Co., 


Rochester, N. Y. Multi post 
CANADIAN BRANCH: 67Richmond Stamping 
Street, E. Terente. Oat. Machine 


Post 
Stamp 
Machine 















cCOMPo 


‘‘Non-Jamming’”’ 


PAPER FASTENER 


= 


“COMPo 
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THE DEVICE THAT PREVENTS CLOGGING 
Patented Jan. 9th 1923—Other Pat. Pending 


Yesterday, COMPO—the unique modern Paper Stapling 
Machine—had its beginning; today, its progress is far 
beyond the expectations of yesterday. Dealers are sold 
on COMPO— its sturdiness and efficiency. 


COMPO SALES COMPANY 


149 Church Street, New York 


: cO M P O — /t never fouls in the clinches” 














COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





ALIGNMENT BETTER—Inch wide cone typebar bearings and octuple 
roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER—Light key touch and aot escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIGN AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

ee ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements. including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U. S. A. 
Department 10 











Stopes rtp 





OFFICE 


APPLIANCES 








You get best service from the specialist 
—we specialize in Desk Pads. 


Ninety styles, stiff, flexible or semi-flexible backs, three sizes, 
19%x24%, 12%x19%, and 24%x38%, also adjustable corners 
which may be used on odd sizes of blotters. Our glass desk 
pads are neat, sanitary and durable; our folio desk pads 
(either glass or blotter) are ideal equipment for the flat top 
desk. Get our complete catalog showing in addition to 
desk pads, board clips, binders, sheet holders and a full line 
of ieather goods. You will find several good buys for your 
particular business. Write today. 


SAINBERG & COMPANY, Inc. 


65-67 Houston Street 


New York, N. Y. 


Rep., San Fernande 
Bidg., Los Angeles 
Calif 





= F. W. Connor, Mid- 
die Western Rep 
106 N.La Salle St., Chicago, Ill 
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The REM. leise Leaf tine —— 
VERTICAL FILE GUIDES 


Pel Metal Yip Guides 
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The Plew & Motter Department of 
The Workman Manufacturing Co. 


Capital and Surplus over $350,000.00 
1200 W. MONROE ST. CHICAGO, ILL. 














Accurate Results Secured 


Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attrac- 
tive and, above 
all, it assures 





Efficient 


National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
; We make them to English 
Metric standards. The edges are true and 
The rubber is undercut, which avoids 


and 
smooth. 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


New York, U. S. A. 


Rochester 

















INK-OUT 





The only genuine single fluid 
Ink Eradicator on the market. 


It removes immediately and ef- 
fectively, ink and other unwash- 
able stains, from paper, clothing, 
linen, laces, carpets, etc. Price to the trade, 
$24.00 per gross. Packed 2 dozen to carton. 


Send for Circular and quantity discounts. 


Sole Distributors, 


Mfg. Jewelers Export Co., Inc. 
54 Dey Street, New York 


REPRESENTATIVES WANTED EVERYWHERE 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 
Manufacturer. 
Records (Wales Adding Machine Company) outlined the 


stages of development involved in “How to Become a Success- 
ful Salesman.”’ 

The Coach (issued co-operatively by several manufacturers 
in the stationery field) has inaugurated a series, ‘“‘The Founda- 
tion Stones of a Stationery Business.’”’ 

“Soap Bubbles in the Faultless Bulletin (Stationers Loose 
Leaf Company) is some solid shop talk on loose leaf items, 
especially useful to the newcomer in the selling field. 

The N. C. R. printed an issue devoted wholly to Federal in- 
come tax matters It suggested a system developed by The 
National Cash Register Company to facilitate the preparation 
of income tax statements by merchants. 

School and college uses of the Monroe calculator were shown 
by text and illustration in Results (Monroe Calculating Machine 
Company). It looks as though modern educational methods are 
practically eliminating one of the three R's 

Curiosity Kills Cats and Makes Salesmen,” says The Sky- 
scraper (The Shaw-Walker Company) It narrated a selling 
episode in electrical machinery lines which has a very pertinent 
application to the salesman of office furniture and systems 

Lightning (The Bircher Company, Inc.) oozed “Optimism’’ 
in an editorial on that attribute. The state of business and 
finance in the United States was urged as reasons why the 
American business man should prepare himself for abounding 
trade 

Loose leaf week April 9-14, is featured in Loose Leaf Notes 
(Wilson-Jones Loose Leaf Company). Dealers are admonished 
to take advantage of the concerted effort, on a national scale 
to direct attention of users to the advantage of loose leaf 
systems 

The current discussion on ‘*Too Many Retailers’? was ampli- 
fied in Direct Reflections (James F. Newcomb & Company, 
Inc.) Direct Reflections analyzes the situation as being due 
to too few retail salesmen—and calls for trained workers in the 
selling field 

An effective selling idea for the stationery salesman was 
printed in Scrits (Strathmore Paper Company), titled ‘‘The 
Letterhead as an Advertising Force ” It narrated an experi- 
ence in leading an advertiser to ‘‘trade up’’ in the quality of 
his letterheads. 

The Royal Standard (Royal Typewriter Company, Inc.) print- 
ed a group of twenty-five portraits of factory employees, whose 
ageregate service n the Royal employ totaled 375 years It 
appears that the typewriter business isn’t the spring chicken 
some folks think it is 

The Corona Bulletin (Corona Typewriter Company, Inc.) 
showed a special name plate on a Corona prepared for presenta- 
tion. The machine was given to the Catholic Bishop of Roseau, 
Dominica of the Caribbean Seas. The plate was made up by 
Tiffany, thus bringing the machine into the jewelry class 

The Protectograph Monthly sulletin (Todd Protectograph 
Company) announced a new model, No. 1050. This machine 


throws a couple of extra e’s in ‘‘speeeed.’ \ half-tone showed 
Harry Eisenhardt, of the P bgp x - hia office, who sold an order 
of 6,000,000 Protod-Greenhb: checks to the Pennsylvania Rail- 
road 


The aftermath of a recent sales contest was narrated in 
The Skyscraper (The Shaw-Walker Company) Many of the 
contestants indicated that increased orders placed with the 
factory during the contest were for furniture actually ordered 
by their customers They were not stocking up for future 
business 

Business Envelopes (Sewell-Clapp Envelopes) discussed the 
growing practice by advertisers of charging for the sales helps 
furnished to dealers. A proprietary interest in such matter 
is said to make the dealer alert and persistent in the use of 
the advertising material furnished for window and _ store 
displays 

Useful hints to salesmen are given in a list printed in Tips 
and Nibs (The Wahl Company). It lists the types of pencils 
and fountain pens best adapted to the needs of individuals in 


various trades and professions. A new feature is being in- 
augurated in Tips and Nibs. ‘The Retail Seller’s Page’’ will 
narrate sales plans which Gealers have found productive The 


department is in charge of A. G. Frost, general sales manager 
of The Wahl Company 
Business Magazine (Burroughs Adding Machine Company) 


told the story of the Franklin Institut n “The Savant of 
Seventh Street.” The original home of the institute is a cen- 
tury old Soon a new building on a different site will house 
the institution. All these years, awaiting the fruition of Frank- 
lin’s bequest founding the Institute, it has been financed by 
the individuals comprising its membership. Now some of 


Franklin’s money and a recent bequest make possible the com- 
mencement of an ambitious building program that will house 
the Institute adequately 

Graphite (Joseph Dixon Crucible Company) showed a big 
‘killing’ by G. H. Reed, the Nestor of the Dixon school bureau 
He caught a sixty-pound cod off the coast of Maine The fish 
was four feet eight inches long and made a capacity load for 
Mr. Reed to swing on his back. The same issue showed a 
page of Argentins eauties, done with Eldorados by Rafaelli, 
a famed artist of the Southern republic. The half-tone was 
made from a photograph of the pencil drawing, and was very 
expressive, despite this handicap to the engraver 

(Continued on Page 321.) 
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CONFIDENCE? 


The more specialized the 
service, the more difficult 
is it to prove the quality. 
To attain a certain result 
with a typewriter ribbon or a 
carbon sheet, many details of 
manufacture and packing, each 

in itself complicated, are involved. 

Serving your customers well 

requires the investment of time 
and trouble on your part and the 
assurance that your source of supply 
is trustworthy and co-operative. 

Union Ribbons and Carbons are de- 
pendable. While we don’t make frantic 
claims for their wearing quality, we do 

believe they compare well with any other 
brand, in extent and quality of service. 


WE SOLICIT YOUR INQUIRY 


Union Ribbon & Carbon Co. 


PHILADELPHIA, PA 
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A TIP TOP LINE 


FOR 1923 





“TSP PAPER CLIPS 


do not require a selling talk. Merely vlace them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 


Canadian Agents: Brown Bros., Ltd., Toronto 
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Many Unique Features Make 


Eclipse Pneumatic Inkwells 
A Good Purchase 


For instance, the patent opening. 
It prevents wasteful evapora- 
tion. It provides just enough 
ink for good work at each dip 
of the pen. It does away with 
covers, plungers, and other in- 
conveniences. It is artistic and 
looks so always. There are 
other features that make 
Eclipse Wells a good purchase. 
Many styles at your stationer’s. 


GENERAL ECLIPSE CO. 
Dept. A 
DANIELSON, CONNECTICUT 


























Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 


convenient reference. 
Manufacturer. 


Manufacturer. 

Henry C. Kuhnheim, 17 East Third street, Cincinnati, Ohio 
has a circular on engraved seals. 

The ‘Excelsior Stamp Works Company, Cleveland, Ohio, has a 
large catalogue of stamp supplies. 

The “Excello” typewriter desk is the subject of a folder from 
the Excello Products Corporation, Cicero, Ill. 

The “Radio” ledger is displayed in an attractive broadsid: 
in colors distributed by the National Blank Book Company 

The Utility Pen Company, 36 West Randolph street, Chicago, 
Ill., has a descriptive sheet showing the fountain pens it manu- 
factures. 

An offset folder from The Parker Pen Company is a useful 
envelope enciosure. Various models of Parker fountain pens 
are shown. 

The ‘“Linowriter’’ is shown in a folder from the Empire Type 
Foundry, 6 Broadway, Buffalo, N. Y. It is a typewriter with 
the keyboard arranged like that on a linotype. 

The American Manufacturing Concern, Falconer, N. Y., has 
a six-page folder featuring its permanent display of the to) 
line at the New York office, 200 Fifth avenue. 

The Furnas Office Furniture Company, Indianapolis, Ind., 
issued a special circular in colors showing the Furnas account- 
ing machine desk. Several illustrations show the manner of 
use. 

Dealers of The Shaw-Walker Company are supplied with 
envelope stuffers featuring the steel letter file lines. They are 
done in color, and get immediate attention because of their 
unique character. 

A demonstration folder from the A. B. Dick Company shows 
how the Mimeoscope is operated. The folder is cunningly con- 
trived to show how easy it is to draw or trace on a stencil with 
the aid of this device. 

Catalogue No. 9 of the Jasper Novelty Works, Jasper, Ind., 
shows the company’s lines of office and school desks, juvenile : 
and spinnet desks and office tables. The book is handsomely 
printed and has a three-color cover. 

“To Find One in a Million” is a Shaw-Walker circular in col 
ors descriptive of the “‘Expandex’’ filing systems. The system 
grows with the business, and can be localized in any alphabeti- 
cal subdivision as that increases in its demands. 

Proudfit loose leaf devices are briefly shown in a twelve 
page booklet by The Proudfit Loose Leaf Company, Grand 
Rapids, Mich. The important features of the different types 
of binders are brought out in text and illustration. 

The Roberts Numbering Machine Company, 694-710 Jamaica 
avenue, Brooklyn, N. Y., sends “The Six Bext Sellers.’” This 
refers to the Roberts line of numbering and dating machines 
The folder is a splendid job of printing, done in two colors % 

The Newark Stamp & Die Works, Inc., 398 Halsey street, 
Newark, N. J., has issued its Catalogue No. 6 This shows 
steel stamps, dies and rollers, stencil plates, seals, seal presses 
time and tool checks, branding stamps and rubber stamps. 

The National Blank Book Company, Holyoke, Mass., has sent 
to the trade a two-color envelope stuffer on the ‘Emerald 
line of ring books. It has a flexible cover of dark green 
“Texhide’’ and is made in a wide range of sizes and ca 
pacities. 

The Chicago School of Filing and Indexing (operated by The 
Globe-Wernicke Company) sends its latest catalogue It de- 
taiis the courses offered—advanced, special and correspondence 
The catalogue is illustrated with pictures of the class rooms, 
and typical filing departments. 

The Shaw-Walker portable vault is shown in a four-page 
bulletin from The Shaw-Walker Company. It is done in two 
colors. In addition to giving several views of the portable 
vault, the bulletin illustrates a variety of interior fittings which 
can be selected by purchasers. 

A loose leaf catalogue from The Toledo Metal Furniture 
Company features its various lines of office specialties. In 
cluded are the ‘‘Work-less’’ desk, steel typewriter cabinet, ‘‘Lit 
tle Dandy’’ typewriter stands, “Uhl” steel stools, miscellaneous 
stands, ‘“‘PosturChairs,’’ and miscellaneous stools, tables and 
stands. 

A yellow binding characterizes the new catalogue of the 
B. K. Elliott Company, 126 Sixth street, Pittsburgh, Penna 
The previous issue of the Elliott encyclopedia of drafting and 
engineers’ supplies was blue. This had been copied by compet 
itors, so a radical change in the cover was made to distinguish 
the new catalogue. 

A twenty-two page catalogue of school supplies comes from 
the National Blank Book Company, Holyoke, Mass. In it ars 
shown the National line of composition and exercise books 
note books, bookkeeping blanks, roll books, drawing books 
reversible note covers, ring books and rings, and the new 
“Emerald” ring book. 

The story of the Mimeograph is told in a handsome booklet 
in two colors from the A. B. Dick Company, Chicago, Il It 
shows the service afforded to users, describes the machines and 
their functions, and explains the use of the Mimeoscope in 
preparing diagrams, illustrations, decorative designs, etc., for 
use in connection with typewriting or separately. 

The Wilson-Jones Loose Leaf Company has issued Supple- 
ment No. 1 to dealers’ Catalogue No. 123, listing recent addi- 
tions to the ‘De Luxe” line. Included are “Buddy” order 


books, writing pads, purchase order books, package receipt 
books, stenographers’ note books. bridge whist pads and ‘Ty 
Luxe’’ accounting pads, made up in seven styles of ruling 
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SIEBERI>- 


Adjustable Hand Punch 















Complete with Law, Name 


“so5 | | and Number LABELS 


More men than ever are labeling the books in their 





West of libraries—in just the way they Ilke best. That's be- 
. cause so many dealers have shown their customers 
Rockies 26.50 that AIGNER’S Book Labels can be supplied promt 
ly, made to order, in any special style or size—-an 

Canada 30.00 at a nominal cost. 


ys Aigner’s Book Labels are all on the lightest weight, 
The accuracy and precision effected by the heavy construc- genuine leather of the very best quality, already 
gummed. They lie flat and stick tight. 

We also carry in stock all the Reporter and Na- 
pone Reporter System Labels—an Red Number 
sadeis. 


tion and minute adjustments of the new Sieber Punch adapt 
it to the punching and slotting of any size sheet, a service 
performed heretofore by expensive, power-driven machines 











only Dies are adjustable for various spacings up to 8% Do YOUR customers know that you 

nches center to center, and table is graduated both ways can supply Aigner’s Book Labels? 

ym center, facilitating adjustment Stroke is positive, an Service like this means more friends, more sales, 
eccentric shaft giving extra power Dies are furnished for aaa profits,—all without a large investment for 
ill sizes of round holes, T-slots, round-slotted hole and the Ask us for our special selling plan on 

Proudfit” T-slot: they are of hardened steel, self-sharp- Name and Nu _ ber Labels. It's Free. 

I L 
Dealers—This new machine affords a splendid chance to G.J. J, AIGNER & CO, Hawiicres 
ish in on a real opportunity. Let us put our proposition 
before you. Address the scien Nonres St LC 1 

x. Stampers for Stationers and ta = Ih 
tadenes or eae Systems 
Work o 








Sieber Products Mfg. Co. LS) Fiat anal Labels for nw We 


41000-06Laclede Ave. ST. LOUIS, MO., U. “Ee 




















IDEAL TUBULAR STANDS 


has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 





Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 





Write for 
Circular 


IDEAL No. 2 
TYPEWRITER 
STAND 


Table top measures 16 by 16 inches, height 26 inches. 
Drop leaf 12 by 16 inches, hinged on a level with 
table top. 

Fowler-Manson-Sherman Cycle Mfg. Co. 


William R. Manierre, Prop. 
1445-1455 W. AUSTIN AVE., CHICAGO 
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Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, N. Y., U.S. A, 











HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods, 


Price $2.00 


wor? & MApry 


YPEWRITER Co 





79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S. A. 









po HUNTS, ;":: PERS = 
¢ POINTED 
H™ the greatest profit. H 
—" liked. U 
N’ line is so complete. N 
he profit not ruined by 
price cutters. 


tick to the line that relies 
on quality for success. 
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C. HOWARD HUNT PEN CO. 
CAMDEN, N. J., U. S. A. 














Settled at Last! 
$5 Tape Moistener for $2. 50 


(Liberal Trade Discount) J RETAIL 
Parsul Sealing patenene 


is the only 100% satisfactory 
tape moistener at a popular 
price. Every retail store 
needs one. At small invest- | 
ment Parsul gives you quick 
turnover, large profits, and 
satisfied customers. 

Nickel and black japan fin- 
ish; fool proof construction. 
Window signs furnished. 
Write us today. 



















J. F. RYAN & Co. 
375 Lexington Ave. New York 


Manufacturers Since 1903 
TAPE MOISTENERS—PLAIN AND PRINTED 
SEALING TAPES 
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A folder descriptive of the “Federal Income Tax Record and 
Work Sheets for Individuals’? has been prepared by the C. E. 
Sheppard Company, Van Alst and Fourteenth streets, Long 
Island City, N. Y. This is a loose leaf binder with work sheets 
and explicit instructions for personal accounting leading to an 
accurate income tax statement with all exemptions deducted. 

A broadside in six colors is the latest issue in the series, 
“Paper Is a Part of the Picture,”’ distributed by the Strathmore 
Paper Company The design is by T. M. Cleland. The broad- 
side is folded so that the major illustration is revealed like a 
panorama. A _ series of progressive color impressions shows 
how the chromatic effects of the broadside were accomplished. 

Two catalogues reach us from the American Manufacturing 
Concern, Falconer, N. Y. One shows the complete ‘‘Falcon”’ 
line of stationers’ goods, including clip and arch boards, arm 
rests, letter trays, card index boxes with and without covers, 
vertical desk files, steel and wood rulers, signature blotter 
rulers and pencil boxes. The other catalogue covers the toy 
line. This includes metallphones, pianos, building and spelling 
blocks, stools, blackboards, tool chests, crickets and bows and 
arrows. Both catalogues are made up in loose leaf form. 

Catalogue No. 53 is a recent issue by the Milwaukee Chair 
Company, Milwaukee, Wis. It illustrates the company’s com- 
plete line of office chairs, stools and settees. Special pages are 
given over to bank and public building equipment. Construc- 
tion details are fully shown. The catalogue is printed in two 
colors. The cover is embossed in black and gold, the company’s 
unique trade mark appearing as a medallion under the title. 
The frontispiece shows some notable Milwaukee chairs, in- 
cluding one set used by Samuel Insull, president of the Com- 
monwealth Edison Company, Chicago, for more than thirty 
years 

Dealer. 

Harry Russell, distributor of Corona typewriters at Des 
Moines, issued a sixteen-page booklet in two colors on the 
Mimeograph. lt was illustrated in an effective manner. 

A mail piece in colors features some special prices on office 
furniture and supplies, offered by the Interstate Printing & 
Stationery Company, 3410-14 Third avenue, New York, + ae 

“Look Us Over,’’ says a handsome booklet by Brown, Blod- 
gett & Sperry Company, St. Paul, Minn. It is filled with illus- 
trations of the plant and its various offices and departments. 

Catalogue No. T3 showing solid rubber type and accessories 
has been published by the Burr-Vack Company, 511-15 South 
Wabash avenue, Chicago, Ill. It is very complete and com- 
pre hensive. 

The “Parrott- Acco” line of loose leaf devices and supplies is 
the subject of sixteen-page bulletin from Matt Parrott & Sons 
Company, Waterloo, Iowa. Machine posting devices and equip- 
ment are included among the devices shown 

A twenty-page catalogue by W. H. Hunt & Company, 134 
State street, Boston, Mass., shows rubber stamps, stencils, 
seals, numbering machines and diverse marking devices. Speci- 
mens of type styles are included. 


Price Revisions. 


Ireland & Matthews announced increases in prices of cus- 
pidors 

Price List No. P-22 announces current prices by the Con- 
rades Manufacturing Company, St. Louis, Mo. 

List prices on stamp racks have been revised by the R. D. 
Swisher Manufacturing Company, Chicago, Ill 

The Manufacturers’ Clearing House offered special prices on 
a limited lot of Royal typewriters, Model 10, in the rough. 

The Oakville Company, 220 Fifth avenue, New York, N. Y., 
has announced price change on “C”’ clips, round and flat head 
fasteners. 

The Weis Manufacturing Company, Monroe, Mich., has an- 
nounced quantity discounts on folders, card index and cor- 
respondence guides 

The United Business Equipment Company, Boston, Mass., 
has announced an advance of twenty-five per cent on its price 
list of February 26 

New prices on fiber filing specialties and envelopes are given 
in a list distributed by the Alvah Bushnell Company, 925 Fil- 
bert street, Philadelphia, Penna. 

The Tell City Desk Company, Tell City, Ind., has circulated 
Price List No. 105, dated March 1. In addition to quoting new 
list prices it indicates recent changes in construction. 

The Eaton, Crane & Pike Company has notified the trade 
that despite the constantly-increasing prices of raw materials, 
there will be no change for the time being on Crane’s standard 
papeteries and Eaton’s “Highland Linen,” staple papeteries, 
nor on the gold bevel and silver bevel numbers sold under those 
labels. Established prices on all writing tablets will be main- 
tained. Eaton’s “Highland Linen” is not advanced. Approxi- 
mately ten per cent has been added to a number of pound goods 
and envelopes, although there is no change in a number of the 
latter items. A similar advance has been made on standardized 
ream goods, weddings, visiting cards, correspondence cards and 
other bulk items 

Accessory Advertising Matter. 

The Listo Pencil Company, San Francisco, Calif., has a dis- 
play feature.showing its various types of mechanical pencils. 

The Wilson-Jones Loose Leaf Company has some effective 
window trims for the use of stationers co-operating in national 
loose leaf week, April 9-14. 

Customers of the Hedman Manufacturing Company are pro- 
vided with hangers announcing insurance protection for users 
of the “F & E” check writer. 

An expansive window display, in nine colors, shows the fac- 
tories of Eberhard Faber, and demonstrates the various kinds 
of people who use the Faber pencils. The display is 36x29 
inches. 





(House Organs—Continued from Page 227.) 

Byron Bulletin (Byron Desk Company) printed some con- 
vincing statements by users of the Byron typewriter cabinet. 

In The Royal Standard (Royal Typewriter Company, Inc.) for 
March were shown two views of large installations of Royal 
typewriters in Nebraska commercial and school work. 

Graphite (Joseph Dixon Crucible Company) has started its 
twenty-fifth year. An editorial reviewed briefly the many 
changes in government, industry, transportation, communica- 
tion and suggested that Dixon products had played their part 
in the past quarter century. 





IFIED 


MACHINE PR PAPER 









Packed in standard cases 
of 50 or 100 rolls. 


Also in the handy Dozen- 
Roil-Box. 


The Standard 
of comparison. 

There is no 
other paper just 
like Qualified. 
Every roll perfect and guaranteed. Gives 
complete satisfaction on all makes of adding 
machines. Office workers like to use it; man- 
agers find it economical. 


Sold by Stationers — Everywhere. 




















DEALERS: Write us for 
samples and information 
about free advertising 
matter. 


CENTRAL PAPER CO. 


MENASHA “ WISCONSIN 















The man who wants a desk 
wants a cuspidor 


—if not every time, at least often 
enough so it pays your salesmen to 
. Sa an : : ee 
suggest it along with other “desk 
accessories.” 


The AMCOIN line gives you 86 
neat, practical designs in _ nickel- 
plated or polished brass. Finest ma- 
terial and workmanship. 


The FAVORITE 
(see illustration) is 
a ready seller for 
offices, hotels, or 
homes. Two sizes, 
10 in. or 83% in. 
diameter. Either 
size in polished brass 
or nickel - plated 
finish. 





No. 1280 


Write for the Aldrich Cuspidor Catalogue 


Aldrich Mfg. Co., Inc. 


57 Illinois St. BUFFALO, N. Y. 
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**KEEPING TABS ON THINGS” 
WITH 








E. 
INDEX TABS 


THE ORIGINAL “PYRALIN” 
INDEX TAB Made in Six-inch Strips 


Cut tabs to any size—use any 
color insert—attach for any 
projection. 

Your stock for 1923 should always be 


complete. Order Now. 


(NEW IMPROVED TAB) 
PATENTED 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 
Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 














Rochester came to bat in the February issue of Demonstra- 
tion (L. C. Smith & Bros. Typewriter Company). Community 
pride runs high in Rochester, and a reading of this issue of 
Demonstration convinces that the city could secede from the 
world and still continue to progress. The leading industries of 
Rochester are described, including the Todd Protectograph 
Company, Yawman and Erbe Manufacturing Company and The 
Line-A-Time Manufacturing Company. The city’s parks, pub- 
lic buildings and sumptuous residences are illustrated to show 
the character of Rochester’s environment 

Dealer. 

“The Beekman Sampler’ has been instituted by the Beekmar 
Paper & Card Company, 318 West Thirty-ninth street, New 
York, N. Y., to afford a periodical contact with the trade 

A goodly preachment on quality printing was ‘‘Back to the 
Fold,”’ in The N-P Imprint (The Namaskett Press, Inc.) It 
recited the return of a customer who had been lured away by 
the price appeal. 

“Proofreading Difficulties’’ were discussed in The Office Cat 
(The Richmond & Backus Company). Some interesting ex 
amples of transpositions were cited, showing how easily the 
types can lead a thought astray. 

“Thoughtlessness’’ in Common Sense (Corlies, Macy & Com- 
pany, Inc.) was a dissertation about throwing paper on the 
tracks in the New York subway. Workmen have to pick uy 
these scraps while traffic is under way, at great risk of life 

Baer’s of Canton didn’t spare cost in issuing a supplement t« 
the house organ. Five roubles in Russian currency were given 
free with every copy. And the postmaster didn't recognize 
that the mails were being used to transmit a gambling device 

Parrottalks (Matt Parrott & Sons Company) ‘‘talked shop’’ 
to the user of printing who bought on price alone. The state- 
ment was made that in 1869 a fairly-good job shop could be 
bought for $1,000. The equivalent of that shop would cost today 
from $10,000 to $25,000. 

“While Looking for an Eraser’’ in The Shepard Staff (Henry 
O. Shepard Company) told what the writer discovered in the 
drawer of his library table. The list read like a shopping tour 
through a Woolworth store. Friend Wife asked why the list 
was made for the writer ‘‘would probably put all of it back 
into the drawer again.’’ Which is exactly what happened. 

Japs-Olson Company (house organ issued by the Minneapolis 
house) burlesqued the feature “‘This Month in History,’’ by 
running some fake dates and events, past and present. One 
said, “One-man top successfully operated by three men and a 
boy, 1919."" A series of marginal illustrations in color showed 
“A Few of the Forty-seven Machines in Daily Use in Our 
Factory.”’ 

Internal. 

A clever contribution in the Strathmorean (Strathmore Paper 
Company) narrated the time clock’s comments as the force 
punched in in the morning. ‘Ain't it the Truth’ was an unique 
conception, and well-written. 

The passing of the De Vinne Press at New York was com- 
mented on in Diamond Dust ‘(Hall Lithographing Company) 
The reasons assigned are lack of appreciation for fine books 
and the limitations imposed by labor organizations. Price con 
siderations make it impossible for a plant operated on the De 
Vinne standards to endure. 

The Gill-O-Gram (J. K. Gill Company) announced that ‘The 
‘Gill Service’ Moves With Us.’ It emphasized that while the 
moving of the store to the company’s new building involved 
much handling of material things, that intangible’ entity 
known as “‘service’’ was also taken to the new store and 
permeates every floor and department 

The Burroughs Bulletin (Burroughs Adding Machine Com- 
pany) reproduced a cartoon from a grocery paper depicting ar 
elephant, the outlines of which were formed of figures. The 
trick was to total these figures, which were in every conceiv 
able position, and to determine the weight of the animal. The 
agency manager at Tampa offered the use of a calculator t 
anyone desiring to compute the weight of the beast. 

The “Y. and E.”’’ News (Yawman and Erbe Manufacturing 
Company) gloried in the approaching occupation of the com 
pany’s new “Gates” plant, the latest addition to the factory 
buildings. It announced that the employment department was 
prepared to buy radio equipment for employes A report on 
the bowling situation indicates that the season’s pennant wil 
go to the “Folders’’ team. 


Summarized Export Statistics. 

The monthly totals of exports of adding machines, cas! 
registers, metal office furniture, ribbons and carbon and 
typewriters have been summarized below. These are fig 
ures which have been printed monthly in these columns 
showing the export outlets by countries. The statements 
are prepared by the Division of Statistics, Bureau of For 
eign and Domestic Commerce, Washington, D. C 


Adding and Calculating Machines. 


February. 1919, $515,392. February, 1921, $374,656 
April, 1919, $418,494. March, 1921, $231,841 
May, 1919, $363,106 April, 1921, $224,007 
June, 1919, $415,386. May, 1921, $205,914 
July, 1919, $226,569. June, 1921, $239,846 
August, 1919, $274,209 July, 1921, $156,158. 
September, 1919. $314,726. August, 1921, $106,878 
October, 1919, $297,412. September, 1921, $90,774 
November, 1919, $208,087. October, 1921, $110,383 
December, 1919, $220,549. November, 1920, $101.1 
January, 1920, $398,205. December, 1921, $115,75* 
February, 1920, $252,225. January, 1922, $111,144 
March, 1920, $536,313. February, 1922, $121,588 
April, 1920, $485,261. March, 1922, $201,146 
May, 1920, $628,209. April, 1922, $120,842. 
June, 1920, $529,423. May, 1922, $115,292. 
July, 1920, $476,679. June, 1922, $197,497. 
August, 1920, $354.771. July, 1922, $136,134. 
September. 1920. $460.025. August, 1922, $211,555 


October, 1921, $1,074,471. September, 1922, $211.93 
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If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 


of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
New York Branch, 77 Beekman Street 




















Graffco 
PRODUCTS 


ACH ITEM a 

satisfying 
business - builder 
for ambitious 
Pencil Sharpeners dealers. 





Graffco Products Gl#ss Serew Knobs 
are all time- 
tested, practical, 
needed devices 
for saving time 
and lightening 
labor in offices 





and homes. 

They sell easily 

and frequently. Glass Push Pins 
Occupy small Vise Clips 


space. Pay a lib- 


eral profit to you 
on each. sale. 
Bring customers 
back for repeat 
orders. 
Map 
Write for good offer ate 


Graff-Underwood Co. 


18 Beacon St., Somerville, Boston 42, Mass. 














Stationers’ 
Tarboard 
Goods 





An established line of filing boxes, 
transfer cases and stock boxes assures 
you of a steady income and regular 
turnover. Your customers know these 
goods—they are in demand. 


If you now handle these goods, get our 
proposition and see how it compares. 
[f not, write for information about our 
sample assortment which provides a 
small stock and a sample of each num- 
ber. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 











‘‘Every Paper Should Bear a Date’’ 


“CADO” 


(All-Metal) 
Line Dater, $2 
Five reasons for satisfied customers 
and repeat sales: 


i. Metal throughout. 
Permanent service. 


(Pat.app’d for) 


(Pat. app’d for) 


2. Simple constructicn. 
Never out of order 


8. Automatieally self-ink- 


ing. : 
Clear,evenimprint;no pad 
nuisance. 


4. Quick Action. 
One stroke re-inks, and 
prints the date. 


a || IN 1k “33 5. Inexpensive. 


Low cost, no upkeep 











(Style of Imprint) 
Plate Dater, $4 


This Dater fills a long-felt want. It 
has the sturdy, compact mechanism 
of the “CADO” Line Dater, which 
insures long and faithful service. 
Small, neat, accurate and depend- 
able, the “CADO” finds immediate 


popularity wherever shown. 








Plates carried in stock include | PAID 


PAID, RECEIVED, ORDERED, | 

FILED, APPROVED, O. K., | AUC 16 '23 

ANSWERED, SHIPPED. 

CUSHMAN AND DENISON MFG. CO. 
120-126 Eleventh Ave., New York, N. Y. 





(Styleof Imprint) 








>, ame Rr 
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No. 35 Defiance Inkstand 


A new number of the Defiance Line of inkstands. The 
cover is perfectly flat and lies flush with the top 
of the well 


Gem Desk Calendar 


Defiance Sales Corporation 
384 Broadway NEW YORK 


Stationers’ Glassware, Hardware and Specialties 
Sele Manufacturers , a and Perfection Desk 
‘alendars 























CARBONS 
Us, 
Rly 


99 





RIBBONS 


Our Silent Salesman 
‘*‘Samples’’ Will 
Convince You 








ALLEN & COMPANY 


General Offices and Factory: 


11-13 Vandewater St., New York, N.Y. 
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On Ocean Front 


The Breakers 


ATLANTIC CITY, N. J. 


Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas and sun-parlors over- 
looking the ocean. Hot and cold running sea 
water in all baths. An ideal sojourn for those 
seeking rest or recreation. Evening concerts. 
Dancing. 


AMERICAN AND EUROPEAN PLANS. 


Golf Privileges 
JOEL HILLMAN, Proprietor 


Fireproof Garage 








“PAPER CLIPS- 


Are the easiest and fastest selling Lin e 
Ig They includeapaper 















Clib forevery possible 
purpose andof quality 
recognized through 
the trade as the very 


I Asses 
samptes REL 


Attractive window 
poster in full color 
furnished free with 
every order= 


Pn _— ae for every office 

ania Actual Size 

L.D.VanValRenburs Co. 
Holyoke, Mass. U.S.A. 
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November, 1920, $950,799. October, 1922, $205,581. 
December, 1920, $769,160. November, 1922, $225,178 
January, 1921, $696,322. December, 1922, $200,039 


Carbons and Ribbons. 


May, 1919--Carbons, $67,776; ribbons, $70,887. 
June, 1919—Carbons, $107,816; ribbons, $81, 6 
July, 1919—Carbons, $67,114; ribbons, $5 ; 
August, 1919 Carbons, $80,949; ribbons, $55,344. 
September, 1919—Carbons, $55,506; ribbons, $65,927 
October, 1919—Carbons, $99,793: ribbons, $69,755. 
November, 1919—Carbons, $62,523; ribbons, $64,097 
December, 1919—Carbons, $46,490; ribbons, $60,621 
January, 1920—Carbons, $61,448; ribbons, $57,526 
February, 1920—Carbons, $61,958; ribbons, $94,! 
March, 1920—Carbons, $105,930; ribbons, $92,935. 
April, 1920—Carbons, $70,507; ribbons, $90,681. 
May, 1920—Carbons, $103,923: ribbons, $88,141. 
June, 1920—Carbons, $108,991; ribbons, $86,534. 
July, 1920—Carbons, $88,899; ribbons, $53,544. 
August, 1920—Carbons, $69,131; ribbons, $69. 388. 
September, 1920—Carbons, $79,537; ribbons, $55,463. 
October, 1920—Carbons, $95,044; ribbons, $:,v10. 
November, 1920—Carbons, $96,586; ribbons, $63,963. 
December, 1920—Carbons, $84,164; ribbons, $76,506. 
January, 1921—Carbons, $93,865; ribbons, $78,2 77 
February, 1921—Carbons, $69,219; ribbons, $53, 424, 
March, 1921—Carbons, +" “a ribbons, $29, 694. 
April, 1921—Carbons, $: ribbons, $ 













1. 





May, 192i—Carbons, $: "ribbons, 

June, 1921—Carbons, $3 1, 305° ribbons, : 

July, 1921—Carbons, $26,247; ribbons, $27,909. 
August, 1921—Carbons, $23.842; ribbons, $18,050. 


September, 1921—Carbons, $39,943; ribbons, $2 24, 767 
October, 1921—Carbons, $28,564; ribbons, $2 9,65 7. 
November, 1921—Carbons, $28,421; ribbons, $24,061 


December, 1921—Carbons, $45,397; ribbons, $39,786 
January, 1922—Carbons, $48,727; ribbons, $29,975. 
February, 1922—Carbons, $32,551; ribbons, $31,783 


March, 1922—Carbons, $57,606; ribbons, $47,000. 
April, 1922—Carbons, $53,815; ‘ribbons, $37,141. 
May, 1922—Carbons, $48,897; ribbons, $59,216. 

June, 1922—Carbons, $52,154; ribbons, $49,871. 

July, 1922—Carbons, $34,975; ribbons, $39,792. 
August, 1922—Carbons, $38,435; ribbons, $25,771. 
September, 1922—Carbons, $45,767; ribbons, — 
October, 1922—Carbons, $44,104; ribbons, $33,79 
November, 1922—Carbons, $35,725; ribbons, $29 602. 
December, 1922—Carbons, $43,081; ribbons, "$42,801 


Cash Registers and — 


May, 1919—Registers, $311,530; parts, $26,212. 
June, 1919—Registers, $397,993; parts, sie 885. 
July, 1919—Registers, $265,489; parts, $29,965 
August, 1919—Registers, $224,050; parts, $16,8 21. 
September, 1919—Registers, $229,866; parts, $26, 860 
October, 1919—Registers, $735,273: parts, $37,157. 
November, 1919—Registers, $504,999; parts, $26,192. 
December, 1919—Registers, $302,046; parts, $30,702 
January, 1920—Registers, $285,241; parts, $18,548. 
February, 1920—Registers, $520,146; parts, $20,087 
March, 1920—Registers, $733,951; parts, $42,187. 
April, 1920—Registers, $268,695; parts, $31,611. 
May, 1920—Registers, $708,677; parts, $48,125 
June, 1920—Registers, $413,560; parts, $74,566. 
July, 1920—Registers, $350,792; parts, $52,033. 
August, 1920—Registers, $462,384; parts, $24,069 
September, 1920 tegisters. $276,840; parts, $54,224 
October, 1320—Registers, $231,590; parts, $37,238. 
November, 1920—Registers, $326,466; parts, $37,841 
December, 1920—Registers, $514,278; parts, $28 921 
January, 1921 tegisters, $464,072; parts, $18,437 
February, 1921—Registers, $403,737; parts, $26.75 
March, 192i—Registers, $184, 654; parts, $34,600. 
April, 1921—Registers, 35,641; parts, $27, 890. 
May, 1921—Registers, $169,553; parts, $28,: 
June, 1921—Registers, $165,644; parts, $37, 
July, 1921—Registers, $97,810; parts, $35,503. 
August, 1921—Registers, $107,165; parts, $12,38 
September, 1921—Registers, ge parts, $16,061 
‘ 











October, 1921—Registers, $156,8 parts, $16,728. 
November, 1921—Registers, $137,599; parts, $23,190. 
December, 1921—Registers, $272,017; parts, $39,609 


January, 1922—Registers, $247,958: parts, $13,307. 
February, 1922—Registers, $195,537; parts, $128,469. 
March, 1922—Registers, $191,157; parts, $14,703. 
April, 1922—Registers, $198.442; parts, $19,005 

May, 1922—Registers, $244,908; parts, $23,619. 
June, 1922—Registers, $245,053; parts, $35,633. 

July, 1922—Registers, $224,206; parts, $27, j 
August, 1922—Registers, $166,353; parts, $14,115. 
September, 1922—Registers, $219,778; parts, $24,178 
October, 1922—Registers, $357,511; parts, $43,953. 
November, 1922—Registers, $284,834; parts, $39,833 
December, 1922—Registers, $262,410; parts, $37,962. 


Metal Office Furniture. 





April, 1919, $43,254. February, 1921, $199,393 
May, 1919, $66,840 March, 1921, $96,004. 
June, 1919, $90,873. April, 1921, $102,364. 
July, 1919, $50,651. May, 1921, $86,379. 
August, 1919, $66,068 June, 1921, $61,905. 
September, 1919, $86,313 July, 1921, $96,821. 
October, 1919, $87,458. August, 1921, $57,501 
November, 1919, $103,373 September, 1921, $78,448 
December, 1919, $107,939 October, 1921, $95,209 
January, 1920, $111,677 November, 1921, $62,796. 
February, 1920, $91,635 December, 1921, $78,347 
March, 1920, $104,926 January, 1922, $175,826 
April, 1920, $126,089 February, 1922, $135,655. 
May, 1920, $228,011. March, 1922, $309,201. 
June, 1920, $136,742 April, 1922, $195,188 
July, 1920, $160,276. May, 1922, $228,914 
August, 1920, $123,767 June, 1922, $241,951 
September, 1920, $183,376 July, 1922, $229,240. 


October, 1920, $300,842 August, 1922, $210,707 
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Good 


Crescent Pins 


don’t cost a bit more, but they’re worth much more 
—busy people appreciate the time-saving feature of 
a box of pins, every one of which has a keen pierc- 
ing point and a big, “comfortable” head. 


Crescent pins are made from the best spring brass 
wire by experienced workmen. They are put up in 
quarter, half, one and five-pound boxes, and are 
guaranteed to be of superior quality. There are 
nine sizes. We'll give you prompt service—write 
for prices. 











CRESCENT 
BRASS & PIN CO. 
DETROIT, MICHIGAN 
Eestern Representative : Bert M. Morris Co. 


55 New Montgomery St , San Francisco 


Southern Representative: Phil F. Webster 
Box 873 San Antonio, Texas 











\ 











) 








FULL- 
MOLDED rece 


“SUMATRA” DESK PAD 


BROWN - GREEN - BLACK 


WRITE FOR PRICES 
THE 


SUMATRA RUBBER SPECIALTIES CO. 
SALEM, OHIO 
MANUFACTURERS 


WE ALSO MAKE 


Sponge Rubber Chair Cushions 


SMALL VEHICLE TIRES MECHANICAL GOODS 
RUBBER FLY SWATTERS 


WE SOLIC!T INQUIRIES AND WILL BE GLAD TO FIGURE 
ON ALL KINDS OF SPECIAL MOLDED RUBBER WORK 









































= Stee maiccanl 
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THE “Derfect” vine 


| LOOSE LEAF DEVICES HIGH GRADE PRINTING 
LEDGERS, BINDERS, INDEXES, SHEETS, 
BUSINESS SYSTEMS 


Commercial stationers sometimes find 
their loose leaf departments suffering 
| from competition of manufacturer’s rep- 
' resentatives who sell direct to user, and 
who are able to attract considerable trade 
because of close cooperation between 
representative and factory in designing 
special equipment and developing spe- 
cial methods. We are 


able (by rea- 


son of our wide experience and facilities) | 
to cooperate effectively with dealers in | 
the country finding themselves in this 

| position. Let 


problem. 


CHICAGO BINDER & FILE CO. 
500-508 W. 31st St. Chicago, Ill. 


Our catalog describes and illustrates a complete 
modern line of loose leaf devices. Let us 


C send you a copy. ») 


us help to solve your 














SAMSON HAND PUNCH 





Perforates cardboard, leather 
and paper up to 3”, Thru 
untempered metal up 
to 20 gauge. 













able Punches 
and Dies as Illustrated 







Write 
Great Demand— Prices 
Nationally Advertised and 

Catalog 






“HINE APPLIANCE C 
THE MACHI ANCE CORPORATION 


NATIONAL 
ADVERTISING 


ADAPTABILITY AJAX EYELET FASTENER 


Punches hole, 


















AND feeds eyelet and ms 
clinches it in one . 
DURABILITY operation. Saves Gh Yf 
time, securing pa- 
pers against loss 
MAKES IT or substitution. 
Binds paper, card- 
board, leather or 
EASY TO cloth. 
SELL! Order from 
CREATES MACHINE APPLIANCE 
Tele) - 0:20): 0. eeeel. | 
RE-ORDERS 
FOR 


‘2 i 
a Mea? ‘Short 


AJAX EYELETS 














APPL 





November, 1920, $267,125. 
December, 1920, $281,368. 
January, 1921, $326,580. 


September, 1922, $2 
October, 1922, $223,433 
November, 1922, $282 
December, 1922, $262,370 
Typewriters. 
September, 1920, $1,449,084 
October, 1920, $1,919,650. 
November, 1920, $1,757,750 
December, 1920, $2,392,174 
January, 1921, $2,784,637 
February, 1921, $1,911,315 


May, 1919, $1,385,046. 
June, 1919, $1,888,022. 
July, 1919, $1,517,358. 
August, 1919, $1,418,442. 
September, 1919, $1,558,668. 
October, 1919, $1,494,840. 


November, 1919, $1,258,395. March, 1921, si. 058, 875 
December, 1919, $1,627,716. April, 1921, ¢ 
January, 1920, $1,421,954. May, 1921, 

February, 1920, $1, ose 026. June, 1921, 





July, .1921, 26,756. 
August, 1921, $551,977. 
September, 1921, $518,265 
October, 1921, $956,240. 
November, 1921, $342,904 
December, 1921, $872,061 
$714,096; parts, 5 


March, 1920, $2,632 ‘ ’ 

April, 1920, $2,400, OB. 

May, 1920, $3,440,783. 

June, 1920, $2,482,225. 

July, 1920, $1,816,358. 

August, 1920, $1,624,237. 
January, 1922—Typewriters, . 
February, 1922—Typewriters, $872,412; parts, $50,228 
March, 1922—Typewriters, $1,340,626; parts, $51,034. 
April, 1922—Typewriters, $857,706; parts, $30,220. 





May, 1922—Typewriters, $1,136,860; parts, $38,417. 
June, 1922—-Typewriters, $1,012,065; parts, $26,046. 
July, 1922—Typewriters, $879,257; parts, $33,226. 


1922—Typewriters, $729,727; parts, $23,736. 
—Typewriters, $985,996; parts, $29,393 
parts, $29,798. 


August, 
September, 1922 
October, 1922—Typewriters, $882,160; 
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November, 1922—Typewriters, $930,482; parts, $23,291 
December, 1922—Typewriters, $1,237,964; parts, $37,000 
Writing Paper and Envelopes. 

April, 1922—Writing paper, $121,045; papeteries, $7,471; en 
velopes, $44,533. 

May, aware paper, $92,795; papeteries, $8,155; en- 
velopes, $49,31 ’ 

June, 1922 Ww riting paper, $93,625; papeteries, $11,72' 


envelopes, $42,506. 


July, 1922—-Writing paper, $80,953; papeteries, $10,144; 
envelopes, $43,662. 
August, 1922— Writing paper, $111,913; papeteries, $19,252; 


envelopes, $42,734. 

September, 1923—Writing paper, 
envelopes, $43,667. 

October, 1922—Writing 
envelopes, $41,098 

November, 1922—Writing paper, 
envelopes, $46,239. 

December, 1922—Writing paper, $751,896; 
envelopes, $200,170. 

These figures cover an extended period, 


can overseas trade in office equipment, appliances and su] 


$113,131; 


paper, $86,371; papeteries, 
$84,829; 
papeteries, $56,66 


showing Ameri 


plies at their zenith, and their 
of 1921. A 
stances. 

It is notable that the increases are in fields where Ameri 


wholesome increase is visible in several i 


can manufacturers have been active in strengthening their 


selling organizations. 


Vision in the Factory. 
Three men walked through a Strathmore loft, said th 
(Strathmore 


Strathmorean Paper 


piles of probably 100 tons. 


paper. 


sees large 
kinds of 
That’s all. 

The second man doesn’t see 


paper 
Different 


colors. 


paper. In his mind is 


picture of big bales of rags, a round whirling thrasher 


women carefully sorting 


seeming cutlasses. washers, beaters, jordans, men carefull 


guiding the paper over a long, almost human paper machine, 


plater men lifting heavy books, wrappers and shippers. H 


sees the human endeavor making up the paper, the thought 


care and attention of men and women earnestly seeki 


to make paper as fine as it can be made. 


future. He sees not 


The third man visualizes the 
or the men who made it, but rather the en: 
This roll will be the c 
That roll may be used for m 


paper, 
uses to which it will be put. 
catalog. 
Another roll may be 


a large edition 
or programs. turned into a direct 
by-mail campaign and be a part of the picture. Still 
other may be 
message to all parts of the world. Two more will b« 
and used for display purposes. 

What do you see as you pass through the loft? Simy 
paper or the process of manufacture, or are you able 
look into the 


men and women who are able to visualize what is to cor 


future? For in this time and age it is tl 


who succeed. 


papeteries, $14,474 
$14,062 


papeteries, $11,595 


response to the trade apathy 


Y 


Company). One mar 
Different 
Different weights 


and cutting off buttons with long 


y 


made into envelopes which will carry thei 
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No. 583 New “Duralu min” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 


@MILLER BROS 
tr Bow POINTED 


The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 









MILLER BROS 
S06 gow. POINTED 











[MILLERTE RAND 














“The top closes itself” 


| The P RESTO 


An improved automatic 
closing inkstand 


No complicated parts. 


Moderate in price. 
Write for particulars. 


Bachrach Specialty Co. 


2275 Third Ave. New York, N. Y. 




















The Index 
that is now 
universally 


MAKE RUBBER STAMPING 
A PLEASURE 


AVE your next rubber stamp mounted on 

the MEDEARIS PATENTED INDEX STRIP. 

By so doing it will save you the worry of locating the 
c particular stamp. The Medearis Patented Index for 
IMOEXED STAMP Rubber Stamps really adds pleasure to rubber stamping. 


DISTRIBUTORS — J.F.W. Dorman Co., BALTIMORE — R.H. Smith Mfg. Co., SPRINGFIELD — R. A. Stewart & Co., NEW YORK 
FOR SALE BY ALL RUBBER STAMP MAKERS 


MEDEARIS MOULDING CO. WINSTON-SALEM, N. C., U. S. A. 






























BAKELITE  § 


Either in Stylo or Fountain Pens Also Manufacturers for the Trade 


PARAMOUNT PEN CO., Inc. 


63 Irving Street Jersey City, N. J. 
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We specialize on imprint fountain pens for the jobbing, retail and mail order trade. Prompt service in 
repairs. All work is done in our own shops. We make all modern designs in Lever Self-Filling, Screw Cap, 
Non Leakable and Slip Cap Fountain Pens; also Stylos—Fully Guaranteed. The export trade is skillfully 
handled. A host of business friends abroad testifies to our close study of their requirements. Our latest 
novelty—pen No. 110 (shown below) worn with sautoir ribbon or watch chain, has proved to be a big 
success. 

Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. BEAUMEL & CO., Inc. 


Established 1884 
OFFICE AND FACTORY: 


17-27 Vandewater Street New York 





LOLDL SL OLA AD PP 


‘*Its Name Describes I[t’’ 


Simp ograph ___ Ghe SIMPLOGRAPH _ 


Price of REPRODUCING DEVICE ON THE MARKET 


~Y Consists of only three parts. No cogs, wheels, springs, bolts or other 
$17.50 mechanical parts to be adjusted or to wear out. 

enone Any kind of stencil paper can be used on the SIMPLOGRAPH. 

Aug.29, It will do just as much work and just as good work as any of the higher 
priced and more complicated machines. Can be used on cloth, wood, 
cardboard, metal, leather and other material, a feature which no 
other reproducer possesses. 


AGENTS WANTED SIMPLOGRAPH Co. 
Territorial Rights Granted | 83 U.C.N.Bank Bldg. Utica,N. Y. 























“Send Him In!” 


Now, when every good help to business must be used, 
do not overlook your salesmen’s cards. 


Are they Wiggins Cards? In other words, are they 
clean, finely engraved, snappy in appearance? If 
they are not they are losing business for you. 


Get business with Wiggins Cards. They come in book 
form in leather binders—no waste, therefore econom- 
ical to use. We expertly engrave them or deliver 
blanks to your printer for type printing. Write today 
for specimen tab and details. 


WIGGINS THE JOHN B. WIGGINS COMPANY 
Bestiess CARD GS 8 ts Peoptes Gas Building, Chiceso 


Leon Isaacs & Co. Turner & Harrison 
Manufacturers of 


GL yi I snes - ENS HIGHEST GRADE SILVER-ALLOY PENS 
urner arrison 
STANDARD STEEL PENS ae Russia MOHETA PENS 


SILVER-PLATED PENS POR THE TRADE GOLD-PLATED PENS 


WE ARE ASKING FOR 
YOUR BUSINESS 


The Turner & Harrison Pen Manufacturing Co., Inc. 


ESTABLISHED 1876— 


FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 
a0 the wads on soneess Philadelphia, Pa. 


















PHILA PA. 











TURNER & HARRISON 
 suven 29 0ALLoy 
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Remanufactured typewriters are GOOD typewriters— 
A Super Grade Remanufactured Typewriter 





i 
a “a ; , so : 
represents a superior value. It has gained liable performance and endurance. 
a reputation on its own merits. Speedy and 
E € accurate. It is economical in operation and The constant demand for Super Grade Re- 
practically free from repairs. The clear and manufactured Typewriters is conclusive 
perfectly formed type faces and styles in- proof and testimony as to their merit. We 
Trede Mark sure the greatest degree of legibility. And have a price list ready to send to you. 
its most valuable asset—consistent and re- Ask for it. 
UNITED TYPEWRITER EXCHANGE CO., Wholesalers 
Cable Address ‘“‘UNITYPEYCO” Boston 137 High Street, BOSTON, MASS. 








The EVEREADY Paper Fastener is more than an “appliance,” it is a system 
in itself. It makes its own staples automatically,—fastens quickly, quietly, 
securely ;—letters, pick-up order stubs, quotation sheets, bills, statements, tags, 
samples, pay envelopes;—anything that’s worth 
fastening well. It will find new work for itself 
every day in your office. With “one on every 
desk” most of your filing work is done before the 
files are reached. 


Look for the Name 


= Ye 

Model F. EVEREAD IMPROVED MODEL D 
PAPER FASTENER 

With a capacity of from MADE BY 


2 to 40 sheets. EVEREADY MFG. CO. OF BOSTON TAPER FASTENER 
No. 9 Knapp St. BOSTON, MASS. . ve Ree 





ChAT 














S 


PODEERERECEEGUUECR CECE EEE EECO CCE CEECECEEEEOE CECE ETE EEE EERE EEE CECE Ze 


“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National.......... 4lbs. MailandExp...... 16 Ibs. 
ee Pr ree 2\% lbs. Commercial ...... 12 Ibs. 
Columbian .......- | “i & (eee 4 lbs. 
re Te i ere 2 Ibs. 
Crescent 666406604645 1 Ib. Standard ececesoes 4 lbs. 


Parcel Post Scales 


Banks and husiness houses use “‘Pelouze” 
Scales Lecause of their accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. . CHICAGO 
PULNUCUCCUUOUNOGNEEUOOUUUCOUSUOUUUCOUOUOUGESOCUOORECUUCUCOEQOOOCSUOOOUCG0000000USOOCEEOOROCEEEOUEEOCOOUCCEEOSOCEESOOOEUOEEEEOOOEOEEEOOOOOOOOOOGOOOEOOOOOOD 





“STANDARD” 





Fun 








WastePaper 
Baskets 


Vv SAS Ly. A ye Y. d * A 
Reo Letter Trays, Mail and 
4 \ ) 


WY OKA Tape Baskets, Space 
yy ‘ Baskets, Build-up 
Trays. 
UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 





PEERLESS SANITARY LINE 
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WIRE GOODS 
BANK PINS, PAPER CLIPS AND FASTENERS 
THUMB TACKS 


GEM CLiPS “CYCLONE” 


Comet? 


Nos. 1,2 and 3 




















Extra Fine Quality Guaranteed 


No. 1201 Write today for Samples and Quotations 


VAIL MANUFACTURING COMPANY 


1752-58 East 75th Street, CHICAGO 

















FOR ALL MAKES 
OF TYPEWRITERS 











EXTRA DOLLARS 


are added to the profits of the dealer who 


handles HEYER’S REFILLING COM- 
Saha POSITION for use in filling hektograph pans 








SIMPLE 4 and gelatine duplicators of all makes. 
VA PERMANENTLY The Heyer Duplicator Company manufac- 
SILENT x ee tures Hektographs, Gelatine Duplicators, 
SANITARY 4 Film Duplicators, and supplies. We 
i ° = also furnish the a — 
graph carbon paper an ektograp “ 
wor ALL typewriter ribbons at lowest prices. HG IGA” , 
DUST PROOF } HEKTOGRAPH, , 
VIBRATION AND NON-SKID Write for literature. Domestic and 
foreign inqutries given prompt attention. 
RETAIL PRICE, $1.50 PER SET. " 
Write For Dealers’ Proposition The Heyer Duplicator : Co. 
THE ROBINSON-PINNEY CO., 525 Market Street, San Francisco 160 N. Wells St., CHICAGO, ILL. 








TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Record the hour and minute A. M. & 
P. M., firm name and character of the 
transaction—such as Received, Sent 
Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
s TIME STAMP 


Thompson 
One Piece 
Bed Plate 















CLEANS THE ENTIRE MACHINE. Besi Brush om the Market. Is equally as 
aseful in cleaning all office equipment such as 





‘ Adding Machines Duplicating Machines Rubber Sta: 
Prints on top of Addressing Machines Envelope Sealers Sale 
the paper Bookiceeping Machines _ Folding Machines Time Stamps & Clocks 
MODEL B pal ‘ MODEL A Calculating Machines Inkwells Small parts in Furniture 
. _ Write for Folder No. 5 . : Check Protectors Letter Openers & Stationery Racks 
ee CSE ee Made of Black China Bristles. Retails 35c. Big Profit o You. 
THE THOMPSON TIME STAMP CO., Inc. ARTHUR W. HAHN, M=.of Al Kinds of 195-201 Lafayette Street 
10844 Fulton St. New York, N. Y. > Wire Twisted Brushes New York City 

















SHEDD’S DAILY PAD 





Attention of Live Dealers Only! 


The Shedd Automatic Memory Device 


IS the last word in Desk Calendars—As essential in the well or- 
ganized office as the telephone or typewriter. 

EVERY USER IS A BOOSTER 

(It never lost a friend) 

Stock this splendid article and sell your trade the best there 
is at a reasonable price with good profit to yourself and build 
a repeating business. Made in Metal. Leather and Fabrikoid 
Covered Bases. 


SHEDD-BROWN MFG. CO. 


Patentees and Manufacturers Minneapolis, Minnesota 


Indexed To E 
Not Sold Through Jobbere ndexed To Every 


Day In The Year. 














/ 








< aiinetes tn r. 


Se ae 
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Weldon Roberts 


rubber 





Good Profit 


for Dealers 


The SMITH 
NOISE and 

SHOCK 

i ELIMINATOR 


Softens the touch and decreases noise. 
EASY SELLER. Liberal discounts to dealers. 


WRITE 


L. M. SMITH, 303 Kellogg St., Syracuse, N. Y. 
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You Simply Can’t Afford to Offer Inferior Erasers to Your Patrons. 
Why Not Feature 


World’s Quality Standard ) 
Weldon Roberts Rubber Co. Newark, N. J. U.S.A. 


Knock out-Pencil 
ging of Penis, 
; =hy 








Nets you big profi 


you ever handled. Unusually large discount. 
Get yours today from your jobber or di- 


rect from us. 


THE OSTRA 


114-TB, East 25th Street, New York 













Put This 
**KNOCKOUT” 
Display Card On 
Your Counter 


Best little “self-seller” you ever had 
in your store. Contains one dozen 
of the famous “Knockout” Pencils. 
Everybody wants them. Does 
everything higher priced pen- 
cils do but has no fussy fea- 
tures to get out of order. 
Sells at popular price, 25¢ 
t. The quickest turnover 












CORPORATION 





Use one of 


Esleeck’s Thin Papers 


for Copies of Letters and Forms 





auernennenens 


Fidelity Onion Skin) Emco Onion Skin 
Superior Manifold 





Esleeck Mfg. Co. Turners Falls, Mass. 








THE TRINER 


POST OFFICE 


THAT SYMBOLIZES SPEED 
Dial and Platform conveniently 


in front of operator. 
does not oscillate. 


96,000 Triner All- 


Steel Parcel Post 
Scales used by the 


Government. 


Write for Booklet No. 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 








SCALE 


Indicator 














MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a looss« 


leaf ring is its dependability to remain 








closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 














a 
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Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 


E. G. SIGGERS = *#, 28, N., U. Building 
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RINGS 


STANDARD STYLE 


FOR 


LOOSELEAF BOOKS, PAMPHLETS, 
BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


. PACKED 100 IN A BOX PRICE PER 100, $3.00 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 

















Thin Colored Leads 


For All Everpointed Pencils 


Fill a Long Felt Want. 
Finest Quality. 






RED 3345 
BLUE 3346 
GREEN 3347 


A. W. FABER, INC. 


NEWARK, N. J. 





ee eae an 
INDEX | with us, that will give 
TAB 


your filing supplies de- 

partment a big advan- 
tage. This adjustable file guide tab made of 
pyralin and steel has a convex reading surface 
on which the label can be adjusted to a position 
exactly at right angle with the line of vision. Can- 


not injure fingers—indestructible, efficient. Write 
for sample and descriptive matter. 


Ulrich Planfiling Equipment Co., x01" 











The wonderful sanitary 


Whispering Mouthpiece | 


enables you to talk freely with- 
out being overheard—Hold se- 
cret conversation—every ad- 
vantage of a booth telephone. 
A scientific marvel and positive 
comfort in telephoning. Sold 
~. on 30-day, money-back guarantee. This 

\ little specialty literally sells itself, from 
our attractive counter display. 

Send for circular or order from your jobber. 


7 THE COLYTT LABORATORIES, Mfrs. 
Dept. H 565 W. Washington St., Chicago 











SIGN PRINTING 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESO 


2444 Ainslie Street 
CHICAGO, ILLINOIS 


PERM akohokeMokonokon Manned anne 





CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 
of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 


Est. 1905 

















Sell More Waste Baskets 


to more custemers. That creates 
more satisfaction than to sell fre- 
quently to a few, who must re- 
place frail baskets that de not last. 


Daisy Baskets 


are sturdy, of sufficient capacity 

’ and last long. Made of coppered 
wire with a solid bottom. This 
construction assures strength and 
prevents fine trash from falling 
to the floor. 
























































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 
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PEERLESS MEMO PAD f 7 5 
a 


TWO DIFFERENT SIZES FINISHES) 
THREE DIFFERENT FINISHES Black { 
Prices Range from $1.25 to $2.25 ) Ox. Copper { 
Special Discounts to Dealers Solid Brass, 


We Also Manufacture Automobile Accessories 
Write for Free Booklet 


AGENTS SAMPLES Wm. F. Gulnerich Co. sees ape oS Pw 
ithout Calendar sk for so Manufacturers of the Star ng Machine 
$1.00 Postpaid No. 3-B EDEN, N. Y. L 1129 University Ave., Rochester, N Y. J 


APPLIANCES 243 





Protectograph Check Writer q 


(TRADEMARK REGISTERED) 

EXACTLY NINETY FIVE DOLLARS NO CENTS 
(Denominations in Black; Amounts in Red) 

The world’s standard of protection; in 

all languages and monetary systems. 







PROTOD- Greenbac, 
the world’s first forg- 
ery-proof checks. 
Insured. 


Todd Protectograph Co., Inc. 

















Every Typewriter Supply Dealer 
Should Sell the Superior (2 in 1) Brush 


It is most convenient for use with any typewriter or adding 
machine and is particularly adapted to the intricate passages 
of multiplying and dividing machines. One end is of tough, 
smooth bristles twisted in wire; the other end is of hair 


cK % 


tightly bound and cut square for cleaning “one way” places 


You can sell these brushes with 
every other ribbon or carbon order. 
Send us $3.00 for sample dozen and ask 
the gross price. 


SUPERIOR BRUSH CO. 


Hartford, Connecticut 





REG. U.S. PAT OFFICE 








New Martinsville Line 


Stationers often consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
, MARTINSVILLE _ glassware 
| “comes across” and it is prof- 














_—— — —_ 


| NEW MARTINSVILLE, W. VA, 


itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 











| a oe 


Drawing !nks, Blacks and Colors 
Eternal Writing Ink 


Engrossing Ink 

Taurine Mucliage 

Pheto Mounter Paste 
Drawing Board and Library 
Office Paste 


Mucilage 

Liquid Paste 

Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be @ revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., fofcea’ init “and Adhesives 


Main Office and Factery, Brooklyn, N. Y., U. S. A, New York-Chicage-Lenden 




















LOOSE LEAF METALS 


For Everything in the Loose Leaf Line 
Ask About Our Special Assortment 


100 Metals $45.00 
You will be surprised. 
Send for Our 1922 Catalog 


HUGHES LOOSE LEAF METALS CO. 
544 W. Lake St. CHICAGO, ILL. 








GUMMED WASHERS 
PATCHES 


NUMBERS 
1 AND 2 
ACTUAL SIZE 





Made from Cloth or Tough Rope Paper. Packed 100 to a 
Box, 10 Boxes to a Carton—Covered Cartons, 


THOMAS STATY. MFG. CO. 
SPRINGFIELD OHIO 











SILK-Y- FIBRE 


TYPEWRITER RIBBONS 


One HUNDRED perfect im- 
pressions can be made from a 
single spot and without filling 
the type. 


You owe it to your business to 
try out this excellent line. 





Cooper Carbon Coated Paper Co. 
4606-8 Montrose Ave. Chicago, III. 
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NUMBERS 
Ss LETTERS 
LIBERTY COLORS 
SILVER MARKING 
TACKS TACKS 





Solidhed “Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET 


Solidbed “Eyelets 


SOLIDHED TACK Co. 
37 Murrey St..N. Y 














THE ().. MANUFACTURING (0. 
/ 0K. ) OSWEGO.NY U.S.A. 


TRADE Mane 


\\ neous rar orrice 


Stationery 
Specialties 
Sole Makers of 
The WASHBURNE “‘O. K.’’ Paper Fasteners 


: The SANITARY ‘‘O. K.”’ Erasers 
The RIES ‘‘O. K.’’ Letter Openers 

















BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
ulres no expensive per- 
orated a bound cards. 
It kee your cards 
clean; it 1 holds one card 
securely as well as @& 
full case of ca 


When a card is with- 
drawn the others are 
not only held in place 

ut are kept on the 
bottoin of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 








DISTINGUISHED BY THEIR 
( UNIFORM 
-E QUALITY 


<* PINCH-ON 


Made of genuine solid brass, a beautiful lustre finish, 
sizes. Nos. 0, 1, & 2, packed 100 to carton, also in bulk 
Quality and cost being the deciding factors with your trade, 
you will find this line the most profitable to handle. Ask 
your jobber, insist that he supply you with the best. 


John W. Messimore Treiber-Cahill Mfg. Co 





ee, See. 818 Park St. 
Representative for Chicago 
and Vicinity. Syracuse, N. Y. 














TIM 


TIME 
IS 
MONEY 


The Tim is the Perfect Calculating Machine 
After 18 Years of Continuous Development 


THE TIMES-INTO CO. 


Sole Agents North America 
General Offices, 5 N. Wabash Ave. Chicago 
REPRESENTATIVES WANTED 











Guaran- a 


teed 
accurate 
dust- 






A Guaranteed Time Stamp 


proof If a time stamp is to be dependable, it 
durable s must be made right in ev- 


aswee ery detail. Hence, the 


aw AUTOMATIC 
swe TIME STAMP 


is your logical purchase Made by us 


in our own factory Materials the finest 
and the best adapted No rubber parts. 
No soft metal. Smooth-working, easy to 
operate Sturdy and reliable Forty 
years’ success Thousands in_ use in 
many businesses Write for illustrated 


folder 


The Automatic Time Stamp Co. 


Has tamper-proof lock 159 Congress St., Boston, Mass. 


base and shock - proof “Originators of the Art of 
3 action Printing Time Automatically” ak 














EUREKA Eye Shade 


receives enthusiastic recommendation from expert mechanics 
and draughtsmen who, because of their fine, close work, 
need particular eye protection. The Eureka, fashioned from 
green celluloid, bound on both edges, properly ventilated 
and adjustable is another popular style of the complete 
“CESCO” line. 






312 
Ask for Catalog 


CHICAGO EYE SHIELD CO. 


2300 Warren Ave., SAN FRANCISCO OFFICE 
CHICAGO, ILL. 268 Market St. 














‘Steel-Strong Coin Trays 
= 3a FOR STORING 
_/ WRAPPED COINS 


Made of sheet steel, it is the only durable 
tray for holding suitable quantities of wrapped 
coins for vault storage or counter use. 


Trays for all coins are same width and length 

interior steps regulate number of rouleau 
stored in each tray. Interlocking corners per- 
mit of nesting. Enameled in different colors 
for each coin. a : 


WRITE FOR ILLUSTRATED CIRCULAR 
SOLD BY ALL LEADING STATIONERS 


. 


L. Downey Company 
Cincinnati, Ohio 
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YOU CAN SELL ’EM. 





al 


Stee 
Sections 
75¢ each 


“MASTER” TYPEWRITER SPEED KEYS Makes more profit 


\a ; > 
Because the Stenographer likes them—she likes the soft =o, a 
touch, the delightful action, They make the heavy touc h than desk trays. 
typewriter lighter They increase SPEED ithe Spring A quick seller. 








does it.) 

You can't help but write faster when MASTER KEYS are _ Saves time sorting and locating papers. Automatically routs for distribu- 
used—A ND—BESIDES-—they are the longest wearing cush tion. Holds reference matter ready for instant action. Occup! 
ion key made than single wire basket, yet renders service of many trays. Conv t. 
WE GUARANTEE that Efficient. Thousands in use give entire satisfaction. 

Tait oak tore a — <i =" es 1!) MASTER KEYS Add sections as required. Olive green 75¢, oak or mahogany 90¢. M 

ou'll get More ey usiness if you sell MAS om ALIS. of steel. Rubber feet. Write for free, interesting, lilustrated folder, ‘HOW 

Send for a Set to try out. TO had Sana TER DESK EFFICIENCY.” All dealer o shipped 
imm tely. 
SPEEDKEY MANUFACTURING co., INC. Dealer display sample sent on approval. 





35 Columbus Place Brooklyn, N. Y. ROSS-GOULD CO., 279 N. 10th St., St. Louis 








“NOT A SPLIT PEN” 





Jiffy Desk File ™= 









. ’ * 
A modern method ot eM. THREE Coit’s Ball Bearing Show Card Pens 
° b onv RT 
the busy business man A QUARTER e DEALERS — Send for our 
el Fg ML VIEW sods Counter Display Board of 12 
Three days’ use will con- fe) N 
vince you that it is some. SH WING Pens on 30 days trial at 
thing that you ave been * 
wanting for a long time. BALL our expenses 
Made up in 6, 9 and 12 sec- BEARING ; 
ene. —_ above — be tr END M K, Yo O 
older is a paper pocke ° wn 
—s ee =» ageee NOTE a e our 
@ papers ntact, 1olding 
them in ,Dlace, and prevent. INK Show Card 
ing slipping. n addition to 
= Ss = we RETAINER \ 
eac file rnishe wit ° 
ge A ~ mg es INSIDE Save Time and Money 
ferent headings to select BLADES Sizes 1/16”, %” to 1” inclusive. 


Manufactured by 
Bridgeport Pen Co. >» 
Bridgeport, Connecticut, U.S.A. 


Wrttef or illustrated older 


Phone-Dex Co. 


Central Bidg., Rochester, N. Y. 


REYNOLDSSEALER 
The Most Simple Sealer Made — also Mosi Durable 


Don’t buy a demon- 
stration — buy use. 


























WRITE for our beau- 
tiful Sample Books, 
prices and proposition 
we have for Printers 
and Stationers. You 
should be able to in- 


GENUINE STEEL AND ‘<lligentiy cate for te 


COPPER ENGRAVED ders that develop in 
Wedding Invitations, Calling your city—along with 

















Pay for your Sealer & 
ONLY ONCE— 
when you buy it. 








TheREYNOLDS ' 
requires no sup- Cards, Letterheads and Busi- prestige, a nice profit 
pice oe re ness Cards, Announcements _©an be realized on its 
business lifetime. and Society Stationery. sale. Write today. 
dealers ‘And. the ECKER & COMPANY Wholesale 
2 (INCORPORATED) Engra Copper siete 
— 416 North Twelfth Street Die hecenes oft Gein 
REYNOLDS ENVELOPE SEALER CO. SAINT LOUIS and Commercial Stationery 














es)! ? NO. MARKET ST., CHICAGO gees 








BRISTOW RADIAL DISTRIBI 
AGENTS O ISTRIBUTOR 


has a winning exclusive feature 






TERRITORY OPEN IN MANY STATES Always — gee to eer papers. The contents we A 
be removed wit t 
FOR EXCLUSIVE AGENCIES FOR bed te ee at 


sorting and that is 


why the Bristow Radial 
BEVAN ue od Soest 
7 as 
use af peace i 
U.S 


The Only Hand Operated Envelope Sealing 
Machine Having a Positive Feed and that 
Actually Seals 


Write to General Sales Manager 


Howard Manufacturing Co. 
21 Eddy Street PROVIDENCE. m %. STANLEY R. BRISTOW 


171 Washington St. 









een inp era 


DEALERS—Itf aren't 
already selling device, 
write for particulars at once. 


ewark, N. J. 























centres 
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THE HOGE MANUFACTURING CO., INC. 


NEW _ YORK CITy 








THUMB TACKS PEN AND PENCIL CLIPS 
TELEPHONE ROLLS TELEPHONE TABLETS 
PEN RACKS CLOTHES LINE REELS 
PAPER CLIPS STRIP RACKS ‘ 

“i FASTENERS PAL THE PENCIL! 








——~ 
* FOR THE WHOLESALE AND;RETAIL TRADE 


WONDER ADDING MACHINE, $3.00 
(Does work of $100 Machine) 
Marvelous metal machine subtracts and adds ac- 
curately and quickly up to $9,999,999.99. Saves time 
and money. Can be carried with you. Worth 10 
times cost. Guaranteed. Prepaid $3.00. Agents 
wanted everywhere. Can earn big money. 


ARTHUR AGENCY, 1780 Broadway, NEW YORK 











As a subscriber to 
OFFICE APPLIANCES 


You caa save your own valuable time by pass- 
8 on to us and letting us 


ing pro! 
“Wok it up” for you. 


ic, two years for $3.00. Canada, two years 
for $4.00. Desche. two years for $5.00. 


The Office Appliance Co. 


417 So. Dearborn Street, Chicago 











SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 











Ph UR WINDOW sates 9 
Paro ELECTRIC TURN TABLES 


ectric Cost - about 3 cents a day - Capacity over 150 lbs 
Five Year Iron Clad Guarantee -- Special Pr 


ice by Mail .. 
l=” _ ELECTRIC WINDOW SALESMAN CO. £3 J 











WOOD CUTS 
RUBBER STAMPS 


FOR 
THE 
TP ADE 








SAMUEL H. MOSS 


New York 








SAREFEDAY Moistener 


ice, cavolonee, tenon 
Guaranteed fast seller. 
Liberal dealer discounts. 
RIVET-O MFG. CO. 


Dept. P. ORANGE, MASS, 











Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON M=™=fggtusert Bush Terminal 


Exclusive Territory Rights Not Entertained 














ROUGH TYPEWRITERS - ALL STANDARD MAKES 


(REGAL REBUILT ROYALS) 
Write for new price List No. 50 


REGAL TYPEWRITER COMPANY, Inc. 


359 Broadway, New York City, U.S. A. 


MARCUS HARWITZ Cable address: 
General Manager *“*REGALTYPE”, N .Y. 








Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to 4 strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled, 
presenting a smooth, round surface—no binding to 
et dirty, no meta! parts to break out. Lies flat on 
esk. Your inquiry will receive prompt attention. 


The Featherwe:gat Eyeshade Co., Merchantsville, N. J 

















DEALERS & SALESMEN 


Nielson’s typewriter cushion foot is 
the finest on the market. Thisshock 
absorber really cuts out noise and 
increases speed of operator. We 
make “Stayon” rubber platen 
twirlers, typewriter felt pa and 
pneumatic typewriter speed keys 


NIELSON SUPPLY CO. 
810 First Nat. Bank Bidg., Chicago 


WE DKWRIEERS 











ALL MAKES ON HAND. 
REBUILTS ARE THE BEST 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


AEADOU ARTER SALES - EXCHANGES~ COVERS- INK PARTS 








NAMOGRAPH 


—yourself into greater 


fountain pen profits 
Write 


MODERN INVENTIONS CORP. 
130 W. 42nd St. N. Y. C. 


~REBUILTS-REPAIRS- TYPE - AND 
CERTIFIED—GUARANTEED 
RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere in a Pound — Less Cost — More Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 











EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 





MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. S. A. 

SE Superior to any imported article. One 
y dozen with display card mailed on re- 
ceipt of 70 cents in stamps. 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1404 Willow Ave. HOBOKEN, N. J. 





Jobbers 
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EXCELLO DESKS 


Made to Excell 


item grade desks at medium prices. 
atalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
<> Pens Attended to Promptly. 
" ~ EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manofactarers of Fine Geld Pens Established 1884 





SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Files, Card 
ee ee 

Systems and Check Files, Are 

Indestructible 


None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 
















FREE Samples Sent-on Request 
Discounts to Dealers 


R. A. SIMONSON €' CO. 
122 S. Michigan Ave. iCAGO 


















EYELETS, #0; Quorn 
ee Ra 
FASTENERS Seer Balk. Gilt and. Silver 
PUNCHES y ri Colors in stock. Special 


Colors Made to Order. 
3 SHORT 

















MACHINE APPLIANCE CORP. 351 Jay St. Brooklyn, N.Y. | 








Handy Office Knife 


The “Razornife’ is made in a very 
simple way so that new blades can 
be inserted. The keen razor edge 
makes a wonderful eraser. Cuts ads 
and cardboard neatly and quickly. 
Retails 25c. Trial order six mounted 
on display card $1 


GITS CO., 5512 Potomac Ave. 
Chicago, Il. 


Kazornife 
eo REFILLABLE | 








ECTORS 


LO URN 


PERFECT MACHINES LOWEST PRICES 


TO FLAVEN, MANHATTAN BLDG., CHICAGO 


WR | TE ——SPECIAL DISCOUNTS TO DEALERS 








ranch Managers Wante 


ADI 


Write Or Wis. 

















Addressing Machines, Multigraphs, Dupli- 
cators, Letter Folders, Envelope Sealers, 
Mailometers, Check Writers, Dictating 
Machines, Multicolor Presses—at about 
half the manufacturer’s price. PRUITT 
COMPANY, 170-H North Wells St., Chicago. 











MORTON’S ODORLESS 
TYPEWRITER OIL 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate pore ih 
Coote Lay ee yee — 
rile t or escamph nee priew. 
MORTON MFG. CO. Ky. USA. 
Export orders given se attention 











WEINMAN patent HANDIPAD 


box Memo slips tear off easily when matter has 

been taken care of. Perpetual Calendar. 
Only LIVE NOTES before you. 

Model S-5, ea. $1.25 Model X-6, ea, $1.00 

Model S-6 ea., 1.50 Model X-7, ea. 1.00 

Refills, doz, $1.80 

==] Stationers: Write for trade discounts 

on this and other specialties. 

ye bre WEINMAN BROTHERS 

8-5 —— 12 E. 9th St. CHICAGO 










GOLD PENS~-au Shapes and Styles 


Imprint 
Work a 
Specialty 


All makes Gold, Fountain, Stylographic a a Pencil Cases 
repaired and returned day received. Satisfaction guaran 


GAYDOUL GOLD PEN CO., Inc. 64-68 Fulton St., New York 

















STAPLING 
GOMACHINES 
& STAPLES 


(be Irvin exclusive features oute: ¢ all the very 


<s latest improvements in stapling machines. Our five 
2S different styles of machines and staples afford a se- 
lection adapted for almost any kind of stapling. If 

you donot have oursales-helps, literature and trade 


prices: write ustoday A H. RVINCO., Curwensville, Pa. 











ADDING MACHINE ROLLS 


For all makes of Machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. , Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

Je make all size rolls. 
Write for prices’ giving detailed specifications, 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











I'LL SEND YOU CASH! 


I buy and sell used adding and calculating machines and all 
kinds of bookkeeping, bark statement and transit machines. 
If you want to dispose vu. machines of this kind, send me 
serial number and a description. I shall be glad to quote you 
current prices and, if you decide to sell, to send you the cash. 


JOHN P. HOGAN, 717 Tribune Bldg., New York 





WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, 
dictaphones, checkwriters, duplicating machines, mail-om-e 
clocks, safes and steel lockers, new and second-hand office Ecole ant 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 2320424" ~tiaeese 
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LINE OF 








LOWEST ULTIMATE COST! 





tive in chemical products like Carbon Paper and 
Typewriter Ribbons. Go deeper, and you will 
find the intrinsic value of our products mani- 
fested in their efficient performance and plodding con- 
sistency at all times and under all conditions; a value 
further enhanced by unsurpassed facilities with the true 
spirit of service back of them. 





Soci cre appearances are particularly decep- 













PAPER? 


_ser04en PRED OMAN 
og ’ 












You will discover that inherent element, that character- 
istic difference in both goods and service that counts so 
much in making -hem in the final analysis truly ‘“‘The 
Line of Lowest Ultimate Cost.’’ 









NEIDICH PROCESS COMPANY 
BURLINGTON, N. J. 











: 
Ce ee er 
¢ x a . a 


=, 


mee ates nteaim natant nemetithdimenntircnants 1 titikass Ss 
ESPON A A MMT 


Mn 


“Mi B 99 To us “M. B” stands for “MON BUREAU” 
. e To you “M. B.” stands for “MORE BUSINESS” 


This business magazine is the most valuable medium for you if you want to 
sell your goods in France. And why should you not? Don't you know that 
American goods and especially Office furniture and 
modern office appliances are very popular and 


much needed there? 


M. B. claims to be the most valuable advertising medium 
in France as far as business circles are concerned. This is 
a very logical and simple proposition; M. B. has been the 
first publication to advocate modern business methods in 
France. So it’s no wonder if it is read practically by 
every progressive firm in the country. Not only is it 
read, but it is carefully kept for reference and this 
accounts for the wonderful selling power of its publicity. ; 


MON BUREAU is particularly fitted to render you 
signal services if you wish to extend your trade on the 
Continent of Europe, in France, Belgium, Switzerland, 
Spain, Italy and Rumania. 


Ask for free copy. It is very likely to mean a most profitable 
turn in your affairs. y 


he Advertising Manager MON BUREAU ss pajis'3-°FRANCE 


oii nnn nnn Tm mn ts 


MMT 


SAA MAM HT 


HAUL 


F 








April, 1923. OFFICE 


APPLIANCES 249 








In order to make room for new stock, we are offering for quick 
sale an assortment of CALCULATING, ADDING (listing) ma- 
chines and typewriters. At the prices we are prepared to make, 
= this stock will soon be exhausted, and dealers are therefore re- 
quested to give us as much information as possible in their first 


letter as to their requirements, especially in Adding and Calcu- 
lating machines. 


DALTON 
BURROUGHS 


WALES | Stschines, tc. 





CLOSING OUT 
CALCULATING MACHINES 


Arithmometers Brunsvigas 
Marchants Millionaires 
Ts Be Bee Thales 
Triumphators Ensign 


At Prices Way Below Their Real Value 


ADDING MACHINE CORPORATION 


SUNDSTRAND § 2.5ine “ecertcally 











Here’s a Humdinger! 


Hundreds of Brand New 
Molle typewriters; we 
wish we were permitted 
to mention the price; 
suffice it to say that 
you can retail them at 
$29.00 and make a 100% 
profit. 


We have also Portuguese, 
English and French key- 
board Molle machines. 


A Surplus of Royals No. 10 
300-400,000 series 


In order to reduce our stock 
we are making a particularly 
low price on these machines. 
Everyone equipped with pica 
type and in splendid rough con- 
dition. 








DO NOT FAIL TO WRITE for OUR PRICES! 





RELIABLE TYPEWRITER COMPANY 


170 W. Washington St., Chicago, Illinois 





LONDON SERVICE 
STATION CHANGE 
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TAYLOR’S, 5 GREAT NEW ST., LONDON, 





E. C. 4 will handle AMES SUPPLY Business and all 
Dealers are requested to give this new arrangement 
their support. Taylor’s will carry a very complete line 
of parts, tools and platens for all machines. The AMES 
organization will give this station their very best co- 
operation. New Catalogs will be supplied to TAY- 
LOR’S for distribution within the next few weeks and 


if you want one of these books we advise you to get 
your names on their books. 

All other listed SERVICE STATIONS are gradu- 
ally increasing their business with the Dealer which 
is satisfactory evidence that the idea of giving “World 
Around” platen service is good business. 


AMES SUPPLY COMPANY 


564-572 W. Randolph St. Chicago, Il. 


SERVICE STATIONS: 
1627 Champa St., 
Denver, Colorado 
135 Victoria St., 
Toronto, Canada 
50 Lispenard St., 
New York, N. Y 

511 Eleventh St. N. W., 
Washington, D. C. 
507 Mission St., 

San Francisco, Cal. 
50 O’Reilly S8t., 
Havana, Cuba 

611 Fannin Street 
Houston, Texas 

1 A de Capuchinas 32 


Mexico, D. F. Mexico ‘ 


5 Great New Street, 
London, E. C. 4, 
England 
3805 George Street, 
Sydney, Australia 
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4 GRADES 

42 STYLES 
USTAINED reputation is a most 
valuable asset to the retailer. It is 





the result of and is dependent on 
reliable and satisfactory perform- 
ance of handled merchandise. 


The Hoosier trademark (built true—clear 
thru) is known as a permanent guarantee 
of reliable performance. This assurance is 
reflected in the finished product, in the 
craftsmanship, in the materials and in the 
organization itself. 








OAK AND 


MAHOGANY 


Our proximity to raw materials—located 
in the center of the great Indiana oak coun- 
try—and the convenience and economy of 
our situation in regard to shipping make 
it possible for us to offer these models at a 


moderate purchase price. 


explain and illustrate 
We will be glad to 
submit a copy for your approval. 


Catalog E. will 
these desks in detail. 


BUILT TRUE—CLEAR THRU 


HOOSIER DESK COMPANY 


JASPER, INDIANA 




















The 
Truth 








A poor product BOLSTERED UP by ad- 
vertising is a shaky structure . . . It is built 
upon the sands of uncertain performance 
and is continually swayed by the winds of 
competition. Its advertising must continu- 
ally secure new customers—the product 
itself is unable to hold them. 


A good product SUPPORTS its advertis- 
ing. New customers become old friends. . . 
Competition is a stimulant but never a 
swayer. 


“Paperoid” is made entirely of rope fibre. 
It is converted into durable filing and mail- 
ing containers by good workmanship. 


To say that “Paperoid’ is a good product 
is to state the truth. 


ALVAH BUSHNELL CO. 
925 Filbert Street Philadelphia, Pa. 
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Waste Baskets 


Round and square styles; 


plain and decorated 


Letter Trays 


Open and cabinet styles 


choice finishe 


Ticker Baskets 


Five sizes; seven finishes. 


Towel Baskets- 


Five size five finishes. 
Book Racks 
Plain and decorated; 


choice finishe 


Cash Boxes 
Three sizes; 
three finishe 


Security Boxes— 
Seven size 
statuary bronze finish. 


Strong Boxes 
Regular and special; 
choice finishe 




















UR present temporary reduced prices on 
DAN-DEE Waste Baskets and other allied 
products afford opportunity for a materially 
increased dealer profit. The quality remains 
the same—the demand generally universal. Wrice 
today for illustrated price list and schedule of 
discounts—these low prices may have to. be 
withdrawn any moment. 


Have you seen the new 
Dain-TEE line of decorated 
baskets and book racks? 
Indeed a most beautiful 
showing and items which 
you should carry. 


ERIE ART METAL CO. 
ERIE, PA. 
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601 First Avenue N. E. 


CROCKER 


Chair Company 


SHEBOYGAN - 


BRANCHES: CHICAGO 
MINNEAPOLIS 


WISCONSIN 
NEW YORK 








CHAIRS 


AA chair for every purpose 


| SHOWN PERMANENTLY AT 
Furniture Exchange Building GRAND RAPIDS 
1414 South Wabash Avenue 


San Francisco Furniture Exchange 
SAN FRANCISCO 


MINNEAPOLIS No. 6648-6 


CHICAGO 


COMPANY 


OAKLAND 











PWD TU 2a HOT N7NEIHTU 23EII 


1 
L 


- > «>. aim ed 











252 


OFFICE APPLIANCES 























Go300000000090959330953000009 



















Oo000 


T-e-n-S-L-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal -Clasp 
Envelopes, one type of which is illustrated. 


Our book, ‘‘Envelope Specialties,”’ is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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“Whose Office Equipment Will Go Into 
Los asamnaend Commercial Buildings : 


\ $40,000,000.00 in new commercial buildings are nearing comple- 
7 tion in Lose.Angeles. Thousands of offices, stores and factories 








4 
é Vi will require business equipment and accessories. 
H ’ J . . ° , ‘ ‘ 
f Who is going to supply the big, immediate demand? 
my, The door is open to your products through the Second Los An- 
oP geles Business Show—April 23rd to 28th inclusive. 
It places your product conclusively before thousands of business 
rt executives—the men and women who do the actual buying. 












Hundreds of exhibitors in the First Los Angeles Business Show 
J two years ago attest to the fact that the profit from sales made 
on the floor far exceeded the nominal cost of an exhibit. 
To insure reservation of space in the coming exposition, com- 
municate with us today—we will forward complete details giv- 
ing our recommendations based upon the remaining unreserved 
spaces. Wire today at our expense. 





nd Los Angeles 


BUSINESS SHOW 


May 21 to 26 inclusive 





Business Exposition Co. 
501 American Bank Bldg., Los Angeles,’ California 
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Mr. Dealer — 
Here’s a Dandy 


COUNTER SALESMAN 


To make Money for you 


Set This Sign 


(By its patent holder) 


“Tnstant’”’ 


DESK 


and Handy 








4x4 WATCH YOUR SALES GROW! 


(Backed by our National Advertising) 


We have a SPECIAL PROPOSITION to make you. 
Write us—the Sign is FREE with your First Order. 


We bon HORN, haputut ee Co., Lenin sleds Aves » Nee YORK 


1001 and 1003, New York 
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—then, and only then, could you 
really appreciate the importance of 
utmost precision at every point in the 
manufacture of a figuring machine. 


Even with equally good design and 
materials, there are still literally hun- 
dreds of ways in which one figuring 
machine can be better than another, 
for there are hundreds of parts to be 


Main Offices 
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If you could see a Burroughs 
in the making 





made and fitted together, hundreds of 
operations in which more skill may be 
used in one case than in the other. 


Precision in every phase of con- 
struction is one of the principal things 
that makes a Burroughs a Burroughs. 
For only with unfailing accuracy in 
building is it possible to achieve un- 
failing accuracy in results. 


Factories: 





Detroit, Michigan 
Windsor, Ontario 
1 Rue des Italiens, Paris 
76 Cannon St., London 
Other leading cities 


Better Figures 
Bigger Profits 


Detroit, Michigan 
Windsor, Ontario 
Nottingham, England 








urroughs 


ADDING ~ BOOKKEEPING ~ BILLING ~ CALCULATING MACHINES 
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Woodstock Typewriter Company 
Chicago, U.S. A. 





represents the latest achievement in type- 
writer construction, gives the greatest 
measure of satisfactory service, and a 
quality of work that is unsurpassed. i 











BRANCHES 
Chicago Cleveland 
New York Cincinnati 
Boston Detroit 
Philadelphia San Francisco 


Pittsburgh 
DISTRIBUTORS EVERYWHERE 





Minneapolis 
Kansas City 
Seattle 
Indianapolis 
Davenport 





























UNDERWOOD TYPEWRITER Co., INC., Underwood Building, New York 


‘a Send Underwood Bookkeeping Machine 0 Send a copy of ‘Taking Industry out 


representative from nearest branch office. of the Shadow of the Pen.’’ 


Name oom Address 





